THE MULTI-PLATINUM SUPERSTAR RETURNS!!!! 

WITH OVER 20 MILLION ALBUMS SOLD 



5 GRAMMY AWARDS 
3 AMERICAN MUSIC AWARDS 
3 SOUL TRAIN AWARDS 



TONI IS BACK AND BRINGING THE HEAT THE NEW ALBUM 
FEATURING THE SMASH SINGLE "HE WASN'T MAN ENOUGH.' 



ALBUM IN-STORES APRIL 25TH 
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Wall St. Woes For Dotcoms 

Falling Stock Prices Bring Hew Challenges For Music F Tailers 



APRIL 29. 2000 



BY BRIAN GARRITY 
and MARILYN A. GILLEN 

NEW YORK — Has the day of reck- 
oning finally cone for once highly 
valued — lint unprofitable — Internet 
music companies? 

That's the question up for debate 
iu industry and finance circles fol- 
lowing record one-day declines in 
both tlu 1 DowrJi O P O i Industrial Aver- 
age and Nasdaq Composite Index on 
April M that sent many music-relat- 
ed Internet companies into a valua- 
tion free-fall. 

In what sounds like the punch line 
to I had joke, the only companies in 

Music Vets Lead 
The Dove Lineup 

MR 



BY DEBORAH EVANS PRICE 

NASHVILLE— Steven Curtis 
Chapman. Michael W. Smith, and 
Sixpence NoneThe Kirhertook home 
top honors at the Slat annual Gospel 
Music Assn. (GMA) Dove Awards, 
held April 20 at the Grand Ole Opry 
House in Nashville. 

Chapmen, who holds the distinc- 
tion of having won the most Doves in 
GMA history, received six accolades, 
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the music space trading worse than 
the stocks of pure-play hrick-and- 
mortar retailers are shares of Inter- 
net retailers, which have almost all 
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Global Music 
Mkt. Was flat In 
1999 ... p. io 



hit 52-week lows in the last several 
weeks. Leading the plunge: digital 
download seller EMusic.com and 
custom-compilation retailer Music- 
maker.com. which have both slipped 
under $2 a share in recent trading. 

While there is no question musk 
is experiencing its own hear market 
on Wall Street, still to he seen is 



whether many of the puhlicly traded 
companies in the sector, built with 
venture-capital dreams rather than 
income streams, can recover from 
this investment "correction." 

Forrester Research, for one. 
thinks the prospects for many are 
not bright. In a recent report pro- 
vocatively titled "The Demise ( If Dot 
Com Retailers." its analysts predict 
that "the combination of weak finan- 
cials, increasing competitive pres- 
sures, and investor flight will drive 
most of today's dot -coins out of busi- 
ness by 2001." 

Others would refute that point. 
Still, this much is sure: Equity- 
financed deal-making ami fund-rais- 
ing via the capital markets just 
became decidedly more difficult for 
many music-related Web companies. 
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Radio Confronts Tech 
Future At NAB Conference 



BY CHUCK TAYLOR 

LAS VEGAS— Sting might as well 
have had the radio industry in mind 
when he sang about a "brand new 
day." The annual National 
Assn. of Broadcasters (NAB) 
Convention, held here April 
8- IS. was replete with the 
promise of a radically re- 
vised broadcasting landscape 
in which radio stations must 
strive to make the 80-year-old ser- 
vice an interactive medium. 

The Web, not surprisingly, was at 
the forefront of the discussion, bat 
not without accompanying warn- 
ings that the millennium will also 
bring aggressive competitive forces 
such as satellite radio and Internet- 
only Webcasters. 

Appropriately, the theme of the 
technology-based trade show, which 
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U.S. Latin Market Still Growing, But More Slowly 

lack Of Huge Hit Albums Impacts IstQtr. SoumSScao numbers; Sony Still Tops Sector 



BY JOHN LANNERT 

Bereft of the kind of blockbuster hit product that 
provided a vigorous sales push last year, the U.S. 
Latin market is now showing signs of calmer growth. 

According to SoundScan's first-quarter 
Latin Album Distributor Report, sales in 
the I I.S. Hispanic market came in at ">.:i mil- 
lion units, up nearly 10' ; compared with the 
same time frame in 191tit. 

While the 104 figure is running higher 
than the ~'~< growth of the overall market in 
the first quarter, it |ialcs dramatically in com- 
jtarison with the Wt rise in sides seen in the first quar- 
ter of VMY.I ;ts compared with the prior-year period. 

To lx> sure, there was no huge sales phenomenon in 
the first quarter of this year that could compare with 
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the activity seen in the corresponding period last year, 
when Ricky Martin ami Selena were blowing through 
the sides roof with big-selling albums that were chart- 
ing in the upper half of The Uilllward 200. 

Still, the pace of first -quarter sales this 
year is sharply lower than the 41Tf sales 
growth registered in all of 1989. 

If the current growth of the stateside 
Latino market holds firm at 10%, sales 
this year should reach about 24. ii million 
units, up 2.:{ million units from last year. 
Several industry observers note that the 
huge spike in sales last year was due to mainstream 
retaOera adding product to more stores. 
While the first-quarter figures suggest a possible 
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drew more than IKi.OOO registrants 
from 110 countries — a record — was 
"the convergence marketplace." That 
was apparent by more than a million 
square feet of exhibit space 
crammed with radio and tele- 
vision vendors and online enti- 
ties, as well as some 125 pan- 
els whose appeal has greatly 
expanded from the days of 
attendance primarily by pock- 
et-protector-wearing engineers. 

Setting the tone, NAB presi- 
dent/CEO Eddie Fritts opened the 
convention with a rosy forecast 
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Live Dilly Joel On 
Columbia 2-CD Set 



BY MELINDA NEWMAN 

LOS ANGELES — Hilly Jot-Is "2000 
Years — The Millennium Concert" 
marks a numl>er of milestones: The 
two-CD Columbia Records set caj>- 
tures the singer/songwriter per- 
forming at New York's Madison 
Square Garden on Dec. 31 as one 
century passes into the next: it her- 
alds the final performance of Joel's 
two-year tour: and, |x>rhaps most sig- 
nificant, it notes the last such per- 
(Contnim <i mi imi<)< 95} 
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Atlantic/AG's M2M Has It 
Made In The 'Shades' At Tap 

See Page 30 
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EMI Music Publishing, Net4Music Pact 



BY IRV LICHTMAN 

NEW YORK — Commercial downloading of 
sheet music for professional and amateur 
use has received a big shot in the arm 
through a worldwide deal between EM I 
Music Publishing and Net4Music, the 
Paris-based musicians' portal that opened 
shop in the U.S. late last year (Billboard, 
Dec. 4, 1999). 

Sheet music drawn from a catalog of 
more than 1 million titles will be digitally 
distributed worldwide by Net4Music in an 
arrangement between the two companies 
that will include EMI Music Publishing 
taking a minority stake in Net4Music 
(Billboardft<«erm, April 19). 

Interestingly, Warner/Chappell Music, 
which is set to merge with EMI Music Pub- 
lishing later this year as part of the EMI/ 
Warner Music Group merger, has a similar 
arrangement with Seattle-based Sunhawk. 
(EMI and Warnor/Chappoll arc the world's 
leading publishers ). As the merger gets clos- 
er, EM I and Warner/Chappell may have to 
deal with the use of separate downloading 
companies for their sheet music catalogs. 

"Downloading will help grow a business 
that's been flat in recent years," says Mar- 
tin Handier, chairman/CEO of EMI Music 
Publishing Worldwide. "Finding a store 
that sells sheet music, especially in small 
towns, is difficult. With downloading, musi- 
cians and laypeople can buy music in their 
own homes, offices, or recording studios to 
meet their requirements." 

According to a survey published last year 
by the National Music Publishers' Assn. 
(NMPA), worldwide sales of sheet music fell 
0.1% to $58058 million in 1 997, the last year 
for which figures arc available. 

The two leading markets — representing 
57% of the worldwide market for sheet 
music — were the U.S., with sales of $208 
million, and Germany, where sales reached 
$135 million. 

The NMPA notes that the study "un- 
doubtedly understates" the size of the world 
market for print music because many coun- 
tries lack a central source of data. 

Looking globally, Bandier says EMI Music 
song lyrics can be delivered electronically in 
the local language. Net4Music notes that it 
offers content in five languages and the abil- 
ity to purchase sheet music in 22 currencies. 

While EMI Music Publishing has a long- 
standing music print arrangement with Mil- 
waukee-based giant Hal Leonard Corp., 
Bandier says that its "paper rights" deal 



with the giant print company does not 
specifically grant it electronic rights of 
downloading or lyric visualization. Hal 
Leonard also handles the Chappell end of 
Warner/Chappell, which owns another print 
music giant, Warner Bros. Publications. 

According to Paris-based Claude Poletti, 
chairman of Net4Music, there are some 50 
EMI titles currently available, with engrav- 

' Downloading will help 
grow a business that's 
been flat in recent 
years' 

- MARTIN SANDIER - 



ing being made for 1,000 more. 

In addition, the deal is structured so that 
out of every 1.000 titles added to the site. 600 
are to be culled from best-selling songs, with 
400 other titles to be selected, 200 each, by 
EM I and Net4Music. Net4Music is obligated 
to make at least 100.000 EMI titles available 
on the site, the titles of which account for 
about 90% of EMI's annual revenue. 

These "cream" titles will be available at 
the current pricing of $3.95 for each four- 
page title, while catalog titles may command 
prices about 50 cents higher, says Poletti. 

The first well-known writer catalog to 



be made available, adds Poletti. will be 
some 600 titles of Duke Ellington's under 
the EMI Music banner. 

Poletti also promises some major deals 
in the short term, including one that may 
lead to downloading rights from a major 
U.S. independent publisher. 

Meanwhile, Keith Mardak, president of 
Hal Leonard Corp., says his company has a 
download partnership, established in 1997 
with print/publisher Music Sales Corp., 
called Sheet Music Direct. The sheet music 
of many of Hal Leonard's major publishing 
clients is available for downloading through 
this partnership. Hal Leonard also pro- 
vides downloading for those who use the 
Yamaha Disklavier piano, from a site 
known as Yamaha MusicSoft. 

EMI Music, which many consider the 
world's largest publisher, gives Net4Music 
a substantial presence in sheet music- 
downloading. Net4Music's portal, which 
was launched last December, features dig- 
itized downloadable sheet music and MIDI 
files for more than 40,000 titles. The site 
also features content written by musicians 
and educational components for musicians 
of all levels. 

The company was founded in 1995 in 
France as Interactivcs Musiques Companie 
by Poletti, the director of several acade- 
mies and chamber music festivals and the 
president of the Assn. of Music Academies 
in France. Its name was changed to 
Net4Music last vear. 




Celebration Backstage. Bobby Short recently received Back Stage's Bob Harrington Life- 
time Achievement Award. Chita Rivera presented the honor at the 2000 Bistro Awards at New 
York's Supper Club. Shown, from left, are Short and Rivera. (Photo: Patti Ouderkirk) 
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ON CAPITOL HILL: ARTISTS NOT AT THE TABLE 

Excellent commentary by Bob Donnelly on the 
lack of a true recording artist association in 
Washington, D.C. ("Voiceless Voices: Who Will 
Speak For Artists'.'," Billboard, April 15). My law 
firm has been involved in D.C. lobbying for 50 
years. Time and again I've witnessed important 
legislative activity— copyright tribunal hearings 
on rates for digital delivery of radio, antitrust 
deliberations at the Department of Justice (DOJ) 
— slip by without any effective artist input at die 
table. Does anyone really think the artist was 
heard when the DO.I looked at the Universal 
merger? It |»uns me when the Recording Indus- 
try Assn. of America (RIAA) trudges artiste to 
Capitol Hill with massive media coverage to 
speak on censorship issues, and then the same 
organization lobbies for anti-recording-artist leg- 
islation out of the public view. The RIAA ignores 
the artists because thev don't fear the artists' 



power in any way, and why should they? What 
artist organization is there on the Hill? The un- 
ions and the National Academy of Recording Arts 
and Sciences hare different agendas. There lias 
never been a time when an independent record- 
ing artist association has been needed more in 
D.C. than now. In a few years, legislative activity 
and lobbying on most Internet issues will be over, 
and recording artists will again be subject to leg- 
islation without true representation. 

Jay Rosenthal 
Berliner. Corcoran & Rowe. LLP 
Brookeville. Md. 

NAPSTER, HENLEY'S INSIDE JOB' i THE MORTGAGE 

Why are artists "surprisingly silent" on the 
subject of Napster? ("The Industry Responds 
To Napster," Billboard. April 15). It's because, 
as one Nashville business journalist succinctly 
put it to me, "The music business Is the only one 



where, once the mortgage is paid off, the bank 
still owns the house." Napster may rip off record 
labels, but so many labels have been ripping 
artists off for so long, it's giving them a taste of 
their own medicine. You live by the sword, you 
die by the sword. Reading "The Operator" by 
Tom King is a real eye-opener. Then reading 
Timothy White's interview with Don Henley 
(The White Paper: "Don Henley's 'Inside Job' 
Ponders Love, Work, Copyrights & Wrongs," 
Billboard, April 8) tells us more of what wc need 
to know about that side of the business. If the 
music on Napster is good, listeners will seek out 
the artist in a live venue where artists make 
their jiaycheck. If the music is mediocre or ted, 
it will evaporate into ether, so sales aren't affect- 
ed. The rules have changed: Get ased to it 

Christine Lavin 
Christinelavin.com 
New York 
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THIS WEEK THIS WEEK THIS WEEK Billboard THIS WEEK THIS WEEK THIS WEEK 



Top Of The News 

1 0 The International Federation 
ot the Phonographic Industry an- 
nounces little growth in 1 999 
international sales 

Imm R Mmf 

12 Executive Turntable: 

volerie DeLong is named senior 
VP ot crossover promotion for Uni- 
versal/Motown Records Group in 
Los Angeles. 

1 6 The Who otters new live set 
exclusively through Musicmaker. 
com. 

1 6 The Beat: Live and Counting 
Crows look forward lo touring 
together 

1 8 Boxscore: Crosby, Stills, 
Nash & Young gross more than 
$2.5 million in New York 




& IUM DUIITZ: P. II 



28 Continental Drift: Danny 
White is a new blue-cellar trouba- 
dour on 'is This All." 
30 Popular Uprisings: Jazz 
artist Gene Dunlap's new release, 
"Tales Ot The Phatman," was 
inspired by his students. 
46 Reviews & Previews: Al- 
bums from Miriam Makeba, 
Rebirth Brass Band. Coolbone 
Swing Troupe. Mananne Faithtull. 
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and Toni Braxton are in the spot- 
light. 

49 R&B: Dilated Peoples opens 
the eyes ot hip-hop tans with Its 
Capitol debut 

52 Words & Deeds: Cypress 
Hill prepares to release double- 
album that embraces hip-hop ond 
rock/rap. 

52 Rhythm Section: Tom Brax- 
ton Is healing up the charts with 
her new single, 'He Wasn't Man 
Enough." 

54 Latin Natas: Marc Anthony 
is added to the lineup tor Bill- 
board's Latin Music Awards. 

55 Dance: Ministry ot Sound 
Music Publishing names Mike 
Sefton director ot A&R. 

58 Country: The battle between 
traditional country and pop contin- 
ues with the controversial song 
"Murder On Music Row " 

62 Classical. Keeping Score- 
Mezzo-soprano Susan Graham 
and soprano Veronique Gens each 
release new sets. 

63 Jazz/Blue Notes: Billboard 
and BET on Jazz team tor their 
first jazz conference and awards. 

64 Pro Audio: The Audio Engi- 
neering Society will tocus on 
multichannel sound at this year's 
convention. 

65 Songwriters ft Publishers: 

Rodney Jerkins re-signs with EMI 
Music Publishing 

lBH—1 

67 EMI Eleclrola undergoes re- 
organization in anticipation of 



merger with Warner. 

72 Hits of the World: Frog- 
ma's "Toca's Miracle' debuts 
atop the U.K. singles chart. 

73 Global Music Pulse: EMI 
officially releases a Beatles record 
in China 

Merchants B Mabketime 

74 Universal about to unveil 
business-lo-business Extranet. 
76 Declarations ot Indepen- 
dents: New West Records and 
Doolitlte Records combine in indie 
merger. 

78 Retail Track: National Rec- 
ord Marf s MP3 deal may be loo 
little, too late. 

80 Sites + Sounds: Mongo- 
music employs technology to 
determine listeners' musical pref- 
erences. 

82 Home Video: Vivid Video 
enters the mainstream market with 
DVD game. 

83 Child's Ploy: Barney. Tele- 
fubbies, and Spot all have new 
titles arriving. 

Pbiehamminc 

89 The National Assn. ol 
Broadcasters' conference over- 
shadowed by low-power FM 

issue. 




91 The Modern Age: Nine 
Days' John Hompson discusses 
how his love lite shaped 
•Absolutely (Story Ot A Girl).' 

92 Airwaves: Technology 
takes center stage at the National 
Assn. ot Broadcasters' confer- 
ence. 




93 Music Video: VH I s 'Men 
Strike Back - features stellar perfor- 
mances. 

FlATUBES 

85 Classifieds 

88 Update/Good Worts: The 

Human Rights Campaign Founda- 
tion plans all-star Equality Rocks 
benefit concert. 

99 Hot 100 Spotlight: Sisqos 
"Thong Song' lops the Hoi 100 
Airplay chart with year-to-date s 
largest audience total. 

1 02 Between the Bullets: No 
Doubt bows with an impressive 
202,000 units but still falls way 
shy ol 'N Sync 

103 This Week s Billboard 
Online 

104 Market Watch 

1 04 Chart Beat: Toni Braxton 
returns to the top three ot The Bill- 
board Hoi 100 with "He Wosn't 
Man Enough.' 

1 04 Homefront: Carolyn Hor- 
wltz is named news editor for 
Billboard. 



I GUEST COMMENTARY! 



Standardization Is Key To Web Growth 



BY JOHN STUBBS 

To many entertainment industry exec- 
utives, the concept of using the speed and 
power of the Internet for the distribution 
of content is at the same moment exhila- 
rating and exasperating. These mixed 
emotions hare been caused by such issues 
as piracy, content-usage metering sys- 
tems, and the enhancement of content 
value. Thus, these issues are responsible 
for an inertia that over time will margin- 
alize the content of certain companies, as 
other, more nimble players rush to the 
Net. 

Not to be overly simplistic, but the 
answers tu these issues and others are 
summed up by a single word: standard- 
ization. In fact, 90*? of global CEOs, par- 
ticipating in a survey recently Issued by 
the World Economic Forum and I'rice- 



waterhousel 'onpers, believe that the con- 
tinued grow th of Internet commerce de- 
pends on global standards being de- 
veloped for security, authentication, 
dispute resolution, and protection against 



Striving for 
interoperability is key 
to maintaining any kind 
of order and security in 
the digital world' 



John Sttibbs is a Los Angeles-based partner in 
PricewaterhottseCoopers ' Entertainment & Media 
Practice who serves as global leader otlhelirms 
content management initiative. 



piracy. 

That being said, entertainment content 
providers in the music, video, games, soft- 
ware, publishing, business information. 



and image categories must unify behind 
a set of digital rights management (DRM) 
solutions that offer. 

• secure protection of copyright own- 
ership. 

• management of complex payment 
systems on the Internet. 

• precise distribution of content to a 
satisfied customer base. 

• value return to the producers and 
ow-ners of content. 

NEW BUSINESS MODELS EMERGE 

When digital content distribution 
becomes fully integrated, new business 
models will surely emerge, giving the 
entertainment industry powerful new- 
options. Content will be more easily divid- 
ed and used for new purposes, allow ing 
(Coittutiifd uii iku/i Jf) 



Commentaries appearing on this pace serve as a forum for the expression of views of general interest. The opinions offered here are not necessarily those of 
Billboard or its management. Commentaries should he submitted to Commentary Rditor Marilyn A. Cillen. Millboard. 1515 Broadway, New York, N.Y. llHKUi. 
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Protect your music. 
Project your offers. 




Connect with fans. 
Collect your money. 





Work the groove with 
DigiBox containers. 



4^ InterTrust 

THE METATRUST UTILITY- 

Leading Digital Rights Management 
www.intertrust.com/partners 
1 800 393 2272 
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World Sales Remain Stagnant 

Boom Times Continue In U.S.; Growth Seen In Australia 



BY GORDON MASSON 

LONDON— It's official: The world is 
fiat Figures collated by the Interna- 
tional Federation of the Phonographic 
Industry (IFPI) reveal that shipments 
of sound carriers grew by just 1% 
globally in terms of value last year, 
f ueled primarily by the strength of the 
market in the US. and also by encour- 
aging gains in Australasia, parts of 
Eastern Europe, Scandinavia, and 
Southeast Asia 

The 1999 world sales report also 
pinpointed these key developments: 

• Australia is the fastest-growing 
top 10 market 

• Consumer use of the Internet in 
the U.S. to buy music more than dou- 
bled. 

• Europe is in a period of stagna- 
tion. 

• The Asian market began its long- 
awaited recovery. 

• The U.K. captured 50% of the 
global MiniDLsc market 

Despite the claim of a slight rise in 
dollar value, the IFPI's own docu- 
ments point to a decrease in the value 
of global shipments. The IFPI says the 
1999 sales figures total $38.5 billion— 
a rise of 1% on the previous year. How- 
ever, in its report for 1998^ the IFPI 
highlights a sales figure of $38.7 bil- 
lion. In fact figures from I FPI reports 
in years gone by show that the 1999 
figures are, apparently, the lowest 
total dollar sales since 1994. 

Explaining this anomaly, IFPI 
chairman/CEO Jay Berman tells Bill- 



board, "The numbers were revised 
from last year's figures, because cer- 
tain national groups — in particular, 
Japan — had been reporting on a dif- 
ferent basis than everybody else, but 
that now has changed." 

Total sales of all music formats 
worldwide were flat at 3.8 billion units. 
Globally CD unit sales rose nearly 3% 
to 2.4 billion units, 
■" helping to offset a 

7% fall in sales of 
{ jg, jer cassettes and a 4% 
' reduction in singles 
* »F sales. 

CDs now account 
for 65% of all units 
berman sold. Cassette sales 
fell sharply in every 
region except for Asia. Worldwide cas- 
sette sales fell by 7% but by consider- 
ably more in North America and l.atin 
America. Sales of LPs fell 31% in the 
year, and singles fell by just over 4%. 

Sony Music International president 
Rick Dobbis says, "When I look at the 
figures, I get very concerned, but 
there are a lot of other signals to tell 
me that the consumption of music is 
still enormously important to people 
and that we can build on those figures 
in a positive way." 

Dobbis and his peers at the multi- 
national labels are certainly watching 
world markets closely and taking 
action where trading conditions 
require it For example, EMI has im- 
plemented an extensive reorganiza- 
tion, including layoffs, at its German 



Sony Launches Platform 

Japanese Labels To Get Download Services 



BY STEVE McCLURE 

TOKYO— In another sign of how 
labels are leading the way in dev- 
eloping onUne music delivery in Ja- 
pan, Sony Communications Network 
(SCN) is launching a platform to 
support music download services by 
Japanese record companies. 

Dubbed Label Gate, the platform 
will provide system operation, online 
billing, and music data storage and 
distribution services for labels oper- 
ating their own music download sites. 
SCN has set up a wholly owned sub- 
sidiary, also called Label Gate, to 
operate the service (BillboardftiA 
hlin. April 7). 

SCN reveals that so far 12 Jap- 
anese labels, including Sony Music 
Entertainment (Japan) (SMEJ), have 
said they will invest in, or use, Label 
Gate's services. The other labels are 
Avex, BMG Funhouse, For Life, John- 
ny's Entertainment, King Record, 
Pony Canyon, Pryaid Records, Toku- 
ma Japan Communications, Warner 
Music Japan, Vap, and Zetima. 

Significantly absent from the list 
are labels affiliated with the Mat- 
sushita/JVC business group, Sony's 
main rival. Label Gate says it hopes 
other Japanese record companies 
sign up with Label Gate in the future. 

The first labels to start using the 
Label Gate service will be SMEJ and 
Avex. Sony launched its bitmusic 
download site in December, while the 



Avex Network site will begin down- 
load service April 25. BMG Funhouse 
will begin free-sample, 30-second 
downloads of material by some of its 
domestic acts this month on its Moth- 
er of Music Web site, with online 
music sales scheduled to begin in 
July. 

A Label Gate spokesman says the 
other labels are expected to link up 
to the Label Gate portal once they 
launch their own download services. 
Selection and pricing of songs will 
he determined by individual labels. 

At this early stage in the evolution 
of music E-commerce in Japan, how- 
ever, it remains to be seen what 
form cooperation between Label 
Gate and its supporting labels will 
take. 

A Warner Music Japan (WMJ) 
source stresses that WMJ, especial- 
ly in light of the pending AOL/Time 
Warner merger, has yet to fully map 
out its online distribution strategy. 

Label Gate will use IBM's Media- 
Direct technology to distribute data 
and will format music files using 
Sony's ATRAC3 system. Label Gate 
says it is targeting a total of 600,000 
downloads via the portal by the end 
of March 2001. 

The president of the new company 
is Senji Yamamoto. He also is presi- 
dent of SCN, which is owned by 
SMEJ (40%), Sony Corp. (40%), and 
Sony Finance International (20%). 



company, and Sony is reshaping its 
Dutch business (see stories, pages 67 
and 68). 

During 1999 the world's largest 
music market, the U.S., added more 
than 10% to its CD sales, taking total 
music sales dollar growth in the region 
to 19% over the past two years. That 
marks the fifth consecutive year of 
improved figures in the States. At the 
same time, there w'ere strong indica- 
tions of rapid growth in U.S. sales of 
Internet-delivered music. The number 
of consumers who last year used the 
Internet to buy music rose to 2.4%, up 
from 1.1% in 1998, according to U.S. 
consumer research cited by the IFPI. 

Berman says the general boom time 
in the U.S. economy is contributing to 
the music industry's growth. He says, 
"The added ingredient in the U.S. is 
the tremendous explosion in different 
genres of music — at a point in time 
when rock seemed to be kind of flat 
all of a sudden street music came 
along. In the last couple of years, 
Spanish-language product Is just fly- 
ing out of the stores, so it has been 
kind of a regeneration process in 
(Continued on page 22) 



Not All Promoters Will 
Shift ToW Moniker 



BY RAY WADDELL 

NASHVILLE— The announcement 
that the names of SFX acquisitions 
will be phased out and replaced by 
"SFX" does not immediately apply to 
the company's music division, accord- 
ing to Rich Lobel, senior VP 
of marketing and communi- 
cations for SFX. 

SFX has gradually inte- 
grated its name into its var- 
ious acquisitions over the 
past two years and now will 
implement a full-blown 
assimilation that will see 
most acquired companies' names 
replaced by "SFX" (BillboardAi/- 
feO* April 18). 

However, according to Lobel, in the 
short term the move won't extend to 
most of the acquired promoters, 
despite their mention in an April 17 
company announcement. Instead, the 
SFX name will appear in all commu- 
nications and ads but will not replace 
the individual promoter names, which 
will remain in advertisements, inter- 
nal communications, and on office 





BY MARK DEZZANI 

ROME— The future of Italy's pro- 
posed new anti-piracy law has been 
thrown into doubt by a government 
crisis. Italian Prime Minister Massi- 
mo D'Alema resigned April 19 fol- 
lowing severe losses for his center- 
left coalition in regional elections held 
April 16. D'Alema will face a vote of 
confidence or will be replaced by a 
new premier selected by the coalition 
government. 

Meanwhile, the proposed anti- 
piracy law, which contains tougher 
sanctions against pirates, should be 
heard in Parliament soon after it 
returns to business May 2. It was 
due to be heard April 18. 

If the fragile coalition govern- 



signage. 

To eliminate the acquired promot- 
ers' identities would effectively take 
out of circulation some of the concert 
industry's most venerable and well- 
established names and with them 
years of branding in their 
respective marketplaces, a 
move SFX is apparently not 
ready to make. After a com- 
pany release April 17 that 
implied otherwise, SFX now 
says most of these promoter 
names will stay, at least for 
the time being. 
Lobel says the promoters are a dif- 
ferent animal. "We have given very 
serious consideration to the local rela- 
tionships in each market" says Lobel. 
"We believe a transition period to be 
determined would be in everyone's 
best interests. We're trying to he extra 
sensitive." 

Who is going to be called exactly 
what appears to be a work in progress. 
"There are a eouple of things going on 
here," says Nick Clainos, co-president 
of Bill Graham Presents in San Fran- 
cisco. "There Is a legitimate desire to 
brand SFX, and at the same time 
there is a standing equity in the case of 
some promoters. Fitting this together 
in a way that makes sense is w hat this 
process is all about and we're still in 
this process." 

The announcement was made by 
SFX executive chairman Robert Sil- 
lerman in a videotaped address to the 
international company's 5,000-plus 
employees. 

The move still means that such well- 
known sports and entertainment 
names as MagicWorks, F.A.M.E., 
ProServ, Integrated Sports Interna- 
(Continued on page 21) 



'Emotional Bends' On Airwaves. Compass Records recording artist Robby Mcin- 
tosh recently stopped by New York's WFUV to promote bis band's debut album, 
"Emotional Bends." The Robbie Mcintosh Band is scheduled to appear on "The 
Late Late Show With Craig Kilborn" in May. Shown at the station, from left, are 
David Haley, director of radio promotions for Compass Records; Mcintosh; Danen 
DeVcvo. morning host for WFUV; and Rita Houston, music director for WFUV. 

Italian PM's Resignation May 
Stall Anti-Piracy Legislation 

ment, which has a slim majority in 
Parliament, fails to reappoint D'Ale- 
ma or select a new premier, then 
Italy could face new elections. That 
would delay passage of a new anti- 
piracy law indefinitely. 

"If the government falls and we 
face new elections, then the bill will 
be scrapped, and we will have to 
start again from the beginning," 
says Enzo Mazza, director general 
of labels' body FIMI. He adds, "If 
the bill fails to be ratified soon, 
Italy risks moving from the watch 
list to the priority list by the U.S. 
Board of Trade & Industry, [and 
that] could involve sanctions 
against Italy." 

(Continued on page 99) 



Commission Finds 
Mo Mishandling Of 
Sacem Payments 

This story uns prefmnd by Km- 
man lie I Leg rand of Music <£- 
Medin. 

PARIS — French authors' rights 
society Sacem lias been cleared of 
misappropriating royalties from 
Jewish authors during the occupa- 
tion of France by German troops 
lietween 1940 and 1944. 

The conclusions Wore drafted by 
a commission of civil servants 
appointed by the French govern- 
ment to investigate accusations 
over Sacem's handling of Jewish 
assets during the troubled period 
of Germany's occiqiation in sectors 
such as banking, works of art, and 
intellectual property. 

Looking at Sacem's attitude dur- 
ing the period, Commission Mat- 
teoli, named after its president , 
says in its findings that "the preju- 
dice with regards to despoiling 
doesn't seem to be established." 
(Cimliiniitl tin ye./ 
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WE MAKE 

MP3 

PART OF YOUR 
ONLINE BUSINESS 



SECURE AND USER FRIENDLY 

In the world of digital music you usually get one or the other. With the HitHive Music Management Service 
you get both and more. Our Internet-based service application provides the entire solution for adding 
digital music to your online business. With your private-labeled version of our music management service, your 

customers can create and enjoy personal music collections. The HitHive service application includes a 
watermark technology, is format agnostic, creates additional revenue opportunities and builds customer loyalty. 

Add the power of digital music to your online business today. 



For more information on our service 
go to www.hithive.com 

z at 206-283-3938. 
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Digital Music Made Simple 
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RED Signs 3 Labels, Eyes 4 More 

Distributor Says edel, Label Consolidation Help Business 



Transparent Music 
Aims For Adult Demo 



BY ED CHRISTMAN 

NEW YORK— In forming Trans- 
parent Music, principals Herbie 
Hancock, manager David Passick, 

and former Verve 

president Chuck 
Mitchell say their 
label's primary 
focus is reaching 
the mature adult 
audience, regard- 
less of genre. 

Mitchell says the 
owners agree that 
there is a real op- 
portunity in target- 
ing those aged 25- 
54, especially the 
core demographic 
of 35-49. 

"These are people 
who have very much 
grown up with mu- 
sic as part of their 
culture," Mitchell 
says, "but because 
they are now adult, 
other factors com- 
pete for their attention so they are 



'These are 
people who 
have grown up 
with music as 
part of their 
culture . . . and 
when paid close 
attention to, 

they are 
activated very 
quickly' 

- CHUCK MITCHELL - 



no longer" hearing about new 
music. "This audience is there, and 
when paid close attention to, they 
are activated very quickly, no mat- 

ter what the genre." 

Passick — who 
manages or has 
managed Art Gar- 
funkel, Maxwell, 
Hancock, Tom Ver- 
laine, Sister Seven, 
and Angie Aparo, 
among others — ac- 
knowledges that 
the market is 
crowded, saying, 
"The world doesn't 
need another label 
per se." 

But he adds that 
there is a place for 
"a label that is pas- 
sionate about 
developing a career 
and will work a 
record for 18 
months, instead of 
six weeks.** 
(Continued mi page 99) 



50s Artists Jain fray, Sue MP3.com & labels 



BY ED CHRISTMAN 

NEW YORK— With the signing of 
three label deals for exclusive distri- 
bution, RED Distribution is taking 
steps to ensure that it remains the 
largest independent distribution 
company. 

RED, which had sales last year of 
about $150 million, has signed Trau- 
ma Records, home of Bush and the 
Flys; Aimee Mann's SuperEgo Rec- 
ords; and Transparent Music, the 
newly created record company co- 
owned by jazz artist Herbie Han- 
cock, manager David Passick, and 
former Verve president Chuck 
Mitchell. 

What's more, RED president Ken 
Antonelli says, the company is in dis- 
cussions that could bring another 
four labels to the company for distri- 



Changes Are 

Under Way M 
BMG's Mammoth 

BY MEUNDA NEWMAN 

LOS ANGELES— As Buena Vis- 
ta Music Group (BVMG) contin- 
ues its restructuring of Mam- 
moth Records following the 
departure of label founder Jay 
Faires in January, plans include 
closing Mammoth's Carrboro, 
N.C., office and naming Holly- 
wood Records A&R exec Rob Sei- 
denberg head of the alternative 
rock label. Hollywood is BVMG's 
pop label. 

Although BVMG chairman 
Bob Cavallo declined to com- 
ment, according to a story in 
Raleigh, N.C.'s The News & 
Observer newspaper, many of 
Mammoth's 20 Carrboro em- 
ployees will lose their jobs. A 
handful will relocate to Mam- 
moth's New 1 York office, which 
will serve as the company's 
headquarters. 

(Continued on page IPS) 



bution. 

Sales from the new labels should 
more than make up for the defection 
of Moonshine and Li'l Joe Records, 
both of which have left since edel 
music acquired RED in November. 
"We have 




picked up some 
pretty cool things 
that we are excit- 
ed about," says 
Antonelli. "[RED] 
is not a parking 



I lot. Labels come 

here and expect a 
certain level of service, and in return 
we expect a certain level of per- 
formance. If the two expectations 
don't meet, it probably won't be a 
lasting relationship." 

In talking about signing Trauma 
and SuperEgo, he says that "these 
are [things] that I am not sure a cou- 
ple of years ago would have found 
their way into our system." 

But he says that RED is now get- 
ting the chance to work with bigger 
labels and acts, for two reasons: edel 
music and fallout from consolidation 
among the majors. 

"Edel has made an impact on how 
we do business," Antonelli says. 
"They are very aggressive and like 
to move quick. That has given us a 
little more open space to work with." 

Trauma's releases through RED, 
he says, include "Learn To Swim" 
from Noogie (April 11), the Flys' 
"Outta My Way" (April 18), and, in 
the fall, a greatest-hits package 
from Bush. Other acts on the label's 
roster include the American Girls, 
Bree Sharp, and Phunk Junkeez. 

Meanwhile, Antonelli says, RED 
has high hopes for the new Aimee 
Mann album, "Bachelor No. 2," which 
it is rush-releasing May 2. Her song 
"Save Me," which appears on the 
soundtrack of the movie "Magnolia," 
was nominated for both an Academy 
Award and a Golden Globe Award; 
the soundtrack has shipped 400,000 
units, according to RED. The mar- 
keting of "Bachelor No. 2" will be 
augmented by RED's Red Ink mar- 
keting service, Antonelli says. 
Finally, RED's deal with Trans- 



parent Music, which targets people 
aged 25-54, will result in at least 
three releases this year (see story, 
this page). 

Transparent Music's Passick says 
the label chose RED because it pre- 
sented a clear alternative to the 
majors. "Based on the commitment 
we wanted to make to our records, 
we didn't want to be at a major," he 
says. But RED has tools compara- 
ble with those of the major distrib- 
utors, he says, "and they gave us a 
sense that they understood what we 
are trying to do." 

Antonelli says that RED is "try- 
ing to develop anything that has a 
niche, that is not necessarily on 
the front of the radar screen with 
our major competition. We may 
not have steady platinum sellers, 
but if we can sell 100,000 units or 
200,000 of an album, we will take 
it every day." 

He adds that with its current 
signings and potential label 
deals, as well as the product it is 
getting from Loud, Artemis, 
Roadrunner, Epitaph, and War- 
lock, among other labels in its 
portfolio, RED "will have a sub- 
stantial increase" in its business 
this year. 



BY MARILYN A. GILLEN 

NEW YORK— As the swirl of suits 
and countersuits surrounding the on- 
line music sites/services MP3.com 
and Napster begins to wind its way 
through the courts, a group of '50s- 
era artists has now waded into the 
legal morass, while a '90s rap star 
warns he might, too. 

Meanwhile, Yale University has 
blocked access to Napster software 
from its server as a result of litiga- 
tion filed against it by the band Met- 
allica. 

In a suit filed April 12 in the U.S. 
District Court for the Southern Dis- 
trict of New York, musicians repre- 
senting '50s-era groups the Cham- 
bers Brothers, the Coasters, the 



Original Drifters, and the Main In- 
gredient allege that MP3.com has 
used their names and likenesses with- 
out their consent or authorization in 
connection with its MyMp3.com serv- 
ice, which via its Beam-It technology 
allows consumers to purchase CDs 
from affiliated online retailers and lis- 
ten to the tracks instantly in the 
streaming audio format 

According to the filing, when visi- 
tors type in a search request for the 
plaintiffs' names on the MP3.com 
site, they are prompted to "|t]ry 
My.MP3.com, where you can beam 
your CDs and listen to them any- 
time, anywhere." 

The group members claim that 
MP3.com, by diverting customers 



from purchasing their recordings, 
has deprived them of royalties. 
MP3.com declined comment 
In a seemingly unusual twist the 
suit also names as defendants Time 
Warner, Sony Corp., BMG Enter- 
tainment, and Universal Music 
Group. Those companies, through 
their music labels, are themselves 
parties to a suit agaitwt MP3.com 
that was filed by the Recording 
Industry Assn. of America (RIAA) 
on behalf of its members. 

That RIAA suit, filed Jan. 21 in 
the same New York court (Billboard, 
Feb. 5), is the reason the labels are 
named in the suit filed by the musi- 
cians, according to their Jenkin- 
(Continued on page 102) 



EXECUTIVE TURNTABLE 




DeLONG SEXTON STEGALL CORDING SMITH BURRIER MORENO POTJE 



RECORD COMPANIES. Valerie De- 
Long is named senior VP of cross- 
over promotion for Universal/Mo- 
town Records Group in Los Angeles. 
She was senior VP of promotion for 
Lava Records. 

Cynthia Sexton is promoted to 
senior VP of visual marketing and li- 
censing for Virgin Records America 
in Los Angeles. She was senior VP 
of multimedia. 

Keith Stegall is promoted to exec- 
utive VP of A&R for Mercury Rec- 
ords in Nashville. He was senior VP 
of A&R. 

Tom Cording is promoted to VP 
of media relations for Legacy Re- 
cordings in New York. He was senior 
director of media relations. 

Ashley Smith is named head of 
publicity for Beyond Records in Los 
Angeles. She was an account execu- 
tive at Rogers & Cowan. 



David Burrier is promoted to sen- 
ior director of product development 
for Atlantic Records in New York. He 
was director of artist development. 

Denise Moreno is promoted to 
senior regional director of sales for 
Columbia Records in Chicago. She 
was regional director of sales. 

MCA Records names Jeffrey 
Becker associate director of mar- 
keting, new media, and Lee Ham- 
mond associate director of new- 
media production in Universal City, 



Calif. They were, respectively, 
manager of online/grass-roots 
marketing for Universal Music 
Group and art director for Sony 
Music. 

Jon Maslansky is named director 
of licensing for Green Linnet Rec- 
ords in Danbury, Conn. He was di- 
rector of sales and licensing for Vid- 
eo Yesteryear and Radiola/Sandy 
Hook Records. 

Maria Potje is named sales man- 
ager of direct accounts for Rhino 



Entertainment in Los Angeles. She 
was West Coast regional sales and 
marketing director for Platinum En- 
tertainment. 

RELATED FIELDS. Joel Peresman is 

named senior VP of entertainment 
for Radio City Entertainment in 
New York. He was VP of concerts 
and events. 

Lee Milliard is named GM of the 
Castle Door in Nashville. He was a 
vocalist. 



Kurt ISin -smith is named direc- 
tor of marketing and promotions for 
Music America Promotions in Buf- 
falo, N.Y. He was promotions man- 
ager for the concert division of SFX 
Entertainment. 

Artistomedia names Emily Bur- 
ton publicist and Shelley Crow me- 
dia specialist in Nashville. They 
were, respectively, a publicist for 
Word Publishing and associate direc- 
tor of marketing for Renaissance 
Records. 
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JULIO IGLESIAS 



In this special tribute to Julio Iglesias, we chronicle his one-of-a-kind career in the worldwide music 
industry. Iglesias has sold more than 250 million albums in six languages and received the Grammy 
Award for Best Pop Latin Artist. This year he is launching his latest Spanish CD worldwide. 
Join Billboard in celebrating Iglesias's 30 years in music. 

Contact: 

Gene Smith 212.536.5001 ISSUE DATE' MAY 27 

AD CLOSE: MAY 2 



gsmith@billboard.com 




In Billboard's DVD spotlight we 
report on the state of the growing 
market for DVDs featuring key titles, 

new business and technological 
developments likely to spur sales in 

the future. Also we look at which 
DVD formats are drawing consumer 
and retailer attraction. Don't miss this 
opportunity to promote your 
latest DVD release. 

ISSUE DATE: MAY 27 
AD CLOSE: MAY 2 

Diana Blackwell 323.525.2304 
dblackwell@billboard.com 




BLACK MUSIC 
MONTH 



Coinciding with Black Music 
Month, Billboard pays a special 
tribute to Black Music in this issue. 
Editorial coverage includes a 
look at the state of various Black 
Music featuring pop/R&B, hip-hop, 
gospel, reggae, blues, and more. 

Share in the festivities as we honor 
those who make Black Music. 
Call your Billboard sales 
representative today! 

ISSUE DATE: JUTE 3 
AD CLOSE: MAY 9 

Andy Anderson 212.536.5008 
aanderson@billboard.com 




ASIA PACIFIC 
QUARTERLY II 



Coinciding with the next MTV/ 
Billboard Asian Music Conference, 
our second Asia Pacific Quarterly 
will focus on the state of e-com- 
merce in Asia. Editorial profiles the 
independent entrepreneurs who are 
shaping Asia's online business and 
explores the strategies in the region 
for online music sales. Get your ad 
in the issue that will be in the hands 
of everyone at the conference! 

ISSUE DATE: JUNE 3 
AD CLOSE: MAY 9 

Linda Matich 612.944.07777 
lmatich@billboard.com 



UPCOMING SPECIALS 



JAZZ - Issue Date: June 10 • Ad Close: May 15 

GRAND OLE OPRY'S 75TH - Issue Date: June 10 • Ad Close: May 15 

LATIN MUSIC 6 PACK III - Issue Date: June 17 • Ad Close: May 22 



HARD MUSIC/METAL #1- Issue Date: June 24 • Ad Close: May 30 
ITALY- Issue Date: June 24 • Ad Close: May 30 
CHICAGO - Issue Date: July 1 • Ad Close: June 6 
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Two 'Aida' Stars Debut On Disc 

Pascal, Scott Sets Due From Web-Only Sh-K-Boom Label 



BY MICHAEL PAOLETTA 

NEW YORK — Although much at- 
tention has been paid to the pop- 
splashed framework of Elton John 
and Tim Rice's new Broadway musi- 
cal hit, "Aida," two of its stars are 
aiming to generate their own pop 
heat with a pair of debut recordings 
on the Internet-only Sh-K-Boom 
Records. 

On May 1 B and 
23, respectively, the 
label is scheduled to 
issue Adam Pascal's 
"Model Prisoner" 
and Sherie Rene 
Scott's "Sherie 
Rene . . . Men I've scorr 
Had." 

For "Model Prisoner," singer/song- 
writer Pascal — who appeared in the 
Broadway ami l/ondon pi-oductions of 
"Rent" prior to "Aida" — has written 
a solid set of classic rockers, includ- 
ing "Liken A Razor," "The One That 
Got Away," "Which Way To No- 
where," "Ordinary Boy," and "Pre- 
cious Little Meltdown." Pascal's 
songs are handled bv Little Carly 
Music (BMI )/Sh-K-Boom Publishing 
(BMI). 

"Model Prisoner" showcases Pas- 
cal's deft pop and rock sensibilities, 
which the artist honed during his 
late-'90s stint with the Adam Pascal 
Band, which performed in such New 
York clubs as CBGB, Coney Island 
High, the Elbow Room. Wetlands, 
and Irving Plaza. 

For her eclectic debut, singer Scott, 
a seasoned veteran of the stage 
("Tommy," "Faust," "Rent," "Over 
And Over"), wanted to pay tribute to 
the globally recognized composers 
she's worked with in her career — 
hence its saucy title. 

"Men I've Had" features some of 
Scott's favorite songs by Elton John 
("Honky Cat"), Randy Newman 
("Real Emotional Girl"), and Pete 
Townshcnd ("Squeeze Box"). Also 
included are never-before-recorded 
songs by Jonathan Larson ("Love 
Heals") and John Kander and Fred 
Ebb ("This Life," from the Broadway- 
bound musical "Over And Over"). 

Both albums were co-produced by 
Grammy winner Joel Moss (the 
Eagles, Talking Heads. Chaka Khan, 
Red Hot Chili Peppers) and Tim Weil 
(musical director/arranger of the 
Broadway musical "Rent"). 

"It's interesting how it all worked 
out [with Sh-K-Boom]," says Pascal. 
"I was actually looking for an Inter- 
net company to release my album. 
Out of nowhere, and after I had 
approached several companies, Kurt 
[Deutsch, president of Sh-K-Boom 
Records | came to me." 

Pascal says that most of his fans 



are more Internet-savvy than they 
are mainstream. "This is the best way 
to reach them," he notes. "More tra- 
ditional labels don't necessarily know 
how to properly promote and market 
an artist like myself." 

Scott, who is married to Deutsch, 
concurs. "Major labels don't always 
truly understand what to do with a 




Broadway performer like myself or 
Adam. While we make pop music, 
label executives tend to be too blind- 
ed by our roles on Broadway and 
don't necessarily see us as pop 
artists." 

One day, says Scott, "I turned to 
Kurt and said, 'Let's just do it our- 
selves. Let's put my record out.' " 

For Deutsch, it was a no-brainer. 
"But I thought, 'If I do it for Sherie. 
I should also do it for my other friends 
in the theater world,' " recalls 
Deutsch, who adds that the laliel will 
concentrate on Broadway perform- 
ers, which he calls "a niche that hasn't 

'More traditional 

labels don't 
necessarily know 
how to properly 
promote and market 
an artist like 
myself 

- ADAH PASCAL - 

been tapped." 

Adds Deutsch, "Broadway artists 
have been pigeonholed for so long in 
a musical style they can't escape. But 
so many of these artists want to 
bridge the gap between pop and 
Broadway sounds." 

Last year, Scott, along with Elton 
John and Heather Headley, recorded 
the Phil Ramone-produced "A Step 
Too Far" for the Rocket/Island col- 
lection "Elton John And Tim Rice's 
Aida," which featured a stellar roster 
that included Sting, LeAnn Rimes, 
Tina Turner, Janet Jackson, Shania 
Twain, and Lenny Kravitz, among 
others (Billboard, Feb. 20, 1999). 

"A Step Too Far" peaked at No. 15 
on Billboard's Adult Contemporary 
chart; the album has sold 1X7,000 
units, according to SoundScan. 

"That album has done very well for 



us," says Michael Tannen, vocal/show 
buyer at Tower's Lincoln Center loca- 
tion in New York. "And now that Aida' 
is on Broadway, it's selling better than 

ewer." 

Buena Vista Records is scheduled 
to release the original Broadway cast, 
recording of "Aida" in June. 

In addition to Scott and Pascal, Sh- 

nK-Ikxim has signed 
Alice Ripley's 
band, Uncle Daddy, 
and Jesse Martin. 
Ripley appeared 
on Broadway in 
i4. A "Sideshow," while 
■■>-_ -afl Martin, an original 
pascal cast member of 
"Rent," has ap- 
peared on such TV shows as "I,aw & 
Order" and "My McBeal." 

Initially, Deutsch says, "Model 
Prisoner" and "Men I've Had" will be 
available solely from Sh-K-Boom 
Records' Web site (sh-k-boom.com). 
Each disc will retail for approxi- 
mately $16. which includes postage 
and handling. 

"I will investigate other possibili- 
ties in the future," notes Deutsch. "As 
I show numbers, I can possibly bring 
a distributor into the picture." 

As for radio, Deutsch feels that 
Scott and Pascal deserve to lie heard 
on the AC and rock airwaves, respec- 
tively Of course, he also is aware of 
the challenges involved in an inde- 
pendent label getting its product on 
the air. 

"Once I begin raising money. I'll 
probably hire an indie promoter to 
work these projects at radio," says 
Deutsch. "But until then, I'll be 
spreading the word in true Indepen- 
dent style: guerrilla marketing. 

"We have |ieople handing out post- 
cards in front of the Nederlander 
Theatre [where "Rent" is playing], 
the Palace Theatre [where "Aida" is 
playing]," and at the discount-tickets 
TKTS booth in Times Square, he 
says. 

In addition to ui>coming tours for 
both artists, Scott and Pascal have 
performed at numerous benefit 
shows for organizations like Project 
AOS and Broadway Cares/Equity 
Fights AIDS, Deutsch says. On 
April 20 the two artists were sched- 
uled to perform on the TV show 
"The View," singing songs from 
"Aida." 

"Indie labels strive hard to find an 
audience," acknowledges Deutsch. 
"Well, Sherie and Adam already have 
an audience. We're able to piggyback 
with the shows they're currently in. 
It all feeds off each other. Because of 
this, we don't need to spend a lot on 
advertising. If this model works, we'll 
definitely look to raise capital." 



Spragga Denz Is 
'Fully Loaded' On VP 



BY ELENA OUMANO 

If he'd been born anywhere in the 
U.S. instead of in Red Square corner, 
a tough urban enclave in Kingston, 
Jamaica, Spragga Benz — aka Carl- 
ton Grant — would be rocking the top 
of the stateside rap charts. 

Instead, the veteran DJ's (reggae 
rapper) potent riddim-riding skills 
and keen lyrical instincts haw made 
him a steady-slugging hitmaker in 
Jamaican daneehall since 1993's 
"Jack It Up." That's a rare achieve- 
ment in a fickle arena where few DJs 
can flex staying power. 

Yet Spragga's "Wch Ya Sey Star" 
— from the Benz Speculous/VP 
Records set "Fully Loaded," re- 
leased April 26 — is currently heat- 
ing up international reggae dance- 
hall airwaves. "Fully Loaded" is 
Spragga's third solo album and the 
long-awaited follow-up to 
"Uncommonly Smooth," 
released in 1996 on Capi- 
tol Records. 

"This album has a 
tougher, better delivery" 
says Spragga, "because 
the producers are ven- 
turing into new fields, 
incorporating daneehall 
with a lot more musical channels. The 
bond between hip-hop and daneehall 
is getting stronger. It's ghetto music, 
black music, right across the board, 
and a lot of people are getting past 
the egos on both sides." 

Unlike other Jamaican artists who 
attempt to straddle the tastes of 
American and Jamaican audiences, 
Spragga had one compromise on this 
set — "more clarity in pronunciation," 
he says. "We want to cross over, but 
we want them to get into our music 
as it is. We don't need to make com- 
promises, because hip-hop audiences 
want the real thing in our field." 

Several hip-hop MCs — Noreaga, 
Foxy Brown, and Pras — felt Spragga's 
vibe enough to drop by the February 
"Star" video shoot in New Y'ork, just 
"to hang and be in it," Spragga says. 

Directed by Zodiac Fishgrease, the 
video wns serviced the week of April 
3 to reggae and K&B outlets includ- 
ing MTV BET. and MuchMusic 

"Fully Loaded" opens with 
"Praise," a hard-rocking giving of 
thanks produced by King Jammy's 
son John-John, with Ward 21. Other 
prominent producers who helmed 
the set's mix of favorites and new 
tracks are Dave Kelly, Bobby Digital, 
Salaam Remi, Richard Martin, 
Andre Terrel and Danny Browne. 

The set's 20 tunes span a complete 




SPRAGGA BENZ 



arc of the black urban experience — 
from safe-sex warnings to good-body 
gal homages to mike battles — then 
closes with a return to the spiritual. 
"Sleep With Angels," produced by 
Spragga with Penthouse Records' 
Donovan Germaine. A bonus track, 
"Too Stush," featuring rapper Foxy 
Brown, was produced by Remi using 
his Acid Hall riddim. 

"Spragga Benz's unique vocal 
stylings haw ensured his long stint 
as one of the top DJs in Jamaica," 
says VP director of marketing/spe- 
cial projects James Goring. "His 
powerful delivery and wicked lyrical 
content keep him at the top of the 
game, and his urban look and sound 
appeal to a crossover market that 
many reggae artists have failed to 
connect with." 
VP sent a vinyl sampler — featur- 
ing "Star," "She Nuh 
Ready Yet," "We Nuh 
Inna That," and "Shot- 
ta" — to mix-show stations 
and clubs in December 
'99. A new sampler/com- 
mercial single with "Sup- 
posed To Know;" "Star," 
and 'Too Stush" wient out 
in mid-April to mix-show 
and reggae stations. 

"I've always thought of Spragga as 
one of the most lyrical DJs out of 
Jamaica, if not the most creative," 
says DJ Roy, host of WRGN New 
York's "Irie Jam" show. "He's a 
unique lyricist very creative, and his 
style is different. He has this 
strangely annoying but addictive 
voice. This album should put Sprag- 
ga on the map." 

At retail, the label is pursuing co- 
op ads and other programs with var- 
ious retail chains, Goring says. 

Merchandising includes T-shirts, 
condoms, key chains, postcards, and 
stickers that have been distributed 
at clubs and at reggae-related events 
since March. Internationally, the 
album will be released at an unspec- 
ified date approximately two weeks 
after stateside release. It will be ini- 
tially licensed U) England's Jet Star. 
Arrangements with other European 
licensees are being worked out 

"We expect good sales," says 
Eddie Pena, world music supervisor 
at HMV Records' 34th Street store 
in New York. "He's a well-known and 
respected artist in reggae culture 
who always keeps the crowd on their 
toes with his uptempo daneehall 
style. He's set to do an in-store at the 
Times Square HMV around release 
date, and we expect big crowds." 
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Who's Got Live Set, Tour Plaos? 

The Who Does, Plus An Exclusive Musicmaker.com Deal 



BY CARLA HAY 

NEW YORK — Not too long ago, it 
would've been hard to predict that the 
Who would be taking part in the In- 
ternet revolution by distributing an 
album exclasively on one Web site, in 
addition to reuniting for the band's first 
major North American tour since 1996. 

But the veteran British rock act is 
doing just that with "The Blues To 
The Bush," a live album available 
online only at Musicmaker.com, the 
same Web site that struck an exclu- 
sive online deal to sell Jimmy Page & 
the Black Crowes' "Live At The 
Greek: Excess All Areas" set (Bill- 
Ixsird, March 18). 

The 20 tracks on "The Blues To The 
Bush" were culled from live perfor- 
mances that the Who — guitarist Pete 
Townshend, lead singer Roger Daltrey, 
and bassist John Entwistle — gave last 
year at Chicago's House of Blues and 
I jindon's Shepherd's Bash Empire. 

The songs consist primarily of the 
Who's career-spanning greatest hits, 
such as "My Generation," "Magic 
Bus," "Won't Get Fooled Again," and 
"You Better You Bet." Also included 
are lesser-known songs, such as 
"Boris The Spider," "Pure And Easy," 




and "Getting In Tune." Album track 
"After The Fire" was a song that Who 
chief songwriter Townshend origi- 
nally wrote for a Daltrey solo album. 

Musiemaker is offering the tracks 
as downloads, giving customers the 
opportunity to pick and choose which 
tracks they want to purchase and in 
which order. Customers can also buy 
the album in a CD format, with the 
ability to customize the number and 
order of the tracks on the CD. 

The Who's reunion tour will begin 
June 25 in Tinley Park, 111. The tour, 
which continues through October, will 
be tied in to a Page/Black Crowes con- 
cert trek, with the two tours playing 
separately in the same cities on alter- 
nating nights. The tour will conclude 
with both acts sharing the same bill 
on dates to be announced at New r 



York's Madison Square Garden. 

Zak Starkey will be joining the 
Who's touring lineup on drums, and 
John "Rabbit" Bundrick will play key- 
boards. The tour is being produced by 
SFX Entertainment; Musiemaker has 
signed on as a tour sponsor. 

"You Better You Bet" the first sin- 
gle from "The Blues To The Bush," is 
available on Musiemaker as a free 
download. Musiemaker. which is set to 
relaunch under a new design this sum- 
mer, has provided Musiemaker links to 



Oniversal's A'Teeos Build Fan 
Base Onstage For B.S. Debut 



BY LARRY FLICK 

NEW YORK — By the time Universal 
issues the A'Teens debut disc, "The 
Abba Generation," on May 23, the 
teen quartet will have already com- 
pleted several concert tours around 
the world. 

The Swedish act whose debut con- 
tains such Abba classics as "Mamma 
Mia," "Take A Chance On Me," and 

"S.O.S.," proved 

its stage chops 
last year, when 
it made several 
rounds through 
Europe. The act 
was first intro- 
duced to state- 
side audiences as 
an opener on the 
'N Sync fall '99 ^ 
road jaunt 

"This has been a great experience 
for us," says group member Marie 
Serneholt. "We enjoy being in front 
of people who like what we do. It also 
gives us a chance to become better 
performers." 

Apparently, the A'Teens ire get- 
ting stronger by the second. They've 
just landed the much-coveted opening 
slot on Britney Spears' summer tour 
of the U.S., July 19-Aug. 14. But until 
then, they'll spend the remainder of 
April and early May on the Radio Dis- 
ney tour of the States. 

"They are truly their own best 
salespeople," says Paul Orescan, VP 
of marketing at Universal. "They go 
out onstage, and kids just go crazy for 
them." 



Universal has been gradually build- 
ing a fan base for the A*Teens, whose 
album was released internationally in 
spring 1999, via a variety of teen- 
lifestyle marketing angles — most 
notably Internet chats. 

They're also garnering television 
exposure for the video supporting the 
single "Dancing Queen." Directed by 
Patrick Kiley, the clip is a take on the 
'80s film "The 
Breakfast Club," 
and it even fea- 
tures one of the 
movie's stars, 
Paul Gleason, in 
his role as deten- 
tion hall teacher. 

"Dancing 
Queen" was a 
.^g No. 1 hit for 

Abba in 1977, 
and it's given a thoroughly modern 
update by the group, which also 
features Sara Lumholdt, Dhani 
Lennevald, and Amit Paul. 

"The beauty of this project is that 
it's connecting with kids who weren't 
aware of Abba during their heyday," 
says Orescan. "They're receiving this 
material as if it's brand-new." 

Among those consuming the songs 
as if they're new are the members of 
the group, who have developed a high 
degree of respect for the material. 
"The melodies are often too obvious 
to the listener," says Lennevald. "But 
when you're in the studio, you discov- 
er how incredibly complicated and 
well-written their music is. It's just 
fantastic." 




Shur Thing. Tunesmrth Itaai Shur recently stopped by the offices of Warner/ 
Chappell Music in New York to share his songwriter of the year Grammy, which 
he won for his work on the Sanlana/Rob Thomas smash, "Smooth." Shur has 
just completed songs for Jennifer Paige and Gina G, among others. He'll soon 
begin collaborations with Lisa Loeb. Courtney Love, and Brian Seizor. Pictured, 
from left, are Shur's manager, Suzanne Hilleary; Shur; and John Titta. senior VP 
of creative at Warner/Chappell. 



Live, Counting Grows To Inspire Each Other 
Bo Tour; Direct Management Signs k.d. lang 



I F PAST SERVES as prologue, expect the mem- 
bers of Live and Counting Crows to rub off on 
each other, musically speaking that is, when they 
tour together this summer. 

"We had P.I Harvey and Veruca Salt out with 
us in the summer of 1995, and I remember watch- 
ing PJ Harvey every night, and what emerged 
throughout the summer was so great," recalls 
Live leader Ed Kowalczyk. "We were soaking 
each other up. We joked that my record was going 
to sound like [PJ Harvey leader] Polly [Harvey], 
and her next record was going 
to sound like Live. When we 
put out [1997's] 'Secret Samad- 
hi,' what I feel is a lot of the 
madness of that record was in- 
spired by what I got from her 
on that tour." 

The first leg of the Counting 
Crows/Live tour officially 
starts on July 28 at Kansas 
City, Mo.'s Sandstone Am- 
phitheater and ends at Merri- 
weather Post Pavilion in sub- 
urban Washington, D.C., on Sept. 3. The second 
leg runs from mid-September until the end of 
October. 

Kowalczyk and Counting Crows leader Adam 
Duritz have been friends for a number of years 
and had tossed around the idea of playing togeth- 
er, but discussions began in earnest earlier this 
year. "I was on a video set in January, and Adam 
called and said, 'What are you doing during the 
summertime?' " says Kowalczyk. "We talked 
about it and talked to our bands about it and 
decided to go ahead." Live is booked by Monterey 
Peninsula Artists. Counting Crows is booked by 
Creative Artists Agency. 

Each band will play for 75 minutes every night. 
While an offer to an opening band has been made, 
Live and Counting Crows were still waiting for 
an answer at press time. 

"We want to make it the same for both, exact 
same set length, everything even," says Duritz. 
"But we'll have really unique production for each 
band. I think the emotion thing we do [onstage] is 
very similar, but the way we approach the look 
onstage is very different, and we want to capture 
that so Live doesn't look like a Counting Crows 
show and vice versa — as long as we can do that 
without carrying twice the production. We've got 
[the production companies] working as much as 
possible to make both shows unique." 

Counting Crows and Live will trade off on play- 
ing first, depending upon the venue. "When we're 
opening, I'll find a bar for us to hang out in after 




by Melinda Newtnan 



the show," says Duritz, laughing. "When Live's 
opening, Ed's married and I'm not, so I need 
some help, so he'll say nice things to girls about 
me." 

While the evenings are sure to produce some 
collaborations, the bands are playing it loose on 
where the magical moments will come. "We're 
definitely going to beg them to help with 'Hang- 
inaround,' because we need people for that, and 
then we'll see what comes out of it," says Duritz. 
For his part, Kowalczyk says he'd like to see the 
two bands work up a version 
of Van Morrison's "Into The 
Mystic." 

Ch-CH-CHANGES: Direct 
Management has signed k.d. 
lang as a new client. Her first 
project with the new team 
will be lang's summer-themed 
album "Invincible Summer," 
coming June 20 on Warner 
Bros. Lang has managed her- 
self for the past two years. 
"She's already made a great record, so that 
makes life easier; [our job] is really about rais- 
ing her profile," says Martin Kirkup, who runs 
Direct with Steve Jensen. Activities for lang in- 
clude an appearance at the Equality Rocks con- 
cert April 29 in Washington, D.C., appearances 
on VHl's "The List" and ABC's "Dharma & 
Greg," and a U.S. tour beginning in August. 

StUFF: DreamWorks Records has signed 
Leslie Carter, the 13-year-old sister of Back- 
street Boy Nick Carter. As many of you may 
recall, Carter's younger brother, Aaron Carter, 
is already signed to edel music . . . Cameron 
Sears, former head of Grateful Dead Produc- 
tions, has been named VP of music affairs for 
garageband.com. The San Francisco-based Inter- 
net company, which signs developing bands, was 
formed six months ago by former Talking Head 
Jerry Harrison, former Netscape exec Amanda 
Lathroum Welsh, and producer Tom Zito, to 
whom Sears will report. Sears, who had been 
managing former Grateful Dead members Bob 
Weir and Mickey Hart, will continue to manage 
Weir; Hart will now be managed by 360 Degrees 
Production. Sears starts May 1 . . . Kid Rock will 
make an appearance in cartoon form on the April 
30 episode of "The Simpsons" . . . RSUB, for- 
merly a division of Razorfish, has acquired a 
majority stake in Michael Stipe's Self Timer, the 
new parent company for his Single Cell Pictures 
and C-Hundred Film Corp. 
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Sonic Youth Ventures Through 'NYC Ghosts & Flowers' On DGC 



BY CHRIS MORRIS 

LOS ANGELES— Sonic Youth's 
new DGC album, "NYC Ghosts & 
Flowers," due May lfi, finds the 
veteran modern rock band at its 
most adventurous. 

"We didn't intentionally try to 
make a record that was completely 
outside," says guitarist Thurston 
Moore. "I just think it's weirder. 
It's not a noisy record. I think 
when people think something is 
kind of out, they think it's noise 
and skronk going on." 

While the 44-minute album is far 
less sprawling than Sonic Youth's 
last album, the 72-minute "A Thou- 
sand Leaves" (1998), "NYC Ghosts 
& Flowers" generally eschews neat 
song structures in favor of a more 
abstract approach. The set's eight 
tracks often veer into the evanes- 
cent terrain explored by the band 
in the four all-instrumental sets on 
its indie label SYR — especially the 
most recent volume, last year's 
"Goodbye 20th Century," a collec- 
tion of neo-classical modern works 
by such composers as John Cage, 
Steve Reich, and Pauline Oliveros. 

Moore says, "In a way, our 
involvement with that music was 
really early on, in the '70s, when 
[guitarist] Lee [Ranaldo] and I 
were doing stuff with [composer 
Glenn] Branca, etc. That whole 
school was potent at the time for 
us, but at the same time we were 
very young, and we didn't lend it 
too much credence. It was sort of 
something there, informing us. It 
was something that made an 
impression on us and [that] we 
always somewhat employed 
through the years, although we 
were much more interested in 



being an all-out rock band. 

"I think it's not until now that we 
got involved with working with 
these musicians, with their music, 
and dealing with it historically and 
having sort of a newfound appreci- 
ation for it — maybe just because of 
our own development, our age, 
being able to look at it as 40-year- 
olds," continues Moore. "That, in a 
way, did something. We felt we 
could make that music part of our 
world more than ever before, with- 
out losing the idea of being a four- 
piece rock band." 

Moore also attributes the texture 
of the album to the theft of the 
group's instruments. Sonic Youth's 
collection of modified and unusual- 
ly tuned guitars, stolen from a van 
in L.A. last summer, has never 
been recovered. 

"That was at once completely de- 
bilitating, but on another level it 
was completely liberating," Moore 
says. "It was insane coming home 
and knowing that in a couple of 
months we had to really start 
working and writing and record- 
ing. This record is basically us 
going into the studio with nothing 
except scraps and picking up those 
scraps and jamming things in them 
and pretty much being a new r 
band — or at least having new 
instruments and enjoying it, 
because it was radicalizing us fur- 
ther, in a way." 

Additionally, the album's lyrical 
content — especially on "Small 
Flowers Crack Concrete," a recita- 
tion with musical accompaniment 
(published, like the rest of the 
band's work, by Sonik Tooth 
[BMI]) — reflects the impact of the 
Beat writers and poets and partic- 



ularly the Cleveland school that 
included D.R. Wagner and the late 
d.a. levy. 

"I really wanted to draw more 




SONIC YOUTH 



attention to the literature under- 
ground, it being really hand in 
hand with the music underground," 
Moore says. "It always has been, 
and I've always felt that to be a 
really important thing, through 
Dylan, through Patti Smith, and 
then through things . . . like Iggy 
[Pop], the way he was writing. 
Even those lyrics like the Ramones 
were writing." 

"NYC Ghosts & Flowers" was 
co-produced by Sonic Youth's long- 
time collaborator Wharton Tiers 
and Jim O'Rourke, former member 
of the Chicago band Gastr Del Sol 
and one of the Windy City's most 
prominent young producer/musi- 
cians. 

Moore says, "Jim is representa- 
tive of this generation that is 
younger than us who we were real- 
ly sort of attracted to — as some- 
body who is so attuned and 
informed by academic musical 
ideas, like modern composition and 
avant-garde musics but at the same 
time is completely in love with the 
great work of Van Dyke Parks or 
Sparks." 

With bassist Kim Gordon, 
Moore's wife, now serving as a 
third guitarist, O'Rourke con- 
tributed some basswork to the new 
album and will also appear with the 
group on tour. 

"He's going to be our Eno," 
Moore says with a laugh. "He's 
going to play bass; he's going to 
play some guitar; he's going to play 
synthesizer. He's going to stand 
right up there in the front right 
next to Kim, with a Steinbrenner 
bass, and just bum everybody out 
in the front row." 

Moore expects Sonic Youth to be- 
gin touring at the beginning of 
June. (The group is managed by 
John Silva of the G.A.S. Co. and 
booked by Bob Lawton of Legends 
of the 21st Century in New York.) 

He says, "We're going to run 
around the U.S. a little bit, a lot of 
Midwest kind of stuff, then go to 
Euro, do some stuff, and come back 
and do all of August with Pearl 
Jam. They've asked us before, and 
we've always [said] no, but I think 
we want to do it this time." 

Recently installed Geffen 
Records president Jordan Schur, 
who refers to Sonic Youth as "my 
heroes for a really long time," real- 
izes that the unusual nature of 
"NYC Ghosts & Flowers" pre- 



cludes many of the usual market- 
ing strategies. 

Schur says, "We're not going to 
get too caught up in the tradition- 
al ways that record companies 
think and thus might be concerned 
about a record like this, where 
there isn't a quote-unquote hit song 
or a track that's going to get sent 
to radio that's immediately going to 
get 500 spins. It's different with 
Sonic Youth. There's a community 
for this band, and they love to see 
how this band grows and evolves. 
They never were buying a song. 
They w : ere always buying the 
band." 

Regarding radio plans, Schur 
says, "We'll service the whole 
record, and I think we'll push a 
track at radio. That's yet to be 
decided. Of course, we'll go 
through the traditional ways of 



breaking a record." 

But he emphasizes that the cam- 
paign for the album will be more 
street-oriented. 

"Our lifestyle and street mar- 
keting campaigns will be in full 
force, in terms of giving out sam- 
pler tapes and distributing them 
through various street teams that 
we work with," Schur says. "We 
have a mass marketing strategy 
that includes not only the lifestyle 
and street aspect but also the 
Internet and press. On the Inter- 
net we're going to go out and we're 
going to stream music and do 
chats." 

He adds, "We'll be supporting 
their tour, and we'll have an aware- 
ness level in any ways we can, 
whether it's meet-and-greets or in- 
stores or trade advertising or con- 
sumer advertising." 
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WORLD SALES REMAIN STAGNANT 

(Continued from ixige 1(1) 



terms of the music." 

Unfortunately, Canada was unable 
to keep up with its neighbor. The 
Canadian market was down by 11% 
in units and 9% in value in 1999, 
meaning that North America as a 
whole gained 3% in units and 7 r /c in 
value. 

Australasia followed the trend set 
in the U.S. by adding 6% in units and 
5% in value, making it the highest- 
growth region. 

Economic recovery in Asia helped 
boost the figures in that region. Four 
of the fire top Asian markets, exclud- 
ing Japan, experienced growth. They 
were led by South Korea, which 
bounced back with unit sales up 15%. 
Offsetting those gains, however, the 
Japanese market fell sharply by 11% 
in units and 1% in value, leaving Asia 
with an overall slide in unit sales of 4%. 

Says Berman, "[The Japanese slide] 
is wry troubling, but I think the num- 
bers for the year 2000 will show an 
improvement From an industry per- 
spective, it's critical [that Japan does 
turn around] because it's such a sig- 
nificant market." 

While Europe as a whole was flat in 
unit growth, the story throughout the 
Continent differed, with falling sales 
in France and Germany offset by 
improved sales elsewhere, particularly 
in Scandinavia, parts of Eastern 
Europe, Ireland, and the U.K. 



Sweden's continued importance to 
the pop music genre helped its unit 
sales increase by 4%. The IFPI says 
that strong releases in Sweden are 
helping to continue the market's 
growth this year. Norway and Den- 
mark also enjoyed healthy growth. 

Across the North Sea, the U.K. 
was boosted by a strong improve- 
ment in sales of singles. Thanks to a 
relatively strong pound, the U.K. 
posted a 2% dollar-value gain despite 
a slump of 5% in unit sales. 

Unit sales in Germany were flat, 
leading to a 2% fall in value (or a 6% 
fall in dollar terms). Germany sold 
290 million sound earner units, while 
the U.K. sold 278 million, but pricing 
structures and exchange rates re- 
sulted in the U.K. pulling in $2.9 bil- 
lion, compared with Germany's $2.8 
billion. 

Shipments of nearly 500,000 Mini- 
Discs also helped the U.K. stake a 
firm claim as the world's No. 1 in that 
market. Globally, MiniDisc sales 
totaled 1 million, meaning about half 
of all MiniDiscs were sold in Britain. 

In Eastern Europe, the major mu- 
sic markets (Hungary, Poland, Russia, 
and Croatia) all grew in unit terms, 
except for the Czech Republic, which 
fell by 25% in units and almost 30% in 
value. 

Berman tells Billboard, "In some of 
the larger [European] marketplaces 
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we haw a CD-R problem for the first 
time, while in the rest of Europe we 
still have a very significant piracy 
problem. Those are significant factors 
that are restraining growth." 

Says Dobbis, "If you look at the 
[European] market figures, there is 
definitely cause for concern, but the 
same is true in Latin America, in 
parts of Asia, and in other countries." 

While not complacent, Dobbis has 
a refreshing outlook on the problem 
of piracy. "I saw some figures re- 
cently where the number of CD-Rs 
sold in Germany was over 200 million 
last year. Even if you say that num- 



ber is good by plus or minus 10%, the 
legitimate album CD market is not a 
whole lot greater than that 

"So the '[glass | half full' theory 
would be that the consumption of 
music that we see in the traditional 
marketplace is a concern, but if you 
look at the other opportunities for 
people to acquire music — albeit the 
illegal acquisition of music — to a 
large degree, there is still a lot of 
interest in consumption of music," he 
continues. "As our dear departed Ian 
Dury would have said, there are rea- 
sons to be cheerful." 

With the exception of Mexico, mu- 



sic sales in Latin America were hit by 
significant economic difficulties. Mex- 
ico bucked the trend with a healthy 
15% growth in value terms, helping 
it maintain its ranking as the 10th 
largest worldwide music market. 
Brazil's fi0% currency devaluation 
and massive piracy levels contributed 
to a fall in music sales of 5% in value. 

"Brazil was a nightmare," says 
Berman. "[Brazil endures) a very, 
very difficult situation where the vol- 
ume of pirate CDs getting into that 
market is staggering. We have 
seized something close to 20 million 
pirate CDs in the last year and a half 
— so you can only imagine what has 
actually gotten in there. There is no 
question that it is a very sophisticat- 
ed commercial illegal activity, and 
they arc highly organized." 

Elsewhere, Middle Eastern mar- 
kets largely saw improvement ex- 
cept for Saudi Arabia and Israel. The 
Middle East region as a whole expe- 
rienced a 2% fall in units and a 1% 
fall. In Africa, South Africa was 
down in units but up in value. 

Dobbis says, "Our challenges [in 
the industryj are to make the expe- 
rience of buying music one that the 
potential consumer is excited about, 
more comfortable with, is more con- 
venient, and offers them what they 
want. Certainly that all starts with 
having the best possible records." 




MEDESKI MARTIN & WOOD 

IN STORES APRIL 25 



TONIC 



FIRST OFFICIAL LIVE ALBUM! 

THIS ACOUSTIC SET WAS RECORDED 
DURINO A WEEK-LONG ENGAGEMENT AT 
NEW YORK'S DOWNTOWN CLUB TONIC 



TOUR DATES 






4/19 


0ENEVA.N1 


SMITH OPERA HOUSE 


5/1 


WASHINGTON, DC 


9 30 CUB 


l/l 


DDRHAM. M" 


CAROLINA THEATER 


i/a 


ATLANTA 


R0XY THEATER 


l/l 


MEMPHIS 


BEALE ST FESTIVAL 


l/l 


NEW ORLEANS 


SAESOAR AUDITORIUM 


%n 


NEW ORLEANS 


RIVCRBOAT 


l/l 


LAWRENCE. KS 


LIBERTY HALL 


Ml 


ST LOUIS 


MISSISSIP1 NIGHTS 


5 14 


ST PAUL 


THE WOMAN'S CLUB 


1/13 


CHICAGO 


PARK WEST 


1/14 


DETROIT 


CLUTCH CARGO 


5/17-18 


BOSTON 


JORDAN HALL 


8.'19 


PORTLAND. ME 


STATE THEATER 


5/30 


PHILADELPHIA 


ZELLERBACH 


in 


SEATTLE 


N00RL THEATER 


i/i 


PORTLAND. OR 


ROSELAND THEATER 


i/i 


SAN TRANCISC0 


WARHELD THEATER 


i/i 


OAKLAND 


TOUTS 


8/8 


SANTA CRUZ 


PAL00XAVILLE 


8/8 


ANAHEIM 


SUN THEATRE 


8/t 


SAN DIEO0 


4TH * B 


8/10 


LOS ANGELES 


HENRY T0NDA THEATER 




JAZZ MANDOLIN PROJECT 

IN STORES M W 9 

XENOBLAST 

Itl.l K NOTE DEBl T 

J MP haw quickly jumped to the forefront 

of an exciting movement in jazz - le<l 
!>y mandolin virtuoso JAMIE MASE FIELD, 
"he oios hard-playing live shows have played 
lo sold-otil venue-- across the count rv. 



rot M Dtxo 






5/4 


«a«hin#ti*i. DC 


4:30 Chili 


5/5 


\tluni.i, t, * 


Msm Bdtta Rtrttnl 

■ itll Italifii)! 


Iff 


V-« t III. III- 


Ii|iilnid'. 


5/H 


OmJM Ms 


IU! Imfk 


5/10 


Ouiflollr 


Vi.uhfttil Thmirf 


5/11 


ft 1 1 I-'.IFI -.. r ri 




5/12 


ftni8>ipiii 


Irwrir Kwliliiniiin 




*i!h DiVfCiuKiu 


5/13 


Nmommmm, m k 


' - llvitl Thrdtrf 




■ illi BMofcCJ Hurt 


.V2f>-27 


Gnm, m\ 


HMWM) Part Mumi ' ■ i'.I. 


6/2 


Nm V<ri City 


H*tirn Ruft 
■Mitt Pmmmj Mtfan 


6/6 


Ittiflwyti'n 


Hwro Tfcralpr 


6/11 


I'ltt-lmtirli 


Thrrr Rivrr* \rt* t'olitnl 




IN STORES JUNE 6TH 
SEE 

CHARLIE HUNTER 
inNEW ORLEANS 
on MAY 4 

AT THE 

SAENGER AUDITORIUM 

WITH 

GARAGE A TR0IS: CHARLIE HUNTER. 
STANTON MOORE. SKERIK 

ALSO APPEARING 

0YSTERHE AD: TRET ANASTASIO. 
LES CLAYP00L. STEWART C0PELAND 




! «rasira 



BLUE NOTE. 



wuu.lillleiiote.com 
music I contests | jazz chat | radio | merchandise 

0»HK1 Rl„r Vrt.- tW.„,l. 



i 



22 



www.billboard.com 



BILLBOARD APRIL 29, 20O0 



SIAE 

Societa Italiana degli autori ed editori 

On the occasion of the 50 th anniversary 
of the prestigious Sanremo Music Festival^ 




Congratulates 






n 




for being honored with the first ever 
'lifetime achievement award, Sanremo 2000" 
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NOT ALL ITS ACQUIRED PROMOTERS WILL SWITCH TO 'SFX' MONIKER 

(Continued frttm pafjf l(i) 



tional, and Marquee Group will be 
phased out 

But the announcement does not nec- 
essarily apply to such established con- 
cert industry names as Pace, Cellar 
Door, Bill Graham Presents, Contem- 
porary Productions, Avalon Attrac- 
tions, Electric Factory Concerts, Don 
Law Presents, and others. "Those 
company names will still exist during 
this transition period," says Lobel, who 
declined to say how long the transition 
period would last. "That depends on 
how the market reacts." 

Mike Ferrel, SFX president/CEO, 
confirmed what Lobel says. "As it is 
now, SFX already has a presence in 
[the various promoters'] ads," Ferrel 
says, adding that SFX was not out to 
eliminate promoter acquisitions' pres- 
ence in their markets. 

The SFX logo and name will be list- 
ed first in all local advertising and con- 
cert promotions, and the individual 
acquisitions will not keep their graph- 
ic identifications or logos, Lobel says. 

Many SFX promoters weren't as 
attached to their company names as 
might be expected. Cellar Door 
founder and chairman of SFX's music 
division Jack Boyle says he was a pro- 
ponent of the move to consolidate the 
names. "We're all one company," he 
says. "I love 'Cellar Door,' but I think 
this is the right thing to do." 

At SFX's the Next Adventure, 



phones at the Toronto offices were 
answered "SFX TNA." TNA and its 
previous incarnation, Concert Promo- 
tions International, gained notoriety 
as worldwide promoters of mega-tours 
by the Rolling Stones, U2, Pink Floyd, 
and Crosby, Stills, Nash & Young. 
TNA chairman Michael Cohl says he 
has no particular attachment to the 
name (which he coined) and thinks 
SFX is doing the right thing. 

"I have no problem with it at all," 
Cohl says. "I'm not stuck in the mud of 
the past. The reality is, SFX bought 
these companies, they own them, and 
they can call it whatever they want to. 
People should know who it is." 

SFX, which spent about $2.2 bil- 
lion acquiring more than 40 live 
entertainment and sports marketing 
companies, recently announced a 
multibillion-dollar definitive merger 
agreement with Clear Channel 
Communications that is expected to 
close this year (Billboard, March ID. 

Since SFX began aggressively buy- 
ing established promoters in October 
1996, the company has continued to 
make use of the equity these brands 
have spent years establishing in their 
various markets. For now it appears 
that this equity will remain and that 
the SFX brand will not replace the 
individual company names. SFX, how- 
ever, will be highly visible in any adver- 
tising and concert promotion. Already, 



7 think that change 
is inevitable, and in 
this case, change is 
good' 

- BRIAN BECKER - 



concert grosses reported to Billboard 
sister publication Amusement Busi- 
ness generally come in under the SFX 
Music Group name, regardless of mar- 
ket 

Boyle thinks a "one company" 
approach is appropriate. "We don't 
want people to think anything we do 
is a Pace action or a Don Law action or 
a Cellar Door action, etc.," says Boyle. 
"We don't want people thinking there 
is any division among us." 

At Boyle's Washington, D.C., offices 
on April 17, the phone was answered 
"SFX Cellar Door." 

Boyle sold his company and its 
amphitheaters to SFX for more than 
$100 million in 1997. "As much as 111 
miss the Cellar Door name and as 
proud as I was of that name, the way 
things are going, I believe I will lie just 
as proud of SFX, and that will appease 
my memory as much as anything 
else," says Boyle. "SFX is already No. 
1 in the world, and it has been fasci- 



nating to watch." 

At what were formerly the Pace 
offices in Houston, the phone has been 
answered "SFX" for several weeks 
now. "I think change is inevitable, and 
in this case change is good," says Brian 
Becker, executive VP of worldwide 
operations for SFX and son of Pace 
cliairman and co-founder Allen Beck- 
er. 

"There has been equity in the Pace 
name, and now there is more equity in 
a unified SFX identification, and well 
manage that for the SFX sharehold- 
ers and now the Clear Channel share- 
holders," says Becker. 

Allen Becker, now chairman of the 
board for Pace, is one who would hate 
to see the Pace name disappear. "I'd 
hate to see it go away, because Pace 
has a lot of meaning to those of us in 
Houston who have been working under 
that banner for all these years," says 
the senior Becker. "I understand the 
reasons for it, but it doesn't make it 
any easier." 

Perhaps no promoter name has 
more clout or name recognition in a 
given market than Bill Graham Pre- 
sents (BGP) in San Francisco. Named 
for its founder, the late impresario Bill 
Graham, BGP has been a concert-biz 
mainstay in the Bay Area for more 
than 30 years. 

Other SFX promoter names that 
relate closely with their respective 



markets are Electric Factory in 
Philadelphia, Don Law in New Eng- 
land, and Concerts/Southern in At- 
lanta. 

The Clear Channel acquisition of 
SFX has no hearing on the move to call 
all companies "SFX." SFX's Ferrel 
says Clear Channel is "committed to 
strengthening SFX as a separate 
brand." 

There are those close to the situa- 
tion who believe SFX backed off the 
name change for promoters following 
a negative reaction. Others feel a uni- 
versal name change is inevitable and 
all original company names will even- 
tually disappear. "It may take six 
months to a year, but it will happen," 
says Allen Becker. 

Do the fans care who presents the 
show? "Credibility is important, but 
the main interest is toward the artist" 
says Irv Zuckerman, president of 
SFX/Contemporary Productions in 
St. Louis. "The sooner we all get to 
SFX the company, the better. Phasing 
out (these names] is a nice gesture, but 
at the end of the day, SFX is the com- 
pany that represents the live enter- 
tainment business, not Contempo- 
rary." 

The new SFX brand signature was 
designed by the corporate identity 
firm OH&CO in New York. A new 
tagline, "It's Better Live," came from 
Gray Entertainment in New York. 



Third Eye: our next thousand years. So far. 



K 




Lighting design: 
"America's Millennium," the 
all-star live concert/CBS TV 
broadcast in Washington, D.C. 
produced by Quincy Jones 
and George Stevens, )r. 



Design and Performance 
Lighting, together with 
Fisher , Marantz. Stone, 
for the Times Square ball 
New Year's Eve, 2000 



Lighting design: the new 
Broadway musical "The Wild Party" 
by Michael John LaChiusa and 

George C. Wolfe, 
directed by George C. Wolfe. 



Third Eye 
Jules Fisher + Peggy Eisenhauer 
Entertainment Lighting 
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WHO'S GOT LIVE SET, TOUR PLANS? 

(Continued from page 16) 

numerous WebsitcstohelpseDthesct 

Trjwrishend says, "I'm happy to see 
the album out on Musicmaker.com 
because it's a great concept. We knew 
we couldn't put the album out in a con- 
ventional way because we just 
released the Who's 'BBC Sessions' al- 
bum on MCA, and releasing this live 
album on the Internet doesn't feel like 
we're glutting the market" 

Townshend credits Who manager 
Bill Curbishley with spearheading the 
deal with Musicmaker. Curbishley, a 
principal of London-based Trinifold 
Management (which is booking the 
upcoming Who tour and also repre- 
sents Page), explains why he chose 
Musicmaker. "They didn't just offer 
downloading of music; they also 
offered it on a custom disc." 

As enthusiastic as Musicmaker and 
its affiliates are about these exclusive 
Internet album deals, the deals have 
been met with their share of criticism, 
as some retailers believe they are 
being shut out of sales for the albums 
(Billboard, March 18). 

Cijrbishley responds to the criticism 
by saying, "The record companies 
make most of their retail money off of 
traditional retail, and in two years I 
think that record stores will have 
kiosks to download music from the 
Internet. Traoitional record companies 
don't embrace change enough, and this 
Musicmaker deal was a challenge." 

Musicmaker president of global 
marketing Larry Lieberman says, 
"The moment that the online playing 
field gets to be as significant as tradi- 
tional retail is when traditional retail- 
ers can say they're not getting their 
fair share. It's really up to the bands 
to decide where they want to go with 
their music, and they came to us for 
an Internet distribution plan." 

With the Who's 1989 tour being 
dubbed a "farewell" tour, how does 
Townshend respond to cynics who 
may accuse the band of being just 
another classic rock group reuniting 
again to cash in on its past glories? 

"That's true to a certain extent," he 
says candidly, "and it's fine if people 
want to think that way. But it's not 
purely about the money or reliving 
past glories. We're older and wiser, 
and we're going to handle things dif- 
ferently, because we didn't handle 
things so well in the past If something 
bad were to happen to us on this tour, 
I'd hope that I'll know how to 
respond — in a human, honest, and 
vulnerable way rather than pretend- 
ing that it doesn't matter." 

Townshend adds, "The 1989 tour 
was a farewell tour because I left the 
band and I haven't made another 
record with the Who. It was my idea 
to call it a farewell tour because I had 
decided to stop recording with the 
band at that point I couldn't write 
songs for the band anymore because 
I couldn't find anything new to say or 
that would do justice to the Who." 

He adds with an impish grin, "I 
have no lofty ambitions whatsoever for 
this upcoming tour. I'm there to sup- 
port Roger and his ambition to stay 
forever young." 

Even with the Who's members pur- 
suing various solo projects over the 
years, news of the Who reunion tour 



has fueled speculation that a new Who 
studio album may be on the horizon. 
For now, TcmTishend is skeptical but 

'We knew we 
couldn't put the 
album out in a 
conventional way 
because we just 
released the "BBC 
Sessions" album' 

- PETE TOWNSHEND - 



won't rule out the possibility. "I think 
IU be doing music forever, but I can't 
really get as excited about the Who as 
much as Roger is excited about the 



band. I've written a lot of music in the 
last three years, but I haven't done a 
lot of songwriting. What's really excit- 
ing is that I don't know what's going 
to happen next" 

Daltrey was unavailable for com- 
ment. 

Meanwhile, Townshend — whose 
songs are published by Warner/Chap- 
pell Music (BMI) — will star in a VH1 
"Storytellers" episode that premieres 
Wednesday (26) on the network. 

Townshend adds, "Pressure fuels 
creativity. I'm very content at the mo- 
ment so I think I need to find a new 
way and a new reason to write. I think 
what Roger and I hope will happen on 
this tour is to find a way to work with 
each other again and share ideas. May- 
be some new ideas will come together 
during this tour. But we'd have to be 
very passionate and even angry about 
the work, and maybe that will turn into 
something that's worth recording." 




Arthur Comes Alive. Singer/songwriter Joseph Arthur recently played a show- 
case at the Conga Room in Los Angeles in support of his Real World/Virgin set 
"Come To Where I'm From." Pictured, from left, are Tony Berg, Virgin VP of A&R; 
Ty Braswell, Virgin VP of new media; Jeffrey Naumann, Virgin VP of promotion; 
Nancy Berry, vice chairman of Virgin Records America and vice chairman of Vir- 
gin Music Group Worldwide; Arthur; Piero Giramonti. Virgin VP of marketing; 
Keith Milton, Virgin VP of video production; and Rob Shore. Arthur's manager. 



Make the right purchasing 
decisions now... 



• CD, CD-Rom and DVD Replicators 

• Video Music Producers and 
Production Facilities 

• Packaging and Labeling Suppliers 

• Prolessional Equipment 
Manufacturers 

• Custom Tape Duplicators and CD 
Replicators 

• Mastering Facilities 

• And much more 



en more 

ili 



APE-DISC 

DDUCTOKT 
2000 



0 



I'lfll'lliHU'lil 



I 



For fastest service call (800) 344-7119. 

International call (732) 363-4156. Fax your order to (732) 363-0338 or mail 
this ad with a payment for S80 plus S6 S&H ($14 for international orders) to: 
Billboard Directories. P.O. Box 2016, Lakewood NJ 08701. 
Please add applicable sales tax m NY, NJ. CA. TN, MA. IL PA. OH. VAS DC 
Ordere payable hi U.S. rurxJs only. AS sales are final. 

For information on getting Tape Disc 2000 on diskette or mailing labels call 212-536-5017 . 

BDTD3169 



26 



www.billboard.com 



BILLBOARD APRIL 29. 2000 




THt STICKIEST 
MUSIQ SITE; 
ON THE WfcB 




OP RAMHIHGS ; CLIENT 1 ABOUT 
A METRIX . CENTER I MEDIA METRIX 
500 • 



PRODUCTS PAPERS 



Media Metrix 500 
Top Music Info Sites 



Average Minutes 
Per Visitor Per Month 



Media \ ■ 
Metrix' 



HO.I CONTACT Ul 



Rank 


Duration 
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2 mtv.com 
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Mighty Bosstones 
'Pay Attention' On 
Island/Def Jam Set 

BY RAOIYAH MAYS 

NEW YORK— In creating and 
marketing the opus "Pay Atten- 
tion," the Mighty Mighty Boss- 
tones and their label, Island/Def 
Jam Music Group, have made 
pleasing die-hard fans the prima- 
ry focus. 

Due in stores May 23, the set fol- 
lows 1997's "Let's Face It," which 



MIGHTY MIGHTY BOSSTONES 

sold 1.7 million copies, according 
to SoundSean. 

"We want to say thank you to the 
core fans that have supported the 
Bosstones, six albums deep," says 
Island/Def Jam senior VP of mar- 
keting Julie Greenwald. "We want 
to make fans' lives comfortable by 
making sure that they're part of 
the rollout, as well as embracing 
chains, mass merchants, and 
everybody else." 

Special midnight sales and func- 
tions with independent retail prior 
to the release of "Pay Attention" 
are only a small part of the fan-ori- 
ented campaign headed up by Boss- 
tones lead singer Dicky Barrett. 

"He's doing radio shows around 
the release of the album and giv- 
ing away tickets, small concerts, 
and club shows to radio stations," 
says Greenwald. "He wants to 
make sure he's touching people. 
It's wonderful working with bands 
like this." 

The Bosstones also produce a 
newsletter that has just recently 
been placed on the their Internet 
(Continued on next page) 




Hittin' The Beats. New York DJ John- 
ny Rocks takes a break from cutting 
one of the several mix shows he pre- 
sides over. His "Dance Party 2000" 
and "Happy Traxx" shows can be 
heard on WAPE Jacksonville, Fla., 
while his "Midday Classic Mix" and 
"KTU Funhouse" can be heard on 
WKTU New York. 



Continental Drift n 




SIGNED ARTISTS AND REGIONAL NEWS 

BY l_ A R R Y FLICK 



DaNNY BOY: Is there room for another blue-collar troubadour? 
That musical road has certainly been well-traveled, but New Jer- 
sey singer Danny White brings a few 
interesting ideas to the genre with his fine, 
self-made disc, "Is This All." 

Working within a simple, acoustic-rock 
framework, White weaves vivid lyrical 
images and talcs of working-class people 
searching for answers to some of life's big- 
ger philosophical questions. In lesser 
hands, such subject matter would seem 
cliched. However, White is a consummate 
storyteller with a flair for drawing realis- 
tic characters living relatable lives. 

Among the 10-song set's stronger cuts white 
are "Ooh Yeah," with its appropriate dose 

of stomach-churning angst, and the anthemic "Rage On (Provi- 
dence Queen)." These are among the tracks that have gotten air- 
play on local station WDHA Morristown, N.J., which has long been 
a supporter of the artist. 

White spends much of his time on the road, playing clubs along 
the East Coast as both an acoustic solo artist and with a hacking 
band that includes guitarist Rob Michael, drummer Mike Camp- 
bell, and bassist Chris Dargis. If you're in New York, be sure to 
check him out during his once-a-month gigs at the Elbow Room. 

For more information, contact Jason Krauss at 732-583-2436, 
or E-mail him at DWmusic@att.net. 

S HE WANTS TO ROCK: After giving life in a band a shot, 
Catherine C. Graham is ready to hit the solo route. 
The Dublin native has been performing in various groups since 
she was 15, traveling to various 
parts of Europe to develop her 
performance and writing skills. 
It's a move that's served her well, 
given the strength of a demo of 
material she's currently shopping 
in New York. 

Produced by Phil Richards, 
the tunes have a nifty pop bend, 
though Graham's quirky, often 
ethereal delivery helps maintain 
an intriguing, modern-pop flavor. 
She also injects an earthy edge 
via her lyrics, manv of which 

GRAHAM . ... ,. . , 

were inspired by a stint as a bar- 
tender. 

"Everyone had a story they absolutely needed to tell me," she 
says. "I can't believe some of the things people would confide in 
me." 

It's interesting that Graham is opting to shop in the States, given 
that she'd probably have an easier time snagging a deal in her 
native U.K. — after all, her brother is Mikey Graham of Boyzone. 
But the young singer is opting to make her own way in the music 
world. She's got her eye on breaking out in the U.S. — and we're 
willing to bet that she has a good chance of succeeding. 

For additional details, contact Richards at 212-486-0150. 




N 



UGGETS: Stingray is a trio from London shopping a solid, 
rock-rooted collection of songs that are fondly reminiscent of Goo 
Goo Dolls and Blink-182. Lots of catchy cuts can be found on their 
eponymous disc, although we're most stuck on the radio-ready 
"Freak Weather." For more info, E-mail Julian Able at Jam X 
Management, jamx@easynet.co.uk. 

On the folk/pop tip, Steven Gellman is beginning to gig in sup- 
port of his fine new disc, "Return To Summer Lake," which is 
essential for fans of sensitive acoustic music. The artist's previous 
set, "Photobook," earned an enthusiastic reception, critical praise, 
four Washington Area Music Awards (WAMAs), and a Gay/Les- 
bian American Music Award (GLAMA) for debut album of the year. 
For more details on Gellman and his tour, check out his Web site, 
hiddenpoet.com. 
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MIGHTY MIGHTY BOSSTONES 

(Continued from preceding page) 



site, bosstones.com. 

"I choose to be hands-on 
because I have the time," says 
Barrett. "Fans are our friends 
and family, and I don't really 
want to let anybody speak for us 
besides us." 

It's this influence of the fans 
that have directed the Bosstones 
in the making of "Pay Attention." 
"When you have the kind of suc- 
cess we have, you worry that 
maybe the fan base might take it 
as some sort of a sellout album," 
explains Barrett. "Once we 
crossed that bridge and realized 
that people who love Bosstones 
music « : ere going to be support- 
ive of us no matter which direc- 
tion we took, we felt free to do 
whatever we wanted. So that's 
kind of what we set our sights on 
and dedicated ourselves to in the 
making of this album." 

The original eight members of 
the Mighty Mighty Bosstones met 
in 1985 in their hometown of 
Boston. Their 15-year history 
includes a rotation of several 
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members and five albums: 1990's 
"Devil's Night Out," 1992's "More 
Noise & Other Disturbances," 

7 choose to be 
hands-on because I 
have the time. Fans 
are our friends and 
family, and I don't 
really want to let 
anybody speak for 
us besides us' 

- dicky Bjumerr - 

1993's "Don't Know How To 
Party," 1994's "Question The An- 
swers," and 1997's "Let's Face 
It." The band has been revered as 
a key force in the latest wave of 
ska bands, along with No Doubt 
and Sublime. 
The band will be co-headlining 
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GEORGE WINSTON 
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DESTINY • 
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JIM BRICKMAN 
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LOVE SONGS 

PRIVATE MUSIC 82167i'WINnHAM MILL 


YANNI 


5 
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ANCIENT JOURNEYS 

HIGHER OCTAVE ly - 1.' '. K.P. 


CUSCO 


CD 
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COLLECTIVE FORCE 

HIGHER OCTAVE v.: . h:y\ 


3RD FORCE 


7 
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MANNHEIM STEAMROLLER MEETS THE MOUSE 

. GRAMAPHONE 86064 1 WALT DI5NLY 


MANNHEIM STEAMROLLER 


CD 


15 


2 


GYPSY FIRE 

NARADA .'.-_.:<-_ ■ Vi- :,!'. 


VARIOUS ARTISTS 


CD 


NEW* 


WATERS OF EDEN 

NARADA A9I.17.-VIRGIN 


TONY LEVIN 
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FORBIDDEN DREAMS 

8MG SPECIAL PRODUCTS 44801 


YANN. 


OD 
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CELTIC JOURNEY 

SONIC IMAGES277920 


VARIOUS ARTISTS 
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EAST OF THE MOON 

DEC Z" UMvEf^AL 


DAVID LANZ 
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ONE WORLD 

GTSP 559673 


JOHN TESH 


14 


10 


14 


RIVER OF STARS 

REAL MUSIC 8802 


2002 
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23 
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BEST OF MICHAEL HEOGES 

WINDHAM HILL 1 1223 


MICHAEL HEDGES 


15 


19 


26 


WHISPER TO THE WILD WATER 

WORD MfebWIC 


MAIRE BRENNAN 


17 


22 


77 


PURE MOVIES 

GTSP 539779 


THE JOHN TESH PROJECT 


18 


17 


52 


DAWN OF A NEW CENTURY 

PHILIPS 538838 


SECRET GARDEN 


19 


12 


12 


THE JOURNEY-THE BEST OF ADIEMUS 

OMTOWN/HIGHER OCTAVE 48414.VIRGIN 


KARL JENKINS 


20 


13 
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INNAMORARAE/SUMMER FLAMENCO 

EPIC 69673 


OTTMAR LIEBERT 


21 


20 
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25 YEAR CELEBRATION OF MANNHEIM STEAMROLLER MANNHEIM STEAMROLLER 
AMERICAN GRAMAPHONE 25 


22 
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DANCING WITH THE MUSE 

HIGHER OCTAVE -> . hi. 


CHRIS SPHEERIS 


23 
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WINTER LIGHT 

PRIVATE MUSIC 82 1 76.WINDHAM HILL 


YANNI 


24 


25 
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ERA 

ISLAND 536885TOJMG 


ERA 


QD 


RE-EHTRT 


LAND OF FOREVER 

RFA1 MUSIC SB01 


2002 



this summer's Warped tour with 
Green Day. The 36-city show is 
set to kick off June 24 in Phoenix. 

"Pay Attention's" first single, 
"So Sad To Say," was delivered to 
radio April 3. The video, directed 
by Marcus Niftel, will be serviced 
to MTV, the Box, and VH1. 

To further prepare the fan 
base, Island/Def Jam street 
teams will hit the pavement, dis- 
tributing stickers, postcards, 
posters, and handbills. Online 
promotional contests will run 
where fans will get an opportuni- 
ty to win a spot on the Bosstones 
street team. 

"All this is about is making sure 
the kids know what the new 
album is and having them come 
see the show," says Greenwald. 
"Once you see their show, you're 
a Bosstones fan." 




Ray Rocks The Whiskey. Famed Doors keyboardist Ray Manzarek recently led 
an all-star casT through a celebration of the Doors' music and poetry during a 
live Webcast from the Whiskey in Los Angeles. Manzarek was joined by Doors 
guitarist Robby Krieger. John Doe, and Perry Farrell. among others. 
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GUEST COMMENTARY 

(Continued from ]>nge 8) 

the slicing and dicing of a work 
into component parts and 
sequences. That means more 
content will be available for 
exploitation. 

For example, an online music 
company could conceivably break 
an album up into individual 
tracks and sell them individually 
or aggregate tracks from differ- 
ent record companies. However 
it's done, consumption will defi- 
nitely change, becoming either 
pay-for-play, subscription, or a 
combination of the two. As digi- 
tal content may be more versa- 
tile, the associated rights man- 
agement issues will become more 
complex. 

DRM will allow these new 
business models to take sales, 
marketing, and advertising to 
levels not experienced yet. With 
DRM technology at work, an 
online entertainment company 
could continually update the 
price attached to the content 
based on real-time market in- 
formation. When the material 
isn't hot anymore, the company 
can automatically reduce the 
price, which customers would 
enjoy as well. 

Today, it's not uncommon for 
entertainment companies to 
throw some promotional materia] 
into the packaging of a CD or 
movie or tie that purchase to a 
particular promotion. With elec- 
tronic content, these companies 
will be able to continually update 
promotions over time, so that 
opportunities to promote don't 
end at the point of sale. 

When a sale is made, DRM 
technology will also be able to 
aggregate and analyze customer 
data, such as usage patterns and 
demographics, using metering to 
tailor marketing, promotions, 
and advertising programs. If 
these companies have the pro- 
files of what people like, they can 
offer better value, choices, and 
service to their clients and find 



new revenue streams, too. 

SETTING THE STANDARD 

With technology accelerating 
as rapidly as it is, there is poten- 
tial for multiple players to offer 
content online that is protected 
by individual proprietary securi- 
ty systems. Imagine the havoc 
that would be caused in the mar- 
ketplace if companies like Ber- 
telsmann, Sony, and Time War- 
ner each configured their 
content via this approach. 

This is a major reason why 
standardization is so important. 
With new-breed MP3 players 
seemingly being released daily, 

As digital content 
may be more 
versatile, the 
associated rights 
management issues 
will become more 
complex 

the music industry of today will 
have to assure compatibility 
between various compression 
formats if it wants to stay com- 
petitive tomorrow. Striving for 
interoperability is key to main- 
taining any kind of order and 
security in the digital world. 

But can a universal DRM plat- 
form that companies will adhere 
to be established? There are a 
number of concepts that must 
synergize in order for standard- 
ization to work: key encryption, 
which includes watermarking 
and metering; compression; and 
format, which has a lot do with 
the quality of the content. If 
entertainment companies can 
agree on standard formats for 
these concepts, they would be a 
step closer to a universal secu- 



rity platform. 

There are a number of entities 
at work on a solution. InterTrust 
has developed a general-purpose 
DRM platform that allows pro- 
tected information to flow from 
party to party and still be man- 
aged in accordance with speci- 
fied rules. InterTrust licenses 
platform software and tools to 
companies, which build products 
and operate commerce services, 
while maintaining the specifica- 
tions that ensure interoperabili- 
ty- 

The Recording Industry Assn. 
of America (RIAA) has been 
working for more than a year on 
its Secure Digital Music Initia- 
tive (SDMI), a forum for the 
development of an open, inter- 
operable architecture and spec- 
ification for digital music secu- 
rity. The SDMI, whose members 
include virtually every company 
that is a player in the Internet 
content marketplace, has a spec- 
ification to define SDMI content 
and as well as a specification for 
a watermark that goes into the 
content. But even this well- 
intentioned group is a long way 
from defining true interoper- 
ability. 

Over the next 10-20 years, the 
Internet will become a signifi- 
cant distribution channel for 
many forms of entertainment 
content. In this digital era, con- 
tent producers or distributors 
need to know that the right peo- 
ple are receiving their product 
and that the wrong people can't. 

The opportunity not only to 
ensure security for their con- 
tent but also to enhance its 
delivery and gauge its usage 
with DRM technology should 
rightly be embraced by the 
entertainment industry. If DRM 
is universally implemented and 
standardized, there is a good 
chance of keeping the cyber- 
streets safe and profitable for 
all concerned. 
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THE MAN WHO 
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12 
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WESTLIFE ARISTA 14642(11 98/17 981 


WESTLIFE 
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SPIRITUAL LOVE 
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ANDY GRIGGS RCA 1 NASHVILLE) 67596/RLO (10.9S/16.98) YOU WON'T EVER BE LONELY 
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SHAKIRA SONY DISCOS 83775 110.98 EO 16 98) 
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SKIN DEEP 


0!) 


18 


37 


BRAD PAISLEY • arista Nashville 188/1 110.96/1698) 


WHO NEEDS PICTURES 
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29 
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DISTURBED GIANT 2473&WARNER BROS. (7-98/11.98) 


THE SICKNESS 
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NOBODY'S ANGEL HOLLYWOOD 162184(8 98/12.98) 


NOBODY'S ANGEL 
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SUPERGRASS 
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A.B. QUINTANILLA Y LOS KuMBTA KINGS EMI LATIN 991»<UMUII 


AMOR. FAMIUA Y RESPETO ... 
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FELONS 81 REVOLUTIONARIES 
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BETH HART 1431AVA83192/AG (10 98/16 981 


SCREAMIN' FOR MY SUPPER 
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PASSION WORSHIP BAND STAR SONG 51 MO-SPARROW 1 15 98 CD) 


PASSION: THE ROAD TO ONE DAY 
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1 AM SHELBY LYNNE 
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FENIX IX 
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DAVE KOZ CAPITOL 99458(10.98/16.98) 


THE DANCE 


37 


34 


45 
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38 
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CD 
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CLAY DAVIDSON VIRGIN INASHVILLEI 48854 (9.98/12.98) 
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HALFWAY DOWN THE SKY 


CD 
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METHRONE ClATOWN 2000 11 1.98/16.98) 


MY LIFE 


46 
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PHIL VASSAR 


47 


43 
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SHAKIRA A SONY DISCOS 82746 (10.98 EO/16.981 


DONDE ESTAN LOS LADRONES? 


48 


39 
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DONALD LAWRENCE PRESENTS THE TRI-QTY SINGERS EM GOSPEL 20251 (10.W15 98) TRI-CW4.COM 


49 
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UUNLAP'S 'TALES': Vet- 
eran jazz artist Gene Dun- 
lap returns with "Tales Of 
The Phatman," his first new 
album in five years. The set, 
due for release Tuesday (25) 
on Avenue Jazz Records, was 




Hawaiian Star. Hoku is 
the latest teen-pop song- 
bird to be introduced to 
the public. The daughter 
of Don Ho. Hoku (whose 
name means "star" in 
Hawaiian) has already had 
a top 40 hit on The Bill- 
board Hot 100 this year 
with "Another Dumb 
Blonde." The song, fea- 
tured on the "Snow Day" 
soundtrack, is the first sin- 
gle from Hoku's self-titled 
debut album, due May 2 
on Geffen Records. Hoku 
is currently on a promo 
tour of radio stations. 



executive-produced by Eddie 
Levine, who is credited with 
discovering Dunlap and sign- 
ing the artist to Capitol Rec- 
ords in the '70s. 



During the hiatus from his 
musical career, the Detroit- 
based artist has been teach- 
ing children; he was inspired 
to record the new album af- 
ter he played for his students 
his demo version of Janet 
Jackson's hit "Got 'Til It's 
Gone," the album's first sin- 
gle. 

Dunlap says, "I was mess- 
ing around with some tracks, 
and it wasn't until I played 
the Janet Jackson tune to my 
students that I be- 
came motivated to 
make a new album. 
It excites me to 
think that young 
people could get 
into this music, and 
the end result is a 
product of their in- 
fluences on me." 

Known for his 
collaborations with 
Earl Klugh, Dun- 
lap was joined on 
the new album by 
guitarist Perry 
Hughes, saxophon- 
ist Ray Manzcrole, 
keyboardist 
Charles Scales, and trum- 
pet player Rayse Biggs. The 
latter two musicians co-pro- 
duced "Tales Of The Phat- 
man" with Dunlap. 



Look out, fatboy and 

MOBY: Dance DJs/artists 
Fatboy Slim and Moby have 
broken through to the main- 



1 



In Their Element The mem- 
bers of R&B/gospel group 4th 
Elemynt count as one of their 
biggest influences a local min- 
ister named Clarence Williams 
Jr. from their hometown of 
Rialto, Calif. The group — 
whose ages range from 16 to 
23— releases its debut album, 
"Elemyntal," May 9 on Tommy 
Boy Gospel. 
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MOUNTAIN 
Static -X, Wticorttin Dtctti fnp 



■jOm-FAM 
S Club 7, S Club 7 




r ^EASl NORTH CENTRAL 
rVAFido Attorns, Mounfon Hj^t...lto#ty low 
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WEST NORTH CENTRAL 
The Wilkinsons, Here i Now 



ri PACIFIC 

Del Ik. Funky HomoKapMn, Joffl U*t Of Die In* 



r 



MIDDLE A11ANTIC 
S Club 7, S Club 7 



T 



SOUTH ATLANTIC 
Son By Four, Son By four 



SOUTH CENTRAL 
E.S.O., City Under Siege 



rAL % \ 

Siege * \ 



THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


WEST NORTH CENTRAL 

1. Tha Wilkinsons Here And Now 

2. Static -I Wiscons..n Death Trip 

3. Project S6 Drawing Black linns 

4. M2M SKartM Of Purpio 

5. System Of A Down System Of A Down 
6 Brad Parsley Wno Needs Pictures 

7. Disturbed The Sickness 

8. Travis Tne Mm Wno 

9. CM The Funky Htmoupien Both S4ti CH Tr* Brim 
ID. Westlrte Westlite 


MIDDLE ATLANTIC 

1. S Club 7 S Club 7 

2. Trawls The Man Wno 

3. Son By Four Son By Four 

4. H2M Shades 0* Purple 

6. System Of A Down System Ot A Down 

7. Sean Paul Stage One 

8. Amber Amber 

9. W The Funky Homoupesn tjtfri SrJes Ot If* fcVaii 

10. Keiis KaleidMcope 



stream with hit singles and 
albums in the upper half of 
The Billboard 200. Could 
drum'n'bass D.T/artist Dies- 
elboy be next'.' 

Dieselboy (whose real 
name is Damian Higgins) 
hails from Pennsylvania, and 
he's considered one of the top 
American drum'n'bass DJs 
in a scene dominated by Brit- 
ish artists. 

Dieselboy was the first 
American artist to he named 
best drum'n'bass 
DJ at the 1998 Glo- 
bal D.I Mix Awards 
(he tied for the 
award with LTJ 
Bukem). Diesel- 
boy's latest album, 
"System Upgrade" 
(Moonshine Music), 
' is the follow-up to 
— . 1999's "A Soldier's 
Story." Dieselboy 
— — has been touring 
the U.S. with DJ 
Dara and AK1200. 

Paul's reg- 
gae STAGE: 
"Stage One," the 
VP Records debut album 
from dancehall reggae artist 
Sean Paul, holds steady this 
issue at No. 7 on Regional 
Roundup's New Artists Al- 
bums (Middle Atlantic) 
chart. 

The album features vari- 
ous noted reggae producers, 
including Jeremy Harding, 



King Jammy, Jason "Jigza- 
gula" Henriques, and Don- 
ovan Germaine. "Stage 
One" debuted at No. 2 on the 
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On The 'Rad' Track. Los 

Angeles-based rock band 
Radford is getting airplay 
on several stations for 
"Don't Stop." the first sin- 
gle from the band's self- 
titled debut album on RCA 
Records. Rock stations 
playing the song include 
WFNX Boston; KNRK Port- 
land, Ore.; KWOD Sacra- 
mento, Calif ; and KENZ 
Salt Lake City. "Don't 
Stop" has had an impact 
on the Modern Rock 
Tracks chart, where it 
stands this issue at No. 
34. Radford has been on a 
U.S. tour and is scheduled 
to play Atlanta May 5. 



Top Reggae Albums chart in 
the April 8 issue, and the 
album bowed at No. 45 on 
the Top Independent Al- 
bums chart in the April 15 
issue. 
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How a Great Company 

Keeps Great Company. 

THE PULLMAN GROUP,* LLC creator of all PULLMAN BONDS™, including the Bowie Bonds'" and all Future Music 
Royalty Bonds, has 100% market share and clients who are some of the biggest names in the industry. Just some of 
the artists and songs we have worked with to date include: DAVID BOWIE ISLEY BROTHERS 

RON ISLEY O'KELLY ISLEY RUDOLPH ISLEY 

JAMES BROWN HOLLAND DOZIER HOLLAND ASHFORD & SIMPSON 

Edward Holland, Jr. Lamont Dozier Brian Holland Motown Hit Machine 

Heroes ZIGGY STARDUST Fashion SUFFRAGETTE CITY The Jean Genie CHANGES Young Americans 
GOLDEN YEARS Space Oddity STARMAN China Girl SCARY MONSTERS Fame UNDER PRESSURE Cat People 
LET'S DANCE Rebel Rebel SOLID Don't Cost You Nothin' IS IT STILL GOOD TO YOU AIN'T NO MOUNTAIN HIGH ENOUGH 
RAY CHARLES You're All I Need to Get By MAYA ANGELOU Reach Out and Touch (Somebody's Hand) DIANA ROSS 
Ain't Nothing Like the Real Thing THE BOSS Your Precious Love TAMMI TERRELL MARVIN GAYE WHITNEY HOUSTON 
I'm Every Woman CHAKA KHAN There Is a Winner in You PATTI LABELLE Ain't Too Proud to Beg THE TEMPTATIONS 
Baby I Need Your Loving I Can't Help Myself (Sugar Pie Honey Bunch) THE FOUR TOPS Baby Love THE SUPREMES 
Standing in the Shadows of Love COME SEE ABOUT ME Where Did Our Love Go? Can I Get a Witness YOU CAN'T HURRY LOVE 
STOP IN THE NAME OF LOVE You Keep Me Hanging On I Hear a Symphony HEAVEN MUST HAVE SENT YOU THE MARVELLETTES 
I'm a Road Runner Nowhere to Run DR. WALKER AND THE ALLSTARS How Sweet It Is to Be Loved By You Please Mr. Postman 
MARTHA & THE VANDELLAS STEVIE WINWOOD Roll With It ISLEY BROTHERS Take Me in Your Arms and Rock Me a Little While 
KIM WESTON Love Is Like a Heatwave Papa's Got A Brand New Bag I GOT YOU (I FEEL GOOD) Living In America 
IT'S A MAN'S WORLD Cold Sweat (Part One) I GOT THE FEELIN' Say It Loud-I'm Black & Proud (Part One) SHOUT 
MOTHER POPCORN (YOU GOT TO HAVE A MOTHER FOR ME) It's A Man's, Man's, Man's World (But It Wouldn't Be Without A Woman) 
LICKING STICK-LICKING STICK Sex Machine TWIST AND SHOUT It's Your Thing BETWEEN THE SHEETS FIGHT THE POWER 
That Lady (Who's That Lady) SUMMER BREEZE Love the One You're With SMOOTH SAILIN' TONIGHT Shout 
THE PRIDE Take Me To The Next Phase This Old Heart Of Mine Is Weak For You Love Is A Wonderful Thing 

The Pullman Group*, LLC as principal, finances Music Publishing, Writer's Share, Record Masters, Artist Record and Producer's Royalties, Film 
and TV Libraries, TV Syndication, Literary Estates and other Entertainment and Intellectual Property Royalties, minimum @$200k in annual royalties and 
up. The group's experience includes over $1 Billion in transactions through 2000. 

J=> L_J LLMAN' SECURITIZING THE FUTURE 5 " 

THE PULLMAN GROUP* 1370 Avenue of the Americas, New York, NY 10019 Fax: 212.750.0464 Tel: 212.750.0210 



e-mail: dpullman@pullmanco.com info@pullmanco.com www.pullmanco.com 
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How Much Is That Deal In The Window? 

Whether it's the majors' "album-fund" advances or the indies' "sweat equity" 
investment, many factors determine where artists' money comes from-and goes. 

BY RICHARD HENDERSON 



Acquiring and promoting new tal 
cnt is the constant for all record 
labels. No matter how the Inter- 
net affects corporeal retail, or 
which new set of mergers 
expands or shrinks the playing 
field, artists and their music de- 
fine the character of a company; the ability to 
attract, sign and successfully promote new 
artists determines whether that company stand 
or falls. That said, and with ever-increasing num- 
bers of new releases vying for attention, the price of sign- 
ing and launching a new act requires either very deep 
pockets or ingenuity worthy of Bre'r Rabbit — or both. 

Of course, there is no hard and East figure that will guar- 
antee the signing of an act or the success of its first release. 
Myriad factors determine the amounts of money advanced 
by a label to a new artist in exchange for signing a contract; 
the budget necessary for competitive promotion of a pre- 
miere album is likewise liquid. Bands with established fan 
and touring bases, often the subject of bidding wars 
between record companies, command larger sums than 
those of lower profile. While 




From left: attorney Cooper, peer's Spanberger and Thirsty Ear's Gordon 
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major labels allot healthy 
sums for a new signing, 
indie labels must strategize 
and economize to get the 
most bang for their promo- 
tional buck. In any case, 
nothing — neither the lon- 
gevity of a band's career, 
nor its relationship with a 
given label — is assured. 
Even with the best inten- 
tions bolstered by the most 
generous budgets, a new 
act can wind up on the 
rocks, riding a wave of 
returns. 

Perhaps not surprisingly, 
none of the major labels 
contacted for the purpose 
of this article was willing to 
discuss the cash outlay 
required to secure and 
market new acts. However, 
entertainment lawyer Jay 
Cooper, senior partner in 
the West L.A. offices of 
Mannatt, Phelps & Phillips, 

negotiated "hundreds and hundreds and hundreds" of 
deals with majors over the years and was willing to share 
his perspective on the state-of-the-art in deal-making and 
the real-world numbers attached to the major-label con- 
tracts be evaluates and refines Car the bands he represents. 

CAUSING THE ADVANCE 

Addressing the initial variables that determine the 
amounts that the majors will spend to sign new talent, 
Cooper remarks upon the difference between an act which 
is sought by one record company and one sought by half a 
dozen different labels: "First, there's no standard [signing 
amount]. Secondly, the deals with majors or companies 
owned by majors are bigger than those done with inde- 
pendents. The next thing is that the amount of money is 
all in the eye of the beholder, in the following sense: 
There's a desire on the part of a company to have an artist, 
and that desire has to be measured, which translates into 
the quality of the deal, be it royalties or advances. The rest 
of the deal also affects advances in the sense that, from 



"Advances for new 
bands, for the first 
album, are usually 
between $150,000 and 
$600,000. Almost all 
of these deals, with 
few exceptions, are 
what we call 'album 
fund' deals. Which is to 
say, with this amount 
of money advanced, 
the artist is responsi- 
ble for paying all 
recording costs, and 
what is left can go into 
the artist's pocket, the 
entire album fund 
being treated as 
an advance." 

—attorney Jay Cooper 

by his own admission, has 



time to time, with a very heavy royalty deal, the 
might he driven CO pay less in advances. 

On the other hand, if there are relatively few albums 
negotiated — compared to what the company could get as 
a maximum figure — that could affect the advance num- 
bers. To some degree, all of the major points in a deal are 
interdependent upon one another. 

"So," Cooper continues," examining the extent to which 
the artist wants and needs this deal, 
and how much the company desires 
the artist, these factors affect the 
amount of money an artist can get. 
Advances for new bands, for the 
first album, are usually between 
$150,000. on the low side, to 
$500,000 to $600,000 on the high 
side. Almost all of these deals, with 
few exceptions, are what we call 
'album fund' deals. Which is to say, 
with this amount of money 
advanced, the artist is responsible 
for paying all recording costs, and 
what is left can go into the artist's 
pocket, the entire album fund being 
treated as an advance. If a band 
gets $300,000 and spends $200,000 
on recording, hiring the producer 
and doing whatever else is neces- 
sary to deliver the master, they can 
put the balance in their own pocket. 
That's how most of the deals are 
made. Long ago, the advance 
money was independent of the 
recording costs, which would be 
picked up by the companies. That 
changed some time ago when 
artists — not realizing that they were 
spending their own money — would 
run up recording costs. The record 
companies saw the need to limit 
that, hence the album-fund deal." 



[audience] base, save lor a local one, you real- 
ly can't expect to put out more than a few 
thousand records to get started. It's a little 
ecosystem that you've got to work with in 
terms of your relative levels of exposure. 
Money is involved in production, and man- 
ufacturing is based on what kind of revenues 
you can generate in the marketplace. Being 
in indie label, we can t invest heavily in antici- 
pation that an act is going to break wide open. 
We all try for that and want that for our bands, but 
the reality is that we're more the tortoise than the hare in 
the race to get where we want to go. Things have to be 
done systematically over a period of time. You have to take 
everything that you make in the market and reinvest it 
back in the band and gradually build over time." 

.As an example of album-fund advance money spent 
well. Cordon cites a recent signing to Thirsty Ear, the 
Virginia Beach-based Car 44. a band whose debut was 
produced by Chris Haskell of the Rollins Hand. The cre- 

(.'tmlinufti on fxiz<r 10 



INDIES' ECOSYSTEM 

Indie labels, with limited re- 
sources at their disposal, will micro- 
manage the preproduction and 
recording of a new signing, to 
ensure that funds advanced are 
spent with optimum efficacy. Peter 
Gordon, president of Manhattan- 
based Thirsty Ear Records, de- 
scribes the equation of resourceful- 
ness and spending which enables a 
smaller label to survive and — hope- 
fully — succeed: "It's all an economy 
of scale, really," he explains. "If it's 
a brand-new act without anv sort of 



The Business Of Doing Music: Keeping Track Of The Bottom Line 



Attorneys 

BY JEFF SILBERMAN 

The\ often say (hat a hit record is "in the grooves." but the ingredients 
fol .1 lengthy and prosperous recording career are oltcn found behind 
the scenes, in the e£fe< uve efforts <>i thin- distinct panics — the act's per- 
sonal manager, attorney and business manager. When ail three parties 
pool their expertise, they i an free I lie at tist to concentrate on a eat • 
ing music "When it works correctly, it's a thing to behold, 
thing of beautv." says personal manager Bill Leopold. 
'People who are very experienced and have been 
around a long time are unafraid lo offer then input 
and aren't worried about people stealing their thun- 
der. You need legal, financial and managerial input, 
all going at the same lime, to make things happe n." 

"Obvioush. anything having to do with the lega 
side in handled by the attorney, and anything hav- 
ing to do with accounting side is bandied bv the 
business manager." adds personal manager Jim 1 

Guerinot "But there is some overlap in the business 

development of an artist, where we bung both people together to consult the 
aittSU over the numbers in the deal. In general, you'll develop the bulk of the 
deals with the attorney, and after that, the revenue from those deals is the 
purview of the business manager." 

LEGAL EAGLES 

The biggest change behind the scenes, to the artists' benefit, is the growing 
music sophistication of entertainment attorneys. "What's different with my 
generation [of attornevs] and the generation before me is that before, people 
[basically] fell into entertainment law," says Fred Goldring, partner in 
Hansen. Jacobson, Teller. Hoberinan. Newman, Warren. Hertz & Goldring. 
"They were corporate or real-estate lawyers who got a musician client and 
suddenly became entertainment lawyers. I'm of a generation of attorneys 
who happen to love music and the music business. I knew what I wanted to 
do when I got into law school. In a sense, we're all frustrated musicians, and, 
because of that, the whole concept of entertainment lav has changed.** 

The attorney has also taken a bigger role in the growth of a new and 
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The Business Of Doing Music: Keeping Track Of The Bottom Line 



Business Managers 



BY JEFF SILBERMAN 
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s the role of attorneys in an artist's longlcrm suc- 
cess has changed and grown, so have the respon- 
sibilities of" the business manager. Not only has 
i the potential exploitation of an artist's work and 
likeness grown exponentially over the past few years, but 
(he truly effective business managers make — or at the very 
least, counsel — an artist to establish a prosperous existence 
that goes well beyond his or her prime recording career. 

"In the past, business man- 
agers have been engaged in 
tax compliance and financial 
management — making sure 
the artist's bills were paid and 
providing a working budget, 
f>e it on tour or in the studio/' 
says business manager Wayne 
Coleman. "Now, we're more 
involved in their personal 
finances and business plan- 
ning, as well as making sure 
our clients' money has been 
invested, with the end result 
being the preservation of cap- 
ital. The business manager 
needs to make sure the client, 
who may have a limited artis- 
tic lifespan, preserves those 
great earnings generated during the peak of success, so 
that by the end of the artist's career, or when the client 
decides not work as hard, there is still a capital reserve to 
fall back on." 

David Levin, who has been a business manager for 16 
years, concurs. "The business manager's function is pri- 
marily to be a financial guardian angel for the artist," he 
says, "to make sure their hills are paid in a timely manner 
and, most importantly, that 
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Business managers Levin (left) and Coleman 



their taxes are filed and 
paid and that they can live 
on a budget, save money 
and invest wisely for the 
future." 

"The relationship can go 
from cutting all the checks 
each month, keeping the 
books, and everything that 
has to do with accounting 
and finance, to checking 
out insurance policies, refi- 
nancing houses, shopping 
for the best deal on a new 
car, picking mutual funds 
and providing analysis on 
the investment side," adds 
14-year business manager 
Richard Johnson, who's handled hundreds 
his tenure in the business. 



"Some clients don't 
want to know anything 
about it They want the 
business manager to 
do everything. Other 
clients want to be inti- 
mately involved. It 
depends on the artist's 
willingness to [partici- 
pate in] all the 
business aspects of 
their career." 

— business manager 
Richard Johnson 

)f artists over 



"On all financial matters, the business manager is always 
the point person, whether it involves personal financial 
issues or company financial matters involve tours, publish- 
ing deals, merchandising and Internet applications." 

BUSINESS/ARTIST RELATIONS 

Lach artist/business manager relationship is different, 
depending on the experience and interest of the artist in 
the fine points of his business 
affairs. "After spending time 
with new artists and very 
established artists, I've found 
that, at the beginning stage of 
an artist's career, it's very 
important to interface with 
a business manager w r ho can 
set the artist off on the right 
foot and ingrain in iheir 
minds the policies they should 
follow when the money comes 
rolling in," Levin notes. 

"Some clients don't want to 
know anything about it," 
[oh n son says. "They want the 
business manager to do every- 
thing. Other clients want to be 
intimately involved. It de- 
pends on the artist's willingness to [participate in] all the 
business aspects of their career. In general, artists are more 
savvy today than they were in the past, but even now, their 
craft and artistry do not leave them with the time they'd 
like to spend on their business and to get better at both. 
That's why they have to lean on a business manager to 
provide advice." 

Yet, all three business managers note that, whatever the 
relationship is between business manager an artist, it 
should complement the service of the artist's manager or 
attorney. "In most cases, a business manager is a screener," 
Coleman says. "A lot of offers come through thai he can 
dismiss without having go to the client, the personal man- 
ager, attorney or other advisors. The best arrangement is 
for a client to have a team of advisors that includes a busi- 
ness manager whose primary responsibility is the financial 
end. The attorneys are responsible for dcalmaking, while 
the personal manager provides career guidance. The best 
way to serve an artist is through a team approach." 



BEYOND THE ACTIVE CAREER 

Indeed, of growing importance to a business manager is 
ensuring a suitable and prosperous lifestyle beyond the 
typical lifespan of a recording artist. "Our new role entails 
how we can lake [the artist's] income and increase that cap- 
ital, based on the changes in (he industry and economy," 
Coleman notes. "A 401 K is a conservative pot of gold at the 
end of an artist's career today. We have to make sure the 
act is collecting all the money entitled to them, then we 
take that and make investments. If you're not an invest- 
ment advisor yourself — but have the skills to be organized 
and stay on top of your clients' income and expenses — you 
can go 10 an expert to provide [investment] services for 
you. Money managers, investment advisors... there's a 
whole breed of people who have popped up to advise busi- 
ness managers on how to properly invest and protect their 
clients' money. 



MAKING BUSINESS PERSONAL 

What makes a good business manager? "A good business 
manager needs to have a solid accounting background, 
considerable experience in the music business and a very- 
solid lax understandings — be it a CPA degree or the equiv- 
alent," Johnson says. "Look for people who are experi- 
enced and aren't overloaded with a lot of accounts. 

"It's also about how big the business-management com- 
pany is," he continues. "The artist has to decide if he or 
she wants to work with a big fish in a small pond or vice 
versa. There should also be some sort of personal rela- 
tionship there, some philosophical connection of minds to 
work for the same goals together." 

There also needs lo be some sort of personal connec- 
tion. "On one hand, it is a fiduciary relationship, where 
the artist has to be able to look into your eyes and know- 
he can trust you," Levin says. "Personally, 1 can adapt to 
any artist environment, but it's always more pleasurable 
to work with someone who you trust and respect in the 
industry." 

As personal manager Gary Spivack attests, the best trail 
of a good business manager is his or her ability to work 
effectively as part of a team. "You want someone who 
wants to work together to make an artist's career success- 
ful," he explains. "You don't want a lawyer or business 
manager stepping into areas out of their expertise. You 
always want everyone pulling together." ■ 



ATTORNEYS 

Continued fmm ggg jj 

unsigned artist's career. "We will either get involved with 
an artist that hasn't been approached by the labels — where 
we take an active role in shopping a deal for them — or, at 
a later stage, with a new artist who already has manage- 
ment and interest from labels," adds Mitch Tenzer. partner 
at Ziffren, Brittenham, Branca 8c Fisher. 

"Way back in late '60s and early '70s, attorneys were 
coming in later in the process, often when the recording 
contract had already been made," adds Lee Phillips, part- 
ner in Manatt, Phelps & Phillips. "Over years, it has 
evolved to where many artists hire the attorney first. They 
look for an attorney to find interested labels, then negoti- 
ate all business points completely. Sometimes, our duty is 
to find them a personal manager. A lot of legal issues now 
go well beyond the rccording-coniraci .nii-.iv" 

THE NEW NET GAME 

In fact, attorneys are spending an increasing amount of 
time defending their artists' rights in the new digital and 
Internet revolution. "The Internet has become a big part of 
the business, especially in the last six months. We've been 
very involved in sponsorship deals that now- have an Internet 
component, be it downloading or Welx:asiing. Contracts 
have changed dramatically, and one of the biggest fights con- 
cern who owns [an artist's] Internet name." says attorney 
Neville Johnson, who runs his own firm. "The labels want to 
control all Internet uses of the artist's name and likeness, so 
there's some major battles going on in that area." 

"Over the last year, we've gotten tremendously involved 
in (he Internet and digital convergent e spat e. and, as resuli 
of that, it's hard for us to look an artist in the eye and rec- 
ommend they enter into a longterm recording agreement." 
Goldring says. "It's just a different time now, where every- 
thing is so unsure. A deal made today may not be in the 
best interests of an artist five years from now." 

"We've never been into [securing] longterm deals for 
our artists, unless there's a mutual commitmenl that has a 
favorable guaranteed stream of income," Phillips asserts. 





From left: attorney Phillips, personal managers Leopold and Guerinot 

MONEY FOR AIR 

"Then there's a dramatic change in the methodology for 
promotion," Johnson says. "Because of Web radio, it's a 
whole new hallgame for artists in that they can promote 
themselves, through alternate means of distribution, such 
as Amazon.com and mail-order. The big success in that 
area has been by Ani Di Franco, who had done it all by her- 
self out of Buffalo. More and more artists will break away 
from majors to companies like Danny Goldberg's Artemis 
label. It could make the business more competitive and 
take us back to the '50s, when there were hundreds of 
record companies. Of course, [the Internet] still can't com- 
pete against the muscle power that BMG can put behind 
the Backstreet Boys. It's clearly a million-dollar effort to 
break out on a major scale, but it's now much easier to 
start a fire and fan the flames." 

"As this digital revolution continues, it may turn out that 
artists will make a lot more money using their own distrib- 
ution, Phillips says, "if, of course, they're well known; they 
might not need a label for [distribution]. But, if they're a 
new act. the Internet [distribution] won't work. It's hard 
for a new band lo stand out when MP3 has got 5-1,000 new 
bands to choose from." 

FIND THE RIGHT REPRESENTATION 

With so much on the line for an artist, choosing the right 
attorney is of paramount importance. "Look for someone 
who has had experience in all areas, be it with new artists 
and superstars," Tenzer says, "someone who's on the cut- 
ting edge in terms of new technologies, has relationships 
throughout the industry, as well as passion for the music 
and a time commitment for the parties involved." 

'Just ask around," Goldring continues. "This is a pretty 
small community. If you ask a number of people in differ- 
ent areas of the business, you'll find out who has integrity. 
You've got to do your homework. It's like looking for a 
good doctor. If a law firm has many very successf ul clients, 
that firm must be pretty good. 'I"hen again, there are a lot 
of great young lawyers who deserve a break and would give 
you more attention. For instance, if you start at the top and 
the big lawyers can't take you. they can recommend some 
smart up-and-comers. I do that all the time." H 
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Uses: Instantly gives traditional 
organisations the glossy sheen of 
electronic commerce. Temporarily 
conceals critical business model 
flows. 

Directions: Using quick strokes, 
apply a thin layer to surface of 
organisation. Repeat application 
os needed. 




more lasting approach to eCommerce? 



In a rush to join the eCommerce 
revolution, many organisations have 
opted for an easy-to-apply approach. 

But without a business model to back 
it up, even the coolest Web site can't 
take you very far. And off-the-shelf, 
plug-and-play software won't help you 
withstand the brutal competition 



of the emerging electronic economy. 

Across industries and geography, 
Andersen Consulting is helping many 
organisations surmount the real 
strategic challenge. How to create an 
original and resilient value proposition, 
and how to align the entire organisation 
to capitalise on it. 



Of course, this approach doesn't 
simply spray on. But then again, it 
doesn't simply wear off either. 



A Andersen 
Consulting 



Securitized Loans 
Are Musicians' Hedge 
Against The future 

Estimates suggest there are more than 1,000 musical artists 
worldwide who fit the criteria for such loans. The total music 
market could be $200 million to $400 million a year. 

BY DON JEFFREY 

■ ■ ore than three years ago, a business manager and an 
HJI investment banker fashioned what came lo be known 
■■I as tin- Bowie Bonds, ushering in a new- style of 
III music-industry financing. 

The unique nature of that deal was that artist David 
Bowie sold $55 million worth of bonds backed by royalties 
from his catalog of 25 albums. 

Since then, several firms have tried to carve out pieces of 
this new market, which is known as the securitization of 
music assets. Some have put together viable businesses; 

some have apparently fallen by the 
wavside. The first company to success- 
fully market a music-bonds deal was 
investment bank Kahneslock & Co. Its 
banker, David Pullman, has since 
formed his own division within the 
bank, called The Pullman (iroup, 
designed to execute these transactions. 

It was Pullman who, along with 
Bowie's business manager. Bill Zysblat, 
engineered the Bowie bonds. 
Besides The Pullman Group, the field now contains such 
players as Zysblat and partner Joseph Rascoff 's investment 
firm. Kntertainment finance International LLC; and 
music-industry veteran Charles Koppelman's CAK 
Universal Credit Corp. Although these firms vary in the 
kinds of deals they do, the basic architecture of the trans- 
actions is similar. 
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Read Money 

"Earn cash while you play!" 

Label support and product endorsements can make touring a lucrative proposition, 
but everyone has to bite the financial bullet at one time or another. Ray Waddell counts 
the ways artists can make — and keep — revenue earned on the road. 



Steady touring, along with radio and video exposure, 
i etna 1 1 1 (he most important tools in breaking an act and 
maintaining a career. 

But with the increased cost of getting an act out on the 
road, artist managers have had to look for wavs to either 
defer costs m make tout ing as efficient as possible. Among 
the ways to do this are garner- 
ing lour sponsorship and as- 
sembling like-minded artists for 
tours. 

Touring costs can fluctuate 
wildly. "All an agent or manager 
can control is what their act can 
make, not what they spend," 
says Buck Williams, whose Pro- 
gressive Global Agency books 
such acts as R.F..M., Train, 
Ouster, Everything and Wide- 
spread Panic:. Williams cites such COM factors as whether 
the act travels by bus or van, carries ils own sound and 
lights and is willing to cut corners. 

"Some bands can tour for $5,000 a week or less and still 
make some money," says Williams. "They can do (hat if 
they're really careful, and quite frankly, very few are. W r e 
tell people lhat they've got to keep their sanity, but they've 
also got to keep something back to grow into. Whatever 
luxury you've got [on the road], you're not gonna ever 
want to give it up. Few people ever go backwards. " 




MERCHANDISING MOOLA 

When touring dollars get tight, options include label sup- 
port, sponsorships and merchandise sales. "Generally, all 
record company deals have some kind of lour support w ritten 
in," says Williams. "Merchandise rarely makes you enough in 
I he earh si.iges to in. ike mui h of a difference You're luck] it 

you can do 50 cents a head." 

I Sponsorships, while not w idely avail- 

able lo baby acts, are also tricky to make 
I-*, tt. ■ work, Williams says. ".Any time a sjMinsor 
is involved, it's another source of rev- 
enue." he says. "You just have to maintain 
your integrity. It burns a lot of people out 
if you commercialize voutself. There's a 
fine line there, and every deal is dillerent. 
You look at each case as it comes up — and 
the timing — with each individual artist. 
You have to be flexible and not Ik- Icmi 
greedy. We tell people that there's always tomorrow." 

Developing ,i countn aci on the road appears to be B 
more expensive venture than with a rock act. "The big thing 
in country music is that bus," says Williams. "As a rule, coun- 
try acts make more money quicker, but rock acts make more 
for a longer period of lime, and more ai I he top end." 

BUSES AND HOTELS 

Clarence Spalding of the Titley-Spalding Company, 
managers of Brooks & Dunn, Chely Wright and Jerry 

Continued mi jam 1 1 
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Film & Video 
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Licensing 
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Leading advisors* 
to the world of music 



We are number 1 advisors to recording artists in the UK and 
justly proud of our reputation. So whether your needs are for 
UK or international tax planning, auditing, accounting or 
bookkeeping services, catalogue valuations, tour planning, 
VAT or any of our other services just give us a call. You'll soon 
find why we are first choice for the UK's music industry.... 

Contact: Richard Rees-Pulley 44 (0)20 7951 6394 or 
Garth Tweedale 44 (0)20 7951 4844. 



'Source - Cliff Dane's Rock Accounts 1 999 



Ernst & Young 
Rolls House 
7 Rolls Buildings 
Fetter Lane 
London EC4A1NH 
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From thought to finish: 
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Wt ACE PLEASED TO ANNOUNCE THAT 

FEINSTEIN MANAGEMENT 

has become the Entepjainment/Dusiness Management 
Division or 
ORAM, YELON 8 BERNSTEIN, PC. 
CERTIFIED PUBLIC ACCOUNTANTS 
420 Lexington Avenue, Suite 2150, 
New Iork, NY 070 
1219) 6640030 Tax (212) 



Complete Tour Accounting O Contract Review O Comprehensive Tour Insurance 
Review O Tour Settlement Review O Performance Registration O Catalogue Copyright 
Management O Licensing Coordination and Clearance O Royalty Coordination and 
Disbursement O Performance Registration Q Catalogue Valuation Analysis O 
Foreign Taxes O Record Royalty Examinations O Music Publishing Examinations O 



Complete Personal and Corporgte-jBusiJess Management-Services O 
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Consultation O Esfal? Planning'* ") •* Heisonal-and Corporate Insurai 



Financial Planning 



rporate Insurance Review O Tax 



Planning and Projections O Preparation df Personal and Corporate Tax Returns O Complete 
Tour Accounting O Contract ^.ai^f^ | \) Coinpreiei^rje Tour Insurance Review O 
Tour Settlement Review O Performance Registration O Catalogue Copyright Management 
O Licensing CoordinatiorfiarilTctWance *f<Q* 'Rcjjyat^' ^ooSlination and Disbursement O 



Performance Registration O Catalogue Valuation AnalySls^t) Foreign Taxes O Record 
Royalty Examinations O Music Publishing Examinations O Complete Personal and 
Corporate Business Management Services O Financial Planning Consultation O Estate 
Planning O Personal and Corporate Insurance Review O Tax Planning and Projections 
O Preparation of Personal and Corporate Tax Returns O Complete Tour Accounting 



GELFAND, RENNERT & FELDMAN.LLC 
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Los Angeles ■ New York ■ London • San Francisco 
Business Management Royalty Examinations Tax Services Tour Accounting 

1880 Century Park East, Suite 1600. Los Angeles, CA 90067 310.553. 1 707 
1301 Avenue of the Americas, New York, NY 10019 212307 MOO 
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All Oasis all the time? 



POTENTIAL 

BY CHRIS FULLER 

LONDON — just as new media is making a dramatic 
impact on traditional music distribution and retailing, in 
Britain as elsewhere, it is also redefining long-established 
relationships within the industry itself. 

Music's money men, for example, whose long-held role 
has been to guide their delicate creative charges through 
the potential minefields of tax, tour accounting, catalog 
valuations, royalty tracking and so on. now face the chal- 
lenge of maximizing artist revenues across the shifting 
sands of digital distribution. 

"What Andersen Consulting is now trying to do is to help 
our artist clients get used to the idea of themselves as 
"brands' in the new media world," says Charles Sutherland, 
senior manager, media and entertainment strategy, with 
Andersen Consulting, which has compiled a study titled 
"New Media. New Value" on the music business. 
"Our job," says Sutherland, "is to create value for them. It) 
help the artists think through 
how- to create new rights and 
then how to market those 
rights." Sutherland, whose cur- 
reni clientele features some of 
the biggest-earning names in 
the business, notes that "The 
newer acts, particularly, are 
wised-up on the idea of brand- 
ing and the opportunities 
offered by, say, Webcasting and 
online distribution. But then 
some artists take a far longer- 
term view than others. Our job 
is to help find a balance — to 
make the most of current or new material while at the same 
time maximizing the potentials offered by back- 
catalog or archive." 

SINGLE-ARTIST CHANNELS 

for the future, Sutherland adds, the influx of broad- 
band technologies and "truly interactive" TV w ill bring the 
biggest prizes: "Though it's not likely to happen for three 
to five years, the concept of single-artist channels is among 
the most exciting. An all-Oasis or all-Bruce Springsteen 
channel, for example, on which all activities can be aggre- 
gated and which can be fed across all platforms... this will 
transform the traditional ideas of promotion and market- 
ing and really turn the business around." 

For fast -growing U.K. financial-investment specialist 
Laing &: Cruickshank. an offshoot of Credit L.yonnais. the 
trend pioneered by the Pullman Group for big-name artists 
like David Bowie, Rod Stewart and Iron Maiden to "securi- 
tize" — or float stocks and bonds against future streams of 
income — represents a particularly attractive area. But. as 
noted by L&C investment director Duncan Carmichael- 
Jack, "There are probably no more than .50 artists around 
the world with the kind of appeal and back-catalog to make 
securitization viable. Madonna is probably the last." 

.As Carmichael-Jack notes, the new breed of music stars 
"have far shorter, high-earning life-spans than their 1970s 
or 1980s equivalents. We seem to get them around album 
number four; earnings from the first two or three albums 
tend to pay for houses, cars and having fun." 

INVESTMENT SEMINARS 

With an emphasis on "long-term investment and wealth 
creation," L&C draws on a cross-media team to give its 
clients sound advice. "It's true to say that most artists do 
not tend to have a huge insight into the complexities of 
financial investment" says Carmichael-jack. "Kach of our 
clients has a team of two or three people to help them 
arrive at the best choices. We also offer screening services 
to ensure all investments made are ethical." 

The staging of investment-oriented seminars, such as a 
recent Music & Money Matters event in London that 
attracted 200 U.K. music lawyers, accountants and man- 
agers, has also proven to l>e a useful means of client 

{.imttmitii on fnti>r l r i 



38 



BILLBOARD SPOTLIGHT 



BILLBOARD APRIL 29, 2000 



"My problem lies in W 

reconciling my CJTOSS habits 

with my net inCOme" Errol Flynn 1909-59 



o 



Need sound advice? 



Laing & Cruickshank 

Investment Management Limited 



Deterred by inexperience or a fear of possible risk, many artists hold back on 
stock market investment and so miss out on an excellent opportunity of 
making their money grow. 

For solutions to your financial 'problem' please contact our media team: 

Duncan Carmichael-Jack on +44 (0) 20 7214 6367 e-mail: duncan.carmichaeljack(a ; lacim.co.uk 
or Richard Wayne-Wynne on +44 (0) 20 7214 6366 e-mail: richard.waynewynne@lacim.co.uk 

Head office: Broadwalk House. 5 Appold Street. London EC2A 2DA. United Kingdom 
Regulated by the Securities & Futures Authority 
A member of the Credit Lyonnais Group 
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CARNMORES ROYALTIES CONSULTANTS LTD. 

Royalty Auditing Specialists in Europe 
Contact: Richard Jackson-Bass (London) 

Tel: 0044 207 499 3373 
Fax: 0044 207 495 7722 
e-mail: carnmores@aol.com 



MUSIC&MONEY 



PROSKAUER ROSE LLP 



2000 



NEW YORK 
LOS ANGELES 
WASHINGTON 
BOCA RATON 
NEWARK 
PARIS 



Proskauer Rose LLP is pleased to announce the expansion of its 
Entertainment Law, Criminal Defense and Commercial Litigation 
Practices. 

The firm welcomes 



Partners: 



Senior Counsel: 



Bert H. Deixler 
Richard Marinaro 
Lary A. Rappaport 
and 

Michael A. Firestein 



Hayes F. Michel 
and 

Michael H. Weiss 
and 



Associates: 



Melissa L. Burns 
Robert H. Horn 
Jonathan E. Rich 
and 

Kenneth Ingber 

These litigators, formerly of McCambridge, Deixler & Marmaro, LLP, are 
members of our Litigation and Dispute Resolution Department and reside 
in our Los Angeles office. 

32nd Floor 

2049 Century Park East 

Los Angeles, California 90067-3206 

Telephone: 310.557.2900 

Fax: 310.557.2193 

www.proskauer.com 

April 1, 2000 



HOW MUCH IS THAT DEAL? 
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atinn and launch of I he group's first album is paradigmat- 
ic of the budgets and strategies in the indie community. 
"All in all, the record was done for under S 10,000," reports 
Gordon, "which includes mixing and mastering and 
extensive pre-production. Of course, that means sleeping 
on couches, eating last food and doing nothing but the 
work necessary to produce the master tape. Again, work- 
ing with a young band in tandem with an experienced pro 
was a very nice mentor situation. Receiving a certain 
amount ol goodwill from seasoned professionals, who can 
bring young bands up a lew notches in quality, is impor- 
tant. 

"Theo van Rock, who had engineered for the Rollins 
Band, was brought in by Chris. Theo had a studio in 
Brussels; we shipped the tapes over, Chris and Thro spent 
a great deal of time on the project (working on present 
costs and futures on the album), and the results sound like 
an album that cost $50,000 to SI 00,000 to make. There's a 
lot of sweat equity in this record. That's what we depend 
on. There is the risk that such a situation, with the wrong 
chemistry, can implode. With our budgets, there's really 
no room for error. The way the budget was planned out. 
every nickel was accounted for." 

NOISE AVOIDANCE 

Thirsty Far plans an initial pressing of between 2,000 to 
5,000 units for one of its new acts, allocating S I -S2 per unit 




Regional travel: Car 44 

for the marketing of the album. In the case of Car 44, the 
marketing plan is based on the time-honored regional 
breakout strategy, with micro-marketing centered on the 
hand's mid-Atlantic home turf. "We can't hire lots of indie 
promoters and take out lots of retail programs on a nation- 
al basis," Gordon allows. "What we do have is the ability to 
pinpoint the area where the band has a following and just 
inflame that part of the country. With a cost equation that 
works on your behalf, vou have the real chance to afied 
the marketplace and have that effect radiate outward, to 
the Northeast, to the Midwest. You can control what 
you're doing on a basis of costs and marketing focus and 
overall efficacy in how you achieve your goals." 

In contrast, Jay Cooper sees majors allotting $150,000 to 
$500,000 and more in promotion. "Today." he explains, 
"it's very expensive to rise above the competition and the 
noise in general. Promotion comes in several different 
forms. Generally, promoting a record has always been a 
record -company obligation, but some years ago the record 
companies decided they needed to hire outside promotion 
people to work their records. What they did then was to 
treat the cost of those linings as a further advance, which 
would be charged against an artist's royalties. A typical 
compromise might be that 50% of independent promo- 
tion — usually for radk> — would be charged to the artist, in 
which case we would negotiate limits to that, perhaps no 
more that $50,000 to $75,000. General promotion and 
marketing activities are not part of the deal, though. " 

PUBLISHING PAYBACK 

Equally attuned to the subtitles and near-infinite vari- 
ables of a first-time signing is veteran music-publishing 
executive Kathy Spanberger, president of peermusic. As 
new acts are often signed to publishing deals well before 
inking with a label, Spanberger tracks the progress of 
fledgling careers, often becoming involved with the start- 
up financing necessary to get an artist's first album off the 
ground. 

"If a band is already signed to a label, [our involvement] 
depends on what's needed, " says Spanberger. "It could be 
money per month to help support the group, whether 
they're in the studio or on tour, if record-company money 
isn't sufficient to pay their bills and their rent. Other times, 
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ME 

Assurance 
Tax 

Consulting 
Media & Entertainment Group 

Sometimes it's hard to be heard in the music 
industry. But listen to this: Our dedicated Media 
and Entertainment practice can help you deal 
with the hot issues you face today. From digital 
transformation, to business advisory services, to 
post-merger integration. Some of the biggest 
names in the industry are listening to our story. 
We'd like you to hear it too. 

For further information, contact: 

Mary Pat McCarthy, Vice Chair, 
Information, Communications & 
Entertainment, at 1 -877-ASK-KPMG 
or mmccarthy@kpmg com 
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Robertson Taylor 

Insurance Brokers Ltd. 

Lloyd's and International 
Insurance Brokers 



London • Now York • Paris 

World leaders in 
insurance broking and 

risk management 
services to the music and 
live event industries 




CONCERTS • TOURS • MUSIC 

• THEATRE • FESTH KIS 
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• BROADCAST • LIABILITY 

• PRO U DIO • STUDIOS 

33 HARBOUR EXCHANGE SQUARE, 

LONDON EI4 9GG 
Tel: 020 75 1 0 1 234 Fax: 020 7538 1 1 34 

55 FULHAM HIGH STREET, 
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Tel: 020 75 1 0 1 234 Fax: 020 7736 4803 

THE CLARIDGES, 101 WEST 55TH STREET. 
SUITE I4K, NEW YORK 10019 
Tel: 2 1 2 262 9505 Fax: 2 1 2 262 9525 

34 AVENUE DES CHAMPS-ELYSEES, 
75008 PARIS 
Tel: 01 44 95 37 44 Fax: 01 40 76 76 89 

Website: www.robertson-taylor.co.uk 
E-mail: info@rtib.co.uk 
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publishing advances can go directly into selling records. If 
you had a choice, you'd like to pay an advance directly to 
the writer/artist and pul some money into trying to protect 
the investment by helping increase the chance of selling 
records," 

As for the advance attached to signing with a publisher, 
Sp an beraer reports, "I've heard everything from $250,000 
to $"j00,000 lor a first-time artist, for one album, or higher." 
Site cautious that usually there is a reversion clause engi- 
neered into the deal, where the songs are kept fin a speci- 
fied amount of" time and then revert to the artist. "[The 
advances] seem to get higher and higher every year. Every 
artist, of course, thinks they're going to sell a million 
records; most don't, so it's quite risky- Part of the advances 
these days can be money toward promotion. If there isn't a 
sulliciently healthy tour budget or radio-promotion budget, 
the publishers may be asked to aid in subsidizing these." 

Spanherger concludes with a sobering thought: "As 
someone in my office says, 'Anything can happen to screw 
up your career.' You need a lot of luck, as well as money, 
along the way so that the pieces fall into place correctly. It's 
really tough. The head of a major label's A&R department 
recently told me that it costs $1 million to break a new 
artist. That's a lot of "money, though it's spent in stages; if 
the record's not moving, they're not going to spend that 
much, but if it is moving, it can get up that high." ■ 



POP-STAR BONDS 
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QUARTER-MILLION-DOLLAR STREAM 

The financiers are looking for catalogs of" musical assets 
that are at least five years old and give of. a stream of at 
least $250,000 in steady income every year. This income 
comes from royalties on publishing, co-publishing, song- 
writing, performances, production and record safes. The 
bankers review at least five years' worth of financial data, 
perform audits, check contracts and research rights of own- 
ership and legal obligations. The firm lends the artist or 
company funds collateralized by the assets. The loan, with 
interest, is repaid with the cash flow generated by those 
assets. Deals can take up to six months to put together. 

Pullman maintains that there are more than 1,000 musi- 
cal artists worldwide who fit the criteria for securitized 
loans. The total music market, sources say, could be $200 
million to $400 million a year. 

These deals have pitfalls, though. According to Pullman, 
(hey can include missing royalties, incorrect royalty rates, 
litigation problems and disputes over songwriting credits. 
"We had a song where a guy tame around 10 years later 
and said he was one-fifth writer of the song," says Pullman. 

Nfost of the loans — which lange from a few hundred thou- 
sand dollars to a reported high of $55 million in the case of 
Bowie — are lor 15 years at interest rales calculated between 
200 and 500 basis points above the 10-year Treasury note 
{which at press time meant rates ranging from 8.59J to 
11.5%). The loans can be paid off earlier than maturity, 
which allows the artist to do another financing. 

BUY BONDS 

A large loan like Bowie's or a number of smaller loans can 
be bundled or packaged into a security that is then sold to 
private investors as a bond. This is the kind of thing that Wall 
Street has done lor years with such obligations as home 
mortgages, credit-card debts and almost anydiing that can 
produce a steady, predictable flow of income over time. The 
buyer of the Ixmds is usually an institutional investor like an 
insurance company. Prudential Insurance bought the Bowie 
Ixmds, a 10-year security with a 7.9^ interest rale. To attract 
buyers, the securitized loans receive investment-grade rat- 
ings from rating agencies like Moody's Investor Service. 

Art ists could, of course. just go to a bank and receive -i 
loan. But the architects of securitized deals say their 
method is superior. These financiers explain that bank 
loans are generally for less money, shorter periods of time 
and at floating (rather than fixed) interest rates. Morever, 
the bank will usually require that the artist make personal 
guarantees for the repayment of principal and interest 
The securitized loans are non-recourse, which means that 
the bondholders cannot force the artist into bankruptcy if 
cash flows don't meet expectations. 

The bankers argue that these kinds of loans are benefi- 
cial for labels, as well as for artists. Under the old system, 
a performing artist or songwriter might go to his Ial>cl or 
publishing company for advances against the royalties he 
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would earn from his catalog. 

"It puts more money in the system," says Pullman of the 
secuntized deals. "Labels don't have to pay advances. It 
helps them sign new artists." 

ARTIST OWNERSHIP 

Artists who have taken this financial path like the deal 
because they get their money upfront and receive a big 
break on taxes, which are deferred. They also get to keep 
control over their catalogs and can do subsequent deals. 
"Under our deals, the artists can always sell their catalogs," 
says Pullman. "They still have ownership." 

Pullman's group has concentrated on artists. Besides 
Bowie, he has done deals with songwriters Holland, 
Dozier, Holland ($30 million) and Duane Hitchings; and 
performer/songwriters Ashford and Simpson, the Isley 
Brothers and James Brown. He says he is exploring other 
areas of intellectual- property rights besides music. The 
same financing deals can be done with literary estates; 
book-publishing rights; TV syndication, animation and 
movie rights; apparel and sports licensing; and patents. 

"We're definitely focusing on inventors and artists," says 
Pullman. "The companies have capital already." But 
Koppelman's investment firm, CAK, has focused on com- 
panies rather than individuals. It has made loans to inde- 
pendent labels TVT Records ($23 million) and Corinthian 
Records ($4 million) and Nashville-based performing- 
rights society SESAC ($29 million). 

Deals unaer $30 million, says CAK co-founder Robert 
D'Loren, will be aggregated or pooled into bonds to be 
sold to investors. Recently, CAK announced an agreement 
with Deutsche Bank, which will provide financing for its 
transactions. D'Loren says this deal will allow CAK to 
expand into Europe, where Germany-based Deutsche 
Bank has a strong presence. 
"We're in the process of doing a 
music-related deal in Europe," 
says D'Loren. 

CAPITAL TO GROW ON 

CAK's partner and financing 
source had been Prudential 
Securities, which retains a 
minority interest in CAK. In a 
sign of the competitive nature 
of this new market, there has 
been litigation. Pullman has 
filed suit against CAK, claiming 
that it interfered with his busi- 
ness. He says the lawsuit is expected to go 
to trial this summer. 

Commenting on Pullman, D'Loren 
says, "We're not really in the same busi- 
ness. That's an insignificant part of our 
business." D'Loren says CAK has talked 
to major labels about doing financing 
deals, but so far no transactions have 
been made. "It surprises me that majors 
haven't been more actively pursuing the 
capital markets," he explains. "If they 
need capital to grow, this form of financ- 
ing could provide the lowest cost." 

The other major player in this arena is Entertainment 
Finance International LLC, started by Bowie managers 
Rascoff and Zysblat and third principal Tom Cyrana. 
Their partner is Prudential Insurance (which is separate 
from Prudential Securities). Cyrana says the company has 
done "a few" deals but declines to list them because "we 
treat our relationships like banking relationships, confi- 
dentially." He does mention one transaction, with inde- 
pendent jazz compilation label 32 Records, a loan backed 
by the label's catalog of masters. 

Cyrana says EFI is specializing in deals in the $5 million 
to $15 million range. When outstanding loans reach a total 
of $25 million to $40 million, they will be bundled, securi- 
tized and sold to Prudential Insurance. 

EFI may have an advantage in that Rascoff and 
Zysblat are business managers to a number of artists, 
including Bowie, the Rolling Stones, Soul Asylum and 
Joe Jackson. 

GOING OUTSIDE 

Other players have tried to tap the securitized music 
market but with little success. With much fanfare, Nomura 
Bank started an entertainment-securitizalion unit in late 
1997 headed by Ethan Fenner, who had made his name in 
the asset-backed securities business for the Japan-based 
bank. One of his partners was music-industry veteran 
Irving Azoff. The company announced only one deal — a 
$15.4 million securitized loan to Rod Stewart in 1998. 
After that, the unit apparently dissolved. 

Another firm, Global Entertainment Finance, made a 
$30 million loan to British heavy metal band Iron Maiden. 
Sources say the firm is now focusing on securitized loans 
outside the music business. ■ 



Charles Koppelman (left), 
Robert D'Loren 
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Kilgore, says an act needs to take a look at why they're 
touring at all. " Touring is a very expensive venture, with 
buses, musicians, hotels and fuel, and nothing*! going 
down," he says. "I low do you defer costs? You can always 
go to the label, but one way to defer is not to go out until 
you're ready to go out." 

Spalding says management and the act must 
determine why they should tour in the first place. 
" The first reason is radio, where you have to make 
an impact. People want to see you, and radio wants 
people In see you," Spalding explains. "Prior to 
the first song, or with the first song, what is an act 
worth as a ticket seller? Nothing. They're not even 
a name, they're just a song. So you have to image 
that act and get a brand out there." 

Spalding says touring can cost as much as $4,000 
to $5,000 a day, even for the baby acts. "You've got 
to figure $325-$350 a day for the bus, $155-$ 165 
for a driver, five musicians at $200 each per day, a 
road manager for S'UH) a day, and fuel at about 
$100-SI50 a day, plus per diems of $25 per day 
per person," says Spalding. "Then you've got pay- 
roll taxes of l-19r on the musicians. Hotels are $70- 
$90 per room, with everybody doubling up. And 
that's keeping it to the bare bones." 

Going the van route keeps costs down. Spalding 
says Kilgore is currently on the road in a van, 
doing a radio-appreciation lour. "Rock'n' roll does 
the van every day. but the country format has got- 
ten spoiled al the baby level, largely because the 
fairs pay such good money," he says. "You can't 
take a baby rock act out and get fair dates." 



Progressive 
Globai's Williams 
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MEANINGFUL SPONSORSHIPS 

The amount of label support for a touring act is nego- 
tiable; labels lend to view touring expenses as part of the 
cost of promotion for a record or an act. Management has 
to eat costs, as well. "Sometimes there is a market you real- 
ly want lo go into, but you wonder if it's worth going in 
and losing $0,000," says Spalding. "Sometimes it's not." 

Spalding agrees that sponsorships are a viable source of 
revenue for louring, but added that it's tough to negotiate 
meaningful dollars for developing artists. Brooks Sc Dunn, 
on the other hand, have garnered tour sponsorships dat- 
ing back to a 19*H deal with Miller Brewing. "In Brooks & 
Dunn's case, what sponsorships do is give us the money to 
put on a big show every year," says Spalding. "Historically, 
we go out with eight trucks, but, on the tour with Reha 
[McEntire] (with Mobil as a sponsor), we had 22 trucks. It 
certainly lessens the pain of touring when you know you 
have V dollars before you leave." 

But with the baby acts, everybody has to bite the financial 
bullet. "Jerry Kilgore is not making a nickel on this tour." 
says Spalding. "A lot of times, the agency will take 10% or a 
reduced commission. And, as management, we don't even 
commission our ads in the development stage. I always say 
15 f /f of nothing always comes up nothing every time I hit 
the calculator. You've just got to do what you can and hope 
you end up with a Brooks & Dunn or Chely Wright-" 

OPPORTUNITIES EXIST 

While developing acts may find it tougher lo secure tour 
sponsorships, opportunities are out (here at all levels. 



according to Bruce Eskowitz, executive VP of SFX 
Marketing, who says the general climate for tour sponsor- 
ships is great. " There are lots of companies calling us that 
want to be involved in music," says Eskowitz. "It runs the 
gamut, from companies wanting lo be part of the biggest 
tours to people who want to get involved with club dates." 

Tour-sponsorship dollars can range from as high as 
seven figures to as low as $100,000, Eskowitz says. While 
stadium tours such as the Nokia Presents the George Strait 
Chevy Truck Country Music Festival bring in huge spon- 
sor investment, Eskowitz also put together such deals as 
Cutty Sark's sponsorship of club tours by Godsmack and 
Jimmie's Chicken Shack. 

The amount of money available depends upon what the 
artist is willing to do, whether it's a straight tour 
sponsorship, a title sponsorship or includes an 
endorsement. "The Backstreet Boys' relationship 
with MCY.com looks a lot different from the Nokia 
deal with George Strait," Eskowitz says. Solicitation 
is a two-way street. "Right now, we're looking for 
specific tours for a number of companies, and we're 
also calling companies that we'd like to have 
involved in tours," says Eskowitz. "And it's not just 
for the top-level bands. We're working on a number 
of deals with new up-and-coming bands." 

JOINING FORCES 

In order to get niche-market acts on the road 
and in front of listeners, independent labels have 
done well by putting their entire roster on the 
road in a cost -efficient manner. A good example of 
this strategy is the "A Night In Rocketown" tours, 
produced by Rocketown, the Nashville -based con- 
temporary Christian label. A second "Rocketown" 
tour, featuring the tabel's entire roster of Chris 
Rice, Watermark, Ginny Owens, and Wayne 
Kirkpatrick, began March 23 in Columbus. 

"We did a 16-date test-run last fall, and it was 
very well-received," says Don Donahue, president 
of Rocketown. The idea for the acoustic Rocketown 
tour was pulled from popular Nashville-area songwriters- 
night show s and has gone a long way toward building label 
loyalty toward Rocketown, Donahue says. "Ii is an efficient 
way to lour," he admits. "We go out on one bus, with limit- 
ed production, enhanced by the [local] promoters." 

Donahue says he wanted to make ticket prices a "non- 
issue" with consumers. Top tickets are $12. "That's why we 
sold so many tickets last year," he says. 

If it weren't for the "Night in Rocketown" tours, 
Donahue says he would have a more difficult time expos- 
ing his artists, save through supporting slots. "Chris Rice 
opened for Michael W. Smith on Michael's last theater 
tour, and Watermark opened for Point Of Grace," he says, 
adding that such opportunities are limited. Meanwhile, 
Rocketown has released "A Night In Rocketown," a live 
album culled from last year's tour. 

Donahue says the label underwrites touring expenses. 
"We write the checks to fill in the gaps," he explains — 
which is written off as the cost of promoting an artist. 
"Sometimes, you have to buy an opening-act slot, and at 
the last minute you're never sure now this will translate. 
"We think the Rocketown tour is a wonderful vehicle for 
artist development." 

ELECTRONIC TOURING 

.Another niche label that has benefitted from touring as a 
package is Moonshine, a California-based electronic im- 
print. In its fourth national effort, Moonshine has landed 
corporate sponsorship in Listen.com for Moonshine 
Overamerica. 

In many ways, the Moonshine tours have helped 
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legitimize a form of music that had previously been limit- 
ed to the club scene and loosely organized all-night raves. 
"We wanted to put together organized routing, but tradi- 
tional booking agents weren't interested," says Steve Levy, 
president of Moonshine. The Moonshine Overamerica 
2000 tour was booked by Paul Morris at AM Only, an 
agency specializing in DJs and electronic artists. Acts on 
the tour include Carl Cox, Superstar DJ Keoki, Cirrus, 
Micro, AK1200, Christopher Lawrence and John Kelly. 

Moonshine created an electronic-music brand with the 
first tour, with promoters using the same promotional 
materials. In 1997, the label did 14 shows and booked 22 
for 1998, with the acts traveling by bus. Promotion 
includes retail programs with Sam Goody. Levy says his 
company looks at the tours as an investment, and, indeed, 
sales have been boosted. Now, with a cash investment from 
Listen.com, the tour is poised to grow even more. "This 
year, we're probably finally going to be in a break-even sit- 
uation," says Levy. "We've brought some added produc- 
tion values to the show." 

Moonshine had been approached by potential tour 
sponsors in the past, but nothing seemed to be the right fit 
until the arrival of Listen.com, a director)' of digital music. 
"Electronic music and Internet convergence has validity 
with our fan base," says Levy. "We built the Moonshine 
brand over the years as a quality place to get electronic 
music, and we didn't want to mess that up." 

The Moonshine tours have helped establish electronic 
music's status on the road. "A lot of tours tried to be the be- 
all and end-all of electronic music, and it didn't work," 
notes Levy. "Ours did because we knew the street." ■ 



$$ IN THE U.K. 

Continued frim /mjv 3H 

recruitment for L&C. 

Since signing up its first big-name client, The Bay City 
Rollers, in the mid-1970s, U.K. business management 
company MGR has amassed a star-heavy rosier ana devel- 
oped into one of the U.K. field-leaders. For senior partner 
David Ravden, the company's reputation as an "artist's 
company" and its talent-friendly culture are elements cen- 
tral to its success. 

"In the music business probably more so than anywhere 
else, artists do become incredibly reliant on their business 
managers," says Ravden. "Very few of them have the apti- 
tude, desire or ability to deal with that side of their life. A 
full-service agreement with us usually means a cradle-to- 
grave arrangement whereby we'll take care of literally 
everything involving paperwork, money and more. This 
will mean running [the artists'] bank accounts, paying 
their bills, sorting out their tour accounts, negotiating 
record and publishing contracts, checking their royalties — 
and, while they're away, buying their homes and feeding 
their goldfish!" 

ACCOUNTING FOR MICHAEL 

Ravden, who was George Michael's expert witness in the 
artist's headline-grabbing Sony dispute, says the "financial 
nannying" aspect of the job requires a particular mindset. 
"I think when people walk in here it does not feel like com- 
ing into a firm of accountants. Accountancy is but one of 
the things we do. Rather, I think everyone who works here 
sees it as a music-services company." 

One particular area of MGR expertise, developed 
through strong contacts with business-management firms 
in New York and Los Angeles, is tax arrangements for U.S. 
artists visiting the U.K. or Europe. "We negotiate special 
deals with the relevant European authorities on the 
amount of tax they withhold," says Ravden. "This can 
make a tremendous amount of difference in terms of prof- 
its. The tax consideration can even dictate whether a tour 
goes ahead or not." 

INSURANCE POLICY 

From an insurance viewpoint, Bob Taylor, joint- 
chairman at leading U.K. company Robertson Taylor 
Insurance Brokers, notes how far the industry has come 
since 1977, when the company was founded. Back then, 
says Taylor, no specialist-insurance coverage existed and 
only a few, brave, Lloyds underwriters would consider 
offering coverage for "safe" live occasions like sports 
events or classical concerts. World tours by "live fast, die 
young" rock bands was, of course, out of the question. 

These days, says Taylor, "we would normally get 
involved three months or even a year upfront of the tour 
taking place." Now employing over 70 specialist person- 
nel, and with offices in London, Paris and New York, 
Robertson Taylor has striven to educate the insurance 
market to the needs of the live music sector — and, con- 
versely, to teach events organizers "of the benefits of good 
risk management." ■ 
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► NEIL YOUNG 
Sliver I Gold 

PROOUCERS: Ben Keith, Neil Young 
Reprtw 41305 

Young Ls never better than when he 
leaves the quirks and gimmicks to oth- 
ers and he opts to simply strum his 
guitar and sing. To that end, "Silver & 
Gold" is a gift to die-hard fans — a won- 
derfully subtle, often moving collection 
of acoustic tunes that illuminates 
Young's incomparable tunesmithing 
and a voice that can deliver volumes of 
emotion and subtext in a simple 
phrase. Much of the set exudes the 
tone of a man looking back and assess- 
ing the highs and lows of life. This is 
particularly true of the wistful "Buffalo 
Springfield Again," on which Young 
lovingly cradles his memories of his 
tenure with that band. "Silver & Gold" 
is complemented by the simultaneous 
release of a 62-minute DVD and home 
video, which was shot by director L.A. 
Johnston during a Young solo concert 
in Austin, Texas, in 1999. It's a pleas- 
ant companion to the latest in an ever- 
lengthening line of essential Young 
recordings — and sure to please fans 
who have been unable to catch Young in 
a live setting. 

ORIGINAL BROADWAY CAST RECORDING 
Marie Christine 

PRODUCER, Jay David Saks 
RCA Victor 63593 

With the wondrous Audra McDonald as 
its star, "Marie Christine" played a lim- 
ited engagement at New York's Lincoln 
Center last winter. This CD is in itself 
an accomplished cast album of the show, 
whose Southern roots has elicited a 
remarkably adept electic score from 
Michael John LaChiusa, which has been 
adroitly orchestrated by Broadway 




MIRIAM MAKEBA 
Homeland 

PRODUCERS; Odric Samson 
Putumayo Arthits PUTU 164 

On April 25, two days before South 
African Freedom Day, which commem- 
orates the day ail South Africans 
achieved the right to vote, Putumayo 
will unveil "Homeland," the greatly 
anticipated follow-up to Makeba's last 
album, "Sing Me A Song." Throughout 
the 10-song set, Makeba, who went into 
exile in 1959 and who 31 years later 
returned home to South Africa (at the 
urging of Nelson Mandela), offers 
words of wisdom as she explores the 
pain of exile and the joy of coming 
home. Buoyant and uplifting, tragic 
and bittersweet, forgiving and cathar- 
tic, the songs on the rhythmically savvy 
"Homeland" cover much emotional ter- 
rain, including the autobiographical "In 
Time," the unity-building 
"Masakhane," and the self-explanatory 
title track. The set's first single, 'Tata 
Pata 2000" — a spirited cover of the 
singer's 1967 hit, "Pata Pata" — is posi- 
tively jubilant with its dancing-in-the- 
streets vibe. On the same day, Putu- 
mayo is also scheduled to release 
"South African Legends," a compilation 
that, in addition to Makeba, features 
Hugh Masekela, Ladysmith Black 
Mambazo, Juluka, and West Nkosi, 
among others. Part reflection, part cel- 
ebration, "Homeland" and "South 
African Legends" need to be heard. 



master Jonathan Tunick. If anything is 
awry it is LaChiusa's lack of strongly 
persuasive melody, an approach that 
LaChiusa has publicly stated is not a 
well-spring of his musical theater craft. 
For those who consider this a vital fail- 
ing, they will nevertheless hear words 
and music that can't be easily dis- 
missed. 



SPOTLIGHT 

REBIRTH BRASS BAND 

The Main Event: Live At The Maple Leaf 

PRODUCER; Jerry Brock 
Louisiana Red Hot Record* 1116 

C0OLBONE SWING TROUPE 
Bone Swing 

PRODUCER; Sieve Coottxine 
Loutiiana Red Hot Records 1122 

The 2000 New Orleans Jazz & Heritage 
Festival is due to detonate Friday (28) 
and runs through May 7, and two high- 
lights of the sizzling outdoor rhythm 
picnic are certain to be the incendiary 
Rebirth Brass and the funky street 
bounce of horn ensemble Coolbone. 
The "Maple Leaf" live set reveals why 
Rebirth is one of the killer boulevard 
bands on the planet as it explodes with 
the brilliant "Blackbird Special" and 
keeps the heat on until "We Come To 




Party," leaving everything in glorious 
cinders. Meanwhile, Coolbone departs 
from its distinctive hip-hop mandate 
(the act's 1997 "Brass-hop" set on Hol- 
lywood Records was one of the most 
pathbreaking hip-hop releases of the 
'90s) to mine tradition in search of new 
edges and angles on joyful versions of 
"Bye Bye Blackbird," "Blow That 
Horn," and infectious new originals like 
"Multitude Of Blues." Despite a few 
rough patches on "Bone Swing," (which 
remind the listener that Coolbone 
needs to return to the brass-hop sound 
it originated), both these unvarnished 
records are loose and sweaty fun, 
reminding the nation that New Orleans 
is still pointing R&B, jazz, and hip-hop 
to where the party is. 
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■k CARL THOMAS 
Emotional 

PRODUCERS: vanous 

Bjd Boy/Arista 786 12-73025 

Having hit the ground running with the 



JAMES TAYLOR 
JT 

PRODUCER: Itter A&her 
Columbia 69S01 

JAMES TAYLOR 
Flag 

PRODUCER: PMei Aihe. 
Columbia 69802 

JAMES TAYLOR 
Dad Im His Work 

PRODUCER: Peter Ashe. 
Columbia 69B03 

JAMES TAYLOR 
That's Why I'm Here 

PRODUCERS: Jama Taylor Frank Filiprttr. Peter Asher 
Columbia 69804 

JAMES TAYLOR 
Never Die Youn£ 

PRODUCER: Don Gromrck 
CamHH 8M05 



VITAL REISSUES* 

The first five Columbia recordings by 
a deserving recipient of Billboard's 
prestigious Century Award have been 



remastered for rerelease. The sets 
provide a smorgasbord of material, 
ranging from universally revered 



gems like 1977*s Grammy-lauded, 
multi-platinum "JT" to delicious 
acquired tastes like 1979*s "Flag." 
What becomes apparent while 
trekking from one set to the next is 
that Taylor's knack for vivid story- 
telling has never wavered, even when 
his musical styles have fluctuated 
from folk to pop, with occasional 
detours into rock and blues. Of 
course, he's always been at his best 
within more intimate confines, as 
beautifully evidenced on "Millwork- 
er" from "Flag," as well as on "I Will 
Follow" from 1981's "Dad Loves His 
Work." That said, there's no denying 
that revisiting such lively gems as 
"Your Smiling Face" from "JT" and 
"Stand And Fight" from "Dad . . .* 
will be like re-connecting with a great 
old friend — one whom time hasn't 
diminished. 
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MARIANNE FAITH FULL 
Vagabond Ways 

PRODUCER Mart Howard 
Inttinct Records INS515 

For the average contemporary artist, 
five years is a long time to wait be- 
tween albums — and that's exactly how 
long it's been since Faithfull's last 
pop/rock album, "A Secret Life." Al- 
though contemporary, Faithfull is, 
thankfully, far from average. Steeped 
in memories (both real and imagined), 
"Vagabond Ways" finds the singer/ 
songwriter delivering a painful yet 
exhilarating collection of songs that 
detail the joys and (more often than 
not) pains of traveling along life's 
highway. It's safe to say that fans of 
the singer's past recordings, especially 
"Broken English" and "Dangerous 
Acquaintances," won't be disappoint- 
ed. Collaborating with Faithfull on the 
10-song set are songwritersAnusicians 
Daniel Lanois ("Great Expectations"), 
Roger Waters ("Incarceration OTA 
Flower Child"), and longtime collabo- 
rator Barry Reynolds ("File It Under 
Fun From The Past"). Songs penned 
by Leonard Cohen ("Tower Of Song") 
and Elton John and Bernie Taupin 
("For Wanting You"), as well as back- 
ing vocals by Emmylou Harris ("Mar- 
athon Kiss"), also figure into the bit- 
tersweet reality of "Vagabond Ways." 



percolating single "I Wish," crooner 
Carl Thomas shifts into romantic over- 
drive on his debut album — and that's a 
good thing. Best known as the voice 
rappers love (Notorious B.I.G., Black 
Rob), Thomas deservedly takes a giant 
step to the forefront on this 17-track 
debut. Thomas' tasty tenor soothingly 
wraps itself around such smooth joints 
as "Giving You All My Love" (with 
Kelly Price), "Lady Lay Your Body," 
"Summer Rain," and "My Valentine." 
With help from such friends as produc- 
ers Heavy D, Chucky Thompson, Mario 
Winans, Deric "D-Dot" Angelettie, and 
others, Thomas crafts his own hrand of 
new-millennium soul while paying 
homage to the original grooves of the 
'70s and '80s. So pop on the shades as 
you turn up the volume: R&B's future 
is indeed bright. 



z z 



★ GARY BURTON 

Libertango— The Music Of Astor Piuzolla 

PROOUCERS: Gary Burton. Marceto Moreno 
Concord Jazz CCD 488 7 

The Grammy-winning veteran jazz vibra- 
phonist once again joins alumni of the late 
new -tango king Astor Piazzolla, this time 
focusing on the composer/performer's 
more popular songs as well as his contra- 
puntal music and fugues. The album could 
become as enduring a cross-fertilization 
classic as the '60s jazz/samba collabora- 
tions of Stan Getz and the originators of 
bossa nova. The reasons are simple: the 
inherent melodic timelessness of the great 



SPOTLIGHT 

TON) BRAXTON 
The Heat 

PROOUCERS: various 
LaFacWArfsta 3008-26069 

It's been four years since Toni Brax- 
ton took us on her flight of fancy with 
the No. 1 single "You're Makin' Me 
High." Now — after settling a well- 
publicized legal skirmish with record 
company management — LaFace's first 
lady of song is back with her long- 
awaited third album. With trademark 
vocals in hand, Braxton doesn't stray 
too far from the tried-and-true formu- 
la of lush midtempo tunes and ballads 
that made her a household name in the 
mid- to late *90s. Prime examples: the 
title track, the Diane Warren-penned 
"Spanish Guitar," "You've Been 
Wrong," and "Never Just For A Ring." 
But it's a looser Braxton who shines 




on the 12-track set's best cut, "Gimme 
Some" (featuring a rap guest shot by 
TLC's Lisa "Left Eye" Lopes), and 
the Rodney Jerkins-penneoVproduced 
top 10 single "He Wasn't Man 
Enough." 



Piazzolla's melancholy tango compositions 
and the appeahngiy elastic sense of time 
and improvisatory grace of the perform- 
ers. As a young man, Burton met Piazzolla 
in 1965 and briefly toured and recorded 
with him in the '80s. Like then, he plays 
the group-member part here. Not enough 
praise can be heaped on the virtuosity and 
soulfulness of the other members: gui- 
tarist Horacio Malvicino, violinist Fernan- 
do Suarez-Paz, batidonednxsi proteg£ 
Marcelo Nisinman, bassist Hector Con- 
sole, and pianists Pablo Ziegler and Nico- 
las Ledeama. 



.> ANA GABRIEL 
Eternamente 

PRODUCER: Ernesto Abrego 
Sony Discos 83817 

Gabriel's tastefully arranged collection of 
mostly Latin American classics offers a 
fresh alternative to mediocre, like-minded 
projects currently flooding the Hispanic 
market In addition, the raspy-voiced Gab- 
riel's always-urgent delivery is expertly 
complemented by soothing harmonies 
from backing vocalists Anall and Carlos 
Cabral, the latter of whom also skillfully 
plays acoustic guitar and retjuinto. Any 
midtempo romantic track could qualify as 
a hit, including the pair of Gabriel-penned 
entries: "Por Tf * and "Mas Que Un Simple 
Amor (To Quieres Engaiiar)." 

* JENNI RIVERA 

Que Me Enlierren Con La Banda 

PRODUCER: Pedro Rivera 
Fonovlsa 10005 

Overlooked banda siren turns in a spirited 
batch of oom-pah anecdotes about a vari- 
ety of romantic situations. Rivera's dis- 
tinctively sharp, high voice and spry deliv- 
ery meld effortlessly with bright musical 



(Continued on next page) 
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backdrops that feature belching tuba 
blasts, punchy trumpet flourishes, and 
squiggly clarinet lines. Regional Mexican 
radio will readily add surprisingly as- 
sertive and soulful narrative "Ni Estando 
Loca," tender confessional "Mariana (Te 
Acordareas)," pleading ballad "Como Tu 
Decidas," or snappy jig "Son Habladas." 
Amorous fare is nicely offset hy slice-of- 
Hfe tales like "La Reina Del Palenque" 
and "Sinaloa . . . Prineesa Nortena." 



WORLD MUSIC 



*BAU 

Insptracao 

PRODUCER: Jose da BHw 
Tinder Records 42858302 

Many thousands around the world have 
been captivated over the past few years 
by the lilting, lamenting ntorna (a mourn- 
ful blues-type song) of Cape Verdean 
songstress Cesaria Evora. Stepping out of 
Evora's shadow for the first time is her 
bandleader — virtuoso 12-string guitarist 
and caixufuinho ace Kufino Almeida, nick- 
named Bau. On this beautifully produced 
album, he and his octet play exquisite in- 
strumental variations on morna and the 
various other forms of rhythm and tune 
that make up Cape Verde's musical melt- 
ing poL Such inspired compositions as 
Bau's "Morena" brim with laugh-to-keep- 
from-erying melodiousness; it's a sound 
that should emanate from big-city cafes 
the world over, since the music is ideal for 
either dancing with a loved one or pining 
after the one who got away. Northern Cal- 
ifornia indie Tinder licensed this '98 re- 
cording for North America from the Paris 
firm Lusafrica. Racked by Caiman Distri- 
bution of Miami. Or contact 41M91-07S8. 



CLASSICAL 



★ PETER SERKIN 

The Ocean That Has No West And No East 

PRODUCERS: Philip Traugott. Peter Serkin 
Koch Internationa! Classics 3-7450 
One of the great pianists of our time, 
Peter Serkin is a deeply intelligent, prob- 
ing artist. It's sad that much of his award- 
winning discography is out of print. Thank 
goodness that this astutely conceived re- 
cital was rescued from the RCA vaults — 
and bravo to Koch for issuing it "The 
Ocean That Has No West And No East" 
can be considered a companion to his pre- 
miere set, H . . . In Real Time," as well as to 
his definitive collection of Torn Takemitsu 
works from 199fi. (I¥rhaps no Western 
musician was as close to the Japanese 
master as Serkin.) Artful memorials for 
Takemitsu by Peter I.ieberson and Oliver 
Knussen are included, along with Tak- 
emitsu's affecting lament for Messiaen. 
The kaleidoscopic "Canteyodjaya" by 
Messiaen is also here, as are works by 
Webera, Wolpe, and Charles Wuorinen. 
Serkin relays it all with the spiritual focus 
and beautiful tone that characterize the 
most communicative music-making. 



CONTEMPORARY CHRISTIAN 



LISA BEVILL 
Lisa Bevill 

PRODUCER: Cliff Owns 
Ministry Musk MMD4282 
Though she recorded three successful 
albums for Sparrow (this is her first for 
Ministry Music), Lisa Bevill is one of 
those artists whose recognition and ac- 
claim have yet to match the scope of her 
considerable talent. She's a passionate, 
gutsy vocalist — possessing one of those 
female voices with a meaty resonance that 
infuses a lyric with authority. After taking 
time off to "re-prioritize" her life, Bevill 
returns with a powerful collection of 
songs, six of which she penned herself. 
"Something Worth Dying For" is a stand- 
out cut about commitment. "Life Is A 
Mystery" was written for the girls who 
attend a camp Bevill developed, and it 



encourages girls to slow down and enjoy 
their youth. Other prime cuts include "No 
Turning Back," "Come Back To Me," 
"Ride," and "How Strong He Is," This is a 
stellar package revealing a dedicated 
artist in peak form. It should garner re- 
newed support at Christian radio and 
retail for this gifted artist 



GOSPEL 



★ DONNA McAFEE 
So Blessed 

PRODUCERS: Geoff Gifl. Takashi Furukawa. Kenneth Gre- 
gory, Donna McAfee 
Songbird 8631540174 

A seasoned session singer, McAfee leaps 
from the wings with this head-spinning 
solo debut. She puts her heavenly four- 
octave range to spectacular use on the 
memorable, self-revealing R&B/AC hallad 
"I Will" while showing comparable com- 
mand of edgy R&B jams with the kicking, 
solid hip-hop of "2 Be Real." She soars on 
"More Like You," a smooth, jazzy R&B 
groove, and is simply radiant on the richly 
orchestrated pop hallad "Come To Jesus.** 
The hooky "How Beautiful You Are" is a 
multi-genre natural with a strong shot at 
gospel, R&B, and dance formats. But per- 
haps the greatest surprise comes when 
McAfee uncorks awesome classical chops 
on a simply stunning a cappella "Ave 
Maria." In lesser hands, it could've been 
too much of a conceptual stretch, but 
McAfee fits it right into the flow on the 
sheer strength of her singular artistry and 
commitment to whatever she sings. This is 
a jxiwer-packed sleeper just waiting to 
explode. Contact 81ft-754-14fi0. 
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* JHNO 

Membrane 

PRODUCER: Jhno 
Delicate Ear der006 

Jhno is a musician whose touchstones lie 
between the dreamy explorations of the 
Miles Davis Quintet with Herbie Hancock 
and the ambient excursions of Brian Eno. 
One of the mainstays of the San Francisco 
ambient group Spool, Jhno takes the act's 
improvisational leanings and gives himself 
over to languid, hazy dreamscapes on 
"Membrane." Jhno is melodic, without 
ever stating an overt melody, and rhyth- 
mic, but with electro-grooves that pulse 
and ebb, like a computerized Jack 
DeJohnette in a trance state. As his elec- 
tric Fender Rhodes piano drifts pensively 
across ephemeral structures, there's an 
intellectual cool in Jhno, like an architect 
pondering his designs. There is lack of 
resolve in Jhno's music, as if it's always in 
a languorous state of becoming. He ends 
the album with a haunting 11-minute ex- 
cursion, "Resonance," that is luxurious in 
its morphing atmospheres and slowly 
building pulse, with melodies seeming to 
evaporate in the air. 

-k JEFF PEARCE 

To The Shores Of Heaven 

PROOUCCR Jeff Paarce 
Hypnos hyp2022 

In the early 1970s, King Crimson's Robert 
rYipp broached the concept of the solo 
electric guitarist, layering and looping his 
instrument into expansive, textured paint- 
ings in the air. Since then, many guitarists 
have followed that model, and one of the 
best is Jeff Pcarce. On "To The Shores Of 
Heaven," his fifth solo release, he contin- 
ues creating a serene ballet, a balance of 
windswept designs and delicately laced 
pirouettes. A purist, he generates all 
sounds on "To The Shores Of Heaven" 
from his electric guitar, all)eit processed, 
looped, and layered in a fragile air- 
brushed architecture. Even the percus- 
sion on the quietly tribal "Doubt On Dark 
Waters" is from a guitar. Bearce's music 
literally shimmers, with violin-like guitar 
layers dotted with delicate, finger-picked 
melodies. On pieces like "Sudden Light," 
he reaches a majestic contemplation. Con- 
tact mgriffinfo hypnos.com. 
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> SMASH MOUTH Waste Bi24) 

PRODUCER Enc Valentine 
WRITER: Greg Camp 

publisher, not hsteo 

Intercccpe Records 10038 'CDpranoi 

There may have been a time when most of 
us looked at California-based Smash mouth 
as a fun party band of the moment, but cur- 
rent album "Astro Lounge" has proved oth- 
erwise, with 3 million copies sold to date 
and a trio of hit singles: "All Star," "Then 
The Morning Comes," and "Can't Get 
Enough Of You Baby." The latest down the 
pike is the outfit's first ballad, which slows 
the tempo without depleting the band of its 
kitschy persona. This is a serious hallad, 
yes — talking about the sullen regrets of a 
relationship — hut still signature with its 
armload of lounge tics, dreamy guitars, a 
xylophone, and the distinctive vocals of 
lead Steve Harwell. This groovy single 
works on all levels and should have no trou- 
ble taking this hardworking band to its 
greatest heights yet. A truly nice testa- 
ment to this band's real skills. 

•k FIVE Don't Fight It Baby o oat 

PRODUCER: Steve Mac 

WRITERS^ S Mac. W Hecior, A Tennant 

PUBLISHERS: RokMonc Muuc/Roftdor Music London. 

PRS 

Ariita 3758 (CD promo] 

While quintet boy brigade Five had a 
major hit in the U.S. a few years back with 
"When The Lights Go Out" its primary 
success has been overseas. Arista has 
taken its time bringing this first single 
from the act's upcoming second album, 
"Invincible," to the streets here, but if the 
ciUTent youth tidal wave that 'N Sync has 
taken to new heights is any indication, the 
timing couldn't be more ideal. Five's brand 
of highly melodious, hook-filled pop is dis- 
tinguished by a bit more of a street sound 
than that of the group's contemporaries, 
witnessed here via a rubbery bass beat 
and a vocal that showcases a little more 
grit than most But once the chorus hits, 
"Don't Fight It Baby" marches right down 
the Mainstream Highway, and to grand 
effect. This is an extremely well-crafted 
vehicle for the top 40 airwaves, with an 
anthemic, sing-along chorus that should 
strike a winning chord as kids close the 
school year and begin to search out sum- 
mer mantras. It's easy to see Five part- 
nered with windows down, hands flapping, 
and voices raised. Programmers should 
jump right on this bandwagon. 

* SASHA If You Believe (4471 
PRODUCERS: Michael B, Pomoti di Lor euro 
WRITERS Grant Michael 8., P di Lorenio. P Smith 
PUBLISHERS: Edrnon Click I l/Muuk- Edition Orscoton. 
ASCAP 

Reprise 100161 (CO promo) 
When it was first released several months 
back, U.S. programmers failed to hear the 
magic in this hip offering from Germany's 
Sasha. But with his recent win at the na- 
tion's Echo Awards as best national new- 
comer. Reprise is giving a second promo- 
tional push to this deserving artist "If You 
Believe" is clearly the stuff that hits are 
made of, with its easygoing pace and cool 
George Michael-esque vocal. Sasha makes 
the ears feel good — and he ain't too had on 



the eyes, either. He is already a success in 
Austria, Switzerland, Denmark, Greece, 
Portugal, and elsewhere, so this artist's 
time has truly arrived in the States. For a 
more intimate glimpse, check out his video 
and soundclips at sashaweb.com. 



R & B 



f> MARIAH CAREY FEATURING SNOOP DOGG 
Crybaby HJ1) 

PR00UCER5 D.i-tii,vj, Manah Carey 

WRITERS: M, Cny H- Henri. Snoop Dogg, T. Lorertz. T 

Gatlin, G. Milt A Hall. T. Rrtey 

PuBtrSHERS: |MV MV Songs/Rye Songs/ATV TuneVEMl 

VirpiVCal Ger. BUI; WB/How.e HerervSmitry s SorVH 

BontiHJZom^ ASCAP 

Columbia 12714 (CO promo) 

While top 40 radio digests the diva ballad 
"Can't Take That Away From Me." K&K 
and hip-hup tastemakers are offered this 
sultry, groove-laced number. Musically, it's 
deep in the pocket of current trends {and 



NEW & 
NOTEWORTHY 

LARA FABIAN I Will Love Again BAG) 
PRODUCERS: Mark Taylor. Brian Rawttng 
WRITERS: f Barry, M Teytor 
PUBLISHER Rh« Dnrlt Music Pubtohinc. 

:.. . 

REMIXERS. David Morales. He. Hector. Thunderpusa 
Columbia Records 79375 (CD promo) 




Columhia Records is taking quite a 
chance with its new golden treasure, 
Lara Fabian, among the most promis- 
ing female vocalists to be fired out of 
the puhlicity machine since Celine 
Dion a decade ago. The lal>el has cho- 
sen as her U.S. debut single a pure 
dance song, something radio often 
seems hesitant to embrace (witness 
Tina Turner's u When The Heartache 
Is Over"). But if programmers are 
able to get over their narrow playlist 
methodologies and put this instantly 
accessible would-be hit where it 
belongs — in heavy rotation — listeners 
will be staring open-jawed at their 
radios, wondering whom this astonish- 
ing voice belongs to. "I Will Love 
Again" has a broken-hearted Fabian 
proclaiming strength in the midst of 
turmoil, swearing that love will come 
her way once more. This singer/song- 
writer brings with her the goods: an 
amazing, sky-sweeping delivery that 
[tacks emotion behind the l»cat and the 
kind of powerhouse chops that you're 
simply not going to believe. In fact, "I 
Will Love Again," commandeered by 
the hitmaking team of 1 '.u . 1 Harry, 
Mark Taylor, and Brian Rawling 
(Cher, Enrique Iglesias), merely hints 
at what's around the bend with the 
u}>coming release of Fabian's self- 
titled album, a collection of drama- 
soaked ballads that will leave even the 
stoic reaching for hankies. This musi- 
cal artisan comes by way of Quebec, 
where she has already sold ti million 
albums in just the past two years. A 
master of French and Italian (she was 
born in Belgium), she makes her first 
foray into English here. Consider this 
your introduction to an artist with the 
potential to be the next big thing; she's 
extraordinary. 



it makes excellent use of a slice of Guy's 
"Piece Of My Love"), and it inspires 
Carey to deliver one of her more raw and 
ultimately adventurous vocals to date. She 
deftly contrasts whispery vamps and flut- 
tering harmonies with a guttural rant that 
is as soulful as it is aggressive. While lis- 
tening to her play with the instantly mem- 
orable melody, it's clear that Carey's hav- 
ing the time of her life with the song. For 
that reason alone, this is a single for all 
radio programmers to embrace — not just 
K&B/hip-hop specialists. Factor in a fun 
guest rap by Snoop Dogg and you've got 
the makings of yet another much-des- 
erved hit from the singer's fine "Rain- 
bow" opus. 

► DON ELL JONES Where I Wanna Be mm 

PRODUCERS: Oorwll Jones. Kyle West 

WRITERS D Jones. * West 

PUBLISHERS: Chortman MuwcWarner-Chappell 

'.'*.-■■ Nitty & Capone/Wtllarie Musk/EMI Musk: 

Publishing. ASCAP 

Untouchablev'LaFace 4445 ICO promo) 

Donell Jones scored his first hit with the 
midtempo debut single "U Know What's 
T Jp." .Jones looks to score gold again, and 
beyond, with his second single, the lush title 
track from "Where I Wanna Be." In direct 
contrast to his gold-selling debut, this track 
finds Jones offering a smooth serenade and 
sounding a little like a young Stevie Won- 
der. The song tells a tale of introspection, as 
Jones has to decide where his life is going. 
"Where I Wanna Be," with its deep emo- 
tional base and catchy hook, is already 
racking up spins across the country. It looks 
like Jones may return to the top of the 
charts with this red-hot love song. 

IDEAL FEATURING LIL MO Whatever 13:51) 

PRODUCERS: KayGee. Kobie, Eddie Berkeley 
WRITERS. K Gist. E. Berkeley, K. Brown, R L Huggttr 
PUBLISHERS Divine Mill Mia* Warner ChappelLT.r**/ 
goal Entertarnmenl, ASCAP; Songs For ChiWwVUn Oh 
I ■■■"-!. i" ■•■■■'■! i n gn Mu«c. BMI 
Virgin Records (CD promo) 
After two well-received ballads. "Get 
Gone," and "Creep In," Ideal steps up the 
pace and releases the ready-for -summer 
single "Whatever." Produced by Kayfiee of 
Naughty By Nature and featuring the 
writing and vocal talents of Next's R.L. 
(that's him on the intro), "Whatever" is the 
perfect carefree, dancey track that youll 
likely hear all summer long. It just has that 
feel of hot, sunny, summery days, when 
people hang on the porch steps or barbecue 
in the backyard. As a matter of fact, it may 
remind listeners of Next's smash 1998 sin- 
gle "TtK) Close," which also had the 
Kay(iee touch. That song was a summer 
sensation but continued to dominate air- 
waves through fall and winter 199K. Ideal 
can only hope radio feels the same way 
aliout "Whatever." Already, several sta- 
tions in major markets around the country 
are jumping on the track. Since "Whatev- 
er" was just recently completed, it is not 
featured on the original snipping of the 
group's self-titled debut album but will be 
included on all future pressings of the set 



COUNTRY 



k* MONTGOMERY GENTRY Serf Made Man 

t3J9) 

PRODUCER: Joe Scaife 

WRITERS J Knowkes, W VartHe 

PUBLISHERS Sony/ATV Sor«S- Starstruck Angle Muwc 

BMI 

Columbia 41850 (CD promo) 

These two have become the poster boys 
for turbo-charged, testosterone-driven 
country, but on this latest outing, Eddie 
Montgomery and Troy Gentry slow 
down, get a little vulnerable (well, as 
tender as these two tough guys can), and 
demonstrate that they can be just as 
effective when they turn down the 
tempo and hillbilly bluster. Penned by 
Jay Knowles and Wynn Varble, the sin- 
gle is a well-written song about a man 
confessing to the mistakes he's made in 
a failed relationship and admitting that 
as miserable as he is, he has no one to 

(Continued on next page) 
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PEARL JAM Nothing As It Seems S43) 
PRODUCERS- Tchad BUfc*. ftort Jam 
WRITER: J. Ament 
PUBLISHER: not latec 
Epic 12717 ICO promo) 

I Near, Jam has once ajrain thrown radio 
a curve with "Nothing As It Seems," 
the first single from the ltarw.IV lonR- 
awaitetl "Hinaum!" album. Some sitec- 
ulated that the group would move to 
capitalize on the runaway success of 
last summer's cuverol'the 'B4>s pop hit 
"Last Kiss," which shot to No. 2 on the 
Hoi 1(H) and earned Pearl Jam its 
highest chart showing ever. But, in 
typically reluctant fashion, "Nothing 
As It Seems" is no token pop song. 
This slowly unfolding track is moody 
and dark, marked by guitars that kick 
off the cut with acoustic strumming, 
then eventually explode into white-hot 
■Ojudb. Along the w ay. there's a host 
of strange effects at play, from Kddie 
Vedder's echo-drenched vocals to Matt 
Cameron's hollowed loin shots. Bas- 
sist Jeff Ament |ienned the haunting 
tune on his own, in a completely differ- 
ent style than "Low-light" and "Pilate," 
his more earthbound contributions (o 
IVarl Jam's lift* album. "Yield." 
Radio has embraced even the 
strangest of Pearl Jam singles (the 
tribal "Who You Are," the first single 
from "No Code," comes to mindi, and 
ilespite (he wealth of faceless "aggres- 
sive" rock cluttering today's airwaves, 
"Nothing As It Seems" should be no 
different. Look for it to race to the 
upt>er reaches of the modern and 
mainstream rock tallies, in anticipa- 
tion of "Binaural," Pearl Jam's most 
sonicallv adventurous album to date. 



(Continued from preceding page) 

blame — he's a "self-made man." The 
vocal performance just drips with self- 
recrimination and regret. It's one of 
those lyrics that make you visualize 
someone staring at the truth in the mir- 
ror, and you can almost hear the facade 
begin to crack as the realization sets in 
that there's no one else to blame. It's a 
good song, vulnerable but nowhere near 
mushy. These guys make great records, 
and when country radio starts spinning 
this one, the duo can add another notch 
to their belts. 

* JOHN ANDERSON You Ain't Hurt Nothin' Yet 

(no liming t&ied) 

PRODUCERS: Bljke Chtwcey, Paul Wortp* 

WRITERS: A Andenon, B l*«won 

PUBLISHERS- Mighty Nice Music. Al Andereongs, BMI. 

Sony/ATV Tunes. ASCAP 

Epic 12580 (CD promo) 

He's back and better than ever. John 
Anderson debuted on Billboard's coun- 



FDR THE RECORD 

Incorrect credits were provided for 
Perry Payne's "Do You Know What It 
Means To Miss New Orleans" in the 
April 22 issue. Writers are Louis Alter 
and Eddie De Lange. Publishers are 
Scarsdale Music Corp./Louis Alter 
Music/MPL Music. 
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MATCHBOX TWENTY Bent (4il6l 
PRODUCER Mat! SwWc 
WRITtR R. Thomas 

PUBLISHER: EMI* Blackwood MuwcfBWnt*. BMI 
Eptc 12717 (CD prime) 
Hot on the heels of his gargantuan 
success w ith Sanlana's "Smooth," Koh 
Thomas and company usher in the fla- 
vorful first single from upcoming 
sophomore album "Mad Season By 
matchbox twenty;" as obvious a hit as 
the act's ever come up with. In fact, on 
the creative tip, this is the most ele- 
gant, least overtly mainstream release 
we've heard from matchbox twenty 
(note that for some reason, the group 
has officially changed its name from 
matchrwtx 20 1. Guided by edgy guitars, 
a numlMT of clever instrumental 
hooks, and a restrained vocal from 
Thomas, the midtempo rock ballad 
shows ample creative growth along 
with the ever-expanding prowess of 
producer Matt Serletic. In its debut 
week at radio. "Bent" has already 
scored Most Added status across the 
Iwiard. No doubt, we'll lie hearing this 
one over the airwaves for the next sev- 
eral months — and enjoying it. 



try singles chart in late 1977 and in the 
years that followed has contributed 
such memorable hits as "Swingin'," 
"1959," "I Just Came Home To Count 
The Memories," and "Wild And Blue" to 
country music's hit parade. He made 
one of the most impressive comebacks 
in the format's history when he resur- 
faced in 1991 and topped the charts with 
the hit single "Straight Tequila Night" 
on BNA. Well after a stint on Mercury 
that produced his last chart single, 
"Takin" The Country Back" in early 
1998, Anderson bows on Epic with this 
rollicking single that almost makes 
heartbreak sound like a party. Buoyed 
by horns and an infectious melody that 
infiltrates your consciousness, this 
record peps right along. The fact that 
Anderson has one of country's most dis- 
tinctive voices just adds fuel to the fire. 
This man can pack more personality in a 
few lines than most new artists can in a 
whole album. It's a strong offering that 
should remind country programmers 
just how much this talented artist has to 
offer the format. 

STEVE HOLY Blue Moon 13 .47) 

PRODUCER; Wilbur C. Rimes 
WRITERS: G. Leach. M. Tmrwy 

PUBLISHERS: Aaynon Publistiifig'WCR Publishing, BMI 
Curb 1553 I CD promo) 

Holy caught country radio's attention with 
his debut single, "Don't Make Me Beg." 
He follows up with this lackluster ballad 
that fails to help Holy distinguish himself 
from the pack. He has a pleasant voice, 
seasoned by performing on the competi- 
tive Texas music circuit, but somehow this 
record just doesn't take off. It's a pretty 
tune with a sad lyric about love and loss. 
The production is drenched in mournful 
steel guitar that adds to the feeling of 
despair, but the song just doesn't com- 
mand attention. It wants to be a power 
ballad, but there's just no power here. 
Holy is a promising talent but needs a bet- 
ter vehicle to keep climbing the ladder of 
success. 



ROCK TRACKS 



* LOU REED Ecstasy (4:02) 

PRODUCERS Lou Reed. Htf Willnw 
WRITER: L Ratd 

PUBLISHERS Lou Reed Music'EMI Blackwood Music. 
BMI 

Repose 100080 (CD ptonv.i 

LOU REED Future Farmers Of America (3 on 

PRODUCERS Lou Reed. Hal Willner 
WRITER L Reed 

PUBLISHERS: Lou Reed Mus-cEMl Blackwood Music, 
BMI 

Reprise 100081 (CD promo) 

These two singles reflect the poles of Lou 
Reed's new "Ecstasy" album, his finest 
since the 1989 magnum opus "New York." 
The laconic title track is a key calling 
card, standing as one of Heed's most art- 
ful latter-day songs. The lyrics — roman- 
tic/existential urban angst — are sheer 
poetry, detailed and euphonious. And the 
music proves every bit the equal of the 
verse, with the exotic rhythms and low, 
lamenting strings ideally offsetting Reed's 
characteristic recitative. Willner's co-pro- 
duction has helped make this hypnotic 
track a sonic boon to the airwaves. At the 
other end of the spectrum, the blunt rock- 
er "Future Farmers Of America" is more 
immediate, but it's ultimately shrill and 
mclodically challenged. It's the sort of 
thing that Reed has done better before. 
"Ecstasy," though, is intoxicating. 



JAY-Z FEATURING BUN B AND PIMP C (OF 

UGK) Big Pimpin' 1408 
PRODUCER: Tlmtwland 

WRITERS S. Cerlpr. T Mosley. K. Joshua. C Buller, B 

PUBLISHER: not listed 

Roc- A- Fella. Def Jam 15069 (CO womo) 

There are some combinations that just 
seem natural together. Peanut butter and 
jelly, milk and cookies, and Jay-Z and Tim- 
baland. When the super-producer and lyri- 
cist team up, you can usually count on a 
party classic (think "Jigga What?" featur- 
ing Big Jaz and Ami)}. The duo doesn't dis- 
appoint with their latest effort, "Big 
Pimpin'," featuring Bun B and Pimp C of 
UGK, from Jay's "Vol. 3 ... Life And 
Times Of S. Carter." Few artists have 
shown the versatility that .lay has. His abil- 
ity to abruptly change various musical 
themes is truly incomparable in this genre. 
This time Jay takes it down South, as Tim 
provides laid-back flute-drenched instru- 
mentals, while the three MCs spin big- 
baller tales. The single is already on its 
way at radio staples across the country, and 
the accompanying video is a mainstay on 
MTV and BET. Just in time for spring, 
"Big Pimpin' " is a perfect theme song to 
those breezy evenings on the block. 

OUTSIDAZ The Rah Rah 14.13} 

PRODUCER; Ski 

WRITERS: J. Htnds. D. Willis, J. Goldsmith 
PUBLISHERS: Ruflswes, A O R (ASCAP). B gpe Music 
(BMI I.Warner-Tamerlane Publishing Corp. (BMI) 
RuftNatwn/Warnef Bros. 100111 ico promo) 
The Outsidaz bring it down on their first 
single, "The Rah Rah." Longtime under- 
ground regulars and running buddies of 
Rah Digga, the Newark, N..I.-based crew- 
drops a no-nonsense shot of adrenaline 
here. The single, from upcoming set "The 
Bricks," starts with an Intro reminiscent of 
a "Scooby-Doo" episode, but this lyrical 
skill is no mystery. Sampling Billy 
Strange's "Our Man Flint," Pace Won 
offers a dirty flow and witty lyrics over a 
pounding track provided by Ski. The single 
may not be radio-ready, but look for the 
mix shows and clubs to bob along approv- 
ingly. This brash introduction is just a sam- 
ple of what's to come from Jersey's finest 

SAUCE MONEY For My Hustlaz fell] 
PRODUCER. Mr, Rapture 
WRITERS: T Gaither. S Frutei 
PUBLISHER- September 6th Music (ASCAP) 
Priority (CO Dromo) 

One of hip-hop's premier ghost writers 
steps into the ring to grab a tittle shine of 
his own. The writer of Puff Daddy's mega- 



The Sex Pistols' Paul Cook, Sid 
Vicious. Johnny Rotten, and Steve 
Jones in "The Filth And The Fury." 



THE FILTH AND THE FURY 

Directed by Julien Temple 

Produced by Anita Camarata and Amanda Temple 

Starring Johnny Rotten Sim Jonea. Paul Cook, Glen 

Mattock, and S«d Vicious 

Fine Line Features 

Though the Sex Pistols were 
around for barely two years, the 
saga of the hanrl is one of rock 
music's most compelling tales. 
With a story nearly as familiar 
to rock fans as that of the Beat- 
les, the Pistols' history should 
have made a great film. Unfor- 
tunately, "The Filth And The 
Fury" is only a partially satisfy- 
ing experience. Those who know 
little or nothing ahout the hand 
will probably find the movie 
enlightening, while those who 
followed the 
group during 
its heyday will 
more than 
likely be quick 
to notice the 
flagrant omis- 
sions of Pistols 
lore. 

Brought 
together in 
1975 by irre- 
p r e s s i b 1 e 
impresario 
Malcolm Mc- 
Laren, the Pistols helped bring 
punk rock to the world, in the 
process creating a dynamic that 
would alter the music business 
for years to come. The film 
makes quite clear that the band 
turned the music world on its 
head, pointing out how various 
record labels signed and quick- 
ly dropped the controversial 
hand. 

Then there is the commotion 
that the "Cod Save The Queen" 
single caused in the U.K. Given 
the explieitness inherent in a lot 
of today's music, it seems almost 
quaint to imagine the impact the 
Pistols had on pre-Thatcher 
Britain. With the current musi- 
cal climate openly embracing 
tales of murder, rape, and other 
atrocities, the band's sneering 
"Anarchy In The U.K." seems 
like it comes from another, more 
innocent time. And. of course, it 
does. 

With "The Filth And The 
Fury," director Julien Temple 
finishes the job he began with 
1980's "The Great Rock'X'Roll 
Swindle." With the help of the 
original Pistols (Johnny Rotten, 
Steve Jones, Glen Matlock, and 
Paul Cook), the band's story is 
told through performance clips, 
archival news footage, anima- 




SCREEN 



tion, and recent interviews. 
Temple lifts quite liberally from 
"Swindle" footage, including 
several cartoons and interview 
snippets. He also uses film from 
"D.O.A.," an early-'80s docu- 
mentary on the Pistols' only U.S. 
tour in January 1978. 

The film's lack of any new 
archival footage will be a disap- 
pointment to most fans. With the 
exception of a scene from the 

abandoned "Who Killed Bamhi?" 

project (which features a pre- 
stardom Sting in a small role) 
and the band's appearance at a 
Christmas party for school kids, 
much of what is shown has been 
available on legitimate and hoot- 
leg video for years. 

Yet even 
with the famil- 
iarity of most 
of the images, 
the key scenes 
still make for 
a riveting 
experience. 
And they're 
all here: the 
profane TV 
chat-show 
interview with 
Bill Grundy 
that made the 
Pistols the scourge of the I .K.. 
the boat trip down the Thames 
to promote "Queen," and the 
various U.S. tour stops that saw 
band members in constant battle 
with their audience and them- 
selves. 

If "Swindle" was manager Mc- 
Laren's side of the story, "Filth" 
is definitely told from Rotten's 
perspective. This hinders the 
film in that it leaves out various 
pieces of the band's story. For 
instance, the film mentions Rot- 
ten's encounter with some thugs 
that left him severely injured but 
neglects to tell the viewer that 
drummer Conk was also at- 
tacked a week or so later. Like- 
wise, the film ignores most of 
what happened after the band 
broke up: Cook and Jones' mis- 
guided recordings with "Great 
Train Robber" Ronnie Biggs, the 
lawsuit filed and won by the band 
against McLaren, and the 1996 
reunion tour. 

For a group as important as 
the Pistols, there should be a 
better overview than the one 
presented here. Let's hope we 
don't have to wait another 20 
years for a definitive portrait of 
one of the few bands that can 
rightfully claim to have truly 
rocked our world, mike vii.i.ano 



hit "I'll Be Missing U," Sauce kick- it into 
high gear with his debut single. Lifting a 
sample from Frank Stallone's "Far From 
Over" (think "Rocky"), Sauce offers a killer 
triumph track that would amp up any ath- 
lete. The single's theme is a little redun- 



dant, as Sauce shouts out to the cats he 
runs with, but you can't help but admit that 
Sauce is a witty lyricist. A compatriot of 
Jay-Z, he offers an intriguing debut that 
may not win over the masses, but listeners 
will take notice that Sauce is a contender. 



BOOKS: Send review copies ol books pertaining 10 artists or the music industry to Bradley Bamberger. Billboard. 1515 Broadway, New York. N Y 10036 
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Dilated Peoples Debuts On Capitol 

Indie Trio's Street Cred Was 'Platform' For Major-Label Deal 



Jamaica Mon. Reggae artist Beenie Man recently completed the video for "Love 
Me Now." which features Wyclef Jean. The song is the first single from Beenie 
Man's debut Virgin album. "Art And Life." Shot in Jamaica, the Tim Story-directed 
video depicts the roots of dancehall music in local street settings. Pictured, from 
left, are Beenie Man, video participant Kim Yamaguchi, and Wyclef Jean. 



BY RASHAUN HALL 

NEW YORK— In the three-ring cir- 
cus known aa hip-hop, the challenge of 
maintaining one's artistic credibility 
and independence while attempting to 
attain commercial success is akin to 
walking a tightrope. Neveitheless, \x» 
Angeles-based rap trio Dilated Peo- 
ples (DP) is ready to work that delicate 
balance with the May 23 release of its 
Capitol debut album. "The Platform." 

"This record is the foundation of all 
our record!: to come," says DP's Evi- 
dence. "It's the lw.se. the solid under- 
ground foundation that's going to 



Billboard, BET Tune Up For 1st B&B/Bip-Bop 
Confab; Al Green Pens Bis Autobiography 



CULTURAL CONVERGENCE: Mark Aug. 16-18 on 
your calendars: That's when Billboard and BET tune 
up for their first industry-oriented R&B/Hip-Hop 
Conference. The site: the New York Hilton. What's on 
tap: three days of professional-laden panels centered 
on the R&B/hi|>-hop culture and its commanding influ- 
ence not just on music but on fashion, film. TV sports, 
and the almighty Internet. Added attractions: night- 
ly showcases and a closing party. Stay tuned for fur- 
ther details and U|>dates. 



Rhythm 
and the 
Blues 



by Gail Mitchell 



IN THE RECORD: Ideal goes uptempo for its third 
single, "Whatever," which will be included on a May i) 
reissue of its self-titled Vir- 
gin debut album. Recorded 
in New York, the track was 
produced by Naughty By 
Nature's KayGee, written 
by R.L. of Next fame, and 
features guest Lil' Mo. The 
aecom|ianying video also fea- 
tures R.L. and KayGee . . . 
Speaking of Next, the Arista 
group's sophomore effort, 
"Welcome To Nextasy," lands 
in-slore June 13. The first sin- 
gle is "Wifey" . . . Lucy Pearl is set to shine when the 
R&B supergroup kicks off its first series of perfor- 
mances May 21 in New York. The onstage launch comes 
just two days before the national release of the trio's 
self-titled debut album on Pookie Records/Beyond 
Music. Mixing it up with Raphael Saadiq, Dawn 
Rubinson. and Ali Shaheed Muhammad on new 
tracks as well as old hits will lie eight musicians. Stops 
include Washington, D.C. (May 24), Detroit (26), Chica- 
go (27). Philadelphia (:«) ), and Atlanta (June 1 ). By the 
way, the winner of the Beatnik/MTVcom contest to 
remix the "LaLa" track on the Lucy Pearl album was 
18-year-old Amber Johnson: her winning groovegram 
mix will lie the final track on the album . . . Word up: 
Veteran funkster act Cameo is back with a new album 
in hand. "Sexy Sweet Thing" — in stores April 18 — is 
the group's first studio album in six years. It's being 
released through front man Larry Ulackmon's BMD 
Records/UMG. An Eastern/Southern region promo- 
tional tour kicked off April 15 in Orlando, Kla. Upcom- 
ing stops include Detroit on Tuesday (25), Chicago on 
Wednesdav (26). and "The Tom Jovner Show" on 
Tampa, Fla'.'s WTMP-FM May 5. 

GREEN'S BACK: In addition to a recent birthday 
and the release of "Greatest Gospel Hits." R&B legend 
Al Green is working on another milestone: his auto- 



biography. "Take Me To The River." Co-written with 
Davin Seay, who penned the liner notes on Green's 
gospel set, the book will be published via Harper- 
Collins. The tentative date is Sept. 7. And July "> will 
be Al Green Day in the singer's hometown of Grand 
Rapids. Mich. In addition to performing there. Green 
will receive a key to the city and have a street named 
after him. 

INDUSTRY BRIEFS: A motion to dismiss the Black 
Promoters Assn.'s (BPA) 1998-filed $700 million law- 
suit against booking agencies and promoters (Bill- 
hoard, Nov. 20, 199!)) was heard April 11 in U.S. Dis- 
tinct Court in New York. BPA 
attorney Robert Donnelly 
says the judge urged both 
parties to reach a settlement 
first before going any fur- 
ther with the court case; no 
new date was set . . . Modern 
Records has signed New Or- 
leans rap group Lil' Jay: 
first album is due in July. 

W HERE ARE THEY 
NOW: In 197:1 the Natural 
Four harmonized its way to a top 10 R& B hit with the 
sweet cha-cha groove "Can This Be Real" on Curtis 
Mayfield's Ctlrtotn label. Now the quartet is back, 
having recorded the track "Will You Come Back" for 
an upcoming Fred Williamson movie, "Down And 
Dirty," set for September release. 

" 'Can This Be Real.' written by Leroy Hutson. 
really put us over the top," reflects Milan Christo- 
pher I aka Chris James), the only remaining original 
member. He started the group in 1966 with John Jan- 
uary, Allen Richardson, and Al "Punkin" Bowden. 
The second incarnation featured James with Dairy) 
Canady, Steve Striplin. and Delmos Whitley. The 
group now includes James, ( .ill Baskerville, Jeffrey 
Hashir, and Kamal I .lain. 

"Back then, the only battles were onstage as to who 
could sing better, not on the streets," adds Christo- 
pher. "I think the Natural Four contributed to certain 
R&B stylings. Maxwell, Brian McKnight, Take 6 . . . 
those are younger acts that have the same musical con- 
cepts we had." 

The Oakland. Calif-based group performs sporad- 
ically but would like to do more. "It hurts not to be 
doing what I do," says Christopher. "So we're work- 
ing hard to make it happen, touring soon with John 
Lee Hooker | London. Paris, Austria, and Berlin] and 
writing new material." 




DILATED PEOPLES 

make this building stand strong for the 
next 20 or 80 years. 

"Balm, Iriscience, and myself are 
three individuals of different ages, 
backgrounds, and upbringings," he 
continues. 'The Platform' was the 
medium that we found to come to- 
gether and do what we do. This 'Plat- 
form' is a balance: We capitalize on our 
strengths and weaknesses." 

DP has been perfecting its signa- 
ture sound for the past 10 .wars. Iri- 
science (aka Rakaa) and Evidence met 
after hanging in similar circles as 
graffiti artists who rhymed. "Iris and 
I tLse to go back and forth rhyming, so 
it was an 'if you can't beat em, join 'em' 
ty|>e of thing," says Evidence. DJ Babu 
joined three years later. The three- 
some is managed by Dave Ehrlich of 
Los Angeles-based DME Manage- 
ment and booked by Encino, Calif. - 
based Artist Direct. 

The group's name reflects the trio's 
focus. "To dilate is to expand, and we 

are that, people of 

expansion," says Evi- 
dence. That concept 
carries over to DP's 
logo — the Expanding 
Man. "Iron Maiden 
has Eddie; we haw t he 
Expanding Man," he 
says. "He's our third 
eye, always kxiking out 
for us." 

DP was originally 
signed to another label 
in '94. When that deal 
fell through, the trio 
decided to create buzz 
by releasing indepen- 
dent singles via San 
Francisco-based ABB - EVH 

Records. The hard 

work jiaid off. Several labels courted 
Dilated, but only Capitol offered what 
it wanted: independence. 

"This was an independent album 
done pretty much before we signed 
with Capitol." says Evidence. "It's rare 
that you get to do a record with 1009 
independence yet distributed through 
a major, so I look at this as a wide-open 
opport un ity" 

As does Capitol. "Dilated Peoples 
has immense credibility on the 
streets," says Jay Krugman. senior 
VP of marketing. "Our plan is to plat- 
form them, no pun intended, building 
on that credibility." 

DP has also been busy marketing 
itself through its own independently 



'This record is 
. . . the base, 

the solid 
underground 
foundation 
that's going to 

make this 
building stand 
strong' 



run Web site. Group member Iri- 
science and his family are managing 
the site, which has added to the 
group's glohal presence. In fact, that 
overseas recognition helped convince 
Capitol to simultaneously release the 
album internationally. 

The 10-track set features the pro- 
duction skills of the Alchemist and E- 
Swift, as well as DP which is self-pub- 
lished through Evidence's Double 
Vinyl Publishing and Inscience's Tii- 
dopse Publishing. It also boasts guest 
appearances by Tha Alkaholiks. 
Cypress Hill's B-Real. and Defari, 
among others. 

"We didn't haw a lot of money at the 
time we were doing this i"ecord, so we 
knew these were people who would 
come down and represent in the name 
of hip-hop," recalls Evidence. "Some 
of them are four-times platinum, so it 
shows me where their heads are at. 
They're still into hip-hop. and that's 
something I respect." 

The set's title track doubles as the 
lead single, released to radio April •">. 
The DP-penned cut steps away from 
the group's typical high-energy per- 
formance style. 

"We wanted to create momentum." 
says Evidence. "We didn't want to just 
throw ourselves out there. We wanted 
to cool out for a minute and show you 
"The platform/It takes respect To per- 
fect the art form/In times of battles 
glamour rappers get their hearts 
torn.' It's not something that comes 
fast, and there's a great responsibility 
that comes with this. And we thought, 

'What better way to 

set this off than by the 
title cut' " 

Retail seems to 
agree. "They've been 
putting in a lot of work 
for years, and it's 
alxiut to pay off." says 
Carlos Menendez, 
music buyer for L_A.'s 
Fat Beats. "The single 
has been doing well 
here. They're sold 800 
copies in this store 
alone." 

As DP preps for its 
first major release, it 
hasn't forgotten the 
roots of hip-hop. That's 
why DP pays homage 
to DIs on the funky cut "Service." 

"The platform of hip-hop is the DJ 
and always has been," says Evidence. 
"Without the DJ. none of this would 
run. That's why we've been an inde- 
pendent vinyl group for the last five 
real's. Performing off DAT is your pre- 
conceived notion of how you think your 
show is going to be. And when it does- 
n't go the way you planned — which it 
never will — you're locked into your 
show because you're already made this 
DAT. With vinyl and with our DJ being 
the performer, we have options. 

"We're planted our seeds all over 
the world," says Evidence. "All we're 
asking | Capitol | to do is get a big hose 
and water this." 
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Cypress Hill Columbia Set Bridges Genres 



OEIZING THE MOMENT; Cypress 
Hill is back with "Skull & Bones"— 
the group's fifth album and first dou- 
ble set — on Tuesday (25). This Colum- 
bia release comes direct ly on the heels 
of the U.S. Latin market-targeted 
"Los Grarales Exitos En Espanol," re- 
leased last December on Ruff- 
house/Columbia. 

The group's latest album was re- 
corded soon after the fall release of 
"Cypress Hill IV" 

"The record was doing pretty well 
with no push," says member B-Keal 
about the quartet's fourth album, 
which has sold 536,000 units to date, 
according to SoundScan. "We weren't 
getting a lot of support from the 
record company at the time, since 
there wasn't a single they felt they 
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could work. 

"Recognizing we were selling rec- 
ords without any help, [label reps] 
came to in and asked what we thought 
about making the next record right 
away," he says. "We thought it was 
ridiculous, lieeause it was so soon. We 
had never put a record out one year 
and then come out the very next year 
with another." 

Hut B-Keal and Cypress Hill col- 
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H EAT' IS ON: Toni Braxton has created real heat, and it shows. Brax- 
ton's "He Wasn't Man Enough" (LaEace/Arista) jumps 8-1 on the Hot 
R&B/Hip-Hop Singles & Tracks chart, earning the Greatest Gainer/Sales 
title. On the Hot R&B/Hip-Hop Singles Sales chart, "Man Enough" leaps 
to No. 1 as well, after street-date violations caused it U> debut an issue 
early, at No. 20. In its first full week of sales, the single mowed just short 
of 25,000 pieces at core R&B stores. 

The timing of this No. 1 single couldn't haw been better, with Brax- 
ton's album "The Heat" being released at retail Tuesday (25). With Brax- 
ton having a plethora of top 10 singles, "Man Enough" is only the second 
No. 1 for her on the Hot R&B/Hip-Hop Singles & Tracks list. The first 
was "You're Makin' Me High"/"I^et It Flow." which reached the pinnacle 
in June 1996. "High" was also the first single from a new release, in this 
case Braxton's "Secrets," which went on to be certified seven-times plat- 
inum, with a 92-week stay on the Top R&B/Hip-Hop Alhums chart. With 
this |>ast history and the success of "Man Enough," Braxton has undoubt- 
edly brought her magic into the new millennium. 

' WlSH' COMES TRUE: Arista is the place to be right about now. Not 
only is LaFace's Toni Braxton something to talk about, but right on her 
heels is Carl Thomas and his single "I Wish" (Bad Boy/Arista). "I Wish" 
garners such prime chart positions as the No. 2 spot, with a Greatest 
Gainer/Airplay crown, on Hot R&B/Hip-Hop Singles & Tracks and No. 
Ion Hot R& B/Hip-Hop Airplay. Street-date violations cause his album to 
debut an issue early, at No. 100, on Top R&B'Hip-Hop Albums. 

Unlike with hip-hop artists, it Ls a rare thing for a debut R&B artist to 
start this fast. Among the other new male R&B artists who have stirred 
the public enough to cause this same type of early chart debut were D'An- 
gelo and Eric BeneL We have yet to see how Thomas will place among 
these artists, but how bad could his life be when his childhood fantasy 
was Lola Falana? Not bad at all. 

NoT SEPARATED: Unintimidated by top-of-the-chart pressures, 
Avant makes a power move on the Hot R&B/Hip-Hop Singles & Tracks 
with "Separated" (Magic Johnson/MCA). The single soars 41-9, moving 
into the coveted top 10. This is the debut single not only from Avant but 
from the newly formed Magic Johnson label. A Cleveland native, Avant 
co-produced and co-wrote mast of his upcoming album's tracks and con- 
siders it a "relationship album." The debut set, titled "My Thoughts," 
will be released May 9. 

This busy new guy in town Ls on a promotional tour for his single and 
album, taking him to such stations as WGCI and WVAZ ( V103) Chicago, 
WIZF Cincinnati, and WZAK Cleveland for performances. He is deter- 
mined to make thLs work so much that he is on the road three to four days 
a week through June. Avant also is scheduled to perform June 2 at Doug 
Banks' Jam for Peace in Chicago. If you haven't seen him yet, make sure 
to check him out on BET's "Live From L.A." or catch the video on your 
local video channel. Magic Johnson's label has a lot riding on Avant, and 
from the looks of it. they are off to a great start. 



leagues DJ Muggs, Sen Dogg, and 

Bobo decided to seize the opportuni- 
ty and agreed to go into the studio. 
After all, the group has managed to 
sell consistently despite a lack of 
radio and video support — and re- 
gardless of the latest hip-hop fads. 
And here was the chance for more 
sales potential, since the new album 
would be backed with all the label's 
guns fully loaded. 

However, the group had to sacrifice 
its spot on the 1999 Warp tour in 
order to record "Skull & Bones," 
which features the Feb. 29 commer- 
cial single "Superstar." 

"We're used to doing the tour 
thing," says B-Real. "Passing on the 
tour was hard to do; we live a good 
portion of our lives on the road. When 
we finally got into the studio, it took 
us a minute to get focused." 

The "Skull & Bones" set is com- 
posed of traditional hip-hop on one disc, 
while the rock/rap-oriented second 
disc targets an audience that Cypress 
Hill has developed over the years 
through performances at Woodstock 
and Lollapalooza and as the opening 




act for Rage Against The Machine 

and other groups. In fact there are rap 
and rock versions of the single "Super- 
star," which focuses on the reality of 
being a rap artist for those who think 
hip-hop is an easy occupation. 

"A lot of what I wrote about on this 
record is hased on the experiences 
I've had in the last three .years in the 
hip-hop game and my opinion of 
where it's going," B-Real says. 
"Right now; it seems to be about 
materialism. Everybody's quick to 
make records about what they have 
on their wrists or on their necks and 
what they have in their hank ac- 
counts. Basically, there's a lot of shit 
out there with no substance. There 
are only a few records that have 
meaning." 

Cypress Hill is contemplating sev- 
eral summer tour offers, including 
the Smoking Grooves lineup and 
opening for Limp Bizkit. The group 
will present its third annual Smoke 
Out festival in October. 

FlYING HIGH: Redman has been 
flying high both literally and figura- 
tively. Both he and Method Man have 
been performing to packed houses 
during their current 25-city tour, 
which ends April 30. In the course of 
their performances, the two have 
been diving off the stage, literally 
putting their lives in fans' hands. 

"I turn around and jump out there 
backwards," says Redman. "So any- 
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YOU NEVER HEARD 
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96 
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GREATEST HITS 
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88 
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MY BOOK OF LOVE 


65 


99 
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22 


MINT CONDITION ELEKTRA 62353/EEG ( 1 1 98'17 9B) 


LIFE'S AQUARIUM 


7 


99 


6? 


79 


49 


SNOOP DOGG A NO LIMIT 50052*/PRIOR(TY(11.98'17.981 


NO LIMIT TOP DOGG 


1 


SO 
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■ 


70 


DMX A :':!- OF MY FLESH BLOOD OF MY 8LOOD 


1 




95 


84 
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ROME ITJ 7442/GR0UN0 LEVEL (11 98/17 98) ROME 2000 THANK YOU 


48 


92 


86 


92 
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Q-TIP • ARISTA 2001 14619VARISTA 111 9817 961 


AMPLIFIED 


4 


93 


94 


91 


25 


WARREN G • G-FUNK 73710 , /RESTLESS (10 98/16 98) 


1 WANT IT ALL 


4 


94 


74 


69 


11 


YOUNG BLEED "Rioer/ 59018- (10.98(16 981 


MY OWN 


17 


95 


83 


75 


11 


TINA TURNER • VIRGIN 23180112 98 17 981 


TWENTY FOUR SEVEN 


29 


® 


NEHO 


1 


VARIOUS ARTISTS oefftrapp6974(11 9816 98) THE WEST COAST NEVER DIES 


96 


97 


70 


78 


19 


FUNKMASTER FLEX & BIG KAP • OEF jam 538258-,ioimgc: 


981798) THE TUNNEL 


3 


98 


94 


93 


22 


JOHNNIE TAYLOR malaco 7499(10 98.15.98) GOTTA GET THE GROOVE BACK 
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99 


97 


85 


30 


IDEAL NOONTIME 47882VIRGIN 110 9816.981 ■ 


IDEAL 
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1 


CARL THOMAS BAD BOY 73025/ARI5TA < 10 98 18 98 


EMOTIONAL 


100 



O Albums wittitue greatest sales gains this week. •RecotrJing Industry Assn. Of Amenta 1RIAA) cemlicaton for net l^ioment of 500.000 album units (Gold) A RIAA certification for net shipment of 1 million units (Platinum) + RIAA certificjtiotn for net shipment of 10 million units (Diamond,. 
Numeral following Piatmum or Diamond symbol indicates album's mulb platinum level. For boied sets, and double albums with a running time of 100 minutes or more, the RIAA multiplies shipments by tfnj number 0> discs and/or tapes. 'Asterisk indicates LP is available Most tape prices, 
and CD prices for BUG and WEA .abets, are suggested lists Tape prices marked EO. and all other CD prices, are equivalent pnees. which are projected from wholesale prices Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggest percentage growth Heatseeker Impact 
shows albums removed from Heatseekers this week ■indicates past or present Heatseeker title c 2000. Btllboard/BPl Commun«:alions. and SoundScan, Inc. 




D'ANGELO >SEND IT ON 

THE NEW SONG FROM THE PLATINUM PLUS ALBI llv 
PRODUCED BY D'ANGELO 

MANAGEMENT: DOMINIQUE TRENIER AND STAN I O 
WWW.OKPLAYER.COM/DANGELO WWW.VIRGINU iE 
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Latest Updates On Latin Cnnference 



1 1 AND COUNTING: Unless 
you have been living under a very 
cozy rock, you know that Billboard's 
11th annual International Latin 
Music Conference, the longest-run- 
ning conference of its kind, will be 
in full swing on Tuesday (25). There 
is a whole passel of updates to men- 
tion. 

First off. Columbia/Sony Discos 
superstar Marc Anthony has been 
confirmed to perform at Billboard's 
seventh annual Latin Music Awards 
on Thursday (27). Karen Records 
superstar Juan Luis (Juerra has 
been confirmed as an awards pre- 
senter. 

On the showcase front, ASCAP's 
"New Music Of The Millennium" is 
set to take place Monday (24) at 
Miami Beach's Crowbar, with Puer- 
to Rican rock act Parafanelia; Latin 
jazz artist Alina Brouwer, who is 
the daughter of noted classical com- 
poser Leo Brouwer; Latin ska band 
Don Pepe; RMM salsa siren Vanes- 
sa; and EMI Latin's star rock group 
Kiel A La Vega. 

Spanish pop/dance diva M6nica 
Naranjo has been added as a per- 
former at the Sony Discos showcase 
on Tuesday (26): Los Tri-O has 
replaced Marco Hernandez at BMG 
Latin's showcase that Tuesday. 

Highly touted singer/songwriter 
Francisco Cespedes has been added 
to the Warner Music International 
showcase on Wednesday (26). 

Hollywood Latin's Gipsyland is 
replacing Los Lobos for the 
Wednesday night showcase. Discos 
Fuentes' Sonora Carruseles has 
been replaced by Criollo. 

As for the conference panels, 
there are several changes. Orly 
Agai-Chaim, talent agent at the 
William Morris Agency, has been 
confirmed as a speaker for the 
"Dialores For Dolares" panel. Leila 
Cobo, pop music critic for The 
Miami Herald, has been tapped as a 
speaker for the "Stars On Teve" 
panel. 

John Pantel, talent buyer at 
House of Blues Concerts, has been 
confirmed as a speaker on the "Will 
The Concierlos Go On?" panel. 

Jon Stoll has been replaced on the 




by John Lannert 

concert panel by Lazaro Megret, 

president of DMP 

As mentioned in past columns, 
Billboard's annual Latin confab has 
prospered over the years because of 
loyal support from the Latin music 
industry. 

IMuchisimas gracias! 

BUYER'S GUIDE ALERT: Bill- 
board is scheduled to publish its 
International Latin Music Buyer's 
Guide during the week of Aug. 9. 

The deadline to enter data into the 
directory is June 5. The ad reserva- 
tion deadline is June 21. 

For those wishing to enter data on 
their firms into the directory, please 
contact me at 502-968-4440. You also 
can fax me at 502-968-4960 or E-mail 
me at joaopablo(« aol.com. 

LoS TRES TO SPLIT? After hav- 
ing spent a career that lasted 10 
years and having sold more than half 
a million records, Chilean rock 
group Los Tres has announced that 
it will take an "indefinite break." 

In a press release, the bandmates 
explain that the temporary breakup 
is amicable. They mention "personal 
reasons" as the cause for their deci- 
sion. A tiring promotional schedule 
was cited as another factor. 

Each member of the quartet will 
work on personal projects. Within a 
year, says singer Alvaro Hen- 
riquez, the band will ponder 
whether to regroup. It is booked to 
perform its last show May 13 in San- 
tiago, Chile. 

Los Tres has released seven 
albums on Sony Music Chile. Its 
best-selling set, so far, is "MTV Un- 
plugged." which has reached 
180,000 units. The contract between 
Sony and the band calls for one 
more album. Both parties will meet 
soon to decide how to fulfill the 




Gilberto Es Numero Uno. During a recent directors' meeting hosted by Sony, 
Gilberto Santa Rosa was honored for reaching No. 1 on Hot Latin Tracks with his 
hit "Que Alguien Me Diga." Shown, from left, are Jose Gazmey, senior director of 
ASR at Sony Tropical; Alejandro Jaen, producer of "Que Alguien Me Diga"; 
Santa Rosa; Oscar Llord. president of Sony Discos; Omar Alfanno, writer of 
"Que Alguien Me Diga"; and Bill Garcia, GM of Sony Tropical. 



agreement. 

AdIOS ROBERTO: Heartfelt con- 
dolences to the family and friends of 
Roberto Rivera, the president of 
POW Records, who died of a heart 
attack April 9. He was 63. 

Gregarious and outspoken, the 
well-known concert and record pro- 
moter brought Banda Blanca and 
its classic piinta smash "Sopa De 
Caracol" to the world nearly 10 years 
ago. 

Rivera, who was born in Hon- 
duras, also is credited with helping 
to garner industry notice for fellow 
Central Americans Alvaro Torres 
and Ricardo Arjona. 

Getting caught up: Pablo 

Portillo has left Disa/EMI Latin's 
regional Mexican act Liberation to 
become a member of Sony Discos 
pop group MDO. 

Celia Cruz and Jos£ Alberto "El 
Canario" arc booked to headline a 
tribute concert to Oscar D'Leon on 
Saturday (22) at New York's Madi- 
son Square Garden. Also slated to 
perform are Cano Estremera, Pete 
"El Conde" Rodriguez, Raulin Ro- 
sendo, Tono Rosario, and Rubby 
Perez. 

Industry veteran Bill Marin has 
formed Demand Entertainment. 

(Continued on /xiar ggj 
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8 AMARTE ES JN PLACER III Peditxrtb ASC4PI 

22 AYUDUIE DIOS MIO ■ r=,- mi I i-.V.i. 

15 BUSCA 0TR0 AMOR (Van* ASfAP/F M I ASM** Rrs.il. 

now 

23 COME BUY COME (Sony/AIY Urn. BM[.<CD Elvis SMI) 

13 0ESNUM (Sony/ATV Disks. ASCAP/Aowb Muscal. ASCAP) 
12 DtMELO [I HEED 10 KM0W1 !Son>/ATV Songs BNl/Con 

I irtani.BWOwght Control) 

17 D0MDC ESTI EL AMOR (Fl P.P. BMI> 

9 EL USI0N DE TU PRO (Nrr! I'slri) 

It EKAM0RAD0 DE Tl iWjrnei lameiUw BML'DusWIi. BMI) 

3« EKTRE EL MAR V UNA ESTRELLA INnl Listed) 

39 ESTAS ENAM0RADA (Not UsIKll 
21 FALSAS ILUSrOHES (Not LrsWdJ 

1 1 FRUTA FRESCA iGjii » heducoonrs) 

JJJ LA PALMA W 1MH) 

19 LA RA20M DC Ml SEA ;F I.Pf . BML'Prjp Media. 6WI1 

10 MORIR DE AMOR lity. !>:r BWIi 

2G MUJER, MUIER U» MuucatVwrtisal. ASCAP) 

30 MUT DCKTRO DE Ml IYQU SANG TO MCI iSomj.-ATV Son E s 
BMVCori rriMM. eWSony/ATV bes. ASCAP) 

16 NO CRE0 H I PP. BMI/SortyAfV Lata BMI,<Stjniilo kzuHto. 
BWII 

37 PARA P0DER LLEGAR A Tl CFMI) 

» POR UNA MUJER BONITA iSoc Eoknusa. ASCAP) 

5 QUE ALGUIEN ME DIGA IEM0A. SESACI 

40 QUE BOHtTO AMOR <Nnt liSlBdl 

1 QUE V0¥ A MACES SIN Tl (JKMC. ASCAP/Unrrtiul 
ASCAH^ue NetvKrt, ASCAP) 

3 QUIEREME lEitefjn ASCAPTI PP BMl 

14 SENTIRME VIVO {Tata Musicfrmrsal) 

24 SI LA VES I Net Listed) 

10 $IH0TEtlUUESASI0O(Dtsma,S£SAC) 

4 SOLO ME IMP0RTAS TU (BE WITH T0U1 (Enrque tytiua, 
ASCAP.TMI Apil, ASCAP/lnve bate, ASCAP) 

33 SOLO TU (RuOet, ASCAP>Unverul. ASCAP) 
35 SOY UN SAB0R0IN iCaliefrlo) 

2 TE HKE MAL tADG SfSAC) 

32 TE SUPUQUE MUCHAS VECES (Be Luna. BMI) 

34 TU AMOR ETERN0 IGaita Pioducams) 
27 TUS CADERAS TE TRAICIMAN OCO) 

31 niSREPROCMESINallstsd) 
I V0LVFJ) A AMAR IF I PP. SMI) 

25 1A ESIOY CAMSAD0 lSs-Ca, BMII 

21 TO SE QUE TE ACOROARAS (Not Listndl 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY BROADCAST 
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SON BY FOUR 


A PURO DOLOR 
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SOLO ME IMPORTAS TU 
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GILBERTO SANTA ROSA 
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CHRISTIAN CASTRO 


VOLVER A AMAR 
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PABLO MONTERO 
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LUIS MIGUEL 
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LOS ANGELES AZULES 


EL LISTON DE TU PELO 
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8 


14 


CONJUNTO PRIMAVERA 


MORIR DE AMOR 


11 


11 


12 


23 


CARLOS VIVES 
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GIZELLE D'COLE CON ELVIS CRESPO COME BABY COME 

SONY DISCOS 1 R CORA .F.UENOU iE CRESPO' 


© 


39 


39 


3 


VICTOR MANUELLE 


S I A VE^ 

NOT LISTED (0 ALFANNO) 


25 


25 


24 


5 


INTOCABLE 


YA ESTOY CANSADO 
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MUY OENTRO DE Ml 


31 
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© 


NEW ► 


1 


ARKANGEL S 15 
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SOLO TU 

RPEREilRPEREii 


34 


36 


29 


3 


CARLOS VIVES TU AMOR ETERNO 

EV1 .Aril, 1 E ESTEFAN JR .J VZAMBRANO (C.VIVES.M MADERA' 


35 
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1 SON EVY FOUR Sony discos 
A PURO DOLOR 

2 ALEJANDRO FERNANDEZ 
SONY DISCOS QUIEMME 

3 CHRISTIAN CASTRO AAiOLABMG 
LATIN VOLVER A AMAR 

4 ENRIQUE IGLESIAS iS'E^WUM.tB 
WUUmO SOLO ME IMPORTAS Tj 

5 PABLO MONTERO R:A,8MG IJtTiN 
QUE VOY A HACER SIN Tl 

6 LUIS MIGUEL WE A LATIN A 
AMARTE ES UN PLACER 

7 RICARDO ARJONA SONY m- 
COS DESNUDA 

8 LOS TEMERARIOS fOtNOViSA 
TE HICE MAL 

9 EMMANUEL I 'M'.'FflSAl LATI- 
NO SENTIRME VIVO 

10 CHAYANNE Sim OISCOS 
ATADO A TU AMOR 

11 SHAKIRA SONY DISCOS 
NO CREO 

12 CARLOS VIVES lmi l*t h 
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13 CHRISTIAN CASTRO ARIO 
LA'BMG LATI N ALGUNA VEZ 

14 TAMARA HNIVFHSAl LATINO 
AYUDAME DIOS MIO 

15 CHARLIE ZAA 
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A PURO DOLOR 

2 GILBERTO SANTA ROSA HM| 

DISCOS QUE ALGUIEN... 
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•A.XIHC SOLO ME IMPORTAS TU 

4 CHRISTIAN CASTRO a- Jl-v , 

5 VICTOR MANUELLE 

6 FRANKIE NEGRON wLaCARikw» 
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7 ALEJANDRO FERNANDEZ 
SONY DISCOS QUIEREME 

8 CARLOS VIVES tMi l a'im 
FRUTA FRESCA 

9 GIZELLE D'COLE CON LTVIS CRE- 
SPO SCW CISC05 COME BABY COME 

10 PATRICK SHANNON h'-.w^ _u\ 
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11 LUIS MIGUEL wtA LATiNA 
AMARTE ES UN PLACER 

12 PABLO MONTERO h /,! ••., aIi'i 
QUE VOY A HACER SIN Tl 

13 SHAKIRA SONY DISCOS 
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1 CONJUNTO PRIMAVERA 

FONOVtSA MORIR DE AMOR 

2 LOS ANGELES AZULES 
DISARM I LATIN EL LISTON 

3 LOS TEMERARIOS 
TE HICE MAL 

4 POLO URIAS Y SU MAQUINA NORTE- 
MK»CMy BUSCA OTRO AMOfl 

5 LOS RIELEROS DEL NORTE 
rONOVSA TE QUIERO MUCHO 

6 BANDA EL RECODO 

7 INTOCABLE 

8 LOS TRAVIEZOS DEL NORTE 

9 BANDA EL RECODO 

TE OFREZCO UN CORAZON 

10 LOS ORIGINALES DE SAN JUAN " 

1 1 LOS HURACANES DEL NORTE 

12 LOS SEMENTALES K NUEVO LEO* 

13 ARKANGEL R-15 Sony dis 

14 JULIO PRECIADO ' SU UNO! PERU DL 
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El sirio profesional del internet 
mis visitado, aicap.com 
le provce a Enrique Iglestas la mayor 
fuente de information musical. 



L- 



Olga Tanon se beneficia del 
"Sistema Triple de Monitoreo 

dc Radio". El sistema dc 
inspection dc mas precision en 
la industria. 




Mas Dinero, 
Menos Problemas. 



r — 
I 
I 
I 
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EZ-Maxx™, la tecnologia dc 
"Monitoreo de di versos idiomas" 
acrecicnta la capacidad para 
que Juan Gabriel obtenga sus 
ingresos a nivel international. 



ASCAI bwiR 

La TecnologIa de Manana al Alcance de Hoy 



Con la asistencia del 
-EZ-Eagle™ de ASCAP", 
sobrc mis de 1 ,200 licenaas en 
el internet, han ascgurado a 
Joan Sebastian la unica fuente regular 
de pago por obras en el internet. 



El acceso innovador entre ASCAP y la tecnologia, ha reducido costos operacionales y trae 

COMO RESULTADO MAS GANANCIAS A NUESTROS MIEMBROS. 

COMO ORGAN1ZACION DIRIGIDA POR NUESTROS PROPIOS MIEMBROS, NUESTRA PRIORIDAD ES LA DE OFRECER 
APOYO OPTIMO Y LOS MEJORES BENEFICIOS FINANCIEROS A NUESTROS MIEMBROS Y SU MUSICA. 

La TECNOLOGIA de ASCAP MAS que una promesa de maNana, es una realidad de hoy DIA. 



Para Mas Informaci6n, Uamar a 

Alexandra Lioutikoff 

Vice Presidente De Asuntos Latinos 

844 Alton Road 

Miami, FL 33139 

(305) 673-3446 



ASCAP 




Donde La Miisica Empieza" 



www ascafLcom 



Now York 212.621.6240 * Chicago 773.472.1 157 * Los Angeles 323.883.1000 * Puerto Rico 787.281.0782 
Atlanta 404.635-1758 * Nashville 615.742.5000 * London 01 1 .44.207.439.0909 
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The 11th annual confab has grown to match the 
Latin - music sector's success 

BY JOHN LANNERT 



Thanks to the ongoing, strong support of the U.S. Latin music 
industry, Billboard's annual International Latin Music Confer- 
ence has evolved into a vital industry confab that continues 
to grow each year. 

And with the 1 1th installment of the con- 
ference starting its three-day run on Tues- 
day (25) at the Sheraton Biscayne Bay Hotel 
in Miami, the longest-running confab of its 
kind is set to begin its second decade with its 
most extensive program yet. 

There are numerous highlights at this year's 
conference, including a one-on-one interview 
with Enrique Iglesias on Wednesday morning. 
In the interview, titled "Hispanic Artists In World 
Markets," Iglesias will talk about his career as a 
top-selling Latino star who has been able to broad- 
en his success beyond Spanish-language markets. 

Other conference highlights include four differ- 
ent showcases, three of which are sponsored by 
ASCAP, Sony Discos and Warner Music Internation- 
al. 

Two Sony Discos artists now hitting big on Billboard's 
charts — Son By Four and Jaci Velasquez — each made 
their performance debuts before the Latin music indus- 
try at last year's confab. 

At this year's Sony Discos showcase, superstar Gloria Estefan 
will welcome attendees. Afterward, a video presentation will 
introduce Estefan's May 29 release on Epic/Sony Discos titled 
"Alma Caribena." 




SPORTING A GOOD CAUSE 

Another conference first is the Hope & Harmony 
Golf And Tennis Classic. Billboard and the Enter- 
tainment Industry Council of the Diabetes 
Research Institute Foundation are hosting this 
fund raiser, which will benefit the University of 
Miami's Diabetes Research Institute (DRI). 
lopping off the confab, as always, is Bill- 
board's seventh annual Latin Music Awards, 
i he industry's premier awards ceremony 
whose winners are determined by their per- 
formances on Billboard's charts. 

Truly, the expansion of Billboard's Latin 
Music Conference is a reflection of the 
growing U.S. Hispanic record business. 
For instance, the stateside Hispanic music 
sector is larger than ever, with domestic 
sales crashing through the 20-million- 
units mark in 1999, according to 
SoundScan. 
Net shipments broached hitherto 
unseen sales terrain, as well, in 1999. In Feb- 
ruary, the Recording Industry Assn. of America (RIAA) 
reported that net shipments of Spanish-language product came 
in at 53 million units. 

But, even as the stateside Latin music industry continues to 
grow, record labels are looking for new avenues to move prod- 
uct. 

Conlimwd on page LM-50 
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|Award Winner 

• Song Writer Of The Year 



tfOMINAT^D FOR 
■If Album of the Year, Male 

" Trozos De Mi Alma " 

gional Mexican Track of 
" El Peor De Mis Fracaso» 



Marco Antonio Sous 

will be inducted into Billboard's 
Latin Music Hall of Fame. 





• Regional Mexican Album of tbe.Ye|r, 

Female Group or Solo Artist r 
" Corazon De Cristal " 

NOMINATED Ft>R; 

• Regional Mexicar> Album of the Yeai/ 

Female Group or Solo Artist * 

" Todo Por Ti " 
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'Album of the Year, New Artist 
PERFORMING 




.oneratulate 





DEL NORTE 



w T 




PERFORMING 



Regional Mexican Album 
of the Year, 
Female Group or Solo Artist 

" Arrancame A Punos " 



Regional Mexican 
Track of the Year 

" Te Quiero Mucho " 



Regional Mexican Album 
of the Year, New Artist 

" La Magia Del Amor " 




F O IM O V I S A 

The Leader in Latin Music ! 



* Heinekeri<rf;BN vivo 

Billboard 

LATiN MUSK 



CONFERENCE 

MONDAY, APRIL 24 

7:00pm 

ASCAP welcomes all Billboard Latin Music Conference 
attendees to "New Music of the MUennium" Showcase 

Crobar (1445 Washington Avenue, South Beach) 
Performances by 

Fiel a La Vega, Vanessa, Parafanelia, Don Pepe, Alina Brouwer 
10:00pm 

Special BMG Latin Showcase 

Poolside at the Sheraton Biscayne Bay 
performances by Pablo Montero & Marco Hernandez 

TUESDAY, APRIL 25 

7:00am - 3:00pm 

Hope & Harmony Golf and Tennis Classic 

hosted by Entertainment Industry Council of the Diabetes Research 

Institute Foundation & Billboard Magazine 

Doral Golf Resort and Spa (4400 N.W. 87th Avenue, Miami) 



2:00pm - 7:00pm 
Registration 



Schooner Room 



EVERY DAY DURING REGISTRATION HOURS: 
check out HTV's video reel 



Heineken Lounge 

Visit Exhibits in the Bayview hallway 
and pickup some treats 

HAAGEN-DAZS 
BILLBOARD LIVE 
LATIN STYLE 
LATIN A MAGAZINE 
LARAS 



Clipper Room 



INTERTRUST TECHNOLOGIES 
a leading digital rights 
management (DRM) 
company, will be providing 
free e-mail access. 



7:00pm - 9:00pm Bayview Ballroom 

Welcome Reception with Cocktails & Dinner 

Sponsored by Latinflava.com 

Performance by George Lamond, Prestigio Recordings 



& AWARDS 

9:00pm 

An Evening of Showcases brought to you by SONY 

Opening welcome by Gloria Estefan with a 
presentation from her forthcoming disc "Alma Caribena" 
Performers include: 
Son By Four, Francisco Paz, 
Corvo, Meiina Leon, 
Monica Naranjo & Massiel 

WEDNESDAY, APRIL 26 



9:30am - 4:30pm 
Registration 

Enjoy complimentary breakfast 
sponsored by Latina Magazine 

10:00am - 11:15am 
ENRIQUE IGLESIAS 

One-on-one interview with 
the superstar, plus a Q&A 
with the audience 



Schooner Room 



Bayview Ballroom 



11:30am -12:45pm 

Bienvenidos Sr. Dot-Com!: Latin music world goes online with a 
panel of experts taking a look at its consequences and future. 
Moderator: Aram Sinnreich, Jupiter Communications 
Panelists: Jorge Fuentes, Discos Fuentes 

Little Judy, Lamusica.com 

Francisco Loureiro, StarMedia Interactive Group 

Enor Paiano, Universo Online 

Ivan Parron, Ritmoteca.com 

Larry Rosen, Aplauso.com 



12:45pm - 2:15pm Grand Ballroom 

Warner Music International Luncheon 

Performances by 

Francisco Cespedes, La Ley & Fernando Osorio 
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THE METATRUST UTILITY. 
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WARNER MUSIC 
INTERNATIONAL 
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LatinSlvIr 



Cup 



Schcdutc oi Event* 

as of 4/14 - subiect to cha 



WEDNESDAY, APRIL 26 «ONT.) 

2:15pm - 3:30pm 

The Rise of Raperos and Roqueros: Latin rap and rock acts 
enter the new millennium on a high note. Panel zeroes in 
on where movement is headed. 
Panelists: Antonio Castanda, CFA Events 

Desmond Child, Deston Entertainment, Inc. 

Gustavo Fernandez, DeLanuca 

Mitch Rotter, New Line Cinema 

John "Magic" Wilson, Flia Entertainment 

3:45pm - 5:00pm 

Stars On TeVe: Panel examines Spanish TV's growing appetite 
for recording artists in its programming, 
panelists: Maria Morales, People En Espanol 

Carmen Teresa Roiz, Vista Magazine 

Jose Tillan, MTV Latin America 

Joe Zubizarreta, Zubi Advertising 

5:00pm - 6:00pm Bayview Ballroom 

Press Conference: CFA - The Expansion Continues 

CFA & DMP Entertainment celebrate the announcement of 
their consolidation in El Paso, Texas. 

6:30pm - 8:00pm Hotel Intercontinental - Trianon Room 

Warner Music International press conference with MANA 

8:30pm 

Sizzling Multi-Label Showcases 

LEVEL Nightclub (1235 Washington Avenue) 

Performances by: 

Nava, Rykolatino 

Los Lobos, Hollywood Records 

Paulito F.G., Nueva Fania Records 

Charlie Bravo, Mundo/T riloka 

Patrick Shannon, Universal 

Sonora Carruseles, Miami Records/Discos Fuentes 

El Simbolo, Fonovisa 



THURSDAY/ APRIL 27 

9:30am - 3:00pm 
Registration 



Schooner Room 



Enjoy complimentary breakfast sponsored by Latina Magazine 

1 0:00am -11:1 5am Bayview Ballroom 

Will The Conciertos Go On?: Panel tackles fallout for Latin 

promoters and artists in the wake of the concert industry's 

ongoing consolidation. 

panelists: Henry Cardenas, CFA 

Arie Kaduri, Arie Kaduri Enterprises 
Bob Roux, SFX Music Group 
Jon Stoll, Fantasma Productions 
Jack Utsick, Entertainment Group Fund 



as of 4/14 - subject to change 
11:30am - 12:45pm 

Dialing For Doiares: Panel focuses on ways to secure 
sponsorship monies for concerts from large corporations, 
as well as methods to attract big firms to use Latino 
recording artists for their product endorsements. 
Panelists: Orly Agai-Chaim, William Morris Agency 
Joseph E. Carvajal, Heineken USA 
Hernand V. Gonzales, Jr., CFA 
Ayelet Soto, ACA Marketing & Promotions 

1:00pm - 2:15pm 

Compositores In The Round: Blue ribbon assemblage of 
songwriters, publishers and performance society 
executives audition tapes from unsigned songwriters. 
Panelists: Borja Aguirreche, EMI Music Publishing Latin America 
Carmen Alfanno, Sony/ATV Discos Music Publishing 
Omar Alfanno, EMOA Music Publishing 
Ivan F. Alvarez, MCA Music Publishing 
Alexandra Lioutikoff, ASCAP 
Rudy Perez, Bullseye Productions 

* Heineken 4;KN vivo 

Billboird 

LATiN MUSK 

AWARDS 

Doors Open 6:45pm • Doors dose 7:15pm • Show Starts 8:00pm 

Jackie Gleason Theater, 
1700 Washington Avenue, South Beach 

Broadcast on TELEMUND0 

Tune in April 30 

hosted by Natalia Oreiro & Alex Cambert 
Scheduled Appearances by 
Elvis Crespo • Conjunto Primavera 

Juan Luis Guerra • India 
Los Tigres Del Norte • Los Tri-o 

Mana • Noelia • Puya 
Marco Antonio Solis • Son By Four 
Jaci Velasquez 

12:30am - 2:30am 

Billfcwaidfe 

GALA AFTER - /WWDS PARTY 

THE party of the year! 
The Forge, 432 41st Street 
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Billboard's seventh annual Latin Music Awards will be spread out 

among a diverse group of winners 

BYJOHN LANNERT 



Billboard's seventh annual Latin Music Awards will be like no other. 

That might sound like a pretty tall declaration, but lot the first time 
in the awards' history there will be no artist dominating the proceed- 
ings, as in years when Selena, Shakira or Elvis Crespo were hogging 
the hardware. 

Not one honorcc will be receiving more than two trophies. In Tact, 
there are only three double winners: Crespo, Alejandro Fernandez and 
Los Tri-O. 

The democratic nod in this year's awards distribution perhaps 
reflects the fact that there were no frontline blockbusters in 1999. 

So, while the stateside Latin market was purring along into record 
sales territory, there was no massive hit to set the industry abuzz. 

True, Rickv Martin's award-winning disc, "Vuelve," scooped up a 

bund) of extra sales from his crow d-pleasing Grammy performance. 

And a record nine Spanish-language discs appeared on The Billboard 
200 last year, which demonstrated the hefty numbers being hoisted by 
Latin titles. That strong showing on The Billboard 200. however, lasted 
but a week. 

In short, big-selling discs usually beget many overpowering perfor- 
mances on main types of charts. That simply did not happen this year. 
What happened instead was that there were plenty of familiar faces 
lighting up Billboard's Latin charts. 

That is why 1 3 honorees at this year's ceremony, set to take place on 
Thursday (27) at the Jackie Gleason Theater of the Performing Arts in 
Miami Beach, have already won Latin Music Awards. 

Among those 13 are some of the industry's heaviest hitters: Crespo, 
Fernandez, Martin, Luis Miguel, Man a, Juan Luis Guerra 440, Los 
Tigrcs Del Norte, Marco Antonio Soli's, India, Gloria F.stefan, Marc 
Anthony, F.nrique Iglesias and DLG. 

And of those repeal winners. Crespo, Fernandez. Martin. Juan Luis 
Guerra 440, Los Tigres Del Norte, Solis and Estelan were all winners 
at last year's award show, as well. 

Complementing the veteran contingent of awardees is an impressive 
cast of first-time winners, including Noelia, Ibrahim Ferrer, A.B. Quin- 
lanilla V Los Kumhia Kings, I'riscila V Sus Balas De Plata, Los Hom- 
ines Calienles, Los Tri-O, Puya, Cypress Mill and Pedro Ramirez. 

Not only were the awards split up evenly among the awardees, they 
were divided rather liberally among the labels. Sony Discos led all 
labels with five, followed by Fonovisa and Ariola with three each and 
WEA Latina with two. Another ten imprints won one award each with 
C2, Work. Basin Street. Ruflhouse. Interscope and Surco coming up as 
first-time winners. 

One other important note: For the first time in the history of the 
awards, the L'.S. is providing more w inners than any other country — 
eight. Mexico, which usually holds that honor, places second with 
seven. Puerto Rico is next with live. 

The awardees were determined by their performances on Hot Latin 
Tracks and The Billboard Latin 50 from Jan. 30, 1999, to Jan. 29, 
2000. To be eligible for consideration, all singles and albums had to 
make their debut on the charts within the specified time frame. 

Following is a capsule profile ol each of the award w inners. 




consecutive triumph in the Tropi- 
cal Salsa field lor Album Of The 

year, Male. 

In just two years, Crespo, a Sony 
Discos signee, has already won six 
Latin Music Awards. He is expect- 
ed to release a new disc later this 



Noted hip-Imp stars in the Eng- 
lish markets, Cypress Hill broke 
strongly in the stateside Latin mar- 
ket in 1999 with its very first Span- 
ish disc, "I.os Grandes F.xitos F.n 
F.spanol." 

A collection of the group's great- 
est i irji-h hits re«cui in Sprints!) 

"I.os Grandes" debuted in Decem- 
ber at No. 6 Oil Ihe Billboard Latin 
7)0. \1o\t remarkable about (a press 
Hill's t han bow was that it was 



DLG 



Anthony's multi-faceted career 
has taken Dim to the pinnacle of the 
dance. Latin and pop markets. And 
last year, as he was climbing into the 
top ten ol The Hoi 1 00 chart with 
his smash Columbia single "I Need 
To Know.'* be was topping Hot 
Latin Hacks with the hit duet with 
Jennifer Lope/ titled "No Me 

Ames." 

Recorded in both ballad and 
salsa versions, "No Me Ames," 
which was released on Work but 

promoted In Sinn DlSCOS, ended 
up logging seven weeks atop I lot 
Latin Tracks. I he «><>ng is also the 
winning entry in the inaugural cat- 
egory Hot Latin Track Of The Year, 
Vocal Duo. 

As if that were not enough, 
Anthony scaled Hoi Latin Tracks 
by himself last year with "Di'melo," 
a Latin counterpart to "I Need To 
Know" that spent six weeks in a 
row at the apex of the chart. 

Anthony, who is scheduled to 
begin the second leg of his U.S. 
tour in June, will release a salsa 
disc on Sony Discos by the end of 
2000. His current Spanish hit, 
"Desde El Principle) — From The 
Beginning," stayed on top of The 
Billboard Latin 50 lor 10 weeks in 
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This former lead vocalist of 
Crupomam'a has been a leading 
player in the Latin music scene 
ever since 1 998 when his landmark 
merengue-bomba disc "Suave- 
mente" was released. 

Proof of Crespo's influence in the 
Latino biz is his award as The Bill- 
board Latin 50 Artist Of The Year 
for being the top-selling artist from 
January 1 999 to January 2000. Ihe 
followup to "Suavenienle." "Prn- 
tame," earns Crespo bis second 



achieved with virtually no radio air- 
play. 



Perhaps the oddest footnote to 
DLG winning its second Latin 
Music Award is that the seminal 
hip-hop/salsa trio no longer exists. 
Earlier this year, the Sony Discos 
group amicably parted ways so lead 
singer Huey Dunbar could pursue 
a solo career. Bandmates James de 
Jesus and WUfredo Crispin initiat- 
Coniinutd on page LM-14 
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BY JOHN LANNERT 

Billboard's showcases have become nearly legendary for helping to 
break Latino artists who have gone on to superstardom. 
Last year was no exception. 

Jaci Velasquez, who appeared during the Sony Discos showcase, wound 
up with a No. 1 hit on Hot Latin Tracks titled "Llegar A Ti." The soar- 
ing ballad was the title track of Velasquez's hit CD, which became a top- 
ten staple on The Billboard Latin 50. 

And Velasquez was not the only showcase performer to break big out 
of the box. 

Universal Latino pop singer Luis Fonsi made waves with a solid, self- 
titled disc that yielded three hit singles. 

Meanwhile, Sony Discos act Son By Four has caught fire in the past two 
months with its eponymous debut. The salsa vocal quartet from Puerto 
Rico registered a huge hit with "A Puro Dolor," which was recorded in 
salsa and ballad versions. 

Past showcase performers have ended up as award-winning stars who 
have exerted great influence on contemporary Spanish music. 

Four of this year's honnrecs at 
the seventh annual Billboard Latin 
Music Awards have played show- 
case sets at previous conferences: 
Marc Anthony, Elvis Crespo, DLG 
and Pnya. 

The quantity of showcase per- 
formers in recent years mutch the 
musical diversity of contemporary 
Latin music, with such represented 
genres as rock (Cafe Tacuba, Ater- 
ciopelados), Tejano (Selena), salsa 
(Marc Anthony), pop (Shakira) and 
regional Mexican (Michael Salgado). 

While no one can say for certain 
who is going to stand out at this 
year's showcases, it is a safe het that 
an artist or two will emerge from the 
pack, thanks to their showcase sets. 

following are capsule sketches of 
this year's showcase performers. 



L0SL0B0S 

This legendary group from East 
Los Angeles has earned copious 
critical acclaim for their ground- 
breaking blend of rock and Mexi- 
can rhythms. In August, Los Lobos 
is scheduled to drop its Spanish- 
language deblll on Hollywood 
Latin, which will contain previous- 
ly released material, plus two new 
tracks. 




The popular hosl of Cnivision 
TV show "Caliente" is now turning 
his attention to music with his first 

CD, a self-titled disc of romantic 
songs framed by acoustic pop back- 
drops. Bravo's label debut on 
Mundo/Triloka could not have 
been timed better. I lis disc is set for 
release on Tuesday (25), die same 
day as his showcase. 



NAVA 



Nava has composed songs for 
Ldnila Nazario, Jerry Rivera, 
Gilberto Santa Rosa, Olga Tanon, 
Jose Feliciano, Pedro Fernandez 
and India. But now the Puerto 
Rican si nger/song writer, who per- 
haps is better known as Rodolfo 
Barrera. is stepping out as a 
recording artist on RykoLatino. 
Nava's label debut is expected by 
mid-May. His maiden disc will fea- 
ture a marriage of his introspective 




Nova 



LA LEY 



Based in Mexico Oily, Chilean 
rock act La Ley recently released 
its latest WEA Latina CD, "Uno," 
which was produced by noted stu- 
dio helmsman (and fellow Chilean) 
Humberto Catica. The techno-rock 
trio, comprised ol drummer Mauri- 
cio Claveria, lead singer Alberto 
Cuevas and guitarist Pedro Fru- 
gone, is currentlv promoting the 
CD. 



verse with Hispanic-Caribbean 
cadences, reggae and hip-hop. 



DO 



Los Labos 



Another talented songsniiih who 
is making the jump into a record- 
ing career, this Venezuelan native 
put out his WF.A Latina bow, "Con 
Palabras," in March. Osorio drew 
ContinuM on fxige Lftt-50 



LM-10 



BILLBOARD APH1L 29, 2000 




LAS MAMAS DE CHRISTIAN CASTRO, MYRKA DELLANOS 
Y OTRAS ESTRELLAS RINDEN HOMENAJE A SUS HI JOS 



CON SU MAMA 
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polSco 

en Los Angeles 

PERDIOA 

SUMADRE 

ahora el nino 
acusa a su padre 





El estilo chic de 

MARC 

mmm 
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Abre su corazon 
para hablar de la 
mujerque lo 
conquisto, el hijo 
queadoraysu vida 
fuera del escenario 




The who, what, how, when, and where of Hispanic culture. 

Right here. Every month. In Spanish. 
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ON NEWSSTANDS NOW! 0rcau1800 950-8100 to 
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Global Giant . . . 

Julio Iglesias 

30th 

Anniversary 



4% 



New York 
212.536.5004 



Los Angeles 
323.525.2307 



Our May 27 issue, chronicles 
Julio Iglesias' one-of-a-kind music career. 
Iglesias has sold more than 250 million 
albums in six languages and has 
innumberable international awards to his 
credit. In June of this year he is launching 
his latest CD, Noche de Cuatro Lunas, 
worldwide. 

Join Billboard in 
celebrating Iglesias' 
30 years in music! 



London 
44.207.822.8300 



Issue Date: May 27 
Ad Close: May 2 



CONTACT: 
MARCIA DLIVAL 3D5.S64.7578 
DAISY DUCRET 323.7B2.625D 
GENE SMITH 212.536.50D1 
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For More Information 
Call Us or 
sit our Web Site at: 



The City of Miami Beach 
Office of Arts, Culture 
& Entertainment 
305-673-7577 

http:fci.miami-beach.fl.us 



The Miami-Dade Mayor's Office 
of Film & Entertainment 
305-375-3288 

www.filmiami.org 




Over the past decade, the cities of Miami and 

Miami Beach luve turned Miami-Dade into a global center for 
the entertainment industry. Film, television, music, fashion, 
new media, and die performing am make up the fastest- 
growing segments of Miami-Dade's economy. 

• It's Not Just the Weather! It's the warmth of our 
business climate, an important reason to include South 
Florida in your corporate planning. 

• Choose South Florida for Your Next Location. 

From film to television to music, there's no better place for 
award-winning productions and events. 

• Relocate Your Entertainment Offices to Our 
World-Class Cities. Open an office in South Florida and rub 
elbows with virtually every major global entertainment 
company. 

• Book Your Next Trade Show or Convention 
with Us. We have the ultimate formula for a 
successful event: the perfect mix of collaboration with 
convention and meeting venues that are unmatched. 
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AND THE AWARD GOES TO 

Continued from page LM-8 

ed a joint recording project. 

Dunbar, still with Sony Discos, is 
set to drop his solo debut on May 
16. De Jesus and Crispin are team- 
ing with famed producer Sergio 
George for a release some lime in 
the second quarter. DI.G's second 
Latin Music Award comes in the 
same category they won in 1998 — 
Album Of The Year, Group, Trop- 
ica VSalsa. 



Hot Latin Track Of The Year. 

Alas, perhaps to the chagrin of 
his father, Sony Discos was expect- 
ed to drop Alejandro's next pop 
disc at the end of April. The CD 
was produced by Emilio Estefan Jr. 



Two years ago, an august ensem- 
ble of Cuban musicians in their 70s 
and 80s cut a disc titled "Buena 
Vista Social Club" that would spark 
a Cuban music craze around the 




that his winning entry in the Trop- 
ical/Salsa Track Of The Year, "El 
Niagra En Bicicleta," came from an 
album that came out in 1998, "Ni 
Es Lo Mismo, Ni Es Igual." 

"El Niagra En Bicicleta" reached 
No. 1 on Hot Latin Tracks, Guer- 
ra's fourth chart topping single for 
Karen Records. The witty meren- 
gue track also earns Guerra his fifth 
Latin Music Award. 

Guerra, who tours and records 
only sporadically, is currently tak- 
ing time off to tend to his infant 
daughter. 



luoiiiu 

Iglesias enjoyed a banner year in 
1999 as he scaled both I lot Latin 
[racks and The Hoi 100 with the 
song that helped him win Hoi 
Latin I r icks Arnst ()1 The \ear — 
"Bailamos." 

"Bailamos" was also the title of a 

compilation package put out by 

frmovisa (hat nil No. 1 on The Bill- 
board Latin .">(). where it staved 10 
weeks. 

Moreover, Iglesias, who has won 
Hot Latin Tracks Artist Of The 
Year three times in the past lour 
years, signed a lucrative recording 
deal with Interscope worth more 
than $40 million. 

A track from Iglesias' Interscope 
bow, "Ritmo Total." reached the 
apex of I lot Latin Tracks to 
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And the Latin Music Awards 
keep on coming for Estefan. who 
now has eight trophies, the second 
highest number in the seven-year 
history of the program. 

Estelan's latest trophy comes in 
a category she has won twice 
before — Latin Dance Club Play 
[rack Of I he Year. Her winning 
entry, "Santo, Saulo," was cut with 
Brazil's massively popular samba 
band So Pra Contrariar. 

Alter a four-year absence from 
the Latin market, Estefan is slated 
to release her third Spanish-lan- 
guage disc on Epic, titled "Alma 
Caribena." Estelan's Latin fusion 
disc is set lor release on May 29. 




Ibrahim Ferrer 



In 1997, Mexico's powerhouse 
vocalist shook the ranchera music 
world — especially his father, 
ranchero king Vicente Fernan- 
dez — when he came out with a 
pop/ranchera disc tilled "Me Estoy 
Enamorando." 

Last year, however, the younger 
Fernandez returned to his roots 
with "Mi Verdad," which stayed on 
The Billboard Latin 50 for 37 
weeks. 

While "Me Estoy Enamorando" 
yielded more hit singles, "Mi Ver- 
dad" is producing more Latin 
Music Awards — two versus one 
from "Me Estoy Enamorando." 

"Mi Verdad" triumphs this year 
as Album Of The Year, Male, 
Regional Mexican. And the smash 
hit from that CD, "Loco," wins the 



globe. The ensemble of the same 
name spun oil popular CDs by dis- 
tinguished alumni such as Ruben 
Gonzalez, Afro-Cuban All Stars and 
Eliades Ochoa. 

Another Buena Vista alumnus, 
Ibrahim Ferrer, landed a hit disc 
titled (predictably) "Buena Vista 
Social Club Presents." The smooth 
vocalist, who appeared on the 
Grammy Awards telecast this year, 
wins his first Latin Music Award in 
the category Album Of The Year, 
New Artist, Tropical/Salsa. 

Ferrer is currently touring in 
Europe. 



become his 12th chart topper. 

Iglesias, the famed son of Julio, 
continues to do promo tours to 
support his English-language 
debut. He is scheduled to talk at 
length about his success during a 
one-on-one chat with Billboard on 
Wednesday {26). 



The staying power of the Domini- 
can Republic's redoubtable singer/ 
songwriter can be found in the fact 



A former hit act on the dance 
charts, where she still occasionally 
makes an appearance, India is now 
a recognized salsa high priestess 
who is revered for her gritty tales 
of romantic equality between the 
sexes. 

"Sola," India's triumphant disc 
in the Album Of The Year, Female, 
'Tropical/Salsa category, debuted at 
Continued on page LM-16 



AWAWEE 

A LIST OF CATEGORIES AND WINNERS, 
FOLLOWED BY RUNNERS-UP 



POP ALBUM OF THE 
YEAR, MALE: 

"Amarte Es Un Placer," Luis 
Miguel (WEA Latino) 

"Trozos De Mi Alma," Marco Anto- 
nio Soils (Fonovisa) 

"Mi Vida Sin Tu Amor," Christian 
Castro (Ariola/BMG Latin) 

"Todo Lo Que Soy," Carlos Ponce 
(EMI Latin) 

POP ALBUM OF THE 
YEAR, GROUP: 

"MTV Unplugged," Man6 (WEA 
Latino) 

"Amor, Familia Y Respeto," A.B. 
Quintanillo Y Los Kumbia Kings 
(EMI Latin) 

"Mi Gloria, Eres Tu," Los Tri-O 
(Ariola/BMG Latin) 

"Un Poco Mds," MDO (Sony Dis- 
cos) 

POP ALBUM OF THE 
YEAR, FEMALE: 

"Noelia," Noelia (Fonovisa) 

"Llegar A T[," Jaci Veldsquez (Sony 
Discos) 

"Corazon," Ednita Nazario (EMI 
Latin) 

"Te Acordards De Mi," Olga Tandn 
(WEA Latina) 

POP ALBUM OF THE 
YEAR, NEW ARTIST: 

"Amor, Familia Y Respeto," A.B. 
Quintanilla Y Los Kumbia 
Kings (EMI Latin) 

"Llegar A 71," Jaci Velasquez (Sony 
Discos) 

"Luis Fonsi," Luis Fonsi (Universal 
Latino) 

"Noelia," Noelia (Fonovisa) 

POP TRACK OF THE 
YEAR: 

"Livin' La Vida Loco," Ricky Mar- 
tin (C2/Sony Discos) 

"Bella," Ricky Martin (C2/Sony 
Discos) 

"Bailamos," Enrique Iglesias 
(Fonovisa/lnterscope/Universal 
Latino) 

"Loco," Alejandro Ferndndez (Sony 
Discos) 

TROPICAL/SALSA 
ALBUM OF THE 
YEAR, MALE: 

"Pi'ntame," Elvis Crespo (Sony 
Discos) 

"Buena Vista Social Club Presents 
Ibrahim Ferrer," Ibrahim 
Ferrer (World Circuit/Nonesuch/ 
AG) 

"Inconfundible," Victor Manuelle 

(Sony Discos) 
"El Amor De Mi Tierra," Carlos 

Vives (EMI Latin) 




Rifky Martin 

TROPICAL/SALSA 
ALBUM OF THE 
YEAR, FEMALE: 

"Solo," India (RMM) 

"Olga Viva. ..Viva Olga," Olga 

Tanon (WEA Latina) 
"Atada," Gisselle (Ariola/BMG 

Latin) 

"Con Los Pies Sobre La Tierra," 
Melina Le6n (Sony Discos) 

TROPICAL/SALSA 
ALBUM OF THE 
YEAR, GROUP: 

"Gotcha!," DLG (Sony Discos) 

"Masters Of The Stage: 2000 

Veces Mania," Grupomania 

(Sony Discos) 
"Para El Bailador," La Makina 

(J&N/Sony Discos) 
"Septima Harmonia," Limite 21 

(EMI Latin) 

TROPICAL/SALSA 
ALBUM OF THE 
YEAR, NEW ARTIST: 

"Buena Vista Social Club Presents 
Ibrahim Ferrer," Ibrahim Ferrer 
(World Circuit/Nonesuch/AG) 

Continued on page LM-16 
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Continued from page LM- )4 

"Caminando," Tonny Tun Tun 

(CaTm6n) 
"Sublime Illusion," Eliodes Ochoo 

(Higher Octave) 
"Entrega," George Lamond (Presti- 

gio/Sony Discos) 

TROPICAL/SALSA 
TRACK OF THE 
YEAR: 

"El Niagara En Bicicleta," Juan 
Luis Guerra 440 

"No Me Ames," Jennifer Lopez 
With Marc Anthony (Sony Dis- 
cos) 

"Pintome," Elvis Crespo (Sony Dis- 
cos) 

"Pero Dile," Victor Manuelle (Sony 
Discos) 

REGIONAL MEXI- 
CAN ALBUM OF 
THE YEAR, MALE: 

"Mi Verdad," Alejandro Fernan- 
dez (Sony Discos) 

"Por Una Mujer Bonita," Pepe 

Aguilar (Musart/Bolboo) 
"Por El Amor De Siempre," Pepe 

Aguilar (Musart/Balboa) 
"Los M6s Grandes Exitos De Los 

Dondy's," Vicente Fernandez 

(Sony Discos) 



REGIONAL MEXI- 
CAN ALBUM OF 
THE YEAR, MALE 

GROUP: 
"Nuestro Amor," Los Tri-O 
(Ariola/BMG Latin) 

"Alma," Conjunto Alma Nortena 
(CDM) 

"Contigo," Intocable (EMI Latin) 
"Herencia De Familia," Los Tigres 
Del Norte (Fonovisa) 

REGIONAL MEXI- 
CAN ALBUM OF 
THE YEAR, 
FEMALE GkOUP 
OR SOLO ARTIST: 

"Corazon De Crista!/' Priscila Y 
Sus Balas De Plata (Fonovisa) 

"En Vivo — En Concierto," Li'mite 

(Universal Latino) 
"Arrancame A Purios," Yesencia 

Flores (Fonovisa) 
"Todo Por Ti," Priscila Y Sus Balas 

De Plata (Fonovisa) 

REGIONAL MEXI- 
CAN ALBUM OF 
THE YEAR, NEW 
ARTIST: 

"Nuestro Amor/' Los Tri-O 
(Ariola/BMG Latin) 

"Alma," Conjunto Alma Nortena 
(CDM) 

"La Magia Del Amor," Los Angeles 

De Charly (Fonovisa) 
"Donde Estas Corazon," Pablo 

Montero (Ariola/BMG Latin) 

REGIONAL MEXI- 
CAN TRACK OF 
THE YEAR: 

"Ldgrimas," Los Tigres Del Norte 
(Fonovisa) 

"El Peor De Mis Fracasos," Marco 

Antonio Solis (Fonovisa) 
"Si Te Pudiera Mentir," Marco 

Antonio Solis (Fonovisa) 
"Te Quiero Mucho," Los Rieleros 

Del Norte (Fonovisa) 

ROCK/FUSION 
ALBUM OF THE 
YEAR: 

"Fundamental/' Puya (Surco/Uni- 
versal Latino) 

"Bajo El Misterio De Tu Misterio," 
Jaguares (Ariola/BMG Latin) 

Continued on page LM- T 8 
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Continued from page IJA-14 

No. 7, where the CD remained tor 
two weeks, India's hit disc pro- 
duced the top ten hit "Hielo." 

India has won a Latin Music 
Award in the Contemporary Latin 
Jazz category with Tito Puente in 
1997 for'Jazzin'." 



IBM EOPEZ 



H 

This sultry actress/singer gamers 
more headlines for her romantic 
life and daring sartorial moves than 
for her music. Nonetheless, she 



their second disc, "Vol. 2," in 
November. Meanwhile, Marsalis 
recently dropped a straight-ahead 
jazz disc in April titled "Music In 
Motion." 

IDS TU DEL HE 

Mexico's renowned norteno crew 
notches its first Latin Music Award 
in three years — and its fourth over- 
all — with "Lagrimas," winner of 
Regional Mexican Track Of The 
Year. 

"Herencia De Familia" bowed on 
The Billboard Latin 50 at No. 2, 
which turned out to be the title's 




Colombian vocal threesome Los 
Tri-O is a double winner on its first 
try with its hit album, "Nuestro 
Amor," a soothing disc of covers set 
to arrangements reminiscent of 
classic Mexican boleros. 

"Nuestro Amor" earned Los Tri- 
O awards in the regional Mexican 
field: Album Of The Year, Group, 
and Album Of The Year, New Artist. 

While "Nuestro Amor" did not 
benefit from heavy radio airplay, 
the CD nonetheless stayed on The 
Billboard Latin 50 for 44 weeks, 
peaking at No. 3. 

Los Tri-O is scheduled to per- 
form May 10 in Chicago. May 12 in 
Orlando and May 26 in Santo 
Domingo, Dominican Republic. 
Los Tri-O is slated to play Spain 
this summer, as well. 

IS fill 

Mexico s reigning male pop icon 
Continues to roll out one hit CD 
after another. His 1999 WKA Lati- 
ns disc. "Amarte Ks In Placer." 
yielded "O Tu O Ninguna," his 
record-selling Luh ( hart-topping 
hit on Hot Latin Tracks. 

"Amarte Ks I n Placer" also gar- 
ners Luis Miguel his fourth Latin 
Music Award in the Album Of The 
Year, Male. Pop Category, Further. 
"Amarte Ks I n Placer" held down 
the No. l slot on The Billboard 
Latin 50 for nine weeks in a row. 



Jennifer Lopez 

stored one ol the biggest hits last 
year on Hot Latin Cracks with her 
duet with Mart Anthony, "No Me 

Auu-s." which held down the lop 
slot tor seven weeks in a row. 

W hile Lopez's subsequent hits 

tame in the English market, the 
video to her latest single. "Feelin* 
Si j ( .in «|," features a sizzling, 1 .atin- 
rooled musical interlude to go 
along with a bilingual l ap segment 
from Big Pun. 

Once again busy with her movie 
career, Lopez is now finishing up 
the film "The Wedding Planner '' 



New Orleans is not generally rec- 
ognized as ,i hotbed of Latin music, 
but the Crescent City certainly can 
lay claim to introducing various 
Afro-Cuban grooves to the masses 
over the years. 

Los Hombres Cahenles' epony- 
mous debut disc on Basin Street 
features some of those Hispanic- 
Caribbean sounds that earned the 
group its first Latin Music Award 
in thie Contemporary Latin Jazz 
Album Of The Year category. 

Los Hombres Calientes is a first- 
rate trio led by Bill Summers, a 
percussionist virtuoso who played 
with Herbie Hancock, Quincy 
Jones and his own Summers' Heat. 
Rounding out the group are trum- 
peter Irvin Mayfield and drummer 
Jason Marsalis, brother of famed 
bandleaders Wynlon and Bran- 
ford. 

Los Hombres Calientes put out 




peak position. "Herencia De Famil- 
ia" also topped the regional Mexi- 
can genre chart five weeks in a row. 

Always on the road, Los Tigres 
have found that their popularity as 
a concert attraction extends well 
beyond traditional Latino strong- 
holds such as California and Illi- 
nois. 

Nowadays, the group plays states 
not known for large Latin popula- 
tions, including Minnesota, North 
Carolina and Kentucky. 

After a scheduled performance 
on May 6, Los Tigres will partici- 
pate in a program sponsored by 
UCLA in which the band members 
will talk about the impact of 
nortena music. 



Miguel is currently wrapping up 
an extensive tour of the U.S. and 
Mexico to support the album. 



The most popular rock en 
espanol band around notches its 
fifth Latin Music Award. However, 
Mana is snaring a Latin Music 
Award this year in the pop field for 
"MTV Unplugged," winner of 
Album Of The Year, Group. 

"MTV Unplugged" bowed on 
The Billboard Latin 50 at No. 1, 
where it remained for 2 weeks. 

"MTV Unplugged" yielded 
Mana's highest-charting single ever. 
Continued on page IM-I8 
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"Resurrection," Chris Perez Band 

(Hollywood/Universal Latino) 
"Tres," Fiel A La Vega (EMI Latin) 

HOT LATIN TRACK 
OF THE YEAR: 

"Loco/' Alejandro Fernandez 
(Sony Discos) 

"No Me Ames," Jennifer Lopez 
With Marc Anthony (Sony Discos) 

"Livin' La Vida Loco," Ricky Martin 
(Sony Discos) 

"Si Te Pudiera Mentir," Marco 
Antonio Solis (Fonovisa) 

RAP ALBUM OF 
THE YEAR: 

"Los Grandes Exilos En Espariol," 
Cypress Hill (Ruffhouse/ 
Columbia/Sony Discos) 

"Apocolypshit," Molotov (Universal 
Latino) 

"El Padrino," Fulanito (Cutting) 

HOT LATIN TRACK 
OF THE YEAR, 
VOCAL DUO: 

"No Me Ames/' Jennifer Lopez 
With Marc Anthony 
(Work/Sony Discos) 

"Santo Santo," So Pra Controriar & 

Gloria Estefan (RCA/BMG Latin) 
"Escondidos," Olga Tan6n With 

Christian Castro (WEA Latina) 
"La Persona Equivocada," Melina 

Le6n With Victor Manuelle {Sony 

Discos) 

LATIN DANCE MAXI- 
SINGLE OF THE 
YEAR: 

"Santo Santo/' So Pra Controriar & 
Gloria Estefan (Ariola/BMG Latin) 

"Ritmo Total," Enrique Iglesias 
{Interscope/Universal Latino) 
"Bailando," Angelina (Upstairs) 
"Que Te Vas," George Lomond 
(Presttgio/Sony Discos) 

CONTEMPORARY 
LATIN JAZZ 
ALBUM OF THE 
YEAR: 

"Los Hombres Calienles," Los 
H ombres Calientes (Basin 
Street) 



"Inner Voyage," Gonzalo Rubalca- 

ba (Blue Note/Capitol) 
"Latin Soul," Poncho Sanchez 

(Concord Jazz/Concord) 
"Briyumba Palo Congo," Chucho 

Valdes (Blue Note/Capitol) 

THE BILLBOARD 
LATIN 5o ARTIST 
OF THE YEAR: 

Elvis Crespo (Sony Discos) 

Enrique Iglesias (Interscope/Uni- 
versal Latino) 
Ricky Martin (Sony Discos) 
Selena (EMI Latin) 

HOT LATIN TRACKS 
ARTIST OF THE 
YEAR: 

Enrique Iglesias (Interscope/Uni- 
versal Latino) 

Ricky Martin (Sony Discos) 
Marco Antonio Solis (Fonovisa) 
Christian Castro (Ariola/BMG 
Latin) 

SONGWRITER OF 
THE YEAR: 

Marco Antonio Solis 

Kike Santander 
Juan Gabriel 
Rudy Perez 

PRODUCER OF THE 
YEAR: 

Pedro Ramirez 

Rudy Perez 
Bebu Silvetti 
Kike Santander 

PUBLISHER OF THE 

YEAR: 

Warner-Tamerlane, BMI 

Foreign Imported Productions Pub- 
lishing, BMI 
BMG Songs, ASCAP 
Ventura, ASCAP 

PUBLISHING COR- 
PORATION OF 
THE YEAR: 

Warner/Chappell Music 

Foreign Imported Productions Pub- 
lishing, BMI 
Universal Music 
EMI Music 



AND THE AWARD GOES TO 

Continued [mm page I.Xi-16 

"Se Mo Olvido Otra Vez," which 
peaked at No. 5, a position it held 
for four consecutive weeks. 

In addition to winning a Latin 
Music Award, Mana is sc heduled lo 
receive the Spirit Of Hope award, 
as well, for the band's ecological 
projects. 



recording her second disc, slated 
for release at the end of the third 

quarter. 



PHISCIM Y SIIS HHIHS 



What more can be said about 
Ricky Martin? Well, first of all. he 
singlehandedly set lire to the Latin 
music movement in the stateside 
English market last year. Martin 



While lew norteno acts are head- 
ed up by female singers, much less 
female accordionists, the talented 
Priscila Paiz has gained a solid fol- 
lowing since 1995 with five well- 
received discs, including "Corazon 
De Cristal," winner of Album Of 
The Year, Female Croup Or Solo 
Artist, Regional Mexican. 

Paiz, Fonovisa label mate Marco 
Antonio Soli's and Musart/Balboa's 




A showcase performer at Bill- 
board's International Latin Music 
Conference in 1997. this hard-gig- 
ging act hit pay dirt last year with 
"Fundamental." a slamming mix of 
rock and rap, occasionally seasoned 
with salsa grooves of the band's 
native Puerto Rico. 

A slot as the opening act on Iron 
Maiden's U.S. tour helped the band 
win some non-Latino fans. 

Puya earns its first award in the 
Rock/Fusion Album Of The Year 
category with a disc that bobbed in 
and out of The Billboard Latin 50 
for nearly 10 months since it first 
entered the chart in February 1999. 

At press time, Puva was expec t- 
ed to begin recording its sopho- 
more dis< . 



Selena's kid brother. A.B. Quin- 
lanilla, notches his lirst Latin Musk 
Award with his label debut, "Amor, 
Familia Y Respeto." winner ol the 
Album Of The Year, New Artist. 

I'op. 

Quint. nulla and Cre* S maiden 
CD seemed to gain sales strength 
the lougei it slaved on The Bill- 
board Latin 50. The disc reached 
its peak position of No. 6 in 
March — 19 weeks after entering 
the chart. 

I he Kumbia Kings' chart per- 
ioral, nice on The Billboard Latin 
50 was all the mole impiessixe 



Ana 

then made "Livin' La Vida Loca." 
the title to his smash hit . pari of the 
vernacular. Finally, the Puer to Rico 
native drew near sellout crowds to 
places with lew Mispauics, such as 
Minneapolis and ( ancinnati. 

And ibis year, Mai l in collects bis 
third Latin Music Award fbl the 
Spanish lake ol "Livin" La Vida 
Loca." winner in the Latin Pop 
track Of The War categorv 

As big as the F.nglisli version of 
"Livin' La Vida Loca" became, the 
Spanish rendition may have been 
bigger given the fact it stayed at No. 
I on Hot Latin Tracks for nine 
straight weeks, while its Fnglish 
counterpart logged five weeks at 
the top of Billboard's Hot 100 
chart. 



Pnscila Y Sits Balas De Plata 



This fetching daughter of noted 
Puerto Rican songstress Yolandita 
Monge crashed The Billboard 
Latin 50 with an eponymous, bal- 
lad-laden disc that featured the lop 
ten smash "Tu," plus three other 
Top 40 hits. 

Noelia's label debut eventually 
stayed on The Billboard Latin 50 
for 44 weeks, peaking at No. 7. 
Noelia, who has just wrapped up 
her second disc for Fonovisa, earns 
her first Latin Music Award this 
year in the Album Of The Year, 
Female, Pop category. 

Noelia recently completed 



Pepe Aguilar were the only artists 
to have two titles named as finalists 
in one category. 

"Corazon De Cristal" yielded the 
top-40 hit "Para iso Terrestal," a 
cover of Lobo's 1972 smash, "I'd 
Love You To Want Me." In fact, 
Paiz and her crew have cut several 
hit remakes, including "Sobre- 
vivire," a remake of Gloria 
Gaynor's evergreen "I Will Sur- 
vive," and the title track of 
"Corazon De Cristal," a cover of 
Blondie's classic "Heart Of Glass." 



because the cumbia/pop/r&b disc- 
did not yield a major hit. In fact, 
the Corpus Christi, Texas-based 
band is now blowing up in the Eng- 
lish market with TJ Don't Love 
Me." 

The Kumbia Kings are now in 
the recording studio cutting their 
first English language CD, due 
later this year on Capitol Records. 



Famed Mexican producer Pedro 
Continued on page LM-4& 
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Billboard's Latin Music Hall 
Of Fame Inductee: 



fi 



His quivering tenor, not to mention his writing and producing 
skills, has had a profound effect on Latin music 



BYJOHN LANNERT 



Ever since the 
inaugural Latin 
Music Awards 
in 1994, Bill- 
board has in- 
ducted a famed musical 
personality into iis presti- 
gious Latin Music Hall Of 
Fame. The inductees are 
selected by dint of their 
commercial and critical 
impact on the Latin music 
market. 

Certainly, few recording 
artists have had a greater 
individual influence on 
the Hispanic music scene 
than Fonovisa recording 
star Marco Antonio Soli's, 
this year's inductee into 
Billboard's Latin Music 
Hall Of Fame. 

Throughout his 30-year 
career. Solfs helped create 
a unique genre, which is 
known nowadays as gru- 
pero. Some have even 
called it "new mexican 
pop." 

Whatever the sonic ■ - 
description, the sound 
Soli's initiated, with a band he 
founded in the early '70s called Los 
Bukis, was an unusual hybrid built 
on unabashedly romanuc lyrics and 
pop musical arrangements featur- 
ing tinkly keyboard lines and the 
indigenous rhythms of Solfs' native 
Mexico. 

Because of its frequent use of 
indigenous Mexican genres, such 
as cumbia and nortena, the gru- 
pero idiom eventually became a 
catchall category to describe solo 
acts, or grupos, that played pop, 
cumbia and nortena music. 

THAT QUIVERING TENOR 

Of course, what set Los Bukis 
apart from coundess other grupos 
was Soli's' quivering tenor, with its 
intense emotion that recalled the 
aching, passionate deliveries of big- 
name ranchero singers. 

There are few solo stars in the 
grupero realm. That is why the 
most remarkable aspect of Solfs' 
career is his successful transition 
from frontman of an immensely 
popular band to the genre's top- 
selling solo artist. 

During its 25-year run, Los 
Bukis rang up dozens of top ten 
hits, including five chart toppers: 
"Como Fui A Enamorarme De Tf," 
"A D6nde Vas?," "Mi Deseo," "Mi 
Mayor Necesidad" and "Una 




Mujer Como Tu," the latter of 
which was recorded by Marco 
Antonio Solfs Y Los Bukis. 

Three Los Bukis discs have been 
certified gold by the Recording 
Industry Assn. Of America {RIAA): 
"Quierme," "Inalcanzable" and 
"Por Amor A Mi Pueblo." 

Since going solo in 1995, SoUs 
has added five more No. 1 singles 
to his repertoire: "Qu£ Pena Me 
Das," "Recuerdos, Tristeza Y 
Soledad," "Asf Como Te Conocf," 
"La Venia Bendita" and "Si Te 
Pudiera Mentir." 

Also, Solfs' three solo discs have 
been certified gold by the RIAA: 
"En Pleno Vuelo," "Marco Antonio 
Solfs" and "Trozos De Mi Alma." 
The last of these became Soli's' first 
chart topper on The Billboard 
Latin 50 when it bowed at No. I in 
February 1999. 

MORE THAN A SINGER 

Solfs has become deservedly 
renowned over the years as a pio- 
neering recording artist, but he has 
garnered many accolades as a top- 
flight songwriter and producer, as 
well. 

All 10 of Solfs 1 No. 1 singles on 
Hot Latin Tracks — Five of which 
were recorded when he was the 
lead singer of Los Bu k is — were his 
compositions. In fact, he has 



authored more chart top- 
ping songs on Hot Latin 
Tracks than any other 
artist. 

Predictably, Solfs is the 
winner of the Songwriter 
Of The Year category at 
this year's Latin Music 
Awards. He has now won 
in this category for the 
fourth lime in five years. 

Solfs' compositions have 
found favor with dozens 
of noted recording stars, 
including Rocfo Durcal, 
last year's Hall of Fame 
inductee; Olga Tanon; 
Ana Barbara; Marisela; 
Marfa Sorte; Enrique 
Guzman; Yolanda Del 
Rfo; Los Yonics; Los 
Humildes; Grupo Yndio 
and Grupo Lluvia. 

Similarly, Soli's has 
become an esteemed pro- 
ducer who has won a pair 
of producer of the year 
trophies at the Latin 
Music Awards. He has 
helmed hit discs by Los 
Bukis, as well as his own 
solo CDs. The only exception took 
place in 1998 when he cut his 
smash album "Trozos De Mi Alma" 
with studio whiz Bebu SHvettt. 

Besides these recording projects, 
Solfs has produced hit CDs for 
Tan6n, Ana Barbara, Ezequiel 
Pena and Laura Flores. Tanon's 
1996 CD, "Nuevos Senderos," was 
certified gold by the RIAA, while 
yielding the No. 1 single, "iBasta 
Ya!" 

Soils has produced 10 chart top- 
pers on Hot Latin Tracks, which 
ties him with Rafael Perez-Botija 
for the second-highest number of 
singles produced to reach the apex 
of this chart. 

Born in Ario de Rosales in the 
Mexican state of Michoacan, Solfs 
made his artistic debut at the age of 
12 by appearing as part of a broth- 
er vocal duo called Los Hermani- 
tos Solfs. 

Several years later, Solfs founded 
Los Bukis and the rest — as they 
say — is history. 

In the coming weeks Solfs will be 
making more history as he begins 
working on his 20th album. 

Given the fact that each of his 
three previous CDs has gone gold 
and has yielded at least one chart- 
topping single, it is a safe bet that 
Solfs' next disc will be another 
classic. ■ 



Jim 



Mand's environmental aid organization, 
Selva Negra, seizes the opportunity to teach 
conservation to concert-goers 

BYJOHN LANNERT 



Mana is lamed for an 
engaging, melodic 
rock sound that has 
earned the Mexican 
quartet five Latin 
Music Awards, one Grammy and 
recognition for being the best-sell- 
ing rock en espaiiol act in the busi- 
ness. 

But for all of its notoriety as a 
highly esteemed recording act. 
Mana is now gaining renown as an 
environmentally concerned band 
willing to actively participate in 
projects that will improve ecological 
conditions in Mexico and Latin 
America. 



species in Mexico. 

Complementing the organiza- 
tion's ecological stratagems are pro- 
grams geared toward educating 
Mexican youth about the preserva- 
tion of natural resources. 

Selva Negra, established in 1995, 
does not mark Manas initial foray 
into humanitarian concerns. 
Indeed, since first bursting onto the 
Latin rock scene in 1993, Mana 
frontman Flier has addressed 
numerous social issues during the 
band's shows that have ranged 
from practicing safe sex to the envi- 
ronmental dangers of France's 
nuclear tests in the Pacific. 




Mana's designation as the sixth 
recipient of Billboard's Spirit Of 
Hope Award is rooted in projects 
led by the group s environmental 
aid organization, Selva Negra. 

The Spirit Of Hope Award was 
created by Billboard in 1995 to 
commemorate the civic and 
humanitarian projects promoted 
by the late recording artist Selena. 
Since the award's inception, it has 
been given to Latin American 
artists actively participating in such 
projects. 

Through Selva Negra, Mana has 
successfully embarked on a variety 
of conservation campaigns aimed 
at protecting endangered animal 



HELP THROUGH THE '90s 

During its tour to support its 
smash 1993 WEA Latina disc, 
"Donde Jugaran Los Ninos?," 
Mana distributed hundreds of 
envelopes with tree seeds and 
instructions on how to plant them. 

In 1995, the sales of Mana T- 
shirts were donated to Naturalia 
A.C., a civic group that used the 
funds to help save the Mexican 
wolf, as well as to implement an 
environmental education program 
for Mexican youth. 

That same year, Mana assisted in 
the planting of 3,700 trees in Cerro 
de las Cruces in Cali, Colombia, as 
Contmxied on page LM-22 
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MANA 
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part of an effort to reforest the hilly 
range. The reforested area, divid- 
ed into six panels, was assigned to 
six different secondary schools that 
committed to taking care of the 
trees. Six months after the trees 
were planted, Mana issued an 
award to the secondary school thai 
did the best joh maintaining its par- 
cel. Mana implemented a similar 
reforestation program on the out- 
skirts of Bogota, Colombia, where 
1,701) trees were planted. 

Also in 199">. Mana publicly rec- 
ognized the labor of Chilean con- 
servation outfit Defensores Del 
Bosque Chileno. The group invit- 
ed Chilean youth to participate in 
the preservation efforts of Chile's 
forests. 

In 1996. Mana teamed with 
Mexico's Secretary of Environ- 
ment, Natural Resources and Fish- 
ery in a televised event that was 
broadcast in Mexico, the U.S. and 
Canada to celebrate Earth Day. 

In 199", Selva Negra was autho- 



Fcology proposed that Selva Negra 
become involved in the National 
Conservation Sub-Committee Of 
Mexico's Crooxliles. 

SELVA NEGRA ERA 

In recent years, Mana's center- 
plate for its environmental projects 
has been Selva Negra. 

The number of activities involv- 
ing Mana have been numerous and 
significant. Among the current pro- 
jects sponsored by Selva Negra are 
the following: 

• Activities connected to envi- 
ronmental education for youth. 

• A stand at all Mana concerts to 
inform and encourage youths to 
get involved in environmental ini- 
tiatives. 

• Environmental messages on 
the video screens at Mana shows. 

• An annual calendar with 
images of Mana and messages 
directed toward environmental 
protection. 

• Works with the University Of 

Guadalajara, in Mexico, on the 
Bosque tie La Primavera, or Spring 
Forest. Selva Negra assisted in the 



In ^998, 140,000 turtle eggs were collected and 
raised on Selva Negra -financed turtle camps. Fher 
personally released the first 1,000 hatched turtles into 

the Pacific Ocean. Also, Mana celebrated the $th 
anniversary of Greenpeace in Mexico by donating two 
ecologically themed songs to "Greenpeace Se Race 
Escuchar, " a charity disc from which proceeds 
benefitted the environmental organisation. 



ri/ed by Mexico's environmental 
secretary lo oversee a project to 
save the endangered nests and 
eggs of sea turtles on Mexico's 
Pacific coast. 

In 1998, during Mana's "Suenos 
Li'quidos" tour, environmental 
organizations were invited to install 
information centers at venues 
where Mana performed. More 
than 140 groups participated in 
Latin America and Spain. Also, 
more than 220.000 envelopes with 
small tree seeds were distributed in 
19 Mexican cities where Mana 
played. It is estimated that about 
1 HO, 000 seeds were planted 
through (his campaign. 

In 1998, 140,000 turtle eggs 
were collected and raised on Selva 
Negra-financcd turtle camps. Fher 
personally released the first 1,000 
hatched turtles into the Pacific 
Ocean. Also, Mana celebrated the 
5th anniversary of Greenpeace in 
Mexico by donating two ecologi- 
cally themed songs to "Greenpeace 
Se Hace Escuchar," a charity disc 
from which proceeds benefitted the 
environmental organization. 

During the current school year, 
500 university students have 
worked at environmental camps set 
up by Selva Negra that Support dif- 
ferent conservation activities. This 
year, Mexico's National Institute of 



printing of 35,000 pamphlets thai 
explained the deterioration of the 
75,000-acre forest and how it can 
be better protected. 

PLANS FOR THE FUTURE 

Apart from its environmental 
projects, the organization is sup- 
porting the construction of schools 
and a medical clinic in two towns in 
Mexico's southern state of Chiapas. 
Further, Selva Negra oversaw the 
donation of 08 tons of food lo vic- 
tims of torrential rains in Puehla, 
Mexico. 

Among the activities Selva Negra 
has planned for 2000 and 2001 are 
the continuation of projects relat- 
ed to the protection of sea turtles 
and crocodiles, as well as other 
endangered animals. 

Selva Negra also wants to con- 
tinue close cooperation with Mexi- 
co's environmental secretary, uni- 
versities and students to further the 
protection of the country's envi- 
ronment. 

The herculean efforts by ManA 
anil Selva Negra have been 
extolled by environmentalists and 
fans alike. Billboard, too, extends 
its praise to Mana for its ongoing 
crusade to preserve our environ- 
ment by proudly presenting the 
group with the Spirit Of Hope 
Award. ■ 



EL PREMIO BILLBOARD AWARDEE : 

JORGE PINO S 



Billboard established the 
El Premio Billboard 
award to honor those in 
the Latin music indus- 
try who have taken 
Spanish-language sounds beyond 
its natural fan base to audiences 
around the world. 

Usually, this award goes to a 
groundbreaking recording artist, 
such as Herb Alpert or Jose Feli- 
ciano. But, on occasion. Billboard 
bestows its prestigious lifetime 
achievement award to a key indus- 
try player like F.milio F.stefan Jr. or 
Ralph Mercado. 

Ibis year's recipient is an 
estimable mdustryite, Jorge Pinos, 
VP international at the William 
Morris Agency. To those involved 

in the Hispanic music business, he 
is hardly a stranger — he has 
worked with many top artists on 
their concert tours, including Julio 
Iglesias, Gloria F.stefan and juan 
Gabriel. 

BEFORE THE VIDA LOCA 

When he entered the agency 
business back in 198*2 as a trainee 
in the music department, few Latin 
acts were being handled by the big- 
name stateside agencies. And even 
fewer Hispanic artists were playing 
mainstream venues. 

It was not too long, however, 
before Pinos was hooking Flispan- 
ie artists, including the agency's 
First Latin signee, Iglesias, into 
mainstream concert locales. 

As the first agent to book Latin 
artists into well-known arenas and 
stadiums, the Ecuador-born grad- 
uate from L'CLA was garnering 
valuable exposure for these artists. 

"We not only were bringing 
Latin artisis lo new audiences," savs 
Pinos, "we also were able to intro- 
duce them lo the new way of doing 
business, which is to pay a guaran- 
tee and to give a percentage [after 
expenses]. Before, the artist was 
paid a flat fee. The promoters still 
do not like me too much, but it's 
more realistic for the artists." 

Pinos is not only an astute judge 
of potential and talent, he also 
possesses an impeccable sense of 
timing. In short, he intuitively 
knows when an act is ready to tour 
and where (hat act should go on 
tour. 

Pinos says he signs artists based 
on (heir artistic appeal and mutual 
compatibility. "I like to get closely 
involved with the artists, so I have 

to feel comfortable with them,** says 
Pinos. "I have to believe in them, 
and I've got to see a lot of potential 
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for gr ow th and longevity." 

By (he 1990s, Pinos had built a 
strong international department 
for William Morris. His client list 
began to boast famed performers 
like Camilo Sesto, Miami Sound 
Machine, Raoma, Soda Stereo, 
Miguel Bose, La Mafia and F.milio 
Navaira. 

To complement his stateside 
bookings. Pinos eventually began 
taking Latin acts outside of the U.S. 
He now handles the bookings of 
artisis signed to William Morris 
Agency's music department for a 
broad geographical area that 
includes Latin America, Africa, 
Australia, New Zealand, Japan, 
Southeast Asia and China. 

Pinos oversees domestic booking 
for a diverse array of I lispanic acts, 
among them being Vikki Car r, Jon 
Secada. Carlos Ponce, Jose Luis 
Rodriguez, Enrique Iglesias, 
Thalia, Shakira and Pedro Fernan- 
dez. 

THE LATIN -AMERICAN WAY 

Pinos credits his success, in part, 
to his ability to straddle the Latino 
and U.S. cultures. 

"I always say I'm a Latin person 
doing business the American way," 
he says with a chuckle. 

Through the years, Pinos has 
seen the booking business for Latin 



acts mushroom, much like (he 
record industry. 

"With the Ricky Martins and 
Marc Anthonys of the world, there 
is more visibility for Latino artists," 
says Pinos, "and they are drawing 
Latino teenagers that are only 
watching English TV and listening 
to English radio. Ii has been a big 
surprise for a lot of people." 

Another dramatic change he has 
seen over the years is the large 
growth in advance ticket sales in a 
business previously dominated by 
a walk-up trade. Also, Pinos points 
out that there have been big 
increases in ticket prices. 

"We are charging $100 a ticket 
for 1,000 tickets," declares Pinos. 
"Because, in the Latin business, 
people wani (hose great seats. In 
the Anglo world, you very seldom 
have such high ticket prices." 

.As for the future, Pinos envisions 
more growth for rock en espanol 
artists. He also opines that more 
and bigger companies will get 
involved in the booking of Latin 
acts. 

Whoever gets involved with (he 
booking of Laun acts in the future 
should thank the person who 
almost singlehandedly developed 
the agency business for Hispanic 
acts — Jorge Pinos, this year's El 
Premio Billboard awardee. ■ 
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t a time when commercial 
^fl merengue has grown in- 
/ 1 creasingly monotonous, a 
/ I new breed of U.S. -based 
-X. JL merengueros. mostly Do- 
minican transplants schooled on 
die streets of New York, is energiz- 
ing the genre by infusing elements 
from the old country. 

This meiengue callejero, or 
street merengue, owes its existence 
at least as much to the Cibao valley, 
located in the Dominican heart- 
land, ;is ii does to New York City. 

The early '90s saw a stream of 
hits come out of that city's Wash- 
ington Heights district, a staging 
ground for Dominican-rooted acts, 

such as Proyecto Uno, [legates and 

Sandy Y Papo, that crossed mod- 
ern merengue and urban house 
music, spawning a subgenre called 
merenhouse. 

The latter years of the '90s were 
dominated by merengue-bomba 
iiih such as Gi upomama ami F.I vis 
Crespo, whose rhythms were 
inspired by Dominican standard- 
bearers Los Hermanos "Bomba" 
Rosario. 

The overwhelming success of 
Gi upomama and Crespo launched 
a wave of copycat ads, inundating 
the market to an uncomfortable 
extreme. 

ENTER TRADITION 

However, since 1998, a small- 
but-growing cadre of merengue 
outfits are charting with songs that 
incorporate riffs from Dominican 
folkloric genres, etching them onto 
merenhouse grooves and compli- 
cating the musical nomenclature 
with terms such as merenhouse- 
ripiao and bachata re ngue. 

Foremost among these old-coun- 
try music forms is the accordion- 
driven perico ripiao — a music form 
thai means, literally, "stripped 
parakeet" and originated a( high- 
spirited country parties where 
string) hen or pigeon meat was the 
main course. Other acts have opted 
for bachata, once the house music 
at Dominican cabarets — or girly 
bars — that features a twang)', C&W 
style guitar. Bat luita. ii should be 
noted, was considered taboo until 
Juan Luis Guerra legitimized it 
with his lilting love song, "Bachata 
Rosa." It has since evolved into a 
delirium-inducing dance music, 
rivaling meiengue in popularity. 
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The first group to chart with this 
roots-inspired sound was Fulanito, 
a quintet of Latin rappers led by 
Rafael Vargas who formerly was a 
member of 2 In A Room. Vargas 
plays alongside a 60-year-old accor- 
dionist and Cibao native Arsenio 
De La Rosa. 

Vargas first emerged with 2 In A 
Room's early '90s dance hit "Wig- 
gle II," and spent the early years of 
the decade globetrotting with 2 In 
A Room and his sequel project, the 
740 Boyz. 

Vargas got his indoctrination into 
ripiao style merengue while spend- 
ing holidays at the home of De La 
Rosa, whose son. Winston, is also a 
member of the band. 

"On holidays, Arsenio and his 
brothers would whip out the accor- 
dion and tambora" — a two headed 
drum the size of a small barrel, 
unique to merengue — "and start to 
play." Vargas recalls. "I'd be sitting 
there listening to it, and do what I 
always do — make up rhymes in my 
head. Another thing I noticed 
about perico ripiao is how excited 
people got whenever we would go 
to parties, so I thought it would be 
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a nice twist. 

Fulanito's 1 99H single, "Gual- 
lando" ("Grinding"), was an in- 
stant success at tropical radio sta- 
tions in New York and San to 
Domingo and continues to regis- 
ter copious spins at Lathi dance 
clubs everyw here. 

"As soon as they played it on the 
radio, all the lines at the station 
would light up," Vargas says, 
recounting the initial reaction to 
the single. "It created a frenzy lor a 
whole month; the DJs would play 
it two or even three times in a row. 
People couldn't gel enough of ii." 

RADIO SKEPTICISM 

Despite the obvious appeal of 
"Guallando," Spanish -language 
radio powerhouse WSKQ-FM "La 
Mega." New York's top-rated Span- 
ish station, was reluctant to play it. 
Initial feedback from the program- 
ming department was discourag- 
ing- 

"At La Mega, in the beginning, 
they didn't want to put it on," Var- 
gas says. "Bui the thing was that 
people just kept calling" to request 
it and the station eventually capit- 
ulated 



Fulanito's debut CD on Cutting 
Records, "F.I Hombre Mas Famoso 
De La Tierra," sold close lo 
200.000 units in the U.S. and Puer- 
to Rico, according lo Cutting, 
which says the disc sold well in 
Colombia, Chile and Venezuela. 

Three of the disc's songs, includ- 
ing "Gualando," charted on Hot 
Latin Tracks, the other two being 
"EI Cepillo" (" The Brush") and "La 
Novela" (" The Soap Opera"). The 
group's follow up disc, "El Padri- 
no," is a finalist for Billboard's sev- 
enth annual Latin Music Awards in 
the Rap Album Of The Year cate- 
gory. The CD's titular lead-off sin- 
gle also entered Hoi Latin Tracks. 

Fulanito's irailbla/ing sound 
opened the market in 1999 for two 
other Dominican revivalist acts, 
Cutting Records labelmates Sanco- 
cho and Presiigio Recordings' 9. 1 1 
(Nueve Once), both of which chart- 
ed with bachata-infused singles: 
Sancocho with "Se Parece A Ti" 
and 9.11 with "Que Lo Que 'Ta 
Pasando?," respectively. 

The word "sancocho" is derived 
from a Caribbean-style meat stew, 
thickened with platanos and olher 
local staples. To Sancocho produc- 
er Norty Cotlo, "sancocho," the 
meal, epitomizes the jumble of 
musical elements and heavy Latin 
seasoning that flavor his work. 

Hie founders of 9.1 I — brothers 
Leo and Cari Reyes, from the rural 
province of Azua — selected the 
name 9.1 I because, as their label 
explains, "they were witness lo the 
sad state of the music business and 
declared a musical emergency in 
order to revive the good times." 

The members of 9. 1 1 have since 
split with Presiigio but are cooking 
up another production that Gari 
promises will be spiced with per- 
baps the richest Dominican music 
form of all, the percussive music of 
Afro-Dominican religious riles 
( ailed los palos, or "the sticks." 

Gari says the vocal tracks may 
resemble those employed by J&N 
Record's beloved merenguero 
Kinito Mendez, but he promises 
plenty of surprises. "We're trying 
to lake (he music that is really ours, 
and cross it over successfully to 
other Latin music fans," Reyes 
adds. 

Edwin Can iron, promotional 
director at Presiigio, says 9. 1 I s "Que 
Continued on page IM-34 
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OttmarLIEBERT 

Nouveau Flamenco: 1990-2000 
Special Tenth Anniversary Edition 

Celebrating ten years of Ottmar Liebert's debut 
and the extraordinary global phenomenon known as 
Nouveau Flamenco, featuring all-new mixes and re-mastering 
of the original songs plus five previously unreleased tracks. 



Sergent GARCIA 

Un Poquito Quema'o 

Sergent Garcia '.s bursting fusion of Afro-Cuban groove. Salsa, 
Son. Reggae. Ska and Hip- Hop is an intricately danceable web 
of innovative rhythms and socially conscious lyrics in Spanish 
(with a dash of French) that is funky, passionate and refreshing. 

"Irresistibly hot ... **** " —Newsweek 



Eliades OCHOA 

Sublime liusion 

g^j^^HK} Grammy® nominated for 

Best Tropical Latin Album. 
One of the key members of the 
Grammy® winning Buena Vista Social Club. Guest 
artists include Ry Cooder, Charlie Musselwhite 
and David Hidalgo. 

"A stunning achievement. " — Newsday 
One of the most important musicians in this genre. " — CM} 
"*** l/2 " — Los Angeles limes 
"****" — San Francisco Chronicle 



P18 

Urban Cuban 

A potent blend of cutting-edge European 
eleclronica and percussive Afro-Cuban 
groove, Pl8 creates a lush, modern primitive 
soundscape that unites DJ alchemy with soulful 
beats from the streets of Havana 

"The magical prescription for an explosive 
French-Cuban cocktail. " — Tierra 

www.higheroctave.com 
Higher Octave World is a division of 
Higher Octave Music. Inc. 
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fl LOOK HT YEflR-TD DHTE LHTIH CHARTS 

BY JOHN LANNERT 

The initial 2000 year-to-date recap reveals Sony Discos to be, once again, the domi- 
nant player on Billboard's charts, with Fonovisa and EMI Latin dueling for second 
place honors. 

The overall sales of titles charting on The Billboard Latin 50 were 2.9 million units, 
up a robust 26% from the 2.3 million units recorded for last year's initial chart recap. 

For the third year in a row, Sony Discos is riding high on Billboard's initial year-to- 
date chart recaps. Sony was tops in the two imprints and two labels categories. Sony 
Music Distribution topped the one distributor category. However, Sony triumphs in six 
recaps this year compared to eight last year. Sony does win Top Billboard Latin 50 
Artists recap with Puerto Rlcan merengue king Elvis Crespo, but the front runners in 
the remaining three recaps feature new labels and artists. 

Marc Anthony comes out on top of the Top Billboard Latin 50 Albums recap with 
"Desde Un Principle*— From The Beginning." Though Anthony's RMM release is usually 
distributed by UMVG, Anthony's greatest hits set Is being distributed by Sony Discos. 
So far, "Desde Un Principle* — From The Beginning" has sold 185,000 units. 
Ariola/BMG Latin crooner Christian Castro, who is from Mexico, wins the Hot Latin 
Tracks Artists recap. 

EMI Latin's Colombian star Carlos Vives triumphs in the Hot Latin Tracks recap with 
his smash hit "Fruta Fresca." 

Data for the radio and retail chart recaps was tabulated from Dec. 4, 1999, to April 

1, 2000. The radio stats were compiled by Broadcast Data Systems (BDS); the retail 
numbers were assembled by SoundScan. 

In the imprint recap, Sony's tally of 794,000 units Is running slightly behind the 
798,500 pieces sold in last year's tracking period, which ran from Dec. 5, 1998, to 
March 27, 1999. Nonetheless, Sony's sales figure is more than twice as high as No. 

2, Fonovisa (384,500 units), or No. 3, EMI Latin (368,500 units). WEA Latino, third in 
last year's Initial recap, slips to fifth place on 225,000 units. RMM enters the imprint 
category at No. 4 on 227,500 units. Arlola, No. 5 last year, failed to make the cut this 
year. 

The running order in the label recap remains unchanged from 1999, save the 
exchanged positions between EMI Latin and WEA Latina that moves EMI Latin to third 
and WEA Latina to fourth. Sony's 1.3 million units is nearly three times Fonovisa's 
tally of 439,500 units. 

While Sony rules the distributor category, the indie labels leaped from fourth to sec- 
ond. EMI Music Distribution (EMD) jumped from fifth to third; WEA slipped from sec- 
ond to fourth. As with its label count, Sony's distributor figure is 1.3 million, well in 
front of the indies' 595,500 units. 

Repeat entrants in the Top Billboard Latin 50 Albums recap are Crespo, Shaklra 
(who was In first place last year), Enrique Iglesias and Mand. Both Crespo and 
Iglesias — the latter, it might be noted, is achieving his retail-chart feats with product 
released by his former label Fonovisa — have two titles apiece on the Top Billboard 
Latin 50 recap. Entering this recap at No. 2 Is Vlves' CD "El Amor De Mi Tierra." And 
the coattalls of the Buena Vista Social Club still carry great weight. The No. 3 entrant 
In this recap is Ibrahim Ferrer's "Buena Vista Social Club Presents Ibrahim Ferrer" 
(World Circuit/ Nonesuch/AG). 

On the radio side, Sony and Fonovisa run first and second, respectively, for the third 
consecutive year in the Hot Latin Tracks Imprints recap and the Hot Latin Tracks label 
recap. When compared to last year, EMI Latin can be found clicking up from fourth to 
third in the Hot Latin Tracks Imprints recap. Likewise, Ariola moves up a spot — from 
fifth to fourth — in the imprints recap. WEA Latina enters at No. 5, displacing Rodven. 

In the Hot Latin Tracks Labels recap, EMI Latin enters at No. 3. BMG Latin slips from 
third to fourth and WEA Latina hops from fourth to third. The former PolyGram Latino 
exits the recap. 

In the Top Billboard Latin 50 Artists recap, Crespo, labelmate Shaklra (who was in 
first place last year) and Interscope star Iglesias are the only artists who were pre- 
sent on 1999's Initial recap of the Top Billboard Latin 50 Artists. Anthony, thanks to 
"Desde Un Principle*— From The Beginning," enters at No. 2. Iglesias Is the only 
repeat entrant In both the Hot Latin Tracks Artists recap and the Hot Latin Tracks 
recap. Further, Iglesias is the only repeat entrant In the Hot Latin Tracks Artists recap. 
Among the other repeaters in the Hot Latin Tracks recap are Castro, Sony Discos' 
Chayanne, who came In first, his famed labelmate Victor Manuelle and Fonovisa idol 
Marco Antonio Soils. 
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DORMIR CONTIGO— Luis 
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FRUTA FRESCA — Carlos Vives— 




Miguel — WEA Latina 




EMI Latin 
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ANILL0 GRABADO— Tironos 
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QUE ALGUIEN ME DIGA— 




Del Norte — Sony Discos 




Gilberto Santa Roso — Sony Discos 
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LAS HELADAS— Los Tucones De 
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ALGUNA VEZ— Christian 




Tijuana — EMI Latin 




Castro — Ariola/BMG Latin 
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SIENTO — Los Hermanos 
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DESNUDA — Ricordo Ar/ona— 




Rosorio — Karen 




Sony Discos 
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TUS REPROCHES — Los 
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DIMELO — More Anthony— 




Sementoles De Nuevo Leon — Sony 




Co/umfaio/Sony Discos 




Discos 


6 


EL LISTON DE TU PELO— Los 
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SENTIRME VIVO — Emmanuel — 




AngeJes Azules — Diso/EMl Lotin 




Universe/ Latino 
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SI NO TE HUBIERAS IDO— 
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EL PODER DE TU AMOR— 




Marco Antonio Sotis — Fonovisa 




Ricardo Montaner — WEA Lolino 
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TE OFREZCO UN CORAZON 
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DONDE ESTA EL AMOR— 




Bondo El Recodo — Fonovisa 




Charlie Zoo — Sono/ux/Sony 
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TE QUIERO MUCHO— Los 




Discos 




Rieleros Del Norte — Fonovisa 
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O TU O NINGUNA — Lujs 


10 


RITMO TOTAL — Enrique 




MigueJ — WEA Latina 




Iglesias — /nterscope/Unrverso/ 
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Sony Discos 
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ATADO A TU AMOR — 
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ANDO AMANECIDO — Los 




Chayanne — Sony Discos 




Tigres Del Norte — Fonovisa 
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PERO DILE— Victor Manuelle— 


31 


CON QUIEN ESTARAS— 




Sony Discos 




Arkangel R- 1 5 — Sony Discos 
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BAJO LA LLUVIA— 


32 


BUSCA OTRO AMOR— Polo 




Grupomonio — Sony Discos 




Urias Y Su Maquina Nortena — 
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ESCUCHAME— Carlos Ponce— 




Fonovisa 




EMI Latin 


33 


TE HICE MAL — Los Temerarios — 
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SOLO TU — Jaci Velasquez — Sony 




Fonovisa 




Discos 


34 


SUFRO— El Coyote Y Su Banda 
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PERDONAME— Pepe Aguilar— 




Tierro Santa — EMI Latin 




Musart/BoJboa 
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Ml GUSTO ES— Ezequiei Peno— 


17 


MORIR DE AMOR — Conjunto 




Fonovisa 




Primavera — Fonovisa 
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Francisco 

Cesoe 




The WRITER of the 

LATIN WORLD'S FAVORITE SONGS 



:su 



DO ES UN MISTERIO 





THE FIRST ALBUM 

"VI DA LOCA" 

• 5X Platinum in Spain 
2x Platinum in Mexico 
Platinum in Colombia 
• Gold in the U.S. 
• Gold in Chile 




Francisco 
CESPEDES 

ddudc cstd la vida 



HIS NEW RELEASE 

"DONDE ESTA LA VIDA" 

Poised for precious 
metal around the 
world starting in Stores 
May 1 6, 200Q| 



PACk 



CHARTS 

Continued from page LM-28 

36 SONADOR ETERNO 

Intocable — EMI Latin 

37 ESCUCHAME — Los Sobrosos Del 
Merengue — Coimon 

38 DOS GOTAS DE AGUA — Banda 
Maguey— RCA/BMC Latin 

39 QUE LOCURA ENAMORARME 
DE Tl— Eddie Santiago Y Huey 
Dunbar — Sony Discos 

40 SI HE SABIDO AMOR — 
Alejandro Fernandez — Sony 
Discos 



ii iiiiin iiiiii:ks 



P,- MMIV. r.; CUtrJ f: V M Inf.rml iuhrl 

1 CHRISTIAN CASTRO (2) 

Arioia/BMG Latin 

2 CARLOS VIVES (?) EMI Latin 

3 JACI VELASQUEZ (2) Sony 
Discos 

4 MARC ANTHONY {2} 

Columbia/Sony Discos 

5 GILBERTO SANTA ROSA (!) 
Sony Discos 

6 RICARDO ARJONA (I) Sony 
Discos 

7 ENRIQUE IGLESIAS (I) 

Interscope/Universal Latino 




(!) Fonoviso 

( I ) Fonoviso/inrerscope/Universo! 
Lotino 

8 CONJUNTO PRIMAVERA I2i 

Fonoviso 

9 MARCO ANTONIO SOLIS (2) 
Fonoviso 

10 LOS ANGELES AZULES (!) 

Disa/EMI Latin 



inn iiiiin mum 



l i n ing 



1 SONY DISCOS (29) 

2 FONOVISA(IS) 

3 EMI LATIN (I7J 

4 BMG LATIN (13) 

5 WEA LATIN A (9) 



IHTIN IHHCKS 

Mill 



)',aw, , .Vf[.\,,,.;i'» J i,jjiy,.i 

1 SONY DISCOS (23) 

2 FONOVISA (18) 

3 EMI LATIN (!4) 

4 ARIOLA i l 

5 WEA LATIN A - 



Christian Castro 



Sony 

DISCOS 



imiiiiiHiui nun 
;i i i m iiii 



L2_ 



1 DESDE UN PRINCIPIO — 
FROM THE BEGINNING— More 
Anfhony — RMM/Sony Discos 

2 EL AMOR DE Ml TIERRA— 
Carlos Vives — EMI Lafin 

3 BUENA VISTA SOCIAL CLUB 
PRESENTS IBRAHIM FERRER — 
Ibrahim Ferrer — WorJd 
Grcuir/Nonesuch/AG 

4 SUAVEMENTE — Elvis Crespo- 
Sony Discos 

5 AMARTE ES UN PLACER — Luis 
Miguel — WEA Latino 

6 DONDE ESTAN LOS 
LADRONES? — Shofciro — Sony 
Discos 

7 THE BEST HITS — Enrique 
Iglesios — Fonoviso 

8 MTV UNPLUGGED— Mono— 
WEA Latino 

9 LLEGAR A Tl— Joci Velosque*— 
Sony Discos 

BAILAMOS — Enrique Iglesios — 
Fonoviso 
1) RICARDO ARJONA VIVO— 
Ricardo Arjona — Sony Discos 

12 Ml GLORIA, ERES TU— Los Tri- 
o — Ariola/BMG Latin 

1 3 AMOR, FAMILIA Y 
RESPETO...— A.B. Qumtanilla Y 
Los Kumbio Kings — EMI Latin 

Continued on page LM-32 
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Exitos Hector Mo ntemayorJ 
'^Humildes'iV olume :8jjM 

Luio^ Lbs Rumasd eMalisco 



xito s y.ma s'Exjtos.Grupo La Cruz 
E xitos^Ritmo 7.- 
15!Exitos"Los H" umild e's 1 Volume 1 
IsTExhogde'ffjEI RoHtF 1 " 



Markets - Rogelio Rosales. 
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WARMER MUSIC LATIH AMERICA 




thn Amen CD music 

A 



th modern instrumentation and 
all its own — ^IpSytdnA 






CHARTS 

Continued tram pogj LM-30 

14 THE REMIXES! -Elvis Crespo— 

Sony Discos I 
1 5 MASTERS OFlrHE STAGE: 

2000 VECES MANIA 

Grt/pomanlo-#Sony Discos 
1 6 PINTAME — avis Crespo — Sony 

Discos I 
1 7 EXPRESIONf-Gifberlo Sanlo 

Roso — SonJDiscos 

18 MORIR De/aMOR — Con/unto 
Primoveraf-G-M.P/Fonovisa 

19 MERENH/TS 2000 -Various 
Artists — JtN/Sony Discos 

20 OLGA VIVA, VIVA OLGA 
Olgo Tafion—WEA Laiina 

21 lO MEJOR DE Ml VIDA— Bondo 
El Recopo — Eonovlso 

22 TROZOS DE Ml ALMA -Marco 
Anlonfb Soils — Fonoviso 

23 ALL MY HITS TODOS MIS 
EXITOS— Selena— EMI Lolin 

24 EN H MADRUGADA SE FUE 
Los Temerarios — Fonoviso 

25 LOS GRANDES EXITOS EN 
ESPANOL -Cypress Hill— 
Ruffhouse/Columbia/Sony Discos 

26 d/sTINTO DIFERENTE— Afro 
Ouban All Stars— World 
(fitcuit /Nonesuch/ AG 

27 DANCE WITH ME— 
Soundtrack — Epic/Sony Discos 

28 /POR UNA MUJER BONITA- 
/ Pepe Aguilar — Musort/Bo/boa 

29 CONTIGO— Intocable— EMI 
I Latin 

30 INCONFUNDIBLE— Victor 
J Manuelle — Sony Discos 

fll LATIN GOLD— Various Artists— 
I Beast/Simitar 
I 32 Ml VIDA SIN TU AMOR— 

Christian Cosfro — Ariola/BMG 

Latin 

Continued on page LM-34 



America's Latin rock pioneers Forever crossing new frontiers 

^/LU-^pAnt&A at/turn Ane out tk\s summer 



* ho*vwoodr«ccxdv com port ot th* Go Ncrwtxi 
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Entra ya al nuevo StarMedia. La manera mas rapida, simple y divertida de d isfrutar Internet. 
E-mail, chat, buscador, shopping, noticias, deportes, espectaculos, finanzas y mucho mas. Todo gratis. 

www.starmedia.com 

Tu comunidad en Internet. 



LATiN Mi 



PACk 




CHARTS 

Continued from page LM-32 

33 TODO LO QUE SOY— Carlos 
Ponce — EMI Latin 

34 LATIN MIX USA Various 
Arflsfs — Columbia/Sony Discos 

35 SOLA — tndia — RMM 

36 LATIN MIX USA 2— Various 
Artists — Columbia/Sony Discos 

37 MTV UNPLUGGED — Shakira — 
Sony Discos 

38 ATADO A TU AMOR— 
Chayanne — Sony Discos 

39 Y LOS MAS GRANDES EXITOS 
DE LOS DANDY'S— Vicente 
Fernandez — Sony Discos 

40 UNA LLUVIA DE ROSAS — Los 
Angeles Azules — Disa/EMI Latin 

41 LATIN CLUB MIX 2000— Various 
Artists— Cold Front/K-Tel 




r.7l'/s CirtfMi 




Your Source For 
International 
Latin & World Music 






MSI Mustc 

16295 NW 13th Avenue Unit B Miami, Florida 33169 
Phone: (305) 620-1401 Fax: (305) 620-2882 
E-mail: mslsalestgirTislmusrC.com 
Web Site: www.maimusic.com 



42 ALL MY HITS — TODOS MIS 
EXITOS VOL. 2— Seleno— EMI 
Latin 

43 VUELVE— Ricky Martin— Sony 
Discos 

44 ROMPIENDO EL MILENIO — Los 

Sobrosos Del Merengue — Caiman 

45 CIEGO DE AMOR— Charlie 
Zaa — Sonolux/Sony Discos 

46 OTRA VEZ A LA CAN TIN A — 

Michael Salgada — Joey/Sony 
Discos 

47 POR EL PASADO— Grupo 
Bryndis — Disa/EMI Latin 

48 COSAS DEL AMOR— Enrique 
Iglesias — Fonoviso 

49 HERENCIA DE FAMILIA — Los 
Tigres Del Norte — Eonovisa 

50 Ml VERDAD— Alejandro 
Fernandez — Sony Discos 



IHf H I L L B U H H U LHIIN 

mi mums 

1 ELVIS CRESPO (3) Sony Discos 

2 MARC ANTHONY (IJ 
RMM/Sony Discos 

3 ENRIQUE IGLESIAS (3) Eonovisa 

4 SHAKIRA (2) Sony Discos 

5 CARLOS VIVES (I) EMI Latin 

6 IBRAHIM FERRER (I) World 
Circuit/Nonesuch/AG 

7 LUIS MIGUEL (!) WEA Latino 

8 MAN A (I) WEA Latino 

9 SELENA (2) EMI Latin 

10 JACI VELASQUEZ (I) Sony Discos 



If BIUBBBBB [Hill 



1 SONY DISCOS (28) 

2 FONOVISA ■ : 

3 EMI LATIN (15) 

4 WEA LATINA f5J 

5 BMG LATIN (I I) 



mill 



ft... t.Uf TOT l.Ve. of Oivnti Single) 

1 SONY DISCOS (1 8J 

2 FONOVISA (12) 

3 EMI LATIN (12) 

4 RMM (3) 

5 WEA LATINA ' 

THE BIUBBHBB IHNN 
■ill niSTHIHIITHBS 

Poi DlSTRmrTOR (So ofChantd TnJ«> 

1 SONY (28) 

2 INDEPENDENTS (26) 

3 EMD (16) 

4 WEA 

5 BMG () 1) 

6 UNIVERSAL 

Sony Music Entertainment Inc 



MERENGUE 

Continued from page LM-24 

Lo Que *Ta Pasando?" was a sleeper 
hit on Puerto Rico's tropical radio 
stations, "because people were tired 



plant who composed, arranged, 
produced and performed all the 
songs on his sell-titled bow on JffeN 
Records — says he improvised the 
lyrics as he was laying down a 
dummy track for the trumpet and 



Foremost among these old-country music forms is the accordion- 
driven perico ripiao — a music form that means, literally, "stripped 
parakeet" and originated at high-spirited country parties where 
stringy hen or pigeon meat was the main course. 



of the same old merengue-bomba." 

Cintron adds that 9.11 "mixed 
bachata and other rhythms with 
merengue and used witty lyrics 
instead of the usual, 'Ay Mami, que 
buena estaV" ("Oh Mami, how 
great you look"). 

MAKING WAY FOR THE NEW 
SOUND OF MERENGUE 

Cintron believes 9.1 1's late-year 
success in Puerto Rico "opened the 
door" for other non-traditional 
merengue acts — in particular Mala 
Fe, which, though not as roots-ori- 
ented as the others, scored a huge 
hit on island radio with "La Vaca" 
("The Cow"). 

The song gained notoriety for its 
nonsensical lyrics, reminiscent of 
children's ditty "Old MacDonald 
Had A Farm." A conga player prior 
to his impressive first solo effort, 
Mala Fe. w hose real name is Javier 
Gutierrez, crafted a mam bo, or 
hooky dance beat, that was so deli- 
rious the words made no difference. 

Gutierrez — a Dominican trans- 



saxophone players to follow. 

"I wasjust messing around, hav- 
ing fun, and everybody outside the 
cabin was cracking up," recalls 
Gutierrez. "We listened to it on the 
way home and couldn't stop laugh- 
ing. Finally, we decided if it was so 
funny like that, why don't we leave 
it like it is?" 

"La Vaca" caused a stampede at 
Latin dance halls and earned radio 
play on New York tropical radio, 
but it didn't hit in Puerto Rico until 
after 9.1 1 made its appearance, 
some six months later. 

Once it made inroads in Puerto 
Rico, "La Vaca" rose as high as No. 
15 on Hot Latin Tracks and peaked 
at No. 5 on the tropical/salsa genre 
chart. 

"This merengue is coming out of 
the clubs, not the radio stations," 
says Tony De Valdivia, sales direc- 
tor for J&N Records. "Some of the 
songs had been club hits for 
months before they got on the 
radio. By that time, radio has no 
choice but to plav it." ■ 
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Find Bahia 's 
best Hip Hop 

or 

Brooklyn 's 
best Samba 




Copyrighted material 
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THE NEW MUSIC SHOWCASE 
www.billboardtalentnet.com 



The first professionally oriented virtual marketplace to promote unsigned and 
developing artists to the music industry and audiences worldwide. 



BILLBOARD TALENT NET 
FREE PRO MEMBERSHIP OFFER! 

BIN is happy to announce that Professional Memberships are now FREE. Tailored to afford 
new artists and music companies with an "industry strength' online presence, a Pro 
Membership provides all of the ingredients necessary to promote your muvc to music 
companies and fans online all day, every day. worldwide. And with the expanded BTN store, 
you can sell your music online via downloads, CD sales and custom CD compilations. 
Applying is easy. For more information see: www billboardt3ientnet.com/membership 



For details about these and other up and coming artists visit our website at 

www.billboardtalentnet.com 



Phone: (21 2) 757-2031, Fax: (212) 757-2041. info<ft billboardtalentnet.com 

Sponsored by 

a % C A r 
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Op 10 Favorite Artist Picks 


April 7. 2000 


The Most Popular New Talent On BTN 






Genre Weeks On 


1 


Htwril 


Alternative. Rock 1 


2 Travail 


Metal, Hardcore 1 


3 Soulsystem 

4 Drone-Elite 


Rock. Funk 2 
Alternative, Rock 3 


5 Dezeray's Hammer 


Pop, Rock 10 


6 Splendid 


Pop 1 


7 hilling Birds 


Alt., Contemporary 1 


8 Liquid Vinyl 


Rock 4 


\ 


Smelt 


Rock. Pop 2 


10 Kyle Vincent 


!■■:,(,■ 2 








R 


adio BTN Favorite Song Requests 


April 7. 2000 


The Most Listened-to New Tracks On BTN 






Not Your One, Les Visages Sauvaqes 


Pop, Rock 3 


2 Fight. Drone-Elite 


Alternative, Rock 3 


3 Heaven, Soulsystem 


Rock, Funk 2 


4 1 Can't Tell You, Marlee Napurano 


Pop, Rock 3 


5 Colors, Fromunda 


Metal, Progressive Rock 5 


6 Those Wicked Things, Fromunda 


Metal, Progressive Rock 4 


7 Next 2 Me, Monica Braxton 


R "n B, Hip Hop 3 


f 


Return, Travail 


Metal, Hardcore 1 


9 Kawasaki, Market 


Electronic. Dance 5 


10 Wanna Love You, Annica Pop, Dance 10 

Rid-o BTN «tt baw4 on . j*i ■ mm raqwrmtf bv tnt Ml ■•■.-<■-] i*4 . ■■ j <\\t rrt eeim* *-*<"rf 








New Talent Spotlight 


The Most Outstanding And Available Acts On BTN 


IRIDESCENCE 

Iridescence is a member of the Call Cartel, known as a West Coast answer to Wu-Tang Ctan. 
The Cartel has many members, most notably Iridescence and 262. Also included in the click 
is One Shot, the Fellonz. Mad Flow, Xlreme. Chili Mac Young Bo Et DJ Sharehl. Iridescence 
was featured on the Cartel's first album, "Caii Bumps, Vol. 1.* which some critics have labeled 
as "the best West Coast Rap album since 'Ihe Chrome: 1 Although quick to point out that the 
West Coast rs cool. home, and their base. Iridescence and the Catel are looking towards 
World Domination with their music. 












<S3siS3 


Hip Hop Universal City, CA 


Deals sought: 
Any 


For further artist details log on to 


f.billboardtalentnet.com/indescence 



| Artist 



SON OF 
RANCHER0 

The children of several of 
Mexico's ranchero legends 
have put together a tribute 
disc to their fathers and 
mothers titled "Herencia 
Mexicana." The partici- 
pants on the Fonovisa disc 
(listed with their parent) are: 
Irma Infante (Pedro Infante), 
Gabriel Solis (Javier Solfs), 
Maria Elena Leal (Lola Bel- 
tran), Juan Mendoza 
(Amalia Mendoza) and 
Juan Jr. and Laura Zaizar 
(Juan Zaizar). The ranchero 
offspring are preparing a 
Mexican-roots show that 
they will perform over the 
next three months around 
Mexico. For the second half 
of the year, they will start 
touring the U.S. Each of 
them had been trying previ- 
ously to launch solo 
careers, but without success. 

'A COLOR' 
MORI FRIENDLY 

Hoping to recover from the 
soft sales of its last album, 
Chilean rock group Javiera Y 
Los Imposibies have released 
"A Color," the band's third 
album and its first for Sony 
Chile. The band's two previ- 
ous albums had been issued 
by BM6 Chile. Its debut CD, 
"Corte En Tramite," appeared 
in 1 995 and reached gold sta- 
tus by selling more than 
1 5,000 units. The next album, 
"La Suerte," released in 1998, 
was less successful — it sold no 
more than 8,000 copies. "La 
Suerte" was a gloomy. Radio- 
head-like album recorded 
and mixed in England with a 
high budget. With "A Color," 
the group, fronted by singer 
Javiera Parra, has embraced 
a more shiny and radio- 
friendly musical structure, 
close to that of "Corte En 
Tramite." Sony is expected to 
drop the album in Peru and 
Bolivia during the next 
months. 




UNIVERSAL BRAZIL SELLS TROPICALIA GEMS 

Just out on Universal Brazil is "Technicolor/'a disc 
of previously unreleased tracks from tropicalia 
favorites Os Mutantes. Recorded in 1 970 in Paris 
under the direction of English producer Carlos Ofms, 
"Technicolor" features 13 cuts. Including several 
English versions of their Brazilian hits. An Os 
Mutantes biographer discovered the unreleased 
material in the archives of PolyCram, which was 
acquired in 1 998 by Universal. The influential, 
pop/rock act was founded in the late '60s by Sergio 
Dlas, Arnaldo Baptista and Rita Lee, the latter of 
whom went on to have a successful pop and rock 
career as a solo artist. 



ANA BARBARA 
SELLS OUT IN 
MEXICO CITY 

Mexican grupera queen Ana 
Barbara is very happy with the 
results of "Tu Decision, " her tatest 
Fonovisa album for which she 
wrote four touching songs relating 
to her difficult affair with Mexican 
singer Jos£ Manuel Figueroa. The 
album's second single, "Qu'tse 
Olvidar, " is snagging strong air- 
play throughout Mexico. Follow- 
ing the success of the album. Ana 
Bdrbara finally performed in Mex- 
ico City for the first time and sold 
out her March 16-18 shows at 
the 1,500-seat Teatro BlanquHa. 
Though not a big venue, the the- 
ater is a good barometer of popu- 
larity for singers making their 
debut in Mexico City. Last year, 
for instance, Musart ranchero star 
Pepe Aguilar played 16 concerts 
at the venue. Aguilar, in fact, may 
have convinced Ana Barbara to 
do the theater dates, now that 
they have become good friends. 
Aguilar is expected to produce 
Ana Bdrbara's first ranchero CD, 
provided he can manage other 
aspects of Ana Barbara's career. 
In any case, Ana Bdrbara's album 
is planned to be released by the 
end of 2000. 




PEABRO BRYSON 
TRIES AGAIN 
AND WINS 

Though Barry White won the two 
Grammy awards in which Peabo 
Bryson was nominated, Bryson had 
the consolation of having won a 
statuette at the latest edition of the 
Festival De La Cancion De Vina 
Del Mar, which ran in February in 

Continued on page LM-3H 
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ENDLESS POSSI 



The art oft making 

dreamt" reality 




music packaging concept & production advertising design & copywriting 
motion graphics opening titles for tv & film, dvd menus, animation, cd-rom & website 

merchandising tour & in-store website design & content 



PACk 



LATiN 




A&M 

Continued j 'mm fMigr l.M-16 

Vina Del Mar, Chile. Bryson won 
first place for the musical contest 
with "Let Me Try Again," the 
English version of the French 
song "Laisse Moi Le Temps," a 
second-place finisher in 1973 at 
Vina. The song festival celebrated 
the millennium by choosing a 
winner among the most popular 
tunes to reach the top positions 
in Vino's 40-year history. A jury — 
comprised of international and 
local musicians, producers and 
TV stars from Canal 13, the 
Chilean station that produced 
and broadcasted the show — 
selected the songs to be per- 
formed. 




TRIO LA LEY 
COMES BACK 
WW 'UNO' 

Following its reunion with 
producer Humberto Gatica, 
Chile's rock-pop group La 
Ley Is back in the national 
music market and radio 
charts with "Uno," their 
fourth album for a multina- 
tional record company, in 
this case, Warner. This is 
the first release of the 
group as a trio; keyboardist 
Rodrigo Aboitiz and bass 
player Luciano Rojas have 
both departed the group. 
The band hired Gatica after 
self-producing "Vertigo," a 
somewhat erratic album 
released In 1998, which 



La Academia Latina de flrtes y 
Ciencias de la Grabacidn 

Unidos por la musica 



Para paiticipar en la primeia entrega del 
Piemio GRAMMY Latino 13 de Septiembre del 2000 
llame 305.C72.0047 antes del 15 de Mayo del 2 




LOS TEMERARIOS EXPANDS ITS RANGE OF SOUND 

Los Temerarios' 
14th album release, 
"En La Madrugada 
Se Fue," has gener- 
ated attention 
beyond its core 
group of fans. The 
first single, "Te Hice 
Mai," was well- 
received in Mexico 
by grupero fans, but the second single, the album's title track, 
has become a huge hit. For the first time in the act's history, 
pop stations have included Temerarios songs in their program- 
ming. Band leader Gustavo Angel says the flamenco-flavored 
track is part of the group's expanding range of sounds. "We 
knew people would be surprised about this change, but we 
want to play other rhythms, to feel we're evolving and to do 
better concerts," says Angel. "We're now trying with pop, but 
we will continue with our ranchero and grupero styles." Famed 
producer/songwriter Rudy Perez did the arrangements for "Te 
Hice Mai" and "Adios Te Extranare." For the second time, the 
disc includes a song from norteho luminary Cornelio Reyna 
titled "Sufriendo Penos." Released February 28, "En La 
Madrugada Se Fue" has sold more than 1 million copies in 
Mexico and the U.S., according to Fonovisa. The band's annual 
tour commenced in April with dates in El Salvador, Costa Rica, 
Guatemala and Paraguay. "We hope these musical changes," 
notes Angel, "will help us finally conquer South America and 
maybe Europe. . .countries we have been to only for promo- 
tion." 



brought elements of elec- 
tronic music within a pop 
format. "Vertigo" sold 
24,000 copies in Chile, a 
soft figure compared to the 
75,000-unit-marlc reached 
by the band's 1995 CD, 
"Invisible," the album for 
which Gatica and La Ley 
paired for the first time. 
Gatica, a native of Chile, 
currently lives in Holly- 
wood. His credits include 
work as engineer for 
Michael Jackson, Chicago 
and Barbra Streisand, 
among others. He has also 
produced albums by Celine 
Dion. 



AYALA TRIBUTE 
GOES PLATINUM 

Julio Preciado Y Su Banda 
Perla Del Pacifico continue on 
the upright path to stardom. 
The third solo album by the 
former frontman of Banda El 
Recodo, "Homenaje A Ram6n 
Ayala, " has become, for him, 
the most important for many 
reasons. First off, since he was 
a kid living in Mazatlan, Mexi- 
co, he learned from his grand- 
mother an appreciation of 
nortena music and one of its 
idols, Ramon Ayala. Thus, this 



tribute album represents a 
dream come true for Preciado. 
"I respect Los Tigres Del 
Norte, but, in my point of view, 
Ayala is the only one thai can 
be honored in this way/' states 
Preciado. Another point of sat- 
isfaction that came with the 
release of Preciado' s latest 
disc was succeeding in Mon- 
terrey with a banda. "When I 
was with El Recodo," recalls 
Preciado, "I was always telling 
them that we had to conquer 
that part of the country, as 
norteno had done in the Pacif- 
ic. They did it just some weeks 
ago and, although it did not 
happen in my time [with the 
band], I'm happy for them. 
Fortunately," adds Preciado, 
"the same thing happened to 
me there when I released my 
new album." In its first week, 
Preciado's disc sold 130,000 
units, which qualified the CD 
for platinum certification. Pre- 
ciado says he wants to be 
remembered for puffing the 
sound of accordion to 
banda — another reason he 
decided to cut the tribute disc. 
Preciado is supporting his lat- 
est effort with a U.S. tour in 
July, followed by August dates 
in Mexico and Central Ameri- 
ca, m 
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Francisco X. Loyo 
Arturo Perez 
Roland Kortbawi 
Victor Loyo 
Estefano Salgado 
Elvis Crespo 
Omar Alfanno 
Luis Angel Cruz 
Juan Castro 
Juancho Rois 
Alejandro Jaen 
Yoel Henriquez 
Manny Benito 
Monica De La Cruz 
lames De Jesus 
Kike Santander 
Enrique Iglesias 



WHERE WRITERS FEEL AT HOME IN THE WORLD. 

SONY/ATV Discos Music Publishing 



C2000 Sony.'ATV Music Pubhsrxng 



UTilWtoi* 



Merchants 



IS 



PACk 



Marketing 



SONY RESTRUCTURES, SETS STRATEGY IN ARGENTINA 



AiMPROFON LOWERS 
PRICE OF GOLD, 
PLATINUM 

In February, Universal 
Mexico president Marco 
Bissi began his one-year 
term as president of Mex- 
ican trade group Ampro- 
fon. Also, in February, 
member labels in Am pro - 
fon decided to lower sales 
levels for gold and plat- 
inum certifications. Gold 
discs are now given to 
CDs selling 75,000 units; 
platinum certifications are 
given to CDs selling 
1 50,000 units. The previ- 
ous sales levels were 
100,000 units and 
250,000 units, respective- 
ly. The February decision 
was retroactive to Jan. 1, 
1 999. Therefore, the list 
of certified product put 
out over the last 1 4 
months will be changed 
to comply with the new 
sales parameters. 



CHILEAN SALES SPIKES CREDITED 
TO FESTIVAL 

Weeks after the end of this year's Festival De 
Vina Del Mar in Vina Del Mar, Chile, a spike in 
sales of some of the artists who took part in the 
event had been detected in record stores in 
Chile. Some of the names billed in Vina have 
remained in the top selling charts of Feria Del 
Disco and Musimundo, Chile's largest retailers. 
According to Chile's record companies, the 
song festival helped increase the sales percent- 
age-growth in the last weeks of February and 
the first weeks of March. Before the festival 
started, Swedish teen quartet ATeens had sold 
85,000 units of their album "The Abba Gener- 
ation," which is composed entirely of Abba cov- 
ers. After the festival, sales amounted to 
95,000. ATeens' success also propelled sales 
of Abba's greatest-hits set, "Abba Gold," into 
the list of best-selling titles with 40,000 units 
sold. Chilean acts benefitted from the Vina 
event, as well. Singer Joe Vasconcellos, who 
was the best selling Chilean artist in 1999, saw 
sales of his "Vivo" album rise from 80,000 
units to 90,000 units. 




Choyanne 



Sony Argentina is 
restructuring its staff. 
Jorge Ferradas has been 
tapped as senior director. 
Ferradas will oversee the 
label's marketing, local 
A&R and new technolo- 
gies departments. Head- 
ing up the label's pop/ 
rock department Is Zeta 
Boslo, former bassist with 
now-defunct group Soda 
Stereo. Further, Sony is 



launching a campaign to 
break popular Argentine 
folk singer Soledad in 
Latin America and Spain. 
Locally, Sony has lately 
done well with non- 
Argentine acts. The label 
has sold 500,000 units of 
Chayanne's "Atado A Tu 
Amor" and 365,000 units 
of Shakira's "Donde Estan 
Los Ladrones?" 

Continued on page LM-43 
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o the official album of the 2000 
billboard music awards broadcast 

• street date: april 25 th 

•Awards show will be telecast . 
april 10 on the telemundo network 



O AWARDS WILL ALSO BE WEBCAST ON 
STARMEDIA.COM BEGINNING MAY 21ST 
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1'MVER.SAL HELPS' 
13-YEAR-OLD SINGER 

Universal is pulling out 
the stops for the Latin 
American promotion of 
1 5-year-old singing sen- 
sation Tamara. In March, 
she embarked on an 
extensive promotional run 
through Argentina and 
Uruguay that included 
press conferences and 
phoners with various 
media, including two 
Internet sites. Tamara 
later went to Colombia 
where she played a show- 
case on March 30 at 
Teatro Leonardo da Vinci 
in Bogota. Tamara's first 
single, "Ayudame D/os 
Mio," got some strong 
rotation in Bogota and, at 
press time, was making a 
northward route on Hot 
Latin Tracks. 

DO IT YOURSELF 
DOTCOM 

Following the (cyber) foot- 
steps of a growing legion of 
Latin acts, Universal Spain's 
pop duo Vertigogo has 
established its own Web site 
at www.vertigogo.com. The 
site of the Universal act was 
designed by Vertigogo band- 
mates Diana and Rafa who 
continue to improve the site 
on a daily basis (they accept 
suggestions). 



available to potential 
radio-station owners dur- 
ing the site's launch in 
March. 

In other Brazilian Inter- 
net news, Acervo Brasileiro 
De Bandas (Abiba, a Web 
site founded last year for 
indie or unsigned acts) has 



launched Procura-se, a 
free classified-ad section 
on the site for acts looking 
for musicians or vice 
versa. An English/Spanish 
edition of the site is 
expected to be launched 
sometime in the second 
quarter. ■ 




FORM A BAND OR 
A RADIO STATION 

Brazilian media giant 
Grupo Abril has launched 
a Web site, www.usinado- 
som. com, which is de- 
signed to allow its users 
to start up their own cyber 
radio stations without 
paying a license fee. More 
than 30,000 singles from 
Brazilian and non- 
Brazilian artists were 




• Performed over 250 dates in the last year across the U.S. and Latin America 
with such bands as Red Hot Chili Peppers, Fear Factory. Slipknot and System Of A Down, 
plus performances on the Ozzfest '99 & SnoCore 2000 tours? 



• Spent Over a Year on Billboard's 
Alternative New Artist and Latin Album Charts? 

• Has songs featured on "The Price Of Glory" and "Heavy Metal 2000" soundtracks? 

Answer on page LM-45 
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'GUAJIRO' OCHOA HITS THE ROAD IN U.S. 

Virgin Esparto signing 
Etiades Ochoa is, at 54, 
a youngster among his 
fellow Cubans in the 
Buena Vista Social Club. 
The continuing success 
of the 'oldies' in the 
group — Ibrahim Ferrer, 
Ruben Gonzdlez and, of 
course, 92-year-old 
Compay Segundo — has 
tended to overshadow 
the tremendous guitar 
playing and singing of Ochoa, a "guajiro" from rural east- 
ern Cuba. Listen to him, for example, on Buena Vista's ver- 
sion of "Chan Chan." Ochoa leads the Cuarteto Patria, 
which celebrates its 60th anniversary this year. And what a 
year it has been. Ochoa Y El Cuarteto Patria, whose album, 
"Sublime llusion," has sold nearly 100,000 units in the U.S., 
according to Virgin, was a Grammy nominee in the tradi- 
tional tropical Latin category. Ochoa is undertaking three 
separate U.S. tours, and a tribute album celebrating the 
band's 60 years will be released in August in the U.S. and 
in September worldwide. Ochoa, never without his broad- 
rimmed cowboy hat, spent a month touring clubs until early 
March. In June, he plays at several festivals across the U.S. 
And in October, he undertakes a month-long theater tour. 
The album features guest appearances from several Cuban 
musicians from the capital city of Santiago de Cuba, as well 
as Faustino Oramas, known as El Guayabero, the 89-year- 
old singer/guitarist from the Holguin province, beloved for 
his saucy double-entendre songs. 

—HOWELL LLEWELLYN 



SONY PROMISES NEW 
SOUND, NEW IMAGE ON 
'MINAGF 

Monica Naranjo stunned 
the Spanish music scene 
with her second album, 
"Palabra De Mujer," 
released in 1997 on 
Epic/Sony. The album was 
a powerful/ over-the-top 
selection that immediately 
made the voluptuous yet 
physically ambiguous 
Naranjo the flag bearer 
of the country's gay 
movement. But her talent 
was unquestioned, and 
the album sold more than 
900,000 units over a 71- 
week chart spell. Her 
debut album flopped in 
Spain, despite being a big 
hit in Mexico and the U.S. 
Latino markets. Her third 
album is released this 
spring in Spain, Italy, 
Latin America and the 
U.S., and Sony Spain pres- 
ident Claudio Conde 
promises "a new sound 
and a new image, even 
better than before." 
Called "Minage," the 
album is a homage to 
1 960s Italian star Mina 
and includes a duet with 
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her on the song "El Se 
Encuentra Entre Tu Y Yo." 
Promotional tours of Mex- 
ico and the U.S. are 
planned for May. The 
album, recorded in Lon- 
don and Lugano, Switzer- 
land, is a co-production 
by Mina's son, Massimil- 
iano Pani, Brian Rowling 
(Cher's 'Believe') and ex- 
Roxy Music member Phil 
Manzanera. 

SPANISH STARS 
TO BARNSTORM 
AMERICAS 

Mexico is one of the most fertile 
territories for Spanish musicians, 
and two of Spain's most popular 
acts in that country are staging a 
one-month tour thot is a guaranteed 
sellout. In fact, the tour by Warner 
star Miguel Bose and BMG-Ariolo 
singer Ana Torroja storied April 26 
in Bogota, Colombia, and continues 
via Caracas, Venezuela, before hit- 
ting Mexico. It then continues in 
Guatemala and El Salvador before 
reaching U.S. Latino spots such as 
Puerto Rico, Miami and Los Angeles 
in June. The joint tour idea is that of 
the artists' RLM Producciones man- 
agement teom in Spain, which works 




Ana Tomtja and MigHm 8tti 

In conjunction with concert promoter 
CFA in the U.S. RLM international 
director Belen Sanchez explains that 
"Ana has not really toured since her 
ex-group Mecano broke up in 1992 
and was a bit fed up working her 
albums by herself, and Miguel has 
not toured since 1 994. They both 
thought it was o great idea to tour 
together." Bose recently hit No. 1 for 
several weeks on the Mexican album 
chart with "Lo Mejor De...," a great- 
est-hits collection, and in February 
he received a platinum disc 
1250,000 units) in Mexico City. Tor- 
roja was also in Mexico in February 
promoting her second solo album, 
"Pasajes De Un Sueno." However, 
she is best remembered as the 
singer of Mecano, Spain's biggest- 
selling group ever, in both the Mexi- 
can and Spanish morkets. The dou- 
ble-billed tour continues through the 
summer in Spain. 



GVM AND FONOVISA 
PLAN FOR SUMMER 

The recent distribution 
and marketing deal 
between Spain's Gran Via 
Musical (GVM) and Mexi- 
can label Fonovisa will 
bear fruit before the sum- 
mer. In February, talks in 
Miami secured the deal. 



GVM's umbrella label, 
MuXXIc, and Fonovisa 
agreed that Fonovisa's 
priority artists for Spain 
this year will be Marco 
Antonio Solis, Los Temer- 
arios and rock-tinged 
relative newcomer Noelia. 
MuXXIc marketing direc- 
tor Domingo Garcia has 



announced that these 
artists will be making 
promotional trips to Spain 
before the summer. GVM 
is part of media empire 
Grupo Prisa, which owns 
Spain's biggest music 
radio group (Cadena 
SER), a 24-hour music-TV 
channel (40TV), and holds 



a controlling stake in pay- 
TV network Canal Plus, so 
a lot of cross-promotion 
can be expected. As part 
of the deal, MuXXIc's 
Spanish pop duo Dos 
Amigos will have their 
debut album released by 
Fonovisa in the U.S. and 
Mexico. ■ 




Management Marusa Reyes and Kevin Benson • Produced by Gustavo Santaolalta fUp C0 

wwwpuyanel • wwwmcatecords com • - ?O0O MCA Records 





BILLBOARD APRIL 29 2000 



LM-45 



LATiN MflWfrff PACk 



I, «<•») — i 

Programming j 



TURMOIL AT 
MEXICAN RADIO 

With the recent 
departure of pop sta- 
tion XEDA-FM, better 



known as "Pulsar" in 
Mexico City, radio group 
MVS Radio quickly 
decided to take its 
"EXA" pop format to 



GRflN SELECCIOM DE 

kre#I 





Mexico City. On Feb. 1, 
the EXA format made 
its debut on XHMRD- 
FM. Young-but-experi- 
enced pop programmer 
Francisco Rivera was 
named station PD and, 
after just one month, 
station manager Jose 
Maria Naveja left and 
now Rivera has as- 
sumed that role, as 
well. XHMRD's previous 
format was Spanish 
oldies. That format was 
picked up by XEOY-FM 
on a frequency rented 
to station owner Radio 
Nucleo Mil by the fre- 
quency's owner — MVS 
Radio. XEOY's format 
flip displaced the only 
ranchero station in 
Mexico City and its pop- 
ular PD Gustavo Albite, 
who had a party thrown 
in his honor by a num- 
ber of ranchero singers. 
Meanwhile, Radio 
Nucleo Mil owner 
Guillermo Solas has 
come under heavy criti- 
cism for his station's 
new format. Pulsar was 
replaced by a news sta- 
tion that kept the same 
call letters but features 
world music spliced 
between its news pro- 
grams. Pulsar was sup- 
posed to be relocated to 
another frequency, but 
so far it has not hap- 
pened. 

Also, there is specula- 
tion about XHDL-FM, 
better known as rock 
station Radioactivo. On 
Feb. 25, two of the sta- 
tion's main on-air per- 
sonalities announced 
their departures. Edgar 
David Aguilera left to 
concentrate on his 
lucrative career as one 
of the top voiceover 
announcers. Olallo 
Rubio, a 22-year-old 
upstart who had 
become an idol as host 
of his daily heavy-metal 
program, left the sta- 



SYNDICATED BOOGEYMAN 

Renan Almendarez Coello, "El Cucuy De La 
Mariana," is still the No. 1 morning DJ in Los 
Angeles. According to the Arbitron's latest sur- 
vey, released in February, "The Morning 
Boogeyman" was listened to by an average of 
229,100 listeners from 5 a.m. to 1 1 a.m., 
Monday through Friday, on regional Mexican 
station KSCA-FM— the No. 1 station in L.A. Its 
immense popularity established in L.A., "El 
Cucuy De La Mariana" has been syndicated 
by KSCA owner Hispanic Broadcasting Corp. 
to stations in nine other cities, including Chica- 
go, Dallas, Houston, San Antonio and San 
Francisco. Almendarez, who began working 
in radio as a teenager in his native Honduras, 
has been one of the top morning personalities 
in Los Angeles upon joining the station in 
1997. 



tion to head up his own 
film company. Neurotica 
Films. In the wake of 
the departures of his 
two prized announcers, 
station manager Jose 
Alvarez let the station 
operate without 
announcers for one 
week. The exits by 
Aguilera and Rubio 
mark a rather turbulent 
year for Radioactivo. In 
mid-1999, the station 
planned to take its for- 
mat to Guadalajara 
and Monterrey, but the 
project never got off the 
ground. And in Febru- 
ary, Alvarez, operations 
manager of Radioacti- 
vo's owner Grupo 
Imogen, replaced 
Ricardo Zamora with 
Erik Martino. With the 
recent downturn in 
ratings, some expect 
that Pulsar may yet 
end up back on the 
air.. .at Radioactivo's 
frequency. 



SPANISH-LANGUAGE 
RADIO CONTINUES 
CLIMB 

The latest Billboard and 
Airplay Monitor's national 
Arbitron numbers for fall '99 
shows Spanish-language 
radio continuing to ratchet 
up. In fall, it was up from 6.9 
to 7.1 , putting it a share 
ahead of where it was last 
year. Spanish-language radio 
remains the sixth most- 
popular format in the U.S. 

CHICANORAP 
THUMPS 

SATURDAY NIGHTS 

"Thumpin' Chicano Rap 
Hour," Thump Records' rap 
program, is picking up 
steam. The show has moved 
to the prime-time Saturday 
night slot at KGGI-FM in 
Stockton, Calif. The pro- 
gram, hosted by ODM, 
who is a member of rap act 
Lighter Shade Of Brown, 
has now been picked up in 
Los Angeles. ■ 
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AND THE AWARD GOES TO 

Continurd from fm^f I..M-IS 

Ramirez lias helmed virtually all of 
Vicente Fernandez's hit discs, as 
well as the ranchers discs by 
Vicente's son, Alejandro. 

Ramirez notches his llrst Pro- 
ducer Of The Year trophy on the 
strength of two hit singles: "Me Voy 
A Quitar De En Medio," the smash 
single by Vicente that set the 
record for longevity on Mot Latin 
Tracks at 52 weeks, and "Loco." the 
hit single by Alejandro that also 
logged on I lot Latin [ racks. 



In the past. So Pra Conirariar 
had charted on both Hot Latin 
Tradu and The Billboard Latin 50. 




.So Pra Contntriar 



PRESIDENT & 
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r 

Elvis 
respo 



But Brazil's famed samba-pagode 
band had never won a Latin Music 
Award until this year — and the tro- 
phy is being given for a track that 
became a dance hit. 

SPC"s duet with Gloria Kstefan, 
"SantO, Santo," wins Latin Dance 
Maxi-Single Of The V'ear as the 
top-selling Spanish-language dance 
track of 1999. 

"Santo, Santo" was not only a hit 
dance track, but it also rose to No. 
2 on Hot Latin Tracks, 



It should come as no surprise 
that Marco Antonio Sol is has been 
named Songwriter Of The Year. 
After all, he has won the award four 
of the past five years. 

In 1999, Solis came through 
another stellar year by scoring 
three top ten singles, including his 
10th chart topper, "Si Te Pudiera 
Mentir." 

Soli-' success .ii radio translated 
well to his retail prospects as his 
CD, "Trozos De Mi Alma," ended 
up being his best chart performer 
since he became a solo act in the 
mid-'90s. 

SoHs, who led all others with six 
finalist entries for the Latin Music 
Awards, is set to begin recording 



his new disi in May. I le is also slat- 
ed to kick off his U.S. tour in May. 

WUfHilfl 

Armed with two chart topping 
songs on Hot Latin Tracks by Ricky 
Martin— "Livin' La Vida Loca 
and "Bella" — Warner-Tamerlane 
lands its first Publisher Of The Year 
trophy. 

Other huge hits bearing the 
Warner- Tamerlane name were "No 
Me Ames" from Marc Anthony and 
Jennifer Lopez and "Sol, Arena Y 
Mar" by Luis Miguel. 



Ill 

The venerable publishing corpo- 
ration, based in Los Angeles, earns 
its first Publishing Corporation Of 
The Year Award, courtesy of hit 
singles from its affiliate publishing 
companies Warner-'lamerlane and 
WB Music. 
Warner/Chappell was formed 

in 1987 when Warner Bros. Music 
acquired Chappell Music. The 
recent merger of Warner and 
KMI has left many in the pub- 
lishing business speculating about 
the future of one of the biggest 
publishing corporations in the 
world. H 
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CATCH A RISING STAR 

Continued from page LM-10 

warm applause several years ago al 
the conference during his perfor- 
mance at a Songwriters In The 
Round event, sponsored by his 
publishing company Warner/Chap- 

peH. 





CISCO 



Sony Discos* veteran pop pianist 
is also a TV personality who, last 
year, was MC al Sony Discos* show- 
case al Billboard's Latin Music 
Conference. In April, Paz dropped 
an album of instrumental covers of 
movie themes titled "Hollywood 

Goes Latino." 



PAUUTOF.G. 

Cuba's renowned sonero and his 
hard-swinging backing group, La 
Elite, have garnered mucho praise 
from stateside critics wowed by the 
band's kinetic performances. Pauli- 
to F.C. has put out two well- 
received discs on Nueva Fania: 
"Paulito F.G. Y Su Elite" and "Con 
La Conciencia Tranquila." 




Patrick Shannon 

latest disc, "Tesoros De Mi Tierra," 
a cover album of hits by Dominican 
acts that includes a duet with Fer- 
nandito Villalona. 

SONQRA 
CARRUSELES 

Together since 1996. this Colom- 
bian salsa ensemble has just 
released its latest Miami Records 
release titled "Salsa Brava...Con 
Todos Los Hierros." After its show- 
case set, the band will resume its 
tour of the U.S. 



The Dominican Republic's "First 
Lady Of Merengue" enjoyed a nice 
career resurgence in 1998, thanks 
to a hit duel single with Sony Dis- 
cos label mate Klvis Crespo, titled 
"Para Darte Mi V'ida." Quezada is 
currently doing promotion for her 



Leon's sexy, sizzling performance 
was a highlight during Sony Discos' 
showcase at last vear's conference. 
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She returns to this year's event with 
a preview of tracks from her forth- 
coming disc. 

SONBYFOUR 

This muy soulful Puerto Rican 
quartet wowed attendees at last 
year's conference with its R&B har- 
monies and hip-hop-laced-salsa 
style. Son By Four has now scored 
a chart lopping hit on Hot Latin 
Tracks, "A Furo Dolor," which has 
sent its Sony Discos debut toward 
the apex of I he Billboard Latin iO. 



mm 



Torres, who co-authored Jaci 
Velasquez's No. 1 smash "Uegar A 
Ti'," makes his performance pre- 
miere at the Sony Discos showcase 
on Tuesday (25). Torres' label 
debul is expected in the next sev- 
eral weeks. 




Patrick Shannon is an Irish- 
American who first got interested 
in Latin sounds when he started 
hanging out at tropical-music clubs 
in New Yor k . S h a n n 0 n later 
learned Spanish and the galloping 
tempos of merengue music. His 
recently released eponymous debut 
on Universal Latino demonstrates 
that he learned his linguistic and 
musical lessons well. 'The first sin- 
gle from the disc, "Lstas Lnamora- 
da," is now gaining steam at Latin 
radio. 



MASSIEL 



Few r tropical acts hail from Mex- 
ico. But Massiel has put together 
a tropical groove that its label. 
Sony Discos, is belling will become 
huge in Mexico — and beyond. Its 
label bow is due in the second 
quartet. ■ 



CONFERENCE 

Continued from tags LM-3 

One of those outlets may be the 
Internet, a topic that will be cov- 
ered in one of the six industry pan- 
els to be presented at the confer- 
ence. 

Three other panels will focus on 
the changing face of concert pro- 
motion in the Latin market, the 
increased use of Hispanic artists in 
Spanish TV programming and 
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tour and product sponsorships for 
Latino recording artists. 

Two panels are returnees from 
last year: Rock En Espanol and 
Compositores In The Round; the 
latter of which features prominent 
publishers, songwriters and pro- 
ducers Critiquing material from 
unsigned artists. Among the par- 
ticipants on the songwriters panel 
are famed producer/songwriter 
Rudy Perez and prominent song- 
smith Omar Alfanno. 

A prime pre-conference event 
takes place Monday (24) with 
ASCAP's evening showcase at Cro- 
bar in Miami Beach. 

On Tuesday, the Hope & Har- 
mony Golf And Tennis Classic is set 
to take place at the Doral Golf 
Resort And Spa in Miami. That 
evening, Sony Discos* showcase will 
Ik- staged al the Sheraton's Grand 
Ballroom with Estefan, pop pianist 
Francisco Paz, merengue high 



priestess Milly Quezada and salsa 
idol Gilbcrto Santa Rosa. 

TALK TO A STAR 

lglesias is set to formally kick off 
the conference panels on Wednes- 
day with his interview, which will be 
followed by a question-and-answer 
session with conferees. 

Warner Music International will 
sponsor a luncheon on Wednes- 
day that will sport showcase per- 
formances by Chilean rock acl La 
Ley and Venezuelan singer/ 
songwriter Fernando Oso- 
rio. 

On Wednesday evening, a 
multi-artist showcase, head- 
lined by Grammy-winning 
rock act Los Lobos, is slated 
to take place at the Level 
nightclub in Miami Beach. 
Other scheduled performers 
are Irish-American singer 
Patrick Shannon, who recent- 
ly released his first album; 
Nava, a singer/songwriter 
better known as Rodolfo Bar- 
reras; Colombian salsa act 
Sonora Carruseles; Cuban 
sonero Paulito EC and pop 
singer Charlie Bravo, host 
of Univision's TV show 
"Caliente." 

At the Latin Musk Awards 
presentation, three special 
awards will be given lo industry 
standouts. 

"El Premio Billboard," a lifetime 
achievement award, will be hand- 
ed out to prominent booking agent 
Jorge Pinos. 

Fonovisa icon Marco Antonio 
Soils will be inducted into Bill- 
board's Latin Music Hall Of Fame, 
while WEA Latina's megagroup 
Mana will be given The Spirit Of 
Hope award for the band's contri- 
butions to humanitarian and civic 
projects. 

The busy schedule at this year's 
Billboard I n I er national Latin 
Music Conference confirms the 
confab's significance to the ever- 
burgeoning I ' .S. Latin music 
industry - . 

'The conference also underscores 
the importance of Latin business to 
Billboard, as well. 

Mav we continue to grow r togeth- 
er. ■ 
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Minister Off Publishing Appointed 



RlSIVTOTHK TOP: Mike Sefton 
has been appointed director of A&R 
and strategy at Ministry of Sound 
Music Publishing, a division of Min- 
istry of Sound Recordings U.K. 

In his new position, Sefton will 
work closely with Guy Moot, direc- 
tor of A& Rat EMI Music Publishing, 
which has a co-publishing/ad- 
ministration deal with Ministry of 
Sound Publishing. 

"I must admit it's a bit of an un- 
beatable combination." says Matt Jag- 
ger, managing director of Ministry of 
Sound Publishing. "To have an execu- 
tive of Mike's caliber at the helm of 
our publishing division is exciting 
enough, but to be able to have him 
work with Guy Moot and the EMI 
team is sensational." 

For EMI, explains Sefton, aligning 
itself with Ministry of Sound "will 
help with their exploitation around the 
world, especially with the youth cul- 
ture. Conversely, EMI's clout in film 
and TV will surelv benefit Ministry of 
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• Mora Featuring Deanna. "Higher" 
(Definity sinple). Without question, this t.» 
ihw of the ma*t anticipated house releases 
of recent months. Masterminded hy David 
Morales md Albert Cshrera, the incred- 
ibly anlhemie "Higher" has iieen fiercely 
embraced by a contingent of international 
DJs— including Morales himself— and for 
wry good reason. In addition to Dcanna, 
who wails as if her life depended on it. the 
track boasts funky beats. "Lillle" Louie 
Vega on Ikiss, trance-etched keylvard riffs, 
and jagged guitar licks that wickedly recall 
Dennis Coffey's early- 70s hit "Scorpio." 
This tnily is as good as it gets! Out May '£i: 
Azuli U.K. issues the track May K. 

• Black U'gend, "VoiiSeeTheTroulrfe 
With Me" (Uise Time Records Italy single). 
In its original white label, promo-only 12- 
inch released last .war, "You See The Trou- 
ble With Me" spotlighted a Barry White 
sample. On this, the commercial release. 
White's voice has been replaced by U.K. 
singer Elroy "SpoonFace" Powell, whose 
full-throttle haritone (eerily) matches 
White's note for note. 

• Bruce Roberts, Kristine W„ and 
Elton John. "When The Money's Gone" 
(Jellybean single). Talk about a power- 
jiacked trio! Culled Oram the "Flawless" 
soundtrack, this Uolierts-penned Warren 
Riggs-remixed track gives each singer 
ample room to soar and shine. While pro- 
motional 12-inches haw bMB delivered to 
club jocks, consumers will haw to wait till 
May :il) to purchase this fab slice of pop/ 
house. 

• Groove Collective. "Some People" 
(Liquid Sound Lounge single). For several 
weeks now. DJs like Tony Humphries have 
been championing this pumped-up Mas- 
ters At Work -skewed track, which featui-es 
Grammy winning llaal Shur luka Big 
Muffi on keys and electric guitar. In the 
remix department, 95 North delivers a 
lash, flute-paved journey, while the team of 
Vickl Bell and Jeannie Hopper stomp a 
bit harder on the sax-propelled House of 
Bell-Hop mix. 

• Hypertrophy. "Just Come Back 2 Me" 
(Tommy Boy Silver Label single). On its 
fourth I *.S. single. Hypertrophy continues 
to mine the progressive house., trance land- 
scape that fans of its "Beautiful Day" can't 
seem lo get enough of. Go directly to 
Frihurn & L'rik's restructuring, complete 
with church bells, synth eruptions, and 
sonic breakdowns. 
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by Michael Paoletta 

Sound. It's a win-win situation for 
both parties." 

In his new position, Sefton says, he 
will be responsible for "building a 
diverse publishing catalog that will 
encompass the creation of its own cat - 
alog, as well as the purchasing of 
existing catalogs. I'm currently pur- 
suing important labels from the '70s 
and '80s that specialized in disco, funk, 
soul, and R&B." 

Additionally, he says, he will pick up 
the publishing of some of the one-offs 
from the many dance music compila- 
tions issued by Ministry of Sound 
Recordings. 

"It's pretty much a three-pronged 
approach," Sefton explains, who adds 
that the pitch will be good. "We have 
a strong cross-media situation here 
with everything under one roof. 
There's the record label and the com- 
pilations, the magazine, ami the club. 
Ministry of Sound has one of the 
largest databases and a high profile 
on the Internet" 

.lagger concurs and notes, "Pub- 
lishing is an absolute priority for as. 
Our brand and our cross-media ac- 
tivities make the exploitation of our 
copyrights so much easier." 

According to Sefton, "everybody 
wants a piece of the Ministry brand. 
Hut now, if they want something from 
us — say our logo, for example — then 
we'll want them to use our catalog 
first and foremost." 

A priority for Sefton will be getting 
songs from the catalog in films, on 
soundtracks, and in commercial 
advertisements. "It's all about ex- 
ploiting the catalog," he notes. 

While Ministry of Sound Music 
Publishing has kept a low profile — at 
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CLUB PLAY 



1. JUST COME BACK 2 ME 

HYPERTROPHY tommy boy silver [ AfiFi 

2. IF YOU DON'T WANNA LOVE ME 
TAMAR wiumrams 

3. CONGRATULATIONS TOWA TEI elkttw 

4. ANGELFALLS AY LA edel import 

5. FILTHY MIND AMANDA GHOST kinetic 

MAXI SINGLES SALES 

1. I'M IN LOVE VERONICA jellybean 

2. SHOW ME ANGEL CLIVILLES 

JELLYBEAN 

3. EL BARRIO GEORGE BENSON 
FEAT. JOE SAMPLE GRf 

4. TAKE ME AWAY MIKE MACALUSO 

MUNGO 

5. DON'T BE ALARMED 

RICHIE SANTANA memo 



Breakouts: Titles with future chart potential, 
based on club play rjr sales reported this week. 



least, when compared with its re- 
cording division — it did acquire 60% 
of the publishing of ATB's interna- 
tional hit "9PM (Til I Come)" last year. 

Recent signings include songwrit- 
ers/producers Ferry Corsten and 
Dylan Karnes (who also records 
under the guise of Profits Of Sound) 
and Bent, a Nottingham, England- 
based band signed to Ministry of 
Sound Recordings. 

Prior to joining Ministry of Sound 
Music Publishing, Sefton was the 
managing director of Deconstruction 
Songs. Before that, he worked at BMG 
Music Publishing. 

A 1 0-year veteran of t he dance 
music industry, Sefton has signed 
such influential artists as Todd Ter- 
ry. Death In Vegas. Hollo. Frankie 
Knuckles, and Steve Anderson (of 
production outfit Brothers In 
Rhythm) to publishing deals. 




Men Of Clubland. V2 recording artists/DJs Aphrodite and Alex Gopher, who are 
based in the U.K. and France, respectively, recently completed U.S. tours in sup- 
port of their respective albums, "Aphrodite" and "You, My Baby & I." Gopher is 
scheduled to return to the U.S. in mid-May for a national tour. As for Aphrodite, 
he is on a promotional tour of England. Shown at V2's March 28 poolside party 
held during the Winter Music Conference in Miami, from left, are Gopher and 
Aphrodite. 



"I've always prided myself on con- 
necting the right people to work 
• i explains Sefton. "That's the 
creative part of my position. 



"Like when I signed Steve [An- 
derson] to BMG in 1990 and put him 
together with I singer/songwriter 1 Ali- 
(Conthi tted on next page) 



Naked Music Label Gains Crossover Soccess 



BY JUNE JOSEPH 

NEW YORK— The West Coast's 
burgeoning deep house movement 
has been making much headway on 
global dancefloors. 1 .abels like Impe- 
rial Dub. Panhandle, Seasons, and 
fledgling imprint Dias- 
pora have given Califor- 
nia the much-needed 
credibility within the 
underground club com- 
munity it has long 
craved. 

One of the more 
prominent labels to 
emerge is Naked Music. 
With bicoastal head- 
quarters — San Francis- di 
Co and New York — the 
independent label has scored 
crossover success with artists like 
Hlue Six in numerous markets, 
including Kurope, Japan, South 
Africa, and the U.S. 

Founded by producer/remixer Jay 
Denes, Dave Iioonshoft, and Bruno 
Ybarra less than is months ago, 
Naked Music has scored major 
ixiints with releases by Denes' alter 
egos. Blue Six and Lovetronic. 

The label luts also been a botbed 
of talent with such relative newcom- 
ers as producer/remixers Miguel 
Migs and Attaboy. 

The label's signature sound is 
vocal-driven, placing emphasis on 
mellifluous, jazz-inflected, soulful 
melodies. 

"It's a song-based label," says 
Ybarra. Naked Music's San Francis- 
CO-blBed libel manager. "Everything 
we strive to do is urban, sexy — not 
the usual huuse tempo. We do get 
pigeonholed in house, hut I think 
what we do falls into a future-loan- 
ing soul format" 

W ith each release, Naked Music 
effortlessly bridges the gap between 
clubland and the mainstream with- 
out compromising its allegiance to 
quality. 



"What we do can lie loth easy-lis- 
tening and dancefloor-friendly," 
notes Ybarra. "Life is such a convo- 
lution of emotions, and records that 
always get me are outside of gen- 
res — they're not necessarily dance 
records, they're not 
necessarily mil dance 
records. I'm going for 
that feeling and then 
make it work on the 
dancefloor. When it 
works on the dancefloor, 
then it's catharsis!" 

Says Denes. "I don't 
haw a problem with the 
dance music banner: I 
es have a problem with 

how other people per- 
ceive dance music. A lot of people 
look at what is happening in club 
music as second-class music. The 
reason for that is that very few peo- 
ple are spending the time and money 
to make first-class music, and there's 
an awful lot of disposable 
product out there." 

New York-based Denes 
and Iioonshoft. the labels 
executive producer — 
along w ith Ybarra — have 
been meticulously shap- 
ing the sound of the im- 
print and its global identi- 
ty with no help from 
major-lalx'l distributors, 
though all three confirm 
that they have been court- 
ed by interested labels. 

"I think we've sold 
lO.(XX) of everything we've 
done." says Denes, [joint- 
ing to 12-inch singles like Petal- 
pusher's "Breaking It Down," Blue 
Six's "Music & Wine." and Lovetron- 
ic's "You Are Love." 

"And that's only sales of vinyl sin- 
gles," Denes adils. "That doesn't 
include compilation CDs w ith these 
tracks on them. That said, each sin- 
gle is selling much more than 10.000 



copies. 

"For example, the first volume in 
our 'New Dimensions' series has sold 
a lot." Denes continues. "I don't want 
to give exact numliers, but with no 
promotion, we sold a lot! We were 
shocked at bow much we sold." 

According to Denes, the laM is 
"getting love in certain places. So 
we'll go where people show interest, 
where they want to see a video and 
the records in stores." 

In South Africa. Denes says, 
video/music company House Africa 
made an animated Video of Blue Six's 
"Sweeter Love." 

"House Africa, which travels 
through the EMI network, also 
licenses our music for that territo- 
ry," notes Denes, who adds that 
House Africa is confirmed to make 
the video for Blue Six's new single. 
Tare," which was released April 1 1 
in the U.S. 
As the label expands, it is looking 
to increase its artist ros- 
ter. Naked Music recent- 
ly signed vocalist Lisa 
Shaw; who first gained 
notice on Lovetronic's 
"You Are Iatvc." 

"We're currently nego- 
t kiting with new artists 
for the label," acknowl- 
edges Ybarra. "One of 
our latest signings, Lisa 
Shaw, has a single, 'Al- 
ways,' as well as an album 
slated for release in the 
near future." 

Ybarra says that Blue 
Six and Petalpusher are 
also working on album projects. 

"Midnight Snack." which Ybar- 
ra describee as a "chill-out compi- 
lation," S tree ted April 18. Two 
other Naked Music compilations. 
"Carte Blanche" anil "New Dimen- 
sions 2," are scheduled to be 
released in the summer and fall. 

respectively 
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NEW YORK CITY BOY (TI IX) SIRE 35014 I 



PET SHOP BOYS 



I WILL LOVE AGAIN ni (X; CCIUMB'A 79375'CRG 



MIXED BIZNESS 
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MUCHO MAM BO (SWAY) (TI IX) JELLYBEAN 2570 
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I WILL GO WITH YOU (CON TE PARTIRO) .Ti X EPIC 79202 I 



DONNA SUMMER 



O Titles with the greatest sales or club play increases this week. Power Pick on Club Play is awarded for trie largest point increase 
anywhere in the top 50. t Videoclip availability. Catalog number is lor vinyl man-single, or CD maxl-single it vinyl is unavailable. On 
Billboard/BPI Communications. 



among singles below the top 20. Greatest Gainer on Maxi-Singles Sales is awarded for the largest sales increase among singles 
Sales Chan. 1M) Cassette maxi-single availability. (T) Vinyl maxl-slngle availability. (XI CO maxi-single availability, c 2000. 



DANCE TRAX 

(Continued from preceding /xige) 

son Limerick," continues Sefton. "The 
result was 'Make It On My Own,' which 
was a top 20 hit for Alison in the U.K. I 
also put Steve in touch with Kylie 
Minogue; they collaborated on Kylie's 
'Confide In Me.' " 

Says Sefton, "After 10 great years 
in the BMG building, I now haw the 
opportunity and the resources to 
make Ministry of Sound Music Pub- 
lishing a major player in world pub- 
lishing. With its unique brand and 
range of cross-media interests, Min- 
istry of Sound is the most exciting 



place on the planet to be." 

In related Ministry of Sound news, 
Tim McGee has been appointed to 
the new position of managing direc- 
tor of Ministry of Sound Recordings 
Australia. He replaces Barney 
(Hover, who is returning to London 
to head the com])any's international 
division. 

One MOMENT IN TIME: On May 
16 Arista is scheduled to issue Whit- 
ney Houston's two-disc set. "Whit- 
ney: The Greatest Hits" (for a com- 



plete track listing, see Newsline, Bill- 
board, April 22). The collection will 
be preceded, on Tuesday (25), by 
"Whitney: The Unreleased Mixes." 

Comprising four 12-inches, for a 
total of eight remixes (in all their 
extended glory!), the special collec- 
tors' boxed set prominently shines the 
spotlight on one of clubland's reign- 
ing divas. 

Highlights include such commer- 
cially unavailable (and much sought- 
after) restructurings as Jellybean & 
David Morales' 1987 Classic Under- 



ground mix of "Love Will Save The 
Day," the Dronez's Club mix of "I'm 
Your Baby Tonight," David Morales' 
Emotional Club mix of "So Emotion- 
al," and Junior Vasquez's Club mixes 
of "How Will I Know" and "Greatest 
Love Of AlT- 
Making its debut is the Club 69 
mix of "Greatest Love Of All," which 
was done specifically for this boxed 
set and which is not included on the 
two-disc greatest-hits collection. 

Crossing over: At 12 a.m. est 



on Saturday (29), the Volvo-sponsored 
"World Beat," the weekly global 
music show broadcast on CNN, will 
devote a 30-minute episode to the 
electronica movement. 

Co-hosted by Serena Yang and 
Bruno del Granado, "World Beat's" 
electronica special includes commen- 
taries from DJs, producers, and 
remLxers, including William Orbit. 
Moby. Koni Size, Josh Wink. Sasha, 
and Paul Van Dyk. Also spotlighted 
is an exclusive interview with Fatboy 
Slim. 
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prepare yourseipi 

Billboard Dance Music Summit 2000. . . 
Completely remixed for New York City. . . 
The heart and soul of dance music! 

confirmed arbfsbs (so Pan . . . 



Wamdue Project 

DJ Joey Negro 

DJ Dave Ralph 

DJ Peter Rauhofer 
(aka Club 69) 



DJ Paulette Constable 
DJ Joe T. Vannelli 
The Dronez (aka Eric Morillo, 
Harry "Choo Choo" Romero, 
and Jose Nunez) 



An international assembly of dance music's savviest players 
participating in panels encompassing the Internet, marketing, 
promotion, publicity, distribution, producers/remixers DJs. 
legal issues, licensing, radio, pioneers of clubland, merchandising, 
artist DJ bookings & management, and sponsorships, among other topics 




DMS2000NYO lhe|,,! ib betol ® 



HOTEL: The Waldorf Astoria 
Summit Room Rate $195 
212.355.3000 

FOR MORE INFO: Michele Quigley 
212.536.5002 
www.bHtboard.com/everrts/dance 
bbevents@brilboard.com 

AIRLINE: American Airlines 
800.433.1790 
Refer to AN#320UL 



TO leister ' UJUflU.bflbOard.COni or cut out Form and mail to: Michele Quigley, Billboard Dance Music Summit. 1515 Broadway, New York, NY 10036, 
or fax to: 212.536.1400. Make checks payable to Billboard Magazine. This form may be duplicated. Please type or print clearly. 

REGULAR BILLBOARD DJs 4 RECORD POOL DIRECTORS 

Early-bird Registration • received by May 19 □ $285 CJ $175 



Pre Registration - received between May 20 and June 16 *1 $345 
Full Registration & Walk-up • after June 16 0 $375 
First Nome: 


□ $205 
D$235 
Last Name: 




Company: Title: 


Address: 


City: 


State: Zip: 


Phone: Fax; 




E-mail: 


Paying by: □ check □ Visa/MC □ AMEX 
Credit card #: Exp. Date: 


"1 money order 

Siqnature: 




jchargfli not valid without ngnatura] 



Cancellations must be received in writing. Cancellations received before June 16 are subject to a $ 150 administrative fee. No refunds will be issued after June 16. 
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Has There Been 'Murder On Music Ruw'? Key Players Speak Out 



BY DEBORAH EVANS PRICE 

NASHVILLE— The longstanding 
debate over traditional country music 
vs. pop seems to be reaching a cre- 
scendo these days, as George Strait 
and Alan Jackson cling to Billboard's 
Hot Country Singles & Tracks chart 
with the controversial album cut 
"Murder On Music Row." 

The song was penned by Larry 
Cordle, leader of the venerable blue- 
grass outfit Lonesome Standard 



Time, and writer/producer Larry 
Shell. Cordle's version of t he song 
surfaced last year in Nashville when 
an anonymous copy of the tune 
wrapped in crime-scene tape was 
delivered to WKDF (Music City 103) 
Nashville. Lonnie Napier, executive 
producer of Carl P Mayfield's morn- 
ing show; recalls playing the song and 
getting immediate response. "Carl 
thought it had merit and deserved to 
be played," he says. "People were 



Milsap Makes Virgin Debut With 
A Two-Disc Set Of 40 No. 1 Hits 




BY JIM BESSMAN 

NEW YORK — Ronnie Milsap's Vir- 
gin Records debut, "40 No. 1 Hits," is 
largely self-explanatory. 

The two-disc set, due June 6, con- 
tains the original versions of Milsap's 
40 chart-toppers, spanning 1974's 
"Pure Low" to 1990's "Since I Don't 
Have You." It also includes two new- 
tracks, "Livin' On Love" and the first 
single, "Time, Love And Money," both 
produced by Virgin president/CEO 
Scott Hendricks. 

"I've known Scott since I first came 
to town [from Memphis in 1972], when 
he worked on my big string sessions," 
says Milsap, who's been away from 
the recording scene since releasing 
"Ronnie Milsap 
Sings His Best Hits 
For Capitol Rec- 
ords," a 1996 rere- 
cording of 10 hits. 
"I tried some things 
with other folks 
around town since, 
but I never found 
the chemistry that milsap 
I have with Scott" 

Milsap realized, though, that he was 
going up against his past glories — 
most of which came during his 
lengthy stint with RCA. 

"You're always competing with 
yourself and trying to come up with 
something different that still has some 
identification with who you are," he 
says. "People say, 'Why don't you do 
classic country or R&B or anything 
you want?' But like everything else, it 
really comes down to being market- 
able. You've got to make something 
that connects with people that they 
want to go out and buy." 

According to Virgin Records Nash- 
ville executive VP/GM Van Fletcher, 
when the label started up, one goal 
was to sign a "heritage" artist who 
was "under-served" at retail 

"He's very distinctive and had a 
tremendous amount of success — and 
I'd personally seen him in conceit sev- 
eral times, and he was awesome," says 
Fletcher. "He'd won all the awards you 
could win. So we talked about putting 
a package together and realized he 
had 40 No. 1 hits — more than many 
other great artists." 

Indeed, as Virgin's "40 No. 1 Hits" 
CD advance package proclaims, Mil- 



sap beats out everyone from Merle 
Haggard to Vince Gill in the chart- 
topper department. "I went out and 
bought an earlier [hits] package to 
see if they stood the test of time, and 
it stayed in my CD player for a 
month," says Fletcher. 

"I saw the good job Mercury Nash- 
ville did with the Hank Williams cat- 
alog," he adds, "so we decided to do it 
right — remastering the songs, get- 
ting extensive liner notes, and pricing 
it right ($24.98 suggested retail]." 

But Fletcher and Hendricks also 
wanted to include a new song or two 
— which was fine by Milsap. "The new 
songs satisfy a need," Milsap says. 
"They go in a new direction, but folks 
still know it's me. I haven't been on 
radio for a while — and understand 
that So 1 1 wanted to] try and reinvent 
myself and drag myself into the new 
millennium." 

That the venerable artist succeed- 
ed is affirmed by "huge fan" Mandy 
McCormack, former assistant PD and 
music director at KZLA Los Angeles, 
who says that "Time, Love And 
Money" "sounds real fresh and pro- 
gressive." She adds, "Vocally, he 
hasn't changed but just gotten better." 

Milsap, who in the mid-'60s re- 
corded as a soul-styled artist for 
Scepter Records, notes that the new 
single is "country-flavored and pret- 
ty hooky," compared with the more 
R&B-tinged "Livin' On Love." Al- 
though he enjoyed some pop cross- 
over success in the late '70s with hits 
like "It Was Almost Like A Song," he 
is happy now to "work within the 
country format where I've had most 
of my success." 

To this end. Virgin is starting a 
"secondary rural radio push" for the 
single the second week of May and is 
going to mainstream country in the 
middle of June, says Fletcher, calling 
the promotional approach a "grass- 
roots working-f rom-the-bottom-type 
push." Milsap will do a satellite radio 
tour and a direct-response TV cam- 
paign that will run on TNN and other 
outlets in May. The label is also work- 
ing on Web site promotions. 

Milsap, who is managed by Gold 
Mountain's Burt Stein and booked by 
Buddy Lee Attractions, will return to 
the Fan Fair and Grand Ole Opry 
stages in Nashville in June. 



blown away when they heard it." 

In the weeks that followed, Napier 
says, the song drew "thousands" of 
comments on the 
station's Web site 
and request lines. 
Mayfield proceed- 
ed to appoint Way- 
Ion Jennings a 
detective to investi- 
gate the "murder." 

Later recorded 
by superstars paisley 
Strait and Jackson 
for Strait's "Latest Greatest Straitest 
Hits" album (MCA Nashville), the 
song, although never released as a 
single, has been generating both air- 




play and controversy, thanks to lyrics 
about how Music Row killed country 
music in favor of pop. The song even 
aims a few direct shots at radio. 

Everyone seems to have strong 
opinions on the case. Billboard talked 
to key players on and off Music Row 
and posed these questions: Has tra- 
ditional country music been mur- 
dered, and if so, who's to blame? 

Brad Paisley: "I don't think it's 
been murdered. I think somebody 
had stuck it away in a closet or locked 
it in a cell somewhere, and it's await- 
ing execution at this point | laughs). 
That's how I see it. And it's up to us to 
get it paroled." 

Joe Galante, chairman, RCA 



Label Group: "In each decade, the 
definition of 'traditional' would 
change. I believe you still have singers 
and songs that are 
traditional for this 
decade. If you com- 
pare our music to 
what is really pop, 
you will hear and 
feel the difference. 
Our songs are still 
about adults and 
galante their joys, hopes, 
dreams, and sor- 
rows. The heart and soul are still in 
the music. It hasn't been murdered, 
but it has changed with the audience 
(Continued an puge (10) 




MusicCountry.com To Sponsor Dixie 
Chicks Tour; ACM Annuunces Awards 



Scene 



by Phyllis Stark 



HEADY TO FLY: Gaylord Digital rolled out the first 
phase of its new country music site, MusicCountry. 
com, by announcing the site's title sponsorship of 
Dixie Chicks' Fly tour (Billboard, April 22). The site 
currently contains the official Fly tour Web site but 
will evolve into a full-service site in June similar to 
Country.com and CountryCool.com. Sister site One- 
Country.com will be launched as a country music 
search engine. MusicCountry.com will be promoted 
with a major outdoor advertising campaign and radio 
and Internet promotions. The site will also provide 
coverage of Fan Fair and the Country Music Assn. 
Awards. More details will be announced in June. 

Speaking of the 
Chicks, in the extensive 
TV campaign being used 
to promote the Fly tour, 
group members are seen 
practicing banjo-smash- 
ing, trashing hotel rooms, 
pumping gas in their own 
limo, mistaking a bidet in 
a fancy hotel bathroom 
for a water fountain, and 
strolling through a hotel 
lobby like supermodels. 
Radio spots include be- 
hind-the-scenes commentary from limo drivers and 
caterers. 

0 BROTHER: Filmmakers Joel and Ethan Coen will 
host a concert May 24 at Nashville's Ryman Auditorium 
featuring music from their new- film, "0 Brother, Where 
Art Thou?," due in October. Soundtrack producer 
T Bone Burnett will co-host the show, which will fea- 
ture the Cox Family, the Fairfield Four, Emmylou 
Harris, John Hartford, Alison Krauss, Ralph Stan- 
ley, Gillian Welch, the Whites, and others. Filmmak- 
er D.A. Pennebaker will be on hand to document the 
concert. The film, which stars George Clooney, John 
Goodman, Holly Hunter, and John Turturro, is loose- 
ly based on Homer's "Odyssey." Among the Nashville 
artists appearing in the film are members of the Fair- 
field Four, the Whites, Jerry Douglas, and Welch. The 
soundtrack will be released on Mercury Nashville. 

On THE ROW: As expected, Arista/Nashville will 
become an imprint of the RCA Label Group (RLG) 
effective July 1. Arista will continue to have a sepa- 
rate promotion and artist development staff, but other 
label functions will be handled by the current RLG 
staff under the direction of chairman Joe Galante. No 




word at press time how many jobs would be cut. 

Audium Entertainment has inked a deal with the 
Country Music Foundation (CMF) to distribute about 10 
CMF albums a year, including reissues, compilations, and 
live albums, some culled from the CMF's archives. The 
first four albums are expected in the fall. 

Mercury Records moves into the MCA Music Pub- 
lishing building at 54 Music Square East effective Fri- 
day (28). 

Adam McKeown joins Gaylord Entertainment's 
songs.com as special projects coordinator. He previ- 
ously worked for Sony Music Nashville. 

AcM WINNERS: 
Buck Owens' KI.'ZZ 
Bakersfield, Calif., is the 
Academy of Country 
Music's (ACM) newly- 
named radio station of 
the year. KMLE Phoe- 
nix APD/music director/ 
midday host Jon "Dusty 
Chandler" Allen is 
named ACM's DJ of the 
year. Gibson's Caffe 
Milano in Nashville was 
named country night- 
club of the year. Boulder Station in Las Vegas was named 
casino of the year. Randy Wright of Nashville-based 
Integrity Events wins in the talent buyer/promoter of 
the year category. All five are first-time winners. They 
were chosen by the ACM's voting membership and will 
be honored during the televised ACM Awards show May 
3 on CBS. Winners were also announced in the instru- 
mentalist categories. They are Glenn Worf (bass), Eddie 
Bayers (drums), Stuart Duncan (fiddle). Brent Mason 
(guitar), John Hobbs and tlargus Robbins (tied in the 
keyboard category), dobro player Jerry Douglas (spe- 
cialty instruments), and Jay Dee Maness (steel guitar). 

ARTIST NEWS: Randy Travis kicks off a tour in 
support of his latest album, "A Man Ain't Made Of 
Stone," June 21 in Sault Ste. Marie, Mich. The tour 
wraps Oct. 28 in Biloxi. Miss. 

The Mavericks drummer Paul Deakin is recu- 
perating from successful heart-valve-replacement 
surgery April 12. The operation was necessitated by 
a birth defect. He will return to the band after about 
eight weeks of recovery. 

Wynonna, Asleep At The Wheel, Jo Dee Messina, 
and Chad Brock are scheduled to play Sept. 8-9 at 
Switzerland's Gstaad Festival. 
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COMPILED FROM » NATIONAL SAMPLE OF 
RETAIL STORE. MASS MERCHANT, AND INTER- 
NET SALES REPORTS COLLECTED. COMPILED, 
AND PROVIDED BY SoundScan* 
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THIS WEEK 


LAST WEEK 


2 WKS AGO 


WKS ON CHART 


ARTIST TITLE 

IMPRINT A NUMBf REDISTRIBUTING LABEL (SUGGESTED LIST PRCE OR EQUIVALENT FOR CASSETTEXOi 


z 
2 

i 

3 

a. 


1 


1 


1 




— ^ No. 1 

DIXIE CHICKS A' MONUMENT 6967850NY 111 98EQ/17 981 22wetttfNol FLY 


1 


CD 


2 


: 




■ Greatest Gainer 

FAITH HILL A' WARNER BROS 4737AWRN <!2.MI1> Ml BREATHE 


1 


3 


3 


2 


6 


SgwS "I™™ ill 9*1 7.98, LATEST GREATEST STRAITEST HITS 


1 


4 


5 


5 


128 


SHANIA TWAIN* mircurt 536003 U29&T8 98I COMEONOVER 


1 


5 


4 


4 


3 


TRISHA YEARWOOD mca NASHVILLE 170102 111 98-17 99) REAL LIVE WOMAN 


4 


g 


6 


6 


46 


LONESTAR A BNA 67762/ALG UO.95'16 981 LONELY GRILL 


3 


7 


7 




116 


DIXIE CHICKS A' MONUMENT M19MONI ao 98EU17 9BSH WIDE OPEN SPACES 


1 




8 


3 


50 


TIM MCGRAWA' CURB 77942U0.9&T7 981 A PLACE IN THE SUN 


1 




9 


10 


24 


TOBY KEITH DRUMV»JRIlS4S02091NTERSCOPEm»l7 98i HOW DO YOU LIKE ME NOW?! 9 


10 


10 


11 


49 


KENNY ROGERS • dreamcatcheroo4(11,9&T6 981 SHE RIDES WILD HORSES 6 


11 


1] 


9 


49 


SHEDAISYAL»R!CSTHECT16SO02Hmxrwoo0ll09&!698lDl THE WHOLE SHEBANG 6 


12 


12 


12 


25 


ALAN JACKSON A arista Nashville 18892 1 10 981 7 98i UNDER THE INFLUENCE 2 


13 


15 


14 


59 


KENNY CHESNEY A BNA 67655RLG (10 98,16 981 EVERYWHERE WE GO 5 


14 


14 


13 


14 


MARKWILLS»MERCUR»546296I1198/1798I PERMANENTLY 3 


IS 


17 


16 


34 


CLAY WALKER Giant 24717WARNER BROS. (10 981 7.98) LIVE, LAUGH, LOVE 


5 


16 


16 


15 


31 


MARTINA MCBRIDE • RCA 67824.RLGI 10 9516.98, EMOTION 


3 


\±u 


18 


[7 


21 


REBA MCENTIRE • MCA Nashville 1701I9(1198'17.98) SO GOOD TOGETHER 


5 


18 


13 




2 


THE WILKINSONS giant 2473e»warn£r Bros ii 1.98/1 7 981 ■ HERE AND NOW 


13 


(1$) 


19 


27 


25 


GARY ALLAN mcanaswille 170101 11 9817 98) SMOKE RINGS IN THE DARK 


9 


(20) 


20 


20 


45 


ANDY GRIGGS RCA 67596.RLG no 9816 9BI0B YOU WON'T EVER BE LONELY 


15 


21 


22 


; 




FAITH HILL A' Warner BROS 46790/WRN no 9B/16 981 FAITH 


2 


23 


25 


23 


46 


BRAD PAISLEY • arista nashvilli 18871 no 9816 9Bi ■ WHO NEEDS PICTURES 


13 


21 


18 


25 


LEANN RIMES A CURB 77947 no 9417 98) LEANN RIMES 


1 


24 


27 


24 


29 


CLINT BLACK • RCA 67823/RLG 1 10.9816.981 D'LECTRIFIED 


7 




24 


22 


54 


MONTGOMERY GENTRY • Columbia 691S&S0W no 9a EC.16 %! OB TATTOOS & SCARS 


ID 




26 


19 


1] 


WYNONNA CURB 641067!MERCURr [10 98.17.98) NEW DAY OAWNING 


5 


27 


23 


2; 


26 


ANNE MURRAY straightway 20231 U9 9&T9 98) WHAT A WONDERFUL WORLD 


4 


28 


30 


31 


74 


GARTH BROOKS ♦ Capitol 97424 1 19 M'26.98) DOUBLE LIVE 


1 


29 


28 


26 


11 


TRACY LAWRENCE ATlANTiC83269AGil0Ml6.9a) LESSONS LEARNED 


9 


30 


J 2 


30 


12 


ALECIA ELLIOTT MCA Nashville 170087 (8.9&12 98IB I'M DIGGIN* IT 


18 




33 


33 




TY HERNDON EP!C698997SONY(10 98EO716 98l STEAM 


14 


32 


31 


29 




CHELY WRIGHT • MCA Nashville 170052 ill M17 98IB1 SINGLE WHITE FEMALE 


15 


® 


NEW ► 


1 


-^m Hot Shot Debut — 

CLAY DAVIDSON virgin 48864 l.MlB UNCONDITIONAL 


33 


34 




25 


50 


JESSICA ANDREWS CREAM*0RKS45O]0*lNrERSCOPE(10.9ai6 981 SB HEART SHAPED WORLD 


24 


35 


34 


34 


H 


PHIL VASSAR ARISTA NASHVILLE 18891 (1098,16 981 ■ PHIL VASSAR 


23 


36 


35 


32 


100 


SOUNOTRACKA'CAPlTOL93402(l09arl79ei HOPE FLOATS 


1 
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< 

X 

z 

o 

ui 
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ARTIST TITLE 

IMPRINT '. NUMBEROISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTEXD) 


PEAK POSITION 


.© 


41 


48 


11 


Pacesetter — 

keith urban 1 - kfith urban 


37 


38 


39 






VARIOUS ARTISTS TIM life 18435 U3 98C0) CLASSIC COUNTRY LATE '60S 


38 


39 


44 


41 


45 


CHRIS LEDOUX CAPITOL 99781 flo.9Brl6.98l 20 GREATEST H IS 


17 


40 


38 


37 


43 


GEORGE JONES • MVUM 6236&WRN 110 9&I6 981 COLD HARD TRUTH 


5 


41 


36 




2 


VARIOUS ARTISTS^ CLASSIC COUNTRY 1970 — 1974 


36 


42 


37 




2 


VARIOUS ARTISTS pi acc,/* OfH 1NTRY FARI V '701 


37 


43 


43 


40 


75 


TOBY KEITH • mercury 55B962 in 9&i> <«) GREATEST HITS VOLUME ONE 


5 


® 


50 


45 


24 


TRACE ADKINS CAPi .01 96618 (10 98/16 9B> MORE, , . 


9 


(3D 


52 


42 


88 


WILLIE NELSON L£GACV6932a'COLL>MBlA<7 9BEail.9ei 16 BIGGEST HITS 


29 


46 


40 


39 


54 


JOHNNY CASH Columbia 69;39uS0NVf7 96 E(Vtl.9Si 16 BIGGEST HITS 


18 


47 


48 


47 


48 


DWIGHT VpAKAM LAST CHANCE FOR A THOUSAND YEARS. GREATEST HiTS FROM THE 90*S 


10 


48 


47 


36 


37 


ALISON KRAUSS ROUNDER 6l046iW£RCUftr ill 9*17 98) FORGET ABOUT IT 


5 


49 


45 
14 


3D 


8 


LORRiE MORGAN TO GET TO YOU - GREATEST HITS COLLECTION 


21 


50 


51 


44 


26 


ROY D. MERCER ^ HOW BIG' A BOY ARE YA 7 VOLUME 6 


16 


51 


53 


38 


102 


MARK Wll 1^4 UF&rtiftY si()i ? 1 1 1 oft'l 7 OH> SB WI^H Vfll 1 WFRF HFRF 


8 


52 


49 


46 


86 


At an ama a 1 

ALABAMA A ||b ^ FOR THE RECORD: 41 NUMBER ONE HITS 


2 


53 

C4 


45 
54 


43 


3 


IHHN RFRRV CflixTni „af4n ■ in or., ft oa, f^RFATFQT HIT1 
junn ocnni uwniuL wu.9a lb.?9) urcLniLol nilo 


43 


52 


27 


JEFF FOXWORTHY warner Bros 47427.WRN (lo 9816 98) GREATEST BITS 


17 


(Is) 


59 


53 


30 


BROOKS 8, DUNN • ARISTA NASHVILLE 18895 ( 10 98 16 98) TIGHT ROPE 


6 




64 


60 


56 


TRACY LAWRENCE ATLANTIC 831 37 AG 110 9816 98' THE BEST OF TRACY LAWRENCE 


13 


57 


57 


49 


6 


JENNIFER DAY 9N<67799RLGll0 9al6.9eiB THE FUN OF YOUR LOVE 


36 


58 


56 


50 


59 


GEORGE STRAIT A MCA Nashville 17M50 (11 9&I7 98) ALWAYS NEVER THE SAME 


2 


(59) 


70 


64 


47 


f?* R 7ni?"*? l' N f AR .- P E N 1^981 PARTY DOLL AND OTHER FAVORITES 


4 


(jo) 


72 


58 


85 


ALAN JACKSON A arista Nashville 18864 (lo 9816.98) HIGH MILEAGE 


1 


61 


60 


51 


34 | ASLEEP AT THE WHEEL :^eauwora5 4Wi:7.'inief6COPe iio 9816 93) ■ RIDE WITH BOB 


24 


(2 


58 


54 


30 


YANKEE GREY MONUMENT 690S5S0NV (10 98 ECv'16 96: BE UNTAMED 


41 


63 


71 


65 


54 


TRACY BYRD MCA NASHVILLE 170048(11 9*17 981 KEEPERS/GREATEST HITS 


5 


64 


55 


63 


50 


MERLE HAGGARD L:Mor6932LEPlCi7 98EClll.98) 16 BIGGEST HITS 


55 


65 


46 




2 


BR5-49 ARISTA NASHVILLE 18909 (10 9& 16 98) COAST TO COAST 


46 


66 


63 


56 


24 


VARIOUS ARTISTS urv 545703'Universai (10 981 J 951 SUPERSTAR COUNTRY HITS 


21 


67 


62 


62 


55 


GEORGE JONES epic 69319'SONY (7 98 EQ'll 98) 16 BIGGEST HITS 


50 


68 


6i 


69 


3 


MERLE HAGGARD smith mosic grclp 5COKCIKE 1:5 98 CDi LIVE AT BILLY BOB'S TEXAS 


61 


69 


'3 


61 


92 


VARIOUS ARTISTS • arista naswille issk)iiij9S'16 98i ULTIMATE COUNTRY PARTY 


12 


70 


68 


59 


90 


CLAY WALKER • GIANT 24700'WARNER BROS 110 98,16 981 GREATEST HITS 


9 


Ql) 


75 


66 


14 


MINDY MCCREADY BNA67920RLG (4 989 98) SUPER HITS 


46 


72 


65 


55 


31 


JOHN PRINEOHBOY019I99&1598) IN SPITE OF OURSELVES 


21 


73 


67 


67 


9 


HANK WILLIAMS III CURB 77949 1 10 98/16.981 RISIN' OUTLAW 


54 


74 


69 


57 


9 


I RA vi S rJ RIT r .VBM9 9B - SUPER HITS SERIES VOLUME 2: TRAVIS TRITT 


50 


QD 


RE-ENIRY 


28 


SAWYER BROWN CJhS ;?902(10.98'16.98) DRIVE ME WILD 


10 



CD Albums with the greatest sales gams this week. •Recording Industry Assn. Of Amenta (RIAAI certification for net shipment of 500,000 album units (Gold) ARIAA certification for net shipment of 1 million units (Platinum). *> RlAA certification lor net shipment of 10 million units 
iDtamond). Numeral following Platinum or Diamond Symbol indicates album's multi-platinum level- For boxed sets, and double albums with a running time that exceeds 100 minutes or the RLAA multiplies shipments by the number of discs ana or tapes. 'Asterisk indicates LP ts avail- 
able. Most tape prices, and CD prices for BMG and WEA Labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wr"o*esale prices. Greatest Gainer shows chart's largest unit increase Pacesetter indicates biggest percentage 
in Heatseeker Impact shows albums removed from Heatseekers this week. B indicates past or present Heatseeket title c 2DOD. Billboard/BPI Communications, and SourtdScan. Inc. 
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LAST 
WEEK 


ARTIST TITLE 

IMPRINT 4 NUMBEFLUrSTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CDl 






1 


JO DEE MESSINA A ? CURB 77904 110.9816 981 5 vw 


*i No I I'M ALRIGHT 


109 




2 


BROOKS ft DUNN A' ARISTA NASHVILLE 1B8B2 110.98/18.981 


THE GREATEST HITS COLLECTION 


135 




3 


TIM MCGRAWA' CURB 77886 110 98716981 


EVERYWHERE 


150 




5 


HANK WILLIAMS JR. A : .-e . :t-£ „; id :■ 96 


GREATEST HITS, VOL. 1 


306 




7 


PATSY CLINE A MCASPEClAl PRODUCTS 420265/MCA 12.9875.98) 


HFARTAChFS 


70 




6 


ALAN JACKSON A 1 ARISTA NASHVILLE 18801 110 98-16 98) 


THE GREATEST HITS COLLECTION 


234 




8 


SHANIA TWAIN* MERCURY 522886 112.98,18 98; IS 


THE WOMAN IN ME 


271 




9 


JOHN DENVER MADACY 4750 15 98/7 98) 


THE BEST OF JOHN DENVER 


95 




4 


TRISHA YEARWOOD A' MCA NASHVILLE 170011 (11 98)17.98) 


(SONGBOOK1 A COLLECTION OF HITS 


136 




11 


MARTINA MCBRIDE A' RCA67516RLGI109&T6 98I 


EVOLUTION 


138 




10 


TIM MCGRAW A ' CURB 77659(9.98,15.981 


NOT A MOMENT TOO SOON 


316 






THE JUDOS CURB 77965 (7.98/11 98) 


NUMBER ONE HITS 


6 




13 


CHARLIE DANIELSA EPIC6418ZSONY(5 96ECV9 98) 


SUPER HITS 


272 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT ft NUMBERHI5TH1BUTING LABEL (SUGGESTED LI5T PRICE OR EQUIVALENT TOR CASSETTE/CDl 


Pi 


14 


12 


GARTH BROOKS* CAPITOL 29689(109815.98) THE HITS 


243 


15 


14 


PATSY CLINE A* MCA NASHVILLE 320012 <7.9ft>12.98) 12 GREATEST HITS 


682 


16 


16 


ALISON KRAUSS A ROUNDER6KU25MI1JMG III 9ftl79B)B NOW THAT I'VE FOUND YOU: A COLLECTION 


183 


17 


17 


WILLIE NELSON A COLUMBIA 641847SONY (5.98 EQ(9 96I SUPER HITS 


290 


18 


15 


LEANN RIMES A' CJSS 77885110 9*16 98) YOU LIGHT UP MY LIFE — INSPIRATIONAL SONGS 


133 


19 


18 


GEORGE STRAIT A* MCA NASHVILLE 110651 (11 9ft'17 98) PURE COUNTRY (SOUNDTRACK) 


m 


20 


19 1 WNCEGIIAA'MCANASWlLl£ 111047(11967!7.9ei WHFN LOVE FINDS YOU 


;a 


21 


20 


THE CHARLIE DANIELS BAND A' EPIC 65694SONY (7 98 EOT 1.981 A DECADE OF HITS 


512 


22 


22 


VINCE GILL A 7 MCA NASHVILLE 111394111 9a'I7.98) SOUVENIRS 


201 


23 


23 


JOHN MICHAEL MONTGOMERY A «TL»n1,C 83060 AC 1 10 98 li » GREATEST HITS 


124 


24 


21 


TRAVIS TRITT A ivaswBROS 46001/WRN110.9I11698) GREATEST HITS — FROM THE BEGINNING 


221 


25 


25 


KENNY ROGERS A' CAPITOL 4610619.98/15 981 TWENTY GREATEST HITS 


209 



Catalog fOurrri »n 
I 'iLdt j'i '.' 1 -t -,■ 
be of dncs andfcx 



2 iW-OKl ttm ttul Htvt VHn btKw f«o 100 on The BiMboarrj 200 cr ronun crl older Album. TutjU r^rwl Y *ak± coin™ reflects comfjinei! nnwa Iitle ri*3 tppMrer} on Top Country Artum And Too Country r a -ji , ( •Rtcordint industry 0> kmtrKA (H'AAl ceilil-CAtion lo» net j^iiprnenl M 500,000 «*jum untt (Gold) AR 1 
iprnent or 1 million units (Platinum) 4) Aim cenVicatMjn lor n«t tn^nnant of 10 millMjn units (Onmondl Num4tral WlDwing PliUium or Diamond ftymbd indcatn album \ mutb cutinuiri level Tor band -.<-t-. and double album* witti a running tmc thai eiceeds 1D0 minutes o> mote, the RlAA murtiolin IhiprTMnll by It 
tapes. 'AitoiU indicates vinyl LP is w»iabMS Most tape priots. and CD onco k* BMG and WEA LatHs ar? suge«Iw; lists Tape rjnees marked EQ, and all «n« CO pnees an> ijouwalt-Tt pnees, *rxfi are protected trYT i wNthKali pnew. BiniKates oasl MeatteeM* trtifi c 1999. Billbwrd BPl ZommmKtiwn *rtt SajrWScan. Inc. 
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by Wade Jessen 

Let THERE BE COUNTRY: Regardless of which side of the fence 
you might be on in the highly publicized "Murder On Music Row" issue 
i.-i-i- story, pat;*' ~>s i . it's ii t-old hard tart that the Gcofgf Strait and 
Alan Jackson duet is now officially the highest-charting nonseasonal 
album cut (not available in any retail single configuration or released 
as a promotional single to radio during a chart run) to appear on Hot 
Country Singles & Tracks in the Broadcast Data Systems era, which 
began with the Jan. 20, 1990, issue. That benchmark was previously 
held by Garth Brooks' "Relleau Wood," which rose to No. 41 in the Jan. 
10, 1998, Billboard. 

"Murder" clings stubbornly to its top 40 status and rises 39-38 despite 
a decline of 75 detections. 

Industry debate aside, the most compelling aspect of the "Murder 
On Music Row" situation is how truly out of character it is for country 
programmers to show this much supjHirt for a song that isn't anywhere 
to be found on a promotion department's agenda. MCA Nashville pro- 
motion VP David Haley tells Country Corner that the track will def- 
initely not be issued as a radio single. Although it would seem that the 
ultra-traditional country theme would make "Murder" a likely candi- 
date for the 7-inch vinyl configuration, another label source says that 
"no decision has been made" on that matter. Unfortunately, it looks as 
though the back-road juke joints and singles collectors might have to 
sit this dance out. 

Much of the history of "Murder On Music Row" will undoubtedly tie 
written following the May 3 Academy of Country Music Awards show, 
where Strait and Jackson are expected to perform the song to open the 
CBS telecast. The "morning after" audience demand for the song could 
spark a resurgence of radio play, and programmers who have opted to 
sit on the sidelines could be compelled to reconsider. One way or anoth- 
er, traditional country sentiments will be running wide open on the show, 
which will also feature George Jones performing the Grammy-winning 
"Choices" in its entirety. You may recall that Jones didn't attend the 
Country Music Assn. Awards last fall because the organization refused 
to allow a full-length performance of the song. 

As the country music industry and the radio programmers who help 
shape its ultimate public destiny struggle to redefine the music and 
keep it commercially viable, "Murder On Music Row" has already been 
tabbed as the modern anthem for Nashville's struggle over style. As one 
veteran performer once quipped to a big-city reporter, "I don't know 
how to tell you what country musk- is, but I know- it when 1 In in- it." 

LEAD HORSE: On Top Country Albums, Hot Shot Debut honors are 
handed to Clay Davidson's "Unconditional" (Virgin), which opens at 
No. 33 with more than 3,500 unit*. The lead single and title track from 
Davidson's debut set gains 185 detections to bullet at No. 18 on Hot 
Country Singles & Tracks, with airplay at 155 monitored signals. 

On Top Country Singles Sales, "Unconditional" scans 3,000 units to 
finish at No. 9. 



HAS THERE BEEN 'MURDER ON MUSIC ROW? KEY PLAYERS SPEAK OUT 



(Contitimtl from ixiffe 58) 
tastes." 

Charlie Daniels: "I don't believe 
that traditional country is dead. I 
just think it's being held captive by 
an industry which seems to be bent 
on self-destruction. It's very obvious 
that the people who consult radio 
don't get past their telephones when 
they do their research. There are 
people from coast to coast who are 
saying, 'I just can't listen to country 
radio anymore.' 

"Not that there's anything wrong 
with their formats; they're just not 
broad enough." Daniels says. "Coun- 
try music has become much too big 
for just one format. If it is to survive, 
somebody has got to start playing 
some more music, get on back to the 
roots, so to speak." 

Donna Hilley, president/CEO, 
Sony/ATV Tree Publishing: "I don't 
think it's dead or that anybody has 
killed it. I think every decade every- 
thing changes, including music. It's 
just as in life — nothing stays the 
same. Music is cyclic, and country 
music is enjoying 
some of the great- 
est successes we 
have ever had, i.e., 
Garth, Shania. Dix- 
ie Chicks, Faith, 
and Martina. Who 
is to say these acts 
are not country? I 
certainly feel they hilley 
are, hut they have a 
broad range of acceptance. So, per- 
haps definitions are changing in coun- 
try music, but it certainly is not dying. 

"It is all about perception," Hilley 
continues. "For example, if you used 
the word 'grass' 30 years ago, it was 
about something on your lawn that 
you walked on and played in. Today 
that same word could have a differ- 
ent meaning, but there is still grass." 

Allen Butler, president, Sony 
Music Nashville: "We have not mur- 
dered country music at all. There's 
still great country music on the 
radio. There are still artists being 
signed every day in this town that 
are traditional country acts, but it 
has become a little more difficult to 
get some of that music, especially by 
newer artists, on the radio. 

"The artists that come in here now 





are all in their 20s, and some of them 
have a great respect for traditional 
country music," Butler says. "Fortu- 
nately or unfortunately, depending on 
how you want to look at it, a lot of these 
kids have grown up with many differ- 
ent musical influ- 
ences, which of 
course impacts how 
they make their 
own music. 

"It's nothing for 
a new artist to say 
their musical influ- 
ences are Alan 
Jackson, George 
Jones, and also 
artists in pop music," he says. "Peo- 
ple don't just listen to one kind of 
music anymore. They push buttons 
and listen to whatever they like. Con- 
sequently, music has a lot of differ- 
ent flavors to it right now. You can 
argue that's good or bad. Some peo- 
ple think it's not good. Others think 
it takes us to a broader audience." 

Scott Lindy, PD of WPOC Balti- 
more: "We decided not to play 
("Murder") for the lyrical content. 
We also decided not to run any lin- 
ers that say 'We're screwing all of 
the artists you love, and we want to 
be taken off the air for being so 
lame!' This song, a bitter tale of 
hanging on to the past, is good for no 
one. How do you think the major 
country acts of the '50s and '60s felt 
when Hag, Waylon, and Conway 
pushed them off the radio? Get a 
grip, people. Times move on, and so 
does our format. 

"If country radio had the equiva- 
lent format that rock does in classic 
rock, or that pop does with the oldies 
format, everyone would stop bitch- 
in'," Lindy says. "The fact is, I love 
Merle, Waylon, Conway, and most of 
the heroes of that era, but my job is 
to get ratings. Those songs and 
artists will drop our ratings in two 
[Arbitron] books." 

Mike Curb, CEO, Curb Records: 
"I don't think country music has 
been killed. I think it is one hit 
record away from re-emerging." 

Connie Bradley, ASCAP senior 
VP: "I don't think traditional coun- 
try music has been murdered. Life 
is all about change. Nothing stays the 



same, including music. With acts 
such as George Jones, George Strait, 
Alan Jackson, and Lee Ann Wom- 
ack, traditional country will always 
be represented well." 

Kyle Young, executive director. 
Country Music Hall of Fame: "Like 
songs about the Vietnam War or 
unfaithful spouses, 'Murder On 
Music Row' is the kind of social 
commentary that has colored the 
country music continuum since the 
beginning. The tension between tra- 
ditional' and what at the moment is 
defined as 'not traditional' has also 
been there from the beginning. And, 
whichever way the wind blows, the 
'Grand Ole Opry' is still on the radio 
every Saturday night" 

Darren Davis, PD at KIKK 
(Young Country) Houston: "I would- 
n't play that song if it was No. 1 in the 
country 17 weeks in a row, because 
all I play on this station is songs from 
the last two years. We don't play any- 
thing older than 1998. Wouldn't it be 
hypocritical of me to put on a song. 

no matter who's 
singing it — I don't 
care if the pope is 
singing it — that 
makes fun of ev- 
erything that this 
station is all ahout? 
That's a song that's 
never going to see 
the light of day 
here. 

"Already I've gotten E-mails from 
as far away as Sweden." Davis says. 
"How they found out I'm not playing 
it, I don't know . . . I've gotten the 
most livid E-mails saying bastards 
like me are what has killed country 
music and they are going to report 
my form of radio piracy to the FCC. 
Country music has been the slowest- 
evolving format of any music format 
always with an urge to cling to 20 
years ago, and it hasn't done the for- 
mat any favors. That's why it's had its 
problems over the last several years." 

Nert issue in jxui two, we'll hear from 
Mercury Nashville president Luke 
Lewis, EMI Music Publishing Nash- 
ville executive VP/GM Gary Overton, 
Lee Ann Womack, MCA Nashville 
chairman Bruce Hinton, ami others. 




COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publisher Licensmg Org ) Sneet Music D<st 

41 800 POUND lESUSllltal EV.'roVfc Bl,' 

44 ALMOST D0ESHT COUNT : S..-sh. to BMLHidden Pun 

BIA'toro-Iam^BlMtaatA.AOTIHtWBM 
19 ANOTHER NINE MINUTES i so». ATV ree, BMLOirysalrs 

ASW/I™ Buck* 0 Must, ASCAP i HLW6M 
23 BAatATtWE(CjixtlWliin* ASCAP:Urr«53lPdy 

Gramniow-Bul ASCAmnVWBM 
7 BEEN THEREIN- mvC BV Statftnv EM: WW 
1 THEBESTMY;ljv,HMlSaMO(IWr&amll*n«tilllll. 

8V fvmtwIUM RMlAu'-R.™ IV. - ,ymt 
63 BLUE COLLAR DOLLAR LA. BMLTwn Sou's 

EWYcuSaejn BMlBoo N BretWofteCrani. 

ASCAP.Theres Ore ASCAP CM BMI) 
57 BLUE MOON lAuynon, BMVWJt, BMII 
55 THE BLUES MAN iBocfflte BMII HL 
74 BREATHLESS :Fta Bi™ BMLOeers EMU BI/..S Hard 

Llaysrthle, BMI!HLWBM 

4 BUY ME A ROSE (Rei Benson BMlStnne F orest BWl/Tnq). 
61/ /Blue Plate BV'I.BccBMi: HL 

5 CARLENE IVf, tail a\9ap.T>ii Vasal ASCAPTMI BLacK- 
TOd RPiWMiifc BOnoBorte BMtHL 

9 M CHAIN OF LOVE K.w J sy BawEWM* 

dance. BVWtois Howard ASCAP: Y.EM 
46 CHANGE lAlmo. A-CAP Cain Fact," ASCAP Tto h Sis 

EWEstesPi • BV ViBH 
12 COULDNT LAST A MOMENT hrving. BMLSongs 01 

WndSMOl Fade BMraicw Desert. BW-MyUr s Wane 

BMI! ml 



17 COWBOY TAKE ME *WAY (V*)c4v Pudom'. BMl'Bug 
BMLjCareen-BWl BMHtatfs Oram EMI) HL 

54 DO I LOVE rOU ENOUGH 01 Musk ASW/TneMlMC 
Palas, ASCAP) 

51 OOVVHATYOUtiOTTADOIAlirii.ASCAP/CianMta. 

ASCAP) WBM 
35 FATrH IN T0U Mr-.V... FMVi F: i::K: 

EWSonv.'ATYTixMiHLWBM 
SE FALUN NEVER FELT SO GOOD . r.,-vj MM 

ASCAPW ASCAP) WBM 

28 FtCWRSONITIEmWalllmH BMtCopvnJilMan 
awnent International- BMD 

43 FOREVER WORKS FOR ME EMI BtecluMnd BMlBuc 

EMlV.-uim-ViertiiH iSfliHLWBV 
13 GOODBYE EARL i EMI Btad.-*rcd BMITos.ng Gorge EMI! 
HL 

55 GROW YOUNG WITH YOU Smj Matte. ASCAP.farrous. 
ASCAP) HL WBM 

59 H0NEYID0i.:a-,.sr-;-n: PMI.;v «N»«r*rw. 

BI/i-AI taJervjjs mm> Water BMi: HL ' 
2 HOW DO YOU LIKE ME NOW" fWt 1 BV Vn: 

SJNA** r.VI IV :.Y 
62 IFY0UCANIt'.':rmHS5e? Bl/.UteCj.nan BWtMl 

BtMtaood, BMD HL 

29 I HOPE YOU DANCE (Unversal-MCA ASCAPSoda Creek 
mflOaa Is liasc EJ.HtMn EMI HLV.EM 

24 rUB£{tobore3stip)WI*r 

48 I NEED YOU A Kise ASCAPtMl Ctmslian. ASOSP tW 



Aprl ASCAP JesKar ASCAP) HL 
42 INEED YOU ALL THE TIME :F3t Pure, BMitVI Blackwood 

EMlta* Meridian BMI) HL 
68 rMUSTBEUTVEilUmersal-WyGramhtemalral 

ASCAPfGjnfier Bob. ASCAP) 
34 rrS/U-W/rvSSOMEmiN'lWar™rT^ 

HM ft! Om.-BMC BViHLWBW 
16 ITWASSJnMra-VCA ASCAPtSaiyFJun ASCAP Soi.p 01 

Dnr.Enal, BMt'Mariwtwrctit. ASCAP) WBM 
65 PVE FORGOTTEN HOW YOU FEEL iMiss Sumatt 
Mfttrum BMt*WnSt»e<~- - 



51 I Wlli_ JLTT Without Anna, ASfJP-MacnoIja Hil 

ASCAPAIc^acoen Sturm, ASCAP) CLv 
45 JIMMY'S GOT A GIRLFRIEND :'nE ASCAP Misero. 



ASCAPNotes In Muse ASCAp/Sow/ATV Cross 14)5, 
ASCAPHDnrtan ASCAP/Som.'ATVTw. BMO KLWBM 
36 IUST BECAUSE SHE LIVES THERE it., ATV Cx« ten 
ASCAP! HL 

67 HSS ME NOW iVant Sun. BMlMidden Wmls. BMl'Ur>- 
-.ersal-MCA. ASCAP.Car, Bur ASCAP) WBM 

10 LESSONS LEARNED : ASUF'Viv A", L.i , lv, 
AsaPScrv AtV tie. IK BMOHL 

25 LETS MAUI SURE WE HSS GOODBYE Vnty Mae BMI) 
WBM 

72 A UTTlE LEFT OF CENTER (Island Bound 

ASCAP/Famous. ASWiljghtwoooVnol, BMttnsign, BMB 

3 LOVES THE ONLY HOUSE ISonv'ATV Tree BMI Bus 
Cason. ASCAP. Sjutrr. trmtim ASCAP) HL 

47 LOVE. T0U AINT SEEN THE LAST Or ME (WB M SESAC) 
WEN 

50 LOVIN'YOU AGAINST MY WILL ISony.ATV Tree BMlMagc 
Knee. BMI) HL 

22 ME NEITHER (EMI Afil ASCAPSea Gayfe ASCAPI HI 



21 MORE ,Va™ iarrenaK EWMdar, wheat. 
WiMHm PMIV.irilK, ..... ASCAP Tjc Tr IV 
ASCWWBM 

38 MURDER ON MUSK ROW IVIandachoril. BMlShell Pont. 

Bfc' ?•■ Fm ill 
14 MY BEST FRIEND ICaiserS-BMG BMlSAerkiss BWl BL 
69 MY NEXT THIRTY YEARS ILVI Api ASCAP Phi Vassar 

ASCAP) HL 

27 NOMEra^shlyMceASCAP/ErneaWhtnty, 
ASCAPMe Shto C* ItotansonK, 6M«onan, 
BMtHanste... Cumberland. BIAthTsals. BMI! ABM 
64 OUT HERE IN THE WATER ilfem .,-r N» rt 
ASCAP Temessee OHM ASCAP Mcua.1 Ri» 
ASCAPICC. ASCAP.-WB, ASCAPTradcr Tracks, BA*Pop.A- 



iVhcelc ASCAPTssHeo-trarla ASCAP) WBM 
PRAY1N FOR DAYLIGHT ftmrt, 
BI.E SVlScrtanm BMI HLV.PM 



-Tameriane. BMt-Careers- 



20 Em LIVE WOMAN (Cr,nerWa, To The Bank. SESAC-OiU 
Bntto SESAO 

75 RIGHT WHERE I NEED TO BE (Aiutt Rose 6M1.601 

broadwaj BMI! HI 
70 ROC«THISC0WmmiJni^^S0hB()ll1*Grani 

Intemaloiial. BMItcon Echo. LM-Tjmla BMI) WBM 
61 SELF MADE MAN .... i, ,VV lis BVLSIarsfJcl Angd, 
BMI) HI 

53 SHE AINT THE GIRL FOR YOU Mami-la-nertane. 

BMtVctner'-a^ BMlHamstsn Cunbertard BVI. i\SM 
8 SHE'S MORE Sla-strj:). Wntos Gilpji ASCAP Coilita 

ISJf Vomer tameriane M CrjttKM BMI) HI. 'ABM 
» SOME THINGS NEVER CHANGE Mad T.n* ASCAP Rck 

mi ASCAPtMIAcnl ASCAPI HI 
39 SOMETHING TO WRITE HOME ABOUT I Sftwart Warner 

-.VITi;,. SI-.-. RAN All EM HI 
31 SIUOCM IME tGaq Hchclsiin /ASCAP;Hn{Ljanl EM) 



49 THATS THE BEJ1T OF A HEART (Kodeko ASCAP.WoMo. 

ASCAP/TFC. ASCAP/Scngs Of Universal. BMlF4ty Seven 

Varieties. BMI) WBA1 
60 TROUBLE WITH ANGELS ISoivs 01 Uivsersal BMD ABM 
18 UNCONIOTltmtSlarctniawtoC^ 

NNs. ASW/Sones 01 Urrversal BMI) HLMM 
6 THE WAY YOU LOVE ME (Erecee, ASCAP ^cott And Soda, 

ASCAP/TaltiM) Crw ASCAP/AirsWam Dreams. 

ASW/Coy* House. ASCAP/Famous. AStAPl HL 
40 WHAT ABOUT NOW fWB. ASCAPflAavenci. ASCAP. Noles 

b Must. ASCAP/D-Ib. BMvfind Soanwv, BM1W»- 

Buen^BMtSorVATV lee, BMtRor. Hartm, ASCAP) 

11 WHAT I NEED TO DO (Careers-BMG. BMtBrarflet BMttut 

Out ASCAP.Tw Govs Who Are Publishers. ASCAP) HL 
71 WHEN YOU LOVE ME (For Ice Cream, ASCAP Su Ftuslatt 
ASCAP/Thenys One ASCAPjStaianicl. Aiigel, BMtValcvs 



Toys, EM) HI 
WHEN 



_ YOU NEED MY LOVE :EMI Blackwod BVIhjnr, 
Creek, BUStarsfrijck Angel, BMI) HL 
15 YES'iMe5(^Sn«5SLW/IK 



32 



s BMl«ue Water BMLScm,* Tunes, 
ASWScra/AIV Cross Kqs. ASCAP) HI 
52 YOUAREIMt hbse, BMtSoBVVonungFc'TheMan 
BMA UnwrsaF Songs Of FW|Grarn htematonal BIA1V..I 
Nance, Bt*1norani LeBnm. BMtSeve Dean, BMI! ,Y6V 
33 Y0U11 ALWAYS BE LOVED BY ME (Sonv/ATV Tree. 
BMvStmtABMDHL 

YOUR EVERYTHING (Songs 01 Nashv* CnaaninWtt 
IKElSKlMKSni ASOlPANssmB* 

ascap) awn 
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COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 156 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A 
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TITLE 

PRODUCER (SONGWRITER) 


ARTIST 

IMPRINT A NuMBERjPROMOTION LABEL 


PEAK 
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1 




2 


18 


THE BEST DAY 2 .„ Ms, i 


GEORGE STRAIT 


1 


2 


2 


1 


24 


HOW DO YOU LIKE ME NOW" 

J STROLL T KEITH IT KEITH. C CANNON 


TOBY KEITH 
Y) DREAMWORKS 459041 f 


1 


3 


3 


4 


24 


LOVE S THE ONLY HOUSE 

1,' MiTI-in ■ WORLEY ' 


MARTINA MCBRIDE 
(V) RCA 65933 1 


3 


CD 


6 


7 


27 


BUI ME A ROSE KENNY ROGERS WITH ALISON KRAUSS & BILLY DEAN 

K ROGERS B tMCER.. MC*ELl (J ) JN- t MlK! NLCOPER DRCAMCATCHER ALBUM CUT t 


■'. 


CD 


5 


6 


27 


CARLENE 

B GALLIMORE (P.YASSAR.C BLACK fl M BOURf.E 


PHIL VASSAR 

AR STA NASFY* LLE AlBLKI CUT t 


5 


CD 


1 


8 


17 


THE WAY YOU LOVE ME 

BGALL'MORt, F.HILL <K FCXLESE.M DULANEY) 


FAITH HILL 

WARNER BROS ALBUM CUT/WRN 


6 


CD 


7 


5 


16 


BEEN THERE CLINT BLACK WITH STEVE WARINER 

C.BLACK ' C BLACK SWAftlNF.fi' M RCA 65966 | 


5 


CD 


9 


9 


18 


SHE'S MORE 

DMALLOY 1 G SMITH IL MENGBERR CROSBY 


ANDY GRIGGS 

iv: RCA 65936 t 


8 


CD 


13 


18 


20 


THE CHAIN OF LOVE 

DJOHhSO-. WALKER i i BARNETT R LEE 


CLAY WALKER 
GANT ALBUM CUT I 


9 


10 


4 


3 


26 


LESSONS LEARNED 

! T lAWSINCF.ff.E.SC 


TRAP' lAWRr-lLT 
ATLANTIC ALBUM CUT T 


3 


QD 


12 


14 


15 


WHAT 1 NEED TO DO 

B CANNON N WILSON FJ lUT'lLR T DAMPHlER) 


KENNY CHESNEY 
■' BNA 65964 


11 


CiT) 


15 


17 


13 


COULDN'T LAST A MOMENT 

D.HUFF C DATE (D.WELLSJ STEELE) 


COLLIN RAYE 

(C)(DI Vi EPIC 79353 ' 


12 


13 


14 


15 


30 


GOODBYE EARL 

B CHANCCY.P WORLEY (O.UNOE) 


DIXIE CHICKS 
LCI (D) IV) MONUMENT 79352 T 


13 


14 


10 


10 


32 


MY BEST FRIEND 

6 GAL- MCF.F i E'ftCLLi 1 MCG a A)V L VAYU.B I JTK^ 


TIM MCGRAW 

CURB ALBUM CUT 


1 


(15) 


19 


25 


11 


YES! 

1. WILSCN P CANNON ;C BRACK s SMI"M.. COLl '.V 


CHAD BROCK 

r ID. . WARNER BROS ItJTE iVBN t 


15 


16 


11 


12 


30 


IT WAS 

T BROWN Fl CANNON N WILSON 'G BURR M WRIGjIIi 


CHELY WRIGHT 

. MCA NASHVILLE 172113 t 


11 


17 


16 


li 


34 


COWBOY TAKE ME AWAY 

6 CHANCEY P.WORUY M SEIDCL.M H JMMON) 


DIXIE CHICKS 

(WMONJUENT 79352 t 


1 


CD 


18 


26 


16 


UNCONDITIONAL 

S HENDRICKS J CCD :L HENGLILH D BRYANT H. RUTHERFORD) 


CLAY DAVIDSON 
(0 ID) (V) VIRGIN 38690 1 


18 










— ^ AlRPOWER 






® 


22 


23 


16 


ANOTHER NINE MINUTES 

- i i ; i 


YANKEE GREY 

MOS.If.lINT AlRU!' CD) ' 


19 


20 


17 


16 


16 


REAL LIVE WOMAN 


IRISH* YEARWOOD 
(VI MCA NASHVILLE 172146 T 


IE 


GD 


21 


24 


14 


MORE 

T fJR JCE |Y MCMLGM O GRAYI 


TRACE ADKINS 

LV) CAPITOL 38701 t 


21 


(22) 


23 


27 


12 


ME NEITHER 

F.ROGERS 5 LLL-l D.JBCIL - HODLK-) 


BRAD PAISLEY 
u ARISTA NASHVILLE 13172 t 


22 


23 


24 


21 


26 


BACK AT ONE 

C CHAMBERLAIN SVC'NKJHTi 


MARK WILLS 

(VI MERCURY 562530 ' 


2 


(24) 


26 


31 


7 


I'LL BE 

T BROWN R MCENTlfiE ID. WARREN! 


REBA MCENTIRE 

IVI MCA NASHVILLE 172143 F 


24 


25 


20 


22 


14 


LET'S MAKE SURE WE KISS GOODBYE 


VINCEGILL 

IVI MCA NASHVILLE 172143 


20 


CD 


28 


30 


9 


PRAYIN' FOR DAYLIGHT 

M.MGHTM WILLIAMS (S FJOGARD.R GILLS) 


RASCAL FLA IIS 

LYRIC STRtfT ALBUM CUT 1 


26 


QD 


27 


28 


15 


NO MERCY 

J SCAJFE'CT^PGAN T.CERNEY SA DAY'IS) 


TY HERNDON 

IC1 !DI IVI EPIC 79345 T 


27 


CD 


29 


33 


10 


FLOWERS ON THE WALL 


ERI HEATHERLY 

(CI ID! (VI MERCURY I70178T 


28 


CD 


32 


36 


6 


1 HOPE YOU DANCE LEE ANN WOMACK WITH SONS OF THE DESERT 

M WRIGHT (M 0 SANDERS, T SILIERSI IVI MCA NASHVILLE 172158 ' 


29 


)I 


35 


47 


3 


SOME THINGS NEVER CHANGE 

1 T MCGRAW .1) LPiSIEK W Al C 


TIM MCGRAW 

CURB ALBUF,! CUT 


30 


(31) 


30 


35 


9 


STUCK IN LOVE 

G NICHOLSON IG CHOLSON K PATTON) 


THE JUDDS 
CURB ALBUM CJT.'MI RCI/PY 


30 


C32) 


31 


32 


10 


YOUR EVERYTHING 

U ROLL NGS.K LRBAN :C L. NOSEY. B REGAN 


KEITH URBAN 

. CAPITOL SB847 i 


31 


(33) 


33 


41 


7 


YOU LL ALWAYS BE LOVED BY ME 

6 GALL WRE P Lur,'..* R DLNN T MCBRIDE: 


■ h -. : ni. 

id (VI ARISTA NASHVILLE !)15A 


33 


eg 


34 


39 


12 


IT'S ALWAYS SOMETHIN' 

I) :jok L WILSON M GREENA UArr 


JOE PIFFIt 
EPIC ALBUM CUT i 


34 


CD 


42 


50 


7 


FAITH IN YOU 

S WARINER (S WARINER, B ANDERSON) 


STEVE WARINER 
(V) CAPITOL 58848 T 


35 


36 


3! 


38 


17 


JUST BECAUSE SHE LIVES THERE 

J.TAYLOR - DC ji'JN, B LAWSON 


CHALEE TENNISON 

ASYLUM ALBUM CUTWRN t 


36 


(D 


44 


51 


5 


WHEN YOU NEED MY LOVE 


DARRYL WORLEY 

DREAMWORKS ALBUM CUT t 


37 


38 


39 


42 


8 


MURDER ON MUSIC ROW GEORGE STRAIT WITH ALAN JACKSON 

T D- ) , j : IB), 1 . L '-.HtL. MCA NASHVILLE ALBUM CUT 


38 
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PROOUC£ft {SONGWRITER) 


ARTIST 
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PEAK 
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CD 


43 


45 


10 


SOMETHING TO WRITE HOME ABOUT 

"■ .WILSON .■. '■' T RAMEY) 




CRAIG MORGAN 

ATLANTIC ALBUM CUT ' 


39 


CD 


56 


60 


3 


WHAT ABOUT NOW 

D.HUFF ft SM MA L!A ; )KF RR HAHB N 




LONESTAR 

BNA ALBUM CUT 


40 


41 


40 


44 


14 


800 POUND JESUS 

M A MIL, Efi.M MCANALL ' B MADX«.P.W. THORN 




SAWYER BROWN 
CURB ALBUM CUT ' 


40 


42 


41 


46 


9 


1 NEED YOU ALL THE TIME 

BHUFF HI AO-IAV.K IP- INI i l 




BLACKHAWK 

ARISTA NAS»V [IF ALBLM CjT t 


41 


CD 


47 


49 


7 


FOREVER WORKS FOR ME 

EJSEAYJ. HOSES (F) C'LES S FJOGARDI 




NEAL MCCOY 

GIANT ALBUM CUT 


43 


® 


13 


56 


5 


ALMOST DOESN'T COUNT 




MARK WILLS 

MERCURY ALBUM CUT I 


44 


46 


36 


37 


16 


JIMMY'S GOT A GIRLFRIEND 

D lOHNSON R 2AV1TSON T HASELDCN A S'/ITH.R FyA.RBIN.H VCDONAlD! 


THE WILKINSONS 
(CI ID) V GIANT 168B7 1 


34 


CD 


45 


41 


6 


CHANGE 

J SLATE M WRIGHT.SONS OF THE OESERT (CWISEMAN M SELBYl 




SONS OF THE DESERT 
v i MCA NASHVIU.E 172156 ) 


45 


GD 


55 


63 


5 


LOVE, YOU AIN'T SEEN THE LAST OF ME 

BJ WA'.KFRJfi T.BYTFO (K.FRANCESCHI1 




TRACY BYRD 
iv RCA 60210 


11 


CD 


58 


65 


3 


1 NEED YOU 

8 HEARN.E FXGARMOE LAMBERG.M CURB IT LACY D WAFKOSKY1 


LEANN RIMES 
SPARROW SOUNDTRACK ' '.APUC- AE 


48 


CD 


51 


55 


6 


THAT'S THE BEAT OF A HEART THE WARREN BROTHERS FEATURING SARA EVANS 

CFARREM ff,ClARK,TJCimi (V) BNA 6201 3 


49 


(D 


49 


58 


5 


LOVIN YOU AGAINST MY WILL 

T ' i WRIGHT : i : 




GARY ALLAN 
(V MCA NASHVILLE 172140' 


49 


(ID 


52 


59 


16 


1 WILL ..BUT 

D.HUFT K OSBFWN . DEERE) 




SHEDAISY 

LYRIC STREET ALBUM CUT | 


51 


CD 


50 


53 


1 


YOU ARE 

G fuNDIS (N GORDON. W NANCE S DEAN 


JOHN MICHAEL MONTGOMERY 

ATLANTIC ALBUM CUT 


50 


CD 


57 


57 


5 


SHE AIN'T THE GIRL FOR YOU 

R FOSIER IV VE.ALia MCE LROY) 




THE KINLEYS 
EPIC ALBUM CUT 


53 


© 


59 


71 


5 


DO 1 LOVE YOU ENOUGH 




RICOCHET 

. ■ i) ■ ■ 


54 


55 


46 


■in 


11 


THE BLUES MAN 

K STEGALl ih WILLIAMS JR 




ALAN JACKSON 
. i ARISTA NASHVILLE 13193 


37 


56 


5.3 


52 


9 


GROW YOUNG WITH YOU COLEY MCCABE WITH ANDY GRIGGS 

T BRULE IH L NDSl'A LuNN NGHAM (V)RCA62013t 


50 


CD 


69 




2 


BLUE MOON 

W - RIMES IS LEALi 1,' TINNEY) 




STEVE HOLY 
ICI ID) (V) CURB 73087 


57 


51 


54 


43 


18 


DO WHAT YOU GOTTA DO 

A REYNOLDS (P.FLYNNI 




GARTH BROOKS 
una miiuf 


13 


CD 


62 


72 


5 


HONEY 1 DO 

E GORCY IR SBENN[TT - I. )ftM :> r.l . 1 ft ANDERSON 




DANNI LEIGH 

(C) ID) MONUMENT 79386 1 


59 


CD 


71 




2 


TROUBLE WITH ANGELS 




KATHY MATTEA 
MERCURY 


60 


(D 68 




2 


SELF MADE MAN 

J SCAIFE II KNOWLES W vftRBLE' 1 




MO-.TGOMFRv GENTRY 
COLUMBIA ALBUM CUT 


61 


CD 


RE-ENTRY 


2 


IF YOU CAN 

t )HANCE ' ) SW NEA 




TAMMY COCHRAN 

EPIC ALB JM CUT 


61 


CD 


66 


69 


3 


BLUE COLLAR DOLLAR JEFF TO*. WORTHY AND BILL ENSVALL FEATURING MARTY STUART 
D GRAU j FOAWCWTHV.B.ENGVALL D GRAU.P HOWELLI DREAMWORKS ALBUM CUT 1 


63 


64 


60 


54 


10 


OUT HERE IN THE WATER 

VI WRIGH- iR I HOWARD R 1 RRI-OI 1 BR. ICE ) 




REBECCA LYNN HOWARD 

0 ' 0 1 V MCA NASHVILLE ] 72 ; 20 1 


54 


65 


65 


62 


15 


I'VE FORGOTTEN HOW YOU FEEL 

VGIIL 'S ISAACS K SEWELL. 




SONYA ISAACS 
:i LYRIC STREET 164038 


46 


66 


61 




2 


TALLIN NEVER FELT SO GOOD 




MARK CHESNUTT 

IVI MCA NASHVLLE 172)62 


61 


67 


63 


64 


8 


KISS ME NOW 




LILA MCCANN 

ASYLUM ALBUM OL'TWRN 


60 










"■ Hot Shot Debut 






CD 


NEWr> 


1 


IT MUST BE LOVE 




ALAN JACKSON 
ARISTA NASHVILLE ALBUM CUT 


68 


CD 


73 




3 


MY NEXT THIRTY YEARS 

B GALL'F/ORE J STRC , T MCGRAW - , 




TIM MCGRAW 
CURB ALBUM CUT 


69 


70 


70 


61 


16 


ROCK THIS COUNTRY! 

J LAFvGE (S.TWAIN. R.J. LANGEI 




SHANIA TWAIN 

(V) MERCURY 562582 ' 


30 


71 


67 


70 


5 


WHEN YOU LOVE ME 




TIM RUSHLOW 

ATLANTIC ALBUM CUT I 


60 


QD 


NEW ► 


1 


A LITTLE LEFT OF CENTER 

J STROL3 B GALLIMORE R.TRAVIS iS D /ONES B HENDERSON 




RAM • [RSVIS 
DREAMWORKS ALBUM CUT 


72 


CD 


NEW* 


1 


YOU AIN'T HURT NOTHIN' YET 

B CHANCE Y P WORLEY IA ANDERSON B LAWSON: 




JOHN ANDERSON 

EPIC ALBUM CUT 


73 


CD 


RE-ENTRY 


2 


BREATHLESS 

J ME BANK. T.BRUCE IN THRASHER * SHNfR.M HLA/Yl 




RIVER ROAD 

V1RG A, Oil'-) CUT 


66 


QD 


75 |- 


2 


RIGHT WHERE 1 NEED TO BE 

T BROWN. M WRIGHT EC BEATHARD K MARVEL) 




GARY A, 1 A\ 

MCA NASHVILLE AlBJM OUT 


75 



CD Records showing an increase in detectiuns over the previous week, regardless erf chart movement. Airpoww awarded to songs aptpeahng in the 
top 20 on both the BOS Airplay and Alienee charts for the first time with increases in both detections and audience. Titles below the top 25 are 
removed from the chart after 20 weeks, t Videnc ip availability. Catalog number is tor CD single, or vinyl single if CD single is unavailable (C) Cassette 
single availability, (D) CD single availability. (M) Cassette maxi-single availability. CO Vinyl mam-srngle availability. (V) Vinyl single availability (X) 
CD maxi-single availability, c 2000, Billbciard'BPI Communications. 
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BREATHE WARNER PRC-5 ln884WRN 4 wmki *( No J 






14 


14 


14 


19 


A COUNTRY BOY CAM SURVIVE IT2K VEJtSIONIkiwiib ikw CHW BROCK WITH HAM 


t ViXUAMS JR. & GEORGE JONES 


CD 


1 


1 


11 


FAITH HILL 




15 


15 


12 


35 


IT DON'T MATTER TO THE SUNAOST IN YOU • Cipro) !6!S GARTH BROOKS AS CHRIS GAINES 


2 


2 


2 


8 


GOODBYE EARL • MOMUMEtVT 7935Z50NY 


DIXIE CHICKS 




16 


16 


16 


150 


HOW DO 1 LIVE A 1 CURB 73022 


LEANN RIMES 


3 


3 


3 


11 


AMAZED • bna rlg 


LONESTAR 




m 


20 




2 


DO 1 LOVE YOU ENOUGH Columbia 7937<vscm 


RICOCHET 


(4) 


4 


8 


4 


UNBREAKABLE HEART DREAMWORKS 459W2rtHTERSCOPE 


JESSICA ANDREWS 




16 


17 


IS 


5 


I'VE FORGOTTEN HOW YOU FEEL lyric street im03&holiywood 


SONYA ISAACS 


5 


5 


5 


10 


JIMMY'S GOT A GIRLFRIEND G am 16S87warner pros 


THE WILKINSONS 




(19) 


22 




2 


HONEY 1 DO MONUMENT 793B6/SONY 


DANNI LEIGH 


6 


6 


6 


4 


YES! WARNER BROS 1687&WRN 


CHAD BROCK 




20 


18 


18 


56 


PLEASE REMEMBER ME/FOR A LITTLE WHILE CURB )3OS0 


TIM MCGRAW 


7 


7 


4 


7 


COULDN'T LAST A MOMENT epk 7935*sony 


COLLIN RAYE 




21 


19 


19 


22 


CAN'T NOBODY LOVE YOU (LIKE 1 DO) curb wuimrcury 


WYNONNA 


8: 


8 


7 


13 


NO MERCY EPIC 7934SSOHY 


TY HERNDON 




(22) 


NEW> 


1 


DON T EVER LET ME GO Columbia 7935f>sony 


TARA LYN HART 


9 


10 


10 


9 


UNCONDITIONAL virgin 38690 


CLAY DAVIDSON 




23 

m 


21 


20 


30 


I'M DIGGIN' IT MCA NASFTYILLE 172121 


ALECIA ELLIOTT 


(10) 


13 


17 


5 


FLOWERS ON THE WALL MERCURY 170128 


ERIC HEATHERLY 




RE-ENTRY 


92 


I'M ALRIGHT BYE BYE • CURB 73034 


JO DEE MESSINA 


11 


9 


9 


16 


THE FUN OF YOUR LOVE bmwh rig 


JENNIFER DAY 




25 


24 


23 


20 


TWENTIETH CENTURY/NEW YEAR'S EVE 1999 RCA 659177RLO 


ALABAMA 


12 


11 


11 


29 


BIG DEAL CURB 73086 


LEANN RIMES 


CD Records with the greatest sales |aldS this week •Recording Industry Assn. of America certification tor net shipment ot 500.000 units 


13 


12 


13 


6 


UP NORTH {DOWN SOUTH, BACK EAST, OUT WEST) monumfnt ^ : son. WADE tiAYCS 


(Gold) A RIAA certification for net shipment of 1 million units (Platinum), with multimllllon titles indicated by a numeral following the sym 
tjot. « 2000. BillDoard/BPI Communications and SoundScan, Inc. 
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ARTIST TITLE 

IMPftlNT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) 


CD 


i 


23 


NO. 1 

ANDREA BOCELLI A , 


2 


2 


4 


ECGA: ' V,rVm MARK - °' C ° NN0R APPALACHIAN JOURNEV 


3 


3 


20 


CHICAGO SYMPHONY ORCHESTRA (LEVINE) ,„„„ 
WALT DISNEY 860986 0 7.98 CD) f " ' " b " ' ULU 


4 


4 


6 


ANDRE RIEU 

PHILIPS 450064 110.98/17.981 


100 YEARS OF STRAUSS 


5 


5 


54 


VARIOUS ARTISTS THE MOST RELAXING CLASSICAL ALBUM IN THE WORLD ...EVER! 
CIRCA/VIRGIN 44890 (9.98/16.981 


cc 


7 


5 


VARIOUS ARTISTS 

VIRGIN A8634 122 96 CD) 


HARMONY 


7 


6 


38 


VARIOUS ARTISTS THE BEST OPERA ALBUM IN THE WORLD. ..EVER! 

CIRCA/VIRGIN 42203 (19 98/22 98) 


(X: 


11 


3 


ENRICO CARUSO 

■'.K.; v:CTO^ /,■:. .,,(, . .. ... r;:[y. 


CARUSO 2000 


9 


9 


2 


HILARY HAHN 

SONV CLASSICAL 89029 (16.98 EQCDI 


BARBER AND MEYER VIOLIN CONCERTOS 


10 


s 


62 


SONvCLASSICAL 60680(10 98 EO/1698) SIMPLY BAROQUE 


11 


10 


4 


RYUICHI SAKAMOTO RTTR 

SONYCLASSICAL89079(169aEQC0l D d 


QD 


NEW> 


HA^" F N™»» 1 ^" I 9^CD!' , ARV0 1 AM ™ E TRUE VINE 


GD 


NEW* 


OTCLA^«i7KUt» E Qcoi S™AUSS: TOUR LAST SONGS 


14 


15 


2i 


ANNE SOPHIE MUTTER 

DG 463259 (17 98 CO) 


PLAYS VIVALDI'S THE FOUR SEASONS 


15 


H 


10 


NADU SALER»SOK«DIBEreSER«) AKD ODAIR ASSAD mtmmm!m:immiim 


TOP CLASSICAL CROSSOVER 


CD 


1 


57 


CHARLOTTE CHURCH a"^* ^ unirc „ c . M . urc . 
SONyCLASSICAL60957lll.98EQ.T7..}8) 3< «M a No 1 VOICE OF AN ANGEL 


CD 


2 


22 


CHARLOTTE CHURCH A rHARI flTTE CHI IRCH 
SONVCLASSICAL6«356(11.98EQ/17.9a) cnnnLui I tLnumn 


3 


3 


50 


SS I s ™ m « s ww* I: ™ £ PH « NT0U MEN » CE 


4 


5 


45 


SARAH BRIGHTMAN THE ANDREW LLOYD WEBBER COLLECTION 

REALLY USEFUL/DECCA 539330 (1 1.98/1 7 98) 


5 


1 


S 


WILLIAM ORBIT 

MAVERICK 475% (1 7 98 GDI BB 


PIECES IN A MODERN STYLE 


t 


6 


52 


SARAH BRIGHTMAN • Pr , PN 

NEMO STUDIQ'ANGEL 56769 (9 98.T6 981 t Jt 


7 


; 


46 


JOSHUA BELL/ESA-PEKKA SALONEN THF BFn „. n . IN 

SONYCLASSICAL63010(10-98EQ/16.98) " 


CD 


I 




UTE LEMPER 


PUNISHING KISS 


9 


9 


6 


GROVER WASHINGTON. JR. .„., 
S0NYCLASSICAL6I884(10 98EQ/16.98) " mM 


a© 


u 


2 


VARIOUS ARTISTS 

WINDHAM HILL 1 1472 (16.98) 


MOZART VARIATIONS 


a 


II 


29 


™TaS™ M^OA^EQCO) GREATEST HITS: 1969 199 = 


12 


11 


i 


THE LOS ANGELES GUITAR QUARTET , |R flND ground 
SONY CLASSICAL B9100I16 98 EQCD) " IK fllW ljKUU ™ u 


13 


1? 


?l 


SARAH BRIGHTMAN 

REALLY USCFUUOCCCA 839 1 1 6 ( 1 7 


w CD , THE SONGS THAT GOT AWAY 


14 


13 


68 


JOHN WILLIAMS/CHRISTOPHER PARKENING STFPMnM 
SONYCLASStCAL6l649(17.98EQC0) aitriwuivi 


15 


15 


36 


LONDON SYMPHONY ORCHESTRA (HORNER) A RACK T0 TITAINtC 


Owe 






greatest mibs gains Witt wwh. • ReconjirY 
n.n IGOWI A RlAA cartilulnn tor ntt th 


Industry Aun Of Amtnca [RlAA) cwtthcjlion ta> ntM Wiipmcnt 
p.nrrt of 1 million units IPltrtonuin) •» RlAA ccrtifealiun tot net 








on unta (Diamond] Numeral rofluwing Plat. 


num at Diamond vymbd indulest Mwm , muHi platinum intl 
■nuts ot more, the RlAA multiplies tfiipments Dy Ihe number ot 


ruw a wtwmale cow DelwMn 18 96 and SI? 97 CDs with a Mtioaauie cce kmw man i8 98 appall on Ctosicai Sudgcl c 
2000 BtllDoaia'SPi CommunKjnom and SoundScan. inc 






TOP CLASSICAL MIDLINE 


TOP CLASSICAL BUDGET 


1 SNOOPY'S CLASSICAL CLASSIKS ON TOYS 

SNOOPY LIGHtVtAR 

2 MOZART FOR YOUR MIND VARIOUS 
ARTISTS PHILIPS 

3 ONLY CLASSICAL CO YOU NEED VARIOUS 
ARTISTS RCA VICTOR 

4 ALBINONI'S ADAGIOS I SOLISTI VENET1 SCI- 
MONE CRATO 

5 BUILD YOUR BABY'S BRAIN 2 VARIOUS 
ARTISTS SONY CLASSICAL 

6 PACHELBEL CANON VARIOUS ARTISTS RCA 
VICT OK 

7 BUILD YOUR BABY'S BRAIN THROUGH 
MUSIC VARIOUS ARTISTS SONY classical 

8 THE GREATEST OPERA SHOW ON EARTH 
VARIOUS ARTISTS DECCA 

9 THE ULTIMATE GUITAR COLLECTION 
JULIAN BREAM RCA VICTOR 

10 BEETHOVEN FOR RELAXATION VARIOUS 
ARTISTS RCA VICTOR 

11 BRIDE'S GUIDE TO WEDDING MUSIC VARI 
OUS ANGEL 

12 ORFF: C ARM IN A BURANA 
PHILORCM.ORMANDY SOW CLASSICAL 

13 GREAT TENORS OF THE CENTURY VARIOUS 
ARTISTS motC 

14 MOZART FOR MOTHERS-TO-BE VARIOUS 
ARTISTS PHILIPS 

15 BEETHOVEN AT BEDTIME VARIOUS ARTISTS 

f'hiL PS 


1 SURROUND YOURSELF IN CLASSICS VARI- 
OUS ARTISTS PLATINUM 

2 20 CLASSICAL FAVORITES VARIOUS 
ARTISTS MAOACY 

3 BABY'S FIRST CLASSICS VARIOUS ARTISTS 
ST.CLAIR 

4 GERSHWIN: AN AMERICAN IN PARIS VARl 
OUS ARTISTS MADACY 

5 SHOSTAKOVICH: QUARTET NO. 3 IN C 
MINOR EMERSON STRING QUARTET DG 

6 CLASSICAL MASTERPIECES VARIOUS 
ARTISTS MADACY 

7 MOZART: SYMPHONY NOS. 40 & 41 VARI- 
OUS ARTISTS MADACY 

8 BEETHOVEN GREATEST HITS VARIOUS 
ARTISTS REFERENCE GOLD 

9 BACH: BRANDENBURG CONCERTOS VARI 
OUS ARTISTS lASCRii&HT 

10 CLASSICAL MASTERPIECES: CLASSICS FOR 
RELAXATION VARIOUS ARTISTS MADACY 

11 BEETHOVEN: SYMPHONY NOS. 5 & 9 VARI- 
OUS MAOACY 

12 BACH'S GREATEST HITS VARIOUS ARTISTS 
REFERENCE GOLD 

13 CLASSICAL GREATNESS IN THE MAKING 
VARIOUS ARTISTS narm 

14 BEETHOVEN: PIANO SONATAS VARIOUS 
ARTISTS MADACY 

15 SPANISH GUITAR MUSIC JOHN WILLIAMS 
SONY CLASSICAL 



Artists & Music 





by Bradley Bambarger 

FRENCH CONNECTIONS: In their individual ways, 
two singers of greatly divergent voices, temperaments, 
backgrounds, and nationalities underline the enduring 
attraction of song both French and Francophone. 

Texas-bred mezzo-soprano Susan Graham stars on 
the international operatic stage and has two accom- 
plished Sony recital sets to her credit, one revolving 
around Berlioz's "Les Nuits d'Ete" and the other 
around the fin-de-siecle melodies of Reynaldn Hahn. 

Her new allium — the first in 
a multi-disc deal with Paris- 
based Atlantic label Erato — 
showcases the all-too-rarely 
heard songs of senior Amer- 
ican composer Ned Rorem, 
a renowned connoisseur of 
the Gallic sound and sensi- 
bility. Graham is in the 
midst of her most extensive 
recital tour, an 1 1 -city, 
seven-country trek with 
pianist Malcolm Mar- 
graham tineau that features 

Rorem's songs alongside a 
mixture of French and other American songs. 

Graham — tall, beautiful, and vivacious in archetyp- 
al American style — is quick with a quip, pointing out 
that Martineau's combination of impeccable technique 
and even temper makes him an ideal traveling com- 
panion. "Ninety-nine percent of what makes a suc- 
cessful touring relationship is whether or not you and 
your accompanist can enjoy going out to dinner togeth- 
er — night after night," she says. 

The singer is also forthright, explaining that she 
parted ways with Sony due to a tussle over "artistic 
direction." She says, "I want to do what I'm good at 
and what I love — if I don't low the music, I can't very 
well bring anything personal or special to it." 

Graham first fell for Rorem's music when she was 
a teenager learning his most famous song, the bitter- 
sweet "Early In The Morning," set to a poem of love 
in and of Paris by Robert Hillyer. "Ned has such 
genius for choosing and setting texts," she says. "And 
every song has a soap opera behind it — he can tell sto- 
ries about nearly every line. There are a lot of emo- 
tional colors to the music, but Ned does nostalgia and 
languor to a tee." 

Graham also sings such songs to a tee, with her 
album's highlights including not only "Early In The 
Morning" but the touching memorial "For Poulenc" 
(after Frank O'Hara) and such apposite settings of 
Walt Whitman as "That Shadow, My Likeness." 

Along with Martineau's apt accompaniment, "Songs 
Of Ned Rorem" features the strings of Ensemble 
Oriol. The package includes excellent notes by pianist 
Brian Zeger, plus several vintage photos of Rorem in 
Paris and New York from the composer's own collec- 
tion. Aiming beyond record-buyers, Graham hopes the 
disc has "library value," helping to spread the word 
among aspiring stateside vocalists. "American classi- 
cal singers always have to work hard to sing in Ital- 
ian, French, German," she says. "They should know 
that there are also wonderful songs to sing in their 
own language." 

In other Rorem news: Following up his famous Paris 
and New York diaries, the Pulitzer Prize winner (and 
current president of the American Academy of Arts 
and Letters) has a new journal coming out via Coun- 
terpoint Press. In its "20721" series, Deutsche Gram- 
mophon recently reissued the 1988 recording of 
Rorem's songful Violin Concerto by Gidon Kremer and 
Leonard Bernstein. The premiere take on his 



evening-length song cycle "Evidence Of Things Not 
Seen" was issued by New World Records. And coun- 
tertenor Brian Asawa has a set of Rorem songs due 
from RCA later this year. 

As for Graham, she is "no longer a Handel virgin," 
thanks to her participation in the new star-studded 
Erato recording of "Alcina" with Renee Fleming and 
Natalie Dessay under William Christie. Recently she 
was seen dancing the Charleston in John Harbison's 
"Great Gatsby " at New York's Metropolitan Opera and 
can be heard singing the lead in Gluck's "Iphigenie En 
Tauride" at this summer's Salzburg Festival. Just after 
that, Graham will record an album of Gluck and 
Mozart arias for Erato. In October, she portrays Sis- 
ter Helen in the San Francisco Opera premiere of Jake 
Heggie's "Dead Man Walking." And a future recital 
disc will revolve around French heroines. 

Our other singer under consideration is as consum- 
mately French as Graham is American. Tall and low- 
ly in a more delicate way. as well as demure, even shy, 
the pearly toned soprano Veronique Gens comes from 
Paris and the world of early music, as most fans of Les 
Arts Florissants know. Starting out in Christie's cho- 
rus, she eventually took center stage — most notably as 
a deeply moving Queen of Carthage in an Erato record- 
ing of PtiFcell's "Dido And Aeneas" from "95. Gens also 
shines in Pergolesi's "Stabat Mater" with Gerard 
Lesne (Virgin), Charpentier's "Miserere" with Mar- 
tin Gester (Opus 111), and Couperin's "Trois Lecons 
De Tenebres" with Christophe Rousset (Decca). 

Released as her second Virgin solo album but 
recorded first, Gens' spectacular set of Handel's most 
dramatic Italian cantatas demonstrates the revolution 
of her voice into a darker, more sensual instrument. 
And of late, Gens has moved beyond the Baroque into 
Mozart — with her official Virgin solo debut, a collection 
of operatic and concert arias, and with her comely turn 
as Fiordiligi in Rentf Jacobs' "Cosi Fan Tutte" on Har- 
monia Mundi. Now, she has leapt to the turn of the last 
century and her birthright of melodies by Debussy, 
Faure, and Poulenc. Titled after Debussy's "Nuits 
d'Etoiles," Gens' luminous new Virgin album finds her 
with that most ubiquitous of accompanists, pianist 
Roger Vignoles — also Gra- 
ham's partner for her Hahn 
disc. (And Gens' pianist for 
her U.S. recital debut at 
New York's Lincoln Center 
was Zeger, who annotated 
Graham's Rorem disc.) 

To Gens, the worlds of 
the Baroque and French 
meludie aren't that far 
apart. "I feel at home with 
these songs," she says. 
"They require a state of 
gens mind similar to early music, 

a sense of restraint and an 
emphasis on the text. All the colors you need are in 
these poems by writers such as Verlaine and Apolli- 
naire." Gens' favorites among these "very special, 
very clever" songs are those in Poulenc's set "Banal- 
ites," set to Apollinaire. "In a song like 'Voyage A 
Paris,' " she says, "you really sense Paris — you can 
smell the Metro." 

This summer, Gens graces record shops as Donna 
Elvira in Mozart's "Don Giovanni," taped live by Virgin 
last year during the lauded Aix-en-Provence Festival 
production under Daniel Harding. Her next record- 
ing will feature Berlioz's "Les Nuites d'Ete" and "La 
Mort De Cleopatre." Beyond more Mozart, her stage 
work includes her bow as Tatjana in Tchaikovsky's 
"Eugene Onegin" for a fall Netherlands Opera tour. 

As her expanding repertoire indicates, Gens is keen 
to become "a complete singer," although she is careful 
to spend plenty of time in Paris, as she has an infant 
at home. Tellingly, her admiration for a grand dame 
like Kiri Te Kanawa stems from the fact that "you can 
hear her heart beat when she sings." Gens says she is 
only drawn to such voices, naming Graham's as anoth- 
er that moves her. And how does she judge Graham's 
French? "Excellent — she's a natural." 
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DIANA KRALL • 


No. 1 
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WHEN I LOOK IN YOUR EYES 
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JOSHUA REDMAN 


BEYOND 
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JOHN SCOFIELD 

VERVE 5-: 3*30 VG 


H.i'.IF 


CD 


NEW ► 


MILES DAVIS & JOHN COLTRANE 

LEGACY 65833.COLUMBIA THE COMPLETE COLUMBIA RECORDINGS 1955 - 1961 


s 


3 


10 


PAT METHENY 

WARNER 6R0S 47632 


TRIO 99-00 


CD 
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11 


DR. JOHN 

BLUE NOTE. -.. 'UPITOL 


DUKE ELEGANT 


7 


6 
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VARIOUS ARTISTS 


JAZZ FOR WHEN YOU'RE ALONE 


1 
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26 


KEITH JARRETT 
.. EE 


THE MELODY AT NIGHT, WITH YOU 


9 


5 


1 


KEELY SMITH 

CONCORD 4fi&> 


F.;., 


10 


9 
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HARRY CONNICK, JR. • 


COME BY ME 


11 


10 


9 


JOHN COLTRANE 


THE VERY BEST OF JOHN COLTRANE 


12 


13 


5 


VARIOUS ARTISTS 

BLUE NOTE 242 71. CAPITOL 


PURE COOL 


13 


11 


29 


VARIOUS ARTISTS 
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JAZZ FOR THOSE PEACEFUL MOMENTS 


14 


12 
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MILES DAVIS 

LEGAO COLUMBIA f C -853.CRG 


LOVE SONGS 


15 


16 


8 


DIANA KRALL 


STEPPING OUT 


It 


18 


15 


STEVE TYR ELL 


A NEW STANDARD 


17 


15 


5 


LAVAY SMITH & HER RED HOT SKILLET LICKERS 

FAT'.CU: EVERYBODY S TALKIN' BOUT MISS THING 


18 
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16 
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CHUCHO VALDES 


LIVE AT THE VILLAGE VANGUARD 


20 
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VARIOUS ARTISTS 


JAZZ FOR A LAZY DAY 


21 


19 
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VARIOUS ARTISTS 


JAZZ FOR THE QUIET TIMES 


22 
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29 


TONY BENNETT 


BENNETT SINGS ELLINGTON HOT & COOL 


23 


21 


18 


PONCHO SANCHEZ 

CONCORD Ml .I8fci CONCORD 


LATIN SOUL 


24 
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DAVE HOLLAND QUINTET 
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AL JARREAU 

:l - - 
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DAVE KOZ 

3D! 


THE DANCE. 
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KENNY G A 

ARISTA 19085 


CLASSICS IN THE KEY Of G 
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5 
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PHIL PERRY 

h LL EB MY \ ■ OF LOVE 
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6 
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URBAN KNIGHTS 

- EE 


URBAN KNIGHTS III 
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LARRY CARLTON 


FINGERPRINTS 
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BONEY JAMES • 

V.ABNER BROS I72S3 


BODY LANGUAGE 


CD 


ID 
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RONNY JORDAN 

BUJ NOT i . ELCAPTTCH 


BRIGHTER DAY 
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2 


GALACTIC 

CAPRICORN F JI'-.'C iC IMG 


LATE FOR THE FUTURE 


CD 


12 
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BRIAN CULBERTSON 


SGMETHIN' BOUT LOVE 
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11 


1 


MAYSA 

H'CE 'I CLLED -"' iV-R . iCK 


ALL MY LIFE 


12 


9 
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PAUL TAYLOR 

- BS 


UNDERCOVER 


13 


14 
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NORMAN CONNORS 

STARSHtPTHI RIGHT STUM : 4 CAi'iTCH ETERNITY 


14 


13 
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KIRK WHALUM 

.VAP-iEP BFOF f- . : 


FOR YOU 
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16 


11 


ALEX BUGNON 

NARADA JAZZ 48725 virgin 


AS PROMISED 


16 


15 
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MARC ANTOINE 


UNIVERSAL LANGUAGE 


17 
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JOE SAMPLE FEATURING LALAH HATHAWAY 

THE SONG LIVES ON 
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BOB JAMES 
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NORMAN BROWN 


CELEBRATION 
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PAUL HARDCASTLE 

TPIPPlN N 


THE JAZZMASTERS III 


21 
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GROVER WASHINGTON. JR. 

:n ','fil/. :>:i, PRIMF CUTS THE COIUMBIA YEARS 1987-1999 
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LIQUID SOUL 


HERE'S THE DEAL 
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GROVER WASHINGTON. JR. 

MOTOWN '-: ' .iw^. 


MILLENNIUM COLLECTION 


CD 
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KIM WATERS 

SHANACHIE 5062 


ONE SPECIAL MOMENT 


25 
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by Steve Gmyboio 

YoiJR VOTE COUNTS: Billboard magazine, in con- 
junction with BET on Jazz, will hold its Swt- OT BT ja tZ 
conference June 7-9 in Washington, D.C., culminating 
in an awards show honoring musicians in both the tra- 
ditional and contemporary jazz fields. 

While many of the awards will be based on actual 
sales as tabulated by SoundScan, we are asking you, 
the jazz fans, to vote for nominees for the folding 
four special awards: 

Best new artist: This is given to an artist who has 
had one album that appeared on the Billboard jazz 
charts or who has had more than one album released 
but never charted. 

Lifetime achievement: The award goes to an artist 
for his or her impact on the direction of jazz and for 
the artist's nurturing of and influence on up-and-com- 
ing musicians. 

Producer of the year: This recognizes a producer's 
input and guidance on an album released within the 
past year. 

Live performer of the year: The award is to an 
artist (or group) whose live performances have been 
instrumental in pushing the boundaries of jazz music. 

Everyone in the jazz industry is welcome and 
encouraged to pick a nominee for each category. 
Please E-mail your list to sgraybow(« billboard.com, 
with the word "vote" in the subject header, no later 



than Friday (28). Winners will be selected in voting by 
Billboard and BET on Jazz. 

CELEBRATING ROY: He may have passed the 75- 
year mark, but Roy Haynes is far from resting on his 
laurels. "The Roy Haynes Trio Featuring Danilo Perez 
& John Patitucci" (Verve), out April 18, finds the 
drummer purveying the insistent, pulsating rhythms 
that have defined his 55-year career, performing 10 
revamped compositions from his illustrious past while 
joining with partners who are among today's most 
innovative jazz practitioners. 

"I've played with so many great 
( people throughout my career; it 
seems like many of the younger play- 
ers want to be part of that through 
me," says Haynes. "There's a right 
way for that to be done, and with 
Danilo and John, there is a sincerity 
in their approach and playing that 
appeals to me." 
haynes With Perez's Latin-tinged piano and 

Patitucci's acoustic bass, "Trio" has 
the feel of a classic, a mix of tradition and fonvard-think- 
ing ingenuity anchored by Haynes' rhythmic innovations. 

"I always had it in mind to revisit some of these 
tunes," the drummer explains. "We didn't really pick 
them; we just get together and play, and the music goes 
where it goes. There were places, like on [Pat Methe- 
ny'sl 'Question And Answer,' where Danilo and I 
hooked up with the same syncopation, and when we 
listened back to the tapes we just screamed. Things 
like that happen with us all the time. We have a lot to 
talk about, musically." 

Haynes, Perez, and Patitucci will perform June 10 
at the opening of the new HM V store in Harlem, N.Y. 
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AES Convention's Spotlight To Be On Multichannel Sound 



The AUDIO Engineering Society 
(AES) will use multichannel sound 
as the theme of its upcoming con- 
vention, scheduled for Sept, 22-25 at 
the Los Angeles Convention Center. 

The event — the trade group's 
109th convention — will be bannered 
"Surrounded By Sound" in a nod to 
the growth of the 5. 1 -channel format 
in the past several months. 

"Surround recording techniques 
have made a dramatic impact on our 
industry," says AES executive direc- 
tor Roger Furness. "The (Conven- 
tion] Committee's decision to focus 
on this significant development for 
our AES 109th Convention theme, 
'Surrounded By Sound,' is particu- 
larly timely. We are confident it will 
be of substantial interest to our 
attendees." 

Headed by Furness and AES 
director of convention management 
Chris Plunkett, the 109th Conven- 
tion Committee comprises the fol- 
lowing members: Roy Pritts and 
Ron Streicher, convention co- 
chairs; Marshall Buck and Eric 
Benjamin, papers co-chairs; Van 
Webster and Valerie Tyler, work- 
shop co-chairs; Richard Burden, 
technical tours chair; Annemarie 
Staepelaere, special events chair; 
Keith Seppanen, education activi- 
ties chair; Julie Middleburg and Joe 
Alexander, student coordinator co- 
chairs; George Biner and David 
Scally, party co-chairs; Garry Mar- 
golis, facilities chair; Judy Bennett 
(graphics) and Howard Sherman 
(publicity), public relations co-chairs; 
Rico Macalma, signage coordina- 
tor; Richard Sanders, secretary; 
and David Josephson, Standards 
Committee liaison. 

"Our mandate is to orchestrate 
the logistical complexities of the 
event," says Plunkett. "The volun- 
teer committee represents the real- 
world needs and interests of their 
peers. This combination of skills 
have proved enormously effective in 
past years; we feel we have a partic- 
ularly astute committee for the 
109th." 



Dolby laboratories has 

launched a licensing program in sup- 
port of Advanced Audio Coding 
(AAC) compression technology, 
developed by a consortium of com- 
panies that comprises AT&T, Dolby, 
Fraunhofer Institute for Integrated 
Circuits, and Sony Corp. 

The latest audio coder standard- 
ized by the International Standards 
Organization (ISO) as part of the 
MPEG specification, AAC is consid- 
ered by its proponents to be superi- 
or than MPEG Layer-3 compression, 
popularly known as MP3. In a state- 
ment, Dolby says, "AAC provides 
higher-quality music reproduction at 
lower bit rates [than MPS] and in 
addition can accommodate up to 48 
audio channels." 

In its effort to promote licensing 
of the fledgling format, Dolby has 
hired two new employees who will 
be devoted to the AAC program: 
AAC licensing manager John 
Arthur, who was most recently an 
acoustic research physicist at 
Qsound Corp., and AAC business 
development manager Andrew Fis- 
cher, who joins from product man- 
agement and marketing posts at 
Hercules Computer Technology and 
Jon Peddie Associates. 

"We believe that AAC will make 
better progress with a significant 
technical marketing effort," says 
Dolby technical/business strategist 
Ramzi Haidamus. "With over 400 
customers worldwide, spanning a 
broad range of audio markets, Dolby 
is in a unique position to reach both 
hardware manufacturers and con- 
tent developers to present the ad- 
vantages of AAC over competing 
formats." 

Dolby's licensing program will 
include appearances at trade shows, 
participation in standardization 
efforts with such bodies as the 
record industry's Secure Digital 
Music Initiative, and comparative 
testing with other technologies. 

Dolby director of engineering/ 
licensing Charles Seagrave, says, 
"The grass-roots phenomenon of 




Respectable Session. French rap group 9 Respect (pronounced "Nutf 
Respect") worked at Studios Plus XXX in Paris on a two-CD compilation to bene- 
fit AIDS research. Shown at the sessions, standing from left, are studio manager 
Nathalie d'Haremare, studio owner Claude Sahakian, producer OMYK, and artist 
DJ Pep. Seated, from left, are technical manager Olivier Boiling and engineer 
Stephane Clerc. The sessions were recorded on Ouantegy GP9 Grand Master 
Platinum analog tape. (Photo: David Goggin) 




if 



by Paul Verna 

MP3 has awakened the record indus- 
try to the realities of a digital mar- 
ket. AAC has matured just as other 
technologies are arriving, which will 
allow Internet music-delivery busi- 
ness models to evolve. Dolby is com- 
mitted to providing a higher level of 
support to encourage the wide- 
spread adoption of AAC for online 
music distribution." 

At NEW YORK mastering facility 
Classic Sound, owners Tim Martyn 
and Tom Lazarus announce the 
appointment of Andrea Yankovsky 
as studio manager. She replaces 
Kathryn Dean, who left to manage 
Longview Farm Studios in rural 
Massachusetts. As studio manager, 
Yankovsky will be managing the 
mastering operations of chief engi- 
neer Scott Hull. 

Yankovsky was most recently an 
engineer at nearby Avatar Record- 



ing Studios, where she worked with 
Tonic, John Scofield, Joshua 
Redman, and Little Steven Van 
Zandt. Prior to her stint at Avatar, 
Yankovsky studied cello and ethno- 
musicology. 

"1 wanted to move more into the 
business side of the music industry 
while still maintaining contact with 
the artists and engineers," says 



Yankovsky. 

On the pop side of Classic Sound, 
Hull has recently worked on projects 
by Steely Dan, Indigo Girls, 
Garbage, and the Offspring. Mean- 
while, classical and jazz specialist 
Lazarus has kept busy with location 
recordings for such clients as Renee 
Fleming, Andre Previn, and Mi- 
chael Tilson Thomas. 




Sear With An S. Producer/composer John Bucchino worked at the Avalon-Sear 
console at Sear Sound in New York on an album for RCA Victor featuring Liza 
Minnelli, Judy Collins, Art Garfunkel, Patti LuPone, Michael Feinstein, Jimmy 
Webb, and Daisy Prince. Shown at the sessions, seated from left, are Billy 
Stritch, Minnelli; Minnelli's accompianist; and Bucchino. Standing, from left, are 
Sear Sound engineer Tom Schick, who tracked and mixed the album, and studio 
owner Walter Sear. 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (APRIL 22, 2000) 



CATEGORY 


HOT 100 


R&B 


COUNTRY 


DANCE-SALES 


ADULT CONT. 


TITLE 
Artist 
Producer 
(Label) 


MARIA MARIA 
Santana Feat. The 
Product G&B; 
W. Jean, J. Duplessis 
(Arista) 


MARIA MARIA 
Santana Feat. The 
Product G&B: 
W. Jean, J. Duplessis 
(Arista) 


THE BEST DAY 
George Strait' 
T Browning, 
G. Strait 
(MCA Nashville) 


SAY MY NAME 

Destiny's Child' 
R. Jerkins 
(Columbia) 


BREATHE 
Faith Hill' 

B. Gallimore, F Hill 
(Warner Bros.) 


RECORDING 

STUDICKS) 

Engineer(s) 


HIT FACTORY/FANTASY 
(New York) 

Chris Theis, Andy Grass! 
Steve Fontano 


HIT FACTORY, FANTASY 
(New York) 

Chris Theis. Andy Grassi 
Steve Fontano 


OCEANWAY 

(Nashville) 
Chuck Ainlay 


PACIFIQUE 
(Los Angeles) 
Lashawm Daniels 
Brad Gilden 


OCEANWAY 
(Nashville) 
Julian King 
Ricky Cobble 


CONSOLE(S),' 
DAW(S) 


SSL 4096 G plus 


SSL 4096 G plus 


Oceanway custom 
Neve 8078 


SSL9000J 


Neve 8078 


RECORDER(S) 


Sluder A827 


Slud»r 5827 


Sony 3348 


Sony 3348 


Sony 3348 


MIX MEDIUM 


Quantegy 499 


Quantegy 499 


Quantegy 467 


Quantegy 467 


Ampei -67 


MIX DOWN 
STUDIO(S) 
Engineerts) 


HIT FACTORY 
(New York) 
Andy Grass 


HIT FACTORY 
(New York) 
Andy Grassi 


EMERALD WORK 
STATION 

(Nashville) 
John Guess 


PACIFIQUE 
(Los Angeles) 
Jean Marie Hurout 


STARSTRUCK 
(Nashville! 
Mike Shipley 
J.R. Rodriguez 
8ryan McConkey 


CONSOLEIS)/ 
DAWISl 


SSL9080J 


SSL 9080J 


Harrion Series 12 


SSL 9000J 


SSL 9000 


RECORDERS) 


Sony 3348 HR 


Sony 3348 HR 


Sony 3348 


Sen, 33-8 


Sony 3348 


MASTER 
MEDIUM 


Quantegy 467 


Quantegy 467 


Quantegy 467 


Quantegy 467 


Ampex 467 


MASTERING 

Engineer 


STERLING SOUND 
Ted Jensen 


STERLING SOUND 
Ted Jensen 


GEORGETOWN 
MASTERS 
Denny Purcell 


SONY MUSIC 
Vlado Metier 


THE MASTER LAB 
Doug Sax 


CD/CASSETTE 
MANUFACTURER 


BMG 


BMG 


UNI 


Sony 


Sony 
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EMI Music Pub. Re-Signs Jerkins 

Writer/Producer Had Hand In Houston, Blige, Monica Hits 



BY IRV LICHTMAN 

NEW YORK — Following through on 
a long-held philosophy that its inter- 
ests arc well-served by bringing into 
the corporate fold writer/producers 
who have artistlike stature, EMI 
Music Publishing has renewed hit- 
maker Rodney Jerkins to a multi- 
year songwriting agreement, re- 
ports Martin Bandier, chairman/ 
CEO of the company. 

At 22, the Pomona, N.J.-based Jer- 
kins, first signed to a publishing deal 
with EMI Music at the age of 17 — 
two years after his discovery by pro- 
ducer Teddy Riley — has written and 
produced hit recordings by Michael 
Jackson, Whitney Houston, Brandy, 
Toni Braxton, Brian McKnight, Mary 
J. Blige, Jennifer Lopez, Destiny's 
Child, Joe, and Monica. 

"Rodney is an all-star," says Ban- 
dier. "He's one of the most creative 
guys I've run into in a long time. He 
fits in with our philosophy that 
writer/artists arc the backbone of 
the business. At EMI Music, he is 
part of a writer/producer roster 
that also includes Jimmy Jam and 
Terry Lewis, Dallas Austin, and 
Jermaine Dupri. 

"We look at talents like Jerkins 
and others we've signed as if they're 
artists, as opposed to those who 
write songs only," Bandier contin- 
ues. "Writer/producers, to me, are 
no different than the director of a 
motion picture. They are, like direc- 
tors, responsible for the creative 
aspects of their projects. Sure, you 



always get input from the artist, but 
at the end of the day the producer's 
input is crucial." 

Bandier says that Jerkins' role as 
a producer does not bring any direct 
monetary benefit to EMI Music un- 
der their co-publishing arrangement. 
He adds, however, that when signing 
writer/producers who have yet to 
produce a strong track record, a deal 
might include publisher participation 
in producer fees. 

Commenting to Billboard on his 
re-signing, Jerkins says, "When 
you're dealing with publishing, you 



don't need to be with a big organiza- 
tion. You need to be with a team. I 
chose to be with EM I again because 
they are the best team." 

As a teenager, Jerkins signed his 
first production deal with Mercury 
Records, where he enjoyed his first 
chart success with Gina Thompson. 
Since then, he has produced four No. 
1 Billboard Hot 100 singles. Three of 
those he co-wrote: "The Boy Is 
Mine" (Brandy & Monica), "Say My 
Name" (Destiny's Child), and "If You 
Had My Love" (Jennifer Lopez). He 
H'ontiniied on jxiye I0.il 




Mac/Windswept Ties. U.K. producer/writer Steve Mac. who has worked with 
Westlife. Boyzone. Five, and Ronan Keating, has signed a North American 
subpublishing agreement with Windswept Holdings, which will fund a joint 
venture publishing company with Mac. David Howells. and Nicki L'Army. 
Shown, clockwise from front left, are Windswept CEO Evan Medow; Wind- 
swept VP of creative affairs, domestic/international, Deborah Dill; Howells; 
L'Army; and Mac. 



THEY'RE PLAYING MY SONG' 



"OH THE GLORY DID ROLL" 

Written by G.T. Speer 
Published by Stamps-Baxter 
Music (B.M1) ladministered by 
Brentwood-Benson Music 
Publishing) 

Southern gospel ntUSie is n genre 
whose participants are quick to 
tumor the legacy of its pioneers. 
For generat ions tlie Speer Family 
lens the must acclaimed family Oct 
in Southern gospel music. G.T. and 
Lena Speer founded the group in 
the early ItHHis mid initially trav- 
eled by horse and buggy before 
moving up to a Model T Ford oud 
later u bus. Setvntl generations of 
Sjieers performed for more than 75 
years until the group officially 
retired in WJS in an emotional 
tribute during the Sational Quar- 
tet Convention. The Speers paved 
the imyforthe singing families 
that air such a vital purt of the 
Southern gosiwl music community 
today. The Perrys are among the 



family acts currently traveling the 
road jmved by the Sp&sr Family On 
its current album, "Absolutely Posi- 
tivety Liir!."the Uaytcind recording 
group }Hiys homage to the Speers by 
si'rving up a rendition of their clas- 
sic "Oh The Glory Did Roll. " 

"We wanted to pay tribute to 
them," says Perrys member Tracy 
Stuffle, who is married to Libbi 
Perry. " 'Oh The Glory Did 
Roll' is a song we felt like 
everybody would recognize, 
yet one we didn't think |kki- 
ple would Ix.' tired of. 

"With us doing a live 
album, it's one of those 
songs we felt like everybody 
would be involved in, [inelud 
ingl older people who automatical- 
ly knew the song and people who 
might not be totally familiar with 
the song." Stuffle says. "We felt 
like it was something everybody 
would enjoy. Every time you hear 
that song, it's one of those you can't 
help but pat your foot to or sing 
along with it . It's one of those stan- 




dards that still does something for 
you." 

The Perrys have been perform- 
ing Southern gospel music for 
more than SO years and do more 
than 250 concerts annually. They 
recorded "Absolutely Positively 
Live!" in Douglas, Ga. In the liner 
notes of their album, they thank 
the Speer Family for paving the 
way. "They were true to what 
they did." says Stuffle. who 
sings bass and also man- 
ages the Perrys. "They 
were always who they 
were and stuck to what 
they did. 
"They brought the fam- 
ily groujts to the forefront, 
tped&Dy beings mixer! fam- 
ily group like we are," Stuffle 
continues. "They got family groups 
a lot of recognition in those days, 
and they were up against the heavy 
hitters — the Blackwoods, the 
Statesmen, and those kind of 
groups. They opened it up for the 
family groups and mixed groups to 
continue that kind of legacy." 



IMO. 1 SONG CREDITS 



THE HOT 100 

MARIA MARIA • WycM JMn, Jerry Duplessis, Carlos Samara, K. Pmzzo, R. Rcfcow • Sony ATV 
Tunes ASCAP Hum Zwingll/ASCAP, ToBass. BMI. EMI Blackwood 'BMI. Slellabella, ASCAP 

HOT COUNTRY SINGLES & TRACKS 

THE BEST DAY • Carson Chamberlain. Dean Oilllon • Universal-Songs Of Polygram Int'l.BMI. 
Everything I Love BMI Acufl-Rote BMI 

HOT R&B SINGLES 

HE WASN'T MAN ENOUGH • Rodney Jerkins, Fred Jerkins III, LsStiawn Daniels, Harvey Mason, Jr. 
Rodney Jerkins BMI. EMI Blackwood BMI, Fred Jerkins 111 BMI, Enslgn/BMI 
LaShawn Danteta ASCAP EMI April ASCAP T And Me/ASCAP 

HOT RAP SINGLES 

taster P, Silkk The Shocker, Mac, Magic, Mystikal. Krazy • Big P BMI 

HOT LATIN TRACKS 

A PURO DOLOR * Omar Alfanno • EMOA/ASCAP 



Story Behind Billie Holiday And 
'Strange Fruit' Shared In New Bnnk 



I ELLINII IT LIKE IT WAS: Had 
it not been for a stark headline — 
"1'nknown Negro Lynched By 
Frenzied Mob" — that served as a 
backdrop onstage, the message of 
Irving Berlin's "Supper Time" in 
the 1988 Broadway revue "As Thou- 
sands ( "heer" would have been lost: 
that a mother, portrayed by Ethel 
Waters, is telling her children that 
their father would not be sitting at 
the dinner table because he had 
been lynched. In 1933 some 42 
lynchings took place in the South. 

Six years later, another song ap- 
peared that didn't [Mill any punches. 
Its painful drama can be detected 
at once in its title, "Strange Fruit," 
and the words make it plain that it 
is a lynching that is the subject at 
hand le g.. "Black body swinging in 
the Southern 
breeze"). 

The song 
was unreduced 
by Billie Holi- 
day, and in 
more ways than 
one it Ixjcame a 
signature song 
for her. Of the 

more than three dozen versions of 
the song, there have been several 
I'oulemporan versions, including 
renditions by Tori Amos, Sting, 
Cassandra Wilson, Siouxsie & the 
Banshees, and B40. 

But t he Holiday recording is the 
measure of the song. So strong is 
this association that a new book 
handles both the history of the 
song and Holiday's relationship to 
it. Written by former New York 
Times reporter David Margolick, 
"Strange Fruit: Billie Holiday, 
Cafe Society, And An Early Cry 
For Civil Rights" (Running Press, 
1K0 pages, $16.95) sets the record 
straight with some fascinating 
background to go along with it. 

Although Holiday herself would, 
Incorrectly, claim a part in its 
authorship, the words and music 
were written by a New York 
schoolteacher, poet lyricist by the 
name of Abel Meeropol, whose 
pen name was Lewis Allan. For 
many, the name Meeropol should 
strike a chillingly familiar chord. 
He and his wife, known for their 
decided leftist political bent, 




adopted the two sons of Ethel and 
Julius Rosenberg, who were exe- 
cuted in 1963 for delivering atom 
bomb secrets to the Soviet Union. 

As a fighter against racism, 
"Lewis Allan" is also the lyricist 
of "The House I Live In," a plea 
for tolerance sung by Frank 
Sinatra in a 1945 Oscar-winning 
short subject. Sinatra, however, 
was among all the other major pop 
singers of the day, black and white, 
male and female, who stayed away 
from "Strange Fruit." 

Although it would have escalated 
its price — and required a physical- 
ly larger size — a book like this cries 
out for an included CD that con- 
tains a survey of performances of 
"Strange Fruit," whose publisher is 
Music Sales Corp, (ASCAP). Still, 
it is a quick 
read of a story 
that has to be 
told. 



by Irv Lichtman 



Tro VIA 

HAL LEON- 
ARD: Milwau- 
kee-based Hal 
Leonard Corp. 
has acquired exclusive music print 
rights to the catalog of 51 -year-old 
independent publisher TRO. New 
Ynrk-hased TRO, also known as the 
Richmond Organization, has a wide 
variety of songs, ranging from folk 
and pop to rock and musical theater. 
Current plans call for a newdy 
arranged and engraved matching 
folio of the classic Pink Floyd 
album "The Dark Side Of The 
Moon" and a first-ever Bill Evans 
songbook for easy piano. TRO's 
print rights had been handled for 
many years by Fort Lauderdale, 
Fla.-based Plymouth Music. 

PRINT ON PRINT: The follow- 
ing are the best-selling folios from 
Cherry Lane Music: 

1. Dave Matthews and Tim Rey- 
nolds, "Live At Luther College." 

2. "Pokemon 2B A Master Record- 
er Rin! Pack." 

3. Linda Fder, "It's No Secret 
Anymore." 

4. Mary Chopin Carpenter, "Party 
Doll And Other Favorites." 

5. Adrian Legg, "Pickin' And 
Squintin'." 
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LATiN MU$i< 



CONFERENCE 



& AWARDS 



Jha Event of the Xodl . . . 

Lut Chance Jo Raqbtab! 



• PRE -CONFERENCE SHOWCASES • 

MONDAY, APRIL 24 

7:00pm - ASCAP's "New Music of the Millennium" Showcase 
Parafanelia, Don Pepe, Alina Brouwer, Vanessa & Fiel a la Vega 
Crobar (1445 Washington Ave., South Beach) 

10fl0pm - Special BMG Latin Showcase! 
performances by Pablo Montero and Los Tri-o 
Poolside at The Sheraton Biscayne Bay 

• HOPE & HARMONY GOLF & TENNIS CLASSIC • 

1 .800.321 .3437 or 954.964.4040 

•ENRIQUE IGLESIAS* 

A one-on-one interview with the superstar 

• WELCOME DINNER RECEPTION • 

sponsored by Latinflava.com 
featuring George Lamond 

• SONY OPENING NIGHT SHOWCASE • 

featuring Gloria Estefan • Son by Four 

Monica Naranio • Massiel 
Corvo • Francisco Paz • Melina Leon 

•HEINEKEN LOUNGE • 

• WARNER MUSIC LATIN LUNCHEON • 

Featuring Francisco Cespedes • La Ley • Fernando Osorio 



AND THE GRAND FINALE . . . 

BiLLBOARD 
LATiN MUSK AWARDS 

Televised on Telemundo 
Hosted by Natalia Oreiro & Alex Cambert 
featuring 



MARC 
ANTHONY 




•LIVE SHOWCASE* 

Featuring Charlie Bravo • El Simbolo • Gipsyland 
Paulito F.G. • Patrick Shannon • Criollo 



Nava 



Elivs Crespo, Celia Cruz, Juan Luis Guerra, 
India, Los Tigres Del Norte, Los Tri-o, 
Mana, Noelia, Marco Antonio Solis, 
Jaci Velasquez and many more! 

Artist appearances subject change 

Bilbond 

• GALA AFTER - AWARDS PARTY • 

THE party of the year at The Forge! 
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FOR COMPLETE SCHEDULE www.billboanl.com/events/latin 



rti.k.'.:r- I'll:' 





lATMMMCI 
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WARNER MUSIC 
INTERNATIONAL 



SPONSORSHIP 

For more info call: 
Phyllis Demo 212.536.5299 



hotel 

SHERATON BISCAYNE BAY, 
205.373.6000 



AiRLiNE 

American Airlines: 800.433.1790 
refer to ANt: 0140UW 



CoNTaCT 

Michele Quiqley 212.536.5002 
bbevents»billboard.com 



TO REGISTER Walk up - Tuesday, April 25, 2-7pm - Schooner Room, Sheraton Biscayne Bay 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Warner/EMI Hopes To Reinvigorate Flat German Market 

Staff Cutbacks At EMI Electrola Follow Pre-Merger Reassessment Of Major's Operations 



This « the 10th hi a series of m ports 
about the Warner and EMI eomjm- 
nies in various tmrld markets, small 
and targe, and the impact of their 
proposed merger. 

BY WOLFGANG SPAHR 

HAMBURG— If any of the 250-plus 
staff members at EMI Electrola in 
Cologne expected that major changes 
at their company would wait until after 
completion of the proposed union with 
Warner Music, they received a rude 
awakening April 17. 

On that day, EMI Music Germany/ 
Switzerland/Austria (GSA) president 
Heinz Canihol announced an ex- 
tensive reorganization at EMI Elec- 
trola, including the layoff of 70 




employees (Bill- 
bmirdHiilletin, 
April 18). Com- 
ing just months 
after the com- 
plete shutdown of 
EMI's Intercord 
label in Stuttgart, fest 
the move showed 

how seriously Canibol — who joined 
EMI in January 1999, after eight 
years at Universal — took his mandate 
to assess and re-energize every 
aspect of the major's operations in 
Germany. 

In addition to the staff cutbacks, 
which will take effect during the 
course of this vear, Canibol acted 
to: 




Gerd Gebhardt. president of Warner Music, Central and Northern Europe, 
gathered managing directors of the major's German companies during a 
"Get2gether@WarnerMusic" meeting March 31 . Shown, from left, are Thomas 
Schenk of Warner Special Marketing, Bernd Dopp of WEA, Gebhardt, and 
Hubert Wandjo of EastWest. 

S. Korea Loosens Ban 

Will Open Market To Japanese Music 



BY ELISA KIM 

SEOUL, South Korea— South Korea 
is planning to end restrictions on sales 
of Japanese music, animated films, 
and computer games as it further 
eases its longstanding ban on Japan- 
ese popular culture. 

Culture and Tourism Minister Park 
Jie-won says the third stage in the 
ongoing liberalization process will 
begin no later than June. During a 
recent visit to Japan, in a meeting 
with his Japanese counterpart, Toshi- 
hiro Nikai, Park expressed his inten- 
tion to expand the scope of Japanese 
pop culture products available to 
Koreans. 

The latest stage in the liberalization 
process would open the South Korean 
market to Japanese music, animated 
films, and computer games and to 
Japanese television broadcasters. 
These areas had been excluded from 
previous relaxations of the regulations 
due to potential negative effects on 
South Korea's domestic industries. 



According to Park, there have been 
no significant negative effects on 
Korean society in the course of the 
two previous stages, so there is no 
reason to delay the policy's further lib- 
eralization. The ministry says it will 
announce details of the latest round of 
liberalization measures in May. 

Opening the local market to Jap- 
anese pop music and video games has 
been the most contentious issue. Opin- 
ions are still divided on what impact 
the latest mm will have. Korea's Cul- 
ture and Tourism Ministry estimates 
that current sales of domestic and 
international music, animated videos, 
and computer games total 2.21 trillion 
won ($2 billion). It predicts that the 
entry of Japanese products into the 
Korean market would take some 891) 
billion (S804 million) won from that 
total. 

Industry sources paint a brighter 
picture. "We are expecting damage to 
a certain degree at first — [domestic 
(Continued on imge 79) 



• merge EMI Electrola's nation- 
al and international marketing 
departments. 

• switch its TV-advertised prod- 
uct activities into a new, Munich- 
based company called EMI Music 
Media. 

• rationalize the record compa- 
ny's sales, logistics, and informa- 
tion technology departments. 

• confirm the sale of EMI's dis- 
tribution center in Butzweilerhof, 
Cologne, to a management group 
including EMI GSA executive VP 
Ruediger Fleiger and VP of logis- 
tics Dr. Christian Kemerling. 

"The changing market situation 
and the expected shifts in influence 
of A&R, marketing, promotion, and 
distribution due to the increasing 
importance of the Internet in our 
business called for a radical ap- 



proach to struc- 
turing EMI in 
Germany for the 
future," explains 
Canibol. 

The forthcom- 
ing Warner/EMI 
merger would 
probably be rad- 
ical enough for most of Gambol's 
staff, but he has had to make deci- 
sions in the face of more immediate 
pressure: a flat German music mar- 
ket. 

Trade shipments of albums last year 
were no 1 tetter than in 1998, according 
to the Bandeaverband der Phono- 
graphjachen Wirtschaft trade group, 
and their retail value ($2.8 billion) was 
down. Market -share figures are not 
released. Ixit industry estimates rank 
I iniversal as the leader with 25% or 
more, followed by BMG (18%), Sonv 
(16%), Warner (13%), and EMI 
(11%). independents edel and Zomba 
are thought to have 5% and 3%, 
respectively 

Gambol's predecessor, former EMI 
GSA pivsident Helmut Fest, may not 
haw anticipated the company's April 



17 cutbacks, but he does expect signif- 
icant job losses upon completion of the 
merger. "The resulting disquiet and 
lack of concentration on the creative 
and artists' community will leave scars 
which will certainly take some time to 
heal," he says. But Fest also notes, 
"This new beginning . . . also harbors a 
certain opportunity." 

One opportunity that EMI is keen to 
grasp more firmly is in local repertoire, 
and Canibol says the company will 
increase its activities and emphasis in 
this sector. It's a view he shares with 
his future partner, Gerd Gebhardt, the 
Hamburg-based president of Warner 
Music Central and Northern Europe. 

"Our goal has to be to find, buikl, and 
break local acts in the German mar- 
ket," Gebhardt told Billboard after 
hosting a companywide "Get2gether 
(ii WarnerMusie" meeting March 31 in 
Timmendorf on the Baltic coast He 
also said the conclave — the first time 
all employees from EastWest Records, 
WEA Records, and Warner Special 
Marketing (WSM) had been hrought 
together — marked an important step 
toward creating a unified atmosphere 
(Continued on imge 75) 



Montfort Takes Over M Sony f ranee 



Th is story am prepared by Enmiuiiitel 
Isgrnnd ofMusie & Media 

PARIS— Evolution, rather than revo- 
lution, is on the agenda at Sony Music 
Entertainment France, following the 
promotion of Olivier Montfort to the 
position of chairman/CEO (Billboard- 
Itidk tin. April 14). 

Montfort, previously managing 
director of Columbia and GM of Sony 
Music France, has replaced Paul-Rene 
Albertini, appointed executive VP of 
Sony Music Entertainment Euro]* 1 in 
London last November (Billboard. Nov. 
20, 1999). 

Montfort's promotion had been in 
the pipeline for several months; he has 
been working alongside Albertini on 
the day-to-day management of the 
company for some time. He also took 
on more resi»nsibilities during 1999, 
directly overseeing the marketing and 
strategic advertising activities for 
Sony France. 

According to Sony Music Entertain- 
ment Europe chairman l^aul Russell, 
Albeitini's move was "the first step in 
a clearly devised plan that now results 
in Olivier becoming his successor in 
leading our French company." He adds 
that he expects Montfort and his man- 
agement team will be able to grow the 
company in France "despite very tough 
market conditions right now ami for the 




foreseeable future." During Albertini's 
five-year tenure at Sony Music France, 
its market share grew from 23% in 
1995 to 30.5% in 1999, second only to 
market leader Universal. 

Comment ing upon his appointment 
Montfort says, "When Paul-Rene was 
app< linled in 1995, we quickly reached 
an understanding 
and started to work 
together for the 
benefit of the whole 
company. Gradually, 
I took on more re- 
sponsibilities, and 
what is happening 
now is a symbol of 
this continuity: it's a 
good thing for the artists and for the 
team." 

Albertini adds that he is "delight- 
ed" that Montfort is taking over the 
reins of Sony Music France. "He is 
an integral part of our company. His 
management skills and perfect 
knowledge of the market make him 
the right person to take the compa- 
ny further." 

For big part, Montfort says he will 
initially locus on reshaping the Sony 
France management team. That will 
include finding his successor at Co- 
lumbia — sources suggest he favors 
promotion from within — and a re- 
placement for Philippe Desindes, man- 




aging director of Sony Music Associ- 
ated and Licensed Labels (SMALL), 
the company's umbrella division for 
"left-field" labels. Desindes is leaving 
SMALL to become chief executive of 
Warner Music France (Billboard, 
April 21). 

Montfort says he will not radi- 
cally change the 
structure of Sony 
France, which will 
rely on four 
sources of reper- 
toire: Columbia, 
Epic, SMALL, 
and Sony Music 
albertini Media (special 
marketing and 
catalog exploitation). 

Montfort, 43, joined Sony Music 
France as Columbia managing direc- 
tor in 1993. According to Sony 
Music, Columbia has been France's 
No. 1 label in market and chart share 
for the past six years. Montfort was 
closely involved with the develop- 
ment of Celine Dion's career in 
France while nurturing a roster of 
local acts, including Francis Cabrel, 
Jean- Jacques Goldman, and Patricia 
Kaas. 

Prior to joining Sony Music, Mont- 
fort had worked in retail and was 
heavily involved in developing the 
Virgin Megastores chain in France. 
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Europe Welcomes Return Of Aha imams mm mm 

WEA Germany Act Sees Early Chart Success With Reunion Set BESDltB VlSbUltV EOnCBMS 

DV DA t II eCVTnU 1 msl ^ 'I'm ™it ' Kiif I aktmua fnlt ■ ■* 



BY PAUL SEXTON 

LONDON— The Scandinavian pop 
wave breaking internationally is not 
limited to ingenue acts tasting fame 
for the first time. Now it includes a 
comeback for Norway's biggest chart 
export of all: a-ha. 

The trio of Morten Harket, Pal 
Waaktaar, and Magne Furuholmen, 
who earned an entry in global pop his- 
tory with such smash hits in the "80s 
as "Take On Me," "The Sun Always 
Shines On TV' and "The Living Day- 
lights," have renewed themselves as 
21st-century men. "Minor Earth 
Major Sky," their first album collabo- 
ration since 199H, was released across 
Europe by WEA on April 17. 

If anticipation was already high 
among fans of a-ha's sophisticated 
songeraft, it has only been heightened 
by the opening single, "Summer 
Moved On," which stood at No. 5 on 
Music & Media's European Radio Top 
50 chart for the April 22 issue. 

Patrick Ressler, co-programmer at 
pop/alternative outlet Orb/Fritz in 
Potsdam, Germany, typifies the re- 
newed welcome that radio is extend- 
ing to the trio. "It's still good pop 
music," he says of "Summer Moved 
On." "They'™ matured, but we have a 
very young audience, and it's popular 
with them." Ressler says that the sta- 
tion is airing the track in its highest 
rotation, between seven and 12 times 

Sony Music Holland 
Re integrates [pic, 
Columbia labels 

BY ROBBERT TILLI 

HILVERSUM, the Netherlands- 
Four years after splitting its Epic 
and Columbia labels into separate 
operations, Sony Music Holland is to 
re-merge the two companies. 

In the revised setup, Columbia 
GM Wally van Middendorp will take 
up a new position as GM at Sony 
Music Holland. His counterpart at 
Epic, Gerard Rutte, will leave the 
company. Daan van Rijsbergen 
becomes the head of A&R at Sony's 
independent operating S.M.A.R.T. 
subdivision — home of chart act Acda 
& De Munnik. Van Rijsbergen also 
has been appointed head of A&R at 
Sony Music Holland. 

Wilbert Mutsaers, currently A&R 
manager at Epic, will extend his res- 
ponsibilities to cover all Sony labels. 
Eddie Traverso, his equivalent at 
Columbia, has left the company, as 
has Columbia TV promotions man- 
ager Ben Stuurman. 

"The whole move is based on the 
mere fact that we have to do some- 
thing to counter the decreasing 
market," says Patrick Decam, man- 
aging director at Sony Music Hol- 
land. 

He compares the move toward one 
A&R department for all Sony labels 
(Continued on page 71) 




per week. 

"We're all determined to enjoy it a 
bit more this time, be less uptight about 
what we haven't achieved, and focus 
more on what we have," says keyboard 
player Furuholmen. "There seems to 
be a really good sentiment around the 
band, and that's something we haven't 
really worked to create." 

A-ha is now signed directly to WEA 
Germany, whose managing director, 
Bernd Dopp, says he is delighted to re- 
new his ties with an act he has known 
since "Take On Me" made it a world- 
wide star in 1985. Like the group itself, 
he is particularly excited that the 
reunion has come about for all the right 
reasons — it was asked to perform at 
the Nobel Peace Prize Ceremony late 
in 1998. 

"They're national superheroes in 
Norway," says Dopp. "They did one old 
and one new song for that occasion, and 
it caused such a stir in Norway and the 
guys enjoyed it so much, they decided 
to extend the idea and work on a full 
album." He adds with a smile, "They 
don't need the money, believe me!" 

Furuholmen is well aware of the 
stigma surrounding reunion projects, 
"The only thing that can saw a come- 
back is a great record, because they 
are by definition really boring," he 
says candidly. "We spent many years 
trying to forget about a-ha, trying to 
get some distance. I never said never, 



I just said, 'I'm out' hut I always felt 
we had our best record ahead of us, 
and t hat's why we never closed the 
door." 

Since a-ha's last album, "Memorial 
Beach," sewn years ago, Furuholmen 
has become a successful artist with his 
work exhibited internationally; Waak- 
taar has had local success with his 
band, Savoy; and Harket has released 
the solo album "Wild Seed." 

The band is actively promoting "Mi- 
nor Earth Major Sky," which will be 
released in the U.K. on May 29— some- 
what later than in most other European 
territories — with "Summer Moved On" 
in stores two weeks earlier. "The U.K. 
company are really biting their teeth 
into the project; I couldn't be more 
thrilled," says Dopp. "You cannot believe 
the demand for fthe bandl right now. 
They're getting stellar offers to tour 
[especially in South America], and I'm 
sure they will, probably in the fall." 

Ressler adds that "Take On Me" was 
recently added by Orb/Fritz as a recur- 
rent after it proved popular during an 
" "80s Week" program on the station. 

Furuholmen says that song may or 
may not resurface as part of an a-ha 
live show. He muses, "When we tried 
to shed that teenybop image, our rec- 
ords were moving far ahead of our 
stature as a band, but we're more at 
ease with the past now. 

"I still really like great pop records, 
but I don't like to be sold something 
that is predigested, and in a way this is 
the competition we're up against now;" 
he continues. "When you're pushing 40 
and your hair's falling out you have to 
hide a grin when you get up onstage. 
But at the same time, our main ambi- 
tion was to make the best record we 
could. We have done, and really now 
it's up to everybody else to decide." 



Keep On Dancing In Singapore 

Rules Relaxed For Concert Crowd Rehavior 



BY NAZIR HUSAIN 

SINGAPORE— Promoters and con- 
certgoers here can breathe a sigh of 
relief following official confirmation 
that strict rules governing crowd be- 
havior at live events have been relaxed. 

The confirmation came following 
an emergency meeting with concert 
promoters, venue officials, the police, 
the Public Entertainment Licensing 
Unit, and the Singapore Tourism 
Board, after a recent Culture Club 
concert when ushers forced audience 
members to stay in their seats. The 
island state has long been known for 
strict concert rules that — among 
other things — prevent audiences 
from standing up and dancing in the 
aisles. 

Although the rules had been re- 
laxed since July 1998, old habits clear- 
ly die hard. During the recent Culture 
Club concert presented at the Singa- 
pore Indoor Stadium, ushers exhort- 
ed audience members to remain in 
their seats. According to Jennifer Pok, 
GM of the venue, the concert promot- 
er had not specified that dancing was 



to be allowed. 

Robert Liew, president of the Assn. 
of Concert and Event Managers Sin- 
gapore, says, "The ushers were sim- 
ply trying to ensure that no one's 
(view] was blocked, but they quoted 
the rules and got it wrong." 

He adds that the Culture Club gig 
was a one-off incident that was not 
likely to be repeated at other concerts. 

The meeting reaffirmed that the 
rules had been relaxed in July 1998, 
allowing concertgoers to stand up and 
dance if they choose to, with the caveat 
that other people in the audience 
should not have their view impaired. 
However, David Lim of Twilight Pro- 
motions, which brought in Culture 
Club, thinks the rules still err on the 
side of caution. 

"People can't go to concerts not 
expecting to be blocked at all," he says. 
"That can't be helped. If 6,000 people 
want to stand up and party and 60 peo- 
ple don't, then what are we supposed 
to do? Those 60 should know that peo- 
ple who go for pop and rock concerts 
don't want to sit down anyway." 



BY NYAY BHUSHAN 

NEW DELHI — India is gearing up 
for an FM radio boom following the 
conclusion of a government license 
auction in which private companies 
placed bids for 108 frequencies in 
almut 40 locations nationwide. 

But the FM radio industry feels it 
is being stifled even before it can 
grow, as the frenzy surrounding the 
auction pushed license fees sky high. 
For a major metroixilitan center like 
Delhi, the government's reserve price 
for 1 1 frequencies totaled $1 million, 
but at auction's close, the frequencies 
went for a sum of $17 million. 

Says Rajiv Mishra, CEO of New 
Delhi-based Digital Broadcasting, 
which provides equipment and con- 
sulting services to FM stations, "The 
government has yielded a total fee of 
$124 million, with an increment 
clause of 15% per year for the next 10 
years. The estimated worth of the 
radio industry in 40 cities is about $70 
million, with a projected growth rate 
of 28%. I am sure half of the new FM 
broadcasters will be on a sticky wick- 
et (in trouble]." 

FM is expected to give 
India's fast-growing music 
industry a further boost. 
Notes Sony Music India 
managing director Vijay 
Singh, "Radio is what sells 
music worldwide, and it's 
great that FM is coming at 
a stage when we have 
become over-focused on 
visual a| ipi a] instead of audio. 

"For the first time there will lie an 
opportunity for regional artists [to be 
heard on a wider basis], and 1 think 
FM will be most beneficial for inter- 
national repertoire," Singh says. "We 
have been looking at international as 
one big box, but there are so many 
genres bubbling under." 

As for playlists, FM stations can at 
first be expected to replicate the 
model of music channels like MTV 
and Channel V whose Indian strands 
are dominated by film-based music. 
But as Singh explains, "if 11 stations 
in Delhi have the same film-based 
content they face a big challenge in 
being distinct." 

FM radio used to be a government 
mono|xilv in the hands of state-owned 
All India Radio(AlR); then in 1993 a 
handful of private o|>erators in Delhi 
and Mumbai were awarded "time li- 
censes" on AIR frequencies. But just 
w hen FM pioneers Times FM ( part 
of t he Times of India newspaper 
group) and Radio Mid-Day (owned by 
the Mumbai-based Mid-Day newspa- 
per group) started to become prof- 
itable in 1997-98, the government dis- 
continued their time licenses in 
mid-1998. 

Apparently, this was because the 
Indian government felt it was not get- 
ting a big enough slice of an estimat- 
ed total of $6 million in ad revenue the 
stations were pulling in. 

After intense lobbying by the 
industry, the Information and Broad- 




casting Ministry last October an- 
nounced a plan to auction FM licens- 
es in order to kick-start privatization 
of radio. The plan was modeled on the 
telecommunications license fee auc- 
tions held in March by the Informa- 
tion and Broadcasting Ministry, 
which also led to outrageous prices. 

The government has yet to clearly 
state how much non-Indian ownership 
of the FM industry it will allow, but 
it's safe to say that foreign-capital ] iar- 
ticipation will be kept to a minimum. 

Still, the opportunities in an era of 
convergence arc there to be exploited 
for such companies as multimetlia con- 
glomerate Zee Telefilms, promoter of 
the popular Zee group of satellite 
channels, which led the FM-license 
bidding by winning 28 frequencies. 
The Times of India group wiiich came 
in second with 12 frequencies, can also 
be expected to build on the synergy 
with its strong presence in the print 
and Internet media 

In terms of promotion by record 
labels, Sony Music India says it will 
follow the example of other Sony 
labels worldwide in estab- 
lishing regional promotion 
departments. "Other com- 
panies usually have the same 
personnel handling both 
marketing and promotion, 
but at Sony we have special 
regional promotional execu- 
tives, and I see them work- 
ing closely with FM sta- 
tions," says Singh. 
Virgin Music India managing 
director Mohan Maha|>atra says FM 
radio will lead to new opportunities 
in A& R. "Radio is a non-intrusive 
medium, so it will directly contribute 
in boosting the profile of artists." he 
says. 

Sony's Singh, noting that Indi-pop 
must Cope with high vhKk ^production 
costs, says FM will help lalx-'ls devel- 
op acts more effectively. The indus- 
try hasn't been breaking enough acts, 
but radio can lie a catalyst in that." 
he says. 

Meanwhile. Indian advertising 
agencies are waiting to see whether 
the fledgling FM stations can survive 
the heavy license fee payments. 

"I feel that the high license fees 
will lead to some of the FM players 
facing a severe cash crunch," says 
Suhel Seth, CEO of Equus Advertis- 
ing. "As for advertising potential, I 
am optimistic about radio in general, 
but I am not sure how the ad pie. 
which is largely dominated by televi- 
sion, will accommodate radio. We 
don't have figures yet on radio's 
|>otential, but my view is that radio 
may offer quality and not quantity 
w hen it comes to advertising oppor- 
tunities." 

Though foreign-capital |>articipa- 
tion is being kept in cheek. Indian 
FM operators will be allowed to syn- 
dicate foreign programming, a task 
they performed before the govern- 
ment curtailed the time licenses sys- 
tem in 1998. 
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World-Beat Artist Kwesi Selassie Aims 
To Win Crossover Soccess lo Caoada 



BY LARRY LeBLANC 

TORONTO — Like a growing number 
of world-beat recording artists in such 
large Canadian multicultural cities as 
Toronto, Montreal, and Vancouver, 
Ghana-born Kwesi Selassie is earnest- 
ly seeking the path that will allow him 
to cross over to the mainstream. 

With its funky party jams, deft 
rhymes, and lyrics sung in both Eng- 
lish and the Ghanaian Fante language, 
Selassie's music is an intoxicating mix 
of reggae, ragga dancehall, hip-hop, 
and Ghanaian highlife styles. "I call it 
highlife dub reggae," jokes the 33- 
year-old multi-instrumentalist, who 
has lived in Toronto for three years. 

Last month, Selassie completed 
recording his self-produced fifth 
album, "2000 Years Of Love," in Toron- 
to; it will be released by his own Lion- 
of-Africa label in Ghana next month 
and in Canada — where the label is self- 
distributed — in September. Selassie 
will tour Ghana and Nigeria for two 
months in the fall, performing with a 
six-piece band. 

Since the late '80s, Ghanaians have 
planted deep roots in Canada, particu- 
larly in Toronto, which now has a 
Ghanaian population estimated to be 
more than 50,000. Among the first acts 
attracted to the city were the Afro-funk 
band Native Spirit as well as top Ghana 
highlife vocalists AB. Crentsil, Jewel 
Ackah, and Pat Thomas. "Canada is the 
best place in the world for multicultur- 
al people," says Selassie, who last 
returned to his homeland five years ago. 
"The only thing not good is the music 
scene." 

World-beat African-Canadian art- 
ists like Selassie rarely receive main- 
stream media coverage in Canada and 
get no airplay outside of community 
and college radio. They instead work 
on a national touring circuit in the 
spring and summer of folk and jazz fes- 
tivals that feature international styles. 
"I don't play much in Toronto," says 
Selassie. 

"With an existing infrastructure for 
rock and country musicians in Canada, 
there's more radio, television, and con- 
cert opportunities for those artists 
than world-beat performers," points 
out Phillip VasseH, publisher/editor of 
Word, Toronto's R&B cultural maga- 
zine. 

Adds Derek Andrews, music pro- 
grammer at Toronto's Harbourfront 
arts complex, which books Canadian 
world-beat acts throughout the sum- 
mer, "Many African musicians are 
making a go of it, but they tend to sup- 
port themselves by teaching music or 
other means. I can't imagine Selassie 
is making a living from performing. 
You'd also think he would haw crossed 
over more than he has to the Jamaican 
community because he plays reggae 
music." 

"I'm not doing pure reggae music," 
counters Selassie, who confirms that 
he does have a day job. "I have my own 
style. I work with musicians from 
Ghana, Jamaica, Japan, wherever, so as 
to make my music different" 

Selassie, however, was the first 



African to perform at the annual Cana- 
dian Reggae Music Awards in 1995 in 
Toronto. In 1997 and 1998, he was voted 
top reggae musician at the Ghanaian- 
Canadian Community Heritage and 
Music Awards in Toronto, and he was 
honored for top reggae album ("Judge- 
ment Day") and top reggae band at 
Canada's 1998 Music Africa Awards in 
Toronto. The following year, he was 
named top producer. 

^^^^^ Despite its domi- 
,>jfi ftk nant reggae char- 
•aaS^ acter, Selassie's 

, § ',* music is rooted in 

JJ53F«3rn upbeat, 
B -3S(L infected popular 
ES, ■ I highlife music that 

;* V' I originated in Ghana 
Selassie in the 1920s. It fos- 
tered two primary 
strands: dance band highlife, associat- 
ed with the urban elite, which contin- 
ued to flourish into the 1950s and 
1960s with bands like the Ramblers 
International and Uhuru Dance Band; 
and guitar band highlife, including the 
"palm wine" guitar style that has long 
been popular in Ghana's Akan tribal 
group, which includes the Asante and 
Fante tribes. 

Born in Sekcmch-Takoradi, the eldest 
in a family of five boys and one girl, the 
young Kwesi — born John Sackey- 
Selassie — was raised in affluent cir- 
cumstances. "We are descendants of 
the [Fante] royal family," he explains. 
Selassie began singing and playing 
guitar at 11; he later learned to play 
drums and piano and soon embraced 
Jamaican reggae. 

The "80s saw an enormous growth in 
reggae's popularity in Ghana. Singer 
Amekye Dede became a superstar 
there with his reggae-inflected high- 
life, while other acts, such as Kojo 
Antwi and KK Kabobo, also found 
domestic success. 

Like many others, Selassie discov- 
ered that reggae rhythms were easily 
adaptable to the loping gait of highlife, 
and at 16, he was playing the hybrid 
with several local bands. 



However, rather than pursue a music 
career, Selassie went to London to 
study criminal law at the College of 
Law: Then, much to the consternation 
of his parents — particularly his father, 
who is a lawyer himself — he aban- 
doned his studies after three years and 
returned to Ghana. 

Selassie then began playing bass or 
drums in a number of bands in West 
Africa — from Ghana and Guinea to 
Senegal — before moving to France in 
1990, where he briefly played with the 
Complor Band. When he returned to 
Africa, Selassie met Mario Gauthier in 
Burkina Faso. Gauthier, a French- 
Canadian, became Selassie's manager 
and encouraged him to move to Cana- 
da. In 1990 Selassie moved to Quebec, 
staying there for four years before 
moving to Montreal for three years. 

During a visit to Ghana in 1992, 
Selassie co-produced, with Gauthier, 
his debut album, "Mr. And Mrs. 
Konkonsanyi" (Mr. And Mrs. Hypo- 
crite). Several noted Ghanaian produc- 
ers, says Selassie, passed on working 
with him because of his insistence on 
recording in both the Fante and Eng- 
lish languages. "They felt the album 
wouldn't sell," he recalls. The album, 
released in Ghana only on the Lion-of- 
Africa label, has sold 10,000 units to 
date, according to Selassie. 

Selassie then recorded the 1993 
album "Homma Mu So Mo" (Leave Me 
Alone) in Quebec City. He says the 
album, released on Lion-of-Africa, has 
sold 70,000 units in Ghana and Cana- 
da. It was followed by "False Prophets" 
in 1997 (150,000 units) and "Judgement 
Day" in 1998 (120,000 units). 

Two years ago, Selassie finally made 
a pilgrimage to Jamaica to explore the 
roots of his beloved reggae music. But 
he concedes, "I didn't get what I had 
expected. You say African reggae,' and 
Jamaican musicians laugh. They lis- 
tened to my music and said, "Hey, it's 
good, man.' But I could see the mock- 
ery when they spoke to me. They 
should accept what musicians outside 
Jamaica do with reggae." 



SGAE Has Active 1st Qtr. 

Latino Web Portal, Dictionary Among Projects 



BY HOWELL LLEWELLYN 

MADRID— The first quarter of 2000 
has seen Spanish authors and publish- 
ers' rights body SGAE launch four 
separate initiatives aimed at confirm- 
ing its position as a key motor 
driving the promotion of Latin 
music worldwide. 

Those initiatives have con- 
sisted of: 

• the launch of the world's 
only Internet portal specializ- 
ing in Latino culture, Portal 
Latino (portalatino.com), bai 
which had 1.7 million hits 
between Jan. 1 and March 10. 

• the publication of a 10-volume 
"Dictionary of Spanish and Latin 
American Music," completed after 10 




years of research in 20 countries. 

* the publication of a detailed study 
of Spanish cultural habits, titled "The 
SGAE Report" 

• the creation of the Spanish Mus- 
ical Academy of Arts and Sci- 
ences. 

"Much of what we are doing 
is filling the holes that exist in 
similar universal endeavors 
carried out by Anglo-Ameri- 
can enterprises," says SGAE 
president Teddy Bautista. "For 
>ta example, in the case of the dic- 
tionary, we figure that 80% of 
the 26,000 entries covering 1 1,000 pages 
are absent from the world's major musi- 
cal dictionaries." 

(Continued on next page) 
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WHSMITH PLC has blamed poor sales of entertainment 
product for a fall in profits during the first six months of 
its financial year. In the six-month period that ended Feb. 
29, pretax profits were 101 million pounds ($160 million), 
down from 105 million pounds ($166.5 million) during the 
same period last year. Sales across the group rose from 
1.27 billion pounds ($2 billion) to 1.35 billion pounds ($2.1 
billion). Pretax profits at its core retailing businesses were 
down from 80 million pounds ($126.8 million) to 79 million 
pounds (125.2 million), despite a rise in sales from 829 mil- 
lion pounds ($1.31 billion) to 842 million pounds ($1.33 billion). Music sales 
were down 13%, and video sales were down 8%; the group says this reduced 
profits by 8 million pounds ($12.7 million). According to chief executive 
Richard Handover, "In common with our competitors, we had poor sales 
and margins in music and video. We are continuing to reduce our exposure 
to this category." tom Ferguson 

SPANISH AUTHORS AND PUBLISHERS' society SGAE collected 35.8 billion 
pesetas ($207.1 million) in authors' rights in 1999, an increase of 8.9% over 
the previous year. SGAE membership is now more than 57,000. Of the total 
collected, 17.3 billion pesetas ($100 million) was paid by public establish- 
ments operating radios and televisions, a 5% increase. Collections from 
abroad totaled 3.9 billion pesetas ($22.8 million), up 20.7%. According to 
SGAE executive president Teddy Bautista, who presented the society's 
annual report, between 7 billion and 8 billion pesetas ($40.5 million-$46.2 
million) was lost through piracy in 1999. Bautista says Spain's own music 
market grew last year, with 69 million sound carriers sold, generating 82 
billion pesetas ($47.5 million) in rights, up 11% on 1998. 

HOWELL LLEWELLYN 

SINGAPORE-BASED digital rights management (DRM) provider MER- 
CURiX, a subsidiary of local company National Computer Systems, is 
claiming to be the first company in Asia to offer a DRM service based on 
technology developed by Caltfornia-based InterTrust Technologies. Newly 
launched MERCURLX has announced strategic partnerships with region- 
al and international partners, including Creative Technology, BMG Enter- 
tainment (Asia-Pacific), and Thailand's Grammy Entertainment The com- 
pany has also announced plans to operate a pilot trial on secure music 
distribution over a three-month period with BMG, Grammy, digital music 
download site Soundbuzz.com, LycosAsia, and eDaily (an Internet compa- 
ny representing Hong Kong's Emperor Entertainment Group). 

CHANNELFLY.COM PLC, a London-based music, media, and Internet group, 
has appointed Simon Grant Lowry as its CFO. He previously held the posi- 
tion of finance director at V2 Music from 1998, encompassing V2 Records 
and V2 Music Publishing. Prior to that Lowry was financial controller of 
Hit and Run Music Group for four years. Lowry replaces Tim Bowen, who 
is leaving channelfly to pursue other business interests, cordon masson 

JONAS SJOSTROM, former president/CEO of Stockholm-based MNW 
Records Group, has been named CEO of the new Hong Kong-based Inter- 
net division of leading classical independent label Naxos. Sjostrom has been 
given additional duties as director of parent company HNH International 
and deputy chairman of HNH International Group. He will report to HNH 
International chairman and owner Klaus Heymann. kai r. lofthus 

INCREASING PIRACY cost the German music industry 240 million deutsche 
marks ($120 million) in 1999, according to Dr. Heinz Stroh, managing direc- 
tor of trade body the German Music Publishers' Assn. Speaking April 14 
at the International Music Fair in Frankfurt, Stroh said an estimated 10 
million CDs were illegally copied and sold last year in the country. He also 
warned that the number of CD burners is on the rise. Wolfgang spahr 

MICHAEL CHENG has been appointed VP/GM of MTV Networks Asia's Tai- 
wan operation, effective April 17. Cheng was previously chief director of 
Hong Kong-based CTN Entertainment Channel In his new role with MTV 
Taiwan, he is responsible for managing the Taipei-based MTV office, over- 
seeing advertising sales, network development and marketing, as well as 
local creative production and programming in Taiwan. Cheng reports to 
Harry Hui, managing director of MTV Mandarin, who has been covering 
Taiwan since previous GM Rose Tsou left MTV in February to become GM 
ofYahoo! Taiwan (BfllboanUMsffa, Feb. 22). steve McCLURE 

EDEL RECORDS SWEDEN'S Helena Lantz has been promoted to the position 
of head of marketing and promotion, effective immediately. She was pre- 
viously product manager/pop (Walt Disney Records and Mega Records). 
She joined Edel last September following stints at Buena Vista Home 
Entertainment and Microsoft in Sweden. Lantz reports to Edel Records 
Sweden GM Jonas Thulin. kai r. lofthus 
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U.K. Government Publishes Online Study 



BY LARS BRANDLE 

LONDON — A music industry 
report commissioned by the British 
government has highlighted the 
need for sweeping new legal and 
technological directives to cope 
with the online trading revolution. 

Unveiling the report "Con- 
sumers Call The Tune" — published 
by the New Technology Group — 
U.K. Culture Secretary Chris 
Smith highlights the importance of 
quicker, more secure, easier, and 
cheaper ways of buying music 
online. Failure to address these 
concerns. Smith warns, will result 
in an increase in music piracy and 
foreign competition, damaging the 
U.K.'s 3.2 billion pound ($5.09 bil- 
lion) music industry. 

And with home Internet access 
doubling to almost one in four Brit- 
ons in 1999, the timing of the 
report's release is essential. 

Music Publishers Assn. chief 
executive Sarah Faulder empha- 
sizes the importance of a legal and 
financial framework for the new 
technologies. "The report high- 
lights the need for music to be 
available legitimately, creating a 
framework in which consumers are 
satisfied and publishers and writ- 
ers actually get paid. This is the 
only way that music can continue 
to be nourished at the grass roots," 
she says. 

Martin Mills, chairman of the 
New Technology Group, which is a 
subgroup of the Music Industry 
Forum, urges the government and 
the U.K. music industry to 
embrace legislative recommenda- 
tions and, in particular, copyright- 
focused recommendations made by 
the Intellectual Property Group of 



'It is payment for 
the use of copyright 
works today which 

provides the 
incentive and means 
to create the content 
of tomorrow' 

- FRANCES LOWE - 



the Creative Industries Task 
Force. 

This, says Mills, would involve 
raising consumer awareness of the 
value of intellectual property, 
while improving accessibility to 
this knowledge. The report also 
urges the government and the 
music industry to conduct ongoing 
research into the demand for, and 
supply of, finance for companies 
working in music E-commcrce. 
That research could be used to 
develop and influence online busi- 
ness strategies. 

Special mention is given in the 
report to teenagers who, despite 
being the biggest group of devo- 
tees to both music and the Inter- 
net, are unable to legitimately pur- 
chase music from the Internet 
because they do not possess cred- 
it cards. Bearing this in mind, the 
industry is encouraged to establish 
a secure online micro-payment 
system that will afford access to 
youngsters as well as adults. The 
music industry should disclose a 
timetable for the introduction of 
these measures, the report adds. 



Manufacturers are responsible 
for ensuring that all hardware — 
including PCs, digital TVs, and, 
potentially, mobile phones — can 
access any music format. This rec- 
ommendation centers on the 
importance of enabling any music 
format to be playable on all hard- 
ware products. 

Speed and cost of online music 
access must improve by opening up 
competition among local telephone 
operators and digital and cable 
service providers. This, the docu- 
ment states, would help alleviate 
the problems encountered by some 
U.K. consumers who have had to 
wait for hours to download music. 

Frances Lowe, director general 
of copyrights body British Music 
Rights, says the report indicates 
that the government is now priori- 
tizing the importance to the U.K. 
economy of downloading music on 
the Internet. Failure to do so 
would undermine the government's 
vision to become a world leader in 
E-commerce by 2002, she claims. 

"The study has a broad focus be- 
cause it reports on all aspects, in- 
cluding copyright legislation, and 
it was encouraging that the gov- 
ernment was willing to help the 
industry realize its potential for 
growth and adapt to the changes 
that are required," says Lowe. 

"Government assistance to look 
at consumer demands and con- 
sumer attitudes is something that 
has to be framed alongside the 
technological development," Lowe 
continues. "It is payment for the 
use of copyright works today 
which provides the incentive and 
means to create the content of 
tomorrow." 



SGAE HAS ACTIVE FIRST QUARTER 



(Continued from preceding page) 

He adds that with Portal Latino, 
SGAE became the world's first 
authors' society to create a full-menu 
Internet portal for both its 58,000 
members and the public at large. 

While Portal Latino and the dictio- 
nary have universal applications, the 
academy and "The SGAE Report" — 
although useful to foreigners wishing 
to work inside Spain or seeking talent 
here — are essentially national re- 
sources. 

Says Jose Neri, managing director 
of the body's SGAE digital division — 
recently renamed the authors and pub- 
lishers' digital society (SDAE) — 
"Through Portal Latino, you can hilt a 
recording studio, listen to recordings or 
demos, register or license a musical 
work, discover new international dis- 
tribution channels, buy a guitar string, 
or download original musical scores 
with the publisher's approval." 

Bautista says the broad aim of Por- 
tal I.atino is "to be a meeting point for 
1 million authors in Latin America, 
Spain, and Portugal, to be the cross- 
ing point for the spontaneous opinions 
of its visitors, as well as a new promo- 
tion and information tool." The portal 
also has up-to-date information on con- 



certs, tours, and records by Spanish 
and Latin American composers. 

The dictionary, on which 750 spe- 
cialists from 20 Spanish-speaking 
countries have worked for 10 years 
under the direction of Madrid Univer- 
sity musicology professor Emilio 
Casares, also aims to be a tool for 
those wishing to work in the Latino 
music industry 

Casares says, "There are universal 
dictionaries in which Spanish and 
Latin American music appear in a lim- 
ited way. But this is the first global dic- 
tionary that belongs to one cultural 
community and represents a rev- 
olution in that field." 

The wealth of information in the dic- 
tionary ranges from Andean dance 
nrmsic in South America and Caribbean 
instruments to the Argentine tango 
(128 pages' worth). The first five vol- 
umes are available now exclusively via 
online book supplier submarino.com, 
and the other five volumes will be avail- 
able by April 2001 . The initial print run 
is 3,000 copies. 

The Spanish Musical Academy of 
Arts and Sciences has been formed by 
SGAE and the Spanish artists' associ- 
ation AIE. "It will include all [parts of 



those] sectors, including those that 
have only a tangential link with the 
music industry," says Bautista. Begin- 
ning next year, it will also organize 
SGAE's Premios de la Musiea annual 
awards ceremony. Another "principal 
aim" of the academy "is to facilitate 
musical education, through scholar- 
ships, programs to buy instruments, 
and international promotion," he adds. 

"The SGAE Report" is the result of 
a 1997-98 study of 24,000 Spaniards 
aged over 14 "in every corner of the 
country" by SGAE's Cultural Market 
Research Center (Cimec). According 
to the report, SWt of Spaniards listen 
to music daily (compared with 19% in 
a similar survey in 1991 ); 62% listen at 
home to CDs or cassettes at least once 
a week, while 82% listen on the radio; 
in 1998, 51.4% Spaniards had a CD 
player in their homes. 

Other findings of the report are that 
92.3% of Spaniards have never been to 
a classical music concert; 51.4% have 
"no interest" in flamenco, Spain's 
archetypal music form; and the most 
popular music genre is the singer/ 
songwriter (preferred by 42.5%), with 
new age having the smallest following 
(just 6.7%). 



Shania Twain Garners 
4 Novello Nominatinns 



BY NIGEL HUNTER 

LONDON— Shania Twain is the 
leading name among a higher-than- 
usual representation of female 

artists/writers nominated for this 
year's Ivor Novello Awards. 

This year's awards — the 45th — 
will be held at London's Grosvenor 
House hotel May 25, sponsored by 
the Performing Right Society 
(PRS). Twain is in line for 
four possible wins: best 
song musically and lyrical- 
ly ("You're Still The One"), 
plus PRS most performed 
work of the year, interna- 
tional hit of the year, and 
best-selling U.K. single 
(the latter three categories 
are decided statistically) — 
all for "That Don't Impress Me 
Much." 

Twain wrote both songs with her 
husband/producer, Robert John 
"Mutt" Lange; they are published 
by Zomba Music Publishers/Uni- 
versal Music Publishing. 

"The Ivors event grows in popu- 
larity and stature with every pass- 
ing year." says Guy Fletcher, chair- 
man of the British Academy of 
Composers and Songwriters, 
which organizes the annual awards 
luncheon. "One of the main reasons 
is that there is no involvement by 
publishers or record companies. All 
the awards are either statistical or 
in the gift of the academy and are 
therefore recognized by the recip- 
ients as solely a judgment of their 
peers." 

Continuing the female theme, 
Madonna's "Beautiful Stranger," 
written with William Orbit and 
published by Rondor Music (Lon- 
don) and Warner/Chappell Music, 
has been nominated for best con- 
temporary song and the PRS most 
performed work. Her "Ray Of 
Light" — on which she and Orbit 
share credits with Christine 
Leach, ( live Muldoon, and Dave 
Curtis — is a contender for interna- 
tional hit of the year. Purple Music 
has a share of the publishing for 
the latter, along with Rondor and 
Warner ( 'happell. 

"Genie In A Bottle," recorded by 
Christina Aguilera, is nominated as 
best song musically and lyrically and 
international hit of the year. Written 
by Pam Sheyne, David Frank, and 
Steve Kipner, it is published by War- 
ner/Chappell Music and EMI Music 
Publishing. Go! Beat/Polydor artist 
Gabrielle is nominated in the best 
contemporary song section for 
"Rise," co-written with Ferdy Un- 
ger-Hamilton and Ollie Dagois and 
based on Bob Dylan's "Knoekin On 
Heaven's Door." Publishing is by 
Perfect Songs and Sony/ATV Music 
Publishing. 

Restoring some male pride, how- 
ever, is teen idol Robbie Williams, 
with a pair of nominations for 
"Strong." penned with Guy Cham- 
bers and published by BMG Music 
Publishing and EMI Music Pub- 




lishing. "Strong" is in the running 
for best song musically and lyrical- 
ly and PRS most performed work. 

Meanwhile, a teenage heartthrob 
from an earlier era. Sir Cliff Rich- 
ard, is up for best-selling U.K. sin- 
gle with "The Millennium Prayer," 
the chart-topping setting by Paul 
Field and Stephen Deal of "The 
Lord's Prayer" to the tune of "Auld 
Lang Syne," published by 
Copycare. Travis' "Why 
Does It Always Rain On 
Me," written by Fran 
Healy and published by 
Sony/ATV Music Publish- 
ing, is nominated as best 
contemporary song. 
<er Contending for the Ivors 

Dance Award are "Rendez- 
Vu" by Basement Jaxx, written by 
Felix Buxton and Simon Ratcliffe 
and published by Universal Music 
Publishing; "Sweet Like Choco- 
late" by Shanks & Bigfoot, written 
by Stephen Meade and Daniel 
Langsman (EMI Music Publishing) 
and also nominated in the best-sell- 
ing U.K. single category, and "Re- 
Rewind" by Artful Dodger, penned 
by Mark Hill and Craig David 
(Windswept Music and Warner/ 
Chappell Music). 



SONY HOLLAND 

(Continued from ixtpe 68) 
with a similar new setup at competi- 
tor Universal Music Holland. "Local 
A&R is an increasingly important seg- 
ment in today's industry. S.M.AR.T. 
used to be great at it, Epic was so-so. 
and Columbia was not good at it at all. 
With van Kijsbergen heading the new 
A&R division, we've got somebody 
who's well-respected in the business 
and with artists." 

Decam says he hopes the new meas- 
ures will lead to increased efficiency 
in A&R and marketing. "What's the 
point in competing with oneselves?" he 
asks. "When you have various full- 
fledged labels, they tend to become 
mini-companies, which we can no long- 
er afford. With more media outlets 
than ever, marketing budgets have 
gone up considerably. And different 
labels make different deals with retail- 
ers, etc. We need more coherent dis- 
cussions, especially about new busi- 
ness models brought by Internet and 
future E-commerce." 

Decam admits that as a conse- 
quence of Sony's new policy; some staff 
members will be made redundant and 
let go, although he insists they will 
total no more than seven from the 
labels. "As much as we can, we'll try to 
relocate staffers to other services with- 
in Sony outside of the labels," he adds. 

Sony Masic Holland has a 21% mar- 
ket share, says Decam. The shake-up 
at the company is not confined to the 
label reorganization. By the end of this 
year, all of Sony's labels and its back- 
office operations — now scattered 
throughout Hilversum — will be under 
one roof in a new Hilversum base. 
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LIVE THE DISTANCE TO HERE uercuhvuntversai 
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10 
11 




universal 


11 
12 


13 
10 


TOM JONES RELOAD « 
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RISE GABRIELLE universal 
SHALALA LALA VENGABOYS wu-ir. v rc N 
SAY MY NAME DESTINY'S CHILD sov« 

ALBUMS 

A HA MINOR EARTH MAJOR SKY warmer 

SANTANA SUPERNATURAL arista,smg 

AQUA AQUARIUS universal 

R0Y0R8IS0N NORSKE FAVORlTTER -DE BESTE 

JESSICA SIMPSON SWEET KISSES sow 

AGE ALEKSANDERSEN GAMLE ORN nohskegram 

GABRIELLE RISE universal 

PINK FLOYD IS THERE ANYBODY OUT THERE? 

THE WALL LIVE 1980-1981 tui 

BO KASPERS ORKESTER HlTTILLS SONY 

SOUNDTRACK POKEMON: THE FIRST MOVIE 

WARNER 



SPAIN 



(AFYVEMLEF MB) 12AW00 



SINGLES 

GOES TO MIAMI MIX KETAMA ikuhwmiw 

SOBREVIVIRE MONICA NARANJO epic 

IF ONLY HANSON mercuryunwersai 

FRUTA FRESCA CARLOS VtVES vmGlft 

AMERICAN PIE MADONNA <a«v£Riciwea 

SEX BOMB TOM JONES FEATURING MOUSSE I 

WIMVERSAl 

TUSIGUEASI OBK xnma 

BE WITH YOU ENRIQUE IGLESIAS nxmu 

UNIVERSAL 

CAI NINA PASTORI ARIOLA 

MY HEART GOES BOOM I LA 01 DA Dl) FRENCH 

AFFAIR RCA 

ALBUMS 

MONICA NARANJO MINAGE epic 
NINA PASTORI CANAILLA UKU 
TOM JONES GOLD universal 
SANTANA SUPERNATURAL AfltSTAARiOLA 
BEHTIN OSBORNE SABOR A MEXICO i 
UNMMM 

OBK ANTROPOP hisravok 
MANA UNPLUGGED WE' 
AC/DC STIFF UPPER UP Duo 
REINCIDENTES Y AHORA QUE? • 
TAMARA CRACIAS OARSMUacuvi 



PORTUGAL 



F*r,rtu^l AFP ' '. 1 3 



ALBUMS 

PINK FLOYD IS THERE ANYBODY OUT THERE? 
THE WALL LIVE 1980- 1981 EMI 
SANTANA SUPERNATURAL ARISTAjBMG 
VENGABOYS THE PLATINUM ALBUM BREAK rN'.TMi 
ENRIQUE IGLESIAS ENRIQUE universal 
GREGORIAN MASTERS OF CHANT Eon 
DANIELLA MERCURY SOL DA LIBERDADE RCA 
THE CORRS MTV UNPLUGGED 1 41'LAvAYrAfttER 
GNR POPLESS EM 

ALANIS MORISSETTE MTV UNPLUGGED UAvERitX' 

WARNER 

RED HOT CHILI PEPPERS CALIFORNICATION 
WARNER 



DENMARK 



(IfPI/Nielsefi Marketing Research, 04/15/00 



SINGLES 

THE WHISTLE SONG DJ ALLIGATOR PROJECT 

FREESTYLER BOMFUNK MC'S SONY 
WHERE ARE YOU PAFFENDORF edel 
MY HEART GOES BOOM (LA Dl DA Dl) FRENCH 
AFFAIR bmg 

AMERICAN PIE MADONNA uawi ric^warncr 
INSIDE TO OUTSIDE LADY VIOLET edel 
SUNSHINE REGGAE LA D BACK.F UNKSTAR DE 
LUXE em 

NEVER BE THE SAME AGAIN MELANIE C viwos 
MAMBO ITALIANO SHAFT uwersal 
D.E.V.I.L. 666 remoced 

ALBUMS 

MACY GRAY ON HOW LIFE IS son* 

AQUA AQUARIUS universal 

VENGABOYS THE PLATINUM ALBUM wtWM 

GNAGS RIDSER REVNER OG BULER recartok 
SAVAGE GARDEN AFFIRMATION SONY/ 

FH>OECO«P»Cf#n 

BELLAMY BROTHERS OUR DANISH COLLECTION 

CMC 

VARIOUS ARTISTS DANSK MELODI GRANDPRIX 
2000 ouc 

BOMFUNK MC'S IN STEREO SONY 

SANTANA SUPERNATURAL mawmg 

ROY ORBISON THE DANISH COLLECTION virgin 



FINLAND 



iRadiomafia.'lFPt Finland) 04/16/00 



ALBUMS 

HIM RAZOR BLADE ROMANCE iehrieubmg 
BARRY WHITE THE ULTIMATE COLLECTION 
MERCURY UNIVERSAL 

HASSISEN KONE TARJOLLA TANAAN (WO 
RED HOT CHIU PEPPERS WHAT HITS!? BEST OF EM 
NO DOUBT RETURN OF SATURN iMEftsa^wffiftMi 
LEIDIT LEIDIT LEVYLLA bmg-warner 
SANTANA SUPERNATURAL, aaivabm.j 
YOLINTU PLENEN POJAN HAAVEET r-Rtorwos 

WARNER 

SASH! TRILENIUM edel 

KEMOPETROL SLOWED DOWN plashnka 



ARGENTINA 



(CAPIF) 04/1 MC 



ALBUMS 

LOS NOCHEROS NOCHEROS cui 
SHAKIRA MTV UNPLUGGED SON. 
RODRIGO A 2000 aVK 
MANA MTV UNPLUGGED WARNER 
SANTANA SUPERNATURAL aristaamg 
A'TEENS THE ABBA GENERATION univtrsai 
LOS PERICOS 1000 VIVOS emi 
OIVIDIDOS NARIGON DEL SIGLO KMC 
SHAKIRA DONDE ESTAN LOS LADRONES sunt 
VARIOUS ARTISTS EXAGERADISIMO 2000 «*; 



MUSIC PULSEU 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 



EDITED BY NIGEL WILLIAMSON 




THIRTY YEARS after the band released its 
final album, a Beatles record is official- 
ly on sale in China for t he first time. 
"We've been trying to gel permission to 
sell Beatles works for the past eight 
years," says Cindy Tai, managing direc- 
tor of EMI (China), which shipped 50,000 
copies of the remastered vt'rsion of "Yel- 
low Submarine" on March 28. "But the 
Beatles' management was always wary of 
releasing product where piracy is ram- 
pant." While Tai agrees that piracy 
remains a problem, she says labels should 
still ensure legitimate product is avail- 
able. To celebrate the occasion. 10 Man- 
dopop artists performed Beatles classics 
to a crowd of 1,000 on March 28 in Bei- 
jing. Meanwhile, U.K. band James and 
Afro-beat star Femi Kuti will head the 
bill over local acts at the Heineken Beat 
2000 festival to be held al the wonderful- 
ly named Altar of the Sun May 13-14 in 
Beijing. 

DAVKNA MOK and NIGEL WILLIAMSON 

FUNKSTAR DE LUXE seems to be a sun wor- 
shipper. Denmark's premier D.I hit the 
Euro charts with Bob Marley's "Sun Is 
Shining" (edel), and now he's back with a 
remixed version of the 19S2 hit "Sunshine 
Reggae" (EMI-Medley) The song was 
originally performed by the duo Laid 
Back, which was the biggest pop success 
to come out of Denmark until Aqua. 
Released March 29 in Denmark, the sin- 
gle will be out in European territories. 
New Zealand, and South Africa in early- 
May. It is the first release in an ambitious 
EMI-Medley project that will see a string 
of Danish DJs offering year 2000 remix- 
es of catalog material. CHARLES ferko 

"POISON," THE DEBUT SINGLE by five-piece 
female pop act Bardot on Warner Music, 
made chart history April 17 in Australia. 
The group is the first domestic act to 
have its debut single enter the Australian 
Recording Industry Assn. (ARIA) chart 
at No. 1. The only other domestic acts to 
achieve a chart-topping entry are Mid- 
night Oil, Silverchair, and Kylie 
Minogue. And only 13 acts, local or inter- 
national, have entered at No. 1 in the 
ARIA charts' 17-year-old existence. Bar- 
dot, created from a IS-part TV series on 
the Seven Network on the making of a 
pop act, had a ready-made audience. The 
series was a ratings winner in Australia 
(2.5 million viewers each Sunday) and 
New Zealand, and it has attracted inter- 
est from U.K. networks. Bardot, signed 
to the EastWest imprint, will release its 
album in May. 

CHRISTIE ELIEZEH 

GERMAN ROCKER Peter Maffay has 

returned to the charts at No. 2 with "X" 
(BMG Ariola). The album represents a 
resumption of the rock format with which 
he made his name, selling 30 million 
records in a three-decade career. His last 
record, "Encounters," was an excursion 




into world music. The new set's first sin- 
gle, "Bis Ans Ende Der Welt" (Till The 
End Of Time), written by bass player 
Ken Taylor, was released in late Febru- 
ary in conjunction with an eight-city 
teaser club tour. The album, produced at 
the Factory Studios in Dublin, showcas- 
es Maffay's rock roots hut also features 
rap elements on such tracks as "Rette 
Mich" (Rescue Me), a duet w ith 27-year- 
old I. u has Hilbert. who penned most of 
the lyrics. The song is slated for single 
release in early May. A 30-city German 
tour is scheduled before the end of the 
year. 

ELLIE WEINERT 

DESPITE BEING RELEASED the same week 
as the solo debut of ex- Verve front man 
Richard Ashcroft and the latest by 
chart regular 
Steps, Craig 
David's "Fill 
Me In" (Wild- 
star) heat them 
all to top the 
U.K. singles 
chart on April 
9. A prime 
example of the 
burgeoning 
garage or "two- 
step" sound, 
the album sold 
165,000 copies 
david in its first 

week. Just 18, 
David was vocalist on Artful Dodger's 
turn-of-the-year garage anthem, "Re-Re- 
wind The Crowd Say Bo Selecta" (Puhlic 
Demand/Relentless). Hailing from 
Southampton on England's south coast, 
David has his own garage show on Lon- 
don top 40 station 95.8 Capital FM, and 
his first album will be released this sum- 
mer. "It's got the urban, U.K. garage 
thing moving through it," he says. "But 
there's other influences, like the Spanish 
guitar/Latino vibe and a rocky number 
that's going to surprise people." 

PAl'L SEXTON 

THE GLITZY SPIRIT of Sister Sledge is 

back on Swedish dancefloors. In the week 
ending April 15, the Nile Rodgers/ 
Bernard Edwards-penned disco anthem 
"Thinking Of You," remade by Swedish 
R&B collective Blacknuss, hit the No. 1 
spot on the dance chart. The band's third 
album, "3," featuring guest vocalists Ker- 
ima and Swahili, has just been released 
in Sweden. Diesel Music has issued all 
three albums, but whereas the first two 
were distributed through BMG, "3" goes 
through Sony Music. But international 
plans are in doubt because of the diverg- 
ing solo projects of the collective's eight 
members. "We're having problems, 
because there are so many of them," says 
Diesel Music international manager 
Nutta Hultman. 

KAI R. I.OFTHIIS 
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Universal To Unveil New Extranet Egreetings.com Develops 

'Viral Marketing' Concent 



Long- Awaited Business-To-Business Site Builds On Predecessors 



BY STEVE TRAIMAN 

NEW YORK — Universal Music 
Group (UMG) is rolling out its new 
Universal Business Tools Extranet 
site the first week in May. The last 
of the big five music companies to 
establish a dedicated business-to- 
business site for retailers, media, 
and internal staff, UMG has had the 
advantage of building on data avail- 
able on other Extranets. 

Universal Music and Video Distri- 
bution (UMVD) president Jim Urie 
says, "Universal Business Tools is 
yet another piece in the building of 
the new UMVD. We set out with 
only one goal in mind — to have the 
best possible site 
to aid our retail 
partners, and in 
this we feel we 
have succeeded." 

Urie used his 
own E-mail list of 
key retailers to tap 
into their opinions urie 
of existing Ex- 
tranets. This input provided the 
basis for key elements of the Uni- 
versal site and led to fine-tuning in 
the beta test stage over the past sev- 
eral months. 

The secure-password-protected 
site, umvd.com, launches with digi- 
tized assets (liner notes, graphics) of 
more than 3,100 of the 14,000-plus 
UMG catalog of albums, according 
to Ralph Cavallaro, MCA Records 
VP of information technology (IT) 
and a key member of the site-devel- 
opment steering committee. 

With incorporation of the Poly- 
Gram catalog, represented labels 
include DreamWorks, Interscope 



Geffen A&M, Island/Def Jam, Uni- 
versal Latino, MCA, MCA Nashville, 
Mercury Nashville, Universal/Mo- 
town, Universal Classics, and Verve. 

Universal welcomes visitors to its 
"fully functional business-to-busi- 
ness site" with the slogan "We stand 
for artistry and artist development," 
The user menu includes artist news 
and features; new-release informa- 
tion by artist, title, UPC, label, cat- 
alog number, release date, and music 
type; catalog information; publicity 
assets; tour information; point-of- 
purchase inventory, including down- 
loadable ad slicks; and sales commu- 
nications. For dual music and video 
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retailers, there's a direct link to the 
password-protected Universal Stu- 
dios Home Video Extranet site. 

At the launch, all artist tour infor- 
mation will be provided with a direct 
link to Pollstar; UMVD will take 
over this function in phase two dur- 
ing the third and fourth quarters. 
Audioclips also will be available later 
this year, along with personalized 
content, other service assets, and 
more robust publicity assets with 
direct links to each label. Digitized 
catalog titles will be phased in on a 
continuing basis. 

Urie gave full credit to the dedi- 
cated steering committee that cut 
across both the UMG and UMVD 
departments. Playing key roles in 
site development were Mavis Take- 
moto, UMVD senior VP of adminis- 



tration; Paul Satenstein, MCA 
Records CFO; Scott Belmont, UMG 
senior VP of IT; Ellison Scudder, 
UMVD senior director of strategic 
label services; and Cavallaro. 

Diamond Technology Partners 
was the project management team, 
represented by Alan Bovinet and 
Adam Solove, while Kore, formerly 
Vantage, which has worked on sev- 
eral other industry Extranets, was 
the business requirements/develop- 
ment partner. The Kore team includ- 
ed Eric Barnes, senior business con- 
sultant; Dave Nance, senior system 
architect; Adam Miller, senior soft- 
ware developer; Jay Pomeroy, busi- 
ness consultant; and Will Nishioka, 
project manager. 

"One of the best things UMG and 
UMVD did was to have us spend 
three months inside the company," 
notes Barnes. "We used MCA Rec- 
ords as the test label, working with 
key people in the art, publicity, sales, 
international, and administrative de- 
partments, as well as the distribution 
company, to fully define the current 
processes on all releases and artist 
information. 

"Universal had the forethought 
to want to fully understand the big 
processes before signing off on the 
site," he adds. "Given where the 
Internet is going, and its dramatic 
impact on how the industry must do 
business in the future, the site had 
to have a lot of functionality and, 
most important, be user-friendly." 

Kore's job was to help the steering 
committee build a solid business case 
for servicing UMVD's retail partners 
with a cost-effective Extranet site that 
(Continued on page ??) 



BY JILL PESSELNICK 

LOS ANGELES — As labels continue 
to search for new marketing tools to 
promote their artists on the ever- 
expanding Internet, egreetings.com, 
which offers free greeting cards fea- 
turing top music acts, has introduced 
a way for record companies to cash in 
on the concept of "viral marketing. 

" 'Viral market- 
ing' is a term that 
we've coined that 
means that cus- 
tomers are intro- 
ducing other cus- 
tomers to a Web 
site," says egreet- •- 4 
ings CEO Gordon tucker 
Tucker. "Sending a 
card with a musical clip is also an 
advertising message — the ultimate in 
target marketing." 

Each card in the 
music section of the 
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egreetings site 
includes a 30-second 
music clip, along with an artist \ideo 
segment or animation and a space to 
type in a personal message. The 
sender has the option of clicking on an 
egreetings link to purchase that 
artist's record and can additionally 
send along a digital gift certificate 
from such sites as CDnow or Reel.com. 

The sender can additionally access 
links that connect to artist Web sites 
and fan clubs after transmitting the 
message. When the card is sent, the 
receiver can also click on the CD pur- 
chasing link. 

Participating labels benefit by re- 
ceiving a portion of all CD sales. 
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lisner Warns Online Piracy Will Stifle Artists' Creativity 



BY DON JEFFREY 

NEW YORK— Illustrating the threat 
to the entertainment industry of In- 
ternet piracy, Michael Eisner, chair- 
man/CEO of the Walt Disney Co., 
has warned that the growth of enter- 
tainment on the Web will "stall if the 
creators of the content cannot enjoy 
the full rights of ownership of that 
content." 

In a speech to media and invest- 
ment executives April 4, Eisner out- 
lined a five-pronged strategy Disney 
is undertaking to combat piracy of 
intellectual property such as music 
and film. 

It entails urging Congress to re- 
frain from mandating compulsory 
licenses for the redistribution of 
content on the Internet; working 
with world governments to stop 



overseas piracy; creating an 
"aggressive campaign" with the 
Motion Picture Assn. of America to 
educate consumers about intellectu- 
al property rights on the Web; build- 
ing cooperation among the music, 
broadcasting, film, and technology 
industries to develop effective 
encryption systems; and developing 
business strategies to make content 
available on the Net at "reasonable 
cost." 

Eisner said that in the music busi- 
ness "we have already seen that peo- 
ple will gladly pay fair prices for 
legally produced product even when 
it can be easily reproduced and un- 
lawful copies can be easily 
obtained." 

During his presentation at a con- 
ference sponsored by Schrodcrs 



bank and Variety magazine, Eisner 
previewed the opening scenes of a 
Disney animated film coming out in 
May, "Dinosaur." He said that the 80- 
minute movie — which required four 
years and 45 million megabytes of 
data to make — "were it to get into 
the wrong hands, could be com- 
pressed on a single DVD disc in a 
matter of minutes and instanta- 
neously put on the Internet while the 
film is still in the theaters." 

If piracy diminishes rewards for 
creativity, Eisner warned, "the cre- 
ative risk-takers will put their ener- 
gies elsewhere, and the Internet will 
become a wonderful delivery system 
with nothing wonderful to deliver." 

In remarks that would not cheer 
video retailers, however, Eisner 
noted that consumers might find it 



easier to download a movie for $2.50 
than pirate it; if that were true, "the 
Internet would have a profound 
effect on studios, since unlike home 
video rentals, the studios would be 
capturing all of the revenues." 

Eisner cited statistics showing 
that copyrighted products are 
among the fastest-growing seg- 
ments of the U.S. economy and one 
of the biggest drivers of export sales. 
In 1977, he said, copyright-related 
industries contributed $160 billion to 
the economy, or 3.6% of the gross 
domestic product (GDP); in 1997, 
thev amounted to $530 billion, or 
6.3% of the GDP 

He also said that from 1991-1997 
foreign sales of copyright-related 
U.S. products rose to $66 billion 
from $36 billion. 



Egreetings would not divulge how 
many of its music card senders, which 
it claims to be in the millions, also buy 
CDs. The company says in its prospec- 
tus that it has changed its business 
model from deriving revenue by 
charging customers for digital greet- 
ing cards to obtaining revenue from 
advertising, sponsorships, and prod- 
ucts sold through its 
Web site. For the 
nine months that 
ended Sept. 30, 
a egreetings reports 
a net loss of $22 mil- 
lion on $1.53 million 
in revenue, com- 
levin pared with a net 
loss of $5.21 million 
on $182,000 in revenue the year before. 
Though egreetings would not com- 

ment on how 

many records are 
being sold through 
its site, Nancy 
Levin, president 
of egreetings' entertainment division, 
says, "We know that we're helping to 
sell records (based on our data]. We 
can also help with the transition from 
a first single to the second." 

In the future. Levin hopes to use 
clips from records prior to their re- 
lease. She believes that "this could be 
a unique and powerful setup," though 
a deal of this kind has yet to be signed. 

San Francisco-based egreetings 
features music clips of more than 30 
mainly pop or rock acts, such as 
Christina Aguilera, Vertical Horizon, 
Chris Isaak, and Brian McKnight. 
Most of the artists are affiliated with 
BMG or Universal, with whom egreet- 
ings has struck tailored deals. Levin, 
who would not give details on the spe- 
cific pacts, says the site is in negotia- 
tions with other labels as well. 

"We discuss with the labels or the 
artist which songs and what artwork 
will be used on the site," says Levin. 
"Then we work it through our business 
and design department. It's a real 
back-and-forth process," 

Typically, three separate clips are 
created for each artist Levin says that 
one clip is usually a past hit and at least 
one showcases a new song. A clip stays 
on the site as long as 'It's still hot." 

"This Is an effective way of market- 
ing at the moment" says Martin Kir- 
kup, Counting Crows' manager. "A 
high percentage of the band's fans are 
active on the Internet and wie thought 
that giving them a choice of egreetings 
messages was a fun thing to do. It's not 
spamming anyone. It's attractive to the 
eye and the ear. I don't see any con- 
ceivable downside to any of it" 

(Continued on page 79) 
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WARNER/EMI HOPES TO REINVIGORATE FLAT GERMAN MARKET 

(Contin ued from page 67) 



at Warner Music Germany. 

Coincidentally, both Gebhardt and 
Canibol are relocating their companies' 
respective headquarters in the future 
— assuming the merger doesn't halt or 
amend such plans. EMI Electrola is 
moving at the end of August from its 
current site in Maarweg to a building 
in Cologne's new Mediapark center. 
Meanwhile, the Warner chief is prepar- 
ing for the relocation of his companies 
from several Hamburg sites into one 
new- headquarters in 2002. 

Gebhardt, a 17-year Warner veter- 
an, may have anticipated the current 
trading conditions in Germany. He cer- 
tainly put new managers into place in 
1997, including WEA managing direc- 
tor Bcrnd Dopp and EastWest manag- 
ing director Hubert Wandjo, and they 
are credited with having rejuvenated 
the major's business. Gebhardt also 
engineered a pooling of distribution 
resources by the labels and placed a 
fresh emphasis on strategic marketing. 

Under managing director Thomas 
Schenk, WSM is now the third-largest 
such unit in Germany, behind Univer- 
sal and Sony, with more than 20* of the 
local compilations sector. A division of 
WSM Talent Independent Service, has 
helped propel the Buena Vista Social 
Club albums {on World Circuit Rec- 
ords) into the sales stratosphere. 

At WEA, Dopp has a strong domes- 
tie roster, comprising established 
names (Westernhagen) and newcom- 
ers (Sasha, D.T Tonka, Dieter Thomas 
Kuhn), as well as a couple of acts from 
abroad: Simon Collins, son of Phil, and 
a-ha, which is on the comeback trail 
(see story, page 68). 

Wandjo, who came to EastWest from 
Sony Music, replaced most of the label's 
creative team and focused on local hip- 
hop, R&B, dance, and alternative rock 
acts. Over the past six months, the com- 
pany has steered three newcomers to 
gold record status (250,000 units 
sold) — Laura, Ayman, and Highland — 
while developing Blumfeld, Massive 
Toene, Badesalz, Ricky, Project Pitch- 
fork, and Muenchner Freiheit 

Wandjo's predecessor at EastWest, 
Juergen Otterstein, thinks the mar- 
riage of Warner and EMI is positive. 
"There's sound logic underlying it, 
which I consider to be the best condi- 
tion for success. In particular, the favor- 
able new constellation with AOL will 
effectively give Warner/EMI global 
competence when it comes to Internet 
business." 

Otterstein, who now heads the Ham- 
burg-based artist management firm 
OK Visions, says the merged firms will 
have better growth prospects than the 
competition. 

Fest agrees that Warner/EMI Music 
gains a competitive edge, although he 
thinks that EMI could have partnered 
with others to equally promising effect 
He also says that while there are cost 
benefits to be had in sales, distribution, 
and back-office functions, the creative 
community hardly gains. 

"The effect ... on artists tends to be 
more negative," Fest says. "A lot will 
depend on the extent to which EMI and 
Warner companies will still be operat- 
ing independently in the individual 
countries in two years' time." 

Independent-label executives in Ger- 
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many see only advantages in a world of 
four majors, not five. "Mergers help 
us," says edel music CEO Michael 
Haentjes, maintaining that it gives 
indies the chance to detach top man- 
agers from their bulkier competitors. 

Koch International chief Franz Koch 
says, "The break-even point for the 
global launch of acts is being driven 
upwards for the majors. Independents 
can build, and take over, established 
acts which the majors are no longer 
interested in." 

That's a view also held by one of Ger- 
many's key specialist merchants, Wolf- 
gang Orthmayr, managing director of 
the World of Music chain. "Lots of 
artists are going to lose out from this 
merger," he says, "but independents 
should come to their rescue." 

Orthmayr is less sanguine about the 
union's effects for retailers, since he 
notes that larger suppliers tend to exert 
tougher trading terms. 

^^^^^ EMI's top acts 

m W^y include Herbert 
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Hi Britain's Joe 
haentjes Cocker. Canibol is 
striving to obtain 
new repertoire from elsewhere in 
Europe to market in the GSA territo- 
ries, and he wants to improve the cur- 
rent 7% share of total EMI Electrola 
revenue held by classical repertoire. 

Part of EMI Recorded Music but not 
of EMI Electrola is Virgin Records 
Germany, whose managing director, 
Udo Lange, was one of Virgin's found- 
ing fathers 18 years ago. He reports to 
Virgin Continental Europe president 
Emmanuel de Buretel, while Canibol is 
accountable to EMI Music Europe 
CEO Charlie Dimont 

Lange's success stories include top 
German rock act Die Toten Hosen — 
signed to Virgin for 12 years, before 
moving to the EastWest camp — and 
Michael Cretu's Enigma project The 
latter is said to have sold more than 25 
million albums during the past 10 years. 
The company's Munich headquarters 
employs approximately 100 people; its 
contribution to EMI's market share is 
thought to be 3%. 

Lange and Canibol collaborated to 
form EMI Music Media as a strategic 
marketing unit to handle compilations, 
concept albums, and special products. 
This Munich-based venture, under 
managing director Albin Widmann, 
will now add responsibility for EMI 
Electrola's TV-advertised releases. 

In 1994 EMI Music bought 27-year- 
old Intercord for a reported $90 million, 
and the latter's protected independence 
was touted as an important part of its 
future. Less than a year ago, plans 
were announced by managing director 
Mike Heisel for a relocation from 
Stuttgart to Berlin to tap into develop- 
ing talent in East Germany. However, 
Intercord has since been closed down 
entirely and its roster absorbed into 
EMI Electrola. Heisel left in March. 

The April 30 departures from EMI 
of Ruediger Fleige and Christian Fem- 
erling, as well as finance logistics man- 
ager Josef Gauls, are rather different 



The three executives are forming 
SoLog AG (Solutions for Logistics), an 
independent Cologne-based company, 
using the assets of EMI's distribution 
center, which has 100 staffers. 

SoLogvvill branch out from music to 
all entertainment-based products but 
has a rninimum two-year commitment 
to distribute EMI and Virgin product 
in Germany. (It had been assumed the 
EMI lines would switch into Warner's 
state-of-the-art German distribution 
system, upon merger completion.) 

As one of the world's largest music 
markets, Germany has a thriving pub- 
lishing sector. Both EMI and Warner 
have stand-alone companies, the former 
headed by Peter Ende, the latter by 
Norbert Masch and Juergen Grun- 
wald. 

Staffed by around 40, the Warner 
publishing house leans toward adult 
standards, while also fostering neo- 
phytes. It has been competing with 
^^^^^^ BMG-UFA and 
•' ' v I EMI for years, 
i^-'JI armed with the 
copyrights of such 
names as Dieter 
mm Bohlen, Joachim 
wWa\ Witt, Mr. Presi- 
dent Snap!, Nana, 
koch Scooter, Black At- 

tack, and French 
Affair. The company's schlager assets 
include works by G.G. Anderson, Roger 
Whittaker, Vicky Leandros, Wolfsheim, 
and Howard Carpendale. Masch and 
Grunwald report directly to Warn- 
er/Chappell Music chairman Les Bider. 

EMI Music Publishing, with around 
30 employees, has been strong in con- 
temporary repertoire in recent years, 
including the output of Guano Apes, Die 
Fantastischen Vier, Chumbawamba, 
Echt and Stefan Raab. It also estab- 
lished a music library designed to gen- 
erate revenue from advertising, film, 
and TV rights. Ende reports to Peter 
Reichardt, London-based EMI senior 
VP for Europe. 

Independent publisher Dr. Rolf 
Budde says AOL/ Warner/EMI is sig- 
nificant as the first merger of music 
and the Internet, "so we can sit back 
and watch what happens." 

He adds, "If this concept really 
proves a success, the independents will 
still be in a position to catch up, togeth- 
er with their partners. And as they 
work in a more transparent and per- 
sonal manner, they'll be able to act 
faster and more targeted than a major 
group." 

Dr. Peter Hanser-Strecker, presi- 
dent of the German Music Publishers' 
Assn., says, "There are many relevant 
areas of music in which the majors do 
not hold a share of the market Music 
and music life depend on diversity, new 
ideas, and styles." 

Similarly, Gerig Music Publishing 
principal Guenter Ilgner says the 
majors will relinquish some repertoire 
segments. "The bigger a company gets, 
the bigger the administration and the 
more energy expended on the daily 
fight for people's jobs and careers." 

To comment on this story or other 
aspects of the Warner/ EMI merger, E- 
mail Wolfgang Spahr at 1001,071 133 
@Compuserve.conL 
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New West, Doolittle Labels Merge; 
Dreese To Give AFIM Keynote Speech 



Indie mini-mega-merger: 

Label entrepreneurs being what 
they are, it isn't too often that one 
encounters a pair of indie labels 
throwing in their hands together. 
However, that's precisely what Los 
Angeles-based New West Records 
and Austin, Texas-based Doolittle 
Records have done. 

The two companies have merged 
their assets to form what New West 
president Cameron Strang calls "a 
new entity, a new New West." Both 
firms will now opei-ate under the New 
West rubric; the company will main- 
tain an Austin office (Doolittle's old 
headquarters) staffed by seven peo- 
ple and a three-person L.A. office, 
where Strang and VP of licensing and 
A&R Peter Jesperson are based. 
(Jesperson, a key member of Min- 
neapolis' Twin/Tone Records during 
the 'XOs heyday of the Replacements 
and Soul Asylum, joined New West 
in January.) 

The new alignment may come not 
a moment too soon for Doolittle. In 
January, label founder Jeff Cole exit- 
ed; Strang says, "I think there was 
a difference in philosophy between 
him and some of the other owners." 
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by Chris Morris 



At the same time, Doolittle's distri- 
bution deal with Slipdisc/Mercury 
came to an end. 

Fortunately for all concerned, Jay 
Woods, Doolittle's VP of operations 
and a former sales and marketing 
staffer at Justice Records in Dallas, 
had met Strang, then an attorney, 
when Justice was putting together 
its celebrated Willie Nelson tribute, 
"Twisted Willie," a few years ago. 

Strang says, "We had remained 
friends and helped each other do 
various things . . . Jay Woods was 
really the catalyst for [the deal)." 

George Fontaine, the majority 
owner of Doolittle, "was interested 
in New West," Strang says. "We put 
our heads together, and he is now an 
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owner of New West as well. I had to 
give up a little bit of my baby." 

With the addition of Doolittle's 
staff, Strang says, "now we're really a 
full-service label." The companies' 
existing rosters, which both empha- 
size roots-music talent, also make a 
neat fit. Doolittle's signees included 
Texas alt.eou.ntry band Slobberbone, 
Aastin singer/songwriter Trish Mur- 
phy, and Missouri roots-rockers the 
Bottle Rockets, while New West's 
acts include such Texas-bred acts as 
Jon Dee Graham, Shaver, and 
Stephen Brutnn. 

The new New West's upcoming '00 
releases — which will continue to be 
distributed through RED — will in- 
clude new albums by Slobberbone, 
Graham, and Shaver and a debut 
from Ohio singer/songwriter Tim 
Easton, former front man of the 
Haynes Boys. 
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E'S RAAACK: Mike Dreese, the 

plain-speaking and always provoca- 
tive CEO of Boston-based Newbury 
Comics, will make a return appear- 
ance as the keynote speaker at the 
Assn. for Independent Music (AFIM) 
Convention May 4 at the Renaissance 
Cleveland Hotel in Cleveland. 

Four years ago in Baltimore, when 
AFIM was still known as the Nation- 
al Assn. of Independent Record Dis- 
tributors & Manufacturers, Dreese 
gave a startling keynote address 
that focused on the prevailing dark- 
ness in the business (Billboard, June 
8, 19!)6). At that juncture, indie dis- 
tributors were awash in returns, as 
retail business flattened like a pan- 
cake. Dreese took a tough stance, 
and, using a mix of well-chosen sta- 
tistics and common sense, he advised 
the indies to get their house in order. 

We can expect more of the same 
this year. While we hesitate to sug- 
gest what territory Dreese might 
cover in his speech, we might antici- 
pate a blast or two at home CD burn- 
ing, which the executive and Newbury 
are currently crusading against No 
matter what the topic is, you can bet 
Dreese will bring his prickly intelli- 
gence and biting humor to bear. 

QuiCK HITS: In the course of 
announcing its unaudited fourth- 
quarter and year-end figures on 
April 12, Navarre Corp. in New- 
Hope, Minn., said it had broken off 
acquisition negotiations with Maple 
Plain, Minn. -based music and video 
firm Simitar Entertainment (Bill- 
boardBulletin, March 3). Navarre 
said the deal was scotched "because 
of the parties' failure to agree on an 
appropriate valuation" . . . Gary 
Tanenbaum, VP of operations for 
Del-Fi Records in L.A., has exited 
the company. According to a Del-Fi 
spokesman, Tanenbaum left to work 
on a "secret Internet project." Tan- 
enbaum revitalized the label with a 
classy series of catalog releases that 
included two Bobby Fuller collec- 
(Contimted on next page) 
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DECLARATIONS OF INDEPENDENTS 

(Continued from preceding page) 



tions and a Ritchie Valens boxed 
set 

FLAG WAVING: Unless you're a 
faithful reader of skateboard mags 
like Thrasher or Transworld, vou mav 



not be familiar with Tommy Guer- 
rero, whose Mo' Wax/Beggars Ban- 
quet bow "A Little Bit Of Somethin' " 
hits the streets June 20. 

But the skating faithful know Guer- 
rero well: A pro skateboarder from 



newsline... 



NAVARRE says in a preliminary financial report that sales for the fiscal 
year that ended March 31 rose" 36%, to $285.2 million from $210.4 million 
a year earlier. For the fourth quarter, sales were up 120%, to $60.9 million 
from $27.7 million. Net sales for the Minneapolis-based distributor's music 
division increased 65% in the year, to $98.7 million from $60 million. The 
company notes strong sales from recordings by Kenny Rogers, Mannheim 
Steamroller, and the Irish Tenors, among others, and from DVD product. 

CD WAREHOUSE, the franchiser and operator of music stores specializing 
in used CDs, says it has selected Half.com as its exclusive online selling 
partner. Oklahoma City-based CD Warehouse will make its inventory of 
more than 1 million pre-owned CDs available at Half.com during the sec- 
ond quarter. Online orders will be fulfilled from the nearest CD Ware- 
house store with the purchased CD in stock. 

BUDDHA RECORDS plans to release five more compilation discs from the 
"Entertainment Weekly Greatest Hits 1970-1995" series on June 6. The 
initial releases came out in January, another group in March. The June 
releases will cover the years 1972," 1977, 1982, 1987, and 1988. Another 
group is planned for August 




HARVEY 



HARVEY ENTERTAINMENT says it has secured a $25 mil- 
lion, five-year revolving credit facility from Chase 
Manhattan Bank. The Los Angeles-based company, 
which licenses rights to cartoon characters like 
Casper the Friendly Ghost also has completed the 
acquisition of PM Entertainment Group, an indepen- 
dent entertainment production and distribution com- 
pany for $10 million in cash and stock. PM has annu- 
al revenue of betwieen $25 million and $30 million. 



SIGNATURES NETWORK, an entertainment merchandising company, has 
formed a partnership with Winnaman & Associates, an entertainment 
marketing firm, to expand its sponsorship and endorsement services 
for artists. The partnership has lined up a Milk endorsement for Brit- 
ney Spears and a Polaroid sponsorship for her summer tour. Signa- 
tures is also pursuing a new online and offline strategy that includes 
alliances with AltaVista and LinkShare. 



UNIVERSAL TO UNVEIL NEW EXTRANET 



(Continued from page 74) 

would meet all their needs. 

"We wanted to have a secure site 
that would provide new release and 
catalog information and artist/album/ 
artwork/publishing information," 
Cavallaro recalls. "We wanted pri- 
marily to improve our marketing 
efforts to showcase all our label and 
artist data by providing immediate 24- 
hour-a-day, seven-day-a-week cover- 
age to our sales, media, and trade 
partners. We also wanted to ease the 
internal demands on each of the labels 
to individually gather these assets and 
information by streamlining delivery 
to our retail and trade partners," he 
adds. 

To register, a prospective user 
simply logs on to the site, fills in all 
relevant company information, and 
then checks off his or her affiliation 
with Universal: retailer, distributor, 
press/publicity, Universal employee, 
buyer, or creative/graphic designer. 

"We are focused on making it very 



simple and very easy for any user to 
search and find any needed infor- 
mation," Cavallaro says. 

A specialized search function lets 
a user streamline the selection pro- 
cess — for example, by typing an 
artist name and clicking on the "go" 
button. Any records in the database 
will be displayed, and another click 
takes the visitor to a specific page 
with all currently available informa- 
tion on that artist or title, with sub- 
sequent clicks to reach available art- 
work, for example. 

UMVD and UMG will leverage 
this initial Extranet technology to 
provide future links not only to indi- 
vidual label sites but also to each la- 
bel's respective artist sites. 

"Our new Extranet is seen as both 
a strategic and significant cost-sav- 
ing effort," Cavallaro says. "We'll be 
constantly refining the information 
to meet the changing needs of this 
dynamic new music marketplace." 



1985 to 1994, he today operates his 
own company, REAL Skateboards, in 
the San Francisco Bay area. The firm 
deals in everything from board decks, 
trucks, and bearings to clothing and 
backpacks. 

However, Guerrero has also been a 
musician for the past 20 years. "I've 
been playing music since I was 13," he 
says. "Me and my brother played in 
punk bands ... I was playing [on bills] 
with bands like Fear, Bad Brains, 
D.O.A., Social Distortion." 

Given his background in punk 
and the fact that skateboarders 
tend to gravitate toward a partic- 
ularly aggressive type of music, it's 
surprising that Guerrero's album 
is an extremely mellow, melodic, 
and soulful all-instrumental pro- 
ject. In the liner notes for the 



album, Guerrero — who plays 
everything on the record — name- 
checks such influences as John 
t'oltranc, Bill Withers, Tortoise, 
Latin Playboys, 
Stevie Wonder, 
and Santana. 

"I grew up lis- 
tening to a lot of old 
soul and funk and 
jazz," he explains. 
Guerrero has 
Guerrero been recording on 
his own for the past 
seven or eight years and has his own 
4-traek and Adat setup at home. He 
released an album, "Loose Grooves 
And Bastard Blues," on the San Fran- 
cisco indie Galaxia two years ago (two 
tracks are included on "Somethin' "). 
But the skate connection brought him 




to Mo' Wax, the London-based home 
of such cutting-edge electronic acts as 
DJ Shadow, UNKLE, and Money 
Mark. 

"I made this skate video, and I did 
all the music as well," Guerrero says. 
"Andy Holmes at Mo' Wax, who is 
also a skater, saw the video and asked 
to release the music." 

The trip-hopping sounds on the 
album aren't the end of Guerrero's 
musical endeavors: He also plays bass 
in Jet Black Crayon, an instro unit 
that toured the West Coast last year 
with Chicago's Isotope-217. 

"I'd like to get something together 
to go out and play some of this stuff 
[from this album]," he says, "but it's 
difficult. The style I play is different, 
so when I've tried to have people play 
it it didn't come out right" 
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NRM May Have Missed The Trend With MP3 Deal 



LATELY, I AM frequently 
asked, "What is Bill Teitel- 
baum, National Record Mart 
|NRM1 chairman, up to?" Since 
ray response has been, "Unclear," 
I thought I should suss out the 
situation. 

Teitelbaum has been busy over 
the past month, first baffling the 
industry by announcing on 
March 24 that the publicly trad- 
ed NRM had agreed in principle 
to acquire MP3Board.com, an 
MP3 search engine that also 
offers an online store where one 
can buy CDs. That move puzzled 
many in the industry, mainly 
because MP3 is considered a 
curse word by most label and 
retail executives. 

A week later, he announced 
that he is seeking authorization 
for another 11 million shares of 
NRM stock, which could be used 
to make corporate acquisitions. 
With about 5 million snares out- 
standing — and the authorization 
for another 4 million shares 
already given at the time when 
NRM went public in 1993— the 
additional 11 million, if approved 
at the company shareholder 
meeting in August, would give 
Teitelbaum a war chest of 15 mil- 
lion shares for further acquisi- 
tions. 

You see, Teitelbaum wants to 
convert his company from being 
a retail-based chain into an incu- 
bator of Internet companies that 
focus on entertainment content. 
Such a strategy would allow him 
to focus on his strength as a deal- 



maker, as opposed to his current 
role of heading up a 185-unit 
chain. 

However, since he made those 
announcements, it appears that 
the stock market has made the 
strategy moot. 

Over the past few weeks, a 
long-overdue day of reckoning 
has finally taken place on Wall 
Street for Internet companies, 
and now many of those companies 
have seen their share prices sig- 
nificantly devalued. 

Consequent- 
ly, it looks like 
Teitelbaum — a 
smart finan- 
cial executive 
whom you can 
always count 
on to have an 
off-kilter, yet 
insightful, 

view of the music industry — is 
suffering from a serious case of 
bad timing and bad luck. 

Since the deal was announced, 
the NRM stock price has been 
almost cut in half, falling from 
the $5.22 close it had on the day 
before the deal was announced to 
$2.69 at the end of trading on 
April 18. 

While Teitelbaum was very 
willing to talk about the MP3- 
Board deal, he wouldn't provide 
me with any information about 
where the company is located, 
what its phone number is, or the 
names of senior management for 
the company. 

So after contacting the Web- 



RETAIL 
TRACK 

by Ed Christman 



I 



master for the MP3Board.com 
site, I was able to get a little 
information about the company 
through an E-mail interview with 
Eli Mapstead, president of MP3 
Board. He said that his company 
is half owned by something called 
Peacekeeper Enterprises LLC 
and that the other half is owned 
by another party, which he said 
he couldn't disclose. The compa- 
ny is based in California, he said. 

In addition to acting as a 
search engine, Mapstead said, his 
site allows ar- 
tists and Web- 
masters to 
post their MP3 
files and link 
back to their 
Web sites. 

Teitelbaum 
told Retail 
Track that he 
may merge NRM's online store 
site with MP3Board's store. Com- 
bined, the two E-stores will have 
about $800,000 in revenue this 
year, he says. For his part, Map- 
stead wrote that one of the plans 
when the merger is completed is 
for MP3Board to expand into the 
"E-commerce arena in an uncon- 
ventional way." 

The deal with MP3Board calls 
for the company to go public 
through the back door, so to 
speak. In a rights offering, exist- 
ing NRM shareholders would 
receive shares amounting to 259c 
of a newly created company, 
which would be an NRM sub- 
sidiary containing MP3Board 



that then would trade on Nasdaq. 

Other details of that transac- 
tion weren't announced, but Teit- 
elbaum says that the MP3Board 
owners were going to get a cou- 
ple of million dollars in cash. 
Other sources further reveal that 
the MPSBoard owners would 
retain about 30% of the new com- 
pany, with NRM owning the 
remaining portion, or about 45%, 
of that company. 

However, with the recent 
events in the stock market, Wall 
Street executives contacted by 
Retail Track believe that Teitel- 
baum will pull out of the MP3 
Board deal. 

Says one, "Bill recognizes that 
the market is not properly valu- 
ing music retailers, and he is 
very aware of market trends 
concerning incubators, so he 
tried to graft his company to 
what the market wants. But he 
has missed this market trend." 

Teitelbaum, however, begs to 
differ. He says that in moving 
into the incubator role, NRM is 
going to take a contrarian view 
to other incubator players, look- 
ing for entertainment content 
companies. 

In fact, he says he wants to 
invest in Internet entertain- 
ment companies that "create 
content." 

And, "we would rather be a 
material part of developing a 
group than being a caboose and 
selling the CDs," he says. 

It will be interesting to see 
how this one plays out. 
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SOUTH KOREA LOOSENS BAN 

(Cant in it fd frnm jxigeti?) 



music would lose] no more than 6% of 
its market share — but it will soon 
recover," says Choi Sung-jong, direc- 
tor of Syn-nara Records, a leading 
Korean label. "Rather than looking at 
this liberalization move negatively, we 
are taking an active approach by talk- 
ing with four Japanese labels about 



licensing their albums in Korea. Right 
now, we are in the final stage of nego- 
tiations with them." 

Sony Music Korea is expected to be 
in the vanguard of labels introducing 
.Japanese product into South Korea. 
"We have over 100 Japanese music 
titles ready to be released as soon as 



EGREETINGS 

(Continued from page ?i) 

Such was Tucker's thinking when be 
first presented the concept of the cards 
to BMG last October. An agreement to 
try a test run with a few select artists, 
such as Windham Hill's George Win- 
ston, proved successful, and in Decem- 
ber, after the company went public, 
artist selection was expanded. 

BMG director of online marketing 
Evan Harrison says, "Egreetings has 
proven to be a tremendous strategic 
marketing partner. They provide an 
innovative way to connect our music to 
our fans. This helps link the name of 
the band with the song people are 
hearing on the radio. This type of viral 
marketing will end in a sale eventual- 
ly, even though the percentage of over- 
all Internet sales is still pretty low. It's 
a boost for all involved." 

The music portion of egreetings has 
become the third most popular section 
on the site and helped account for the 



21 million hits the overall site received 
last December, Tucker believes. 

The site's growth has also come at 
a very small price. Tucker claims that 
while some sites can spend up to $30 
to attract one customer, egreetings' 
customer acquisition cost is less than 
$1 . "Our basic revenue model is to sup- 
port the site with advertising and sell- 
ing product. Our partners include Paul 
Allen of Vulcan Ventures and NBC, 
who invested $14.1 million in egreet- 
ings in early October." 

Cards with clips from such NBC 
shows as "Will & Grace," "Provi- 
dence," "The 70s," and "Late Night 
With Conan O'Brien" are available as a 
result of the NBC deal, and links en- 
able senders to click to the shows' Web 
sites. Additional entertainment clips 
include animation from such feature 
films as "Austin Powers: The Spy Who 
Shagged Me" and "Stuart Little." 
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the announcement is made, and most 
of them have been big hits in Japan," 
says Moon-seon Park, assistant man- 
ager at Sony Music Korea. Because of 
the ban on .Japanese pop music, sales 
of pirated and illegally imported "J- 
pop" titles are huge in South Korea, 
although precise data are unavailable. 

"This is a necessary step to take for 
the Korean music industry. In the long 
run, it will not only broaden the mar- 
ket base but also increase competition 
and heighten the quality of Korean 
domestic music," says Hwang In-suh, 
executive director at another promi- 
nent indie label, Doremi Records. 

A report released by the Samsung 
Economic Research Institute in 1998 
suggested that the adverse effects of 
liberalization on the home entertain- 
ment industry would be much less dra- 



matic if the South Korean government 
opened up the broadcasting industry 
at a lata- date than the music industry. 
The logic behind this argument is that 
any negative impact upon the Korean 
music industry would be slowed, if not 
thwarted, by Japan's initial inability to 
promote product through TV and 
satellite broadcasting. 

While relations between the two 
countries were normalized in 1965, a 
ban on Japanese pop-culture products 
remained in place as a reaction to 
Japan's attempts to eliminate Korean 
language and culture during the 1910- 
1 945 colonial period. 

Following a joint declaration in Octo- 
ber 1998 by President Kim Dae-jung 
and then Japanese Prime Minister 
Keizo Obuchi, South Korea's 53-year- 
old ban on Japanese pop-culture prod- 



ucts ended with the first imports of 
international award-winning Japanese 
movies, magazines, and comic books. 

The second phase of liberalization, 
beginning in September 1999, allowed 
Japanese pop singers and entertainers 
to perform at indoor venues with 2,000 
seats or less (Billboard, Oct. 9. 1999). 
The second phase also vastly loosened 
the ban on Japanese films in South 
Korea to include those fit for "family 
viewing." 

A key aspect of the government's 
liberalization strategy is attempting to 
end the enmity between Koreans and 
Japanese. According to Sun-chul Lee, 
president of Polimedia, a leading Kore- 
an concert promoter, "The ministry's 
attempt to lift the ban on a gradual 
basis has certainly helped to ease the 
hostility toward Japanese culture." 



Quantity discounts, credit card payment, financing and leasing are available. 




The Distribution Choice 



of Today's Most Successful Retailers 



O 0 P L E 
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Or o d u c t 

©T RFORMANCE 



Our team members strive for passion, knowledge and excellence. 

We are customer-driven and focus on quality, personal relationships 
with retailers based on excellent service. 
We accept nothing less. 

Or o o u c i 

Valley is the source for unparalleled selection. 

Our deep catalog of over 275.000 items includes 
music, video, DVD, games and accessories from 
the full spectrum of major and independent 
suppliers - one of the deepest selections you will 
find anywhere. 

O F! F 0 H M A N C E 

We specialize in distribution efficiency and service. 

Our automated systems and infrastructure allow us to process more 
orders with greater accuracy than ever before. We specialize in 
traditional and emerging services, offering physical wholesale 
distribution, Internet fulfillment and digital distribution. 




1 2 8 0 Santa Anita Ct.. Woodland. CA 9 5 7 76 
Phone 8 00 . 84 5 . 8 4 44 ot direct 5 3 0.4 0 6.5 3 4 0 
www.valley-media.com 



r 



•msnmrnsm 



BILLBOARD APRIL 29, 2OO0 



www.billboard.com 



79 



Music belongs 
to the world. 
The rights 
belong to you. 

Millions of consumers are ready for digital 
distribution of music. And no one helps 
you reach your full economic potential on 
the Internet like Reciprocal!" 

Reciprocal's music solution prevents 
unauthorized copying and creates a 
secure, robust environment that drives new 
business opportunities and tracks customer 
usage. Get complete control over your digital 
music assets with a fully-customized 
solution that meets your specific needs. 

So, when it's time for your business to 
become part of the digital content economy, 
Reciprocal offers global protection. 

For more information 
contact Reciprocal Music 
at 212.983.8200 



^reciprocal 

Driving the Content Economy 1 ' 

www. reciprocal, com 



AM rigtit* w w vwt H»ciprvcai. rh» RvciprxK*! Symtxyl and Owing (no 
avommmkm at /fooprocal. Inc in tha United SUfcu and other countries 
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Recommendation Engine With A Difference 

Mongomusic Makes Suggestions Based On Music, Not Buying Habits 



This week's column una prepared by 
Brian Garrity 

Determining the prefer- 
ences of music fans for program- 
ming and retailing has long been con- 
sidered more art than science. But 
one Internet start-up thinks it has 
come up with an equation that can 
calculate future favorite songs based 
on the musical structures of previous 
listening choices. 

Menlo Park, Calif.-based Mongo- 
music.com has a patent-pending 
technology, called the Intuitive Music 
Search System, that uses technical 
algorithms to find songs that sound 
like other songs for which individual 
listeners have an expressed a prefer- 
ence. 

In other words, if a listener wants 
to find other music that sounds like 
"Sw f eet Home Alabama" by Lynyrd 
Skynyrd, the Mongo engine search- 



SITE S+ 
SOUNDS. 



es for songs with similar structures. 
Among the results from the Lynyrd 
Skynyrd example: the Allman 
Brothers Band's "Blue Sky," Char- 
lie Daniels' "Ever)' Time I See Him," 
and the Eagles' "Good Day In Hell"; 
as well as — surprisingly — Phish's 
"Free" and Grand Funk Railroad's 
"Hooked On Love." 

While the results may not always 
be startling, the methodology is 
decidedly different from the ap- 
proach the industry currently uses to 
determine similar music preferences: 
collaborative filtering. 

Collaborative filtering is the analy- 
sis of group data to predict the behav- 
ior of an individual. So, if 8.7 out of 10 
Sara McLachlan listeners also pur- 
chase Tori Amos, then individual 
consumers and Web radio listeners 
looking for other content suggestions 
are pointed toward Tori Amos. 

However, the company and its tech- 
nology highlight a bigger issue that 
follows the rise of music on the Net: 
With fewer gatekeepers and more 
channels, how can consumers find the 
artists and content they want? 

There is general agreement within 
the industry that consumers cannot 
take full advantage of all the music 
available online without having some 
kind of filter on it. Open for debate is 
how to best disseminate that content. 

"It's nice to have something that 
goes beyond collaborative filter," says 
Aram Sinnreich, an analyst with 
Jupiter Communications. He sees a 
technology like Mongo's as a useful 
add-on for a suite of personalization 
tools from a larger service provider. 
"Adding a feature that analyzes sound 
properties and makes suggestions 
based on it is an interesting idea," he 
says. 

The advantage of Mongo is that 
"it's not based on buying habits; it's 
based on the actual music itself," says 
Rolf Kaiser, co-founder and VP of 



development at Mongo. "So it works 
for a brand-new artist coming out 
that hasn't been promoted yet But if 
it's what you want to hear, you'll be 
able to be connected to that" 



Still to be decided, though, is how 
to make the Mongo idea and its tech- 
nology pay. The company, which 
counts Sony Music Entertainment 
(Continued on ggflg iH) 



TRAFFIC TICKER: Top Online Retail Sites 



Unique Visitors From Home And Work (in 000s) 



1. amazon.com 13,647 

2. cdnow.com 5,836 

3. barnesandnoble.com 5,161 

4. bmgmusjcservlce.com .... 3,130 

5. columbiahouse.com 2,622 

6. buy.com 2,586 

7. WALMART.com 1.313 

8. bestbuy.com 1,243 

9. musicmatcb.com 490 

10. checkout.com 463 

Lamazon.com 3,389 

2. cdnow.com 1,653 

3. barnesandnoble.com 1,261 

4. bmgmusicservlce.com .... 1,122 

5. columbiahouse.com 910 

6. buy.com 818 

7. walmart.com 577 

8. bestbuy.com 447 

9. musicmatch.com 159 

10. towerrecords.com . . 1 1 B 



1. amazon.com 1,410 

2. cdnow.com 857 

3. barnesandnoble.com 490 

4. columbiahouse.com 398 

5. bmgmusicservice.com 394 

6. buy.com 264 

7. walmart.com 142 

6. towerrecords.com 108 

9. checkout.com 105 

10. bestbuy.com 103 

1. amazon.com 5,253 

2. barnesandnoble.com 1,890 

3. cdnow.com 1,639 

4. bmgmusicservice.com .... 1 ,097 

5. buy.com 976 

6. columbiahouse.com 880 

7. bestbuy.com 461 

8. walmart.com 366 

9. checkout.com 161 

10. musicmatch.com ......... 153 



Source: Media Melnx, February 20O0 Sites categorized by Billboard Me- 
dia Metru defines umque visitors as the actual number ol users who visited 
each site, without duphcatwn. once in a grven month. More than 40.000 
individuals throughout the U S participate in the Media Metn* sample 
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ARTIST 



NO. 1 



NEW* 



RETURN OF SATURN 



I 4 



2 44 



NEW> 



NO STRINGS ATTACHED A 

JIVE 41702 



PAT MCGEE BAND 



SUPERNATURAL* 

ARISTA 19080 



BEETHOVEN'S LAST NIGHT 

LAVA'ATLANTIC 83319/AG 



TRANS-SIBERIAN ORCHESTRA 



TWO AGAINST NATURE • 

GIANT 24719/WAHNER BROS. 



ON HOW LIFE ISA 

EPIC 69490* BB 



13 3 



20 18 3 



HOORAV FOR BOOBIES 

REPUBLIC'GEFFEN 490455I1NTERSC0PE 



BLOODHOUND GANG 



CALIFORNICATION A 

WARNER BROS. 47386* 



RED HOT CHILI PEPPERS 



PLAY* 

V2 27049* 



MOBY 



BRAND NEW DAY 

A&M 490441TNTERSC0PE 



STING 



BREATHE A 

WARNER BROS (NASHVILLE! 47373AVRN 



FLY A 1 

MONUUENT 69678/SONY (NASHVILLE) 



UNLEASH THE DRAGON A 

ORAGON/DCF SOUL W6816-T0JMG 



REAL LIVE WOMAN 

MCA NASHVILLE 170102 

DR. ORE — 2001 A" 

AFTERMATH 490486MNTERSCOPE 



TR1SHA YEARWOOD 



BOTH SIDES NOW 

i.LP^ -jL .l ^jV/ARNER BRCS 

EVERYTHING YOU WANT • 

RCA 67818 GB 



JONI MITCHELL 



VERTICAL HORIZON 



ROMEO MUST DIE — THE ALBUM 

BLACMGROUND 49052'yVIRGIN 



SOUNDTRACK 
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Adult Vid Co. Tries A DVD Game 

Vivid Targets Mainstream Market With 'Mind leaner' 



BY JIM BESSMAN 

NEW YORK— With the release of 
the "mature-rated" "Interactive 
Mind Teazzer" DVD, the adult video 
supplier Vivid Video is looking to 
expand its presence into the main- 
stream home entertainment mar- 
ketplace. 

Recently released under the com- 
pany's Vivid Interactive line, the 
puzzle game was directed by 
actress Dyanna Lau- 
ren and is priced at 
$34.95. It utilizes 
Vivid's state-of-the- 
art interactive tech- 
nology in challeng- 
ing players, via the 
instructions of "Viv- 
id Superstar" Kira 
Kener, to construct 
"the perfect woman" 
by assembling dif- 
ferent clothed body 
parts. 

"If you do it cor- 

rectly, she rewards 
you with a striptease," says Vivid co- 
owner David James, noting that the 
mature-rated program offers a tame 
payoff compared with a racier, adult- 
rated version released last month as 
"Interactive Body Parts." 

More significant, James notes 
that the game can be played on DVD 
and DVD-ROM players and, espe- 
cially, on such new video game ma- 
chines as Play- 
Station 2. 

"Obviously, 
the larger mar- 
ket is the non- 
adult business," 
says James, 
looking forward 
to the summer 
rollout of Sony's 
PlayStation 2 
and new video 
game hardware 
from Sega, Nin- 
tendo, and Mi- 
crosoft "They'll 
all be able to 
play our discs, 
and you can 
imagine how big 
the market in- 
stantly becomes as soon as these 
game consoles come out." 

James says the company has high 
expectations for the game because it 
appeals to the video game market's 
18-34 age demo, which matches 
Vivid's customer base. In addition, 
video retailers are beginning to 
stock games in their stores. 

"Music isn't a big seller, and laser 
is dead, so they need something to 
fill space," James says, "Tower, Hol- 
lywood Video, Musicland, Trans 
World — all the major chains are 
having game sections, and even 
smaller ones like Movie Gallery 
carry them." 

But in order for retailers to accept 
Vivid product, it had to refine its 
triple-X product. 



'When you 
compete with 
Playboy, you 
have to do 
something 
extra' 

- DAVID JAMES - 




"We'd never have a chance to get 
in except by producing 'mature'- 
type titles — for lack of a better 
word," says James. "But when you 
compete with Playboy, you have to 
do something extra, so we're taking 
the technology from the adult side, 
updating it, and applying it to 
mature titles." 

As an example, the four-hour, 
fully interactive "Mind Teazzer" 
offers multiple view- 
ing angles and mov- 
ing menus, full- 
motion choices, and 
interactive "bonus 
rooms," plus trailers 
for the latest Vivid 
videos. 

With the disc's 
multiple angles and 
multiple-level navi- 
gation, James notes 
that the production 
costs are far greater 
than a regular linear 
transfer of a Vivid 
video to DVD. 

"It's a quite complex program, but 
it makes money back since we're the 
only ones doing it," James says. 
"We're finding that a lot of people 
are buying adult titles just to play 
with the angle button, and I'm happy 
to spend the production money to 
give the customer something they 
can't get anywhere else." 

With more 
studios bypass- 
ing video dis- 
tributors in 
favor of direct 
shipping, Vivid's 
mature product 
is getting more 
attention and 
placement, 
James says. 
"They're having 
a hard time 
finding replace- 
ment product, 
which for us is a 
godsend, be- 
cause they're 
coming to us to 
buy our product 
for their 
pipeline." 

James also cites an "immediate 
response" from PlayStation 2 game 
distributors who saw a preview of 
the product at the last Consumer 
Electronics Show. 

Both Lauren and Kener are set to 
play the game in stores May 11 at 
New York's Virgin Megastore in 
Times Square, with the action being 
projected onto the huge Times 
Square Jumbotron outdoor screen 
nearby. 

Vivid is also conducting a "Mind 
Teazzer" competition at the 52 
Tower outlets that carry Vivid inter- 
active product. Winners of the con- 
tests will be awarded trips to Hong 
Kong, Paris, London, Tahiti, or 
Bangkok, Thailand. 



Greg Vovsi, sales rep for Tower- 
supplying Bayside Distribution, says 
that "anything with the Vivid name 
on it gives authenticity" and that the 
company's multiple-angle DVD 
product sells very well. 

But Bayside, Vovsi notes, carries 
only Vivid product packaged with 
"R-rated" graphics. 

"Vivid was one of the first to get 
heavily into DVD, and I'd imagine 
that the new 'Interactive Body Parts' 
series has a pretty high chance for 
success," adds Vovsi. "They're still 
on the level where everything they 
do seems to do well." 




All Dressed Up. Tori Spelling looK-a-IIke Miss Coco Peru (aka Clinton Leupp) 
poses with "Trick" director Jim Fall and New Line Home Video manager of 
rental/sell-through DVD Doug Rago at recent West Hollywood party to celebrate 
the film's video and DVD debut. The film features Spelling as a struggling 
actress whose best friend is a gay composer looking for love. The video will be 
re-priced to $19.98 on May 3 and headlines an "alternative' video promotion 
also featuring "Torch Song Trilogy," "My Own Private Idaho," and four other gay- 
themed titles. 



DVD Hardware, Software Shipments Rise; 
CustomDisc.com To Sell Movie, TV Titles 



DVD 




by Eileen Fitzpatrick 



iona ROLL: The DVD Entertainment Group is 
reporting a 188% increase in DVD hardware shipments 
during the first quarter. 

The group says 1.18 million players were shipped, 
and if the trend continues, 11 million could ship this 
year. The installed player base has grown to nearly 6.5 
million in North America since the launch of the format 
in 1997. Penetration is expected to reach 11 million 
homes this year, according to the organization. 

With player prices sinking below- the $300 level in 
many cases, the estimate 
might lie conservative. 
More than 70 different 
player models from 30 
different companies are 
currently available. 

On the software side, 
the news is even better, 
with a 200% increase in 
shipments over last 
year's first-quarter fig- 
ures. 

During the first quar- 
ter of 2000, the DVD Entertainment Group estimates 
that nearly 30 million movies and music videos were 
shipped just in North America. 

"And if you add that to the 50 million during the 
fourth quarter, that's 80 million in two quarters," says 
DVD Entertainment Group spokeswoman Amy Jo 
Donner, "and we're on mark to hit 200 million this 
year." The group says that since the introduction of 
DVD, 160 million software units have shipped to deal- 
ers. 

In terms of revenue, DVD is rapidly taking a bigger 
chunk out of VHS sales. The group estimates that DVD 
sales will generate approximately $4 billion in retail 
revenue this year, which is about half of the sell-through 
video market. 

Another prediction from the group is that title avail- 
ability will rise from 6,000 to 8,500 by year's end. 

CUSTOM VIDEO: Online custom CD Web site 
CustomDisc.com wants to offer movies and television 
programs in addition to music. 

Chairman/CEO David Gould says the company 
should begin offering its first batch of films in six to 
eight weeks. About six martial arts and horror films 
will debut the new section. "Only about 20%-25% of 
films are available on DVD," says Gould, "and our plan 
is to let consumers get those unavailable titles on- 
demand at our site." The site has been offering custom 
music video compilations since November. 

Initially, Gould says, the site will offer two films for 



$39.95. "The blank media costs to produce the DVD is 
about $28 per film, but year-end we should have that 
down to about $10." Most DVDs are expected to be 
priced between $20 and $25 when the service is fully 
operational. 

In addition to films, Gould wants to land the licens- 
ing rights to old television shows and allow consumers 
to select their own "best-of " collections. In fact, he sees 
a bigger potential for television compilations than for 
films. "What if consumers could put together their 
favorite 'Seinfeld' epi- 
sodes? That would really 
be a great service," he 
says. 

Based in New York, 
Gould was recently in 
Los Angeles to negotiate 
licensing rights and to 
hire someone to head up 
the company's DVD 
business. 

CustomDisc.com al- 
ready has licensing deals 
with Sony Music Special Projects, BMG Direct, BMG 
Special Products, and more than 25 independent labels. 
The site lists more than 200,000 tracks. 

TECHNICOLOR EXPANDS: Replicator Technicolor 
has announced the acquisition of AstralTech, a Cana- 
da-based VHS duplicator, for $17.5 million. 

AstralTech has three locations — in Montreal, Cal- 
gary, and Toronto — and combined with Technicolor's 
existing operations, it will have the capacity to produce 
more than 45 million VHS units per year. Technicolor 
will consolidate its Toronto operations with the Astral- 
Tech facilities. In addition. Technicolor intends to 
update the existing AstralTech plants to accommodate 
DVD manufacturing. 

RoCK THE VOTE: Seven candidates have been 
selected to run for the Video Software Dealers Assn. 
(VSDA) board of directors. 

Candidates are Karmala Kay Adams, Movie Mon- 
ster in Topeka, Kan.; Mick Blanken, Superhitz Moviez 
& Gamez, Delaware, Ohio; Jo Giannini, Video Villa, 
Lisle, 111.; John Heim, Video City, Lakewood, Colo.; 
Harold Rosenbaum, Video Video, Morristown, N.J.; 
Tom Warren, Video Hut Inc., Fayetteville, N.C.; and 
Richard Woodroof, Go-Video, Southbury, Conn. 

Ballots go out to members on May 24 and must be 
returned by June 23. Winners will be announced prior 
to the VSDA convention July 8-10 in Las Vegas. Elect- 
ed board members serve three-year terms. 
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Top Video Rentals . 


1 THIS WEEK 


1 LAST WEEK 


| CHART 


COMPILED FROM A NATIONAL SAMPLE Or RETAIL STORE RENTAL REPORTS. 

TITLE - - ■ Label Principal 
iiiu.iuuw Dtstributlm Label. Catalot, Number Performers 










No. 1 




1 


2 


? 


DOUBLE JEOPARDY !«> 


Pararnott-it Hctne Video 333153 


Ashley Judd 


2 


3 


4 


THE BONE COLLECTOR IB) 


Universal Studios Ham Video 
85238 


Oertzd Washington 
Jolie 


3 


1 


2 


THE SIXTH SENSE [PG13I 


HoUymood PWures Horn Video 

. M -. ->: z. 


■iq .i: /.'ill ■ 

«3 ,, .., C'E it 


4 


4 


4 


EYES WIDE SHUT ID) 


Warner Home Video 1 7655 


Tom Cruise 


5 


5 


6 


STIGMATA IR) 


MGM Home Entertainrnent 
.'.j v ■ W.'76y 


Patncia A/quette 
Gat/iel !■•■ ■ 


6 


NEW ► 


STAR WARS EPISODE 1: 
THE PHANTOM MENACE '/ 


FoiVirJeo 2000092 


Liam Neeson 
Ewan '.' i','>. 


7 


6 


6 


random hearts ir> 


Columbia TriSlar Home Video 
03899 


Harrison Ford 
Kristin Scott Tnomas 


8 


7 


16 


AMERICAN PIE IK) 


Universal Studios Home Video 


Jason Biggs 
A rson i-ann.gar 


9 


9 


11 


RUNAWAY BRIOE IPG) 


ftramount Home Video 323843 


Richard Gere 
Julia Roberts 


10 


17 


5 


THE BEST MAN H 


Universal Studios Home Video 
207:5 


Taye Diggs 


11 


11 


9 


THE ASTRONAUT'S WIFE (R) 


New Line Home Video 
Warner Home Video N4860 


Johnny Depp 
Cfiarlue Theron 


12 


8 


10 


STIR OF ECHOES (R) 


Artisan Home Entertainment 10197 


Kevin Bacon 


13 


12 


3 


THE LIMEY (R) 


Artisan Home Entertainment 60696 


Terence Stamp 

Relet Fonda 


14 


19 


12 


BOWFINGER (PG-I3) 


Universal 5!ul1ihs Hone Video 
84157 


Steve Martin 
Eddie " ■, 


15 


NEW*- 


OUTSIDE PROVIDENCE (R) 


Miramai Home Errieftinrnant 

Bjtni Visa home Erterlairn-^ 12345 


Shawn Hatosy 
Amy Smart 


16 


13 


8 


THE STORY OF US IR) 


Universal Studios Home Video 
20711 


Bruce Wills 
M chelle ^e.ler 


17 


14 


9 


BLUE STREAK IK 131 


Columbia TnStar Home Video 
03893 


Martin Lawrence 


18 


N EW ► 


THE MESSENGER: THE STORY 
OF JOAN Of ARCiS 


Columbia Tr| Siar Home video 
04154 


Mtlla Jovovich 


19 


20 


3 


JAKOB THE LIAR (PC-13) 


Columbia TnStar Home Video 
04153 


Robin Williams 


20 


18 


12 


RUN LOLA RUN (Rl 


Columbia TriStar Home Video 


Franka Potent* 
" ■ L Ble-ttreu 



+ IRMA gold certification tar a minimum of 125.000 units or a dollar volume at $9 milion at retail tor theatrically released 
programs, or of at toast 25.000 units and $1 million at suggested retail tor nontneatncal titles. <Q> IRMA platinum certification 
for a minimum sate of 250,000 utvts or a dollar volume of S18 million at retail for theatrically released programs, and of at 
toast, 50,000 units and 52 million at suggested retail For nonrjieatrical titles, c 2000. BillboardyBPI Communications. 
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TITLE (RaongJ (Pro) 



. Ifll 

Label 

Distributing Label, Catalog Number 
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Performers 



THREE KINGS !R) {24 99) 



No. 1 

Warner Home Video 17862 



Ban Chum 



THE SIXTH SENSE IPG 131 129 99) 



y r Pictures Heme Vdra'Buena 



THE INSIDER IR) 02 991 



THE MATRIX IR) 124 981 



Warner Home WOeo 7737 



THE BONE COLLECTOR (R) (26 981 Unwssl Studos Home Woo 20716 



Dcrurl Wayi nglur 

Anget-na Jolie 



FOR LOVE OF THE GAME (PG 13) 126 981 Unwsal Studios Home Video 20684 



Kevin Costnef 
Ku y Preston 



THE SHAWSHANK REDEMPTION I? ..9 9! Columbia TrSlar Home Video 2583 



Tim Robbins 



AMERICAN PIE INRi,?J 9SI 



Umersal Studios Home Video 20736 



STIGMATA (R) 124 98) 



Patncia Amuette 

Gabr«l li.- 



DOUBLE JEOPARDY (R) (29 99) 



Pa/amount Home vioeo 333 ] 57 



AsbleyJudd 
^Omrrrj^e^one^ 



THE ABYSS (SPECIAL EDIDON] 131 134991 FoiVldeo 300008 



THE ARISTOCATS (G) (29 99) 



BLUE STREAK IPG 13)12499) 



Columbia TnStar Home Vkmo 04011 Martin Lawrence 



EYES WIDE SHUT (R) 124 99) 



Warner Home Video 17655 



Tom Cruise 

Niece Kidman 



WKSOtarrl STrjnOFjrjWOFA«:!ll(249S> CoumbaTiiStai Home Vdeo 04607 Milla Jovovrch 



HBHUWOER (DIRECTOR'S CUT) ( 1)19911 Beaittc Pctues Home Video 35895 ^Conne" 



THE THOMAS CROWN AFFAIR IR; 124 941! 



Warner Home Video 14192 



POKEMON THE FIRST MOVIE IE 126 991 Warner Home Video 18020 



T HE OMEGA CODE IPG. 13) (24 95) 



Michael York 
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Barney, Spot, TeletMbbies Product Due 



I RE-K PARTY: A trio of big- 
name preschool properties — Bar- 
ney the Dinosaur, Teletubbies, and 
Spot — will be hitting retail shelves 
with new products in the next two 
months. 

First up is Lyrick Studios' "Bar- 
ney's Super Singing Circus," 
which arrives in stores Mav 16 on 
DVD ($24.99) and VHS ($14.95). 
The video features the purple 
dino, his fellow giant reptiles Baby 
Bop and BJ, and his human friends 
romping through 14 kid tunes, 
including "Animal Fair," "The 
Squirrel On The Flying Trapeze," 
"Yankee Doodle," and "When The 
Circus Comes To Town." The 50- 
minute program reinforces pre-K 
fundamentals like colors, count- 
ing, numbers, and cooperation. 

The DVD version offers several 
features and bonus elements that 
make the $25 price point a Barney 
bargain. 

It has English and Spanish 
audio tracks; eight interactive 
DVD-ROM games, including "Bal- 
loon Count," "Circus Animal Dot- 
To-Dot," and "Super Circus Puz- 
zles"; a 20-page electronic 
read-along called "A Tent Too 
Full," featuring character voices, 
music, and sound effects; a sing- 
along with onscreen lyrics from 
the program's 14 songs; and "More 
Barney Circus Fun," with 45 min- 
utes of circus scenes from three 
other Barney videos. 

The DVD "also has Web links to 
Lyrick sites, a behind-the-scenes 
look at Barney and his circus per- 
formers, previews from 19 other 
Barney videos, a three-minute 
sampler of 12 songs, and four 
videoclips from Australian pre- 
school entertainment stars the 
Wiggles, among other features. 

Next is Warner Home Video/ 
PBS Home Video's limited-time 
two-pack featuring the first two 
Teletubbies videos, "Here Come 
The Teletubbies" and "Favorite 
Things." The videos are paired in 
a carrying case, available at retail 
June 6 for $29.98. 

The brightly colored, collapsible 
case features two see-through 
windows with images of Tinky 
Winky, Dipsy, Laa-Laa, and Po on 
the sides. As an added incentive to 
buy now, both titles will go on 
moratorium Oct. 1. 

The remaining Teletubbies ti- 
tles — "Nursery Rhymes," "Dance 
With The Teletubbies," "Big 
Hug!," and "Funny Day" — will 
remain available at retail. 

"Here Come The Teletubbies" 
introduces tots to the quartet of 
TV-tummied characters as they 
frolic through Teletubbyland. 

In "Favorite Things," kids ob- 
serve the Tubbies with their most 
cherished possessions: Dipsy's 
hat, Laa-Laa's ball, Po's scooter, 
and Tinky Winky's infamous 
magic bag. 

Finally, Walt Disney Home Vid- 
eo will release on June 13 the first 
full-length feature in its line of 
Spot titles, featuring children's 



by Motto McCormick 

author Brie Hill's beloved puppy. 

Titled "Discover Spot," the vid- 
eo has the added distinction of fea- 
turing Academy Award nominee 
Haley Joel Osment, the impres- 
sive child actor from "The Sixth 
Sense," as the voice of the tiny 
canine. 

Priced at $19.99, with a running 
time of 70 minutes, "Discover 
Spot" includes a free Spot puzzle 
in every video and features 13 
songs highlighting Spot's every- 
day adventures. 

The live-action program (anoth- 
er first, as the video series has 
thus far been animated) has the 
endearing pup playing hide-and- 
seek with his pals, making his own 
breakfast, and hanging out with 
his grandfather. 

Hard to believe, but this year 
marks Spot's 20th "birthday." To 
celebrate, Disney has a yearlong 



marketing campaign highlighted 
by the character's first-ever na- 
tional TV ads. 

The Penguin Croup, which pub- 
lishes the Spot books, will be 
broadening the Spot product line 
with toys, interactive product, and 
tie-ins with retailers and nonprof- 
it organizations. 

Hasbro will release the first 
Spot CD-ROM, "Spot And His 
Friends," this summer. The cute 
li'l critter is also this spring's 
"poster puppy" for literacy, uti- 
lized by the American Library 
Assn. to promote reading for kids. 

RaZZMA-TAZ: Warner Bros.' 
ever-popular Looney Tunes char- 
acter the Tasmanian Devil — aka 
Taz — stars in a new video, "Taz's 
Jungle Jams," available July 25. 

The title is part of the fourth 
and final wave of Warner Home 
Video's Family Entertainment 
Century 2000 collection, which 
also includes a re-priced "Space 
Jam," the live-action and animat- 
ed film that stars Michael 
Jordan. The title has been price- 
reduced to $14.95 for the pro- 
motion. 

Warner is also releasing the 
(Continued on next page) 
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CHILD'S PLAY 

(Continued from preceding page) 

DVD version of "Space Jam," for 
$24.98. Its extra features include 
behind-the-scenes documentary 
"Jammin' With Bugs Bunny And 
Michael Jordan"; commentary by 
director Joe Pytka, Bugs, and 
Daffy Duck; three music videos, 
including Seal's "Flv Like An 
Eagle," R. Kelly's "I Believe I Can 
Fly," and "Monstars Anthem"; and 
the original theatrical trailer. 

Other titles from Warner's 
"Looney Tunes Presents" line will 
be re-priced and include "Home 
Tweet Home," "Tweet & Lovely," 
"Marvin The Martian Space 
Tunes," and "The Bugs Bunny 
Roadrunner Movie." 

"Taz's Jungle Jams" carries a 



Billboard, 



$14.93 tag and is packaged in a 
"Taz brown" clamshell. The pro- 
gram contains six Taz cartoons, 
plus four Looney Tunes jungle 
'toons. Order date is June 27. 

Each Family Entertainment 
Century 2000 video comes pack- 
aged with coupons worth $250, 
good toward purchases of prod- 
ucts from Act II Popcorn, Prin- 
cess Cruises, Zenith, Fuji Film, 
and Kid Rhino. 

Plus, customers who buy any 
three of these titles can receive a 
fourth free. The Buy Three Get 
One Free offer is being advertised 
online, along with traditional radio 
and print ads, and targets kids 
and families. 
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COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 

TITLE 

Label, Distributing Label, Cataiog Number 


Year of 
Release 


Suggested 
LisTPrlce 














1 


3 


5 


TARZAN 

Walt Disne> Home VMeorBuena V&Stl Home Lnlsrta rme.nl 15799 


1999 


26.99 


2 


1 


4 


AN EXTREMELY GOOFY MOVIE 

Walt D % Home VidwVBuena Vista Home Entertainment 4156 


7000 


24.99 


3 


2 


15 


MARY-KATE 1 ASHLEY: PASSPORT TO PARIS 

Dualstar VlrJeoWarner Home Video 36878 


1999 


1996 


4 


5 


3 


BARNEY: MORE BARNEY SONGS 

Barney Home Video/The 1 yoi-s Gnu:] 1234 


1999 


14.99 


5 


4 


8 


THE ADVENTURES OF ELMO IN GROUCHLAND 

Columbia TriStar Home Video 04528 


1999 


21 16 


6 


13 


2 


POKEMON: THE FIRST MOVIE 

Warner Home video 18020 


1999 


26 99 


7 


7 


4 


ELMO'S WORLD 

Sony Wonder 51720 


2009 


9.9! 


8 


( 


294 


PINOCCHIO ♦ 

Walt Di=.--v Home Video/Buena Vista Home Entertainment 239 


1940 


1499 


9 


RE-ENTRY 


THE ARISTOCATS 

Watt Disrey Home Video/Buena Vista Home Entertainment 0252 


1970 


2199 


10 


10 


6 


POKEMON: JIGGLYPUFF POP 

Viz Video/Pioneer Entertainment 241 


2000 


1498 


11 


12 


49 


MULAN 

Walt ;)iv->, Home Vh>i H • i.i Vista Home Entertainment 4773 


1999 


26 99 


12 


11 


13 


SCOOBY DOO'S GREATEST MYSTERIES 

Cartoon Network Video/Warner Home Video H3867 


1999 


1499 


13 


8 


3 


BLUES CLUES: MAGENTA COMES OVER 

Paramount Hone Video 05645 


7000 


9.95 


14 


9 


11 


THE IRON GIANT 

Warner Family Entertainment/Warner Home Video 17644 


1999 


22 95 


15 


MEW ► 


MARY-KATE t ASHLEY: SWITCHING GOALS 

Dualstar Video/Warner Home Video 36879 


2000 


1996 


IS 


NEW ► 


MONSTER RANCHER: LET THE GAMES BEGIN 

A D.V r '""s 001D 


2000 


1498 


17 


15 


3 


POKEMON: TOTALLY TOGOPI 

Viz Video/Pioneer Entertainment 191 


2000 


14 )< 


IS 


16 


18 


TELETUBBIES FUNNY OAY 

PBS Home Video/Warner Home Video B3946 


1999 


1295 


IS 


14 


5 


POKEMON: WAKE UP SNORLAX 

Viz Video/Pioneer Entertainment 242 


2000 


1495 


20 


RE-ENTRY 


AN AMERICAN TAIL: TREASURE OF MANHATTAN ISLAND 

Universal Studios Home Video 83305 


20C0 


14.99 


21 


18 


El 


POKEMON: 1 CHOOSE YOU, PICKACHU 

Viz Video' Pioneer Entertainment 0001D 


1998 


14 98 


22 


19 


i; 


MUPPETS FROM SPACE 

Columbia TriStar Home Video 04251 


1999 


21.95 


23 


17 


ii 


POKEMON: PIKACHU PARTY 

Viz Video/Pioneer Entertainment 1049 


1999 


14 98 


24 


25 


50 


LION KING II: SIMBA'S PRIDE 

Walt Disney Home Video/Buena Vista Home Entertainment 8804 


1998 


2699 


25 


20 


21 


THE PRINCE OF EGYPT 

DreamWorks Home Entertainment 84779 


1998 


2699 



♦ IRMA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. ' IRMA platinum certification for a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nonmeatrical titles. £ 2000, Billboard/BPI Communications. 
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TITLE 


Label 

Distributing Label, Catalog Number 


Pn nci pal 
Performers 


Year of 
Release 


Rating 


Suggested 
List Price 










No. 1 










1 


NEW ► 


STAR WARS EPISODE 1: 
THE PHANTOM MENACE 


FoxVideo 2000092 


Liam Neeson 
■ ■■ .' .' ■ 


1999 


pg 


24 98 


2 


1 


17 


THE MATRIX 


Warner Home Video 17737 


Keanu Reeves 
Laurence Fishburne 


1999 


R 


1998 


3 


2 


11 


TARZAN 


Walt Disney Home Video 

Buena Vista Home Entertainment 1 5799 


Animated 


1999 


G 


26.99 


4 


3 


4 


THE POKEMON MOVIE 


Warner Home Video 18020 


\V -!1 G'jlrJ- 

Veronica Taylor 


1999 


G 


2699 


5 


12 


21 


SLIPKNOT: WELCOME TO 
OUR NEIGHBORHOOD • 


Roadrunner Video 981 


Slipknot 


1999 


NR 


598 


6 


4 


16 


BUENA VISTA SOCIAL CLUB 


Artisan Home Entertainment 10171 


Buena Vista 
Social Club 




G 


22.98 


7 


5 


8 


PLAYBOY: MARDI GRAS 


Playboy Home Video 

Universal Music & Video Oist. PBV0856 


Vanous Artists 


2000 


NR 


1998 


8 


20 


17 


BL1NK-182: URETHRA CHRONICLES 


MCA Music Video 

Universal Music & Video Dist. 53830 


Blink- 182 


1999 


NR 


1495 


9 


35 


2 


PLAYBOY b SEX COURT 


Playboy Home Video 

Universal Mus«c & Video Dist. PBV0859 


Julie Strain 


2000 


NR 


:9 93 


10 


26 


3 


VARSITY BLUES 


Paramount Home Video 336433 


James Van Der Beek 

Jon Voiglit 


1999 




1998 


11 


18 


12 


DEATH ROW UNCUT 


Death Row 

Ventura Distribution 66200 


2 Pac 

Snoop Doggy Dogg 


2000 


NR 


19 ?f 


12 


7 


6 


AN EXTREMELY GOOFY MOVIE 


Walt Disney Home Video 

Buena Vista Home Entertainment 4156 


Animated 


2000 


G 


24 99 


13 


9 


22 


AUSTIN POWERS; THE SPY 
WHO SHAGGED ME 


New Line Home Video 
Warner Home Video N4754 


Michael Meyers 
Heather Graham 


1999 


PG-13 


2298 


14 


21 


20 


BRITNEY SPEARS: TIMEOUT 
WITH BRITNEY SPEARS 


Jive/Zomba Video 41651-3 


Britney Spears 


1999 


NR 


19.98 


15 


32 


2 


THE OMEGA CODE 


GoodTimes Home Video 05-79926 


Michael York 
Casper Van Dien 


2000 


PG-13 


2; 95 


16 


L9 


4 


CINDERELMO 


Sony Wonder 55294 


Sesame Street 
Muppets 


2000 


NR 


12.98 


17 


23 


22 


MADONNA: THE VIDEO 
COLLECTION 93-99 


Warner Reprise Video 38506 


Madonna 


1999 


NR 


1991 


18 


6 


14 


PLAYBOY'S WILDWEBGIRLS.COM 


Playboy Home Video 

Universal Music & Video Dist. PBV0845 


Various Artists 


2000 


NR 


19.98 


19 


8 


23 


MARY-KATE A ASHLEY: 
PASSPORT TO PARIS 


Dualstar Video 

Warner Home Video 36878 


Mary- Kate & 
Ashley Olsen 


1999 


NR 


19% 


20 


NEWP- 


MONSTER RANCHER: LET 
THE GAMES BEGIN 


A.D.V. Rims 001 D 


Animated 


2000 


NR 


14.98 


21 


NEWP- 


MARY-KATE & ASHLEY: 
SWITCHING GOALS 


Warner Home Video 36879 


Mary- Kate & 
Ashley Olsen 


2000 


NR 


1996 


22 


NEW ► 


ENTRAPMENT 


FoxVideo 


Sean Connery 
Catherine Zeta -Jones 


1999 


PG-13 


19.98 


23 


38 


17 


SHAKESPEARE IN LOVE 


Buena Vista Home Entertainment 17492 


Gwyneth Paltrow 
Geoffrey Rush 


1998 


R 


1999 


24 


24 


2 


JOSEPH AND THE AMAZING 
TECHNICOLOR DREAMCOAT 


Universal Studios Home Video 85303 


Donny Osmond 


2000 


NR 


19.98 


25 


36 


H 


BIG DADDY 


Columbia TriStar Home Video 03892 


Adam Sandler 


1999 


PG-13 


2196 


28 


34 


29 


SAVING PRIVATE RYAN 


DreamWorks Home Entertainment 8373 


Tom Hanks 
Matt Damon 


1998 


R 


19 9S 


27 


11 


3 


PLAYBOY'S GIRLFRIENDS 2 


Playboy Home Video 

Universal Music & Video Dist. PBV0858 


Vanous Artists 


2000 


NR 


19.98 


28 


14 


11 


MARIAH #1'S • 


Columbia Musk: Video 

Sony Mus: Eite'ianrent 50195 


Mariah Carey 


2000 


NR 


1495 


29 


27 




4 


ZALMAN KING'S RED SHOES 
DIARIES: THE GAME 


Showtime Entertainment 50032 


David Duchovny 


2000 


NR 


1998 


30 


13 


16 


PLAYBOY VIDEO CENTERFOLD: 
PLAYMATE 2000 


Playboy Home Video 

Universal Music & Video Dist. PBV0853 


The Bemaola Twins 


1999 


NR 


19.98 


31 


NEWP 


NEVER BEEN KISSED 


FoxVideo 1424930 


Draw Barry more 
David Arquette 


1999 


PG-13 


19 98 


32 


22 


8 


OCTOBER SKY 


Universal Studios Home Video 


Jake Gyllenhaal 
Chris Cooper 


1999 


PG 


19 95 


33 


16 


4 


TEA WITH MUSSOLINI 


MGM Home Entertainment 
Warner Home Video M207752 


Judi Dench 


1999 


PG 


19.98 


34 


25 


11 


CHRIS ROCK: BIGGER I BLACKER 


HBO Home Video 

Warner Home Video 91688 


Chris Rock 


1999 


NR 


19.98 


35 


17 


27 


MULAN 


Watt Disney Home Video 

Buena Vista Home Entertainment 4773 


Animated 


1998 


G 


26.99 


36 


31 


15 


THERE'S SOMETHING ABOUT MARY 


FoxVideo 41 112263 


Ben Stiller 
Cameron Diaz 


1998 


R 


19.98 


37 


15 


7 


GODS AND MONSTERS 


Universal Studios Home Video 84142 


Ian McKellen 
Brendan Fraser 


1999 


NR 


1998 


38 


37 


20 


THE IRON GIANT 


Warner Family Entertainment 
Warner Home Video 17644 


Animated 


1999 


PG 


22.95 


39 


33 


221 


THE WIZARD Of OZ ♦ 


Warner Family Entertainment 
Warner Home Video 65123 


Judy Garland 

Ray 3c ge- 


1939 


G 


19.98 


40 


29 


4 


ZALMAN KING'S RED SHOES DIARIES: 
GIRL ON A BIKE 


Showtime Entertainment 50042 


David Duchovny 


2000 


NR 


19.98 



• RIAA gold cert, tor sales of 50.000 units or SI million m sales at suggested retail. A RIAA platinum cert, tor sales of 100,000 units or $2 million in sales at suggested 
retail. ♦ IRMA gold certification for a minimum of 125.000 units or a dollar volume of $9 million at retail tor theatrically released programs, or of at least 25,000 units and 
$1 million at suggested retail tor nontheatrical titles. : IRMA platinum certification for a minimum sale of 250.000 units or a dollar volume of $18 million at retail 'or 
theatrically released programs, and of at least, 50.000 units and 52 million at suggested retail tor nontheatrical titles, c 2000, Billboard/BPI Communications. 
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RATES & INFORMATION 

• SERVICE & RESOURCES: 

S160 per inch/per week, 4 weeks minimum 

• MUSIC INDUSTRY HELP WANTED: 
S160 per inch/per week 

• BOX REPLY SERVICE: S30 

• REAL ESTATE: S80/C.i/wk 



All Major Credit Cards Accepted 



Classified ads are cornrnssmtle when an agency represents an outsde dent. 



Get more reach. More impact. More RESULTS. 

Reach 150,000 key music business decision makers 
around the world by telling them about your product 
and service in the industry's leading news magazine. 



CALL BILLBOARD CLASSIFIED TODAY! 

David McLean 1-800-390-1489 • dmdean@billboard com 
FAX All ADS TO 2T2-536-8864 



DEADLINE: FMDAY AT 3:30PM EASTERN 



7 TO 9 MILLION PAGE HITS A MONTH ! 

www.billboard.com 



DUPLICATION/REPLICATION 



COMPACT DISCS • .65c each 



COMPLETE PACKAGE DEAL! 



DUPLICATION/REPLICATION 



» 1000 CDs 

(1-3 color print on disc) 



» 1000 Jewel/Wrap 



1 1000 2<pg.<4/lor4/0) 
Booklet & Tra\ card 



MIRROR IMAGE 



$650.00 



$250.00 



$240.00 



$1140.00 



IIKKI Audio 

Cassettes IC-4II) $ 55 

( DK-Keplication $2.10 land up/ 

Blank t'D-Rj $ .83 



SERVICE8 INCLUDE 



Design & Film 
Printing & Fulfillment 
Video Duplication 



CALL TODAY! 



1-800-486-6782 • tax 803-548-0125 •www.Davco.com 



COMPACT DISCS • 75 C EACH 


■it s a BETTER DEALlI 


Complete CD & Cassette Packages! ) 


"Add It Up" 


CALL FOR QUOTE 

Ogid MoM-'iSrnrai * Dgjitnl facia Ckrpfieatoi • Comptfw Gtaphia 


1 ,000 CD. 750.00 
1 .000 J.-.l/Wrap 300.00 
1.000 2-Pg Book/Tray 240.00 
$ 1,290.00 

From youl CD-Heady Ma nail 
rnnt-Stody Film 


NATIONAL TAPE>J)ISC 


1-800-874-4174 

] 1 1 0.48th Avsnu. North • Nathvill., TN 37209 




CD Replication 

* CDR One-Offs 

* Mastering 
Packaging & Printing 

PRINCETON 
DIS 




Tape 8e Disc 

Manufacturing • Graphic Design • printing 
highest quality 

COMPLETE DESIGNED PACKAGES 

LOWEST PRICES 

CO BOOKLET ft J-CARD PRINTING 

Call for it custom quote. 

1 -800-989-4487 



WWW.MIDWESTDISC.COM 




ONE -STOP 
MANUFACTURING 

• CI) Replication 

• V inyl Records (ootora mailable!) 

• Cassettes 

• Graphics Design 

• Super-Hot Mastering Studio 

NEW - On-Deniand Color Printing 

We make everything in-hmisc 
Bcsi price, Bi'si Service, & Best Quality ... period. 

EUROP ADISK. LTD. (800)455-8555 

MaforcrcdW ranis accepted lillp /Awuvnii op.Hlisk i oil) 



For Billboard Classified Advertising Call David McLean at 212-536-5058 



ASSEMBLED AND SHRINKWRAPPED YOU SUPPLY PRINT. LABEL FILM. MASTER 

■^ILSHIRf (800) 423-2936 • FAX (818) 569-3718 • sales@alshire.con 



www.digitalforce.com 

uiOiiriL. rutsLC 

TOTAL CD, CDR, CD-ROM. DVD, & CASSETTE PRODUCTION 212- 252-9300 in NYC 



1-877- DISC -USA n ^ m the POWER oi Excellence 



WITH A 



HUMAN BEING 

ABOU lQ pREPLICATIOH 



f:OASIS:1 

| CD & CASSETTE | 
DUPLICATION 



1888) 296-2747 •inlo@oasisCD.com 
www.oasisCD.com 

• ISO-90u7-Certified Replication 
• Free Radio Promotion & Distribution 



CD, CD-ROM, ' " 
& cassette — ' 
manufacturing 

art design & printing 

mastering & editing 

30 years experience 

guaranteed national distribution 
Amazon. com, coram Tower Records, etc. 

call or visit our website for cict. tils' 

1-800-880-0073 

www. crystalclearsound. eomlcdtape 



BETTER QUALITY-LOWER PRICESI 
1 0OO Retail Ready CDs - S 1 220 

Creative Sound 
(©) (800) 3 23-PACK 

http://csoundcorp.com 



46 PRODUCTIONS 

25 TO Its - S 100 ^ .SOCDRs- $ 1 75 
I IK) CD Rs - $238 1 2tXI CDRs •S423 
$3.0OOFF WITH THIS AD 

limit I>,wt DKitW-i IrKk.J^t IIH^ahn 

v . ■.! ■! .i.ii.-. ..i I i >i M\ AMtHAmwi Jh/iui 
mm . DMh jiuihi; bmm ' Mmmmm tv ptspaW 

S4l<cipuli:ili>t nkllHlvvl 

%l (80^830-5423 Pm.iil: inlot" ttfUOIH 
ViMlmitWVrM'ii^-iHlilliv, *«» .*|U-.>m 



VINYL PRESSING 



lOO 12" VINYL $749.00 

fa. WHITI SACKtl w/ HOltt SI 20 each far odd+tronai IP't 



lOOO 7" VINYL 45'f (with wmti sum) $719.00 nonn - $379.00 
300 7" VINYL 45'f (wmi wain uum S599.00 Rfontxa s 269 00 

1 OOO IS" VINYL 0m WWTl JACKIT w/ HOU) $1,699.00 SfORDf S S J 149 OO 

SOO 13" VINYL r- wniTf nan w/ now $1,199.00 utosoid S&49.00 * 

ALL PACKAGES INCLUDE: MASTERING / FULL PROCESSING / TESTS / -^^gfrf 
2COLOR LABELS / SHRINKWRAP fMT mfy)/ QUICK TURN AROUND %Mi*^ 
IN-HOUSE CD, VINYL A CASSETTE REPLICATING A PACKAGING — ASK FOR OUR FREE BROCHURE! 



Rainbo Records and Cassettes 

I 738 Berkeley St. « Santa Momca.CA 90404 • (3 I 0) 829-3476 ■ 

f.i. | 1 I 0) 8 23-8765 * .»wr,iiiilii.ri.'|.iriK mm ■ mfu r.inill. .r. ■ ...nl> nun 



HAVE A POSITION TO FILL? WANT TO REACH HIGHLY 
QUALIFIED PEOPLE FAST LOOK NO FURTHER! 
BILLBOARD CLASSIFIED 
IS THE HIRE AUTHORITY! Ik NOW THE CLASSIFIED SECTION IS 
ONLINE! WWW.BILLBOARD.COM CALL DAVID MCLEAN 
S 1-800-390-148(3 FOR MORE INFO 



DUPLICATION/ 
REPLICATION 



UUIH S500 III [KIRASnnM IVIR* CO PACIIGI! 



mm *av£ m mk 

WOULD CLASS QUALITY CO It DVD REPLICATION 

• FREE Web Page w/ sound sample 
■ FREE Third Color on Discs 
"~V • FREE Clear Trays 
II • FREE UPC Barcode 
/ • FREE Design Kit 
ll'.lJ.IJIj J UiM 

■"■R"«NNaN"«N"»«NlN» - 

CD* S 999 BISIRIBITHIN. 



500 

1000 CDs_ S1290 



NO HiDDFN CHAR GES 



IUIP1I Of 

rout Hitic. 
i toil mi 

NIMMf 

\/ INCLUDES: \ I 

MAJOR IMII 011111 lit. CLASS MISTERINCV 
UP TO 3 COLORS ON DISC. Z PANEL 4 COtOR 
14/11 INSERIS. JtWIl I0X A P0IVWRAP 

I FROM YOUR COR A PRINT READ* Fit MSI 
CALL TODAY FOR A FREE CATALOG 

(800) WAVE CD-I 

W WW THIRD WAVE MEDIA COM 

■r«-HHH "» I 




All-Star Replication 



New Artist Special 

1 0OOcd s. alMilms, 2 color print on CD, 
4 pnl insert & traycard. Jewels & more. 
Mention this ad & get FREE barcode. 
714-777-1743 



1000 Bulk CD's S690.00 
500 Bulk CD's S425.00 

3 Color Disc 
From yam MmUmr A Film% 

CD SONIC 

1-MKK-CD SONIC (237-ftft42 



REACH FOR THE STARS! 
MOVING? RELOCATING? 

BE SURE TO READ 

THE ADS IN 
THE REAL ESTATE 
TO THE STARS 
CLASSIFIED SECTION 
EVERY WEEK IN 
BILLBOARD MAGAZINE. 
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AUDIO SUPPLIES 



WANTED TO BUY 



ROYALTY PAYMENTS 



PUBLICATIONS 



MUSIC MERCHANDISE 



• BLANK HIGH BIAS CASSETTES FROM $ .19 EA. 
•CD-R'S AS LOW AS $ .U EACH 

MD. DAT, OPEN REEL A-DAT, VHS 

• BASF • OUANTEGY • MAXELL • SONY • TDK 
•DUPIICATING EQUIPMENT 
800-221-6578°* 



TOP S PAID 

For: Cd's. Lp's, Cassettes. 
Video. DVD. 
Call (201)567-4614 
Fax 201 -567-4288 



$ Royalties $ 

Access Your Future Now! 
Granite Capital Corp. 
Call now 800-326-9520 



MUSIC PUBLISHING 101 
CRASH COURSE THE BOOK 

Take S2 of Now only $14 ,951 
Learn about the different licenses, 
copyright legislation, recoupment and 
more. 

CAU1-888-566-971S 

www.l0lcrashcourse.com 



VIDEOS & BOOKS 



MUSIC RELATED BOOKS. CLASSIC i UNUSUAL 
VIDEOS YOU WON'T FIND ANYWHERE ElSf 
CALL FOR A FREE GIANT CATALOG.. 
Wholesale only. 



GOTHAM DISTRIBUTION CORP. 

1 B00-4-G0THAM ■ FAX: (610) 649-0315 
2324 Naterford Road • Ardmore, PA 19003 



SONGWRITERS 



•BROWSER DISPLAY SYSTEMS- 



MUSIC MERCHANDISE 



GRAND PRIZE: 
US$20,000 

HURRY! ENTER TODAY' 

The World's Leading 
International Songwritinq 
Competition 




For FREE information 

Call toll (rue: 

1-877-USA-SONG 

Outsido USA call: 
[781) 397-0256 
www.sonqwritinq.net 



UNSIGNED ARTISTS 



Seeking talented artists/ band s. 
Send portfolios & demos to: 
Unsigned Artists Production Inc. 
P.O. Box 2267 
Acworth, GA30102 
wvirw.TneBestTalent.coin 



TALENT SEARCH 

Atlanta based agency w/national presence 
seeks unsigned musical acts for unique op- 
portunity io gain real recognition Musi be 
serious, professional, & avail, for upcoming 
events Get special exposure lo major label 
execs & have the advantage of serious con- 
sideration tor a record deal Please inc. $5 s n 
lor Media Package & Even) Schedule w/ all re- 
plies to: Talent Search F.R.E. Inc. PO Box 
89279 Atlanta, GA 30312 



ATTENTION MUSIC ACTS & 
★ RECORD PRODUCERS * 

Ron Yatter. veteran talent and producer's 
agent (former Sr. VP of William Morris Agy) 
announces his company, The Producers 
Agency, is introducing Record Producers to 
Siogers-SongwnlDrs & Songwnting Bands. 
Producers and Artists are invited to 
Calt212-247-9800or 
E-mail:RonYatter@aol.com 



WANTED TO BUY 



WE BUY! 

CDs and VIDEOS 

...ANY QUANTITY 
• New or Used • 
Send your list or call: 
Phone:1-800-486-6782 
Fax: 803-548-0125 
email: ed.pernick@uavco.com 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of count er, wall, and floor displays. 

■HmflfTH |EZSjCiS^J^!!BiW Call or write today lot FREE sample Pak 

CSSSsik Browser 



STORE 
SUPPLIES 



PLASTIC 

DIVIDER CARDS 

BLANK OR PRINTED 

800-883-9104 

AU MAJOt CJKOiT CARDS ACCEPTED 



RECORDING STUDIO 



STUDIO FOR SALE 

Successful California wine coun- 
try studio for sale. Owner retiring. 
Available August 2000, Flexible 
terms. $1 35K (707) 585-1 325 



REAL ESTATE 



House w/ Recording Studio 
For Sale 

SUNSET PARK. SANTA MONICA 3 BR. 1 BA 
house w recording studio 'full basement 
PLUS 2 - 1 BR, i BA separate & detacached 
apts w garages Annual income S20.2O0. ex- 
cludinp house approx 3.500 sq ft 8biks to 
beach Price: $579,000. 

CALL: 31 0-456-0747 or 31 0-887-94B1 



PUBLICITY 
PHOTOS 



UBLICITY 
PRINTS 



- L 1TMOQ R APHED ON HEAVY SATIN GLOSS PAPER - 



a 



B&W 

8x1 0's 
500 - s 80 
1000 - '108 

B&W 
POSTCARDS 
500 - «65.00 



1867 E. Florida St.. Suite 88 
Springfield. MO 65603 
Toll Frrr 1-886-526-5336 

www abcp^ctute* com 



DISPLAY SYSTEMS 
CHICAGO ONE STOP, INC. 
401 W«l Superior . Chicago. IL 60610 
| Phontr 31 2 -622/ 0623 ■ ToWnv* 800-822 *410 




g5 



COMPUTER/ 
SOFTWARE 



MSI 



Music Software Inc. 



■Complete POS 

YyTmlmV' anrl One-Slop DUm tuners 
•Royally Tracking 
•Website Development 
•Soundscan Reporting 
Call jor free brochure: (8(10) 877- 1 634 



14 years 
Experience 



888-222-4767 (toll free) 
Fax (919) 8284485 

e-mail SALES@IDCS0FT COM 

WWW.IDCS0FT.COM 



The Computer and POS Solution I 

for the Music £ Video industry « 

i young ! 

(888)658-7100 

•Chains -Independents 'One-Stops \ 



RecordTrak 






Inventory Management 
For Record Stores 


* 


— ■ 


gj 800-942-3008 

F*. 201-HS-39M 
ttMCC 201 26S 34*0 



PUBLICATIONS 



FREE Guide to 
Master Tape Preparation 
Saves You Time and Money! 

1-800-468-9353 

www.discmakers.com/bb 
info fdiscmakers.com 



DISC MAKERS 



THE D.J. AND MUSIC SOURCE SINCE 1975 WWW 




MUSIC OEPT DJ n HEAVEN - THE LARGEST SELECTION OF 12* VINYL L 

CDs and CASSETTES ■ DISCOUNT PRICES' 
PRO D J DEPT. MIXERS • AMPS ■ SAMPLERS • TURNTABLE S • CARTRID 
EQ's • DRUM MACHINES • SPEAKERS • CASES • MULTI-TRACKS 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 50. Your choice from the 
most extensive listings available. 

For Iree catalog call (609) 890-6000. 
Fax (609) 690-02.1 7 or write 



PO.BoxATrenlon.N.J. 08691-0020 
•mall: icorptorriusv.; *ol corn 



INVESTORS WANTED 



LIMITED PARTNERSHIP OFFER 



Privately held successful music business 
of 1 2 years is now a dot com. introducing 
new projects & initiatives focused on 
fulure of music industry. Limited offer dur- 
ing launch of new phase enables selected 
parties promrseof substantial return. 
Call (787) 289-1 000 
www.mcgillismusic.cnm 



STORE FOR SALE 



MUSIC STORE 
AVAILABLE 

Successful for 19 years in a desirable S 
Florida location selling new & used cd's, 
tapes, unique cards & gifts Completely 
modernized w 'computerized inventory and 
includes a growing website registered with 
the store's name. Ticketmaster outlet loo A 
rare opportunity to take over a classic & es- 
tablished retail music location . 

Please inquire via email: 
KCDR2000@aol.com 



HELP WANTED 



COMEDY WRITER 

Outrageously tunny writer needea to wnie 
play Scenario: Two married couples who in 
the past dated each other's partners are 
meelmg alter 15 yrs Please submit 
character descriptions, 2-3 page sample 
scene, along with resume to: PO Box 
9050. 1 S1 S Broadway, NYC, NY 1 0036. 



GENERAL MANAGER 

For Bay Area Based indie label. Must 
have 10 yrs experience in promo, retail, 
touring & marketing. Mainstream, 
alternative rock. Great salary & benefits. 
Bay Area based applicant preferred 
FAX resumeto: 650-401-6779 



HELP WANTED 



DIRECTOR OF PRODUCERS 
& ENGINEERS WING 

The Recording Academy is searching 
for a Director to lead a newly formed 
Producers and Engineers wing. Re- 
quirements and responsibilities include 
start-up of the new program for serving 
and recruiting Academy members, set- 
ting recruitment and retention goals, 
developing and implementing strategic 
plans to achieve those goals Candi- 
date will also develop and implement 
national programs, services and 
activities lor the members of the wing, in- 
cluding incentives and discounts. Must 
be able to work with other depart- 
ments, as appropriate, to develop joint 
initiatives and programs for Producers 
and Engineers Requires advanced 
skills and understanding of the ele- 
ments, technology and scope of the pro- 
ducing and engineering crafts Must be 
able 10 work under pressure and follow 
tight deadlines. Ability to communicate 
effectively in writing and in public pres- 
entations is required as well as to 
create and manage budgets. Five 
years work experience in field of pro- 
ducing, engineering or related fields 
preferred. Knowledge or experience in 
the field of event management or mem- 
bership recruitment a plus. B A or B.S 
required m related field. Some travel re- 
quired. Salary commensurate with ex- 
perience Inciudestullbenefrts- 
Pl ease send cover letter & resume to: 
Director of Producers 
and Engineers Wing Search 
3402 Pico Blvd. 
Santa Monica, CA90405 
or fax to: (310)392-9262 
JobCode: B-DPEMS 



Marketing Manager 

Denver area high growth label & dist. 
seeks experienced music industry 
Marketing Manager to direct sales & pro- 
motions. Excellent benefits pkg E-mail: 
paul @f ourwl nds-tradlng.com 



REACH OVER 200,000 
RESPONSIVE 

READERS 
EVERY WEEK 
CALL BILLBOARD 
CLASSIFIED 
TODAY AT 
1-800-390-1489 
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ROCKSTAR GAMESfg'HI 

The makers of Grand Theft' Wo 
are expanding their NYC of ice. 

We have opportunities avai able 
in the following areas: t 

[ Graphic Design 

[ Marketing - All Levels^ | 

[ Game Producers 

[ Public Relations ■ 

Qualifications 

[ General enter 
industry exp 
(music, film, 
art, interact! 

■ [ Enthusiasm fo 

[ Desire to wor 






MARKETING MANAGER 
KOCH ENTERTAINMENT 

New York based Koch Entertainment has an immediate opening for a Marketing/ 
Product Manager. Candidates must be detail oriented, have at least 5 years ot 
marketing experience within the music industry and knowledge of many genres of 
music. Duties include the creation and implementation of marketing plans and one- 
sheets for new releases and overseeing creation of promotional materials Must have 
working knowledge and be able to initiate consumer advertising campaigns. Must 
have some experience dealing with artists and artist managers Should also have a 
working knowledge of retail on a local and national level to assist director of sales in 
working with distribution personnel Must have strong written and verbal com muni ca- 
tion skills and be computer proficient. Please fax or email resume to: 



Attn: BT (212) 228-0660 

bob.tyldsley@kochlnt.com. 



LOS ANGELES 



| ADVERTISING ASSISTANT | 



BILLBOARD/MONITOR 
MAGAZINE 



Busy, fast paced international sales de- 
partment needs bright assistant who is 
computer literate, detail oriented & capa- 
ble of juggling various protects. Great 
opportunity for advancement and to 
learn sales publishing, etc. 

Please send resume to: 
Billboard 
Attn: HS 
5055 Wilshire Blvd. 
LosAngeles.CA90036 
Fax:(323)525-2394 



MARKETING CO-ORDINATOR 
KOCH CLASSICS & KOCH JAZZ 

New York based KOCH Entertainment has an immediate opening for a Marketing & Sales 
Co-Ordmatof for it's classical and jazz divisions Candidate must be detaii onented and have 
a working knowledge of classical, jazz and instrumental music. Duties will include the crea- 
tion and implementation of marketing plans for new releases, re-issue product, and catalog 
campaigns. Must have a working knowledge of retail on both a national and regional level. 
Will work closely with both Directors of Classics and Jazz and report directly to National 
Director of Sales. Must have strong written and verbal skills and be computer literate. 

Please lax oremail resume to 



Attn BT(212) 228-0660 

Email to bob.tyfdsley @kochlnt.com 



ACQUISITIONS & 
PRODUCT DEVELOPMENT 

Major print music publisher located in 
Manhattan seeks bright, hard-working, 
energetic candidate to work in Rights Ac- 
quisitions and Product Development. Can- 
didate will learn alt aspects of music print 
publishing industry. Musician with Music 
Business degree preferred. Computer/ 
Internet skills required- 

Please fax or email your resume to: 
(212) 683-1363halresume@yahoo.com. 



For Billboard Classified Advertising Call David McLean at 212-536-5058 



Black Entertainment TV is accepting re- 
sumes lor experienced Producers to 
produce for music programming, live & 
taped SEND resume: Black Entertment 
TV 1899 9lh St. N.E.. Washington, DC 
20018, Attn: Tia Butler 



GREATOPPORTUNITIES FOR SALES DIRECTORS, 
VIDEO SALES DIRECTORS & PRODUCT/LABEL MAN AGERS 



KOCH International, one of the country's largest independent music 
distributors, (based in the Roslvn area of Long Island), 
>eek>ui fill new pusitionsdue to continued growth. 

East Coast/ West Coast Sales Directors 

To win one ot these key spots lone based at our neadquarters. one based m LA), you will need 
at least 5 years of record industry sales experience, be a resuits-onented manager ant) have fa- 
milianty NWl a wide range of music. Working with our sales staff, marketing director ano label 
managers, you'll develop and implement creative marveling and promotions at accounts. Report- 
ingdr< i i, to our SVR you wili establish targets for new releases and assess progress towards 
departmenta goals. Successful candidate will have proven ability to recognise, hire and tram 
talented itafl and develop and deepen account relationships. 

Video Sales Director 

Help usgrov. this new division. Responsibilities include training sales staff in video sales work 
and helping them to maximize video sales at their accounts. You'll solicit key video titles and pro- 
motion to accounts, seek out new business, serve as liaison with video licensors and spearhead 
special msfktf efforts. Strong relationships and experience with sell-through accounts and dis- 
tnbutors.imust. 

Label Managers 

These newly crated positions within our marketing department require 3 years record business 
expenence. including marketing or product management at a label or distribution company and 
knowledge of US record retail. This diversified, exciting opportunity will make you a point person 
lor working with labels to maximize sales on their release. You will work with our sales staff, 
laoefsand accounts to develop and implement promotions. 

Benefits, opportunity, challenge, growth - we got it all! Please send resume and cover 
letter (which must Indicate which position you are applying for) together with your 
salary requirements to: 

INTERNATIONAL 
KOCH International LLC 
2Tri-HarborCort 
PortWashington.NY 1 1050 
Attn:NJY 
Fax: (516)484-1267 

Email: young@kochint.com 



FINANCIAL ANALYSIS 
MANAGER 

New York b«Nd RED DISTRIBUTION has 
an opennq for a Manager of Financial 
Analysis. Ovwal I responsibility is to furnish 
Sr. Management with timely comprehen- 
sive Financial Analysis Prepare financial re- 
sults of crooosed artist contracts Evaluate 
catalog BCqutoWotn and label joint ven- 
tures. Analyze the financial impact of new 
business opportunities. Prepare income 
statement balance sheet and cash flow. 
Formulate and produce historical studies to 
existing (foal! Conduct detailed analysis of 
contracts. Must have B.S degree. Ability to 
work independently, & accurate. Attention 
to detail 3 must Very strong PC back- 
ground. " cai.y Microsoft Excel, Ac- 
cess. Lotus 1 -2-3. and Windows Individual 
with excellent prefered communication and 
presentation skills necessary Special pro- 
jects as r&c nested 

Fax resume and cover letter to: 
(212)337-5290 



ATLANTIC 



ATLANTIC 

RECORDING 

CORPORATION 



ROYALTY ACCOUNTANT 

Atlantic Records, a New York City 
based Time Warner division, seeks a 
candidate who will assist manager in all 
areas of artist 'producer royalty state- 
ment preparation, prepare related 
Excel spreadsheet schedules and basic 
journal entries, respond to various in- 
quiries from other departments, and 
assist with monthly and quarterly sales 
reconciliations. Candidate must be 
highly organized with strong PC skills in- 
cluding Excel and Word Accounting 
background helpful but not required 
We offer a salary in the mid S30s and a 
full benefits package Please send re- 
sume and cover letter, specifying salary 
requirements to: 

Atlantic Recording Corporation 
1 290 Avenue of the Americas 
28th Floor - Oept HR 400 
New York, NY 10104 



EXECUTIVE DIRECTOR 

Recording industry company seeks appli- 
cants for the positions of Executive Director 
of its Atlanta & San Francisco offices Re- 
sponsibilities include planning & producing 
educational & social events, recruiting mem- 
bers & sponsorship acquisition Candidates 
should have significant experience & solid con- 
nections in the music industry, demonstrated 
leadership capability and skills in nonprofit 
management Preferred qualifications in- 
clude a BA or BS. clear fiscal management 
experience & strong communication skills. 
Competitive compensation package 

Send resume with cover letter to: 
ED Search. 3402 Pico Blvd. 

Santa Monica, CA9O405 
FAX: 310-392-9262 

Jobcode SFATLB-EDMS 



PARALEGAL 

Music Sales Corporation, an independent 
music publisher, is seeking an experienced 
Paralegal Candidate will possess knowl- 
edge of copyright law including renewals, 
19 Year Extension and Reversionary Laws 
Must be experienced in Due Diligence Pro- 
cedures & Performing Rights Analysis. Full 
benefits. 

Please submit resume to: 
Music Sales Corporation 
257 Park Ave. South 
New York. NY 10010 
Attn: Denise Maurin 
E-mail: dm@musicsales.com 
E.O.E. 
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Update 



CALENDAR 



APRIL 

Apnl 30, Jai Joseph's Sorigwrrring Wrjrtchop, spon- 
sored by BMI, Songwriters in the Round, and Utopia 
Recordings, Mary 's Place Studios, Miami. 305-273-6303. 

MAY 

May 1, B*nai Frith Music Entertainment Media 
Unit Presents Bill Kraskwsky, Sutton Place Synagogue, 
New M 212-330-7069. 

May 1, BMI Latin Awards, Regent Beverly Wislnre 
Hotel, Los Angeles. 305-266-3636. 

May 3, 35th Annual Academy 01 Country Music 
Awards, U»«r5alAnphifJieatre.L)sAngetes 323-931- 
8200. 

May 3-7. SunFest 2000, Flagler Olive. West Palm 
Beach, Fla. 561-837-8065. 

May 4-7 Fifth Annual Key West Songwriters Fast 
WatertrcrtPlaytwise. IfeyWest Fla. 941-775-3390. 

May 5. fighting For Music Royalties Program, pre- 
sented by the Legal Strategies Institute. Caroline's. New 
York. 561-995-4818. 

May 5-7. Seventh Annual Music Midtown. Atlanta 
Cmc Center. Atlanta. 404-577-8686. 

May 8. Alliance Of Black Entertainment Techni- 
cians Golf Tournament, Braemar Country Out. Tarzana. 
Calif. 323-933-8007. 

May 8-10, @d:tecn.San Francisco, San Francisco 
Hilton and fevers. San Francrsco. 770-879-S970. 

May 9. BMI 101 Vtatahop. BMI Los Angeles office. 



GOOD WORKS 



310-659-9109 

May 9, BMI Songwriters Workshop With Jason 
Brume, BMI Nash* office, 615-401-2000. 

May : Music Industry Nerwortu rig Night 0 '.s," 
Stan's, Hollywood. 954-929-7566. 

May 9. Songwriter Networking Meeting And Open 
Mike, presented by Songwriters' Hall of Fame and One 
Vision. Makor, New York 212-957-9230. 

May 10. 12th Annual World Music Awards, Monte 
Cart) SpcrtngQub. IvVxhco. 377-93-25-43-69. 

May 10-13. Electronic Entertainment Expo, Los 
Angeles Convention Center. Ins Angeles, 800-315-1133. 
e3expo.com. 

f.'i*/ : ] - : i How Can I Be Down? Urban Music Con- 

VCflb0IVOll.-'.,l,IHi*i I mil .".' ,'. .."'I 

May 15 liMIPopAwanjs.f^l3^WlsfnHotl. 
Los Angete 310-659-9109 

May 17-18, Consumer Electronics fesn Business 
Solutions Series 2000. Hyatt Regency Hotel, Los Ange- 
les. 703-907-7600. 

May 18, U Martetl Foundation Annual Humani- 
faMXThefer Gala, New M Hilton. New fork. 212- 
833-4743. 

May 19. BMI QU Workshop (Everything you've 
Always Wanted To Know About BMI But Were Afraid 
loAsk), BMI Nm Yak office. 212-586-2000. 

May 22. 59th Annual George Foster Pea body 
Awards, Waloorf-Astona Newibrk 212-268-3080. 

May 23, Songwriter Open Mike, presented by Song- 
writers Hall of Fame and One Vision, Makor. New York. 
212-957-9230. 

May 23. Steven 1 Ross Humanitarian Award Din- 
ner, presented by UlA-Federation of Newtek, Waldorf- 
Astona, New York 212-836-1853. 

May 24, The Internet, ASCAP building. New York. 
212-539-2689, 



JUNE 

June 1-2, MTV/tabard Asian Music Conference, 

Hri?IVxgCawrtaCate.Hc^ 

June 7-9. Mfcoard/BET On Jazz Cwrference And 
Awards, iW. MamotL Washington D.C 212-536-5002 

June 6-9, Third Annual Emerging Artists And Tal- 
ent In Music Conference, Showcase, And Festival, 
presented by SpmRecords com. Rio Hotel. Las Vegas. 
702-837-3636, EAT-M.com. 

June 7, Music Visionary Of The Year Award Dinner. 
pieserrr^bytrieUJA-FederatH)nofNewM,Tai^on 
the Green. New York 212-836-1126 

June 11. 10th Annual Softball Challenge, pp.se r 5d by 
the Music and Entertainment Industry for the Cty of Hope, 
Greer Stadium, Nash*. 213-202-5735, at 6540. 

June 12-13, Stndiol > ro20uft Audio Production For 
Music. Broadcast And The Web, presented by Mix 
magazine, New York Hilton and fevers, New York 510- 
653-3307. 

June 13. BMI 101 Workshop, BMI Los Angeles 
office. 310-659-9109. 

JULY 

Jury 12-14 Billboard Dance Music Summit, Wal- 
aorl-Astona, New York 212-536-5002. 

OCTOBER 

Oct 5-7. Billboard/Airplay Monitor Radio 
Seminar Ami Awards. New York Hilton, New York. 
212-536-5002. 

Please submit items for Lifelines, 
Good Works, and Calettdar to Jill 
Pessehiick, Billboard, ,5055 Wilxliiix' 
Blvd.. Los Angeles, Calif. 900S6, or 
jpe sselnick @ b illboard. com. 



HOCKING FOR RIGHTS: The Hu- 
man Rights Campaign Foundation, 
a sector of the gay rights advocacy 
organization the Human Rights 
Campaign (HRC), is producing the 
Equality Rocks concert on Saturday 
(29) at Washington, D.C.'s RFK Sta- 
dium. Musical artists Albita, Mi- 
chael Feinstein, Chaka Khan, and 
Rufus Wain Wright and actress 
Kathy Najimy have been added to a 
lineup that already included Garth 
Brooks, Ellen DeGeneres, Melissa 
Etheridge, Anne Heche, Kristen 
Johnston, k.d. lang, Nathan Lane, 
George Michael, and Pet Shop 
Boys. In addition, Judy and Dennis 
Shepard. parent' of slain Wyoming 
student Matthew Shepard. will 
attend, as will Stella and James 
Byrd Sr., parents of James Byrd Jr., 
who was dragged to his death in 
Jasper, Texas; and Ismael I lit o, the 
brother of Joseph Ilelo, the Filipino 
postal worker who was shot in Los 
Angeles. Tickets are available 
through Ticketmaster. Contact: 
HRC at 202-628-4160. 

Indie label helps the 

HUNGRY: In honor of its 10th an- 
niversary, Triloka Records will pre- 
sent a concert benefiting the City 
Harvest charity on May 12 at Sym- 
phony Space in New York. Partici- 
pating acts include Jim Donovan, 
Via Jo, and Walela. Proceeds will 
aid City Harvest's daily food pickup, 
a project that involves a group of dri- 
vers gathering prepared and perish- 
able food from New York eateries 
and delivering the products to emer- 
gency food programs. Contact: Jolyn 
Matsumuro at 323-653-4330. 



LIFELINES 



BIRTHS 

Boy, Felix Brady, to Dalet Brady and 
Max Buhva, April 12 in Los Angeles. 
Mother is the associate director of spe- 
cial Issues for Billboard. Father is a sys- 
tems administrator for Warner Bros. 

Girl, Abigail Elizabeth, to Jim and Lisa 
Ginsburg, March 1 in Chicago. Father 
is president and founder of Cedille 
Records. 

Boy, Aidan Francis, to David and 
Edith Shea, March 6 in Los Angeles. 
Father is VP of DCA/ZoZa Records 
and an attorney for Fox Family 
Worldwide. 

Girl, Lauren Rose, to Paul and 
Kristina Farberman, March 24 in 
Los Angeles. Father works for the 
management company Feeling Pro- 
ductions. 

Girl, Elizabeth Sutton, to Mark and 
Dee Mason, April 2 in Nashville. 
Father is the director of writer/pub- 
lisher relations for BMI Nashville. 

Boy, David Alijah, to Andrew and 
Deborah Adler, April 7 in New York. 
Father is a royalty accountant for 
Wlodinguer, Erk & Chanzis. 

Daughter, Quinn Grace, to Erin and 
Brad O'Donnell, April 1 1 in Nash- 
ville. Mother is a recording artist. 
Father is a songwriter/producer and 
director of A&R for Myrrh Records. 



MARRIAGES 

Ed Stasium to Amy Hartman, March 
20 in Maui, Hawaii. Groom is a music 
producer. 

Vicki Greenleaf to Bruce Faulk, March 
23 in Oeho Rios, Jamaica. Bride is presi- 
dent of Greenleaf & Associates. Groom 
is a TV and film WTiter/producer. 

DEATHS 

Alan Betrock, 49, of cancer, April 9 in 
New York. Betrock produced Blondie's 
first demos and albums by Richard Hell, 
the Smithereens, and Marshall Cren- 
shaw, among others. He compiled Pye 
Records' retrospectives on the Kinks, the 
Troggs, the Searchers, and other 13ritish 
Invasion bands. He served as editor of 
the seminal late-70s punk/new-wave 
magazine New York Rocker and went on 
to operate his own company. Shake 
Itooks, devoted to rock'n'roll and coun- 
terculture publications. His definitive 
book "Girl Groups: The Story Of A 
Sound" was published by Delilah Books 
in 1982. Betrock is survived by his moth- 
er and a brother 

Jo Lepe, 37, of an undisclosed cause, 
April 14 while vacationing in Jenner, 
Calif. Lepe had been the Latin music 
coordinator for Tower Records since 
1998. He began his career at Valley 
Record Distributors in 1989 and later 
worked at Sony Discos and Disco 
Azteca. Lepe is survived by his father, 
two hrothers, and four sisters. Services 
were held April 18 in Woodland, Calif. 



LATIN NOTAS 

(Continued from page .%) 

The Los Angeles-based consulting 
firm will specialize in radio promo- 
tion and marketing for mainstream 
labels looking to penetrate the U.S. 
Latino market 

Albita has signed a recording deal 
with Silva Screen America/Times 
Square Records. Her label bow, 
"Son," is due to drop May 9. 

MtV IS THREE: MTV Latin 
America has created a third feed 
that will service Chile, Peru, Bolivia, 
and Ecuador (Billboardfiu/fefin, 
April 18). The new Central Service 
has a distribution of nearly 1 million 
households, of which Chile con- 
tributes 70% of the subscribers. 

The Central Service represents 
yet another step iri furthering MTV 
Latin America's regionalization 
strategy that began in 1996 with the 
creation of two differentiated serv- 
ices for the North and South regions 
of Latin America 

CHART NOTES, RADIO: Another 
week, another 20 million audience 
impressions for Son By Four's 
chart-topping smash "A Puro Dolor" 
(Sony Discos). 

Actually, "A Puro Dolor" scores 
20.7 million impressions, up 500,000 
from last year. 

For the fourth week running, "A 
Puro Dolor" rules the pop and trop- 
ical/salsa genre charts. It has 
notched 11.6 million impressions on 
the pop genre chart, up 1.4 million. 
On the tropical/salsa genre chart, "A 
Puro Dolor" earned 13 million im- 
pressions, down 500,000 from last 
issue. 

After a one-week absence, Con- 
junto Primavera's "Morir De 
Amor" (Sony Discos) regains first 
place on the regional Mexican genre 
chart with 9 million impressions, 
unchanged from last issue. 

New to Hot Latin Tracks this issue 
is Patrick Shannon, whose me- 
rengue tune "Estas Enamorada" 
(Universal Latino) bows at No. 39. 
Shannon is an Irish-American from 



Brooklyn, N.Y., who is a construction 
worker by day and a budding me- 
re ng item by night Shannon is slat- 
ed to play a showcase Wednesday 
night (26) during Billboard's Inter- 
national Latin Music Conference. 

ChART NOTES, RETAIL: Son By 
Four is No. 1 on Hot Latin Tracks, 
the pop radio genre chart, and the 
tropical/salsa radio genre chart. So 
why shouldn't the Sony Discos pre- 
miere by the soulful salsa vocal quar- 
tet not reach the apex of The Bill- 
board Latin 50? 

Well, SBF has assumed command 
of The Billboard Latin 50, which is 
unpublished this issue, with a 31% 
sales hike to 8,500 units. That sum 
earns the group its first entry into 
The Billboard 200, where it debuted 
at No. 163. 

SBF stands tall, as well, atop the 
tropical/salsa genre chart for the 
third week in a row. 

For the seventh successive week, 
Shakira's "MTV Unplugged" (Sony 
Discos) holds down No. 1 on the pop 
genre chart, even though the title 
dropped 20% to 6,500 pieces. 

Moving into first place on the 
regional Mexican chart is a various- 
artists set titled "Guerra De Estados 
Pesados" (Lideres). Thanks to heavy 
promotion on Spanish television net- 
work Univision, sales of "Guerra" 
soared 137% to 8300 pieces. 

SaLES STATFILE: The Billboard 
Latin 50— this Issue: 130,000 units; 
last issue: 127,000 units; correspond- 
ing issue last year: 164,500 units. 

Pop genre chart — this issue: 
44,000 units; last issue: 46,000 units; 
corresponding issue last year; 72,000 
units. 

Tropical/salsa genre chart — this 
issue: 35,000 units; last issue: 34,000 
units; corresponding issue last year: 
33,000 units. 

Regional Mexican genre chart — 
this issue: 43,000 units; last issue: 
40,000 units; corresponding issue last 
year: 51,500 units. 



WORDS AND DEEDS 

(Continued from page 51) 

thing can happen. It's a big rush, and 
when I land it's like, 'Ah, they caught 
me.'" 

Redman's next solo effort is still 
pending. "I'm supposed to come out 
this summer," he notes, "and I have 
about two tracks done. But [Def Jam] 
may make it this fall because the 
'Blackout' album is still bumpin'." 
"Blackout" has sold 1.2 million units, 
according to SoundScan. 

He recently inked an imprint deal 
with the label for his Funky Noble 
Productions, which has signed Brook- 
lyn, N.Y., rapper I.C.A.R.U.S. and 
Canadian rapper Socrates, who's 
already generating some coast-to- 
coast buzz. 

And as expected nowadays, Red- 
man and Method Man are gearing up 
to film an as-yet-untitled movie. They 
recently appeared on "The Jamie 
Foxx Show" on the WB network, slat- 
ed for broadcast on Friday (28). 

Redman feels his current success 
is a result of hard work and dues-pay- 
ing that began when he first stepped 
from behind the turntable and picked 
up the mike at the recommendation 



of EPMD. Now with several years of 
the rap game under his belt he feels 
things have changed. 

"People come out of the blue with a 
hot record from towns you haven't 
even heard of and rule hip-hop — for a 
minute," he laments. "When hip-hop 
started, it was all about gaining 
respect. Now if a [rapper's] got a hot 
record, it's in and out so fast. You 
never know what to expect now. I can't 
even keep track." 

SHORT TAKES: Hip-hop variety 
show "Lyricist Lounge" has been 
renewed for another season on MTV 
. . . Warren G performs at BET's 
20th anniversary bash in Las Vegas 
(May 5-8) and gears up for the Chron- 
ic 2001 tour in June; the g-Funk/ 
Restless recording artist Ls also pro- 
moting his current single, "Game 
Don't Wait" . . . "Voices Of Urban 
Renewal," a spoken-word hip-hop col- 
laborative, drops via Guidance 
Recordings on May 16. 

Marci Kenon can be reached at 
urbaitfocitslaiihotniaiLconi 
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High C. Vitamin C recently stopped by the studios of WHTZ (ZtOO) New York to 
help nourish her current "Graduation (Friends Forever)," which has garnered No. 
1 requests at the top 40 powerhouse. Pictured, from left, are swing jock Scotty 
B, Elektra's Vitamin C, and music director/afternoon DJ Paul "Cubby" Bryant. 



newsline... 



FCC, NAB BATTLE OVER EEO RULES. As if their scuffle over low-power FM 
isn't enough, another battle is brewing between the Federal Communica- 
tions Commission (FCC) and the National Assn. of Broadcasters (NAB), 
this time over new equal employment opportunity (EEO) rules. On April 7, 
the FCC refused a petition filed by the NAB and the 50 state associations 
to reconsider its rules, which broadcasters say require too much paper- 
work and force station owners to discriminate against non-minorities and 
men. As the rules were set to take effect on April 17, the Maryland-D.C.- 
Delaware Broadcasters Assn. led the battle in asking a D.C. Circuit judge 
to issue a temporary stay on the rules while the larger issue of whether 
they are constitutional is heard. In its filing, the associations say the new 
rules are "more burdensome and threatening to broadcasters" because 
they require stations to spend substantial amounts of time and money imple- 
menting new programs as well as forcing owners to "engage in discrimi- 
nation based on race and gender when making employment decisions." The 
new EEO rules are facing a separate legal challenge questioning their con- 
stitutionality. The state associations' petition says the stay should be issued 
pending the outcome of the constitutional challenge. The NAB has also filed 
a brief with the court asking it to issue a stay, arguing the new rules "are 
substantially more burdensome" than the former regulations, with 
increased recruiting, record-keeping, and reporting requirements. There 
are supporters of the rules, however. More than three dozen groups are 
opposing the stay, including the National Assn. of Black Owned Broad- 
casters, Rainbow/Push Coalition, the Minority Media and Telecommuni- 
cations Council, and the NAACE They argue that broadcasters will not be 
damaged if the new rules kick in and then are overturned, "much less evi- 
dence that such harm is irreparable." Instead, the coalition says minori- 
ties, women, and the listening public will be hurt more by a delay, since it 
believes a more diverse workforce leads to more varied programming. 

INTEREP SUES CLEAR CHANNEL, KATZ. National sales rep firm Interep has 
filed a $55 million lawsuit against Clear Channel and Katz Media, the com- 
peting rep firm that Clear Channel is acquiring through its purchase of 
AMFM. "This has nothing to do with competition; it's about the money," 
says Interep CEO Ralph Guild. Interep's relationship with Clear Channel 
dates back to 1996, when Interep won the company's business from Katz. 
In doing so, it agreed to pay millions of dollars to stations to buy out their 
contract with Katz. In 1998, Clear Channel signed a five-year contract 
with Interep to handle its national ad sales, but after it purchased AMFM's 
Katz, Clear Channel pulled its business late last year from Interep. Now, 
Interep says it should get that buyout money back, since the stations have 
since reverted back to Katz. Although he says Interep has always had a 
"great relationship" with Clear Channel in the past, Guild says the suit, 
filed April 10 in New York State Supreme Court, was an act of frustration 
after the company refused to return calls. "We've had disagreements in 
the past, but we've always been able to work them out." Clear Channel 
declined to comment on the suit frank saxe 



LPFM Debate Overshadows Confab 

Fritts, Kennard Trade Barbs Over Initiative's Necessity 



BY CHUCK TAYLOR 

LAS VEGAS— While the annual 
National Assn. of Broadcasters (NAB) 
convention was teeming with talk of 
convergence between media, the 
year's hottest radio issue — the cre- 
ation of a new low-power FM 
(LPFM) — kept fists swinging be- 
tween its driving force, Federal Com- 
munications Commission (FCC) 
Chairman William Kennard, and the 
aggressively opposed NAB. 

In his opening speech at the show, 
held here April 8-13, NAB presi- 
dent/CEO Eddie Fritts started the 
sparring with a |>ointed comment: "I 
don't know what's fuzzier, the static 
from low-power FM or the FCC's 
thinking on the issue." 

HOTLY CONTESTED 

The NAB, which represents more 
than 5,000 U.S. stations, and a num- 
ber of prominent broadcasters, such 
as National Public Radio and its Read- 
ing Service for the Blind, the Con- 
sumer Electronics Assn., and National 
Religious Broadcasters, have hotly 
contested the year-old LPFM initia- 
tive, which would establish thousands 
of new frequency allocations between 
10 and 100 watts for local groups and 
organizations. 

The opposing parties say it would 



increase interference on the band 
(Billboard. April 8). 

In response to those concerns, 
more than 150 members of Congress 
have banded together in opposition, 
drafting legislation that, at the least 
w ould curtail the number of potential 
new FMs from about .'1,000 to 800 (see 
sidebar). 

In his address at 
the NAIi conven- 
tion, Kennard dir- 
ected a return vol- 
ley toward the 
association, asking, 
"Why, in the midst 
of all this opportu- 
nity for broadcast- 
ers, have you cho- 
sen to muster your considerable 
resources to deny churches and 
schools and community-based orga- 
nizations just a little piece of the 
broadcast pie? Why won't you work 
with the FCC to find ways for low- 
power I'M to co-exist with full-pow- 
er stations?" 

'NO HARMFUL INTERFERENCE' 

Regarding accusations that the mea- 
sure will increase static on FM, Ken- 
nard insisted that "there will be no 
harmful interference to FM stations. 
We haw developed a comprehensive 



NAB: Stations Gave $8.1 Bil. 
In Public Service Advertising 



Local radio and television stations 
contributed $8.1 billion in public ser- 
vice advertising from August 1998 
through July 1999, according to the 
National Assn. of Broadcasters 
(NAB). 

The total is above the annual giv- 
ing of the top 100 U.S. foundations, 
according to the association. 

The figure consists of the dollar 
value of air time 
that broadcasters 
devoted to public 
service announce- 
ments, along with 
money raised by 
stations for charity, 
needy individuals, 
and disaster relief 
and prevention fritts 
efforts. 

"These contributions have lasting 
impact in AIDS and breast cancer 
awareness, child mentoring, alcohol 
abuse prevention, education, and 
community safety," said NAB presi- 
dent/CEO Eddie Fritts in a state- 
ment. "Local stations have a legacy 
of bringing community service 




home." 

Nearly 5,700 radio and TV stations 
participated in the public service 
"census," according to the NAB, top- 
ping the 1 998 survey tally of $6.8 bil- 
lion in public service dollars. 

Fritts called the figure "conserv- 
ative," because it does not include the 
value of air time donated for news, 
weather, emergencies, and off-air 
charitable work done by station em- 
ployees. 

But not everyone is applauding the 
feat According to Media Access Pro- 
ject president/CEO Andy Schwartz- 
mann, who frequently clashes with 
the NAB, the survey is "pathetically 
self-serving." 

"They're not giving something 
away; they are recompensing the 
public for something they ought to 
do," he says. 

Schwartzmann adds that the lob- 
bying impact of the annual report is 
minimal, saying it instead simply 
gives broadcasters' friends on Capi- 
tol Hill "the basic ammunition to 
make their case." 

CHUCK TAYLOR. FRANK SAXE 



record on the Issue over the last two 
years. We know a lot about FM serv- 
ice — we've serviced it and regulated it 
for some 50 years. Full-power and low- 
power can exist in harmony. 

"I am committed categorically to 
protecting every incumbent FM serv- 
ice from harmful interference, from 
the radio reading services to the com- 
mercial stations and everything in 
between," he said. 

As a testament to his efforts to 
keep the dial clean, the chairman 
added that he has shut down more ille- 
gal pirate radio stations than any 
other FCC commissioner in history; so 
"w hy would I want to create an inter- 
ference nightmare?" 

'INCREDIBLY RUSHED' 

Even so, fellow FCC Commission- 
er Harold Furchtgott-Roth noted his 
opposition to LPFM, saying it has 
been "incredibly rushed throughout. 
Years ago, the FCC decided not to 
have any stations broadcasting under 
100 watts. The big deal is decades of 
FCC precedents. 

"The best thing we could have done 
is ask the National Academy of Sci- 
ences to study it" he said. "We didn't 
do that, and nosv we have a great 
mess. I'm just sorry that Congress 
has to sort it out" 



House Votes To Slow 
LPFM Authorizations 

WASHINGTON. D.C— In a 
House of Representatives floor 
vote April 13. lawmakers passed 
legislation that will prevent the 
Federal Communications Com- 
mission (FCC) from adopting 
plans to initiate low-power FM 
service via thousands of small 10- 
and 100-watt noncommercial com- 
munity stations. 

The vote, which will slow down 
authorization for the number of 
new stations by as much as 70%, 
follows the March 29 passage of 
the bill, H.R. 3439, by the House 
Commerce Committee ( Billboard. 
April 8). 

The National Assn. of Broad- 
casters, representing the nation's 
commercial stations, supports the 
legislation, saying that interfer- 
ence from the low-power outlets 
would interrupt the signals of 
existing FM stations. The FCC 
denied there would be significant 
interference. 

A Senate companion hill, S. 
2308, was introduced in February 
but has not yet been scheduled for 
a hearing. 

Bll.I. HOLLAND 
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(Continued Jhmi page ~>) 

that, despite imminent threats, 
radio has the tools to maintain its 
dominance. 

"The future for broadcasting is 
quite promising. Radio currently is 
very hot," he said. "Consolidation 
is occurring at a breathtaking 
pace. Wall Street has noticed, 
hometown banks have noticed. Life 
is good." 

But he balanced that statement 
with a warning that the industry 
must remain on its toes in a time 
when technology is fostering mar- 
ketplace evolution on a constant 
basis. 

"Broadcasting does have battles 
it must win, and they are fierce, 
competitive battles. New technolo- 
gies are going to happen, and the 
question is whether radio and TV 
broadcasting will adapt to this new- 
day," Fritts said. "In 2001, the 
industry will face the challenge of 
satellite radio, which means every 
local radio station in the country 
will soon have 200 new competi- 
tors," referring to Sirius Satellite 
Radio and XM Satellite Radio, the 
two companies launching 100-chan- 
nel, commercial-free subscription 
services within a year. 

In a separate keynote, Greg 
Rohde, administrator for the 
National Telecommunications and 
Information Agency (NTIA), cau- 
tioned the industry that it "will 
have to awaken from the dogmatic 
slumbers of our time and realize the 
enormous opportunities ahead." 

Those junctures involve expand- 
ing the breadth of radio's conven- 
tional reach and learning to 
stream additional services, as well 
as discovering ways to interact 
with listeners through the Inter- 
net. 

"Traditional broadcasting will go 
through a major revolution in the 
next few years," said Peggy Miles, 
an Internet book author and expert 
on the Web and radio, at one panel. 
"Broadcasters who embrace con- 
vergence will find plenty of new 
revenue streams and business mod- 
els based on advertising, E-com- 
merce, and sponsorships that didn't 
exist before." 

Currently, 3,537 radio stations 
are streaming their programming 
on the Internet, up from only 50 
stations just three years ago, 
according to BRS Media (see story, 
page 90). 

"The question is no longer, 'Is 
Webcasting possible?' " Miles said. 
"The new questions are, 'How can 
broadcasters make money with it?' 
and 'Is this where broadcasting is 
going?' " 

NEW MODELS NEEDED 

In a number of Webcasting ses- 
sions, it was stressed that rebroad- 
casting what's already heard on the 
air isn't enough to keep radio prof- 
itable. 

Adobe Systems CEO John 
Warnock said in his multimedia-ori- 
ented keynote speech, "Content 
providers have to abandon estab- 
lished broadcasting attitudes like 'I 
will broadcast, you will listen' " and 



instead focus on interactivity. 

Federal Communications Com- 
missioner Michael Powell also 
noted the importance of taking the 
medium beyond its prevailing uti- 
lizations. "Broadcasters will suc- 
ceed if they are farsighted, coura- 
geous, and aggressive," he said. 
"They will have to continue to 
demonstrate that there's still value 
in a one-to-one medium, but that's 
not enough. They have to figure 
out a way to come up with more 
customized, tailor-made content. It 
has to capture consumers' inter- 
est." 

And while the NTIA's Rohde 
defended the value of local content 
on radio, he also implored broad- 
casters to look ahead. "There will 
always be a market for localized 
broadcasting, but the question for 
the future is how that content will 
be delivered," he said. "Conversion 
to digital brings better sound, but 
it's also going to have to bring more 
services." 

Rohde stressed that while the 
Internet can stand alone as a com- 
petitive entity, broadcasters and on- 
line companies should focus on how 
they can best work together. 

"E-commerce is reorienting the 
center of the economic universe, 
[but] local broadcasters need not 
fear the Internet and electronic 
commerce. No matter how many 
options people have for entertain- 
ment and other electronic services, 
consumers will always want local 
news, information, and entertain- 
ment. Many broadcasters are 
already putting their local content 
online," Rohde said, citing 
news/talk WTOP-AM Washington, 
D.C., which has created an Inter- 
net-only station focusing on local 
content. 

But at the same time, Rohde 
noted, "Internet companies have to 
realize what the broadcasters have 
to offer. In addition to their valuable 
content, they have name recogni- 
tion and a certain amount of brand 
loyalty. 

"Differences in outlook can be 
overcome if everyone, from broad- 
caster to Webcaster, is willing to 
look at the issue of how the two 
businesses can join to create some- 
thing greater than its parts," he 
said. 

DEBATE OVER DAB 

In this new landscape, the con- 
tinuing development of Digital 
Audio Broadcasting (DAB) — which 
has endured more than a decade of 
pained stops and starts — also was 
a primary topic of the NAB show, 
perhaps more so than in the past 
several years. 

The National Radio Systems 
Committee (NRSC), which has 
served as a platform to test various 
DAB systems through the years, 
announced during the convention 
that it had completed a Phase 1 
evaluation of the two systems 
vying to set a standard for the 
technology: USA Digital Radio 
(USADR) and Lucent Digital 
Radio. 



But the NRSC's announcement 
was tepidly optimistic at best, stat- 
ing that both submissions "demon- 
strate a reasonable probability of 
substantial improvement for broad- 
cast listening compared to current 
analog performance in the AM and 
FM broadcasting bands." 

In a separate forum, USADR 
president Bob Strudle countered, 
"I have absolutely no doubt in my 
mind that our system absolutely 
represents a significant improve- 
ment over current analog trans- 
mission." 

The NRSC will now begin Phase 
2 testing, in which the two propo- 
nents will submit their systems for 
independent testing. Then, accord- 
ing to subcommittee chairman 
Charles Morgan, the group "will he 
in a better position to determine 
which system performs signifi- 
cantly better than analog and which 
one does it best." 

USADR and Lucent have until 
May 8 to agree to participate in the 
tests, still leaving the time-con- 
suming tasks of field testing and 
approval of a standard and system 
victor. Thus, it will take at least sev- 
eral more years before a digital 
radio system becomes available to 
consumers. 

Strudle, however, maintained a 
sanguine attitude, noting that he 
expects a DAB standard to be in 
place by year-end and reminding 
audience members that the compa- 
ny's system has received support 
from 15 of the nation's top 20 broad- 
casting groups, including all in the 
top 10. He also said that chip and 
receiver manufacturers are waiting 
in the wings for the process to 
begin. 

"The last bit in the chain is reg- 
ulatory," he stressed. 

SATELLITE READY FOR TAKEOFF 

No doubt, the sudden urgency to 
make DAB a reality comes in the 
face of AM/FM's radio's first seri- 
ous threat ever — that of digital- 
quality satellite radio. 

Sirius Satellite will launch the 
first of three satellites in June, 
with service expected to begin at 
year-end 2000. XM Satellite hopes 
to follow in May 2001 with its roll- 
out. Both will at first focus on vehi- 
cle usage, charging consumers 
$9.95 a month for 50 channels of 
commercial-free music and 50 talk 
stations. 

Despite that obvious threat to 
traditional broadcasters, Sirius 
director of production and creative 
services Ira Bahr maintained at 
one session that there is no reason 
why current services and satellite 
radio can't enjoy a complementary 
relationship. 

"I think they will co-exist nicely," 
Bahr said. "FM didn't destroy AM, 
cable didn't ruin network television. 
We're not going after local ad dol- 
lars, since we're commercial-free." 

That, however, didn't stop a num- 
ber of traditional broadcasters — 
and the satellite radio companies — 
in one panel from jokingly referring 
to the new services as "Deathstar." 
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*▼ "y Then it comes time to pen songs, Nine Days' 
/ vocalist/guitarist John Hampson follows 

V V the adage "Write what you know;" because, 
he says, "when you're done with a song, it's the only 
way you feel personally like you did it right" 

Hampson's personal attachment to Nine Days' 
single "Absolutely (Story Of A Girl)," No. 17 on 
this issue's Modern Rock Tracks chart, stemmed 
from a pre-show realization about his girlfriend. 

He says, "I was playing a gig and got there 
early to do a sound check. My girlfriend had come 
with me. We were aggravating each other, and so 
she walked away to the other side of the room. I 
was thinking, 'She just drives me nuts.' 1 saw her 
talking to someone across the room, and she start- 



ed laughing. I realized that as much as she aggra- 
vates me, I absolutely love her when she smiles. 

"I came up with a chorus to a song, and when I 
started singing it, it was bouncing around in my 




I don't know where 
■ t came from, but 
everything w u s 
about at true 
1'e e I i n g ' 

— John Hampson, Nine Don 



head," Hampson continues. "I started figuring out 
the chords and finished up the lyrics later that 
night. It's happened only a few times for me that 
a song comes out like that and just works. Some- 
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Mainstream Rock Tracks 






J Lis 


TRACK TITLE ARTIST 

ALBUM TITLE (If ANY) WRiNTPROfvlOTION I ABE I 


CD 


1 


1 13 


KRYPTON ITE 4 mm a no l 3 DOORS DOWN 
THE BETTER LIFE 


2 


2 


2 


14 


OTHERSIDE 


3 


3 


3 


u 


STIFF UPPER LIP AC'DC 

STIFF UPPER LIP EASTWtST'tf G * 


4 


5 


5 


22 


NO LEAF CLOVER METALLICA 

ELEKTRA'EEG 


CD 


NEW ► 




— AlRPOWER ■» 

NOTHING AS IT SEEMS PEARL JAM 


6 


4 


4 


17 


what if CRrrr. 

H JMAN C, A" 4 '$L"Ht AW 3' $C JNOT^ACk. WIND -UP t 


? 


6 


6 


24 


VOODOO GODSMACK 

GGOSMAC* RLPUBl - LMV! PLA. ■ 


8 


8 


8 


22 


PARDON ME INCUBUS 

MA>' ■ BIMDWTALF HH 1 


9 


7 


7 


34 


HIGHER CREED 

HUMAN Clay wiid-UP * 


CD 


11 


15 


9 


LEADER OF MEN NICKELBACK 

ROADRUNNER 




10 


10 


11 


MAKE ME BAD KORN 


© 


13 


14 


12 


HOME STAIND 

1 v ' r. : ' ' * i f : . i-' ■ ■ * k I .\ H i -, ' 


13 


14 


13 


7 


WHAT IS AND WHAT SHOULD NEVER BE JIMMY PAGES TUT BLACK CROWES 

JIMMY PAGE & THE BLACK CROWES LIVE AT THE GREEK MUSrCMAXER COM 


14 


12 


11 


9 


STAND INSIDE YOUR LOVE THE SMASHING PUMPKINS 

MACHINA/THE MACHINES OF GOO VIRGIN 1 


15 


9 


9 


19 


ONLY GOD KNOWS WHY KID ROCK 

OCVU WITHOUT A CAUSE !'■'':■'. I MR ftfl .'.'.! 1 


QD 


17 


21 


8 


NEW BEGINNING STIR 

•iC . ■ JL'!.': LA - 'L. ' 


17 


IS 


20 


4 


YOUNG LUST (LIVE) '.r i, 

'S THERE ANVBOOV CXJT 'HERE' TME WALL LIVE 1960-81 '■' 


QD 


28 




2 


-^m AlRPOWER ** 

SOUR GIRL STONE TEMPLE PILOTS 

NO 4 ATLANTIC f 


19 


II 


■ 


10 


SLEEP NOW IN THE FIRE RAGE AGAINST THE MACHINE 


GD 


NE 




1 


— AlRPOWER — 

JUDITH A PERFECT CIRCLE 
MER DC NOMS VIRGIN 


(2D 

<.._*_i.- 




26 


5 


SILVER FUTURE! MONSTER MAGNET 

"WAVY Ml IAI ?0OO" SOUNDTRACK 1 1 


QD 




25 


4 


WORKIN' IT DON HENLEY 

■. >: - ■ - 


QD 


36 




2 


WITH ARMS WIDE OPEN CREED 

H MAN Al WIND 'JP 


QD 


25 


23 


9 


BREAK STUFF LIMP BIZKIT 

SIGNIFICANT OTHER FLIP.1NTERSCOPE t 


QD 


30 


33 


5 


SPIDERS SYSTEM OF A DOWN 

SYSTEM Of A DOWN AMERICAWCOUJMBIA t 


QD 


26 


27 


5 


NOTHING TO PROVE CAROLINE S SPINE 

ATTENTION PLEASE HOLIiwOOD 


27 


24 




10 


WAFFLE SEVENDUST 

HOME TVT t 


QD 


29 


31 


6 


REVOLUTION IS MY NAME PANT ERA 

■..(•.■. -ii, -■■ EASTWEST.tEG 


29 


27 


28 


8 


SATISFIED 8STOPS7 

IN MODERATION REPRISE 


30 


20 


17 


14 


WAS KENNY .VAYNF SHEPHERD BANP 

GlANT'REPRlSE 


QD 






2 


GODLESS 

NO PLEASANTRIES EPIC 


32 


: 


14 


3 


THE BEST THINGS FILltR 

TITLE OF RECORD R.PFi Li 1 


33 


33 


30 


9 


MISERABLE LIT 

A PLACE IN THE SUN RCA t 


34 


35 


36 


5 


NOW YOU KNOW FULL DEVIL JACKET 

FULL DEVIL JACKET 1 1. :H i AVE Ml - . L ' JM. j 


35 


21 


12 


12 


STACKED ACTORS FOO FIGHTERS 

TmLP." IS VJT- NG LEFT TO ICLE ROSWELURCA 


36 


32 


29 


25 


FALLING AWAY FROM ME KORN 

ISSUES IMMORTAUEPIC t 


3; 


37 


35 


12 


SOUTHTOWN POD. 

THf FLINQAMIN7A: £ LEFAE NTS OF SOUTHTOWN ATLANTIC T 


38 


RE-ENTRY 


2 


I'M WITH STUPID (HE'S A LOSERI STATIC-X 

WISCONSIN DEATH TRlP WAfiN[R RR0S t 


39 


31 


22 


12 


RUN TO THE WATER LIVE 

THE DISTAF^I TO HEHE RADlOACTlVEMCA T 


40 


40 


38 


4 


PLAYING WITH FIRE SHANNON CURFMAN 

LOUD GUITARS. BIG SUSPYCIDNS ARISTA 
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times you can spend months fine-tuning a song. I 
will never say that I crafted this pop gem. What 
really happened was, I don't know where it came 
from, but everything was about a true feeling." 

This honesty also permeates the group's debut 
550 Music/Epic album. "The Madding Crowd," a 
reference to Thomas Hardy's book "Ear From The 
Madding Crowd." Hampson says, "I read it when 
I was about 20, a time in my life that I was look- 
ing for something Important The book alluded to 
how the distractions in life can pull you away from 
the things that are truly important You can waste 
a lot of time with things that don't matter. The- 
matically, this title made a statement that was 
strong enough to support all of the songs." 



APRIL 29, 2000 



Modern Rock Tracks 
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■': 




TRACK TITLE ARTIST 

ALBUM TITLE (IF ANY) 


1 


1 


1 


18 


OTHERSIDE ; ; «,« r. Nc l RED HOT CHILI PEPPERS 

IWARNER8ROS t 


o 


4 


? 


7 


ADAM'S SONG FJLINK-182 


3 


3 


3 


25 


PARDON ME 


INCUBUS 

ORTAUEPIC t 


(D 


7 


10 


6 


KRYPTONITE 3 DOORS DOWN 

THE BETTER Ll r F REPURLIQMNIVERSAL 


5 


2 


2 


10 


STAND INSIDE YOUR LOVE THE SMASHING PUMPKINS 

r.w - ■,<-. n him- - i'i ! VIRGIN t 


( 


5 


4 


20 


MISERABLE 


UT 

RCA I 


7 


6 


6 


9 


THE BAD TOUCH BLOODHOUND GANG 

HOOHAY FOR BOOBIES REPUBLCGEFfEninTERSCOPE T 


CD 


11 


!, 


11 


MAKE ME BAD KORN 

ISSUES IMMORTALEPIC T 


CD 


12 


12 


11 


VOODOO 


GODSMACK 

REPJBLILUNI.LRSAI | 


10 


9 


8 


10 


SLEEP NOW IN THE FIRE RAGt AGAINST THE MACHINE 

THE BATTLE OF LOS ANGELES ^EPICT 


GD 


NEW ► 


1 


— AlRPOWER — 

NOTHING AS IT SEEMS PEARL JAM 

. EPIC 


GD 


13 


16 


5 


BREAKOUT 

T'lFRI - r.r'i- 


FOO FIGHTERS 

NT, .[. T TO LOSE ROSWELL'RCA 


13 


10 


9 


22 


EVERYTHING YOU WANT VERTICAL HORIZON 


14 


8 


5 


13 


EX GIRLFRIEND NO DOUBT 


(3D 


23 




2 


SOUR GIRL 

NO 4 


— AlRPOWER ■ 

STONE TEMPLE PILOTS 

'. SV: 1 


QD 


14 


17 


8 


BREAK STUFF LIMP BIZKIT 


(3D 


24 


25 


3 


— AlRPOWER 

ABSOLUTELY (STORY OF A GIRL) NINE DAYS 
n< ; ,\ ■ v . ^ ,-, ... 


© 


19 


24 


5 


THE BEST THINGS 


EILTl 1 


19 


17 


22 


9 


HOME 




STAIND 


GD 


22 


27 


4 


SO SAD TO SAY THE MIGHTY MIGHTY BOSSTONES 

BIG RIG.ISLANDTDJMG 


GD 


18 


23 


7 


NEW BEGINNING 


STIR 

CAPITOL t 


QD 


NEW ► 


1 


JUDITH 


A PERFECT CIRCLE 


23 


16 


13 


15 


LETTING THE CABLES SLEEP 


BUSH 

i- .'. )'.'- 1 


QD 


28 


34 


4 


WITH ARMS WIDE OPEN 

.■ v.'.'. 


CREED 

WIND-UP 


25 


15 


14 


18 


NEVER LET YOU GO THIRD EYE BLIND 

BLUE ElEKTRAXEGt 


28 


21 


20 


14 


FLOWING 

)Ni:::> -.':<.' 


311 

CAPRICORN 1DJMG f 


27 


a 


19 


15 


WHAT IF 

HUMAN CLAY 4 


•SCREAM 3' SOUNDTRACK 


CREED 


21 


29 


31 


; 


SOUTHTOWN 

THE FUNDAMENTAL ELEMENTS C* SOUTHTOWN 


P.O D. 


QD 


NEW* 


i 


BENT 

MAC SEASON 


MATCHBOX TWENTY 


30 


26 


21 


13 


IS ANYBODY HOME? OUR LADY PEACE 

HAPPINESS ^ NDI A FISH THAI YQu LAN LATCH COLUMBIA 1 


QD 


37 




2 


LETTERS 


STROKE 9 

HOUGHTS CHEAP- L\ VLS:A. 


32 


30 


28 


5 


AUTOMATIC 
TAKEALOI 


COLLAPSIS 

CHERRYrtJNEVERSAl 


(3D 


NEW ► 


1 


K AROUND LIMP BIZKIT 

Sr.: 00 


34 


32 


40 


3 


DON'T STOP 


RADFORD 

RCA 


39 


31 


35 


4 


(ROCK) SUPERSTAR CYPRESS HILL 

SKULL 4 BONES : IMII /. ' 


36 


27 


26 


19 


ONLY GOD KNOWS WHY 

DEVIL WITHOUT A CAUSE TOP OOCVLA 


<ID ROCK 


QD 


40 




2 


SATISFIED 




8STOPS7 


QD 


3S 






LAST RESORT PAPA ROACH 


31 


33 


37 


3 


WAFFLE 

HOME 


SEVENDUST 

TVT 


CD 


NEW ► 


1 


ALL MY FAULT 


FENIX TX 
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SITES + SOUNDS 

(Continued from page 80) 

and Nokia Ventures among its finan- 
cial backers, is hoping to put its serv- 
ice to work in everything from Inter- 
net music appliances and online radio 
to Internet retailers and Web portals. 

It already has its own streaming 
service known as RadioMongo, 
which will be featured in the free- 
standing Internet radio tuner from 
Kerbango Inc. set to roll out later 
this year. Under terms of the agree- 
ment, Kerbango will offer Mongo- 
music as a type of custom station. 
Consumers will select a song, and 
Mongo will then fill out a playlist 
based on the musical qualities of the 
initial song. 

Marc Auerbach, VP of marketing 
at Kerbango, says the partnership 
will "showcase the advantage of inter- 
active listening over traditional one- 
way broadcasting." 

Because radio rules prevent con- 
sumers from compiling their own 
playlists, anything that helps con- 
sumers get something closer to what 
they want is going to be a valuable 
tool, Sinnreich says. 

Personalized online radio is noth- 
ing new, but Internet stations nor- 
mally channel their listeners by col- 
laborative filtering and by genre. 
Listeners also get to rate artists on 
an ongoing basis, which affects the 
number of times an artist gets in- 
serted into the playlist 

However, Kaiser maintains that 
that kind of personalized system 
tends not to work very well. "You have 
to sit there and train it, and most 
users don't want to k<«p rating songs 
all day to tell a computer what they 
want to hear," he says. 

Registered Mongo users will have 
their playlists altered on an ongoing 
basis based on preferences. 

But despite the radio function and 
its own Web site, Mongo does not con- 
sider itself a content destination site. 
The company is also positioning itself 
as a business-to-business player in the 
competitive music Wonnation/search 
engine space. It currently has rela- 
tionships with Muze Inc. and Ama- 
zon.com and is negotiating to work 
with retailers and Web portals on a 
co-branded basis. Instead of editorial 
recommendations, consumers will 
automatically be offered sampling 
clips from Mongo-determined like- 
artists. 

"If you fhavel a search engine, this 
is an essential component of your 
search: the ability to find more mu- 
sic," says Kaiser. 

Analysts say recommendation 
engines are very effective in boosting 
not only the volume of online retail 
sales but also the amount of music an 
individual purchases. 

Mongo, which licenses content 
from all the major labels, sees its 
technology as particularly effective in 
helping labels promote older back- 
catalog material and, perhaps more 
important in breaking new artists. 

"It works for an artist that has 
never been heard before. It doesn't 
matter if he or she has been pur- 
chased yet" Kaiser says. 

It remains to be seen if consumers 
actually like the suggestions being 
made by Mongo, but Kaiser insists, 
"The difference is that we are able to 
give you what you want. Whereas 
with other people you have to settle 
for something someone else pro- 
grammed." 
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Top 40 Tracks . 
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in 


TRACK TITLE ARTIST 

.ABEL 


1 


1 


1 


14 


— No. 1 

BYE BYE BYE 9 jt Mo. I 'N SYNC 

JIVE 


2 


2 


2 


13 


MARIA MARIA SAN TANA FEATURING THE PRODUCT G&B 

ARISTA 


CD 


4 


t 


12 


I TRY MACY GRAY 

EPIC 


4 


3 


3 


15 


SAY MY NAME DESTINY'S CHILD 

,'iLL MB1S 


CD 


8 


7 


15 


EVERYTHING YOU WANT VERTICAL HORIZON 

RCA 


CD 


e 


9 


8 


THONG SONG SISQO 

DRAGGN.TjEF SOUL/IDJMG 


CD 


5 


5 


14 


IT FEELS SO GOOD SONIQUE 
FARM ClUEVRE PUBLIC /UNIVERSAL 


CD 


1 


6 


11 


BREATHE FAITH HILL 

WARNER BROS 


CD 


9 


12 


14 


NEVER LET YOU GO rHIRD EYE BLIND 
CUKTMJtfG 


10 


10 


11 


40 


SMOOTH SANTAN A FEATURING ROB THOMAS 

ARISTA 


© 


13 


16 


10 


YOU SANG TO ME MARC ANTHONY 

COLUMBIA 


GD 


19 


24 


6 


BE WITH YOU ENRIQUE IGLESIAS 

INTERSCOPE 


13 


11 


10 


15 


AMAZED LONESTAR 
UNA 


GD 


15 


17 


10 


ONLY GOD KNOWS WHY KID ROCK 

TOP DOGvlAVA, 'ATLANTIC 


19 


12 


8 


18 


SHOW ME THE MEANING Of BEING LONELY BACKSTREET BOYS 

JIVt 


GD 


21 


26 


) 


1 TURN TO YOU CHRISTINA AGUILERA 

RCA 


GD 


20 


23 


7 


HIGHER CREED 

WIND-UP 


gd 


29 


— 


2 


OOPSI...I DID IT AGAIN BRITNEY SPEARS 

JIVE 


19 


16 


14 


30 


BRING IT ALL TO ME BLAQUE 

TRACK MASTERS /COLUMBIA 


20 


14 


!3 


23 


THAT'S THE WAY IT IS CELINE DlON 

550 MUSIC ,'550 WORK 


QD 


23 


21 


10 


THERE YOU GO PINK 

LAFACE ,'ARrSTA 


® 


28 


29 


4 


CRASH AND BURN SAVAGE GARDEN 

COLUMBIA 


23 


18 


20 


12 


GET IT ON TONITE MONTELL JORDAN 

DEF SOUL.'IDJMG 


GD 


21 


28 


5 


BETTER OFF ALONE ALICE DEEJAY 

REPUBLIC ■UNIVERSAL 


a 


24 


18 


23 


WHAT A GIRL WANTS CHRI ST I N A AG UILERA 

RCA 


GD 


30 


35 


4 


GRADUATION (FRIENDS FOREVER) VITAMIN C 

ELEKTRArtEG 


27 


26 


25 


11 


FORGOT ABOUT DRE DR. DRE FEATURING EMINEM 
AFTERMATH /INTERSCOPE 


28 


25 


22 


. 


ALL THE SMALL THINGS BLINK 

MCA 


QD 


31 


36 


3 


TRY AGAIN AALIYAH 

BLACKGROUND .'VIRGIN 


GD 


36 


38 


3 


BROADWAY GOO GOO DOLLS 

WARNER BROS 


QD 


3: 


34 


4 


1 WANNA KNOW JOE 

JIVE 


32 


35 


27 


17 


FALLS APART SUGAR RAY 
LAVA /ATLANTIC 


GD 


39 




2 


OTHERSIDE RED HOT CHILI PEPPERS 
WARNER BROS. 


34 


34 


31 


6 


1 BELONG TO YOU LENNY KRAVIT2 

VIRGIN 


GD 


NEW ► 


1 


BENT MATCHBOX TWENTY 

LAVA / ATLANTIC 


36 


33 


32 


6 


WHERE YOU ARE JESSICA SIMPSON FEATURING NICK LACHEY 
COLUMBIA 


GD 


NEWO 


1 


PARTY UP (UP IN HERE) DMX 

RUFT RYOERS'DCF JAM /1DJMG 


38 


37 


33 


22 


BLUE (DA BA DEE) EIFFEL 65 

REPUBLIC /UNIVERSAL 


GD 


RE-ENTRY 


6 


HOT BOYZ MISSY 'MISDEMEANOR' ELLIOTT FEATURING NAS. EVE & Q-TIP 
THE GOLD MINDi'EASTWEST /EEC 


GD 


NEWl> 


1 


JUMPIN, JUMPIN DESTINY'S CHILO 
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NAB Convention: Whether Webcasting, 
LPFM, Or DAB, High Tech Is All The Bage 
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supplied by Broadcast Data Systems' Radio Track service. 245 Top 40 stations are electronically monitored 24 
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Audience over the previous week. A record which has been on the chart tor more than 20 weeks will not 
recieve a bullet, even it it registers an increase in audience. Records below the top 20 are removed from the 
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I HE HEAT IS ON: When I attend- 
ed my first spring National Assn. of 
Broadcasters (NAB) technology con- 
ference 12 years ago, one could pret- 
ty much count on finding the largest 
collection of engineering geeks in 
the free world. 

On the radio side, pocket protec- 
tors would quiver to the pulse of ele- 
vated heartbeats over such topics as 
the first digital transmission equip- 
ment, the politically charged failure 
of AM stereo, and the early develop- 
ment of digital audio broadcasting 
(DAB). In fact, seldom did you hear 
an animated conversation that didn't 
include the words "exciter" or 
"encoder." 

Today, about the only thing one 
might recognize about this world- 
renowned broadcasters conclave is 
that we're still waiting for a DAB 
standard. 

Those pocket protectors have been 
replaced by smart ties and a corpo- 
rate mentality, while the sophistica- 
tion and prominence of the new mil- 
lennium's version of NAB has tinged 
the topic of technology with a sheen 
and urgency that could never have 
been fathomed a decade ago. 

This year's convention, held April 
8-13 at the mammoth Las Vegas 
Convention Center, Sands Exhibit 
Hall, and Las Vegas Hilton, drew 
enough registrants to overtake a 
midsize city — 113,000 in all from 
more than 100 countries. Let's just 
say that the cabbies in this town 
were manic. 

The addition of Internet and satel- 
lite concerns into the fray a few 
years ago has turned the show into a 
multimedia spectacle that, rivals only 
Comdex, the annual computer show, 
in stature and size. 

Walking through the halls and 
across more than a million square 
feet of exhibit space felt 
mighty different this 
year, because technology 
has taken the forefront in 
the radio industry. Low- 
power FM aside, the 
biggest issues facing the 
industry today are all technical: the 
promise of satellite radio, the con- 
tinuing pursuit of a DAB standard, 
and Internet integration and part- 
nering. The sheer amount of infor- 
mation shared at this gathering is 
just staggering. 

In an attempt to simplify some of 
the scenarios present at NAB 2000, 
herein are some personal observa- 
tions from Las Vegas. 

Monday, 9:38 a.m. The NAB and 
Federal Communications Commis- 
sion (FCC) have a long history of dis- 
cord when it comes to legislation 
involving the broadcasting business, 
but seldom does it reach a level 
where Joan Collins or Linda Evans 
would cock a brow. In his opening 
speech, NAB president/CEO Eddie 
Fritts gets downright dirty in a dis- 
cussion on the hotly contested low- 
power FM proposal when he de- 



clares, "I don't know what's fuzzier, 
the static from low-power FM or the 
FCC's thinking on the issue." 

FCC Chairman William Ken- 
nard, the primary proponent for the 
addition of some 3,000 community- 
based low-power FMs, fires back the 
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by Chuck Taylor 

next day, "Why, in the midst of all 
this opportunity for broadcasters, 
[has the NAB] chosen to muster [its] 
considerable resources to deny 
churches and schools and communi- 
ty-based organizations just a little 
piece of the broadcast pie? Why 
won't you work with the FCC to find 
ways for low-power FM to co-exist 
with full-power stations?" 

Regarding "static," he spits out, 
"Why in the world would I want to 
create an interference nightmare?" 

Monday, 8:09 p.m. At an after- 
hours event at the new Rome-themed 
Venetian hotel on the Vegas strip, it's 
apparent that this city has evolved 
past tacky kitsch into elegant kitsch. 
Like other new virtual theme parks, 
such as Paris, the Bellagio, and Man- 
dalay Bay, this city has reinvented 
itself into a mind-blowing adult 
entertainment destination. No won- 
der it's the fastest-growing city in 
the nation. I could sleep in the 
shoeshine nooks of any of these 
resorts and feel more refined than 
anywhere in my trendy Manhattan 
home neighborhood. 

Tuesday, 8:39 a.m. 
Greg Kohde, administra- 
tor for the National 
Telecommunications and 
Information Agency, 
encourages the broad- 
casting industry to own up to new 
competitive forces on the horizon, 
saying it's time to "awaken from the 
dogmatic slumbers of our time and 
realize the enormous opportunities 
ahead. There will always be a market 
for localized broadcasting, but the 
question for the future is how that 
content will be delivered. Conversion 
to digital brings better sound, but it's 
also going to have to bring more ser- 
vices. E-commerce is reorienting the 
center of the economic universe." 

Tuesday, 11:35 a.m. Times 
Square has nothing on the Las Vegas 
Convention Center. A simple walk 
through the lobby is akin to maneu- 
vering down Broadway right as the 
blue-haired seniors exit en masse 
from the neighborhood's theaters on 
matinee day. Next year, NAB needs 
to look into some kind of navigation- 
al strategy. I'm thinking street lights 



would do the trick. 

Tuesday, 1:48 p.m. Syndicated 
radio personality Tom Joyner is 
inducted into the Broadcasting Hall 
of Fame during a luncheon in his 
honor. In his accompanying speech, 
Joyner says that black radio stations 
were the only link minorities had 
during his childhood and that they 
have now "lost focus going after 
mainstream listeners and dollars 
and often forgetting about meeting 
the needs of the community." 

Joyner then lays claim to being a 
champion of black empowerment 
and announces the launch of his own 
Web site, BlackAmericaWeb, which 
he calls a "black AOL." 

Tuesday, 4:44 p.m. At the annual 
Regulatory Dialogue, FCC Commis- 
sioner Harold Furchtgott-Roth 
makes his opposition to low-power 
FM crystal clear, saying that cre- 
ation of the service has been "incred- 
ibly rushed throughout. The best 
thing we could have done is ask the 
National Academy of Sciences to 
study it. We didn't do that, and now 
we have a great mess." 

Wednesday, 2:14 p.m. Technology 
turns on itself. As usual, the number 
of cell phones that ring during ses- 
sions reaches an annoying pitch. 
When will people learn that this dis- 
tracting, self-serving practice is not 
appropriate in public forums such as 
this? There's a reason why voice mail 
was invented. 

Wednesday, 3:20 p.m. On the East 
Coast, this freaky "spring" has 
brought snow, but here in paradise, 
it's an exquisite 85 degrees and sunny. 
Better suggestion for NAB: Next 
year, skip the congestion of the con- 
vention center and instead rent a golf 
course over which to hold the show. 

Wednesday, 6:40 p.m. As I scan 
up and down the radio dial in my 
hotel room, radio group consolidation 
shows its colors. Top 40, R&B, coun- 
try, and rock all sound exactly as 
they do everywhere else. Same liner 
voices, the same monikers, the same 
playlists. Individuality on the radio 
dial has become as rare as pigs fly- 
ing past your window. 

Thursday, 10:10 a.m. According 
to figures released at NAB by BRS 
Media, the number of radio stations 
Webcasting today has risen to 3,537. 
That worldwide tally compares with 
the 1996 figure of, "uh, 56. "One out 
of four radio stations with a site on 
the Net are now Webcasting live," 
says BRS president/CEO George 
Bundy. "Each month, nearly 100 
new radio stations sign on." 

Friday, 9:20 a.m. My return to 
New York is one of the more dis- 
heartening excursions of the new 
decade. Within a day, it's raining 
back at home, with temps down in 
the 40s. Give me those crowded 
aisles; let me hear Eddie and Bill go 
at it again; hell. 111 even wear a pock- 
et protector. Hey, isn't it about time 
that Billboard opened a Las Vegas 
bureau? 
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14 toon daily 
1899 9th Street NE. 
Washington, 0.C 20018 

1 Joe, I Wanna Know 

2 DMX. Party Up 

3 Black Rota. Ahoa 
A Aaliyah, Try Again 

5 Nas, Vou Owe Me 

6 Jay-Z Feal. UGK, ? , F ; 

7 Carl Thomas. I Wrsh 

8 Mary J. Blige. Gin Me You 

9 Srsqo, T'vtig Song 

10 Rah Dtgga Feat. Busta Rhymes, Imperil 

1 1 Dr. DreFeat, Eminem. Fanpt AOoul Oe 

12 Toni Brailon, -l- Wasn't Man Enough 

13 Da Brat. That's What I'm Looking For 

14 Gerald I evert, Mr Too Damn Good 

15 Good* Mob. Wn.ii '■ Air ■ Gi..-!' I -i 

16 Destiny's Child, S-i. M. N.in..- 

17 N-Toon, Reaoy 

18 Hezekiah Walker, Let's Dance 

19 Big Punistier, VI So Hard 

20 Lucy Pearl, Cance Tanigh! 

21 G-Tip. Let's Ride 

22 Big tymers. Lie! Vcr Re I On 

23 Kavon Ednwndi, No Love 

24 Drama, Lett. Right. Lett 

25 Sole, ir Wasn't Me 

26 TrKk Daddy. Shut Up 

27 Ice Cube Feat, Kia.iie Bone. Jfrltl We R<h 

28 Avant, Separated 

29 Trin-I-Tee 5:7. My Body 

30 Angie Stone, Everyday 

3 1 Donell Jones, White I Wanna Be 

32 Kelis. Get Atone With You 

33 Brian McKmght, SMy Oi Let II Gc 

34 The Lox. Ryde Or Die. Chick 

35 Mya Feat. Jadakiss, Best Ot Me 

36 504 Bop. Wobble Wobble 

37 Jagged Edge. He Can't Low U 

38 Montell Jordan, Once Upon A Time 

39 Trina. Da Baddest Bitch 

40 Mike E.. Master Plan 

41 Chico DeBarge. Listen to v qw Man 

42 Younebtoodr. 

43 Erie Benet, Mwi You thmk 01 Me 

44 Beanie Sigel. IM Truth 

45 702. Gotta Leave 

46 UrtiM Feat- The Product CAB, M.v ,i Mj-i- 

47 Dwayr* Wiggins, What's Really Going On 

48 Biaque, i Do 

49 Warren G, Gane Don't Wart 

50 Mary Mary, Shackles 

NEW ONS 

Aaliyah Feat. DMX, Come Bach In Ore Piece 

Nelly. Country Grammar 

Beanie Sigel Feat. Eve. Remember Tne Days 

American Cream Team. II s Not A Game 

Kurupt Feat. Da*. Who Ride Wit Us 

Enck Onasts Feat. Slick Rick, Why Not 

Sauce Money. For My Hustlaz 

Dalvin OeGratc, Why Can't We (600 Mix) 

Yuig Yang Twins, we rst e Wf le Ya„ Twerk 

Something For The People. Chick Wttti No Man 



SSSi 



Continuous programming 
2806 Opryland Dr., 
Nashville. TN 37214 

1 Brad Paisley. Ml Nether 

2 Martina McBnde, Love's II-* Only Hauf* 

3 Dixie Chicks, Goodbye Earl 

4 Tracy Lawrence, I i.-..sons Learned 

5 Clint Black W.'Steve Wanner, Bean Tne<e 

6 Kenny Rogers, Buy Me A Rose 

7 Jessica Andrews, Urit:r.-,ii,.=lilr- Hr>,i*t 

8 Gary Allan, lovih Yco Agairst My Will * 

9 Andy Griggs. She's More 

10 Collin Raye. Wouldn't Last A Moment 

1 1 Toby Keith, Ho* Do You Like Me Now 



14 Trisha Yearwood, Real Li^e Woman 

15 Nickel Creek. Reasons Why 

16 Ty Hemdon. Ni> Mercy 

1 7 Trace Adkins, More 

18 Lee Ann Womack, I Hope You Dance 

19 River Road, fir«amte» * 

20 Tim Rushkow. A'hen You Love Me * 

2 1 Dairyl Worley. 7. Ten You N«d My Lo* * 

22 Reba. I'll Be ' 

23 Chad Brock, Yes! ' 

24 Shedaisy. I Will.. .But * 

25 Eric Heatherly, flowers On The WaH • 

26 Sawyer Brown, 60'.) FVurU Jt-;.i ' 

27 Sieve Wanner, I. nth In You 

28 Mark Wills. Almost Doesn't Count * 

29 Rascal Flatts. Pnytir For Daylight * 

30 Sons Ot The Desert. Change * 

31 Shania Twain. Rcefc This Country! 

32 Bellamy Brothers, Vertical repression... 

33 Joe Diffie, ft's Always Somethin' 

34 Yankee Grey, Another Nine Minutes 

35 Ctedus T Judd, Sharif I'm Broke 

36 The Wilkinsons, j -nmy's Got A Girttnend 

37 Clay Davidson. 1 1 i condition a I 

38 Dug Morgan, iomsfnn; Tc w-te Hot* <U».t 

39 Coley McCabe, ;V<m I'-.nr.c Witr, v- u 

40 Blackhawk. i Need You All The Time 

41 Danni Leigh. Honey I Do 



44 Jo Dee Messina, Because You Love Me 

45 Alecia Elliott, Yi „ Wjrr-j vVfaf 

46 Julie Reeves. What I Need 

47 Rebecca Lynn Howard. UHM In ThfWaler 

48 Vert; Kj|fjifl. II fit Co*coy8u} «a)el * ]J 

49 Keith Urban. Your Everything 

50 Wade Hayes. U? North (Down South...! 

* Indicates Hot Shots 



Cha-I* Uifit Joy Lynn White. Ml Hire Rgtfl Han 
Hank Williams III, Your..- I he Heastm 
Kathy Martea. Trouble With Angels 
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1 Britney Spears, Oops! . I Did It Again 

2 Destiny's Child, Say My Name 

3 Dr. Dre Feat. Eminem, Forgot Alxut Ore 

4 Srsqo, Thong Sour 

5 Christina Aguilera, i "urn To You 

6 Rife Awnii Tse Micune. : n- r n Ti* Fm 

7 Bloodhound Gang. The Bad Touch 

8 Supergrass, Pumping On Your Stereo 

9 Red Hot Chil. Peppers. t>her-Mfte 

10 Goo Goo Dolls. Broadway 

11 DMX. Party Up 

12 Blink-182, Antnll Sor»g 

13 Enrique Iglesias. Be With You 

14 Jay-Z Feat. UGK. Big Pimpm' 

15 Groove Armada. I See You Baby 

16 Lenny Kravitz, i Be' one To You 

17 Lit. MiseTabic 

18 Cypress Hilt, Superstar 

19 Kom. Make Me Bad 

20 Fenu TX. All My Fault 

21 Samana Feal. The Product GIB, F.'.=- ■ -. 

22 Pink, InereYouGo 

23 P.O.D.. Southtown 

24 Aaliyah. Try Again 

25 'N Sync. Bye Bye Bye 

26 Biaque. I Do 

27 Knlie. Brackish 

28 Incubus, Pardon Me 

29 Mandy Moore. I Wanna Be With You 

30 Stamd. Home 

31 Our Lady Peace, ts Anybody Home' 

32 Godsmack. Voodoo 

33 Mya Feat. Jadakiss, Best 01 Me 

34 No Doubt. Ex-Girlfriend 

35 Limp Biikit, Break Shift 

36 Hanson, This Time Around 

37 Big Puntsher, It's So Hard 

38 Joe, i Wa^iyi Know 

39 System 01 A Down, Spiders 

40 JeuKi 9mm f Nth Lackey, w-ere Ktj At 

41 M2M, Mirror Mirror 



44 Vertical Horizon. LYsrytmng Yol Want 

45 Thr S-jthm; P^-pk^ '■■ " .- 

46 Ice Cube Feat. Kiawie Bone. LHH We Rich 

47 Stone Temple Pilots. Sour Girl 

48 Black Rob. Whim 

49 Third Eye Blind. Ne^er Let You Go 

50 Veruca Salt. Born Entertainer 

*" Indicates MTV Exclusive 
— NEW ONS 

3 Doors Down. Kryptonile 

Nine Days, Absolutely (Story Of A Girl) 

Ghostface K.ltah. Cherchez La Ghost 

Vitamin C, Graduation (Friends Forever) 

Angela Via, Picture Pertect 

Da Brat Feat. Tyrese. What'chu Like 

WestWe, Swear It Again 

ATeens, Dancing Queen 



Continuous programming 
1515 Broadway, NY. NY 10036 

1 Backstreet Boys. Sr:*Me The Vws, 

2 Macy Gray, I Try 

3 Santana Feal. The Producl GiB '■' r 

4 Faith Hill. Breathe 

5 Foo Figrrtert, Learn To Fty 

6 Vertical Horizon, Evc*ytn:tic You Want 

7 Christina Aguilera, I Turn To You 

8 Kid Rock, Only God Krioas Why 

9 Red Hot ChHI Peppen, Olhersoe 

10 Goo Goo Dolls, Broadway 

1 1 Stone Temple Pilots, Sour Girl 

12 Third Eye Blind. Never let You Go 

13 Santana Feat. Rob Thomas. Smrcih 

14 Enncue Iglesias, He Wit'i You 

15 Creed. Higher 

16 Mariah Carey, 'haik God I Found You 

17 Savage Garden. Crash And Burn 

18 Melissa Ethendge. [ mm,.' ;7t Me 

19 No Ooubt. I ■ G rllnerrf 

20 Stmg Feat. Cheb Mami. desert Rose 

21 Lenny Kraviti, i fte long To You 

22 D'Angelo, ij; nilnj iHi:.* DaesltFeell 

23 Celine Dion, T'wt's The Way II Is 

24 The Smashnt Purriploni. Sta'd Ins.* Vou' Lc<e 

25 Chnstina Aguilera, What f> Girl Wants 

26 Ricky Martin Feat Meja ftMi EmoliDr 

27 Tracy Chapman. Teil.ng Stories 

28 Marc Anthony. Ynu S.ihk Tc Ml- 

29 Destiny's Child, M v N un, 

30 Backstreet Boys. I Want It That Way 

31 Srsrjo, 1 ivy!*; SniiB 

32 Angie Aparo. spaceship 

33 Christina Aguilera. Genie In A Bottle 

34 Supergrass. Piping On Your Stereo 

35 'N Sync, Bye B'ye Bye 

36 Jennifer LAM. RfHlrV So Good 

37 Enrique Iglesias, Badarnos 

38 Lenny Kraviu. American Woman 

39 Jennifer Lopei, Wa t.i>t For Torngni 

40 Etton John, :-, m«3ay Out 0* The Blue 

41 Tina Turner. WhWW Ynu Need 

42 Donna Summer, On T-^e Radio 

43 Diana Ross. rVhy Do Fools Fall In Love 

44 David Bowie, Ch na C.rl 

45 Backilreet Boys, *Jeve* QreaV four Heat 

46 5mash Mouth. All Star 

47 Backstreet Boys. As Lcrg A; vrt Lave Me 

48 Red Hot Chili Peppers. 5< r I wuc 

49 UL My Own Worst Enemy 

50 Filter. Take A Picture 

— ■ m NEW ONS 

Don Henley. Taking You Home 

Smash Mouth, Waste 

Nine Days. Absolutely ISlory 01 A Girl) 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED 6Y 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING APRIL 29. 2000. 
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Continuous programming 
1221 Collins Ave 
Miami Beach. FL 33139 

BOXTOPS 

Sisqo, Thong Song 
Aaliyah. Try Again 

Big Punisher Feat. Donell Jones. Ift So Hard 

'N Sync. Bye Bye Bye 

Tom Braxton. He Wasn't Man Enough 

Limp Bizkit, Break Stuff 

Bloodhound Gang, The Bad Touch 

Blink. 182, Adam's Song 

Mya Feat. Jadakiss. Best Of Me 

Soto Feal. Gmuwine, M Wasn't Me 

Mandy Moore. I Wanna Be With Vou 

B— Hfl HlbiOMii^ fte-nedCT iPaaer Paperi 

Big Tymers, Get Your Roil On 

LFO. I Don't Wanna Kos You Goodnight 

Hot Boys, I Need A Hot Girl 

Donell Jones. Where I Wanna Be 

D»ie Chicks, Goodbye Eari 

Drama. Lett. Right. Left 

Carl Thomas. I Wah 

Hanson, this Time Around 

Jessica Sampson MM Lachey, Where You Are 

Mr. Oziio, Flat Beat 

Kelts. Get Along With You 

Pink, There You Go 

Dr. DVe Feat. Eminem, Forgot About Dm 
Tnrta, Da Baddest B"*h 

NEW 

504 Boyz. Wobble Woobto 

Britney Spears, Oops! ...I Did it Again 

Jagged Edge. Let's Get Married 

KJHah Priest filtau Kau. What Of The Game 

Kumbia Kings, You Don't Love Me 

Hanah Carey, You O'l Take Thai Away From Me 

No Doubt, Simple Kind Of Life 

The Notorious 8.I.G.. Would You De For Me 

Papa Roach, last Resort 

Third Eye Blind. 10 Days Late 

TO. Daily 

Xzibrt. Year 2000 



Continuous programmlr 
1515 Broadway 
New York. NY 10036 



Stone Temple Pilots, Sou' Girl 

Nine Days, Absolutely [Story Of A Girl) 

Leona Naess, Charm Attack 




Continuous programming 
299 Queen SI West 
Toronto, Ontario MSV2Z5 

No Doubt, Simple Kind Of Life (NEW) 

Ice Cube Feat Krayw Bona, Urdu Wt Rrt INEWI 

Prozzak, New York (NEW) 

Stone Temple Pilots, Sour Girl (NEW) 

Vengaboys, Shalala lala (NEW) 

Britney Spears, Oops! I Did It Again 

Dr. Dre Feat. Eminem. Fofgut About Dre 

Red Hot Chili Peppers, Othcrsidc 

Sanuna Feat. The Product GAB, Maria klaria 

Macy Gray. I Try 

Somqua. it Tunis So Good 

Hanson. This Time Around 

'N Sync. Bye Bye Bye 

Desbny's Child. Say My Name 

Pink, There You Go 

Edwin. Ahve 

Sisoo, Thong Song 

Savage Garden, Crash And Burn 

SCkib 7, S Club Party 

Kid Rock, Only God Knows Why 




Continuous programming 
Hawley Crescent 
London NW18TT 

Blink-182, All The Small Things 
Red Hot Chili Peppers. OlHersiCe 
MHanle C, Never Be The Same Agam 
All Saints, Pure Shores 
Tom Braxton, He Wasn't Man Enough 
Santana Feat. The Product G4B, Mana Mai • 
Destiny's Child, Say My Name 
Ricky Martin Feat. Meja, Private Emotion 
Montell Jordan, Get It On Tonite 
Madonna, American Pie 
Bomfunk MCs. Freestyler 
R.E.M.. The Great Beyond 
Petter Feat. Eye N'l. Sa Klart 
No Doubt, tu Girllfiend 
Sisqo. Thong Song 
Moloko, This Time Is Ndw 
Rkhard Ashcroft. Fill Me In 
Gabnelle, Rise 
Bon Jovi. It's My Lite 
Manu Chao, Bongo Bong 



College 

Television 

Network 



24 hours daily 
32 E 57th Street 
New York, NY 10022 

Aaliyah, Try Again 
Blink-182, Adam S Song 
Destiny's Child. Say My Name 
Filter, The Best Things 
Kelis. Get Along With You 
Supergrass, Pumping On Your Stereo 
311, Flowing 

Brf Naked, We're Nol Gonna Take It 
Chevetle, Point #1 
Guster, Fa Fa 
Incubus, Pardon Me 
Uve, Run To The Water 
Mos Def, umi Says 
Stereophonies, Roll Up And Shine 
The Wiseguys, Start The Commotw 



jbV 

Three hours weekly 
216 W Ohio 
Chicago, IL 60610 

Caroline's Spine, Nothing To Prove 

Enrique Iglesias. Be With You 

Filter, The Best Things 

Wreaked, We're Not Gonna Take II 

Cypress Hill, Superstar 

Stir, New Beginning 

The Smashing Pumpkins. Stand inside Your Love 

Travis. Why Does It Always Rain On Me? 

Chevetle, Pomt #1 

Lit M si ■ e 

Nine Inch Nails, Into The Void 
Llama Farmers, Yellow 
Moby. Bodyrock 

Stereophonies, Roll Up And Shine 

8Stops7, Satisfied 

Stone Temple Pilots, Sou« Girl 
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1/2-hour weekly 
46 Gilford St 
Brockton, MA 02401 

Chevelto. Point #1 

The Smashing Pumpkins, The Everlasting Ga« 
System Of A Down. Spiders 
Guano Apes, Lords Of The Boards 
P.O.D., Southtown 

Race against The Machine. Sleep Now In The Ft 

Incubus. Pardon Me 

Supergrass, Pumping On Your Stereo 

D.O.P.E.. Everything Sucks 

Cypress Hill. Superstar 

Rollins Band. Illuminabon 

Hippos, Wasting My Lrte 

Stir, New Beginning 



Music Video 



PROGRAMMING 



VHI's 'Men Strike Back' Is 
Worthy Of Another Installment 



W HI'S "MEN STRIKE HACK' 
AND TRIUMPH: If VHI's "Divas 
2000: A Tribute To Diana Ross" 
was bloated and dysfunctional, the 
network's first male-diva "Men 
Strike Back" special was a lean, 
mean singing machine. 

Unlike the taping of the "Divas" 
special, which was bogged down 
with technical problems and long 
delays (The Eye, Billboard, April 
22), "Men Strike Back" ran 
smoothly and was highlighted by 
audience- rousing seLs by Dl\ngelo 
and Tom Jones. 

The "Men" special — taped April 
1 1 at the Theater at New York's 
Madison Square Garden — also fea- 
tured Sling, Backstreet Boys, 
Enrique Iglesias, Sisqo, and token 
female Christina Aguil- 
era. 

Why did she perform 
in a lineup slated to be 
all-male? According to 
the official reason given 
by VH1, Aguilera was 
added to the lineup to 
give some "much-needed 
relief to the testos- 
terone-filled show. 

Aguilera, who per- 
formed her No. 1 hit 
"What A Girl Wants," 
among other songs, gig- 
gled when asked back- 
stage what a guy wants. 
"That's a hard question. 
I guess a guy just wants 
to haw fun. It's cool being the only 
female performer on this show." 

D'Angelo — who performed his 
hits and duetted with fellow sex 
symbol Jones on James Brown's 
"Get Up (I Feel Like Being Like A 
Sex Machine)" — had the crowd 
enthralled from beginning to end 
with his sensual and funky style. 

So what was going through his 
mind as he was oozing sexuality all 
over the stage? 

"I was actually thinking about 
church," D'Angelo said to us back- 
stage. Why church? "Because that's 
where I started singing," he ex- 
plains. D'Angelo was modest about 
his show-stopping performance: "I 
give a lot of credit to my band, the 
greatest band in the universe. Hav- 
ing them as a band is inspirational." 

Backstage, all five members of 
Backstreet Boys were being fairly 
secretive about their new album, 
which they're currently recording 
with "a lot of the same writers and 
producers we had on our other 
albums," according to group mem- 
ber Nick Carter. All of the mem- 
bers say that they will be co-writ- 
ing tracks on the album. 
Backstreet Boy Kevin Richard- 
son adds, "We're not rushing this 
album, so we don't know if it'll be 
out this year or not." 

Whenever the next Backstreet 
Boys album comes out, we can bet 
that there will be high expecta- 
tions for it to surpass the first- 
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week sales of rival hoy band 'N 
Sync's "No Strings Attached," 
which broke the record previously 
held by Backstreet Boys' 1999 
album, "Millennium." 

Sisqo, the "Men" performer 
with the liest sense of humor back- 
stage, said with a laugh that his 
last-minute addition to the show 
was because "I guess they decided 
I was hot enough." The "Thong 
Song" singer also said without hes- 
itation whom he would pick as a 
duet partner if he were to perform 
on another "Men Strike Back" spe- 
cial: "Michael Jackson! I'd just 
love to work with Michael, period. 
So, Michael, if you're reading this, 
call me!" 

Now that Sisqo's solo career is 
______ riding high, he candidly 

' admitted to us that it's 
had a huge effect on his 
career as lead singer of 
R&B group Dru Hill: 
"The members aren't 
getting along," he 
revealed. "We're all beef- 
ing right now, so I don't 
know when the next Dru 
Hill album will be out. If 
they don't get their act 
together, I just might 
quit singing and do 
movies." 

Enduring artist Jones 
says that the biggest 
strength of the "Men" 
show is "the variety of 
artists performing. If you have too 
much of any one thing, it can get 
boring." He adds that the secret to 
having a long career in the music 
business is to "enjoy yourself. You 
really have to love what you do, and 
you have to be open to change." 

At press time, ratings weren't 
available yet for "Men Strike 
Back" (which premiered April 18 
on VH1), but we wouldn't be sur- 
prised if the "Men" program shows 
up the wearing-out-its-welcome 
"Divas" special in the ratings. The 
"Men" special was far superior in 
terms of performances and gener- 
al camaraderie — things that shine 
through even without creative edit- 
ing of a taped special. In other 
words, look for VH1 to have the 
"Men Strike Back" next .year. 

ThLS & THAT: MTV has creat- 
ed a News & Docs division, which 
will focus on increasing MTV's 
documentary programming. In 
other MTV news, the final round 
for MTV's third annual "Wannabe 
A VJ" contest is scheduled to take 
place in a live telecast at 2 p.m. 
EDT Saturday (29). 

Propaganda Films has signed 
director Mark Pellington and 
producer Tom Gorai for repre- 
sentation for music videos and 
commercials. 

To OUR READERS: Local Show- 
Spotlight will return next issue. 
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CHAPMAN TAKES SIX DOVE AWARDS 



(Continued fmm page ■'>) 

including male vocalist, pop/contem- 
porary album for "Speechless," and 
pop/contemporary recorded song for 
"Dive." He also picked up his sixth 
Dow for artist of the year. 

"It just feels good that you're being 
honored by your peers and the indus- 
try," last year's artist of the year win- 
ner, Michael W. Smith, told Billboard. 
"It's a pat on the back ... At the same 
time as I say all that, I'm very grate- 
ful, but award shows kind of make 
me a little uncomfortable too . . . 
They don't mean as much — not that I 



don't appreciate them and they're not 
important — but you start to really 
find out what's really important in 
life, and it's not really trying to win a 
Dove Award." 

Smith's Dove day began with a 
flight to to Littleton, Colo., where he 
sang at the memorial service held on 
the first anniversary of the Col- 
umbine High School shootings. 
Returning to Nashville for the Doves, 
Smith received three awards — song- 
writer of the year, shortform video, 
and song of the year — for "This Is 



Chemical Bros. Video 
Wins 3 MVPA Awards 



BY CAR LA HAY 

LOS ANGELES— The Chemical 
Brothers' "Let Forever Be" video 
emerged the big winner at the 
ninth annual Music Video Produc- 
tion Assn. (MVPA) Awards cere- 
mony, held April 7 at the Directors 
Guild here. 

The special-effects-driven clip, 
which shows a woman morphing 
into different perSOOas, was hon- 
ored with three awards: video of 
the year, l>est art direction, and 
electronic video of the year. 

Other multiple winners were 
Madonna's "Beautiful Stranger," 
Poo Fighters' "Learn To Fly," and 
Ricky Martin's "Livin' La Vida 
lioca," with two awards each. 

Eligible videos were those that 
were produced in 1999; the nomi- 
nations and awards are voted on 
by MVPA members. The awards 
are given to the winning videos' 
production companies, except for 
categories that honor a specific 
Ijehind-the-scenes job. 

Following is a select list of the 
winners: 

Video of the year: The Chemi- 
cal Brothers, "Let Forever Be." 
Production company: Partizan. 

AC video of the year: Macy 
Gray. "I Try." Production compa- 
ny: Satellite Films. 

Alternative video of the year: 
Foo Fighters, "Learn To Fly." 
Production company: X-Ray Pro- 
ductions. 

Country video of the year: 
Faith Mill, "Breathe." Production 
company: DNA. 

Electronic video of the year: 
The Chemical Brothers, "Let For- 
ever Be." Production company: 
Partisan. 

Hip-hop video of the year: 
Rahzel, "All I Know." Production 
company: Black Dog Films. 

Pop video of the year: lilink- 
1K2, "All The Small Things." Pro- 
duction company: Bonfire Films of 
America. 

K&H video of the year: Lau- 
ryn Hill. "Everything Is Every- 
thing." Production company: Lit- 
tle Minx. 

Rap video of the year: Q-Tip, 
"Vivrant Thing." Production com- 
pany: HSI/Big Dog Films. 

Kock video of the year: Foo 
Fighters. "Learn To Fly." Produc- 
tion company: X-Ray Productions. 



Soundtrack video of the year 
R.E.M., "The Great Beyond." Pro- 
duction company: DNA. 

Director of the year: Hammer 
& Tongs. 

MVPA Hall of Fame Award: 
Herbie Hancock, "Roekit." 

Lifetime achievement award: 
The founders of Propaganda 
Films: Nigel Dick, David Fincher, 
Greg Gold, Steve Golin, Dominic 
Sena, and Joni Sighvattson. 

Longform concert video of 
the year: Motallica. "S&M." Pro- 
duction company: A Band Apart 
Music Videos. 

International video of the 
year: Fatboy Slim. "Right Here. 
Right Now." Production company: 
Hammer & Tongs. 

Best video made for under 
$25,000: Quannum, "I Changed 
My Mind." Production company: 
Oil Factory. 

Best direction of a male 
artist: D'Angelo, "Untitled (How 
Does It Feel)." Director: Paul 
Hunter. 

Best direction of a female 
artist: Bjiirk. "All Is Full Of 
Love." Director: Chris Cunning- 
ham. 

Directorial debut of the year 
Triggerpimp, "Medicine." Direc- 
tor: John Richards. 

Best art direction: The Chem- 
ical Brothers, "Let Forever Be." 
Art director: K.K. Barrett, 

Best cinematography: Madon- 
na, "Beautiful Stranger." Cine- 
matographer/director of photog- 
raphy: Thomas Kloss. 

Best editing: The Chemical 
Brothers, "Out Of Control." Edi- 
tor: Bill Yukich/Scratch. 

Best special effects: Blur, 
"Coffee & TV." Special effects: 
Wes/VTR. 

Best choreography: Rieky 
Martin, "Livin' La Vida Loca." 
Choreographer: Tina Landon. 

Best colorisl/Tclecine: Max- 
well, "Fortunate." Colorist: David 
Hussey/Company :t. 

Best styling: Ricky Martin, 
"Livin" La Vida Loca." Stylist: 
Frank ( 'hevalier. 

Best makeup: Madonna, 
"Beautiful Stranger." Makeup 
artist: Kevyn Aucoin. 

Best hair: Jennifer Lopez, 
"Waiting For Tonight." Hairstyl- 
ist: Oribe. 



Your Time," penned by Smith and 
Wes King. 

It was a bittersweet moment be- 
cause the song was inspired by slain 
Columbine student Cassie Bernall. 
"If there's anything I'm excited about 
. . . it's 'This Is Your Time,' " says 
Smith, who admits he couldn't even 
get through rehearsal for the Doves 
without "losing it" during the song. 
"There's something really special 
about that song ... the reason being 
Columbine and Cassie Bernall." 

Jaci Velasquez took home her sec- 
ond consecutive female vocalist Dove 
and also won for Spanish-language 
album of the year. "It's a great feeling 
to know- that your own people are 
putting a stamp of approval on you 
and going, 'We accept you. We love 
you, and we appreciate what you've 
done this year,' " says the young 
artist, who has also achieved success 
this year in the Latin market. "[Win- 
ning] female vocalist to me was the 
bomb!" 

Sixpence None The OEBS«mm«.» n 
Richer, who gained Winning a 

international acclaim jy Qve Award 
with the hit Kiss 

Me," won group of the can really boOSt 

vear and also picked J 

somebody s 



career 



- JEREMY POTTER 



up an award for their 
participation in the 
multi-artist project 
"Streams." 
The collection also 

featured perfor- 

mances by Cindy 
Morgan, 4HIM, Chris Rodriguez, 
Michelle Tumes, Velasquez, Point Of 
Grace, Delirious, Amy Grant, 
Michael McDonald, Maire Brennan, 
Burlap To Cashmere, and Jon Ander- 
son. 

"It's always a good feeling to be 
recognized for your work," says Mor- 
gan, who contributed the album's 
opening cut, "Job." Morgan shared 
her enthusiasm via phone, since she's 
eight months pregnant and not trav- 
eling. 

"Streams" was produced by Brent 
Bourgeois and Loren Balman. 
According to Bourgeois, there's one 
drawback to winning Dove Awards. 
"Wayne Kirkpatrick and [Rocketown 
Records president] Don Donahue and 
I run a golf tournament the day after 
the Doves called the Doveless," 
explains Bourgeois. "The real signif- 
icance about winning a Dove is that 
however many Doves you win on 
Thursday night, that's how many 
penalty strokes you're assessed on 
the first tee of the Doveless. Last 
year Michael W. Smith came and 
played at the Doveless. He won six 
Doves last year, so he was plus-six off 
the first tee." 

Though the Doves may he detri- 
mental to one's post-GMA-week golf 
outing, there's no denying they can 
benefit an artist at retail. 

"Winning a Dove Award can really 
boost somebody's career," says Jere- 
my Potter, senior music buyer at the 
Wheaton, 111., based Lemstone chain. 
"As soon as someone wins, they slap 
that 'Dove Award winner' sticker on 
there, and I think it affects buyers. A 
lot of people want to buy something 
they know other people like." 

Smith and Velasquez both say the 
new artist of the year Dove seems to 
be the most significant for an act's 
career. 

"That's always been the one that 



seems to throw you into the lime- 
light," says Smith, whose label, Rock- 
etown Records, produced this year's 
winner, Ginny Owens. "I think it will 
probably do the same thing |for 
Ginny] as it did for Jaci and Avalon 
and all the other people who've won 
new artist." 

Velasquez agrees. "Winning new 
artist is always a great door-opening 
thing for artists," says Velasquez, 
who won in 1997. "It says you're 
accepted by the industry and you 
have credibility." 

That stamp of approval is a great 
source of encouragement. "It doesn't 
change your ministry focus, but it is 
really affirming to have that recog- 
nition from your peers," says Allan 
Hall, a member of the Curb trio 
Selah, who won inspirational album 
of the year for "Be Still My Soul." 
"God validates everyone's ministry, 
hut it's so affirming to have support 
and encouragement from your 

peers." 

Voted on by the 
more than 5,500 
members of the 
GMA, the Dove 
Awards were hosted 
by Kathie Lee Gif- 
ford. The sold-out 
show was produced 
by High Five Enter- 
tainment and syndi- 
cated by Central City 

Production, airing 

April 20 through May 
7. It was broadcast over the Internet 
by Musicforce.com. 

Awards were presented in 43 cat- 
egories. The following is a partial list 
of winners: 

Producer of the year: Brown 
Bannister. 

Urban recorded song: "Anything 
Is Possible," Anointed. 
Kock recorded song: "Get Down," 



Audio Adrenaline. 
Inspirational recorded song: "I 

Will Follow Christ," Clay Crosse, 
BeBe Winans, Bob Carlisle. 

Hard music recorded song: 
"Mia," Chevelle. 

Southern gospel recorded song: 
"Healing," the Cathedrals. 

Bluegrass recorded song: "So 
Fine," the Lewis Family. 

Country recorded song: "Angel 
Band," Vestal Goodman and George 
Jones. 

Rap/hip-hop/dance recorded 
song: "They All Fall Down," Gram- 
matical Revolution. 

Modern rock/alternative song: 
"Unforgetful You," Jars Of Clay. 

Traditional gospel recorded 
song: "God Can," Dottie Peoples. 

Contemporary gospel recorded 
song: "Power," Fred Hammond & 
Radical For Christ. 

Rock album: "Time," Third Day. 

Southern gospel album: "God Is 
Good," Gaither Vocal Band. 

Bluegrass album: "Kentucky 
Bluegrass," the Bishops. 

Rap/hip-hop/dance album: 
"Power," Raze. 

Modern rock/alternative: "Can- 
dycoatedwaterdrops," Plumb. 

Hard music album: "Point #1," 
Chevelle. 

Country album: "A Glen Camp- 
bell Christmas," Glen Campbell. 

Traditional gospel album: "Heal- 
ing — Live In Detroit," Richard 
Smallwood With Vision. 

Contemporary gospel album: 
"Anointed," Anointed. 

Instrumental album: "Majesty 
And Wonder," Phil Keaggy. 

Praise and worship album: "Son- 
icFlood," SonicFlood. 

Children's music album: "Larry- 
Boy: The Soundtrack," Veggie Tales. 

Longform music video: "The 
Supernatural Experience," dc Talk. 




Golden And Popular. Rhino Records recording act KC & the Sunshine Band 
recently received a gold plaque to commemorate the success of their album 
"The Best Ot KC & The Sunshine Band." Pictured, from left, are Garson Foos. 
Rhino senior VP of marketing; Bill Sammeth, Bill Sammeth Organization; KC; 
Mike Irvin. Bill Sammeth Organization; and Quincy Newell, director of product 
management at Rhino Records. 




Ricky's Blues. Ricky Martin recently kicked off his Canadian tour with a perfor- 
mance at the House of Blues in Vancouver. Martin's entire Canadian tour sold 
out. Shown after a recent performance, from left, are Kevin Donnelly. VP of west- 
em Canada operations for House of Blues Concerts; Martin; and Paul Haagen- 
son. director of marketing for western Canada for House of Blues Concerts. 
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LIVE BILLY JOEL ON COLUMBIA TWO-CD SET 



(Continued from page 5) 

formance of Joel's hits that he may 
ever give. 

Coming May 2 in the U.S. and 
May 9 in the rest of the world, the 
25-traek set features Joel at his 
feisty best. 

"There's a lot of edge to the 
show," says Joel, which he attrib- 
utes, in part, to his decision to quit 
touring. "I never said I'm never 
going to play again. I may do a gig 
here and there, but I'm not going to 
tour anymore. There was a certain 
weight to the show because of that 
... I love to play. I love rock'n'roll. 
I love the band. I've loved my job all 
my life. 

"In a way, it was bittersweet," he 
says. "It was letting it go. Here I 
was opening my hands and letting 
it fly away. Maybe it added a cer- 
tain poignancy." 

Joel, who received Billboard's 
1994 Century Award, says that 
even with his last big show possibly 
behind him, he has no second 
thoughts. 

"I'm really not the athlete I 
used to be. I don't say that with 
any sadness," he says. "You get to 
a certain age, and it's more brain 
power than muscle power. I don't 
bring the bat around as fast, to use 
the old Joe DiMaggio analogy. I'm 
kind of taking myself out. I love 
the game too much to not be the 
best I can be." 

Listeners of the set may feel that 
Joel is leaving at the top of his 
game. His voice is strong and reso- 
nant, the band plays with tremen- 
dous verve, and the set shimmers as 
Joel growls and caresses his way 
through some of his best-loved hits 
and tackles such covers as "Honky 
Tonk Women" before ending the 
show with his trademark "Don't 
take any shit from anybody." 

"I had good chops that night. I'd 
had a week off, so I was in good 
shape," Joel says. 

Still, Columbia had to talk Joel 
into recording the set. "The label 
wanted to record it more than we 
did," he says. "I said, 'Are you sure? 
We haven't had successful [live] 
albums before.' There's 'Songs In 
The Attic' [a 1981 live album of pre- 
"Stranger" material], which we 
refer to as 'Songs In The Toilet,' 
and there's the [live 1987] Russian 
album. The title is the Cyrillic let- 
ter for 'Concert,' but we just call it 
'Kaput.' " 

However, Columbia executives 
convinced him to go to the well one 
more time. "They said, 'It's a 
moment in time; you sound great,' " 
Joel says. "They said, 'We don't 
know when we'll hear from you 
again' and 'We need some Billy Joel 
product.' " 

"In the sense of having the con- 
summate live Billy Joel record, we 
thought this would be a great addi- 
tion to the catalog," says Greg Linn, 
Columbia senior director of mar- 
keting. "The reality is, he's not 
playing as many shows as he has 
before. The opportunity to capture 
this was too good to pass up." 

The label delivered the album to 
Joel after A&R exec Don DeVito 
picked about two hours of material 
from the four-hour show. 

Joel says, "I'm not a fan of lis- 
tening to my stuff anymore, but I 
listened to it and said, 'Is this how I 



sound?' It was pretty good. Is it 
going to sell? Who knows? That's 
up to Columbia. I've done my show, 
and that's it." 

Madison Square Garden is one of 
Joel's favorite arenas, he says, but 
it wasn't his idea to play there on 
New Year's Eve. "We were negoti- 
ating with [Long Island, N.Y.'s] 
Nassau Coliseum. The Garden was 
being held by the Stones; they can- 
celed. [Promoter] Michael Cohl 
owned the room, and second in line 
was Madonna, and then we were up 
next. I wanted to play a free show 
in Central Park. We were trying to 
get the city to do this thing; they 
were dragging their feet; by the 
time they started talking to us, it 
was too late. But I was happy we 
got the Garden." 

While live records are often a 
risky sales proposition, retailers 
say that Joel's collection could be a 
winner. 

"Normally, we're cautious about 
live records. But first of all, it's the 
first New Year's Eve concert 
release on CD. There are some peo- 
ple who will be interested in that," 
says Eric Keil, VP at South Plain- 
field, N.J.-based Compact Disc 
World. 

"In the New York area, Billy Joel 
is a favorite among our customers," 
he continues. "This record will not 
be any different. I wasn't at the 
show, but I have heard that it was 
an incredible night . . . The sound 
quality is awesome. Who knows if 
he will ever do something like this 
again? People are going to see this 
as a memento of the turn of the 
century and of the artist." 



7 had good chops 
that night. I'd had 
a week off, so I was 
in good shape' 

- BILLY JOEL - 



Similarly, Andy Sibray, rock/pop 
buyer at Ann Arbor, Mich. -based 
Borders, predicts success for the 
project. "It's a live album, so in a 
sense it's a greatest-hits album, but 
he's doing some songs different 
than he did before," he says. 

AN IN STORE MILESTONE 

To help bolster sales, Joel plans 
to make his first in-store appear- 
ance in more than 20 years May 2 
at the Tower Records in Manhat- 
tan's Lincoln Center. 

"I really wasn't comfortable 
doing them. I felt like Santa Claus," 
he says. "I felt like people were 
telling me how wonderful I was. I 
got embarrassed; the security peo- 
ple were just hustling people along. 
It's a very unnatural feeling — it's 
sort of like you're sitting there 
accepting the gratitude of people 
who have already thanked you by 
buying your album. I'm doing this 
because Columbia asked me to." 

In fact, Columbia moved up the 
U.S. release date by one week to 
accommodate the in-store date. 

Other retail plans, in addition to 
the usual "coming soon" banners 



and price-and-positioning deals, 
include a deal Columbia has inked 
with Barnes & Noble to make Joel 
the May artist of the month at the 
chain, as well as a special promotion 
at Circuit City. 

Although radio has been serviced 
with a sampler from the album, 
there will be no single, and the label 
has no plans to push a song at any 
format. 

"It's not just about radio for him 
anymore," says Linn. "We provid- 
ed the sampler to radio and retail 
with the goal really being to let 
people hear this music upfront. 
I'm sure some airplay will result, 
especially in the tri-state area, 
but I think it's more about the 
event." 

With no single and no tour to 
push the project, Columbia is 
counting on building awareness a 
number of other ways. 

"Billy has developed an incredi- 
ble online community," says Linn. 
"Just our own Sony-sponsored Billy 
Joel mailing list is 40,000-names 
strong. We need to get to all these 
people. That's something we've 
already begun doing; we've put a 
press release out to them, and 
we're revamping the Web site. We'll 
be relaunching it with the release 
of the album." 

Linn says Joel is also tentatively 
slated to hold his first Web chat on 
May 1. 

Additionally, music from the 
album will be featured in Loews/ 
Sony Theaters in June, and a heavy 
print and television advertising 
campaign is slated. 

Joel, meanwhile, continues to 



make progress on the classical 
music he has been writing for the 
past several years. "The music is 
being recorded by [pianist] 
Hyuang-Ki Joo," says Joel. "He 
has been doing the notation and 
the actual piano playing. I can 
write this, but I can't play it. We 
now have six pieces recorded. 
There are three more pieces he 
has to record." 

However, Joel says he doesn't 
know when the music will be 
released. "People are wondering, 
'When are we going to hear it?,' but 
just because I'm trying to write 
doesn't mean I think it's good." 

Joel has also begun thinking 
about compiling a boxed set of 
rare tracks. "It would have to go 
back to day one," he says. "It 
would be a good sampling of all the 
different album eras with out- 
takes and obscurities and B-sides. 
It would not be what people are 
used to hearing — maybe some 
demos and things." 

The singer may call upon some 
of his biggest fans to help with the 
project. "Maybe someone who's a 
fan, who has all the outtakes," he 
says. "I'm going to try to get some- 
one who's one of those Web site 
geeks. I don't have the interest or 
knowledge about me that they 
have. There's a lot of stuff that's 
missing, stuff we thought was 
being stored." 

There are no dates set for the 
box's release, which is still in the 
talking stages. 

Assistance in preparing this story 
was provided by Jill Pesselnick. 



U.S. LATIN MARKET SEES SLOWER SALES GROWTH 

(Continued from page 5) 



saturation of Latin product at 
Anglo retail chains, George Zamo- 
ra, president of WEA Latina, says 
there is more room to grow at 
mainstream retail. 

"This has been the biggest year 
for us in Anglo stores, overall," 
says Zamora. "About 60%-65% of 
our product is going through Anglo 
accounts. As more American 
retailers get more involved with 
Latin product, especially with hit 
product by — let's say in our case — 
Luis Miguel or Mana, the numbers 
can jump from half a million to 
700,000 units per record." 

Zamora points out, however, that 
SoundScan has not improved its 
sales tabulations of regional Mexi- 
can product. As for future growth 
of WEA Latina in 2000, Zamora 



U.S. MARKET SHARE 
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SONY 


29.5% 


29.2% 


INDIES 


22.8% 


25.7% 


EMD 


17.4% 


16.7% 


WEA 


10.1% 


13.4% 


BMG 


9.5% 


7.8% 


UMVD 


10.7% 


7.2% 



says his label will maintain "the 
12% or 13% growth" realized in 
the first quarter. 

David Massry, president of 

Ritmo Latino, says 

the growth in sales 
of his 33-store chain 
came in at 8%, which 
was lower than he 
was expecting. 

"We were looking 
for more than 8%," 
says Massry, whose 
headquarters are in 
Neptune, N.J. 

Still, Massry ex- 
pects that growth rate to increase 
with the addition of seven new 
store locations. 

While saying that Ricky Martin 
"has faded out," Massry adds that 
there remains robust sales poten- 
tial for Marc Anthony and Enrique 
Iglesias. 

"I don't think those two have 
reached [their peaks] in either 
English or Spanish," says Massry. 
"I don't think Martin's next record 
is going to be as big as the last 
one." 

As in the previous two first- 
quarter Latin distributor reports 
by SoundScan, perennial market 
leader Sony Music Distribution 
continues to claim the largest 
share of the market, followed by 
the independent labels and EMI 
Music Distribution (EMD). 

However, Sony's take of the 



'This has been 
the biggest year 
for us in Anglo 
stores, overall' 
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stateside Hispanic sector has 
slipped to 29.2%, down from its 
peak percentage of 29.5%, reached 
in the first quarter of 1999. 

The indie labels 
remain in second 
place and in bullish 
form as their mar- 
ket percentage in 
the first quarter 
jumped to 25.7% 
from 22.8% in 1999. 

Anchoring the 
ongoing expansion 
of the indie market 
is Fonovisa, the Los 
Angeles-based indie whose market 
share rose to 12.9% from 11.4%. 
Three of the five best-selling titles 
in SoundScan's first-quarter recap 
were product released by Fono- 
visa. 

EMD's market share dipped 
from 17.4% to 16.7%, about the 
same percentage it recorded 
(16.6%) in the first quarter of 
1998. 

WEA moved from fifth to fourth 
place and in the process notched 
the biggest growth percentage of 
any distributor — 3.3 percentage 
points, to 13.4%. A key factor in 
WEA's growth was the enduring 
strong sales of Buena Vista Social 
Club's eponymous disc — the top- 
selling Latin CD in the first quar- 
ter of 2000. 

WEA's percentage continues a 
whipsaw first-quarter perfor- 



mance record that has seen its 
first-quarter market share go 
from 15.4% in 1998 to 10.1% in 
1999 to its current 13.4%. 

BMG and Universal Music and 
Video Distribution (UMVD), two 
distributors performing mightily 
in the overall market, each remain 
laggards in the domestic Latino 
arena. 

BMG moved out of the cellar to 
fifth place, even though its market 
share fell to 7.8% from 9.5%. 
UMVD, the top distributor in the 
general market, now occupies last 
place among Latin music distribu- 
tors with 7.2%, down a whopping 
3.5 percentage points from 1999. 

UMVD's first-quarter share 
also is off a breathtaking 4.7 per- 
centage points from the combined 
1998 numbers of UMVD and Poly- 
Gram Group Distribution, which 
Universal acquired in 1998. 

Buena Vista Social Club's 1997 
CD, the best-selling Spanish title 
in 1999, led all others in the first 
quarter, with 149,500 units. Com- 
pleting the quintet of top-selling 
discs were Marc Anthony's 
RMM/Sony Discos release "Desde 
Un Principio — From The Begin- 
ning" (103,600 units) and a trio of 
CDs put out by Fonovisa: Enrique 
Iglesias' "The Best Hits" (72,000 
units), Los Temerarios' "En La 
Madrugada Se Fue" (62,200 units), 
and Conjunto Primavera's "Morir 
De Amor" (61,800 units). 
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Newsmakers 




Berklee Brunch. The Berklee College of Music recently held its annual alumni 
brunch in Los Angeles to honor three music leaders for their contributions to the 
industry. The presentations were made by Gary Burton, executive VP at Berklee 
and five-time Grammy Award winner. Pictured, from left, are Burton; Rich Gibbs, 
film composer and 1977 alumnus; Mike Kovins, president of Korg USA; and 
Tom Snow, songwriter and 1969 alumnus. 



Party 'Cause It's Y2K. Hip-hop act Screwball recently celebrated the release of 
its debut album, "Y2K," on Tommy Boy Records. Shown, from left, are Martin 
Davies, head of marketing at Tommy Boy Music; KL of Screwball; Tom Silver- 
man, president of Tommy Boy Music; Screwball's Kyron and Poet; and, in front, 
Screwball's Hostyle. 





All Together Now. As the Irish Tenors readied for their performance on "Live With Regis & Kathie Lee," actor Martin 
Sheen, who was taping an interview nearby, asked if he could join them. Pictured singing "Danny Boy." from left, are Fin- 
bar Wright, Sheen. Anthony Kearns, and Ronan Tynan. {Photo: Steve Friedman) 



Friendly Gesture. Rhino recording artist and former MC5 member Wayne 
Kramer recently celebrated the release of "The Big Bang! The Best Of The MC5" 
at Spaceland in Los Angeles. An unexpected performance came from Kramer's 
friend Henry Rollins, who is currently on tour in support of his Rollins Band's 
"Get Some, Go Again." Shown backstage, from left, are Rollins and Kramer. 




All For A 'Smile.' American/Columbia recording act the Jayhawks are in the 
process of mixing their second album, "Smile." The album was recorded in Min- 
neapolis, the band's hometown. Shown, from left, are the Jayhawks' Jay Healy 
and Gary Louris, producer Bob Ezrin. and the Jayhawks' Marc Perlman. 




Finding 'Fault.' MCA recording act Fenixtx recently shot a video of its upcoming debut single, "Ail My Fault," featuring 
Mark Hoppus of Blink-182. The song is on the soundtrack to the MTV movie "Jailbait!" Shown, from left, are Fenixtx's Adam 
Lewis and Donnie Reyes, video director Jeff Gordon, Damon Delapaz of Fenixtx. Hoppus, and Wille Salazar of Fenixtx. 
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48 


43 


12 


BEST FRIEND 

RUFF DADDY (F!AO ROY.'ARISTA; 


9 


: i 


20 


1 UKE FT 

SAMMIC (rREEWORLD.CAPITOLI 




4? 


52 


B 


NO MERCY 

TV HLRNCON (EPIC (NASHVILLE)) 


10 


S 


') 


THERE YOU GO 

PINK (LAF ACL ARISTA) 


48 


4_! 


? 


READY 

N TOO!* 1 DREAMWORKS 1 


11 


11 


J 


1 DON'T WANNA KISS YOU GOODNIGHT 

LFO rAHlSTA! 


■lb' 




1 


BE WITH YOU 

ENRIQUE RUESIAS 1 -< :.> mpi 


11 


14 


8 


MIRROR MIRROR 

M2M IATLANTICJ 




SO 


47 


16 


TT FEELS SO GOOD 

;:.itin;i.it ww: ' -••■-i -'uki if;, mivn-ru i 


11 


13 


6 


SHACKLES (PRAISE YOU) 




81 


M 


4 


1 LIKE DEM 

LIL JON A THE EAST SIDE BOYZ (B M E ! 


IA 


H 


1 1 


GET IT ON TONITE 

MONTFll «TOAN(DEF«JlJ|,IDJMG) 




82 


46 


25 


DONT SAY YOU LOVE ME 

M?M ATi ANTIC l 




IG 


G 


SWEAR IT AGAIN 

WEST LIFE (ARISTA) 


-o 


55 


3 


UNCONDITIONAL 

CLAY DAVIDSON IV RGIN i'NASHVII 1 : 


16 


12 


7 


SAY MY NAME 

DESTINY'S CHILD (COLUMBIA) 


54 


47 


13 


SHAKE YOUR BON-BON 

RICKY MARTIN (C2> 


\l 




1 


SEPARATED 

AVANI (MAfiiC Klh.H%m,VCfi\ 


S 




! 


BACK HERE 

HfM/..; :-:n v/..;ii;.i 


18 


15 




1 LEARNED FROM THE BEST 

1 "'.I V ■■ H.:,-.-N ■■■> 




3) 




'. 


FLOWERS ON THE WALL 

TRIC HFATHfRlY iMFRCLJRy iNASHVILLEIl 


19 


19 


'j 


WHISTLE WHILE YOU TWURK 

TING YANG TWINS ICOLLlPARK) 


57 


4tl 


11 


THE GREAT BEYOND 

R F M {WARNER BROS.) 


20 


18 


b 


IF YOU DON'T WANNA LOVE ME 

IAMAR IDREAMWOKKS: 


53 


51 


14 


YOU CAME ALONG 

HEVLfLY ' YAE Y JM^LLK' RA'ttG I 


ii 
1 1 


77 


2 


SOMEDAY OUT OF THE BLUE 

H rot, :mn : ;.ta\./.: ... . 




59 


4-3 


24 


GIRL ON TV 

LfOtah Sta;. 


22 


17 


LO 


AMAZED 

LONE STAR IBNA! 


60 


S3 


B 


THE FUN OF YOUR LOVE 

iENNIFfX [jAY ;hnai 


23 


21 


9 


U DONT LOVE ME 

KUMBIA KINGS (EMI UTINCAP1TOLI 


61 


57 


B 


WE LIVE 

BOSSON (MNWiCAPfTOL) 


24 


24 


6 


TWO IN A MILLION 

S CLUB 7 IPOLYDORilNTERSCOPEl 


62 


tz 


2 


NOW THAT 1 FOUND YOU 

MYTOWN 1 CHCRR Y/UN rVERSAL 1 


2i 


21 


6 


DANCING QUEEN 

AMEENS !'.:>, JLM MLA 


83 


!: : J 


22 


24/7 

KEVON EDMONDS (RCAl 


26 


23 


13 


THANK GOD 1 FOUND YOU 

HAMH CAREY FEAT JOE 1 DEGREES l&LLHW*: 


64 


'1 


2 


THINGS I'VE SEEN 

SPCCKEi lAN'HASHEHICAfi . - ; ■ 


li 


'u. 


3 


UNBREAKABLE HEART 

■ j-.. , . ,.r"A ■ 


88 


58 


i> 


1 DO BOTH JAY L JANE 

1 A KISSA - ■ ■ 1 ■ •: 


28 


20 


7 


I'M OUTTA LOVE 

ANASTAC A : CA" LIGF-T IPIC' 1 


88 


61 


29 


BIG DEAL 

1 r W-l R <.'<: T . , "i.T-:.- 


23 


7? 


17 


WHAT A GIRL WANTS 

CHRISTINA AGUILERA (RCA) 


87 


6S 


24 


LER, RIGHT, LEFT 

DRAMA IUGH! 2 DEf/TIGHT IV LIFL'ATLANTIC) 


30 


25 


23 


HOT BOYZ 




6S 


62 


IS 


GET UP 

AMEL LAWKItUX I'jSO MUSiC't.M-WCfiK) 








ALL THE SMALL THINGS 

BUNK 18? (MCA) 




69 


65 


21 


HE CANT LOVE U 

JAGGED EDGE ISO SO OEF /COLUMBIA! 


3? 


33 


7 


(HOT S"T) COUNTRY GRAMMAR 

NELLY |F{ Rl 1 . J'i IVLRSALI 


70 


6fi 


13 


ABOVE THE CLOUDS 

AMBFR (TOMMY BOY. 


33 


39 


4 


HOW LONG 

LV ItAI 'AATt/jK '.' ■■ 


71 


..'■3 


313 


5TAY THE NIGHT 

IMX IMCAI 


34 


30 


11 


GOT YOUR MONEY 

■: iv, r.^tm: -,( 1 1'- IHMWm;i 


72 


73 


33 


JIGGA MY N"*« 

JAV: R>Dtl?5.'N 7 i;R5 ^ 


35 


3S 


9 


JIMMY'S GOT A GIRLFRIEND 

THE WILKINSONS (GIANT 1 NASHVILLE)! 


73 


54 


19 


G'D UP 

-v - .. -m:.-', : ■■■ ■ ■ 


36 


28 


26 


ONE NIGHT STAND 

. VIS -.A- jrw* XZV iSHP-S-iLCt-ATLAHTICI 


74 


64 


15 


1 KNEW 1 LOVED YOU 

SAVAGE GARDEN 1 COLUMBIA) 


:3t; 


38 


2 


PICTURE PERFECT 

ANGELA VIA .■■..■."':.',■.! . 


75 


63 


20 


DANCIN' 

GUYiMCAl 



C_J) Records with the greatest sales gains. 2000, Billboard/BPI Communicatfons and SoundScan, Inc. 



79 A PURO DOLOR (EM0A ASCAP) 
Bl REAL LIVE WOMAN Xrvner Way To the Bank. SESAC/Chld 
Bride. SESAC] 

97 HYDE OR DIE, CHICK FVtl A(H, ASCAP,'] us tin Carre* ASCAPiSheek 

UMtiien. ASCAP/JaeYreas ASWftnferoi ASCAPI HL 
5 SAT MY NAME IFW Blackwood fJMljRodney lertmv 

BfJUksign. BMLfred Jerfuns III. BMtfeyonce. ASCAP/le 

Toya. ASCAP,.Halerdria , ASCAPAa tare ASCAP] HL 
62 SEPARATED (Grmdtirre, 6M|,7ornba BMl.Tuff Huff. BM!) 
31 SHACKLES (PRAISE YON) (1« lime, ASCAP/Thafs Ptwrrs 

Song. ASCAP.flyrrai. ASCAPI Ml April. ASCAP) HL 
51 SHE'S MORE (Starsfroc* Wnteri Group. ASCAP.TJen Kikki 

ASCAP/Warner-Tarrwlarie. BWCrutdrlield. BMI) HLWM 
19 SHOW HE THE MEANING OF BEING LONELY Cornba. 

ASCAP/Grants^le. ASCAP/lfcga. ASCAP) WBM 
« SNIU(l)reamWi>rtu,BMWolla!i».ASW,'Mwic« 

Windswept. ASCAP) CLM 
12 SMOOTH (tlaal Stu. BMl-'Bidrns. BMl'EMI Blacliwood 

SMLWarner- Tamerlane. B«n HL/'rYBM 
56 S0MEWT OtIT OF THE BLUE (SwviS O SAG EMlStrG, ASCAPj CIM 
» SWEAR IT AGAIN (RoAitone, PffS/Ronde*. PKIrwig, 

BML^ongs Of Windswept Pacific. BMI) WBM 
26 THA?S THE WAT FT IS (Granhvila. ASCAP/Zomba. ASCAP) WBM 
70 THAT'S WHAT I H LOONJhG FOR iThnmirf Tantrums, ASCAJVA* 

CoMroL ASCAP/EtR Apri, ASCAP/So So Del, ASCAPI HI 
14 THERE YOU GO (She* 'em Down. BML^rtto South 

ASCAP/Kandacy, ASCAP/An CorrLrcJ, ASCAP/EMI April. 

ASCAP/Pir* Panther ASCAP) HL 
22 THIS TIME AROUND (lam V Bread, ASCAPAfeaw rtinrnrr, ASCAP) 
4 THOtK SONfJ (Da lit,, ASCAP/CowrttJif Control'A Ptwrtori 

Yo.. BMIMarner famertane. BML'DLSMOPHOBiA, 



ASCAP,'Umw*sal-Pfil)GiaiTi Intematmal. ASCAP.^Tyme for 

FtytB. BML/Sonc 01 0rea>rtWDTks. BMI] CLM/WBM 
16 TRY AGAIN (Virginia Beach. ASCAP/WB, ASOtP/TferbdiCKUS. 

ASCAP,Blac* Fountan ASCAPI WfiM 
f» U DONT LOVE ME IFtur Aal Groovt, BML/FUI BlKlwood. BHIj HI 
7t UNCOHDITIOKAL [Staritruck Wrrlfss Graup ASCAP.iGlen 

Mhi. ASCAP^Sonis Of Universal, BMI) ML'VYBM 

73 UNTTTLEj) (HOW DOES IT FEEL) lUniveisM-FttyGrarn 
tMernatonaL ASCAP/Ah-dwo. ASCAP.T/a Echo ASCAPI WBM 

42 THE WAT YOU LOVE ME (Encaie ASCAP^toR And Sods, 

ASCAPi'Fallaroo Crew. ASCAP/Arstream Dreams. 

ASCAP.'Co/Dfe House. ASCAP.'Tamnus. ASCAP) HL 
M WrUTAGIRLW/UtTS(Hid(len^n.8Ml.^h.Too, 

BML'Martuit) LA, ASCAP/EMI B&hweod, BMI) HUWBM 
69 WHAT I HEED TO DO (Careers 8MG. BMlflradlej, BMLTJirt 

Out ASCAP/T wc Guys Who Are PubliMrs. ASCAP) HL 
71 WHERE I WANNA BE ICnedi Man. ASCAP/WB. ASCAP/fess, Nitty 

A Capone. rXSCAPyWillarie. ASCAP/EMI April. ASCAPI HLW9M 
JS iMJIE TOU ARE W Awl Jt£Jf ^th-rug- Creatms, ASCAP » 

Cejnes i Rant ASCAP.S M V , ASCAP.tisnlc, ASCAP) HI 

74 WHISTLE WHILE TOU TWURK (CoiliPark. BMI) 

47 WHOA! I5W CUggfi ' ASWPflHG ASCAP,IMI Apnl, ASCAP;iu)bn 

Carres ASCAP Thanwid Rob, ASCAP/Harve Pone, BM) HL 
2S WOBBLE WOBBLE (Big P. BMI) 

61 YES! i' H: Soadds n - Smflh , ASCAP/HX ASCAP/EMI Blackworxl 
BMIVSingtG Only. BMtVStanfJUck Angel. BMl'MaAeshrft 
BMI/Cuts R Us. BMI) HLWBM 

» YOU OWE ME liomba ASCAP/Ilt Will. ASCAPi'Masi Contusion. 
ASCAP) WBM 

13 YOU SANG TO ME (Sony/ATV Soogi. BMlCon tiffani, 
BML'Sony/AIY Tunes. ASCAP) HL 
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THIS 
WEEK 




2 WKS 
AGO 


it 


TITLE ARTIST 

PRODUCER (SONGWRITER) IMPRINT 4 NUIABERPSOMOT-ON LABEL 








THIS 
WEEK 


LAST 
WEEK 




WKS ON 
CHART 


TITLE ARTIST 

PflOWJCER (SONGWRITER) IMPRINT & NUMBERjWTOMOTION LABEL 


PEAK 
POSITION 


1 


1 


1 


It 


MARIA MARIA A 4«~bitNo. 1 SANTANA FEATURING THE PRODUCT G&B 

W.IAN.; DUPLESSIS 1 W JEAN 1 DUPLESSIS C SANTANA. K PEPAZZO.R REMJW) iCl ID) FT) iV)(Xl ARISTA 13773 T 




SO 


42 




13 


LOVE'S THE ONLY HOUSE MARTINA MCBRIDE 

M MC8RIDE.P W03LEF :T DOUGLAS. B CASONI W RCA :\ASHV LLE) ALSJM CUT I 


42 


3D 


52 


55 


8 


SHE'S MORE 

dm.m.gf . r, i.M.l-1 :. hi rv:,i(-R u -RDSefj , " i.v.- 


ANDY GRIGGS 

.11 7 7.,., 71.1 r 


51 


(JD 


2 


3 


26 


BREATHE * - A'TH HIL! 
8 GALLIMORE.F HILL (H.LAMAR.S BENTLEri 10 IDI (VI WARNER BROS (NASHVILLE) Itm'ARN t 




QD 


69 


— 


2 


BIG PIMPIN' * JAY-Z FEATURING UGK 

T MBftLANC S CAJiTER T WCSIE'. ■ Jil- U : F . JF. F h m rPFF\1A\: IT KOF * '"FilAEJE* JAM F:V. 4N¥tHltO"FDJIIG t 


52 






35 




Greatest Gainer/Sales ■ 

he wasn't man enough * toni braxton 




53 


41 


36 


1) 


ANOTHER DUMB BLONDE * HOKU 

,-. .'. I'l.'AI o i C V.-.TO I ;AM:5 ICI (0) GETFEN 4R VSV HE ITSCOFf t 


27 


R JERKINS (H IFRKINS.F .FRKINS III 1 UAMFIO.H MASON R I 01 TCIAFACF FA4F.\'ARTSTA I 


® 


64 


81 


3 


GRADUATION (FRIENDS FOREVER) VITAMIN C 

Dl UtF^H F, MUCHIS C MT/PAFHK K J FjI lllKIH E1EKIRA ALBUM CUTFEF, t 


54 


Li) 


5 


6 


14 


Tunwr CAMP .1. CICFNl*) 

SlSQOTIM S BOB IM ANDREAS. T KELLD B ROBINSON R ROSA 0 CHILD r DRALVCfi KF SOUL :-S0S99MDJMG t 




QD 


55 


66 


: 


SWEAR IT AGAIN * 

S MAC IS MAC W HECTOR) 1 


WESTLIFE 

0. ARISTA 1 ill;' 


55 


5 


3 


2 


19 


jAI Ml IIAMl V ULolllil 9LI1ILD 

=UERK."»S iRJtfiKINS.F jEflKINS H,...DMi , tLS,B KWWLES.L LUO£T7 < TOrtLASO L »C3E1Seh:' C ,Di ITHK XvMlfi 7W2 t 




QD 


56 




2 


bUKfltUAT UUI Ur IMC DLUb * cLIUM JUHN 

P LEONARD (E JOHN P LIOHARD.! R;Cf j 


56 


c 
0 


4 




14 


BYE BYE BYE * 'N SYNC 
K LUNDiN J.SCHUUE IK.LUNDlN.J.SCHULZE ACARlSSONl IT) JlVt 42681' 1 




QD 


65 


73 


3 


THE CHAIN OF LOVE CLAY WALKER 

FJ IDHNSO'I F. WAIKEP J RARNFTT.R IFF. > ' V ■.'..'1. p.. ll.l 7 jl - 


57 


rr> 


7 


8 


11 


! TRY MACY GRAY 

A5UHTR (M GRAY.. KIJZLMNA i UU 0 A.LKRi EPIC ALBUM CUT ' 




ss 


74 




2 


BROADWAY GOO GOO DOLLS 

P CAVAL J GOT GOO POLLS IJ RZFZMKi WAHNEP BROS ALBUM CUT t 


58 


8 


6 


9 


39 


AMAZED ♦ LONESTAR 

C HL'FF N STEWART B TANKLRSLEV 'M GRtE%,A MA'T, : L NPSEVi IC) IDMV) BNA 65957 1 






59 


59 


6 


YOU OWE ME NAS FEATURING GINUWINE 

TIMBALAND (N JONES.T MOSLEY) COLUMBIA ALBUM CUT t 


59 




9 


13 


15 


EVERYTHING YOU WANT VERTICAL HORIZON 

M E'GERT.B GROSSE [M SCAN NELL V ^ A AlSUM DJT • 


9 


QD 


NEW ► 


1 


— ^ Hot Shot Debut m 

BENT MATCHBOX TWENTY 

M SERLETIC (R.THOMAS) LAVA ALB'JM CUT/ATLANTIC 


60 


10 


8 


11 


19 


IT FEELS SO GOOD * SONIQUE 

SSERtOUS.G.PLEETH iSONIQUE.L.BURDlCKj 'XI (0; [T[ >'ARW ajBREPUSLIC :56;'J7>LMVERSAL 1 


8 


(3D 


14 


15 


18 


1 WANNA KNOW JOE 

lOE T AILENIJ rMOUAS., SKINN! R.M WilHAMSi . . Y ' \. . ■. .' p., it,' '1 ■ 


11 


QD 


66 


77 


4 


YES! * CHAD BROCK 

■1 ,MLFur,.B OAM.ON 1 0 BPCFK.S Sl.'UH.. COLL NO - 0 V AARNER BRCS NAShVI.LEI ]bB7F,WRN ) 


:1 


12 


11 


12 


40 


SMOOTH A SANTANA FEATURING ROB THOMAS 

W SfRLETtC HSHUR fi TMCMAS; [C1(D)W] AR5TA 13718 t 


1 


QD 


Nl 


w* 


1 


SEPARATED * AVANT 

0 .M AVANT. S.HUFFI ICI ID) MAGIC JOHNSON 1557,7, MCA * 


a 


QD 


15 


18 


10 


T \J U dnHVJ 1 u m £ PflMrSU nil 1 rHJIi I 

C^OOTEV IM ANTHO'iV.C ROONEYi (VI COLUMBIA ALBUM C'Jl 1 


13 


QD 


63 


67 


7 


COULDN'T LAST A MOMENT * COLLIN RAYE 

0 H'JEI'.C RATE IP WELLS. J STEELE) ' 7 '. . r FF7 r,.'.-,HVILLE) 79353 t 


63 


14 


12 


7 


9 


THERE YOU GO • PINK 

SHEKSPEFE IA r\*OOfiE,K BR'GCS.H .BJRRUM'i IC){DlLAFAC£24l4£6iARISTA t 


7 


64 


54 


45 


14 


FROM THE BOTTOM OF MY BROKEN HEART A BRITNEY SPEARS 

£ F WHITE IE F WHITE! 10 101 (VI ,IV7 AI^Sl 1 


14 


IS 


10 


10 


28 


GET IT ON TONITE * MONTELL JORDAN 

b«ccf-:.3P«i>v-:RiM.i:Hwsa ; 'ALUE^iw: i CP-: : iv.^^ m^.i^r-a. kimh-Eisch: : t t Kf3XiitS220jic t 




QD 


70 


85 


3 


BEST OF ME MYA FEATURING JADAKISS 

S«VI7Z BEATZ (M HARRISON,). CEAN,, COZIER T BEALJ PHILUPS.M TlFREflE) UHIVEPSFF ALflUMCU' INTEPSOOW t 


65 


{lb) 


IS 


21 


7 


TRY AGAIN AALIYAH 

TIWBALAND IT MOSLEY.S GAftRETTl BLACKGROUND SCUhDThLACK CUtiVlflG N t 


16 


66 


50 


40 


14 


LESSONS LEARNED TRACY LAWRENCE 

T LAWRENCE. F ANDERSON. B CARR IT. LAWRENCE.P. NELSON. LBCONEI ATLANTA (NASMVlliE) ALBUM CUT 1 


40 


ILL) 


23 


34 


8 


BE WITH YOU * ENRIQUE IGLESIAS 

M TAYLCW.fc) HAWLING I.L.IGLtSlto.P BAH*<Y,M TAVLORi ■' X > INltHSCOfl VHiiV 1 


17 


QD 


68 


70 


4 


KRYPTONITE 3 DOORS DOWN 

P EBERSOLD IBARNOLD.M ROBERTS. T HARRELL) REPUBUC ALBUM CUMJNNtRSAL 


67 


18 


17 


16 


15 


NEVER LET YOU GO THIRD EYE BLIND 

S JENKINS, Tl'f MUD 5I5TER5 A SA1.VAR ri(:RP[VE ELINP (5 JENKINS: tlE«TRA ALBUM CUT.IEG t 


14 


68 


61 


63 


3 


1 DON'T WANNA KISS YOU GOODNIGHT * 

CUFAFHERJOE (D.DEVILLER.S HCSEiN.S - PNEP.D ZEPOi 1 


iro 

l AI7I71A 17 7. A 


61 


19 


13 


9 


18 


SHOW ME THE MEANING OF BEING LONELY BACKSTREET BOYS 

M.MARTIN, 1 LUNDiN IM. MARTIN. H CRICHlOWI JlVt iLEiUV UT 1 


6 


S9 


72 


68 


5 


WHAT 1 NEED TO DO KENNY CHESNEY 

p CANNON .N WILSON IH LUTHER.l DAMPHIER) (V) BNA A1B1A1 CO 1 


68 


20 


20 


20 


7 


GOODBYE EARL • DIXIE CHICKS 

B.CHANCEY.P VidRLEV (D U\DEI !C: (Oi (V) MONUMENT 79352 t 


20 


70 


58 


56 


10 


THAT'S WHAT I'M LOOKING FOR * DA BRAT 

J.OUPRI IDA BRAT.J.DUPRI) T: 7000 071 r: -3 FF-- '.oni what 


56 


21 


19 


19 


11 


ami v ftnn xunuK wuv kin prtpk 

■;:D RCCKJ TRAVIS (H J R TCHIE VI 8-MFER : TRAVIS TOP DOGLAvA ALBUM C JT ATLAHT C t 


19 




81 




2 


WHERE 1 WANNA BE DONELL JONES 

D JONES, K WEST 7D JONES, K WEST) UtlTOJCHAB..EiLAFACE ALBUM CL' 7TA ■ 


71 


22 


22 




2 


S LiROM.HANSDN .1 MAf.5u\ T HAT.SOf..: HANSOM (CKD) MOCflSlANO 56271&-1DJMG 


22 


72 


57 


52 


7 


THE BAD TOUCH BLOODHOUND GANG 

JPOPlJ.POPI 7,7.,.,., ,,. :., _ . ,; ..7^,7: : ,i,7 - 


52 


QD 


29 


28 


26 


M\flUFQ PRTFn 
niUnCn \sT\L.CV 

J KURZWEGIM TREMONT:,S STAPPi WIHO-UP ALBUM CUT t 


23 


73 


60 


51 


15 


UNTITLED (HOW DOES IT FEEL) D'ANGELO 

DANGELO iDANGELO.R SAAOKJ.l W i FI'FFFi.V liO 1 ., NO "I, (tt.M 17l.IT VIRGIN 7 


25 


24 


21 


17 


28 


1 F\PIE.inf I LUVLU 1UU V SnVnut unnLfLn 

W.AFAJNASIEFF.D.HATES.D JONES ID HAl'ES C .ONES' iCi iD: :■! CQJJM8IA 79236 t 


1 


(3D 


n 


84 


7 


WHISTLE WHILE YOU TWURK * YING YANG TWINS 

Ml AT it, A77 ;: Pi7v:,-;;.N'.,i7iA- in az; :o: :Ti hi ■;c , j.' d apf 1005- 


74 


(2D 


34 


87 


3 


WORHI F WflRBI C A CiOjI RHV7 

C STEPHENS 1 MASTER P.S'LKK Tt-E SHOCKER. MAC MAGC MYSTIKAL.KRAZYi iC . Di !T| NO LIMIT J9696PRI0B1TY t 


25 




91 


94 


5 


MIRROR MIRROR * M2M 

D DETVILLERSHOSFINPSHEVNE 70 HOSEIN 0 07 Villi R PSHFVNE) lO ID! !VI (X) ATLANTC 84658 t 


75 


26 


16 


14 


28 


THAFS THE WAY IT IS CELINE DION 

M MART IN.K. LUNDIN <M UARTiN.K LUNDiN.A.CARLSSONI IV! 5» Mi.'ilC ALB JM CUT'SEO WORK t 


6 


76 


62 


62 


5 


WHERE YOU ARE JESSICA SIMPSON FEATURING NICK LACHEY 

. BANCANIEL10.S 'AAT'ERSlSWATTERSL.BJANCANIELLOM SIAMATOPOJLOU.N.LACHET' ■ '>7'HA7> 7I.T ' 


62 


(27) 


27 


32 


10 


PARTY UP (UP IN HERE) * DMX 

5MZ2 BtAIZ (E SIMMONS, K DEAN) (Tl RUFF RYDEDS'DEf JAM 5626D5MOJMG 1 


21 


QD 


94 


97 


3 


GIVE ME YOU* MARYJ. BLIGF 

M SLAL.NA1E LCVE.BIG MIKE CLEM'.. Mi 7 .VAI ,|N (T) MCA 155708* t 


77 


- 


32 


39 


6 


1 WISH * CARL THOMAS 

M 1".: 1HCM/.:, .: ih::m;.s.m ::n •.■ (!) BAO BOY 79321 '.'ARISTAt 


28 


QD 


83 


90 


E 


UNCONDITIONAL * CLAY DAVIDSON 

S HENORICKSJ COLE (L.HENGBEH V BRYANT R PUT HER' ORB 10 01 'VI VIRGIN NASHVILLE 1 38690 t 


78 


la) 


29 


29 


12 


OTHERSIDE RED HOT CHILI PEPPERS 

R RUBIN lA K'EDIS.HEAJ -RUSCIAME.C SMITH) A'ARNER BROS ALBUM CUT t 


29 


QD 


80 


80 


4 


A PURO DOLOR SON BY FOUR 

A JAEN lO ALFANNOj SONT DISCOS ALBUM CO 1 ' 


79 


•• 


39 


90 


3 


1 TURN TO YOU CHRISTINA AGUILERA 
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TRANSPARENT MUSIC AIMS FOR ADULT DEMO 

(Contiitiit'il front /Kif/e 12) 



Transparent's first release will 
be June 6 from Soul Conversation, 
a band featuring jazz guitarists 
Mark Whitfield and JK. Mitchell 
says the Soul Conversation album 
"sits at the nexus of smooth jazz, 
funk, and blues." 

Two weeks later, the label will 
issue "Like A Brother: Beckley- 
Lamm-Wilson," which is a collabo- 
ration between America's Gerry 
Beekley, Chicago's Robert Lamm, 
and the late Carl Wilson of the 
Beach Boys. Mitchell says the al- 
bum, which represents the last 
recorded work of Wilson before he 
died of cancer in 1998, "is a beau- 
tiful record of mainstream pop/ 
rock." He adds that the label will 
be "activating the fans of all the 
parent bands." 

And, in the fall, label principal 



Hancock will release an album he 
is working on with producer Bill 
Laswell. The two previously 
worked together in the mid-'80s on 
three albums, and the collaboration 
yielded the huge hit single "Rock- 
it." Hancock, who remains signed 
to Verve for jazz albums, will ex- 
plore other musical territories for 
Transparent, says Mitchell. 

Mitchell says Transparent's 
first three offerings "send a signal 
that this will be a very diverse, 
eclectic label but keeping a demo- 
graphic focus." 

When creating the label, the 
principals realized they "still need 
the record store," so they signed 
with RED Distribution (see story, 
page lid). They plan to use the In- 
ternet, but only for target-mar- 
keting, not direct-selling, says Mit- 




SPOTLI 




by Silvio Pietroluongo 

ToNI AWARD: Toni Braxton earns the Greatest Gainer/Sales designa- 
tion and moves 24-3 on The Billboard Hot 100 with "He Wasn't Man 
Enough" (LaFaee/Arista). "Man," which debuted on the Hot 100 Singles 
Sales chart last issue due to street-date violations, surges 56-1 there with 
a tally of 102,000 unite. "Man" is the fifth single to surpass the 100,000- 
unit plateau this chart year, following Christina Agu Hera's "What A Girl 
Wants" (RCA), Mariah Carey Featuring Joe & 98"s "Thank God I Found 
You" (Columbia), and the current No. 1 Hot 100 single, "Maria Maria" by 
Sanlana Featuring The Product G&B (Arista). Braxton hits a bump at 
radio and dips slightly in airplay (down 120,000 listeners), falling 21-23 on 
the Hot 1(X) Airplay chart. 

QlIE? Enrique Iglesias, fresh off his appearance on VHl's "Men Strike 
Back" special, debute on the Hot 100 Singles Sales chart at No. 49 and 
climbs 23-17 on the Hot 100 with "Be With You" (Intcrscope). "You" is avail- 
able at retail as a CD-Maxi and 12-inch vinyl, but, however, not in the ver- 
sion heard most often at pop radio. The CD-Maxi contains dance remixes 
of the Spanish-language version of "You," titled "Solo Me Importas Tu." 
The 12-inch vinyl consists of dance remixes of the English-language ver- 



l»HART-TOPPERS: Sisqo's "Thong Song" (Dragon/Def Soul/IDJMG) 
moves to the top of the Hot 100 Airplay chart with an audience of 111.7 
million. This is the largest audience total so far this calendar year, sur- 
passing Brian McKnight's weekly total from Jan. 22 for "Back At One" 
(Motown) by 300,000 listeners . . . Santana Featuring The Product G&B 
maintain their hold at No. 1 on the Hot 100 for a fourth consecutive week 
with "Maria Maria," although a decline in sales and a first-time drop in 
airplay leaves them susceptible to be overtaken next issue by Faith Hill's 
"Breathe" (Warner Bros.) or Toni Braxton's "He Wasn't Man Enough." 

2o/TWENTY: Matchbox twenty, sans the digits, has the Hot Shot Debut 
on the Hot 100 at No. 60 with "Bent" (Lava/Atlantic). "Bent" is the leadoff 
track from the album "Mad Season By matchbox twenty," which retails on 
May 23. Matchbox twenty had four top 15 tracks from its debut album, 
"Yourself Or Someone Like You," on the Hot 100 Airplay chart from 1997 
to 1999. Since the group has yet to release a retail single, only two of those 
songs made it to the Hot 100, both following our criteria change in Decem- 
ber 1998 that allowed radio-only tracks on the chart "Real World" reached 
No. 38 on Dec. 5, 1998, the revamped Hot 100's first week, and "Back 2 
Good" peaked at No. 24 on May 1, 1999. The band's highest-peaking song 
on the airplay chart was "3 AM," which went to No. 3 in February 1998. Of 
course, lead singer Rob Thomas enjoyed chart and critical success as the 
vocalist and co-writer on Santana's No. 1 Hot 100 smash "Smooth" (Arista). 

PoP UPS: Christina Aguilera's big move on the sales chart (72- 
29) is due to the retail release of the CD-Maxi and 12-inch vinyl re- 
mixes . . . Although it slips 4-6 on the Hot 100, 'N Sync's "Bye Bye 
Bye" is designated a red Retail Launch star due to the release of a 
12-incher. 



chell. 

"We are going to be on the Web, 
just before the first two records 
are released in June, with 
transparent.com," a promotional 
site that will focus on not only the 
label's music but also recordings 
from other labels that will appeal 
to the target audience, he adds. 

The final ingredient for a suc- 
cessful label, he says, "is you need 
to see how artists can be exposed 
in other mass media, specifically 
TV and longform video." For 
example, for Soul Conversation, 
the label set up a one-hour special 
for BET on Jazz. 

Passick says that the consolida- 
tion taking place at the major 
music companies and the opportu- 
nities developing on the Internet 
have led the owners to "believe we 
could build something that would 
have value." 




A Slice Ot History. The Recording Industry Assn. of America has for the first 
time awarded a gold record to a CD available only on the Internet. It is also the 
organization's first award to a custom CD. The disc was offered as a promotion 
for Pizza Hut. via a deal with EMI Recorded Music, CDnow, and Musicmaker. 
com. Celebrating the milestone, from left, are Karen Allen. RIAA Internet evange- 
list; Joel Flatow, RIAA senior VP for artist relations; Larry Lieberman, Musicmaker 
president of global marketing; Meredith Brooks, Capitol Records artist; Roy Lott, 
Capitol Records president; Trade Reed, CDnow VP of merchandising; and Jay 
Samit, EMI senior VP of new media. 



SACEM PAYMENTS 

(Continued from page 10) 

The commission based its conclu- 
sions on documents and archives sup- 
plied by Sacem. The commission 
draws a damning portrait of Sacem 
during the Occupation years and 
before, noting that Sacem was ruled 
since the early 1930s by "members 
who target foreigners because they 
think there are too many of them [in] 
the society. Their xenophobia led them 
to implement measures that were dis- 
criminatory." 

The commission adds that some of 
Sacem's management and board 
members in the 1930s and 1940s 
"were particularly attracted to Ger- 
many's model of rights societies, set 
up in 1933. The relationships between 
Sacem and | German rights society] 
STAGMA are not only courteous — 
they were friendly." 

The commission points out that, 
after 1941, new regulations from 
French authorities in charge of "Jew- 
ish questions" allowed rights societies 
to pay royalties to all members. "Au- 
thors rights have been freely paid to 
all members who were in a situation 



'For unknown 
reasons, the 
Commission 
Matteoli . . . has not 
wished to meet with 
me nor look at the 
findings of nine 
years of research 
[on Sacem]' 

- DANIEL VANGARDE - 



to come and collect them," writes the 
commission. However, it notes that 
"considering the archives available, it 
is impossible to bring the absolute 
proof that all the rights owed to 
[Sacem] members were paid in their 
entirety after the Liberation." 
The commission says that it didn't 



find any evidence to suggest that Jew- 
ish authors didn't receive their royal- 
ties both during and after the war. 

Sacem's attitude during the war 
came into public scrutiny last year 
after one of its members, Daniel Van- 
garde, released several documents 
that questioned the policy of the soci- 
ety during the troubled period with 
regard to Jewish authors. 

Vangarde tells Billboard that he is 
not convinced that the Commission 
Matteoli has "done its homework 
properly" and plans to release a series 
of documents that will show that the 
attitude of Sacem was not as 
described by the commission. 

In a written statement, Vangarde 
says that "for unknown reasons, the 
Commission Matteoli . . . has not 
wished to meet with me nor look at 
the findings of nine years of research 
[on Sacem]." 

Sacem says it welcomes the com- 
mission's conclusions and says it is 
ready to help find solutions for the 
"very rare" cases of unpaid sums that 
still need to be cleared. 



ANTI-PIRACY LAW IN JEOPARDY 

(Continued from ixige 10) 



Anticipating further delays in pass- 
ing the bill, which has been stalled 
since it was first proposed by the gov- 
ernment of Romano Prodi in 1996, the 
International Federation of the Phono- 
graphic Industry (IFPI) is supporting 
possible sanctions against Italy. 

IFPI, acting with its U.S. sister 
organization the Recording Industry 
Assn. of America (RIAA), has joined 
the International Intellectual Proper- 
ty Alliance in urging the LI.S. govern- 
ment to designate Italy a "priority for- 
eign country" when the government 
publishes its Special 301 review May 
1 . That would open a six-month proce- 
dure that could lead to trade sanctions 
against Italy. Special 301 is a provision 
of trade law requiring the U.S. trade 
representative to identify countries 
that deny adequate protection of intel- 
lectual property with respect to stan- 
dards and enforcement 

IFPI chairman/CEO Jay Berman 
comments, "We are extremely dis- 
appointed. Italy has one of the high- 



est piracy rates in western Europe. 
This [proposed] law is designed to 
provide the necessary legal frame- 
work for effective enforcement. 

"The decision to postpone consid- 
eration is troublesome in particular 
because of the positive message that 
was conveyed to recording industry 
executives by government officials 
only 10 days ago," he continues. "In 
the light of this long history of delays, 
we fully support the petition to des- 
ignate Italy as a priority foreign 
country." 

The IFPI says that Italy is in 
breach of world trade rules under 
which it is obliged to provide adequate 
copyright enforcement and that it in 
particular has failed to impose deter- 
rent criminal penalties against piracy. 

Italy's music piracy rate is cur- 
rently estimated at 25% of the offi- 
cial market value, compared with 
less than 10% in other European 
Union countries except Greece. The 
Italian pirate market is estimated 



to be worth $150 million. 

Italy's Anti-Piracy Bill was first 
drafted in 1994 and then proposed 
by the government in October 1996, 
following concerted pressure by 
the music industry both domesti- 
cally and internationally. The bill 
was passed in Italy's Senate last 
year but was withdrawn at the last 
minute despite repeated assur- 
ances that it would go forward. 

The bill would have increased 
criminal penalties and jail terms for 
all forms of piracy. For serious com- 
mercial piracy, present fines of 5 
million lira (.52,000) and jail terms of 
between 3 months and 3 years would 
rise to 30 million lira ($15,300) and 
jail terms of between 1 and 4 years. 

The bill also provides adminis- 
trative sanctions. These include 
powers to revoke business licenses 
from retailers involved in piracy 
and the formation of a new govern- 
ment Anti-Piracy Committee to 
coordinate state anti-piracy efforts. 
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THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL 
SAMPLE OF RETAIL STORE. MASS MERCHANT, AND 
INTERNET SALES REPORTS COLLECTED, 
COMPILED. AND PROVIDED BY Sounds 
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3 DOORS DOWN • REPUBLIC 15392GVUNIVERSAL (8 9812.98) ■ THE BETTER LIFE 


27 


28 


31 


30 


29 


MARC ANTHONY A COLUMBIA 69726-/CKS 111.98 EO/17.981 MARC ANTHONY 


6 


29 


26 




2 


PINK LAP ACE 26062/ARISTA(ll 98/17.98) CAN'T TAKE ME HOME 


26 


30 


30 


28 


20 


EIFFEL 65 A* REPUBLIC 157194/UNWERSAL 112.9818.981 EUROPOP 


4 


31 


28 


25 


6 


GERALD LEVERT EASTWEST 62147/EEG (11 98/17 981 G 


8 


32 


32 


33 


43 


LIMP BIZKIT A> FLIP 49033571NTERSCOPE 112 98/18.98) SIGNIFICANT OTHER 


1 


33 


27 


20 


6 


M&m^iL 5 ™'™,!) 98/17 98) LATEST GREATEST STRAITEST HITS 


2 


34 


18 




2 


RAH 0IGGAFLIPM0DE/ELEKTRA62a86-/E£G.lll.98/17.98) DIRTY HARRIET 


18 


35 


37 


35 


10 


DRAMA • TIGHT IV LIFE/ATLANTIC B3306*/AG (10 98/16.981 CAUSIN' DRAMA 


32 


36 


38 


36 


29 


STING AAM490443/INTERSCOPEU2.9&18.98) BRAND NEW DAY 


15 


37 


35 


V 


7 


STEELY DAN • r, v.- imvmr*li w, •«••■?« TWO AGAINST NATURE 


6 


CD 


43 


43 


21 


ENRIQUE IGLESIAS A INTERSCOPE 490540* (12.98/18.981 ENRIQUE 


33 


39 


42 


37 


46 


BLINK-182 A' MCA 111950(11 98/17.981 ENEMA OF THE STATE 


9 


40 


45 


44 


66 


BRITNEY SPEARS* jive 41651 (l : 9&18 981 ...BABY ONE MORE TIME 


1 


41 


41 


42 


15 


VERTICAL HORIZON • RCA 67818 no 98 16.48/ ■ EVERYTHING YOU WANT 


40 


42 


40 


38 


128 


SHANIA TWAIN *»" MERCURY (nashvillei 538003 (12.98/1B.98) COME ON OVER 


2 


43 


44 


47 


23 


SAVAGE GARDEN A COLUMBIA 83 7 11. cms (11 .98(17 98) AFFIRMATION 


6 


44 


33 


24 


4 


PANTERA EASTWEST 62451-,E£G(11»17.98) REINVENTING THE STEEL 


4 


45 


46 


53 


67 


GODSMACK A' REPUBLIC 15319CvUNIVERSALU1.98/17 98)BB GODSMACK 


22 


: .46. 


56 


70 


27 


DONELL JONES • UNTOUCHABLES/LAFACE 26060/ARISTA (10.98/16 981 WHERE 1 WANNA BE 


35 


47 


36 


16 


3 


COMMON MCA 1H970- (11.98/17.981 LIKE WATER FOR CHOCOLATE 


16 


48 


50 


51 


22 


KORN A 1 IMMORTAL 63710'/EPIC 11 1.98 EO/17.981 ISSUES 


1 


49 


35 


27 


3 


TRISHA YEARWOOD MCA Nashville 170102 111.98/17,98) REAL LIVE WOMAN 


27 


50 


48 


50 


46 


LONESTAR A' BNA67762/RLG (1098/16.981 LONELY GRILL 


28 


CD 


62 


72 


15 


frSirJc 83216/AG 111 9B/1 7 98) ■ THE FUNDAMENTAL ELEMENTS OF SOUTHTOWN 


51 


52 


57 


69 


40 


SLIPKNOT • I AM 86 55/ ROADRUNNER (11 9816 98) BE SLIPKNOT 


52 


CD 


59 


61 


36 


MOBY • V2 2 7049- 116 98 CD; IS PLAY 


53 



THIS 
WEEK 


. V 

i? its 


2 WKS 
ACSO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT A, NUMBER.DISTRJBUTIHG LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTtCD) 


PEAK 
POSITION 


54 


53 


52 


13 


JAGGED EDGE • SO SO DEE/COLUMBIA 69862CRG 110 96 EQ17 98) J.E. HEARTBREAK 


8 


(3D 


64 


57 


19 


MANDY MOORE A 550MUSK69917/EPICII1 98E0/1698I SO REAL 


31 


56 


49 


41 


10 


VARIOUS ARTISTS Grammy 67945'RCA i : ; 98.17 98) GRAMMY NOMINEES 2000 


9 


57 


51 


48 


4 


TRINASUP-N-SUD£/ATLANTlCB32!2 , /AGll0.9ai6.981 DA BADDEST B*"H 


33 


58 


47 


39 


7 


AC/DC EASTWEST 62494/EEG 111.98/17.981 STIFF UPPER LIP 


7 


59 


39 


31 


4 


THF Ml lunFRFB 1 ; 

WRmm^im^22^miU^V w IRV GOTTI PRESENTS... THE MURDERERS 


15 


60 


54 




19 


VARIOUS ARTISTS A' UN!VERSAL-EMI-Z0MBA54S417, I UTVU1 9&'i?.98) NOW 3 


4 


61 


55 


46 


46 


SOUNDTRACK A- WALT DlSNEY 860645(11 .98/17.981 TARZAN 


5 


62 


63 


86 


20 


INCUBUS IMM0ftTAL636SZ?PIC(il.96eaiS98l MAKE YOURSELF 


62 


63 


52 


40 


12 


D'ANGELO A CHEEBAS(XJND48499*^VIRG!N (11.98,17 98: VOODOO 


1 


64 


60 


55 


21 


THIRD EYE BLIND • ELEKTRA 6?4l5*,EEG <ll 9ai?98) BLUE 


10 


(3D 


95 


126 


3 


KiS^fial&lfH *N 1 EOT! ■ W0W WRSHIP ORANGE: TODAYS 30 MOST POWERFUL WORSHIP SONGS 


65 


(3D 


98 


99 


4 


JONI MITCHELL REPRISE 47620-WAftNEft BROS. (1 7 98 CO} BOTH SIDES NOW 


66 


67 


70 


67 


9 


SONIQUE FARM CLU&REPU8LIC 1 57536'UNFVERSAL (12 JBflB .981 ■ HEAR MY CRY 


67 


68 


61 


56 


76 


JUVENILE A 1 CASH MONEY 153162/UNIVERSAL (t 1 98/1 7 981 400 DEGREEZ 


9 


(3D 


85 


85 


9 


IlKl^a D t?7nt : B: .:7 5 . wtio.wi7.9Si B00K 0F THUGS; CHAPTER A - K - VERSE 47 


26 


70 


65 


60 


60 


EMINEM A' WEB'AFTtRMATH 490287MNTERSO0PE (12.9aia.98) THE SLIM SHADY LP 


2 


71 


68 


65 


116 


DIXIE CHICKS A 1 monument 58 [»3C«y inasmville: ucn Eat? 98! Bi WIDE OPEN SPACES 


4 


uu 


78 


82 


101 


LENNY KRAVITZ A' VIRGIN 47758 [12.9ai7.98J 5 


28 


73 


73 


66 


23 


VARIOUS ARTISTS A warner bros.elektra U625/ARi5TA(ii.98yi7.98) TOTALLY HITS 


14 


74 


67 


59 


34 


LOU BEGA A' RCA 67887 :il 94 1 7 .98) A LITTLE BIT OF MAMBO 


3 


75 


69 


58 


21 


JEfi£ll*A ^IMP^HN A rni i iuria AonoAirDr ■ 1 1 <M ; n- ■ • aa\ QWFTT klQQFQ 

J 1 PPT r OLJ Pi W LULUTADiR b^J^b l_KLi LI l ?o tU I / .yoj OTTttl MOOS.O 


52 


7fi 


66 


54 


7 


THE SLASHING PUWPKINS • MACHINA.THE MACHINES OF GOD 


3 


77 


58 


49 


7 


BEANIE SIGEL ROC-A-FEUADEE JAM 546621 '/ID JMG (1 1.98/17.98) THE TRUTH 


5 


78 


74 


77 


9 




33 


(!) 


72 


63 


5 


Fl TfMkJ IAMM 

dreaStorE i .m21»intersco« , 12 98 18 98, THE ROAD TO EL DORADO (SOUNDTRACK) 


63 


80 


82 


79 


14 


KITTIE NG'SHERIDAN SQUARE 7510O2/ARTEMISH6.98CC1B SPIT 


79 


BI 


75 


73 


21 


METALLICAA*ELEKTRAB?463*. , EEGI1898/2498I S& M 


2 


82 


76 


h» 


35 


MARY J. BLIGEA mca : 11929- (11 9817 98: MARY 


2 


83 


77 


78 


5 


SAMMIE FREEWORLO 2316&CAP1TOL (8.98.T2 98) FROM THE BOTTOM TO THE TOP 


75 




NEW ► 




wlilGSlOT9S56S?94-.(flc 111 98 EU16.9BI SH0ST THE WAV 0f THE S*"™ " ™ E AL6UM 


84 


(3D 


90 


84 


57 


LIT A RCA6'77S(10 W169B!|B A PLACE IN THE SUN 


31 


86 


81 


80 


50 


TIM MCGRAW A' CURB 77942 (10.9817 98) A PLACE IN THE SUN 


1 




71 


64 


11 


otS °OL?tS?rc-'fJ^ 9^?" SN00P 00GG PRESENTS THA EASTS1DAZ 


8 


(J8J 


91 


11! 


45 


CUACU Mm ITU A' >,T-.--,r,- • anji >-■-■-; 1 a aa\ ACT OH 1 CM IMP P 


6 


(3D 


96 


98 


15 


TfiRV KFITI4 rerauwrcm ii/tcuui i n jsvi>' , cimTOfnBC n i os'i7 oai HHW no vr>1 1 1 IKC Mr MTiW7t 


89 


90 


83 


62 


4 


FRFn UAMMDNn R. Rlinirfll FOR THRIFT 

vti! " " : LHR,ST PURPOSE BY DESIGN 


46 


(3D 


119 


185 


6 


Heatseeker Impact 

VITAMIN C ELEKTRA 6240&/EEG [10.98/16 981 ■ VITAMIN C 


91 


92 


SO 




2 


STEVIE RAY VAUGHAN AND DOUBLE TROUBLE „, r ,. T ., w . r 
LEGACTS3842EPIC(U 9a£Q17.98i BLUta M bUPJKlbt 


80 


93 


79 


71 


31 


m»F Ak iai4AviiiTFiKn»F ii7 91/ia 9ii LET THERE BE... EVE — RUFF RYDERS' FIRST LADY 


1 


94 


88 


73 


49 


RICKY MARTIN A C2.COLUMBIA 69891 *.'CRG (1 1.98 EQ' 17.98 RICKY MARTIN 


i 


95 


84 


76 


30 


BRIAN MCKNIGHT A- MOTOWN lS3708A7NIVERSALC12.96Via.9B) BACK AT ONE 


7 


96 


93 


88 


108 


'M SYNCO" RCA 67613 111 9818.98) N SYNC 


2 


(JD 


108 


140 


3 


— Heatseeker Impact k^^^ 

ALICE DEEJAY republic 15767zvniversai<11 981 7.981 ■ WHO NEEDS GUITARS ANYWAY? 


97 


98 


97 


103 


30 


KENNY ROGERS • ORLAMCATCHER 0O4 (11.9816 9B) SHE RIDES WILD HORSES 


60 


99 


87 


32, 


33 


HOT BOYS A cash money lS3264AlN«rERSAi ill 9817 981 GUERRILLA WARFARE 


5 


100 


101 


9; 


24 


e^c^A'^eJ^* 0 "'^ A THE BATTLE OF LOS ANGELES 


1 


dD 


105 


116 


38 


STAIND • FLIP/ELEKTRA 623S8/EEG (10 9816 98) SB DYSFUNCTION 


74 


102 


86 


81 


23 


SOUNDTRACK • jive 416B6* 111.98/17.98) THE WOOD 


16 


103 


89 


74 


11 


TINA TURNER • virgin 23180 U2 98 17 981 TWENTY FOUR SEVEN 


21 


® 


113 


134 


41 


ERIC BENET • WARNER BROS. 47072 (10 9816.98) A DAY IN THE LIFE 


25 


105 


104 


92 


46 


JENNIFER LOPEZ A' WORK 69351/EPIC (1 1 98 E01 7 98) ON THE 6 


8 


106 


92 


87 


12 


THE LOX RUFFR¥0ERS490S99*,'lNTERSC0PE(12 9ftl8.9ei WE ARE THE STREETS 


5 



CD Album* with tt>* stalest sales gains this wnk •Recording Industry Assn. OF America (RIAA) cet<fK:at»;yi for net sn.pmertt of 500,000 album units (Cold) ARIAA cert ideation for net ampment of 1 miHton units [Platinum) a> RIAA certification for not shipment of 10 million units (Diamond), Numeral 
fallowing Platinum or Diamond symbol indicates album's mulli- platinum level. For bow) sets, and double albums with a running time of 100 minutes oi more, the RIAA multiplies shipments by the numter of discs and/or tapes. RIAA Latin awards: O Certification for net shipment of 100,000 units (Oro). 
A Certification of 200,000 units iPlatno). ,V Certification of 400.000 units (Multi-Platlno). 'Asterisk indicates LP is available. Most tape prices, and CO prices for BMG and WEA labels, are suggested lists. Tape phces marked EQ. and all other CD prices, are equivalent prices, which are protected torn 
wholesale prices Greatest Gainer shows chart's largest unit increase. Pacesetter mdicales biggest percentage growth Heatseeker Impact shows albums removed from Heatseekers this week ■ indicates oast or present Heatseeker title. C 2000. Billboanl'BPI Communications, and SoundScan. Inc. 
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THIS 
WEEK 


LAi i 
WEEK 


2 WKS 
AGO 


WKS- ON 
CHART 


AKIISI HILL 

IMPRINT & NUMBER DISIR1BUPNG LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE. CDI 


PEAK 
POSITION 


107 






4 


AQUA MCA 167305 U 1.98/17.981 AQUARIUS 


82 


108 


103 


101 


46 


BLAGUE A TRACK MASTERSi'COlUMBIA 6S987/CRG !1 198 EQO 7.981 BLAQUE 


53 


109 


102 




29 


ANGIE STONE • arista imw iiDgsi&saiBH 31 ACK DIAMOND 


46 


110 


99 


93 


49 


SHEDAISY A LVRiCSTREET I65M2+.OLLvwood ito.98'16 981 EH THE WHOLE SHEBANG 


70 


111 


115 


Hi 


15 


SOUNDTRACK • PLAy-TON£.COLUMBIA63911'CfiG (11 98 Ea'I7 98i THE SOPRANOS 


54 


112 


109 


108 


24 


MAR 1 AH CAREYA'COlUMBiA63800*/CfiG<U.98EQ<17.98l RAINBOW 


2 


113 


■I.; 




2 


R*No99 U 7?9*S T i S JD? SOLID GOLD SOUL: DEEP SOUL 


'34 


32) 


I?;'' 


115 


7 


VARIOUS ARTISTS wait DtSNEY 850980 (9 9812 98) RADIO DISNEY JAMS VOL. 2 


114 


115 


106 


105 


21 


NASA C0tUUBIA63930"CRGUl 98EQj'17 98I NASTRADAMUS 


i 


1. 1 1 b, 


184 




2 


Pacesetter ^ 

M2M ATLANTIC 8325&AG (1098/16 96' BB SHADES OF PURPLE 


i ' 




125 


156 




SOUNDTRACK spawcw 51 ? JOCAPiTolc; %.? JESUS THE EPIC MINI-SERIES 


, : . 




NEW ► 


1 


?^™ffi™^ BOTH SIDES OF THE BRAIN 


lib 


@ 


139 | 143 


5/ 


CHARLOTTE CHURCH A SOW CLASSICAL 60957 <n 98 Eai7 98i VOICE OF AN ANGEL 


23 


(120) 


NEW ► 


1 


S CLUB 7 POlYDOR 543103,'INTERSCOPE 111.9817,98 SB S CLUB 7 


1:41 


121 


107 


106 


25 


ALAN JACKSON A arista naswille 18892 uo.9817 981 UNDER THE INFLUENCE 


9 


122 


112 


102 


18 


JUVENILE A CASH MONEY W2179-UNIVIRSAL 112-93.18 .981 THA G-CODE 


10 


123 


16 


120 


25 


BUSH • TRAUMA 490483 MER&C0PE ill 98'17 981 THE SCIENCE OF THINGS 


11 


124 


120 


110 


60 


TLC A LAFACE26055 , . l ARISTAlll.9&17.98) FANMAIL 


1 


125 


118 


111 


17 


2PAC + OUTLAWZA a^ruowthrcwa904I3^INTErscopE(12.98-189B! STILL 1 RISE 


6 


126 


130 


125 


82 


GOO GOO DOLLSA 1 WARNER BROS 47058(10 93/17 961 DIZZY UP THE GIRL 


|C 


127 


111 


94 


31 


DIANA KRALL • verve 0503O4.VC ■:; 2 9*18.98] WHEN 1 LOOK IN YOUR EYES 


56 


128 


128 


118 


44 


SARAH MCLACHUNA'ARiSTA19CJ9.;il.98.'[798i MIRRORBALl 


3 


(129) 


1--.C 


141 ' 


20 


STROKE 9 CHERRY ]53157,'UNIVERSAL(8 9B12 98)B1 NASTY LITTLE THOUGHTS 


83 


130 


124 


107 


5 


DEAD PREZ LOUO 1867* UO 9816.981 LET'S GET FREE 


73 


m 


143 


147 


34 


bl Al 11,-a • /•«-v\E9 BS^^ . i .0 •}£. lt.yB, QB WlbLUNblN UtA 1 n 1 Kir 


10? 


132 


127 


114 


I 


cn l r\TD ft f*tf 

m sooiKlSf Smtvt (la M » 2GETHER: MUSIC FROM THE MTV ORIGINAL TV MOVIE 


35 


133 


117 


96 


4 


tjumTaSraailO WH6S8! ^TltR DAYS: THE BEST OF LED ZEPPELIN VOLUME TWO 


81 


134 


134 


132 


59 


KENNY CHESNEYA r,-..-. ■■>.■■■ EVERYWHERE WE GO 


51 


135 


138 




2 


TRAVIS INDEPENDfENTE 6215L.-EPIC <1 1 98Eai6 98lB THE MAN WHO 


135 


136 


145 


144 


27 


SYSTEM OF A DOWN • >i«um«>lumb» eastern; no tt Ett lion ■ SYSTEM OF A DOWN 


124 


2D 


15] 


180 


7 


yARiPVS *gtWT» tJ m LOVE SERENADE BODY t SOUL TWENTY-FOUR SENSUAL GROOVES 


92 


138 


121 


95 


18 


SOUNDTRACK priority 23IZ3- (11 9&17.98) NEXT FRIDAY 


19 


139 


126 


117 


13 


ENIGMA uKUN4S£.16ll!.9£vl?9e> THE SCREEN BEHIND THE MIRROR 


33 


140 


132 


129 


23 


MONTELL JORDAN • XI soul wmitMill »;rw GET IT ON ..TONITE 


32 


141 


135 




2 


SOUNDTRACK HOLLYWMC 162188 111.98 17 981 HIGH FIDELITY 


135 


142 


137 


Hi 


34 


LFOA ARISTA 14605 III 9EVI7 98! LFO 


21 


(143) 


167 


157 


23 


ANDREA BOCELLI A philips 162600 112 98.18 981 SACRED ARIAS 


22 


144 


no 


1« 


7 


OASIS chfjt;on 6358&EPIC 1 1 1 98 EQI7 98: STANDING ON THE SHOULDER Of GIANTS 


-4 


145 


129 


112 


14 


MARK WILLS • MERCUHY (NASHVILLE) 546296 III 98/17.98) PERMANENTLY 


23 


146 


133 


123 


27 


DAVE HOLLISTER •D£FSOUAD0RE7,MWORRS46OO47.1NIERSCCfElli.°a:796l GHETTO HYMNS 


34 


(2D 


RE-ENTRY 


15 


STONE TEMPLE PILOTS • AILANTIC B3255.AG (I0.9&T6 98I NO, 1 


6 


148 


150 


154 


12 


CLAY WALKER giant imashviliei 2471 iymn 110 9817 981 LIVE, LAUGH. LOVE 


55 


149 


152 


159 


23 


KEVON EDMONDS RCA 67704 110.9816 981 24/7 


77 


150 


144 


130 


14 


YOUNGBLOODZ GHET O VISIOMAFAa 26054- ARI5TA no 98.16 981 AGAINST DA GRAIN 


92 


151 


163 


149 


1 = 


POWERMAN 5000A o«EAU*ORKS45li;07(l»TERKOPEill,9ai79ai TONIGHT THE STARS REVOLT' 


29 


152 


149 


131 


79 


PHIL COLLINSA FACEVALUEATLANTIC83I39,AG(10.9&I7.«) ...HITS 


:a 


153 


123 


104 


3 


SOUNDTRACK KOC« 8070 (10.98 17 98) THE CROW — SALVATION 


104 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS, ON 
CHART 


ARTIST TITLE 

imprint a number-distributing label (Suggested list price or equivalent for cassettlco) 


PEAK 
POSITION 


154 


157 


153 


55 


ANDREA BOCELLI A' TOLVDOR 547222 112 98/18 98) SOGNO 


4 


155 


142 


137 


21 


AUAm03^VAG (109816 961 WRLY 0AYS: THE BEST 0F LED ZEPPELIN VOLUME ONE 


71 


156 


147 


135 


31 


MARTINA MCBRIDE • RCA iNASHVILLEI 67824,'RLG 110 .9816 96) EMOTION 


■i 


157 


136 


152 


12 


^j?"^ 9&17.98) THREE 6 MAFIA PRESENTS HYPNOTIZE CAMP POSSE 


36 


158 


146 


119 


22 


WILL SMITH A' COLUMBIA 69985"<tRG 111.96 EQ'17 98) WILLENNIUM 


5 


159 


154 


127 


10 


GHOSTFACE KILLAH • wu -TAN&iWCtf SH«fiP6932^EPlC(ll .96 Eai7 9flj SUPREME CLIENTELE 


7 


161 


RE-ENTRY 


20 


CHARLOTTE CHURCH A SONY CLASSICAL 64356 (11. 9B EQ'17 98) CHARLOTTE CHURCH 


40 


161 


153 


151 


24 


™Ea^"IfvR?Mll 981799) THERE IS NOTHING LEFT TO LOSE 


10 


162 


161 


142 


23 


SOUNDTRACKA' ATLANTIC 83261 AG (10.9817.98) POKEMON: THE FIRST MOVIE 


6 


isr 


NEW ► 


1 


SON BY FOUR sonvdiscoS83181 u09aEai598iBH SON BY FOUR 


163 


164 


148 


128 


12 


SOUNDTRACK • WIND UP 13056(11 9817 96) SCRPAM .1 71 IT Al R.JM 


32 


;TgX 


NEW ► 


1 


TRANS-SIBERIAN ORCHESTRA BEETHOVEN'S LAST NIGHT 
LAVA,'A T LANT C B33:9.'AG 110 9ft 1 : 7 9Si DLL 1 r-iUVLIv. b LMo 1 INlun 1 


165 


(166) 


NEW ► 


1 


VARIOUS ARTISTS JKRCI 95001617 .9813 98) GUERRA DE ESTADOS PESADOS 


166 


167 


131 


124 


3 


SOUNDTRACK LOUD.'COLUMBIA62197 , ,CRGlll 9BEG1798) BLACK AND WHITE 


124 


m: 


RE-ENTRY 


53 


SOUNDTRACKA MAVERICX4739&WARNERBROS ill .9817.98) THE MATRIX 


1 


169 


164 


122 


Q 


STEPS JIK 41688 (10.9816 M EH STEP ONE 


79 


170 


lb? 


138 


74 


WHITNEY HOUSTON A' arista 19037- (H 98T7 98) MY LOVE IS YOUR LOVE 


13 




IK 


Ul 


17 


REBA MCENTIRE • MCA nashville I70ll9ill 9817981 SO GOOD TOGETHER 


28 


172 


114 




2 


THE WILKINSONS GIANT INASHVILLEI 2fl736.wARNE*4. BROS {NASHVILLE! 1 LI 98*17.931 B HERE AND NOW 


114 


173 


180 


172 


77 


98 DEGREESA'MOTCWNSacws&UNlVERSALai^a'l?^) 98 DEGREES AND RISING 


14 


174 


158 


136 


29 


METHOD MAN/REDMAN A OEF jam M6609MDJMG ill 9818.98) BLACKOUT! 


3 


(HD 


186 


181 


25 


V AR 1 0 y S A R T 1 STCA wQW-2000: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 


29 


176 


141 


100 


15 


SOUNDTRACK REPRI5E 475B3WARNER BROS U 1.98'17,98) MAGNOLIA 


is 


in 


174 


161 


9 


YOUNGSTOWN HOLLYWOOD 162192 (10.9816 9K GB LET'S ROLL 


96 


178 


It 6 


150 


22 


BOB MARLEY» TUFF GON&ISLAND MM04MOJMGC1 1.98/17.98) CHANT DOWN BABYLON 


60 


m;, 


193 




7 


YOLANDA ADAMS a£KlRA^i3*ltG(ID.91i'16.94ii||l MOUNTAIN HIGH. ..VALLEY LOW 


112 


180 


173 


160 


98 


DMX A RUTf RYOER^DEf JAM 558227*,'1DJMG (12.98/18 9B! IT'S DARK AND HELL IS HOT 


1 


Cm) 


NEW> 


1 


PAT MCGEE BAND GIANT 24734,'WARNER BROS 111 98 CO) ■ SHINE 
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TOP ALBUMS A-Z (LISTED BY ARTISTS) 



Backstreet Boys 20 
Lou '-■ 
Enc Bene! 104 
Big Pwvsner 8 
Black Rob 26 
Blague 108 
MwyJ B'tie 82 
Bin*- 182 39 
Bloodhound Gang 1 7 
A<v)ma Bocplli 143, 154 
Bone Thugs-N-Harrnoriy 24 
Bush 123 

112 



CtMrlL^Tc Church 119, 160 
Eire Clapton 190 
PtmCoilini 152 
Common 47 
Deed 12 
Da Brat 5 
D Angdo 63 
DeadPrez 130 

EW The Funky Honxnapien 1 18 

Destinys Child 7 

Celine Dion 25 

DmWO^ks 16,71 

DMX 11.180 

Drag On 21 

Drama 35 

Or Ore 9 

Kevon Edmonds 1 49 
Eiffel 65 30 
Eminem 70 
Enigma 139 
EVE 93 
RUM 1B3 
foo Fightm 161 
Gnosttace Kniati 159 
Godstiack 45 



Goo Geo Dolls 126 
MacyG^y 10 

Fred Hammond & Radical For Chnst 
40 

Faith Hill 1Q 
Dave Holiisler 146 
Hot Boys 99 
Whitney Houston 1 70 



62 

Alan Jackson 121 
Jagged Edge 54 
Al Jarreau 187 
Jay-Z 15 
than John 79 
Done 1 1 Jones 46 
Montell Jordan 140 
Juwnne 68. 122 
Tooy Keith 89 
Kid Rock 13 
KrttW 80 

Jennifer Knapp 194 
Korn 48 200 



Dis 



iKrail 127 



Lenny Krawiti 72 
Amei Lartieui 193 
LedZecoenn 133. 155 
Gerald Levert 31 
LFO 142 
Lit Wayne 184 
bmp Bizkit 32 
Lrt 85 
Lonestar 50 
Jenmler Lop«u 1 05 
The Leu ]06 
M2M 116 

Yo fo Ma-Trjgar Meyer.'Klark 0 
186 

BobMarley 178 
R rjw Martin 94 
Martina McBnde 156 
Rrba McEntire 171 
Pat McGee Band 181 
Tun McGra* 86 
Brian McKmgtM 95 
Saran McLachlan 128 
Metallic* si 

Method MarvRedman 174 
Methods Of Mayhem 191 
Jam Mitchell 66 
Moby 53 



HAS 115 
No Doubt 2 

The Notorious B I G IH5 
N Sync 1.9b 

Oasis 144 

Pantera 44 

Pink 29 
P.O.D. 51 

Po*«rman 5000 151 

Rage Against The Machine 100 

RahOlgga 34 

Red Hot Chili Peppers 22 

Kenny Rogers 98 

S Club 7 120 
SaniT* si 
Santana 3 
Savage Garden 43 
SheOaisy 1 10 
Beanie Sjgel 77 
Jessica Srmpson 75 
SifJjo 4 

FalboyShm 195 

5,li;:k-liil 5? 



Sn\ash Mouth 8B 

The Smashing Pumpkins 76 

Will Smith 158 

Snoop Dogg & Tha Eaststda; 87 
Son By fovt 163 

Sonique 6 7 

SOUNDTRACK 

2Gether Music From The MTV 

Ordinal TV Movie 132 

The Best Man 182 

Black And White 167 

The Crow - Salvation 153 

Ghost Dog: The Way Of The 

Samurai — The Album 84 

High Fidelity 141 

Jesus The Epic Mim Series 117 

Magnolia 176 

The Main* 168 

TheNe«t Best Thing 197 

Next Friday 13B 

Pokemon: Trie First Movie 162 

Romeo Must Die — The Alburn 6 

Scream 3 The Album 1 64 

The Sopranos 1 1 1 

Tarzan 61 

The Wood 102 
fintney Spears 40 



Slaind 101 
Static-X 131 
Sleely Dan 37 
Steps 169 
CalSlevms 192 

AnKie S'J-fic 109 
Stone Tetnpie Pilots 14/ 
George Strait 33 
Stroke 9 129 
System 01 A Down 136 
Tamar 188 
Ttiird Eye Blind 64 
TLC 124 

Trans-Siberian Orchestra 1 65 

Travis 1 35 

Tnck Daddy 69 

Tnna 57 

Tina Turner 1 03 

Snania Twain 42 

VARIOUS ARTISTS 

Grammy Nominees 2 COO 56 
Gueria De Estados Pesados 166 
Low Serenade Body » Soul 
Twenty-Four Sensual Grooves 137 
Now 3 60 

Radio Disney Jams Vol. 2 114 



Solid GtrtJ Soul: Deep Soul 113 

1 -VH b M.-l .} I'rr'.rl^, • J ; l n -. "l/l- 

Camp Posse 157 
Totally Hits 73 

WoW-2000 The Years 30 Top 
: ' " >• • •• >■ ■ 1 ''■ >- ■ 175 

WoW Gospel 2000 — The Years 
30 Top GosoH Artists And Songs 
189 

WoW Worship Orange: Todays 30 
Most Pow«rtul Worship Songs 65 
WoW Worship: Todays 30 Mosl 
Powerful Worship Swigs 199 
WWF: World Wrestling Federation 
— Aggression 23 

Stevie Ray Vaugnan And Double 

Trouble 92 

Vertical Horizon 4 1 

Vitamin C 91 

Clay Walker 148 

The Wilkinsons 172 

Mark Wilts 145 

Trlsha Vearwood 49 
roungWoodz 150 
Youngsiown 177 



BILLBOARD APRIL 29, 2000 



www, bil I board.com 



101 



newsline... 



THE WORLD TRADE ORGANIZATION (WTO) has made an interim rul- 
ing in favor of European songwriters and composers in response 
to an action brought by the European Commission in which the 
commission claims that sections of U.S. copyright legislation 
breach obligations under international competition and trade reg- 
ulations. 

The action, initiated last year by the Irish Music Rights Organi- 
zation (IMRO) (BillboardButfef/n, Jan. 5, 1999), complained that 
Irish songwriters were being unfairly denied royalty payments 
from the U.S. IMRO specifically challenged the so-called "home- 
style exemption," which allows certain retailers, such as bars, 
restaurants, and shopping malls, to play music publicly without pay- 
ing royalties. 

IMRO estimates that Irish composers have been losing several 
million euros annually, identifying such writers as Christy Moore, 
Pete St. John, Dolores O'Riordan of the Cranberries, and the Corrs 
as "most likely to be amongst the people who have lost significant 
royalties." 

U.S. authorities and the European Commission have up to six 
weeks from April 14 to respond to the WTO's interim ruling. 

KEN STEWART 

PERSONALIZED RADIO SERVICE ClickRadio has signed a content deal 
with Universal Music Group. Set to launch next month, ClickRadio 
software enables consumers to create personal radio stations on 
their computer hard drives. The software offers CD-quality play- 
back and the ability to get additional information about an artist 
or song. Once personal preferences are selected, ClickRadio auto- 
matically delivers new songs based on customers' likes. Consumers 
can't, however, copy or share songs on their radio stations. A "buy" 
element will be incorporated into future generations of the soft- 
ware, according to ClickRadio. The software is expected to be 
installed on more than 5 million PCs as well as Internet-enabled 
stereo components hitting the market during the fourth quarter. 
Handheld devices shipping later this year are also expected to have 
the software. eileen fitzi'atrick 

THE LIBRARY OF CONGRESS will honor 83 American "Living Leg- 
ends" as part of its Bicentennial Celebration on Monday (24). 
Among the honorees are musicians, singers, and industry pioneers. 
They include Harry Belafonte, Tony Bennett, Benny Carter, John- 
ny Cash, Ahmet Ertegun, Mickey Hart, Quincy Jones, B.B. King, 
Alan Lomax, Yo-Yo Ma, Tito Puente, Rita Moreno, Itzhak Perlman, 
Leontyne Price, Bobby Short, Stephen Sondheim. Ralph Stanley, 
Isaac Stern, and Barbra Streisand. Hart, Puente, and Stanley will 
also perform at a midday outdoor concert following the event, along 
with stars ranging from the Saturday Night Live Band to the Chi- 

LiteS. Hil l. HOLLAND 

MACROVISION CORP., a leading copy-protection provider for home 
video and DVD Video, is shopping a copy-protection technology to 
the major labels that would set parameters for how consumers 
can make CD copies of released product. Developed in conjunc- 
tion with TTR Technologies, the technology would allow labels to 
designate if a CD can be copied once, unlimited times, or not at 
all; it would also be placed on DVD Audio product. Although no 
labels have signed on for the technology, Macrovision expects to 
roll out some copy-protected CDs during the fourth quarter, 
according to VP of video copy protection Carol Flaherty. 

EILEEN FITZI'ATRICK 

SAN JOSE, Calif.-based digital audio company RioPort Inc. has 
named James E. Long president/CEO and Mark Thompson chair- 
man of the board. Long founded streaming firm Starlight Networks 
and has held posts at Veritas Software and Hewlett-Packard. He 
replaces David Watkins, who exited late last year. Thompson is 
chairman of wireless Internet technology company Integration, 
com. Others on the RioPort board include S3 Inc. chairman/presi- 
dent/CEO Ken Potashner and MTVi Group president/CEO Nicholas 
Butterworth. 

REALNETWORKS INC. has reported a 120% increase in first-quarter 
revenue and says that, when excluding acquisition costs, it turned 
a profit over the period. The Seattle-based company says that, for 
the three months that ended March 31, net revenue increased to 
$53.5 million from $24.4 million the same time a year ago. Includ- 
ing goodwill and charges related to its purchase of Netzip Inc., the 
company posted a first-quarter net loss of $18.8 million, or 12 cents 
per share, compared with a net loss of $1.1 million, or 1 cent, last 
year. However, pro forma net earnings, which ignore acquisition 
costs, were $8.8 million, or 5 cents per diluted share — up from a 
pro forma net loss of $500,000, or break-even on a per-share basis, 
in the first quarter of 1999. Real's stock closed April 18 up 21.51% 

to $41.31. BRIAN GARR1TY 



'50S ARTISTS JOIN FRAY 

(Continued from page 12) 

town, Pa.-based attorney, Lawrence 
Feldman. 

"The labels went into court when 
they sued MP3.com and stated that 
they ow r ned the copyrights in all 
their music and their catalog, and as 
a point of fact there is no federal 
copyright prior to 1972 at all and 
prior to 1978 for certain record- 
ings," Feldman says. "So we want- 
ed to make sure that whatever they 
were doing, the fact didn't get lost 
that they do not represent, at least 
by way of federal copyright, any 
master recorded before that date." 

The suit seeks class action status 
on behalf of artists who recorded 
albums before Dec. 31, 1995, when 
the Digital Music Performance 
Rights in Sound Recordings Act 
went into effect. Prior to that date, 
according to the filing, federal law 
did not allow copyright owners to 
exclude others from digitally broad- 
casting songs. 

BMG, Sony, and Universal de- 
clined comment . Time Warner could 
not be reached for comment by 
press time. 

The RIAA lawsuit against MP3. 
com is still pending, as is a counter- 
suit filed against the RIAA by MP3. 
com. The judge presiding over the 
RIAA vs. MP3.com case said April 
14 that he would make a ruling in 
the RIAA's request for summary 
judgment on Friday (28). 

For the musicians, who have had to 
fight to get their due over the years, 
the abuses they allege from the 
Internet are yet another form of "dis- 
respect," according to Lester Cham- 
bers of the Chambers Brothers. 

Says Bill Pinkney of the Original 
Drifters, "Starting way back in the 
'50s, people have always been try- 
ing to take advantage of entertain- 
ers. The Internet just makes it 
worse because it makes it easier." 

"This is how we make our living," 
adds Carl Gardner of the Coasters. 
"I don't think ( kids online] get it, 
and I don't think it's explained to 
them that this is actually robbing 
the guys that actually made this 
happen." 

The plaintiffs are seeking un- 
specified damages. 

Meanwhile, Dr. Dre has sent a let- 
ter to Napster demanding that his 
music be eliminated from the San 
Mateo, Calif.-based Napster's file- 
sharing service. His move follows a 
suit filed against the service by 
rock group Metallica, which also 
cited the University of Southern 
California. Yale, and Indiana Uni- 
versity for providing access to Nap- 
ster to students. 

Napster also is the subject of a 
suit filed by the RIAA. 

As a result of the Metallica liti- 
gation, Yale has blocked access to 
the Napster software from its 
server. "We had restricted access 
during business hours, and as of 
last weekend, we blocked access 
around the clock until the legal 
issues are clarified," says Yale 
public affairs officer Tom Conroy. 
"But we don't believe we have lia- 
bility to Metallica." 

At press time, Metallica said it 
would drop Yale from its suit. 

Assistance in preparing this story 
WOt provided by Eileen Fitzpatrick 
in Los Angeles. 
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by Geoff Mayfield 

Big BANG: So what are we calling this decade anyway? The aughtsl 
The O's'! The 2000s''. Whatever coinage we end up using, here in the very 
early going of the year 2000, 'N Sync is setting the standards by which 
the rest of this decade's blockbuster albums will be judged. And don't give 
me a headache over the mathematics and semantics of 2000 actually being 
the last year of the '90s. 

In its fourth week out, 'N Sync's "No Strings Attached" maintains a 
commanding lead on The Billboard 200, blowing through another 422,000 
units. That's a mighty big number, even if it seems small next to the 2.4 
million copies that it whipped out in the first week. To put it in perspec- 
tive, consider there were only 10 weeks in calendar year 1999 when the 
No. 1 album sold more than 422,000 units. 

By the group's own standards, there were only tw-o weeks when its self- 
titled debut — which peaked at No. 2 — sold more. During the Christmas 
selling frenzy of 1998, there were two different weeks when " 'N Sync" 
sold more than 500,000 copies. In that same quarter, there were zero 
weeks when 'N Sync's "Home For Christmas" exceeded 422,000 units, its 
biggest frame being 261,000 units. 

"No Strings" has now registered 4.18 million scans in its first month, 
which, needless to say, is an unprecedented accomplishment for an album's 
first four weeks during the SoundScan era. Check out the only other 
albums that had opening weeks in excess of 1 million copies, and you'll 
find that the similarly honed Backstreet Boys had moved 2.36 million 
units last year in its first four weeks — less than "No Strings" sold in its 
first week. In 1998 Garth Brooks' "Double Live" rolled up 2.61 million 
in its first month during the high tide of the Christmas selling season, lit- 
tle more than half of 'N Sync's sum to date. 

One last fun fact, before we move on to mere mortal numbers, that illus- 
trates the dimensions of this album's success. Consider that the 1.6 mil- 
lion-unit decline that "No Strings" experienced in its second week is larg- 
er than any one-week sales sum by any album — other than the historic 
opener rung by "No Strings" — since The Billboard 200 began using 
SoundScan data in May 1991. 

B RIDE'S MAID: In each of the past three issues, the Hot Shot Debut 
on The Billboard 200 had respectable opening weeks; Ice Cube achieved 
185,000 units in the April 8 issue, the "Romeo Must Die" soundtrack 
totaled 203,000 units in the April 15 Billboard, and the late Big Punish- 
er fetched 179,000 last issue. However, with 'N Sync entrenched at No. 1 
and Santana's enduring "Supernatural" holding a monopoly on the run- 
ner-up slot, each of those hip-hop albums had to settle for starts at No. 3. 

This issue. No Doubt's much-anticipated "Return Of Saturn," the fol- 
low-up to its chart-topping "Tragic Kingdom," shuffles the top of the 
deck, bowing at No. 2 with 202,000 units. In many April weeks, that sum 
might be enough to assure a chart-topping debut, but in the wake of the 
phenomenon that is "No Strings Attached," No Doubt ends up playing 
Avis to 'N Sync's Hertz, despite opening-week appearances on "The 
Tonight Show With Jay Leno" and "FarmClubTVcom." 

In VIEW: Publicists seeking to prove the worth of their occupation will 
be tempted to clip this column, because The Billboard 200 offers plenty 
of evidence of how TV bookings create sales spikes. Head of the media 
class is Christina Aguilera, who rides "Saturday Night Live" and "The 
Rosie O'Donnell Show" to earn the chart's largest unit gain over prior- 
week sales (16-14, an 8,000-unit increase). Two other O'Donnell guests 
also jump: Veteran Joni Mitchell has a 42% improvement to jump 98-66, 
the highest rank her latest has attained in its four chart weeks, while 
young blues artist Shannon Curfman stages a 58% rally, good for a re- 
entry at No. 45 on Heatseekers and a 5-3 move on this week's unpublished 
Top Blues Albums. 

But "Rosie" isn't the only hot ticket "The Tonight Show" helps Char- 
lotte Church, who is also featured in a much-seen Easter ad for Target 
Stores, advance 139-119 on the big chart with a 15% gain, while cable's 
"FarmClubTVcom" molds Billboard 200 bullets for Smash mouth (91- 
88) and Stroke 9 (140-129). 

The tube also looms as fuel for two Atlantic acts who are already grow- 
ing. Stone Temple Pilots, with rock radio embracing "Sour Girl" (23-15 
on Modern Rock Tracks and 28-18 on Mainstream Rock tracks, up more 
than 200 plays at both formats) and MTV also on board ("Total Request 
Live" and "Making The Video"), sees "No. 4" re-enter The Billboard 200 
at No. 147 on a 36% gain. STP stands to rock even further with guest host 
appearances on VH1, along with an upcoming episode of that channel's 
"Storytellers." 

Also cooking for the label is the youth movement's M2M, which, with 
little radio support beyond Radio Disney, manages a 55% gain and the big 
chart's Pacesetter (184-116), along with the No. 1 perch on Heatseekers. 
M2M will no doubt see even hotter sales after its Disney Channel special 
with Hollywood's BBMak, which will run at least 10 times, premieres 
Saturday (29). 
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WALL ST. WOES FOR DOTCOMS 

(Continued fmm fmt/e 5) 



Poor market conditions figure to 
even hold at bay the pending initial 
puhlic offering (IPO) from Viacom's 
MTVi Group until the general ongo- 
ing volatility settles down, market 
watchers say. But the MTV online 
business isn't the one with the prob- 
lems. The real pain and suffering, say 
online players, is going to be experi- 
enced by most of the other Internet 
music companies in need of a cash fix 
or hoping to be acquired by a larger 
company suddenly caught in the 
midst of this chilling effect. 

Certainly, it's not good news for the 
likes of CDnow, which is looking for a 
buyer in the wake of its busted merg- 
er with Sony and Warner Music's 
Columbia House record club. CDnow 
claims to have enough money on hand 
to keep its doors open only through 
September. 

Nor is it good for private companies 
now on the hunt for funding. David 
Goldberg. CEO of publicly held 
Launch Media, says, "As a private 
com|>anv in this space, you can do one 
of three things: You can go public to 
raise capital; you can sell the compa- 
ny; or you can raise more capital in 
the private market. I think all of those 
things are going to be a lot more dif- 
ficult to do." 

But as CDnow chief executive 
Jason Olim points out. the dip in stock 
values coincides with a radical rewrit- 
ing of the rules for E-commerce com- 
panies in general. 

"The market is now saying. 'Stop 
s|x?nding on [ market | share, ami start 
making me some profit,' " he says. 

That's a far cry from when new 
companies were punished for not 
aggressively spending, he notes, but it 
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means shifting focuses quickly — and 
with as little capital as passible. 

As a result, the most tangible 
impact of all this for online players 
figures to be reduced spending on 
locking up new customers, whether 
that be through merger deals, pro- 
motions, or marketing alliances. 

And with good reason: According 
to the Boston Consulting Group, 
which just completed a study on the 
state of E-tailing for the online retail 
trade group Shop.Org, customer 
acquisition Is getting more expensive. 

James Vogtle, director of E-com- 
merce research at Boston Consulting, 
says that on average, customer acqui- 
sition costs rose 15% in 1999 to $38. 
But for pure-play companies, that 
number was closer to $80. 

"What it means for the pure online 
players is that they need to really 
focus on being efficient in their cus- 
tomer acquisition because of the dis- 
advantage that they have without 
having an established brand to lever- 
age," Vogtle says. 

Olim, who says CDnow has halved 
its customer acquisition cost to $34 
over the last two years, acknowledges 
he needs to halve that yet again. 

Online retailers aren't the only 
ones who must start tightening their 
belts, however. Venture capitalists 
look to do the same. Vogtle says that 
while there is still money out there for 
companies with new ideas, the bar for 
accessing capital is rising and is only 
going to get higher. 

The reason? With current music 
stocks trading so poorly, the public- 
market will not accept new entrants. 
(Venture investors make their money 
on the IPOs of companies in which 
they invest.) 

Certainly, many once-hot proper- 
ties aren't inspiring enthusiasm: 

• Emusic. which traded as high as 
$35 on June 6 of last year, dipped as 
low as $1.93 on April 14. The stock is 
off more than 89% over the past 52 
weeks. 

• Musicmaker is down more than 
90% in the last year. It, too, scraped 
the $1 .93 mark in trading on April 17, 
off from its 52-week high of $28. 1 2 on 
July 7. 



'The market is now 
saying, "Stop 
spending on 
[market] share, 
and start making 
me some profit" ' 

- JASON OUM - 



• CDnow is off more than 81%. It 
hit a low of $3 on April 17, down from 
a high of $23.26 on July 12. 

• ARTISTdirect, the Web site 
operator that also engages in retail- 
ing. Is off more than 54% since going 
public at the end of March. Its shares, 
which traded as high as $12.75, sank 
to $2.75 on April 14. 

• MP3.com, a promoter of music 
from emerging artists, is off 84%. 
Trading as high as $105 on July 21, it 
hit a 52-week low of $9.68 on April 17. 

All of a sudden, the performance of 
brick-and-mortar retailers, long the 
dogs of Wall Street regardless of per- 
formance, doesn't look so bad — com- 
paratively speaking. 

Trans World Entertainment is only 
off 20% in the last year and closed at 
$9.81 on April 19; Musieland Stores, 
off 25% , reported a 50% jump in first- 
quarter earnings, along with increas- 
es in sales and income, and closed at 
$7.12 April 19. 

(Musicland's first-quarter consoli- 



dated net income, which reflects 
stores and E-commerce, totaled $2 
million, vs. $1.4 million for the quar- 
ter a year ago. Net earnings were 6 
cents per diluted share, vs. 4 cents 
per share the same time last year. For 
the quartet; brick-and-mortar store 
earnings were 11 cents per share, 
while E-commerce generated a loss 
of 5 cents per share. ) 

But traditional retailers aren't tak- 
ing a glass-half-full perspective on the 
woes of online merchants. 

While admitting that a more level 
playing field may give brick-and-mor- 
tar players a totter opportunity to tell 
their story to investors, Musieland 
CFO Keith Benson says, "Our stock 
has not come out from under the 
cloud either. The thing that's changed 
is that others have come under the 
same cloud." 

The question is why. 

Certainly, many music investors 
have been running scared over what 
can be called the CDnow effect: fears 
that many Internet companies are not 
presenting a clear path to profitabili- 
ty. But Olim insists his company's 
problems are the result of a failed 
merger, not a failed business model. 

Other players also maintain Wall 
Street has not thrown in the towel. 

"I don't think you can lead into this 
and say. 'Oh, this is the market speak- 
ing,' and the market has said all these 
music companies are not worth what 
they were worth three weeks ago," 
says Launch's Goldberg. 

He contends that the problem is a 
trading issue as much as anything 



else. Goldberg points out that many 
stocks are thinly traded and are slid- 
ing on light volume. But that also 
means that on a jiercentage basis they 
can also rebound just as di-amatically. 
(Case in point: ARTISTdirect shares 
increased almost 20% April 19 on a 
gain of 81 cents, to $5.06.) 

While that may be pail of the prob- 
lem, Benson says that music stocks 
also suffer from their own peculiar 
problem: uncertainty. 

"Whether you are talking about the 
AOL/Time Warner merger or the 
downloading of music in various forms 
or the availability of free music — and, 
then, what's the future ramification of 
all of this? — those topics have created 
a substantial amount of confusion in 
the marketplace," he says. 

Sean Ryan. VP of business devel- 
opment at Listen.com, points out that 
many of the participants in the mar- 
ket are paying the price for being 
public companies ahead of wide- 
spread acceptance of the digital 
music industry. Listen.com secured 
$70 million in private funding in 
March and says it is prepared to wait 
up to a year before going public. 

Says an industry executive at 
another company. "It's like D-Day. Do 
you want to be one of the first guys to 
land on the beach at Normandy? Not 
everybody is going to make it." 

Those that do, however, will 
emerge in a better position, Boston 
Consulting's Vogtle says. 

"The ones that survive the shake- 
out will be stronger, and the industry 
as a whole will be stronger because 
the weaker players will die," he says. 



MAMMOTH MOVES TO N.Y. 



(Cont i n ued fmn 



Additionally, Billboard has 
learned that Seidenberg will 
move from Los Angeles to New 
York. Mammoth GM Steve Bal- 
com is expected to depart in late 
May. 

Mammoth's fate had been un- 
clear since Faires departed (Bill- 
board, Feb. 5). Faires, who sold 
the label to BVMG parent the 
Walt Disney Co. for a rumored 



JERKINS 

(Continued from payed. 1 )) 

has no writer credits on his fourth 
No. 1 single, Monica's "Angel Of 
Mine." 

For Jerkins, his breakthrough 
year was 1997, when he wrote, ar- 
ranged, and produced five songs on 
Mary J. Blige's album "Share My 
World," which sold 2.4 million units, 
according to SoundScan. 

In addition to his varied produc- 
tion arrangements. Jerkins is a non- 
exclusive producer at Sony Music, 
where he also has a label deal — 
announced in February 1999 — with 
Darkchild Records, which is named 
after Jerkins' own production com- 
pany. The label is marketed, pro- 
moted, and distributed worldwide by 
Sony Music Entertainment. 

As an all-around talent, Jerkins 
includes his work as a musician and 
arranger among his musical skills. 
For instance, on Whitney Houston's 
"My Love Is Your Love" album, he 
augmented his co-writing and pro- 
ducing efforts by playing many of 




Seated, from left, are (front row) Bob 
Flax, executive VP of EMI Music Pub- 
lishing Worldwide: Rodney Jerkins; 
Martin Bandier, chairman/CEO of EMI 
Music Publishing; and (back row) 
Brian Jackson, senior VP of creative/ 
A&R, East Coast, at EMI Music Pub- 
lishing. 



the instrumental parts. 

Jerkins' association with Michael 
Jackson Ls via Jackson's MJ.I Music 
label, which is handled through Sony 
Music Entertainment. 



$25 million in 1997, unsuccessful- 
ly tried to buy the company back 
last fall. 

"Mammoth Records is not shut- 
ting down. The label's base of oper- 
ations is shifting to New York City 
from Carrboro," confirms a Mam- 
moth representative. "We've had 
the New York office open for six 
years. After a brief period of tran- 
sition, we will be releasing new- 
albums from Squirrel Nut Zippers, 
the Freestylers, and Joe Henry, as 
well as announcing some new sign- 
ings." 

The New York office now staffs 
three employees, down from a high 
of eight. The Los Angeles office 
houses five Mammoth-dedicated 
staffers. 

Additionally, Ideal Records, the 
Dust Brothers' Mammoth-dis- 
tributed imprint, was shuttered 
in late March, according to 
sources. 

Assistance in preparing this story 
was provided by Ch ris Morris. 
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When You Make CDs 
with Disc Makers! 

Full color, glossy. 11x17' posters are the ideal 
way to promote gigs, record releases, or store 
appearances. Make CDs with Dec Makers, and 
you can get 300 full color posters for just S99I 



FREE catalog! 
1-800-468-9353 :i 



DISC MAKERS 

www.di$cmaken.coni • infold iscmakers. com 
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AN UPDATE ON BBMG EVENTS & HAPPENINGS 



Horwitz Named 
Billboard's News Editor 



Carolyn Horwitz has been 
named news editor of Billboard. 
Horwitz, who was formerly news 
editor of Billboard Bulletin, re- 
places Marilyn A. Gillen, who was 
recently promoted to the new 
position of executive editor-new 
media. In her new post, 
effective May 22, Horwitz 
will report to managing edi- 
tor Don .Jeffrey. 

In announcing the pro- 
motion of Horwitz, Billboard 
editor-in-chief Timothy 
White called her "an excel- 
lent editor with keen news 
instincts, a broad grasp of the 
industry, and a fine ability U>l 
sense the deeper impact of event* 
as they unfold. Carolyn's experi- 
ence at Billboard Bulletin 
been peerless preparation for ijill- 
board, and she will be an inyal li- 
able asset to our executive editori- 
al team as we move into the 




2000s." 

Horwitz joiytl Billboard in May 
1995 as a Cow editor. In January 
1997, she fan named associate 
editor of tailboard Bulletin, work- 
ing clostJy with Bulletin manag- 
ing eiliprii' Michael Amicone and 
ulletin editorial director 
en Schlager to develop the 
format and editorial guide- 
lines of the new publication. 
In January 1999, she was 
promoted to news editor of 
Billboard Bulletin. 

Prior to joining Billboard, 
Horwitz was assistant edi- 
tor of Satellite Communications, a 
trade publication in Denver, Col- 
orado. Before that, she lived in the 
Dominican Republic, where she 
co-founded a tourist magazine; 
she also spent a year teaching 
English in Prague. Horwitz holds 
a B.A. in English literature from 
Brandeis University. 



Top Stars To Appear At Latin Awards 



Marc Anthony, the lift-selling 
tropical/salsa artist in the world 
and a multiple Billboard Latin 
Music Award winner.iiml Mana, 
the multi-platinum rook quartet, 
are scheduled to peif/orm at the 
seventh annual BSUnfrd 
Latin Music Awarils 
Show taking plat* at 
Miami's Jackie (Hansen 
Theater on April 27. 

Edicion Espacial'l 
Alex Cambert, and 
singing sensation IMatalia 
Oreiro are set totco-host 
this year's shovjf Paying 
homage to the remark- 
able year in Ltnpn music, 
the stnr-studdurl affair is 
set to feature perfor- 
mances by Jaei Velasquez. Noelia, 
Son By Four, )knd Conjunto Prima- 
vera. 

Scheduledfto present awards in 
27 categories is an all-star lineup 
that includes Celia Cruz; Ayleen 
Mujica; ( 'opvo; Fernando Villalona; 
east memBcrs Margarita Coego, 
Emiliano-Oiez. Yeni Alvarez, and 
Demetrii* Navarro from Telemu- 
ndo's hilfcomedy "Los Beltran"; 




Luis Fonsi; Victor Manuelle; and 
Oscar de la Rasa. Other celebrity 
presenters include Telemundo's 
successful talk show hosts Padre 
Alberto and Monica Zeballos, Vic- 
tor Wagner from the hit novella 
"Xica," Jocelyne Katz, 
Mauricio Zeilic, Melina 
Leo, Millie Corretjer, 
Nadia Rowinsky, Milly 
Quezada, Nydia Rojas, 
Paucho, Yolandita 
Monge, and the De- 
portes Telemundo team 
of Rene Giraldo, Jorge 
Ramos, Jessi Losada, 
Norbcrto Longo, and 
Ricardo Mayorga. 

The Spanish-lan- 
guage Telemundo Net- 
work will air the event as a 2'/i- 
hour special at 8 p.m. April 30 
ET/PT. 

The awards show is the culmina- 
tion of the Billboard Latin Music 
Conference, taking place April 25- 
27 at the Sheraton Biscayne Bay, 
Miami. It's not too late to register 
for the conference; visit www.bill- 
board.com/events/latin or contact 
Michele Quigley at 212-536-5002. 



Billboard International Latin Music Conference & Awards 

Sheraton Biscayne Bay • Miami • April 25-27 
tillboard & BET On Jazz— Jazz Conference & Awards 
J.W Marriott Hotel • Washington, D.C. • June 7-9 
Billboard Dance Music Summit 
Waldorf Astoria • New York • July 12-14 
BET/Billboard R&B/Hip-Hop Conference 
New York Hilton • Aug. 16-18 
Billboard/Airplay Monitor Radio Seminar & Awards 
New York Hilton • Oct. 5-7 

more information, contact Michele Jacangelo Quigley at 2l2-o:S6-5002 
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Contact Sam Bell at 212-536-1402/1-800-449-1402. 
E-mail: sbelKn billboard.com 



Braxton Tune Is 'Man Enough' Tn Be No. 3 



BEAT 



It'S BEEN A WHILE since we've seen the name 
Braxton in the top three of The Billboard Hot 100. But 
with an impressive 24-3 leap, "He Wasn't Man 
Enough" (LaFace) returns Toni Braxton to the upper 
echelon of the chart for the first time since "Un-Break 
My Heart" spent 11 weeks on top at the end of 1996. 

This latest single is already among Braxton's top 
four chart hits of all time. Aside 

from "Un-Break My Heart," she „ 

went to No. 1 with the two-sided 
"You're Makin' Me HighTLet It 
Flow" in July 1996. Her only other 
single to reach the top three was 
"Breathe Again," which peaked at 
No. 3 in the Jan. 22, 1994, issue. 

Ironically, if it is "Breathe" 
again next issue at No. 2, that 
Faith Hill single on Reprise/ 
Warner Bros, could deny Braxton entry yffo the top 
two. 

It's a different story over on Hot U&|F 'Ufp-Hi tp Sin 
gles & Tracks, where "He Wasn't \>Sn Enough" suc- 
ceeds "Maria Maria" (Arista) by jmirianu Featuring 
The Product G&B at No. 1. iyTimlv Braxton's sec- 
ond chart-topper on this i hajf As big as "Un-Break 
My Heart" was on the Hot JW. it could only manage 
to gettoNo.2onR&B."y6V Makin' Me HighTLet 
It Flow" was BraxtonVyKle R&B No. 1 hit until this 
issue. 



I OTAL KLLIPSrfrOF THE CHART. It's rare for a 
title on the HuLi^pu > have an ellipsis . . . and even rarer 
for one artjn(jp haw- two elliptical hits in a career. 
ThrnughJas^sue, the only artist to achieve this feat 
was Mirnai/ Bolton, who peaked at No. 6 in 1994 with 
"Said I Lovei I You . . . But I Lied." A year later, he went 



to No. 27 with "Can I Touch You, 

This issue, Britney Speimt^K-kej/Iif as with her 
fifth chart entry, "OopSL/^I Dynt Again" (Jive). 
Spears started off Juir careof in fine style with 
. Baby One Mnre/Tiine." which spent two weeks at 
No. 1 in the fircL/fuiirtcr uf 1999. 



cd Branson 



I ARIA AT FOUR: Although 
' there are two worthy candidates 
nipping at her heels, "Maria 
Maria" (Arista) by Santana Fea- 
turing The Product G&B man- 
ages to hold on to the No. 1 spot on 
the Hot 100 for a fourth week. 
That ties "I Knew I Loved You" by 
Savage Garden as the longest- 
running chart-topper of 2000. 
That also makes Savage Garden 
and Santana the longest-running No. 1 acts since . . . 
Santana, which had a 12-week run with "Smooth" in 
the closing months of 1999. Aside from "Smooth," the 
only song to be No. 1 longer than four weeks since July 
1999 is "Genie In A Bottle" by Christina Aguilera. 
That RCA single spent five weeks on top. 

Boom BOOM: Two Scandinavian Eurovision Song 
Contest entries are sitting at No. 3 in their respective 
countries. "My Heart Goes Boom" (Universal) by 
femme trio Charmed rises 9-3 in Norway — and should 
not be confused with another European hit, "My Heart 
Goes Boom (La Di Da I Hi" (BMG) by French Affair. 

In Sweden, "Nar Vindarna Viskar Mitt Namn" 
(Four Leaf Clover) by Roger Pontare holds at No. 3, 
having peaked at No. 2. Both songs will compete in the 
45th annual song contest, to be held May 13 at the 
Globen Arena in Stockholm. 
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TOTAL 


216,371. 000 s 


ALBUMS 


189,683,000 


SINGLES 


26,688,000 



22.596,000 (UP 2.9%) 
3,000 (UP 7.3%) 
I,993mp0 (DN 28.8%) 



l-*^0-DATI 



CD S 158,729.000 179,338,000 (UP 13%) 
CASSETTE 30.498.000 23,800,000 (DN 22%) 
OTHER 456,000 465,000 (UP 2%) 




CHAIN 

INDEPENDENT 
MASS MERCHANT 
N0NTRADITI0NAL 

ROUNDED FIGURES 



13,849.000 
3,618.000 
9,158,000 
63,000 
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PLUGolN 

THE FUTURE OF MUSIC 

5TH ANNUAL JUPITER ONLINE MUSIC FORUM 

The continuing momentum of MP3 and digital distribution technologies has spurred the 
entire music industry into a relentless transformation. Where is the future of music 
headed? Jupiter's fifth annual Plug. In focuses on the critical issues that are transforming 
the music industry. 

TOPICS INCLUDE: 

Defining The New Music Economy 

Artist/Management/Label Relationships: The Next Generation 
Retail And Distribution: Driving Sales In A Digital Market 
The Big Event: Leveraging The Power Of Webcasts 
Beyond Downloads: New Models for Music Distribution 
Back to Square One: Networked Music Sharing and MP3 
Programming, Media & Radio 
Out Of The Box: Online Music Off The PC 

PAST ATTENDEES SAY: 

"Congratulations for your professionalism, credibility and 
organization overall" 

ENRIQUE VIGIL H, Director, New Product Development, CIE 

"/ was overwhelmed and educated in a way that empowered me to begin the process 
for our company to become internet savvy in the world of music." 

DEBBIE PRIDDY, Jazzercise Records 



To register and for more information visit jup.com/events/plugin 

Call 800-214-5952 x6424 or 917-534-6424 or e-mail customerservice@jup.com 

For information on exhibiting or custom sponsorships, 

Please call Rich Regan, at 917-534-6138, or 1 -800-408-051 8 x6138 or 

e-mail rich@jup.com. 





•0 Jupiter 



IN ASSOCIATION WITH: FORUM SPONSOR: 

Billboard digital club festival ^?reior=»ar*;Tr mypiaj Isudeye 



BONEYJAMES 

RICKBRAUN 




In the album pairing of the year, 
saxophonist Boney James and 
trumpeter Rick Braun come together 
for their first ever duet album - the perfect 
blend of pop, soul, latin, funk and jazz that is 
purely irresistible. Shaking up the summer of 2000! 

Featuring "Grazin' In The Grass" 
In stores may 30 

rWwrcv/ by Paul Brown & Bom v JttIM • "Ghzin' In Tlir CinAss" Ca-ProJtieeil by Rick Brain 

Bonn James Management: Dirut Management tinoip. Inc. . Rid- Brum Management: Chapman Management 
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